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A Study on General Public Perception on eBooks

AnithaB Dr.B.N Sathyabhama
Student, 111 Sem M.Com Associate Professor
VET First Grade College, Bangalore Department of Commerce

VET First Grade College, Bangalore

ABSTRACT

Reading e-books has become a modern reading pattern that allows book publishersto
deeply concentrate on thisimportant topic. For the study, the online survey was performed
to ask general public’s viewpoints on the experience of e-reading. This study representsan
attempt to conduct a broad sweep of determining general public preferencestowardseectronic
and paper books. Unique to this study is an attempt to measure attitudes towards eBooks
by general public who read “ paper” books. Atotal of 100 questionnaires were completed
by in J. P. Nagar in January, 2021 through google forms circulated via WhatsApp groups.

Key words: e-Books, General public, J.P.Nagar

I ntroduction

Thereport examinesthe phenomenon of anincreasein the use of web mediafor the sal e of
textbooks. Theanaysisusesthebasicsof trading transactionsto explain, by incorporating them
into aparadigm, their effect on different formsof selling textbooks. The study usesaquantitative
approach to explain the effects of the advantages and disadvantages of each medium on
transactions. Thisstudy representsan attempt to conduct abroad sweep of determining general
public preferencestowards el ectronic and paper books. Uniqueto thisstudy isan attempt to
measure attitudes towards eBooks by general public who read “ paper” books. A total of 100
guestionnaireswere completed by general publicinJ. P. Nagar in January, 2021. The study
consisted of 35 questionsdivided into five sections: 1) their demographicinformation; 2) their
computer usage; 3) their reading and purchasing habits; and 4) their knowledge and experience
with eBooks; and 5) their acceptance ofeBooks.

LiteratureReview

« JamesDearnley and Cliff M cK night, 2001, stated that people- afocusgroup to consider
potential usage of the Rocket eBook for lending services.

VET First Grade College, Bengaluru 1
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« JuliaGelfand, 2002, indicated in the study that e-book experienceto learn how users
respond to the medium and the delivery mechanism. In order to have as much freedom as
possiblewith thisnew effort, it was decided that the librarieswould conduct aone-year
calendar tria with netLibrary. Resultsindicated e-booksarelikely to bearound and libraries
will continueto consider how best to incorporatethem.

« Simon, EJ, 2002, stated that the general public who used an e-book were eager to adopt
thisnew technology onalarger scae.

« Heilmann, Jali and Hannu Linna, 2001, indicated thatthe latest model sof e ectronic books
withthefirst generation of e-booksand the conventionaly printed productswereinitialised
experienceswith e-book publishing in different environments, such asuniversitiesandlibraries
to know the expectation of the respondents.

« Susan Gibbons, 2001, stated that when given the option, general public simply would
rather read from the traditional ink-on-paper format than on the small screen of an ebook
reader.

Objective
« Tounderstand thegenera publicperception and expectation towards online bookstore.

« Tostudy thegenera public’smind set towardsreferencing ebooksonline.

M ethodol ogy

Descriptivestatistics of with virtual survey method using aquestionnaireto general publicin
J.P. Nagar. The study was created with closed-ended questionsin order for thegenera publicto
self-administer the study. For each question, another design choicewasto use“forced choice”
responses. For questionswith several responses, general public werethen asked to choosejust
oneanswer. Therating of the optionsismoreimportant by “forcing” general publicto choose
only onealternative. 100 general public’ datawere collected intotal. Microsoft Excel Data
Analyssfeatures, including correl ation, descriptive statistics, rank and percentile, and regression,
wereused tointerpret thedata. Thefindingsarelistedin thisstudy aseither mean or percentage
values. Inthisstudy, the values obtained from the correl ation and regression functions are not
given but have been used to define some data presented in thisstudy.

2 VET First Grade College, Bengaluru
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Limitation
« Thepopulation was self-selected and they were peoplewho volunteered to take partinthe

study. Therefore, the participantswere not randomly chosen and the peoplewho read books
could not be considered representative.

« Thestudy wasstructured to be self-administered by the people, meaning that no tool was
availableto ensurethat al questionswere answered by the general public.

« Timecongtraint to collect dataand number samplewerea so limitations.

Findings

The study was organized into five partsand the datawere reported based on thefiveparts:
1. About peopl€e' spersonal details

About people’ sSComputerUsage

AboutBooks

About ElectronicBooks

Trends

a c D

« About General public’'spersonal details

55% were femal e and 45% were mal e, median age was 42, median income was-between
Rs. 46,000 and Rs. 65,000; and 86% had abachel or’sdegree or higher. Hereisabreakout
of maindata:

Table1l: IncomeRange

Income Range %
Less than Rs.25,000 n
Rs.25,000 to Rs.45,000 19
Rs.45,001 to Rs.65,000 17
Rs.65,001 to Rs.85,000 14
Rs.85,001 to Rs.99,000 7
Rs.99,001 & more than Rs.100,000 25
No answer 7

VET First Grade College, Bengaluru 3
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11% of the respondentsearn lessthan Rs.25,000, 19% earn Rs.25,000 to Rs.45,000,17%
earn Rs.45,001 to Rs.65,000,14% earnRs.65,001 to Rs.85,000, 7% earn Rs.85,001 to

Rs.99,000, 25% earn Rs.99,001 & morethan Rs.100,000 and 7% did not disclosetheir income
range.

Table2: Education Level

Education Level %
High School 08
Trade / Technical course 01
Bachelor Degree 35
Master Degree 40
Doctor of Education/Philosophy 14
No answer 02

8% of respondents compl eted high schooling, 1% of respondents compl eted trade/ technical
course, 35% of respondents compl eted bachel or degree, 40% of respondents compl eted master
degree, 14% of respondents completed doctor of education/ philosophy and 2% of respondents
did not want to disclosetheir education levels.

« About General public'sComputer Usage

81% indicated that they owned acomputer and 41% owned aportabl e organi zer, notebook,
or wirel esspersonal assistant. Inaddition, 86% of general public read regular magazinesand
news storieson their computer (20% on aweekly basis), 85% accessed the Inter-net ona
daily basis, and 84% read daily e-mail on their computer. Respondentsgraded their expertise
Inprogrammingas.

Table3: Computer Skill Rating

Computer Skills %
Expert A
Intermediate 54
Novice 10
No answer 02

4 VET First Grade College, Bengaluru
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34% of therespondentswere expert in computer skill level, 54% of them wereintermediate
incomputer skill level, 10% of them were novice about computer and 2% of them did not want
to providedetailsabout their knowledgeregarding computer skill level.

o About Books

The number of paper booksread in a12 months period was 27 and the number of paper
books purchased in a 12 months period was 22. They bought their books at discount
bookstores (27%), nationa chainbookstores(22%),0nlinebookstoresviathe I nternet (18%),
and independent bookstores (16%) aswell asother [ocations. Thetop genreswerefiction
(29%), history (15%), and art (14%) aswel| asother genres. Their programming skillswere
ranked by Genera publicas.

Table4: Where General public Buy Books

Place Where Books Purchased %
Book club 10
Department store 4
Discount bookstore 27
Grocery store 1
Independent bookstore 16
National chain bookstore 2
Online bookstore viathe Internet 18
Wholesale“club” store 2

10% of the respondents purchased books at book club, 4% of them at departmental store,
27% of them at discount bookstore, 1% at grocery store, 16% at independent bookstore, 22%
at national chain bookstore, 18% from internet and remaining 2% at wholesale club store

VET First Grade College, Bengaluru 5
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Table5: Types of Books General public Liketo Read

Preferred Book Type %

N

Art

Business

Children books

Computers

Cooking

Fiction

History

Homeimprovement

Mystery

Reference

Religion

Romance

Sciencefiction

Self-improvement and inspiration
Other

14% of the respondents prefer art booksto read, 8% of them prefer businessbooksto read,
7% of them prefer children booksto read, 3% of them prefer computer books,4% of them
prefer cooking books, 29% of them prefer fiction books, 15% of them prefer history books, 1%
of them prefer homeimprovement books, 7% of them prefer mystery books, 2% of them prefer
reference books, 1% of them prefer religious books, 1% of them prefer romance books, 6% of
them prefer sciencefiction books, 2% of them prefer self-improvement and inspiration books
and 2% of them prefer assorted books.

o About Electronic Books

In regardsto eBooks, 82% reported they werefamiliar with theterm eBooksand 61% had
read an article on eBooks. 58 % had watched a TV newsshow or heard aradio newsreport
on eBooks. On their computer, 31% had read an eBook; 26% had read an eBook on a
portable organizer, laptop, or personal digital assistant; and 15% had downloaded an

6 VET First Grade College, Bengaluru
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eBook.31% had read an eBook on their computer and 15% had purchased an eBook. The
top two eBook functionspreferred by general public were featureswhich weredefined as
audio, bookmarks & dictionary (19%) and mohbility (30%). Inregardsto their future usage
of eBooks, 67% agreed that they would liketo read an eBook inthefuture; 62% said they
would read an eBook from their library; 61% said eBooks should be priced the same as
paperback books; and 70% believed they would buy an eBook if the eBook could beread
onany computer. Below isthemaininformation:

Table 6 : Definition of eBooks

eBook Definition %
Books read on a computer 31
Books read on an electronic book reader 24
Books read on ahandheld organizer, lap- top, 30
or personal digital assistant
Books read on the Internet n

31% of the peoplethink reading on acomputer aseBook, 24% of the peoplethink readingonan
el ectronic book reader aseBook, 30% of the peopl ethink reading on ahandheld organi zer, l1ap-
top or personal digital assistant aseBook and 11% of the peoplethink reading oninternet as
eBook.

Table 7 : Reasonsfor Buying eBooks

Reasons for Buying eBooks %
Durability 6
Features (such as audio, bookmarks, dictionary) 19
Mohility 30
Price 5
Readability (enlarge fontsfor large type) 6
Speed of purchase (can be bought and downloaded 9
immediately for reading)

None of the above 4
Noopinion 21

VET First Grade College, Bengaluru 7
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6% of the peoplethink durabilityfor purchasing eBook, 19% of the peoplethink featuressuch
asaudio, bookmarks, dictionary for purchasing eBook, 30% of the peopl e think mobilityfor
purchasing eBook, 5% of the peoplethink pricing criteriafor purchasing eBook, and 6% of the
peopl e think readability for purchasing eBook,9% of the people think speedy purchase for
purchasing eBook, 4% of the peoplethink none of the abovefor purchasing eBook and 21% of
the peopledid not provide any reason for purchasing eBook.

o Trends

Thefollowing are the outcomes of 11 questions posed to assess the expectations of the
Genera public for purchasing and reading eBooks. 1= Strongly Agree; 2=Agree; 3= Nether
Agreenor Disagree; 4 = Disagree; 5= Strongly Disagree. Thefollowing scalewas used.

Table 8 : Want to Read an eBook

Strongly Agree 35 %
Agree 32%
Neither Agree or Disagree 27%
Disagree 4%
Strongly Disagree 2%

35% of the people strongly agreed to read eBook, 32% of the people agreed to read
eBook,27% of the people neutral to read eBook, 4% of the people disagreed to read eBook
and 2% of the people strongly disagreed to read eBook.

Table9: Want toRead an eBook at aLibrary

Strongly Agree 33 %
Agree 29 %
Neither Agree or Disagree 23%
Disagree 10 %
Strongly Disagree 5%

33% of the people strongly agreed to read eBook at library, 29% of the people agreed to
read eBookat library,23% nof the people neutral to read eBookat library, 10% of the people
disagreed to read eBookat library and 5% of the people strongly disagreed to read eBookat library.

8 VET First Grade College, Bengaluru
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Table 10 : Price eBook Same as Paperback Book

Strongly Agree 29 %
Agree 32 %
Neither Agree or Disagree 20 %
Disagree 11 %
Strongly Disagree 8%

29% of the people strongly agreed that price eBook is same as paperback book, 32% of the
people agreed that price eBook issame as paperback book, 20% of the people neutral that price
eBook issameaspaperback book, 11% of the peopledisagreed thet priceeBook issameaspaperback
book and 8% of the people strongly disagreed that price eBook issame as paperback book.

Table 11 : Price an eBook Same asaHardback Book

Strongly Agree 15%
Agree 17 %
Neither Agree or Disagree 24 %
Disagree 27 %
Strongly Disagree 17 %

15% of the people strongly agreed that price eBook issame as hardback book, 17% of the
peopl e agreed that price eBook is same as hardback book,24% of the people neutral that price
eBook is same as hardback book, 27% of the people disagreed that price eBook is same as
hardback book and 17% of the people strongly disagreed that priceeBook issameas hardback

book.
Table 12: Price an eBook Sameasa DVD
Strongly Agree 12 %
Agree 13%
Neither Agree or Disagree 31 %
Disagree 25 %
Strongly Disagree 19%
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12% of the people strongly agreed that price eBook issameasaDVD, 13% of the people
agreed that priceeBook issameasaDVD, 31% of the people neutral that priceeBook issame
asaDVD, 25% of the people disagreed that price eBook issameasaDV D and 19% of the
peoplestrongly disagreed that priceeBook issameasaDVD.

Table 13: Price an eBook the Sameasa Music CD

Strongly Agree 18 %
Agree 17%
Neither Agree or Disagree 28 %
Disagree 20 %
Strongly Disagree 17 %

18% of the people strongly agreed that price eBook is sameasamusic CD, 17% of the
people agreed that price eBook issameasamusic CD, 28% of the people neutral that price
eBook issameasamusic CD, 20% of the peopl e disagreed that priceeBook issameasamusic
CD and 17% of the peopl e strongly disagreed that priceeBook issameasamusic CD.

Table 14 : Buy eBook If asMany TitlesAvailable as Paper Books

Strongly Agree 30 %
Agree 29 %
Neither Agree or Disagree 30 %
Disagree 9%
Strongly Disagree 2%

30% of the people strongly agreed that if asmany titlesavailable as paper booksthey buy
eBook, 29% of the people agreed that if as many titles available as paper books they buy
eBook, 30% of the people neutral that if as many titles available as paper books they buy
eBook, 9% of the people disagreed that if as many titles available as paper books they buy
eBook and 2% of the people strongly disagreed that if asmany titlesavail able as paper books
they buy eBook.
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Table15: Buy eBook If | Can Enlarge Type (LikeaL arge Print Book)

Strongly Agree 21 %
Agree 35 %
Neither Agree or Disagree 33%
Disagree 7%
Strongly Disagree 4%

21% of the people strongly agreed that if they can get large print book then they buy eBook,
35% of the peopleagreed that if they can get large print book then they buy eBook, 33% of the
people neutral that if they can get large print book then they buy eBook, 7% of the people
disagreed that price eBook if they can get large print book then they buy eBook and 4% of the
peoplestrongly disagreed that if they can get large print book then they buy eBook.

Table 16 : Buy an eBook if the Book Can be Read on Any Computer

Strongly Agree 37 %
Agree 33 %
Neither Agree or Disagree 22%
Disagree 5%
Strongly Disagree 3%

37% of the people strongly agreed that if they can read on any computer then they buy
eBook, 33% of the people agreed that if they can read on any computer then they buy eBook,
22% of the peopleneutral that if they can get large print booread on any computer then they buy
eBook, 5% of the peopl e disagreed that price eBook if they can read on any computer then they
buy eBook and 3% of the people strongly disagreed that if they can read on any computer then
they buy eBook.

Table 17 : Buy an eBook at Favourite Placeto Buy Books

Strongly Agree 27 %
Agree 32%
Neither Agree or Disagree 33%
Disagree 4%
Strongly Disagree 4%
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27% of the people strongly agreed that they buy eBook at their favourite placewhereregularly
they buy books, 32% of the people agreed that they buy eBook at their favourite placewhere
regularly they buy books,33% of the people neutral that they buy eBook at their favourite place
whereregularly they buy books, 4% of the people disagreed that they buy eBook at their favourite
place whereregularly they buy booksand 4% of the people strongly disagreed that they buy
eBook at their favourite place whereregularly they buy books.

Table 18 : Buy an eBook from an I nternet Web- site

Strongly Agree 32%
Agree 34 %
Neither Agree or Disagree 23%
Disagree 7%
Strongly Disagree 4%

32% of the people strongly agreed that they buy eBook from an internet Website, 34% of the
people agreed that they buy eBook from an internet Website, 23% of the peopleneutral that they
buy eBook from aninternet Website, 7% of the peopl e disagreed that they buy from aninternet
Websiteand 4% of the peoplestrongly disagreed that they buy eBook from aninternet Website.

A few surprisesgleaned fromthe datawere:

« Peoplewho had read an article on eBookswere morelikely to haveread an eBook ontheir
computer or were morelikely to have purchased an eBook than those who had not read an
articleon eBooks.

» Peoplewhorated their computer skillsaseither expert or intermediate were nor morelikely
to haveread or bought an eBook than thosewho rated their computer skillsasnovice.

« Peoplewho usethelnternet daily or who read magazine articlesand newsarticlesdaily on
their computer were no morelikely to haveread or bought an eBook than thosewho do not
usetheInternet daily nor read articlesontheir computer daily.

Conclusion

General public should use aconsistent definition of eBookswhen describing eBooksin
advertisements, pressrel eases, and industrystandards. Promoting ebooks need more education
or awarenessto makethe general public aware ofeBooks. Mativating General publictoread
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their eBook on asmany types of computersastheyown should be encouraged. Thus, the study
depictsthe Generd public expectation and perception towards online bookstore and the Genera
public’ mind set towardsreferencing ebooksonline.
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ABSTRACT

Introduction of evolution of telecommunication industry in India one hundred and sixty-
five years old Indian telecom sector was first introduced in 1851 in India when the first
operational land lines were laid by the government near Kolkata (Calcutta), though the
telephone serviceswere stated in later 1881 could merge with postal systemin 1883. after
Indian independence telephone service nationalized for from the post, telephone and
telegraph, a body which was controlled and managed by the ministry of communication. It
was completely under the gover nment control, however private organization used to support
only in equipment Manufacturing. Later with the help of research and development sector
the entireindustry was classified into three stages.

Till 90stelecomindustry was under monopoly with the government of India. Later with
the unique concept of liberalization, globalization and privatization the entire world
participated for the growth of revenue and tel ecommuni cation industry. Today's generation
has seen high growth in Indian telecommunication industry. TRAI, the telecom regul atory
authority of India established in 1997 which isthe independent regul atory body established
by the government of India to regulate its policies.

The telecom regulatory authority of the India (TRAI) hasreleased draft regulations on
standards of quality of service for mobile data servicesregulations. There are no quality-
of-service standards for the mobile data services compared to wired internet such as
broadband. TRAI has decided to benchmark the quality-of-service parameters for mobile
data service such as 2G, 3G and the 4G LTE service based on BWA (Broadband wireless
access) spectrum.This would protect the customers and would let them get proper data
servicesfor what they pay for. Every cellular mobile tel ephone service provider or unified
access services provider should meet certain quality of service benchmarks.

Key words: Mobile Apps, Post graduate students, J.P.Nagar
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I ntroduction

The present eraof rapid progressin the advancement, inventionsinitiativesin thefield of
information and mobiletechnology hasresulted in changing face of life socialy, politically,
economically and culturally. And Modern consumer isbecoming moretech knowledgesbleand
consumersisnow shifting towards smart phone and mobile applications (apps) for al of his
needs- right fromwaking up to buying requirements.

Now mobile consumersthink of mobileasone of themodemsfor any transaction, anywhere
at any time. Mobile phoneusersand their reaction and sati sfaction to any kind of servicesprovided
by the mobile network service provider isthemost important criteriafor the successof any new
technology. However, consumersare quite adjustableto someof thebasic mobile serviceextended
by the new technology likemaking call, receiving cal, sending and recaiving short servicemessages
and answering missed callswithout much effort by the network service providers.

Telecom companiesaim at capitalizing ontheincreasing number of subscribers, and congtantly
work at devel oping new services and marketing strategiesto attract the consumersand even
demand of the consumersthey introducethe value-added services.

Va ue added servicesmeans servicesthat are offered by telecom service providersto customers
beyond the core serviceslike SM S, voiceand data. Examples of value-added services(VAYS):-
Internet, mobilebanking, socia media, onlineentertainment, mobilegaming and gopsetc. Therefore,
consumer especially students now daysisgoing towards mobile phonesand apps according to
their needsand requirements.

“A wiredlessmobileapplicationisdefined assoftware application awirelessserviceor amobile
servicethat can beeither pushedto users’ handheld wirdessdevicesor downloaded and installed
over theair onthesedevices.”” An application which residesin the mobile phone or whichis
accessed/used by amobile phone over any channdl suchasSMS, MM, GPRS, voice, DTMFE.”

Review of literature

« Krithika. M and Dr. Vasantha (2013) Inthisresearcher study themobile usage among teens
& young adultstheimpact of invading technol ogy found that the mobile phoneand usageis
so powerfully integrated into young peopl e behaviour that it was showing the symptoms of
behaviour addiction.

o Wasserman (2010) Identified issuesrel ated to mobile application devel opment based upon
devel opment processes equi pment designing user interface portability of application quality
and security.
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o LeighWilliamson (2012) researcher listed the unique challengesfor mobile application
development such asform factor and user input technology use ability 7 user interaction
desgn choiceof implementation technol ogy for nativeweb & hybrid mobilegppimplementation

o (Mdavdltaet d.,2015) themobileappsaremoreefficient, user-friendly, accessiblehasmade
it themost popular and essential dependent for human essentialsfrom the past few years.

« Narjari, Mohammad Reza (2009) stated the Role of Mediain Education, statesthat the
informal education through massmedia, T.V., radio and Cell phonehave specid influenceon
the performance of students. And researcher al so saysthat educational technology ismore
helpful and powerful than thetraditional methods of teaching. And researcher concludesthat
rather than conflict with the formal methods of education, technology supplement and
complement theformer and makelearning more creative, entertaining, and reistic.

« Hong sheng (2003) researcher discussing about mobileapplicationshasan upcoming signin
theevaluation of e-businesswhich are having extraordinary features supporting themobile
devicewhich providesthefully satisfactionto end users.

« Kimberlee(2014) Inthisarticleresearcher isexplainsabout the social shopping and how
shopping habitsareinfluenced by mobileapps. Withincreased use of theInternet and especidly
mobilesolutionsfor shopping.

« Seok Kang (2014)Inthisstudy researcher examined how task performance enhancement,
eas ness, opinions, entertainment, information seeking, and socia connectionwould predict
useintention of mobilegpplications. Thisstudy reveal sthat mobile application usersconsider
human connection and social utility to be more essentia than entertainment in creating task
performance, easiness, and socid influence.

« Roa, V.K.(2004) Educationa Technology completely pointed out that higher education if
integrated with technology it would makeslearning moreeffective, informativeand helpful. It
further pointed out that the integration of technology into education would makeit more
studentsfriendly and attractivefor practical purposes.

« Bansd, SK. (2001) researcher studieson Information technology and globalization, give us
aningght look into technol ogy in changing thetraditional methods of conveying knowledge.
The book stressesthat the growth of globalization connect with the rapid devel opment of
communicationtechnology provideshighly informativeand collectiveresourcestothestudents
community. It also notesthat themodern lifeistotally dependent upon technol ogy.

16 VET First Grade College, Bengaluru



Samshodana Samapanam - Multidisciplinary Research Articles ISBN : 978-81-941390-1-0

« Mukhopadhyay, Marmar (2008), researcher, edited book entitled Educational Technology:
K nowledgeA ssessment, pointed out that the devel opment of new technique and technology
and its application to education have both apositive and negative effects upon the process of
learning whiletechnol ogy hasfacilitiesoptimization of learning it has devel opment of human
mind through its misused and over dependent on technol ogy.

« Babga Arun (2009) researcher, notesthat information technol ogy providesnow resources
and materialsfor expanding education. And which makeit possiblefor studentsacrossthe
globeto havefast accessto huge information resources stored in different places of the
planets. Not only thisthat I nformation technol ogy hel ped in better connectivity and interaction
between the students of different countries.

« Bowen(2012) determined that students spend more time on mobile appsthan smartphone
browsersand al so stated that, theamount of time spent using mobileappsincreases, while
theamount of time spent using asmartphone browser remains constant.

o Epstien (2013) EMarketer researched on which apps college students used the most and
found that sudentsusetheir gppsfor communication and socia mediabeingthemost commonly
used.

Resear ch gap

Theliteraturereview showsthat the previous study isfocused on mobile apps, technol ogy,
students, education and otherswherethiswork isfocused on the usage of mobile appsamong
post graduate students.

Satement of problem

A study on usage of mobileapps by post graduate students J.P Nagar.

Objectives

1. Tostudy the usage of mobileappsamong post graduate students.

2. Tounderstand the students’ usage, preferences and satisfaction in using mobile apps.

Scope of the study

The study isrestricted to Amazon, Facebook, and Paytm only. Thisstudy isbased on 100
sample, results cannot be generalized and this study isrestricted to post graduate students of
V.E.T college, JAIN college, SSMIRV collegeand NOBEL SCHOOL OF BUSINESSonly not
for generalized. And geographical areaisrestricted to JPNagar only.
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Resear ch methodology

In thisstudy Descriptive research methodology was applied.The primary dataisthe data

whichiscollected through questionnairesfrom the respondent. The secondary datacomprises of
that datawhich theresearcher acquiresfrom the sourceslike magazines, journds, googlescholars,
newspapers, websitesetc. 100 respondentsweretaken from four college studentsin J.P Nagar
using survey through questionnaireusing telephoneand e-mail.

Limitationsof the study

1

The study isrestricted to post graduation studentsnot for general.

2. Geographical areaisrestricted to J.P Nagar only
3.
4. Thestudy isrestrictedto only four colleges.

The scope of the study isrestricted to only 3apps.

Findings

It isfound that most of the post graduate students are bel ongsto the age group of 22-23
years.

Itisfound that majority of 51% post graduate tudentsaremale, it showsthat moremalesare
using mobileappsthanfemales.

It isfound that maximum respondents of 57% studentsare studying M.COM and M.com
courseismore sought by the studentsthan other courses.

Itisfound that researcher hastaken an equal proportion of studentsfrom each college.

It isfound that most of the post graduate students of 44% isusing more than 15 mobile
applicationsintheir mobile phone because appsaremore popular and liked so much because
of itsservices so studentsareinterested to usethe apps.

Itisfound that majority 50% post graduate respondentsare influenced by friendsto choose
the apps.

Itisfound that maximum 56% of post graduate studentsare spend 1-5 hoursby every day in
mobile apps.

Itisfound that majority of 82% respondents are use the mobile appsfor socia networking
purpose becauseit devel opstherelationship with family and friends, instant communication,
sharing photosand videosetc.
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« Itisfoundthat mgority 96% of post graduate studentsare using WhatsA pp currently because
of itsfeatureslike chatting, sharing theinformation, imagesetc.

« Itisfound that maximum number of 71% postgraduate students use the mobile appsfor
communication reason and also found that next maximum number of 69% student usethe
mobileappsfor entertainment reason because of interaction, fun and enjoyment.

« Itisfoundthat mgority of 54% respondentsagreed that mobileappswill hepful to communicate
withfriendsand family, learning to operate and downl oading appsisvery easy, savestimeetc.

« Itisfoundthat mgority of 61% students agreed on the drawbacks of mobile appslikelossof
privacy, lack of face-to-face contact, poor internet connection, effectson health & eyesight
by continuoudy using etc.

« Itisfoundthat mgjority of 43% of respondents madeall the mentioned transaction payments
through mobile appslike online shopping, recharge, food ordering, and ticketsbooking.

« Itisfoundthat mgjority 43% of respondents preferred Google pay app for doing transactions.

« Itisfoundthat majority of 90% respondents agreed that improvisationshould be occur in
mobile appslikebetter connectivity. availability of more security, more education apps, and
more appsin regiond languageetc.

« Itisfound that maximum number of 68% studentsfind the most issue with mobile apps
servicesispoor network.

« Itisfoundthat maority of 88% studentsare aware of Facebook, Paytm and Amazon.

« Itisfound that majority 51% of studentsusethe Facebook daily or everyday which shows
that they interested to chat, sharing the music, videos, information etc

« Itisfound that mgority of 91% students spend one hour timein Facebook which showsthat
studentsare not wasting much timein the social networking.

« Itisfound that mgority of 62% of students aresatisfied with the services of Facebook which
showsthat Facebook hasagood featureand it isuser friendly.

« Itisfound that maximum number of 47% studentschoosethe Paytm fordoing recharge, tranfer
of fundsand payment of hills.

« Itisfoundthat mgority of 73% studentsare satisfied with the servicesof Paytm and minimum
number of 5% studentsare di ssatisfied which showsthat Paytm app have good featuresand
easy to operate.
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Itisfound that mgjority of 56% students use the amazon only when need arisesit meansthat
students use the Amazon when they need to purchase or order the needed products.

Itisfound that majority of 59% post graduate students are aware of Amazon primevideo
which showsthat Amazon primevideo isthemost popul ar sub category among PG students.

Itisfound that mg ority of 73% studentsare satisfied with the services of Amazon because of
itsfair prices, offersand discountsetc.

Itisfound that mgority 62% of post graduate studentsare agreed on the benefitsor advantages
of using mobileappsfor paymentslikeit easy to handle, going cash less, quick transactions,
safe& security, and savestimefrom going to bank or unnecessary travel ling etc which shows
that maximum students are benefitted from thismobile appsfor payments.

Itisfound that majority of 34% postgraduate students arerated three for Paytm app.

Itisfound that majority of 47% postgraduatestudents’ opinion on mobile app servicesis
useful.it showsthat maximum students using mobile apps because respondentsareliked so
much because of itsfeatures, servicesand thisappsdo everything get donefrom buying to
salling of goodsor services.

Suggestions

With regard toimprovisation aspect mobile gppsindustry should provide more security when
usersare doing transactionsthrough mobile apps.

Mobileappsindustry needsto enhancethe promotion or advertising activities.
Mobile appsindustry needsto provide better internet connection to the users.

Themobile appsindustry needsto focus on giving more educational appsand moreappsin
regiond languages.

Amazon company should givemoreadvertising on the subappsbecausevery minimum number
of post graduate students are aware the sub apps of Amazon.

Fraud, theft and hacking should be minimized because of thesefraud activitiesasmaller
number of studentsare preferring the mobile apps.

With regard to payment apps maximum number of studentsare preferring Google pay so
other payment appsalso should provideagood qualityservice.

In this corona pandemic situation mobile appswill hel pful in saving timefor unnecessary
travelling, so usage of mobileappswould increase so mobile appsindustry should provide
more security and new featuresto the users.
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Conclusion

Mobileappsindustry isgrowing and dominating the other industries and mobile apps usage
also increasing day by day because of this mobile phone have replaced the old mode of
communicationlikelandline, telegram and tdephoneto instant communication, video cdls, chatting
etc. mobileisfaster and morereliable for academic aspect. And this21% century isthe eraof
mobileapps, technol ogies, new trends, and digiti zation that will makeadrastic modificationin
educati on sector, modern educati on a ong with the combination of mobileapplicationscandoa
wonder for the people.

Modern consumer isbecoming moretech knowledgeable and he or she shifting towards
smart phone and mobileapplications (apps) for al hisneeds—right from buying to selling of his
requirements. and thismobile appsmakesliveseasier for people, easy to accessand our lifelives
inamuch better. And it ispossibleto reach from the most developed region to the remote
regionsin theworldwith the sameinformation. And education sector that will changetheface of
the education system with the help of apps, it has become more accessiblefor the peopleto
gather information at free of anywhere and anytime. and usage of mobile app will resultintasks
and performance enhancement and at the sametimeit effects on health and eye sight also by
continuoudy using. But mobileappswill help the user to completethetask quickly. And mobile
appsare becomethe part of our daily lives. 2020 will continueto abig year for the mobile app
industry. Even though mobile app usage and penetration areat all timehigh and growing at a
steady ratewithout any sign of dowing down intheforeseeablefuture.
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ABSTRACT

Demonetisation may bea situation wherethe financial institution of the country (Reserve
Bank in India) withdraws the old currency notes of certain denomination as a
politician mode of payment. On November 8, 2016, our honourable Prime Minister
NarendraModi in a surprise announcement said the existing higher denomination currency
(Rs500 and Rs1000) will cease to be legal tenders. PM said this is often government’s
biggest push to fight black money and end corruption. This is not the primary time that
demonetisation has been implemented in India. In 1936, Rs 10,000, which was the very
best denomination note, was introduced but was demonetised in 1946. Though, it had
been re-introduced in 1954 but later, in 1978, the then Prime Minister Morarji Desai inhis
intensive move to counter the black money, introduced The High Denomination Banks Act
(Demonetisation) and declared Rs 500, Rs 1000 and Rs 10,000 notes illegal. The paper
dealswith reasonsfor demonetisation and impact of demonetisation on various sectorsin
India. This paper also includes advantage and disadvantages of demonetization. The
information needs to be collected by gathering secondary data. Secondary data can be
collected through research conducted by previous authorsand based on journalsand various
websites.

Key Words. Demonetisation, currency, Indian economy, Corruption, Black money

I ntroduction:

Demonetization isthat the act of stripping acurrency unit of itsstatusas tender. It occurs
whenever thereisa change of national currency: this form or kindsof money ispulled from
circulation and retired, often to urge replaced with new notes or coins. Sometimes, arustic
completely replacesthe old currency with new currency. Onthe 8th of November, 2016 when
the sun had descended bel ow the horizon and the light of the day had compl eted faded, when
peoplewerereturning back homefrom an extended day at work, amisty light of areplacement
economy was brewing over the country. All Rs 500 and Rs 1000 bank notes of Mahatma
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Gandhi seriesceased to belegd tender from 9 November 2016. PM said thisisoften government’s
biggest push to fight black money and end corruption. The opposition, however, criticised the
government for poor implementation of the scheme and said tonsof. Thisisnot theprimary time
that demoneti sation hasbeenimplementedin India. In 1936, Rs 10,000, whichwasthevery best
denomination note, was introduced but was demonetised in 1946. Though, it had been re-
introducedin 1954 but later, in 1978, thethen PrimeMinister Morarji Desal in hisintensvemove
to counter the black money, introduced The High Denomination BanksA ct (Demonetisation)
and declared Rs500, Rs 1000 and Rs 10000 notesillegal.
Research Design

Research designincludesan outline of thestudy whichwasrd ated toimpact of demonetization
on Indian economy.
Objectivesof The Study:
1. Toknow thereasonsof demonetisation.
2. Tostudy theimpact of demonetisation on Indian economy.

3. Toknow the advantages and disadvantages of demonetisation.

Sour cesof Data Collection
Secondary data
Thedataiscollected by secondary sourceslikeorganization webste, articles, previousprojects,
journalsand booksfor review of literature and other information.
TheReason That Gover nment Demonetize 500 And 1000 NotesIn 2016

The Government made many claims with regard to the objectives and outcomes of the
demonetization schemein 2016. Thesewere:

1. Itwill plugfinancingtoterrorist
2. 1twill helpunearth black money
3. Theunearthed black money a so will expand thefiscal spaceof the government.
4. Itwill hepreduceinterest rateswithinthe banking system
5

. Itwill helpformalize India sinformal economy, reducethe extent of cash transactions, and
hel p within the creation of aless-cash economy.
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Demonetization | mpact
A. Economy

Sinceour economy isheavily hooked into cash, asonly but half the population usesbanking
industry for monetary transactions, demoneti sation hashit trade and consumption hard. With
people scrambling for cash to buy goods and services, themoveisprobably goingtorequire
an enormoustoll onthe country’sgrowth and output during the present fiscal. Consumption
makesup for around 56% of India’s GDP, hence, adrop by spendingwill pull down growth.
The present step could al so cause behavioural changesin households' savingsand their
consumption pattern.

B. Land And Construction

Thered estate sector inIndiahastraditiondly involved abig level of informal funding within
the sort of cash transactions. Because the demonization measures are expected to end in
decreased informal funding sourcestheimportant estate’ ssector ispredicted to be adversely
affected. Cash transactionsare commonest in secondary sales, and resaletransactionsare
expected to say no. Whilethese measuresare expected to within thefuture promotetransparent
pricingwithintherea sector, decreased liquidity resulting fromlower informal funding sources
ispredicted to significant weaken the demand for resale properties.

C. OnBanks

Demonetization hasincreased the depositsin banks. Unaccounted money within the sort of
Rs.500 and Rs.1000 wereflowing to the banksand thereforethe s zes of depostsareincreased
and it lowersthevalue of funds. Thanksto demonetization the lending growth of banksis
considerably less.

D. PrivateEducational | nstitutions

Huge amounts of donations starting from 50-60% of tuition fees are taken by private
educational institutions. Thiscompleteamount istypically transacted in cash. Hencethat
theseingtitutionsfaced the brunt.

E. Seasonal Workers/Daily Workers

Seasonal/Daily workersare going to beamong theworst hits of the demonetisation move.
Mostly daily workersreceivetheir wageson theideaof |abour they did per day. Cash crunch
isextremely likely to end in delay or withholding of their payments. asidefrom them, an
outsi zed section of rural population dependsupon the sale of their producelike vegetabl es,

VET First Grade College, Bengaluru 25



Samshodana Samapanam - Multidisciplinary Research Articles |SBN : 978-81-941390-1-0

milk, eggs, etc. which are perishable. Thishad asevereimpact on these producerswhose
daily bread & butter depend ontheir daily sale. M ost of those peopledon’t have sufficient
savingstosustaintheir daily lives.

Advantages

1

Gettingfakecurrency out of circulation: Demonetization also can bewont to get fake
currency out of circulation during acountry’ seconomy sincesuch currenciescan't bedeposited
inbanksand other financia indtitutions.

Contrallinginflation: Demonetizationistypically cited ashaving onekey advantagethisis
oftenthat it can control inflation. Taking certain notesout of circulation can helpthegovt to
regulate public spending.

Tax Collection: Money deposited within the bank during demonetization are often taxed
especially if the affected partiesweretrying to evade taxation by keeping cash.

Themovetodigital currency: Somecommentatorsarguethat withinthefuture, we'll al be
usingdigita currency, likebit coins. If thisisoften true, then oneadvantage of demonetization
isthatitwill helpto propel usintothelongrun

Improved depositsand savingsin financial institutions: Parallel economiesmakeit
difficult for banksand other financia ingtitutionsto boost deposits. Demoneti zation reduces
thesizeof the parallel economy and boosts savingsand deposits.

Soppingfraudser s When areplacement currency isintroduced, thiswill evenbean excellent
opportunity to halt the activities of fraudsterswho had been making money illegally by
counterfeiting coinsand notes.

Reducingillegal activities: Money wont to fund illegal activitiesliketerrorism and drug
traffic are going to be rendered usel ess. Hence, the government can use demonetization
policy totracemoney that hasbeen madeup of illegd activitieslikedrug traffic and theft snce
suchindividuasarefaced with only two options: either deposit the cash with the bank or be
left with currency that hasnovalue.

Growth duringacountry’sGDP: Thankstolow lending rates, improved revenue collection,
and growthin savingsand deposits, arustic that hasdemonetizedisprobably goingto ascertain
animprovement withinthegrowth of itsGDP.

I ntroducing new bank notedesigns: Demonetization isadditionally an honest opportunity
to revamp bank notes. Thismight involve making them moredurable, asan example. Severa

26
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countries have switched from paper notes (which tore or got worn very quickly) to more
durable plastic notes, which hasmadetheir medium of exchange safer in severa ways.

10. A measur e of excellent gover nance practices. Some experts claim that demonetization
policiesimprovethe convenienceof doing businessand areadditionally amessure of excellent
governance.

11. Good income management habits: Peoplewill prefer toinvest their money in properties
likeland or deposit take advantage banks to saf eguard agai nst some negative effects of
demonetization.

12. Reduction of lendingrates: Availability of cheap depositsin financia ingtitutionsmeans
peopl e can borrow money at low interest rates.

Disadvantages

1. Little take advantage circulation: Cash crunch may be a mgjor disadvantage of
demonetization thanksto theunavailability of small currency denominations, aproblemwhich
makesit difficult toform small purchases.

2. Inconvenienceand annoyanceto the public: Sometimes, demonetization isoften very
inconvenient. For ingtance, sometimesthe government will remove certain denominations of
bank notesfrom circulation but keep others. It are often annoyingwhen smaller coinsarefar
away from circulation and you are doing not have enough change. Further, queuingupin
banksto deposit money or exchange currency isoften inconveniencing.

3. Slowdown in Economic Growth: economic processwill experienceaperiod of lull thanks
to businessdisruptions, aminimum of within the short term.

4. Panic: Not everyone understands the essence of demonetization and, therefore, such an
exerciseisprobably going to end in panic among aneighbourhood of the population.

5. Anavenuefor fraud and corruption: Some people arelikely to require advantage of
lapses within the economic systemto interact in fraud and corruption when exchanging
currencies,

6. Disruption of Trade: thetraditional trading activitiescould aso be disrupted by thisprocess
sinceit takestimefor consumersand suppliersto regulateto the new monetary policy.

7. Lossof tradition: Peoplecanfed attached to their old bank notesand coinsasthey will fed
that they constituted apart of their tradition.
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8. Problemswith payingbills: If someone has sent some bank noteswithin the post so asto
pay abill, orif there’'sany substantia delay in processing abill payment, and demonetization
hitswithin the meantime, the cash put asideto pay thebill can becomeinvalid. thisisoften
more common that you smply might think in highly bureaucratic systems.

9. ATMsneedtobere-calibrated: ATM machinesneed to bere-calibrated to accommodate
thenew currencies. It will endin additiona costsfor banksand alsoinconveniencecustomers.

10. Short term financial crisisfor poor people: If people adopt areplacement currency and
thiscurrency isn’t asuccessful one, thenit can causeafinancia crissfor everybody whois
involved. Even alittle changewithin thevalue of everyday items, or maybealittleamount of
confusion about whether acurrency isvaid canmeantonsof hardship. Assuch, demonetization
canincrease and exacerbateinequalitieswithin society, at-least within the short term.

11. Confusing: Demonetization are often confusing and annoying —especially for peoplethat
aren’'t ready to get obviatetheir old notesintime.
Limitation of TheStudy
Dueto lack of your time the study can’t be conducted by primary research, information
collected from secondary sourcesthroughinternet, journals, newspaper etc.
Conclusion

The demoneti zation undertaken by the government may bealarge shock to the economy. The
impact of the shock within the medium term may beafunction of what proportion of the currency
aregoing to bereplaced at thetop of the replacement process and therefore the extent towhich
currency incirculationisextinguished. Demonetization may beabeneficial processalbeitit’s
some demerits which will render it unfavourable in various ways. However, before any
demonetization programisadministered, it should be carefully though through and itsimpact on
the poor should be considered. During thisway, demonetization are often an opportunity for a
fresh new gtart, or it are often something that causes unnecessary confusionfor arustic.
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ABSTRACT

The study and practice of marketing have broadened considerably, from an emphasis
on marketing as a functional management issue, to a wider focus on the strategic role of
marketing in overall corporate strategy. This broadening of the marketing concept, to
include strategic as well as operational decisions, has resulted in an overlap between
marketing and strategic management. Managers around the globe are recognizing the
increasing importance for the firm to devel op marketing strategies to compete effectively
in worldwide markets. The emergence of a more open wor ld economy, the globalization of
consumer s tastes, and the devel opment of a worldwide commercial web all haveincreased
the interdependency and interconnections of markets across the globe. In such a global
environment, firms should develop their marketing strategy around three key dimensions.
we define a firm's marketing strategy as the devel opment of and decisions about a firm's
relationships with its key stakeholders, its offerings, resource allocation, and timing.

This paper proposes a domain statement for strategic marketing asafield of study and
delineates certain issuesfundamental to thefield. It al so proposes a definition for marketing
strategy, the focal organizational strategy construct of the field, and enumerates a number
of foundational premises of marketing strategy. The domain of strategic marketing is
viewed as encompassing the study of organizational, inter-organizational and
environmental phenomena concerned with (1) the behavior of organizations in the
marketplacein their interactionswith consumers, customer s, competitorsand other external
constituencies, in the context of creation, communication and delivery of products that
offer valueto customer sin exchangeswith organizations, and (2) the general management
responsibilities associated with the boundary spanning role of the marketing function in
organizations. At the broadest level, marketing strategy can be defined asan organization’s
integrated pattern of decisionsthat specify itscrucial choicesconcerning products, markets,
marketing activities and marketing resources in the creation, communication and/or
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delivery of products that offer value to customers in exchanges with the organization and
thereby enabl es the organization to achieve specific objectives. Chief among the issues that
arefundamental to strategic marketing asafield of study arethe questions of how the marketing
strategy of a businessisinfluenced by demand side factors and supply side factors.

Keywords: Srategic marketing-Marketing strategy-Competitive marketing strategy-Market
strategy

Introduction

Today, bus nessesneed to tunetheir marketing activitiesto the charging environment. Marketing
isvital to thefunctioning of any business. Thisisdueto thefact that it generates profitsthat
influencethe growth and surviva of thebusiness. Marketing can berelated to aproduct, service,
or anidea. Inthewake of globalization, businessesare confronted with social, economics, and
technological issues. Inthiscontext, marketing makesthe difference by converting theseissues
into opportunities....

A market doesnot haveto beaphysicd placelikeashop. Themarket placeconsstsof dl those
who haveitemsservicesfor sdeand al thosewho areinterested in buying thoseitems services.

Marketingisrecognized asagpecid management functionjust likeorganizing, saffing, financing
and producing. Marketingisvital to thefunctioning of any business. Marketing managementisa
bus nessdisciplinewhich mainly focuses on particle gpplication of marketing techniquesandthe
management of afirm’smarketing resourcesand activities.

The production of goods and servicesmakes no sense unlessthe producersare backs by the
inputs of marketing. Therefore production has no meaning unlessits exchange for money or
money’ sworth and thisconcept of exchange makes marketing moreimportant than manufacturing.

The practice of marketing has been known for millennia. But theterm “marketing” used to
describe commercial activitiesbuying and selling products or servicescameinto popular usein
thelate 19" century.

Marketingisaset of activitiessuch asselling, physical distribution, retailing, advertisng etc..,
al theseactivitiesfrom apart of marketing. Marketing asattain amuch wider meaning and spoke
in present context.

Inthepast, cost reduction interms of manufacturing and procurement of raw materialswere
the key objectives of business organizations, however Inthe past few decadesthis concept of
low cost model has been replaced with new trends, customers now have started demanding
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quality goods, with astrong emphasi son customization of good and serviceto match their needs.
Accessesto information and new technol ogies have empowered customersand businessbuyers
with ability to tune out marketing messages. Whether it'susing mobile phones, radio, television,
commercialsor softwareto block online ads and email marketing, sending amessageto all
marketers. get relevant or we' |l ignoreyou whilethe noiselevel of marketing messagesreaches
an all-time high and audiences become more and fragmented, some marketershave reacted by
turning up the volume and at time engaging in practiceswith questionabl e ethics, while others
have chosen to become morerel evance marketing hasbecomeimperative.

Review of Literature

1. AdamLindgreen et al [2009] investigated therel ationship between marketing practiceand
leadership style and al so suggested that these are dynamic and linked. It wasfound that
transformational style of leadership ispositively associated with interaction and network
marketing. Transactional leadership ispositively associated with database and network
marketing. Passive or avoidant |leadership has no effect on any of the marketing practices.
Thestudy hascontributed inanumber of important areaslikeit had built ontherecent well
established contemporary marketing practiceframework by adding onimportant theoretical
and managerial dimens on, which extended understanding of theway marketing ispracticed
and theorized.

2. ChiricaC.[2013] highlighted proper marketing practicesin rel ationship marketing dueto
adjusted compani esstrategiesin aturbulent, unstable and dynamic economic environment.
For the excellent practicesin relationship marketing it required acomprehensive approach
of clientsand also theemployees, in order to build long-term profitablerel ations.

3. Dr.P.B.Singh et al [2012] had pointed onthe activitiesof themarketing practicesthat didn’t
mislead customers or companiesand do not breach regul ations and laws dealing with the
environmental marketing.

4. David Chris[2001] highlight thechanging focus of marketing pharmaceutical s products by
building servicesaround the products. This ServicesAround Pharmamoded makesthe product
stand out in the crowd and a so helps build customer loyalty. The author had given example
of pharmaservicesmode existinginthe country such as* Humacare' by Eli lilly launchedin
2002 around their insulin product Humdin. It offered 24 hour customer care servicethrough
mail, acompleteuser kit with disposable syringesand akit with acooling gel to carry insulin.
It aso bringsmagazine, Asthawnhich providesinformation onlifestylechanges, diet and diseese
management. Neoral by Novartis-for theimmune-suppressant drug neural for thekidney
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transplant patients. It included a hel pline which keepstracks of the medicine dosage and
remindsthe patientswhen thedoseisdue.

5. lzvercianu Monicaet al [2015] analyzed the marketing practices embraced by small and
medium scal e enterprises (SME) managersto fulfill their organi zation objectivesin termsof
profit. Thestudy wasbased on literaturereview, sructuredinterviewsand quantitativeresearch;
asample consisting Maltese SM Eswas used to acquire abroad image of the marketing
practicesused within SVIE type organizations. Theresearchersstudied particularly the SME
size (intermsof turnover and employee number), influence on the process of marketing
activitieswithin the organization. They found that SM Es managers, more or less, set short
term marketing objectivesbased on “ entrepreneurial instinct” or conjuncture, to overcome
threatsor to transformopportunitiesin short term profit. SMEswith asmaller turnover do not
takeinto cons deration marketing practicesand act uponingtinct or conjuncture. Theinsufficient
human and financia resourcesand alower turnover, determinesSM Esnot to pursuemarketing
practices. A solution for better marketing practices, which will lead to strategic marketing
planning and adequate marketing strategiesforSM Esand their businessdomain depending
onitsavailableresources, isfor managersto seek external collaboratorsform businessor
univerdty environment.

6. John J. Withey [2009] described a set of marketing practices which were used in the
smaller organizationsthat had pursued customersintheregional markets. Every marketing
practicewas eva uated against arange of popular theories of ethical behaviour.” The paper
a so addressed issues of ethical behaviour and marketing creetivity by thehelp of dternative
model swhich can be used to eval uate marketing practicesamong thesmall businessto business
marketers,

7. K Sudhakar et al [2013] had investigated that most innovative practices of marketing are
well known to cregte penetration and depth in customer reach which hasremained practicaly
impossiblefor many successive ages. Thereistremendous devel opment in thetheory and
practice of marketing. Thisisunderlined by the economic and social processeswhich have
occurred inthe world like globalization, advancesin technol ogy, deregul ation, market
fragmentation, theleversof power customersetc.., in countrieswith developed economics
marketing has emerged and started to be depended both asascienceand asapractice. The
retaill markets werea so characterized by an abundance of productsand servicesthat were
designed to put consumersin aposition to chancethe product best suited to their own needs.

8. Lilien [1979] had donetheresearchin the business marketing practicesin amajor project
caled ADVISOR and reported thefollowing findings: Themarketing budget isdecided to
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be 7% of itssalesby most of the average companies. It spent only 10% of their marketing
budget on promoationd activity likeadvertisngwhiletheremaining on sdlesforce, tradeshows,
salespromotion and direct mail. The companieswill spent ahigher than average amount on
promotion like advertising whentheir products have higher quality, uniquenessor purchase
frequency or where more customer preferences. The companies set ahigher than average
marketing budget when their customerswere more dispersed or when the growth rate of
customer ishigher

Resear ch gap

Theliterature review showsthat the previous study wasfocused on goods, size, marketing,
consumer and otherswhereasthiswork isfocused onthe AUTHENTICITY” product marketing
Srategies
Satement of thestudy the problem

A study onAuthenticity’sproduct marketing strategiesis undertaken with aview to knowing
the company’ sproduct marketing strategiesand position and knowing the strength and weskness
and ng profitability. The object of the study isto know about the benefit of the company.
Understanding whether the marketing tacti csare successful helpsto makeafull profit or not. The
performance of company or organizational operationsishighly dependent upon the ability to
produce accurate future forecasts. This study aimed to learn about competition. Competitionin
today’smarketplaceisvery strong. Hence, each organization isdetermined to differentiateits
brandsand service offeringsfromitscompetitors.

Objectives.

« Toknow theawarenessabout authenticity products.

« Tostudy theawarenessof product marketing strategies used by the company.

« Tofind out the consumer taste, preferencetowardsAuthenticity textiles.

« Tofind out thefactorswhich effect the consumer tasteand behaviour toward purchasedecision.
« Toknow the consumer awarenesstowardsdifferent brandstextileinlocal market.

« Toknow how the consumers cometo know about the product.

» Toknow thecompetitionlevel inthemarket.
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Scopeof the Study

Thestudy of thisproject isconfined to Harohdli city only. Harohdli city iswell developed city.
Thiscity isfamousfor all other small scaleindustries. The survey decided to conduct inthe
Harohalli city it has a good population.The scope of the study includes Harohalli
“AUTHENTICITY” operating jurisdiction; the study islimited to and coverstheentire 5-year
company results. Thisresearch highlights* Authenticity’ product-marketing approaches.

Thisresearchisan attempt to research the company asawhole, and to study in depth the
effect of product marketing techniquesto obtain an organization’sawareness. And to make an
effort to recommend meaningful improvementsin the productsof the company to achieveitsgod
and to propose that the organi zational objectivesbeachieved.

M ethodology of the study

« Theprimary dataobtained by questionnaire containscustomer base questions, mainly based
on customer inputs.

« Typeof anayss. analysisdefinestheresearch process and has been undertaken taking into
account all variables that may affect the study and measure to keep it under check and
eliminatethebiasinvolvedinthe study.

« Datasources. Thefollowing primary and secondary sourcesof dataareincluded.

o Anaysisprocess: Thisreview usessecondary dataasaprocessof testing. The primary data
isused by financid dataintheform of contact with the personal at Authenticity and secondary
data

1. Primary sourcesof data

« Primary dataistheraw datacollected by the study.

« Primary dataare collected directly by the* survey method”.
« Survey method hasdonethrough questionnaires.

» Datahascollected from the manager of the company.

« Persona interaction with the customer and employees.

« Havetakeninformation from mallshow the productsare stored, varioustypes of products
recei pt and inspection procedureetc..,

« Primary dataisthemain sourceof data, which was collected through persond interviewsand
discussionswith variouscustomersand different departments.
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2. Secondary data:

Secondary dataiscollected through information from different newspaper, books, internet,
industrial manual booksand other publications.

Secondary dataisdatathat isalready obtained from the sources and readily accessible.
Secondary data is the data gathered from the company’s annual reports on inventory
accounting and brouchersof product, ledgersof information storesand other resources. The
datathus obtained was co-rel ated with data obtained from secondary source, andinferences
werefinaly drawn.

AnalysisAnd I nterpretation

TableNo 1: Table Showing Different Gender of Respondents

Response No of response Per centage
Male 12 42%
Female 57 57%
Prefer not to say 01 01%
Total 100 100%

Discussion: From the abovetable showsthat 42 respondentsare males, 57 arefemalesand 1
belongsto other category. From the above tableand graphit hasinterpreted that mgjority 57
arefemales, 43 aremalesand 01 respondent bel ongsto other category.

TableNo 2 : Table Showing TheAge Group of Respondents

Response No of response Per centage
0-25yrs 79 79%
25-35yrs 20 29%
35-45yrs 0 0%
45-55yrs 0 0%

55 and above 01 01%
Total 100 100%
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From the abovetable shows 79% of respondentsare of the agegroup 0-25yrs, 20 % of the
respondentsbelongstotheageof 25-35yrs, 0 of 35-45yrs, 0 respondent for 45-55yrsand 1
respondent are the age of 55 and above. It can be interpreted as majority 79% and 20% of
respondentsarein the age group of 0-25 yrsand 25-35 yrsand minimum respondentsarein the

age of 45-55 yrsand 55& above

TableNo 3: Table Showing The Occupation of Respondents

Response No of response Per centage
Student 52 52%
Worker 36 36%
Non worker 12 12%
Tota 100 100%
Discussion:

Out of 100 respondents 52 % of respondents are students, 36% of respondents are the
workersand 12% of respondents are non worker.From the above table and graph it can be
interpreted as 52 are students, 36 respondents areworkersand12 are non workers.

TableNo4 : Table Showing EarningsPer Ammam

Response No of response Per centage
0/51akhs 86 86%
5/10lakhs 10 10%
10/151akhs 06 06%
More than 15 lakhs 04 04%
Tota 100 100%

Discussion:

From the abovetableit can anayzed that 86% respondents are getting income of 0/5 lakhs,
10%of aregetting 5/101akhs, 06%0f respondentsare getting 10/15lakhsand 04 % of respondents

36
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aregetting income of morethan 15 lakhs.From the above graph it hasinterpreted that majority
86% of respondentsare having incomeof 0/5 lakhs. Minimum210 respondents are having income
of 5/10 1akhs 06 respondents are getting 10/15 |akhs and 04 respondents are getting income of
morethan 15 lakhs.

Table5: Table Showing That Awarenessof Embroidered Textiles

Response No of response Per centage
Yes 86 86%
No 14 14%
Total 100 100%
Discussion:

The abovetable showsthat 86% of respondentsare aware of embroidered textilesand 14%
of respondentsare not aware of embroidered textiles. From the abovetable and graph it can be
interpreted that maximum number of respondentsare agree of awarenessof embroidered textiles.

Table6: Table Showing That Publicity of Embroidered Textiles Towar ds Customer

Response No of response Per centage
Advertisement 3 33%
Internet 2 22%
Newspaper 02 02%
Friends 43 43%
Total 100 100%

Discussion:

From the abovetable showsthat 33% of respondents are aware of embroidered textiles
through advertisement, 22% of respondentsare awarethrough internet, 02% of respondents
areaware through newspaper and 43% of respondentsare awarethrough afriends.Fromthe
abovetableand graphit can beinterpreted that mgjority of respondentsareaware of embroidered
textilesthrough promotiona activities.
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Tabale7: Table Showingthat Likenessof Embroidered TextilesAmong the People

Response No of response Per centage
Yes 82 82%
No 18 18%
Tota 100 100%
Discussion:

From the abovetable showsthat 82% of respondentsarelikesembroidered textilesand 18
% of regpondentsaredoesn’t like embroidered textiles.From the abovetableand graphiit can be
interpreted that mgority of respondentsareliked embroidered textil esbecausethey haveattracted
andliked to wear.

Table8: Table Showing That Purchaseof Embroidered Textiles

Response No of response Per centage
Yes 70 70%
No 30 30%
Tota 100 100%
Discussion:

Fromtheabovetableit can beanayzedthat 70% of respondentshave purchased embroidered
designer wearsor interior fabricsand 30% of respondentshave never purchase.From theabove
tableand graph it can beinterpreted that Mgjority of respondents have purchased embroidered
designer wearsor interiorsfabricsbecausetheir likeness on embroidered textiles

Table9: Table Showing That Customer Preference For Shopping

Response No of response Per centage
Weekly 7 7%
Monthly 44 44%
Yearly 17 17%
Rarely 3R 32%
Tota 100 100%
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Discussion:

Fromthetableit can beanalyzed that 7% of respondentsare prefer weekly for shopping, 44
% of respondentsare prefer monthly for shopping, 17 % of respondentsare prefer yearly for
shopping and 32% of respondentsare prefer rarely for shopping.From the above table and
graph it can beinterpreted that maximum number of respondentsare prefer for shopping not
regularly that showstheir interest on shopping because of their low income.

Table 10: Table Showing That Customer Preference For Purchaseln Textiles

Response No of response Per centage

Dresses, sarry, kurta 68 68%
Bedlinen 9 9%
Window decorativefabrics 13 13%
(designed curtains, mats etc..,)

Furniturefabrics 10 10%
Total 100 100%

Discussion:

From theaboveit showsthat 68% of respondentsare prefer dresses, sarry, kurtato purchase,
9% of respondentsare prefer bed linen to purchase, 13% of respondentsare prefer window
decorativefabricsand 10% of respondentsare prefer furniture fabricsto purchase.Fromthe
abovetablegraphit can beinterpreted that majority of respondentsare prefer more on dresses,
sarry and kurtafor purchasing becausethey liked new designsand patternsof dressesand sarry.

Findings

1. Itisfound that majority 57% of respondents are females, that shows females are more
interested inembroidered textiles.

2. Itisfound that majority 79% of respondents belongs to of age group that is 0-25yrs, it
comprisesyoung ageinthe society.

3. Itisfound that maximum respondents 52 are students, 36 respondents areworkersand12
arenonworkers.
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4. Itisfound that maority 86% respondents belong to category income of 0/5 lakhsasthey
belong to lower middleclass.

5. Itisfound that majority of 86% of respondents are aware of embroidered textileswhich
showstheir likenesstowardsembroidered textiles.

6. Itisfoundthat mgority of respondentsareaware of embroidered textilesthrough promotional
activities.

7. 1tisfound that maximum 82% of respondents|likesembroidery textilesthat showsmost of
them haveattracted onit.

8. Itisfoundthat mgority 70% of respondents have purchased embroidered textiles, they have
liked, get attracted and satisfied.

9. Itisfound that majority 44% of respondentshave prefer monthly for shopping and 32% are
prefer rarely for shopping which showsthat peopleinterest on shopping.

10. Itisfound that maximum 68% of respondents have prefer more on dresses, sarry and kurta
becausethey usemoreand prefer moreon new variety of designson dresses, sarriescompare
to other typesof textiles.

11. Itisfound that maximum 34% of respondents use embroidered silk fabric because of its
quality and trending designs.

12. Itisfound that maximum percentage of respondentshave agreed that thetextilesindustry are
running good morethan any other type of industry.

13. Itisfound that maximum 46% of respondents have agreed that embroidered textilesare
more designableand attractive than any other typeof textiles.

14. 1t isfound that maximum53% of respondents are saying that embroidered textiles are
reasonableand minimum number of respondentsare saying expensiveand low.

15. Itisfoundthat mgority of respondentsare not awareof brand ZUUDHA. Minimum number
of peopleareaware of brand ZUDDHA.

16. Itisfound that maximum number of respondentsare not aware of ZUUDHA brand through
al typeof promotiond activitiesand only minimum number of respondentsareawarethrough
advertisement and internet.

17. Itisfound that maximum 66% of respondentsare satisfied in purchasing embroidered textiles
becausethey satisfied with price, quality and design and minimum percentage of peopleare
not satisfied with quality, priceor design.
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18. It isfound that majority of respondents are prefer lessthan 5 year and other specify for
shopping which showsthey arenot prefer morefor textiles. Minimum number of respondents
areprefer oneyear and 5-10 year

19. Itisfound that majority of respondents have agreed that branded textilesare good quality.

20. Itisfound that majority 58% of respondents are having agood opinion about quality and
sarviceof textilesproviding by retail shops.

21. Itisfoundthat maority of respondentsthink about quaity before purchasing that showsthey
prefer quality intextiles.

22. Itisfound that mgjority of respondentsare prefer retail shopsfor purchasing textilesbecause
they think that clothespricesare reasonable and they can get good qudlity.

23. Itisfound that mgority of respondentsare neutral intheir opinion about onlinemarketingis
better than direct marketing that showsthey prefer both for purchasing.

24. Itisfound that maximum of respondents saysthat market segmentation of textileindustries
aremainly focuses more on middle group of people.

25. Itisfound that maximum percent of peopleare not having any complaintsregarding textile
industry becausethey have satisfied and 18% of people are having complaintsregarding
textilesindustry becausethey havenot satisfied

Suggestions

« Thecompany should provide new featuresof the products.

Provide new patternsof designer wear and come out with more unique design.

«  Company should maintain good quality and designer textilesconsidering all group of people.
«  Onlinemarketing modes can be enhanced in theforthcoming days.

» Needtoimprove promotiona activities.

» Needto create awareness of brand.

« Thecompany should focusonthedigital advertisement asevery company are marketing
through digita advertisements.

« Needtoexpand your market segmentation.
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Conclusion

A STUDY ON PRODUCT MARKETING STRATEGIES IN AUTHENTICITY AT
HAROHAL LI dominated the marketed the market positioninlargeand medium size. It hasbuilt
reputation and enjoysgood will indomestic market. By considering al thefactorsof theabove
company it hasbeen concluded that TheAUTHENTICITY textilesare popularity of quality,
designs, price and satisfied with customer. Textilesindustry running good, now adaysyoung age
people are running more behind new patterns of textiles. Respondents are satisfied with
embroidered textiles so company should continuewith the samedemand.
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ABSTRACT

In Today's market we learn that the demand of IPhone is higher compare to Android so
asthe usage of IPhone areincreaserapidly. There are different smartphonesin the market
but IPhone |eads the marketing in case of smartphone users.

Thistopic ismainly focused on the users of |Phone asto influence themto becomeloyal
to the brand and as to satisfy themin such a way that the users can identify the effect of
brand equity, brand quality, brand image on brand loyalty.

Thisarticlewastaken as per the steps of youthsresearch to fulfill the objectivesprimary
research was taken. The instrument used for data collection was questionnaire through
Google form and observation of the data collection approach were survey.

Key words: Youth, Brand Loyalty, Customers, Market

I ntroduction:

Brand loyalty isthe positive association consumers attach to aparticul ar product or brand.
Corporationinvest sgnificant amount of money on customer service and marketing to createand
maintain brand loyalty for an established product. Loyd customersarethe oneswhowill purchase
the same brand regardless of convenienceor price.

Brand loyalty isdemonstrated by repeat purchases of aproduct even when the consumer has
choicesof competing aternatives. Marketing campaignsare designed to nurture brand loyalty.
Brand loyalty can evaporate when consumer trends change but the product does not.
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Review of Literature:

Androulidakis G Kandus (2011): correlated the brand of mobile phoneto users security
practices. Usersshow different behavior inan array of characteristic, according to the brand
of themobile phonethey are using. Assuch thereisacategorization of areas, different for
each brand, whereusersareclearly lacking security mind, possibly dueto lack of awvareness.
Such acategorization can hel p phone manufactures enhance their mobile phonesin regards
to security, preferably transparently for theuser.

Tajzadeh Namin A.A Rahmani Tajzadeh NaminAidin (2012) analysed that the process of
deciding over (choosing) abrand may beinfluenced by situation and content. Thefindings
suggest asignificant relationship between thevariables” brand attitude’, “ corporate attitude”,
and* product (cell phone) choice’. Inaddition, no significant rel ationship wasfound between
individua decision making processes (independent or mediated) and product choice.

Serkan Aydin, Gokhan Ozer, Omer Arasil, (2005) had focused on to measurethe effects of
customer satisfaction and trust on customer loyalty, and the direct and indirect effect of
“switching cost” on customer loyalty. Thefindingsof thisstudy show that the switching cost
factor directly affectsloyalty, and hasamoderator effect on both customer satisfactionand
trust

Jonathan, Lee ,Janghyuk, Leeand Lawrence, Feick, (2001) analysed that moderating role
of switching costsin the customer satisfaction-loyaty link; and toidentify customer segments
and to retain them. Thusthe purposes of thispaper are: to examinethe moderating role of
switching costsin the customer satisfaction-loydty link; and to identify customer segments
andthen analyzetheheterogeneity inthe satisfaction-loydty link among thedifferent segments.
Anempirica example based onthe mobile phone service market in Franceindi cates support
for themoderating roleof switching costs. Managerid implicationsof theresultsarediscussed.

The Dream Catchers Group (2008) investigated if demographic variablesor if telephone
featuresincluded on phones students already owned were predictive of young consumers
perceptionsof bundled features. In addition, thisstudy set out to determineif therewereany
ggnificant differencesin students' perceptionsof bundled festuresacrossdemographicvariables
(rurd vis-a-visHBCU, gender, gradelevel, cellular telephone brand, major, and age).
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Objectives.

1. Theresearchwill investigatetheimpact of perceived determinantson Brand loyaty of Apple
[Phone

2. Theimpact of customer satisfaction perceived brand quaity and brand image onloyalty.

3. Toknow theyouth preferencetowards|Phone.

Scope:
| consider samplesizein 100 here. It cannot be generalized only youthsare considered. Data

hasbeen collected from Youths staying in Bangal ore South.Results are based on Youthsanswers.

Advantages.

« IPhone' scameratakesphotosat avery high resolution and inwidedimensions

» Better integration of hardware and software.

« IPhoneisfaster than Android phones.

o Besthelpandsupport

Limitation:

« IPhoneusersarelesser inIndiaand difficult to collect the dataasthelarger numbersareusing
Android.

« Company need to research about the customer satisfaction level in someinterval of time.

« Customer facing problemsamong the usersof | Phonerelated to battery and sending filesas
compareto android.

Purposeof thestudy:

The purpose of thisinvestigationisto know thebrand loyalty of the |Phone usersby influencing
themin order to become loyal to the brand and also learn the exact demand of the usersto
influencethem and makesthem to becomebrand loyalty.
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Competitorsof | Phone:

o Samaung
o Redmi

o Oneplus
e Honor

. LG

« HTC

Sampling Technique:

Sampling isatechnique of selection of respondent for some research purpose. Sampling
techniqueisvery much essential for researchers because aperfect respondent will providethe
best result at the end of the study.

Research M ethodology:

Research Methodol ogy isthe process of gatheringinformation or datawhichwill latter or help
to take decisions regarding business. It is amethod for identification, selection and inter-
presentation of information about al PHONE product.

Thisresearch methodol ogy involvesin survey, research and al so research technique method
using questionnaireformat from onlineand offline.

DataAnalysisand Inter pretation:

1 Tableon usersof iPhone

Age 20-25 25-30

Respondents 12 21

Present 36.4% 63.6%
I nter pretation:

Through theanalysisit wasfounded that most of the respondents belong to the age group of
20-25. Thisanaysisshowsthat youth arefascinated by iPhonefeatureswhich areintrend.
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1 GraphonusersofiPhone

0 yes - 12
B No-21

2 Table showing Reason behind usingiphone

Apps un 32.4%

Internet 5 14.7%

Status symbol 18 52.9%
Interpretation:

Observations can be made that 32.4% respondents use iphone due to special features of
appsand 14.7% agreefor easy connectivity and 52.9% agree and purchaseiphone asthere
satussymbal.

2. Graph showingreason behind usingiphone.

B Apps-11
M Internet-5
status symbol - 18
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3 Tableshowing priceof theiphone

Expensive 30 85.7%

Affordable 4 11.4%

Moderate 1 2.9%
Interpretation :

By anaysing abovetable, we can clearly identify from the respondentsthat iphonespriceis
quite high compareto other productswith 85.7%. Welearn that compareto others competitors
the priceis high asiphoneis advance in every way but based on the users respondents of
depending the price to be lower,if the price islow then the loyal customers will increase
automatically.

3. Graphshowingpriceof thel Phone.

B Expensive - 30
[ Affordable - 4

Moderate - 1

4 Tableshowingrating of IPhonel OS

Excellent 9 25.7%
Good 25 71.4%
Bad 0 0
Poor 1 2.9%
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Interpretation:

From thisstudy we were found out that the customer satisfactionlevel of the customersis
71.4% the respondents showsthey are satisfied with the products of |Phonel OS and compares
to the competitorswhich usersbecomeloyal to the brand.

4. Graphshowingtheratingof | Phonel OS.

PIE CHART
B Excellent-9 : t‘!
W Good - 25 | -
Bad-0
M poor-1

« Itisfoundthat 60% of the respondent isnot auser’sof IPhone.

« Out of observed dataonly 40% of youth prefer |Phone.

« Wecan observe 72% of respondentsrated for good results.

» Respondentsof 58% prefer | Phonefor areason of Security and Safety.

o 49% of respondents stated that iPhone Care Support Systemwill clear our doubtseffectively.
« Status Symbol isthe main reason for 51.43% of respondentsto usean |Phone.

o IPhoneareawaysrdiableand valuablefor 62.86% of respondents.

« Durability of IPhoneisgood.

« Around 85.71% respondents stated that | Phone pricesare very expensive

Conclusion:

Through this surveylamabl etoknow that the plus point of Apple company isto focuson
consumer aswell ascustomers needs and wants. Thiscompany try to come up with new plans
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and servicesthat customer wants. So it isthe main reason to sustainin market istheir loyalty
towardstheir customersthrough their productsand services.

Althoughitisatimeof competitioninmarket but still they never copy ideasof other companies
related to their product and servicesand al so consumershasthetrust towardsthis| Phone products
and services provided by company.
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ABSTRACT

Sressisthe body’'sreaction to any changethat requires an adjustment or response. The
body reacts to these changes with physical, mental, and emotional responses. Sressis a
normal part of life. Sress can be experienced from environment, froma person’s body, and
their thoughts. Sressmanagement isawide spectrumof techniquesand psychother apiesaimed
at controlling a person’s level of stress, it is usually for the motive of improving everyday
functioning. The objective of this study isto identify the factors causing stress among the
employees, and also to find the level and kind of stress among the employees of different
age group.The scope of the study is to understand the stress level of employees based on
parameter likeworkload, personal problemsand their ability to cope up withit.Convenience
sampling method isused for gathering theinformation.Itisfound that most of the respondents
are sometimes undergoing stress in their job, and also that they face stress because of
organisational factor. It isalso found that stressat work due poor working condition.As poor
working conditioniscausing stressat workplaceit isbetter if employee equipped with safety
equipment. As a good working culture and environmental boost employee morale and
work commitment, it isbetter if thereiscontrol on negative factors of organisation. Overall
with its strong roots and years of experience company is performing well and good. In
competitive market, to hold top position timely required changes adapter s are mandatory.

Keywords: ‘Sress’, ‘work related stress’, ‘ Sress management’, ‘Measures to reduce stress'.

I ntroduction

Today stressisbecomingamgor issueof daily life. Stressisour menta, physical, emotional
behavioural reactionsto any demand and threats. Stressisdivided into two partspositive stress
and negative stress. Positive stressisastress when the situation provides an opportunity to a
person to achieve something. It actslikeamotivator for good performance. Stressisnegative
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when aperson suffers physical, emotional, social, organisational problems. TheWorld Hedlth
organisation defines stress as* the reaction people may have when presented with demandsand
pressuresthat are not matched to their knowledge and abilitiesand which challengethelr ability
to cope’.

Stressisthe body’sreaction to any changethat requires an adjustment or response. The
body reactsto these changeswith physical, mental, and emotional responses. Stressisanormal
part of life. Stress can be experienced from environment, from a person’s body, and their
thoughts.Stress management isawide spectrum of techniques and psychotherapiesaimed at
contrallingaperson’'sleve of sress, itisusudly for themotiveof improving everyday functioning.

Stress—the mereword can cause anyoneto cringe and feel on-edge. Stressishow the body
reactsto any kind of demand, threat or change being experienced. Itisusualy associated with
afeeling of being overwhelmed. It isimportant to note that stressisnot a“onesizefitsall”
concept. What stresses one person out may not faze the next person based on theway inwhich
they perceivethe stressor. That’swhy it isimportant to understand the causes and effects of
stress, aswell ashow to identify your own stressors and waysto properly manageyour stress.

Review of Literature

Amir shani and Abraham pizam(2009) conducted astudy on depression of work among
hotel employeesin centra florida They have confirmed theincidenceof depress onamongworkers
inthe hospitality industry by eval uating the rel ationship between the occupationa stressand
work characteristics.

Nagesh, P.and Murthy, M. S. Nar as mha(2008) hasidentified that the six factorscontribute
to workplace stress: demands of the job, control over work, support from colleagues and
management, working, clarity of role, and organisational change. Thispaper a so suggested
measuresin theform of training to enabl e organi sations and individual sto manage stress at
workplacesingenera and I T cal centresin particular. The paper isbased on astudy carried out
inrespect of afew selected I T call centres.

Maki K, VahteraJ, Virtanen M, ElovainioM, Ketikangas-jarvinen L and Kivimaki
M. (2008) examined whether work stress, asindicated by thejob strain model and the effort
reward imbalance model, predicts new-onset migraineamong 19_469 femal e employeeswith
no history of migraineat study entry. The proportion of new migraine casesattributableto high
effort-reward imba ance might function asamodifiablerisk factor for new-onset migraine.
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Katherine pollak. Eisen. George J. Allen. Mary Bollash and Linda S. Pescatello
(2009) it suggested that work stresssignificantly contributeto corporate health costs. Comparison
through randomised controlled design of stress management and intervention provided by an
instructor-led group and computer presented format, hasresulted insignificantly higher attrition
incomputer based presentation format.

Kopp, MariaS; Sauder, Adrienne; Purebl, Gyor gy; Janszky, I mre; Skrabski, Arpad
(2008) they conducted astudy indicatesthat acluster of stressful working and psychosocial
conditionsareresponsi blefor asubstantial part of variationin self- reported mental and physica
health with work related factors.

Gbolahan and Gbadamos (2008) they conducted astudy which explored therelationship
among perceived stress, perception of sources of stress, satisfaction, core self-evaluation,
perceived health and wellbeing. Datawere collected from 355 empl oyeesin Botswana. Result
indicated that Significant linksexisted between perceived stress, satisfaction, core salf-evaluation
andwelbeing.

W. deVente, J.H. Kamphuis, P.M.G Emmelkamp (2006) they investigated thelevel and
thetype of alexithymiaassociated with occupational stress. Group differencesin aexithymia
wereanaysed usingANOVAS. Thetype of alexithymiawasinvestigated by (a) determining
absoluteand rel ative stability, (b) exploring state dependence by adjusting alexithymiafor burnout
and distresscomplaintsand (c) associating recovery of complaintswith changein aexithymia.
According to them, Alexithymiawas significantly elevated among the patients. | n the patient
group, absolute stability of two aexithymiadimens ons (identifying fegings) waslower thanthey
wereinthehealthy group.

Chapman (2001) Stress management has started and devel oped on theideathat stressisnot
adirect responseto stressors, but rather the ability to manage resources and ability to mediate
individual responsesto stressors. Since the parameters of these resources can bemodified, it
createsthe possibility to control stress.

Li-fang Zhang (2009) He suggested that controlling the salf-rating abilitiesof the participants,
the conductive conceptual changein teaching approach and their roleinsufficiency predicated
that the conceptua changeinteaching strategy isnegative.

Research Gap

Thisisastudy about Stressmanagement techniquesused by acompany for the employees
who areworking intheir company. Thus, thereisno research conducted regarding the stress
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management techniquesin thiscompany theresearch isconducted to understand thewaysto
overcomethe stress of theemployees.

Satement of Problem

Human resourceisof paramount importancein the source of any organi sation because most
of the problemin the organi sati on set-up relatesto human resource and social mattersrather than
physicd, technicd, or economical failure. The principlecomponent of organisationisthe*HUMAN
RESOURCE” or peopleat work.

Human resource have been defined from the view point of knowledgeskills, cregtiveabilities,
talent, aptitudes obtained in the populationit isa so the aggregate abilities, knowledge and skills
of itsemployees. Therefore the researcher has chosen“ STRESSMANAGEMENT” asthe
areaof research, wheretheresearcher can know the stresswhich reflectsthe performance of
the company. Many modern techniquesareutilizedin order to smplify thisprocessandtoreduce
stressat workplace.

Objectivesof the Sudy

« Toidentify thefactorscausing stressamong the employees.

« Tofindthelevel and kind of stressamong the employeesof different age group.
« Tostudy whether employeesarefacing positive stressor negative stress.

» Tostudy about theeffectsof positive stressand negative stresson employees performancein
the company.

« Tosudy thesatisfactionlevel of employeestowards coping strategies used by the company
to manage stress.

Scopeof the Study

Thisstudy isonly related to employees of the Samesky ConfectionariesIndiaPV T Ltd,
harohalli. Thestudy coversthe only related variablesof stressasdetailed el sewhere. The study
hel psto understand the stresslevel of employeesbased on parameter likeworkload, personal
problemsand their ability to copeup withit. Thestudy aso help to understand whether the stress
among employeesisahealthy stressor under or over stress, and suggest measuresto maintain
thestresslevels.
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Resear ch I nstruments

For theandys swhichisdescriptiveresearch theresearch designisused. Convenience sampling
method isused for gathering theinformation in thisdesign. There aretwo stylesof research
design which thisstudy conducts. They arethe;

Primary Data
Inthe study primary datawill be collected through personal interviewsand 20 questionswith
100 respondents.

Secondary Data

« Previoudy published records.

o Books.

» Research documentsand reports.
o Periodicds.

AnalysisAnd I nter pretation
Tableno- 1: Tableshowing“respondentsgender”

Particulars Respondents Per centage
Male 40 40%
Femae 60 60%
Total 100 100%

Discussion: Theabovetable showsthat, 60% of the respondents are Female and 40% are
Maleworking inthe company. There are maximum number of femal e employeesthan male
employeesworking intheorganisation.

Tableno- 2: Tableshowing“respondentsage group”

Particulars Respondents Per centage
20-30 9% 95%
30-40 5 5%
40-50 0 0
Total 100 100%
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Discussion: Theabovetable showsthat, 95% of the respondentsarein the age group of 20-
30 years, 5% of the respondents are in the age group of between 30-40 years and 0% of
respondentsarein the age group of between 40-50 years.

Tableno- 3: Tableshowing* respondentsqualification”

Particulars Respondents Percentage
UG 58 58%
PG K74 32%
Other qualification 10 10%
Total 100 100%

Discussion: The above table shows that, 58% of the respondents are UG, 32% of the
respondentsare PG, 10% arefrom other qualification.

Tableno- 4: Tableshowing“ Areyou under going any kind of stressin your job”

Particulars Respondents Per centage
Always n 11%
Sometimes 57 57%
Rarely 23 23%
Never 9 9%
Total 100 100%

Discussion: Thetable showsthat,11% of the respondents are undergoing stressalways,
57% of respondents sometimes, 23% of respondents rarely and 9% of respondents never
undergoesany kind of stressintheir job.

Tableno-5: Tableshowing“Isyour job stresscaused by your relationship with

other employees’.
Particulars Respondents Per centage
Yes 13 13%
No 60 60%
May be 26 26%
Other 1 1%
Total 100 100%
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Discussion: The abovetable showsthat 13% of respondents are facing stress because of
their relationship with the other employees, 60% respondentsare not facing it, 26% of respondents
arenot sure about it, 1% of respondent considers other factor for stress.

Tableno- 6: Tableshowing* Factor scausing stressat work”

Particulars Respondents Per centage
Physical 15 15%
Behavioural 28 28%
Organisational 44 44%
Personal 13 13%
Tota 100 100%

Discussion: Theabovetable showsthat, 15% of therespondentshave agreed that the physical
factor causes stress at workplace, 28% of the respondents agreed on behavioural factor, 44% of
therespondents agreed on organi sational factor and 13% of the respondentsagreed on personal
factors.

Tableno- 7: Tableshowing “ Thelevel of stressat your job”

Particulars Respondents Per centage
High n 11%
Moderate 28 28%
Average 51 51%
Nil 10 10%
Tota 100 100%

Discussion: The abovetable showsthat ,11% of the respondents opinionishigh, 28% of
respondents opinion is moderate, 51% of the respondents opinion is average, 10% of the
respondentsopinionisnil with respect tolevel of stressat job.
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Tableno- 8: Tableshowing“ Thephysical factorsof the company causing stressat

wor kplace”

Particulars Respondents Percentage
Noise 30 30%
Bright light 15 15%
Smdl 6 6%
Poor working condition 49 49%
Total 100 100%

Discussion: Theabovetable showsthat, 30% of the respondents said that noiseis causing
stressat workplace, 15% of respondents said bright light, then 6% of respondentssaid smell,
and 49 % of respondentsopinionisthat poor working condition isthe physical factor of the

company causing stressat workplace.

Tableno-9: Tableshowing“ Thebehavioural factor sof the company

causing stress’

Particulars Respondents Percentage
Business or dominating 30 30%
Lack of team support 30 30%
Politicsand Partiality 3 33%
Other 7 7%
Total 100 100%

Discussion: The table shows that, 30% of the respondents have agreed to business or
dominating to be the behavioural factor of the company stress, 30% of the respondentsthink
lack of team support, 33% of the respondents think politics and partiality, and 7% of the
respondentsthink that there are other behavioural factor which causesstress,
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Tableno- 10: Tableshowing“ The Organisational factor of thecompany causing

stress’

Particulars Respondents Per centage
Rulesand regulation 28 28%
Changeinadministration 17 17%
Organisational culture 19 19%
Working environment 36 36%
Tota 100 100%

Discussion: The above table shows that, 28% of the respondents opinion is rules and

regulation, 17% of therespondentsthink changein administration, 19% of the respondentsthink
organisationa cultureand 36% of respondentsthink working environment.

Findings

It isobserved that 60% of the employeesarefemale.

It isobserved that 95% of the respondents arein the age group of the 20-30yearsin the
company.

Itisobserved that 58% of the employeesare from under graduation.

Itisobserved that 57% of the respondents are sometimes undergoing stressintheir job.
Itisobserved that 60% of the respondentsjob stressisnot caused by their relationship with
other employees.

The study showsthat 44% of the respondentsface stress because of organi sational factor.
The study showsthat 51% of the respondentsare having Averagelevel of stressinthejob.
The study reveal ed that49% of the respondents arefacing stressat work dueto physical
factor poor working condition.

Itisobserved that 33% of the respondents of the company faces stress of behavioural factor
likepaliticsand partidlity.

The study shows 36% of the respondents of the company face stress due to working
environment organisationd factor.

It showsthat 45% of the respondentsthink that personal lifewill sometimes cause stressat
workplace.
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43% of therespondents opinion isthat sometimesthe stresskeeps motivated and also helps
intaking chalengesinjob.

41% of therespondentsfed that sometimes stressdisturbstheir physical and mental health.
49% of the respondents sometimesfed that positive stressisneeded intheir job.
Itisobserved that 32% of the respondentsthink that organisational factor causes positive
stress.

The study showsthat 60% of the respondents never need negative stressin their job.
Itisobserved that 34% of the respondents say improved self-esteemistheresult of positive
stresson job performance.

The study showsthat 35% of the respondents agreed that |ow work commitment isdueto
negative stress.

The study showsthat 34% of the respondentstruly agreed that proper resourcesand fecilities
Isthe stress coping strategies used by the company.

Itisobserved that 49% of the respondentsagreed that job related training strategiesare used
by company.

It isobserved that 73% of the respondents are satisfied by the coping strategies used by
company.

Thestudy showsthat 69% of therespondentsagreed that Sometimes coping strategiesrefreshes
thephysical and mental ability.

46% of the respondentstruly agreed on averagelevel changesin stresslevel after using the
coping strategies.

Suggestion

Asitisobserved organisation factor iscausing more percentage stressat work place. Hence
the organi sation needsto analyseitspolicy and proceduresfor coping stress.

Aspoor working conditioniscausing sressa work placeit isbetter if employeesare equipped
with safety equipment.

Asagood working cultureand environment boosts empl oyee moraeand work commitment,
itisbetter if thereiscontrol on negativefactorsof organisation.

Rulesand regulation are made to create smooth and disciplined working environment. It
should not disturb employee speaceof mind, flexiblerulesand regul ation motivatesempl oyees.
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 Itisbetterif employees areproperly equipped with frequent training with respect to how to
reach target or deadlines; otherwisethey will be under stress.

« Itisbetter that company implement proper work schedule, high job security, conduct informal
meeting and providefriendly and supportiveinterpersonal relationshipinthe organisation.

 Itissuggested that the company should concentrate on frequent training and devel opment
programs, so employeefeel lessstressonthejob.

« Itisbetter if company concentrate on job related training toimprovethe performancelevel of
employees.

« Ascoping strategiesyieldingAveragelevel of productivity, It isbetter if new and advanced
methodsof stressmanagement strategiesareimplemented which will makeemployeessiress
freeand committed.

Conclusion

Thestudy wasto determine STRESSMANAGEMENT TECHNIQUESAT WORKPLACE
AT SAMESKY CONFECTIONERIESINDIA PRIVATELIMITED”, HAROHALLI.Stress
could beadivision of day today living of every individual . Thefaculty student could expertise
stressin meeting thetutorial difficulties. Peoplewho areon theduties, businessman could suffer
stressat workplace.

Major findings of the research study are Factor causing stress at workplace, poor working
condition, politicsand partiaity, working environment of the organisation. Reaching thetarget or
deadlines are major factors of stress. But employees say stress keeps them motivated and
chalengedif itispositive. Employeesarefacing both positive stressand negative stress. But itis
good that employeesarefacing more positivestress. And postive stressincreasestheir productivity.
Sometimesnegative stressisfollowed by poor performance. And it ismaking employeesto have
lesswork commitment. Company using different type of coping strategiesin that job related
training ismost quditative; the coping strategiesare not so beneficia for theemployees.

Aspoor working condition iscausing stressat workplaceit isbetter if employee equipped
with safety equipment. Asagood working culture and environmental boost employee morale
and work commitment, itisbetter if thereiscontrol on negativefactorsof organisation. Rulesand
regul ation are madeto create smooth and di sciplined working environment. It should not disturb
employeespeace of mind, flexiblerulesand regul ation motivatesemployees. it issuggested that
the company should concentrate on frequent training and devel opment programs, so employee
feel lessstresson thejob. Overall with its strong roots and years of experience company is
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performing well and good. In competitive market, to hold top position timely required changes
adaptersare mandatory.

Bibliography

Amir Shani and Abraham Pizam,(2009) “Work-Re ated Depress on among Hotel Employees’,
Cornell Hospitality Quarterly, Vol. 50, No. 4, 446-459

CHAPMAN, (2001) Margaret — The emotional intelligence pocket book. U.K., Ed.
Management PocketbooksLTD,

Coetzer, W. J; Rothmann, S. “ occupationa stressof employeesin aninsurance company”,
South African Journal of Business Management, Sep2006, Vol, 37 Issue 3, p29-39, 11p

GbolahanGbadamosi, (2008) Stressat work: Any potential Redirection from an African
Sample? International Academy of African Businessand Development (IAABD), United
States. ISBN 0-9765288-3-5

Katherine Pollak. Eisen. George J. Allen. Mary Bollash and Linda S. Pescatello, (2008)
“ Stress management in theworkplace: A comparison of acomputer-based and anin-person
stressmanagement intervention”, Vol .24, I ssue 2, pp. 486-496,

Keeva, Steven“Depression TakesaToll”, ABA Journd, Jan 2006, VVol. 92 1ssue 1, p37-38, 2p

Kopp, MariaS; Stauder, Adrienne; Purebl, Gyorgy; Janszky, Imre; Skrabski, Arpad, june
2008 “work stressand mental health in achanging society”, European Journal of public
Health. 18(3):238-244,

Kushnir, Tdma; Meamed, Samuel. “ Domestic Stressand WelI-Being of Employed Women:
I nterplay Between DemandsAnd Decision Control at Home”, sex roles, May2006, Vol. 54
Issue 9/10, p687-694,8p.

Li-fang Zhang, “ Occupationa stressand teaching approachesamong Chineseacademics’,
Educational Psychology, Volume 29, Issue 2, March 2009, pages 203-219

Magee, Bill, “ Stress and Anger About Home and Work” Paper Presented at the annual
meeting of theAmerican Sociological AssociationAnnua meeting, Sheraton Boston and the
Boston Marriott Copley Place, Boston, MA, Jul 31, 2008 <Not Available>. 2009-05-23
http://ww.alacademic.com/metalp237397_index.html.

WWwW.google.com

www.wikipedia.com

VET First Grade College, Bengaluru 65



Samshodana Samapanam - Multidisciplinary Research Articles |SBN : 978-81-941390-1-0

A study on health and safety measures at SKF India limited,

Bommasandra
Divya. S B.Rammya
Student, IV Sem M.Com PG and IQAC Coordinator
VET First Grade College, Bangalore Department of Commerce

VET First Grade College, Bangalore

ABSTRACT

The study was conducted in SKF INDIA LIMITED, Bommasandra to find the effect of
health and safety of employees at workplace. The study intends to see the satisfaction
level of the employees on the facilities provided by the company and these health and
safety measures boost the empl oyee’'s moral e.the provisions ensuring the heal th of workers
in the conditions under which is carried on the factories.

The researcher carried out this study with the primary objective of “ A study on health
and safety measures’ at SKF India limited, Bommasandra. The need and importance of
the study highlighted the health and safety measures which imply to improve the
performance of the employees. The research was conducted with the sample of 100, on the
basis of dis-proportionate stratified random sampling. The primary data was collected by
means of a structured questionnaire which is filled by the respondents. The study also
focuses what are the safety equipment is necessary and how it protect the employee’sfrom
accident at the work spot. This study isvery useful for the organization and future to make
use of it for their development.The organisation is having good health and safety policy
which is essential for the employees. The organisation is having effective arrangements
for communicating health and safety matters for employees.

Key Words: -Health, safety, Accident, and safety equipment’s,

I ntroduction

Health and safety measures areinevitableto any organization whereworkersinvolved. An
organization’sresponsi bility to it’sempl oyees extends beyond the payment of wagesfor their
services. Theemployee' shealth and safety on and off thejob withinthe organizationisavital
concern of theempl oyer. Providing asafe and healthy environment isapre-requisitefor any
productiveeffort. Thisresearch ded swith the study on employeeshealth and safety measuresat
SKFINDIA LIMITED.
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Theefficiency of workersdependsto agreat extends on the environment inwhich thework.
Work environment consistsof all thefactors, which act and react on the body and mind of an
employee. Theprimary amisto creste an environment, which ensuresthe greatest ease of work
and removesall causesof worries.

Hedlth and safety measures placeamgjor rolein organization asit involvesanayzing thedata
related to empl oyee protection like M anagement hazardous, Fuels, GasesEtc.

Successful occupational health and safety practice requiresthe collaboration and participation
of both employeesand workersin health and safety programsandinvolvesthe consderation of
Issuesrel ating to occupationa medicine, industrial hygiene, toxicol ogy, education, engineering
safety, ergonomics, psychology, etc..

Occupationd hedthissuesareoften given lessattention than occupationa safety issuesbecause
theformer are generally moredifficult to confront. However, when health isaddressed, sois
safety, because ahedthy workplaceisby definition also asafeworkplace . the converse, though,
may not betrue aso-called safe workplaceis not necessarily also ahealthy workplace. The
Important point isthat issues of both health and safety must be addressed in every workplace.

Work playsacentra rolein peopl€'slives, sincemost workers spend at | east eightshoursa
day intheworkplace, whether it ison aplantation, in an office, factory, etc. Therefore, work
environmentsshould besafeand hedlthy. Unfortunately someemployersassumelittleresponsibility
for the protection of workers health an safety. In fact, some employers do not even know that
they havethemoral and often responsibility to protect workers.

Review of Literature

ThereseN. Hanvold & Kaj B. Veier sted (2018) “Occupational safety and health among
youngworkers’ The purposeof the study isto know how theyoung workersof Nordic countries
facethe problemsrelated to safety and health issues, where attention isto be provided to gain
knowledgewithintheyoungworkforce. Thefindingsof author tell that thereisavery lessresearch
made on hedth and safety of young workforce and hence more number of researchisnecessary
for thefuturewelling of the young workforce. To reducetheworkplacerisksof young workers
itisimportant to focus on the specia group of young workersto figure out theworkforcewho
areunprotected.

Kyung- Taek Rim (2017) “ Reproductive Toxic Chemicalsat Work & Effortsto protect
workershealth” The main objective of thereview isto know how the chemicalswill harmthe
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workforce and how safety the chemicalsmust be handled. Thefindings explain that therean
harsh effect or impact ontheworkforce reproductive at recent timeswhen compared to olden
daysconclusion, theworkersasto be protected from other risksa so other than thetoxic chemicals
and primary preventive measuressuch asreduction and ventilation, aswel | asprotective equipment
asto beimplemented.

Lincy Joykutty (2017) Theeffectiveness of safety and health programs on workforce of
various manufacturing sector. The main purpose of the study isto explorethe deliberateissues
that arein concern of employee hedth and safety. Findingsof thestudy reved sthat every employee
intheworkplaceisaware about the organization safety committee and also mgority of themare
responding to the safety training that isbeen provided d ong with theorganizedinvestigation. The
study concludesthat in Bengal uru both the private and public sector manufacturing industry are
performing potency towardsthe safety and health on workers.

SheaT et. al (2016) Employer’sroleinimprovement of safety level in Estonian Enterprises
Thepurpose of thestudy isto understand that the employer’splay an mgor roleinimproving the
safety measuresat theworkplace asthey are educated and asthe support of law. Theresultssay
that theinfluence of foreign firms positively had an effect on the safety measureswhere asthe
management started to implement the corporation based safety system and al so the preference
for safety wasgivenfirst. However theemployer asto take up theresponsibility of revising the
safely policy and also seeto that it reachesto each and every workersat theworkplace.

L oeppke, Ronald R, JustinaM PH (2015) Integrating health and safety intheworkplace
Themain purpose of the study isto know how the advancement of health and safety isbeen
merged. Theresultsstate that therewere many chancesto mergethe safety and hedlth cultureat
theworkplace asthe examination was conducted by selecting 40 variables. The progress of the
hedlth and safety culturein the organization can beimplemented in many waysand thiswill have
apositiveimpact on the better life of theworkforce.

Quinlan.M (2015) Theimpact of occupational health and safety measures on employee
performanceat the South Tongu district Hospital. Themain purpose of thisstudy isto know how
the OHS measureswill hut ¢ animpact on the performance of theemployeesworking in Tongu
Didrict Hospital. Asper thefindingsobtained in order toimplement the OHS policiesit isnecessary
toarrange additiona sourceof finance but the hospital authority Asaconclusionthisstudy proves
that the OHSwill improvethe health and safety of theworkersand also proved that thereisan
positive connection between the empl oyees performance and OHS measures.
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Dwomoh.G. et. al (2013) Theeffect of Occupational Health & safety management onwork
environment (2014) Themain aimisto examineand understand the effect of OHS management
onworkplace and health. Each employeeintheorganizationfall under different age groupsand
areal so of having differenceinthereexperiencesbut the organization istrying hard toimplement
the safety provision and makethe employees understand theimportance of safety only by thisthe
employeesareal so satisfied in al the means. Hence the organi zation must never step back is
constructing an healthy working environment to itsworkersweather it isaimportant or not.
Certain eventsrelated to safety can be conducted at workplacein order to create an awareness
among the employeeswith regard to health and safety, if necessary safety boards can also be
displaced.

Johannson B; Rask K; SenbergM (2010) Thisstudy wasto carry out abroad survey
and analysisof rel evant research articlesabout piece rate wagesand their effectson health and
safety. A total of 75 research articleswere examined extensively and 31 of thesewerefound
relevant and sufficient quality to servethe purpose of thisstudy. Thefindingsof theserelevant
articlesare summarized and analyzed in the survey. M orerecent research showsacl ear interest
for hedlth, musculoskeleta injuries, physical workload, painsand occupationd injuries. Thefact
that 27 of the 31 studied articlesfound negative effects of piecerateson different aspects of
health and safety doesnot prove causdlity, but together they give very strong support that in most
Situations piecerates have negative effectson heal th and safety.

Research Gap

Thisisastudy about the employee hedlth and safety measureswhoisworking in manufacturing
industry and the problemsthat the empl oyees come acrosswhile producing the product. Thereis
no study conducted regarding of the problemsfaced by the employeesin thiscompany and
hencetheresearchisconducted to analyze the problems and challenges of the employees.

Satement of TheProblem

Human resourceisof paramount impotent in the source of any organi zation because most of
the problem in the organization set-up relatesto human resource and social mattersrather than
Physical, Technica or Economica failure. Ashedth and safety measuresaffectsthe productivity
of theemployeeitisvery important to study health and safety and measuresat SKF INDIA
LIMITED at Bommasandra. Considering al thefactorsthe organizationistrying toimprovethe
health and safety measures of employeesto satisfy both the organi zational objectivesand needs
of theemployees.
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Objectivesof Sudy:

« Toascertainthe health and safety measures adopted in SKFINDIA LIMITED.
« Tostudy theawarenessof theworkersabout health and safety inthework place.
« Tofindthe occurrence of accidents happened at work place

Scopeof The Study

Thisstudy wasgiven an overview of the health and safety measuresexisting at SKFINDIA
LIMITED. Since health and safety are two important elements essential for improving the
productivity of an organization, astudy ontheexisting health and safety measureswould helpthe
organization to perform better. Thisstudy washighlight on the perception of theworkersregarding
health and safety. SKFINDIA LIMITED canidentify theareaswhereit can beimproved. Soas
to improvethe performance of the employee. Thisstudy would also help to analyze the and

safety.
Resear ch Information

e PrimaryData
primary data“ collected through persond interviewsand questionnairescontaining 20 questions
from 100 employees’
e Secondary Data
1. Information obtained from websites of company
2. Andysing of annua reports
3. Books

5: AnalysisAnd Interpretation

Table- 1: Table showing age of respondents

Sl. No Range No. of Respondents %
A 20-30 18 18%
B 30-40 67 67%
C 40- 50 15 15%
D 50- 60 0 0%

Total 100 100%
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Discussion: Theabovetable showsthat 67% of respondentsfallsinthe age group of 30-40,
18% of respondentsfallsbetween 20-30, 15% respondents|ies between the age group of 40-
50 and known of the respondence belongs to the age group of 50-60.that majority of the
respondence belong to the middl e age group 30-40.

Table- 2: Table showing the experience (in years) of therespondents

Sl. No Range No. of Respondents %
A 0-5 2 22%
B 5-10 68 68%
C 10-15 10 10%
D 15-20 0 0%
E Above 20 0 0%

Total 100 100%

Discussion: Theabovetable showsthat 68% of the respondents have work experience of
5-10 years, 22% of the respondents have work experience below 5 years, and 10% of the
regpondentshavework experience 10-15 years.the company hasexperienced employeesworking
inthe organisation who areworkingin the organisation filled thefromfor the research conducted.

Table- 3: Table showing the awareness of the health and safetymeasuresadopted

SI. No Range No. of Respondents %
A YES 100 100%
B NO 0 0%

Total 100 100%

Discussion: The above table shows that 100% of the respondence are aware about the
health and safety measureswhichisadopted inthe company.It can beinterpreted thet theawareness
level of safety and health measuresis 100% in the company.
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Table- 4: Tableshowing companieshealth & safety policy

SI. No Range No. of Respondents %
A YES 100 100%
B NO 0 0%

Total 100 100%

Discussion: The abovetable showsthat 100% of the respondents are aware of the health
and safety policy inthecompany.the organi sationishaving good heal th and safety policy whichis
essential for the employees who are working in the organisation the from for the research
conducted.

Table-5: Tableshowing the effectivearrangementsfor communicating health and
safety matters

SI. No Range No. of Respondents %
A YES 100 100%
B NO 0 0%

Total 100 100%

Discussion: Theabovetable showsthat 100% of therespondentssay that they have effective
arrangementsfor communicating health and safety mattersin the company.the organisationis
having effective arrangementsfor communicating health and safety mattersfor employeeswho
areworkingintheorganisation.

Table- 6: Tableshowingopinion on medical facility provided toworkers

Sl. No Range No. of Respondents %
A YES 100 100%
B NO 0 0%

Total 100 100%

Discussion: Theabovetable showsthat 100% of the respondents say that the company is
providing medical facilitiesto theworkers.the empl oyeesawarenessand sati sfaction with respect
to medical facility provided isgood which reflects on the effectiveness of the company.

72 VET First Grade College, Bengaluru



Samshodana Samapanam - Multidisciplinary Research Articles

ISBN : 978-81-941390-1-0

Table-7: TableshowingAttending of training programme organized by the

company
SI. No Range No. of Respondents %
A YES % 96%
B NO 4 4%
Total 100 100%

Discussion: The above table showsthat 96% of the respondents attended the health and

safety training programme conducted in the company but 4% of the respondents saysthat they
are not attended health and safety training programme conducted in the company.lt can be
interpreted that the training and devel opment wing of the company arranges programmeson
regular basiswhichisvery good for the organisation.

Table- 8: Tableshowing frequent of training offered in thecompany

Sl. No Range No. of Respondents %
A Oncein 5 year 0 0%
B Oncein 3 year 0 0%
C Yearly once A 94%
D Monthly 4 4%
E Rarely 2 2%

Total 100 100%

Discussion: The abovetable,94% of the respondents say that thetrainingisoffered yearly once
and 4% of respondentsrespond that thetraining isoffered monthly and the remaining 2% of the
respondents saysthat thetraining isoffered rarely.training isan annual featurein the company
which shows positively on the health and safety policiesof the company.
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Table- 9: Tableshowingthestresstowar dswork

Sl. No Range No. of Respondents %
A Always 9 9%
B Sometimes 63 63%
C Often 19 19%
D Rarely 9 9%
E Not at all 0 0%

Total 100 100%

Discussion: The abovetable shows 63% of respondents say that sometimesthey have stress
and 19% of respondentsrespond that often they have stressand 9% of respondentshaveaways
and remaining 9% respondents have respond rarely they have stresstowardswork.the employees
stressleve isvery limited in the organisation asmgj ority of them face stressonly sometimes.

Table-10: Tableshowingtheprovision of first aid facility in thecompany

Sl. No Range No. of Respondents %
A YES 100 100%
B NO 0 0%

Total 100 100%

Discussion: The abovetable showsthat 100% of respondents say that they have First Aiders

and First Aidfacility.the company hasgood safety and health provisionsin place.

Table- 11 : Tableshowing frequency of the health check-up for workers

conducted by thecompany
Sl. No Range No. of Respondents %
A Yearly 30 30%
B Half yearly 50 50%
C Quarterly 18 18%
D Monthly 0 0%
E Rarely 2 2%
Total 100 100%
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Discussion: Theabovetable showsthat 50% of respondents say that the company provides
health check-up half yearly and 30% of respondentsrespond that the company provideshealth
check-up yearly and 18% of respondentsrespond that the company provides health check-up
quarterly and remaining 2% of respondentsrespond that the company provides health check-up
rarely.the company isconcerned with the health and safety of the employees.

Table- 12 : Tableshowing maintenance of the machinesby thecompany

SI. No Range No. of Respondents %
A Always 9B 98%
B Sometimes 2 2%
C Often 0 0%
D Rarely 0 0%
E Not at all 0 0%

Total 100 100%

and it reflects of maintenance department and company asawhole.

Discussion: The abovetable showsthat 98% of the respondents say that alwaysthey are
mai ntai ning the machines properly and remaining 2% of the respondents say that sometimesthey
aremaintaining the machinesproperly thecompany ismaintai ning themachinesinaproper manner

Table- 13: Table showing frequency of occurrenceof accidents

SI. No Range No. of Respondents %
A Always 0 0%
B Sometimes 9 9%
C Often 2 2%
D Rarely 48 48%
E Not at all 41 41%

Total 100 100%

Discussion: Theabovetable showsthat 48% respondents say that rarely theaccidentsare
happened and 41% of the respondents respond that not at all the accidents are happened and
9% respondents respond that sometimesthe accidents are happened and 2% respondents says
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often the accidentsare happened.the company istaking good amount of measuresand precautions
with respect to safety aspect of theemployees.

Findings:

It can beinterpreted that ma ority of the respondence bel ong to the middle age group 30-40.

The company has experienced empl oyeesworking in the organi sation who areworking in
theorganisation filled thefrom for the research conducted.

Theawarenesslevel of safety and health measuresis 100% in the company.

Theorganisationishaving good health and safety policy whichisessentid for theemployees
who areworking in the organi sation thefrom for the research conducted.

Theorganisationishaving effectivearrangementsfor communi cating health and safety metters
for employeeswho areworkingin the organi sation.

Theemployee' sawarenessand satisfaction with respect to medical facility providedisgood
whichreflectson the effectiveness of the company.

Thetraining and devel opment wing of the company arranges programmesonregular basis
whichisvery good for the organisation.

Training isan annual featurein the company which showspositively onthe health and safety
policiesof thecompany.

Theemployeesstresslevel isvery limited in the organisation asmajority of them face stress
only sometimes.

The company hasgood safety and health provisionsin place.
The company isconcerned with the health and safety of theemployees.

The company ismaintaining the machinesinaproper manner andit reflects of maintenance
department and company asawhole.

The company istaking good amount of measures and precautions with respect to safety
aspect of theemployees.

Suggestions:

The company hasto conduct fair investigation for the accidents occurred at theworkplace.

Periodic awarenessand training hasto be provided regarding the handling of the machinery
at workplace.
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» Keeping the safety of workersin, should come regular health check-ups asto be made
mandatory at |east oncein aweek.

« Yogaand meditation can beintroduced in the company on regular basisto ensure physical
and menta health of theemployees.

«  Good and trustworthy rel ationship hasto be mai ntai ned between the management and other
workersso that other safety and health policiesbeimplemented and can becarried alsoin
much good manner.

Conclusion:

From the study conducted by me*“ A study on health and safety measuresat SKF INDIA
LIMITED” at Bommasandra. | cameto know the adoption of the health and safety measuresin
company, which are provided to theworkersunder thefactoriesAct. Theworkershaveinsufficient
knowledge regarding the health and safety at theworkplace. Some accidentsdo repeatedly take
place at the organization despite performing thejob with safety measures.

Theorganisationishaving good hedlth and safety policy whichisessentia for theemployees.
The organisation ishaving effective arrangementsfor communicating health and safety matters
for employees. Theemployee sawarenessand sati sfaction with respect tomedical facility provided
isgood which reflectson the effectiveness of the company and No accidentsare happenedinthe
company. Theworking environment is safe and secure in the company. The organisationis
providing the safety requirementsfor employees. The organisationisgiving good safety and
health measures used by company.

Suitableideas and suggestionswere provided to avoid certain minor and major accidentsat
workplace so that improvement can be madein health and safety measures. The management
has played amgjor rolein adopting themost effective health and safety measuresand majority of
theworkersare sati sfied with the adopted measuresat the organi zation. Hence, to maintain good
hedlth and safety policiesat theorganization it isvery muchimportant to form agoodand effective
disciplinary procedure. That the health and safety measuresat SKF IndiaLimited isvery well
maintained and satisfactory.
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ABSTRACT

Covid — 19pandamic has been nightmare for the entire world. Thisresearch articleis
based on the decision or the under graduates students pursuing final year B.Comand BBA
Looking for either employment or pursuing higher education or both during post covid.
Random sampling method is used to understand the significance of higher education or
employment during the post covid at JP nagar colleges. Considering the entire population
of the college (censes method).Randomly Collected data has been analyzed by the researcher
using descriptive statistical toolslike crosstabs, percentage analysis, chi —squaretest and
inferences are drawn and found that there is a relationship between Gender and most
preferred decision post covid, Thereisano relationship between course and most preferred
decision post covid, there is a relationship between age and most preferred decision post
covid. The overall impact of the covid -19 on general education students were negative
which leadsto different decisionsin opting higher education, employment and both higher
education cum employment the article was concluded with suitable alternate solutions.

Introduction

Post Covid-19isan opportunity to transform the higher education system. Ingtitutes/ universities
should utilize this opportunity to transform itself. Curriculum design, collaborations, skill
devel opment and faculty involvement. Today itisCovid-19 don’t know what liesahead in future
for themillion youngsters. Covid- 19 pandemic has sparked aglobal realization that our current
way of lifedoesnot work. It has broken our perception of what isnormal and deconstructed
society asweknow it. Onesuch critical area, wherethe need for change hasbecomeevident, is
education. Theeffectsof the coronavirus and thereby its preventive measures, has upended the
life of students, parentsand teachers.
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Theclear disruptioninthe‘normal’ functioning of education has placed an emphasison many
questions, which were previoudly asked and subsequently left unanswered. that isdirectly and
indirectly effecting on the students decision after covid these who are pursuing their under
graduation educationinthe batch 2020-21.

Review of literature

Pravat Kumar Jena (2020) The spread of pandemic Covid-19 hasdrastically disrupted every
aspectsof human lifeincluding education. It has created an unprecedented test on education. In
many educational ingtitutions around theworld, campuses are closed and teaching-learning has
moved online. Internationalization hasd owed down congderably. In Indig, about 32 crorelearners
stopped to move schools/collegesand all educationa activitiesbrought to an end. Despiteof all
these challenges, the Higher Education I nstitutions (HEI s) havereacted positively and managed
to ensurethe continuity of teaching-learning, research and serviceto the society with sometools
and techniques during the pandemic. Thisarticle highlights on major impacts of Covid-19 on
HEIsinIndia. Some measurestaken by HEIsand educational authoritiesof Indiato provide
seamlesseducational servicesduring the crisisarediscussed. Dueto Covid-19 pandemic, many
new modes of learning, new perspectives, new trends are emerged and the same may continue
aswe go ahead to anew tomorrow. So, some of the post Covid-19 trends which may allow
Imagining new waysof teaching learning of higher educationin Indiaare outlined. Somefruitful
suggestionsarea so pointed to carry out educational activitiesduring the pandemic situation.

Pravat Kumar Jena (2020) Theimpact of pandemic COVID-19 isobserved in every sector
around theworld. The education sectorsof Indiaaswell asworld are badly affected by this. It
has enforced theworld widelock down creating very bad effect on the students' life. Around 32
crorelearnersstopped to move school s/collegesand al educationd activitieshatedinIndia. The
outbreak of COVID-19 hastaught usthat changeisinevitable. It hasworked asacatalyst for
the educationa ingtitutionsto grow and opt for platformswith technol ogies, which havenot been
used before. The education sector hasbeen fighting to survivethe criseswith adifferent pproach
and digitising the challengesto wash away thethregt of the pandemic. Thispaper highlightssome
measurestaken by Govt. of Indiato provide seamlesseducationinthe country. Both the positive
and negativeimpactsof COVID-19 on education are discussed and somefruitful suggestions
area so pointed to carry out educationd activitiesduring the pandemic Situation.

Nanigopal K apasia, Pintu Paul, Avijit Roy, Jay Saha, AnkitaZaveri, Rahul Mallick, Bikash
Barman, Prabir Das, Pradip Chouhan (2020) To assesstheimpact of lockdown amidst COVID-
19 on undergraduate and postgraduate learners of various colleges and universities of West
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Benga. Anonlinesurvey was conducted from 1 May to 8 May 2020 to collect theinformation.
A structurad questionnairelink using * Googleform’ was sent to sudents' through WhatsApp and
E-mail. A total of 232 studentsprovided completeinformation regarding thesurvey. Thesmple
percentage distribution was used to assess the learning status of the study participants. During
thelockdown period, around 70% of learnerswereinvolved in e-learning. Most of thelearners
were used android mobilefor attending e-learning. Students have been facing variousproblems
related to depression anxiety, poor internet connectivity, and unfavorable study environment at
home. Studentsfrom remote areas and marginalized sections mainly face enormous challenges
for the study during this pandemic. Thisstudy suggeststargeted interventionsto cresteapositive
spacefor study among studentsfrom the vul nerabl e section of society. Strategiesare urgently
needed to build aresilient education systemin the state that will ensureto devel op the skill for
employability and the productivity of theyoung minds.

Amit Kumar; srinivasan, R (2021) Theworld isbattling COV1D-19 and economies across
the globe have declared alockdown. Work from home (WFH) hasbecomethenorm, especiadly
for service organizations. Following government instructions, even theacademicingtitutionshad
to shut down temporarily, affecting academic ddlivery. Thus, they had tofind new aternativesto
academic ddivery, andvirtual classesweretheway forward. In the present paper, we attempted
to study theimpact of lockdown on the teaching —Iearning process. The objective of the study
wasto assesstheadoptionratefor virtual classesand to determinethevariousbenefits, challenges,
and reasonsfor non - adoption of virtual classes. The study considered responsesfrom 341
teachersof higher educationingtitutions (HEIs) of Ghaziabad region. The study wasdividedinto
two parts. One set of respondentswerethose who adopted virtual classroomsand another set
that did not adopt virtua classrooms. Descriptivestatisticsand t - test were performed to analyze
thedatacollected through primary sources. Among those who adopted virtual mode, the mean
of actud benefitswassignificantly lessthan the mean of expected benefits. Network issues, lack
of training, and lack of awarenesswere stated to bethe major challengesfaced by them. Lack of
awareness was stated to be the most important reason by those who did not adopt virtual
classroomsfollowed by lack of interest and doubtsregarding the usefulness of virtual classes.
L essattendance, lack of personal touch, and lack of interaction dueto connectivity issueswere
found to be the significant drawbacks of virtual classes. The study al so suggested thewaysto
overcometheabove challenges, drawbacks, and reasons behind non - adoption of virtual classes.

Vidyut Rg hans, Usman Memon, VidulaPetil, AdityaGoyal (2020)Academiaisexperiencing
massvereformsglobaly amidlockdownin COVID-19 outbresk. Thisstudy isaimedto gpprehend
the enabling and impeding factors of these reforms, with afocus on optometry education. It
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bringstogether how the Indian optometry educational system hasresponded to COVID-19
disruptionswith findingsof the 2020 survey, inlight of similar survey donein 2018.

DeepikaNambiar (2020) The purpose of thisstudy wasto conduct an onlinesurvey regarding
teacher’ sand student’ s perception and experiencerelated to online classes. Delivery of classes
through online medium has been arecent modification brought out by the education systemin
Indiainthewake of the current pandemic situation. Thus, thissurvey describes college and
university teachersand students’ perceptionsand concernswith regard to taking online classes
that have been made mandatory in thewake of COVID19. The sample consisted of 70 teachers
and 407 studentsfrom colleges and universitiesin Bangal ore city. Online survey method was
used for the purpose of datacollection. Thefindings show that thefollowing areasareimportant
for teacher and sudent satisfaction with onlineclasses, theseareasare: qudity andtimely interaction
between student and professor, technical support availability, structured online classmodules,
and modificationsto accommodate conduction of practical classes.

Dr Ankuran Dutta (2020)I ndian higher education can boast of being one of thetorch bearers
among many devel oping nationsfor itsrich plethoraof dynamic content. Dueto the Novel
Coronavirus(COVID-19) pandemic, inal the higher educational institutions, which includes
universities, standaloneinstitutes, and colleges, atotal of about 10 million academic hoursare
compromised, whichwill berather difficult to compensate. The University GrantsCommission
throughitsadvisory ingtructed al theingtitutesto continue classesin onlinemode asper feasibility
and engage | CT toolsavailablefor usein academic discourse. Many ingtitutionshave been using
different social mediaplatformsfor the dissemination of knowledge. The present crisishas
revol utionized the entire higher education architecture of the country through videoconferencing
based onlinelearning sincethere’ sno other option to compensatefor the compromised academic
activities. Thispaper amsat exploring the kind of social mediaused to disseminatelearning
resourcesto the students, and theimpact it crafting ontheir educationa loss. It dso €l ucidatesthe
effectivenessof onlineclasses, e-learning pedagogy, and itsoutcomethrough structured quditative
andyss

Kaushal, C.P. & Kaushal, Vinayak. (2021) COVID-19 virushas spread all over theworld
induding India Thiscoronaviruspandemichasradicaly disrupted dl thesectorsinc uding educetion
sector, which affectsthe soci o-economic conditions of the people and education system. This
sudy isaming to anayzetheimpact of COVID-19 on educationd indtitutions, especidly imparting
higher education and rel ated stakehol derstill date, when thegovernment hastaken early decisions
to breakdown the spread of virusamong the community. The study isdescriptiveand analytical
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in naturewheretheinformation has been collected from thevariousofficid websites, newspapers,
online newsarticles, and discuss onswith colleaguesworking inthe higher education setup. This
review study suggested some measuresto overcomethe situation such asspecia hygieneand
hedlth related measureslike socid distancing, using precautionary toolsand equi pment and some
socioeconomic and technol ogical measures such as economic supportsfor redesigning of the
sector, public private partnershipsin education system, digitization of the study techniquesand
educational infrastructure and use of Indiantraditional knowledge. The higher education playsa
key rolefor socio-economic devel opment of the peopleinany country and with theimplementation
of these suggestive measures, the country will moveforward and ensuretheoverall progressin
education sector.

Prof. PriyankaPanditakK oul, Prof. OmkarJagdish Bapat (2020)Biggest public hedlthrisk, the
world today facing isleading to biggest and fastest restructuration or re orientation of the Indian
education order. End of the month march 2020 recorded the spread of covid 19 pandemic to
over 185 countriesand resulted in closure of over 95 percent of al schools, collegesand universities
impacting closeto approx. 350 million students. The spread of the epidemic was so speedy and
quick that therewere hardly any plansfor transition to online teaching or learning from higher
education systems offline classesand no one coul d anticipate the associ ated potential risksand
opportunitiesthat asudden change could bringin the sector. Entrancetestsof severd universities
and many competitive examinationsare held in such acrucial period that isaffecting education
system badly. Theintrusioninthe education system dueto theincessant COVID-19isareminder
that thereisaprerequisitefor revolution. The semester exams scheduled in May, inuniversities
acrossIndia, isnow all set to bedeferred indefinitely. Academic eventschain and the academic
calendarswill betempt fateif those are not completed intime. Thereisasternthreat that this
academicyear will eventualy be shifted by afew monthsall over Indialndeed, the studentsinthe
final yearsof acoursewill suffer themost.

Objectivesof thestudy

1. Tounderstand the student’ sinterest in higher education post Covid—19.
2. Tounderstand thestudent’ sinterest in employment.

3. Tounderstand thestudent’sinterest in higher education and employment.
4. Tounderstand theimpact of covid—19 on studentsof general education.
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Satement of the Problem

Duetothesocid distancing and Coronaviruslockdownin India, thehigher educationinditutions
were shut down in the mid of their academic semester, resulting in huge loss of knowledge
diffusonand students accesstoingtructiona activitiesthat aredesignedin afacetofaceteaching-
learning pedagogy. In view of thiscriss, thisstudy examinesand assessestheimpact of digital
socia mediato reach and retain the academic activity of the students of higher education.

Hypothesis

H, = Thereisnosignificancedifferencebetween post covid and general education students
decisionduring 2020-21

H, = Thereisnosignificancedifferencebetween post covid and general education students
decisionduring 2020-21

H, = Thereisnosgnificancedifferencebetweenagewith generd education studentsdecision
during post covid 2020-21

H, = Thereisnosignificancedifferencebetween Gender with general education students
decision during post covid 2020-21

H, = Thereisnosignificancedifference between coursewith genera education students

decision during post covid 2020-21

Resear ch M ethodology

A Study ongenera education student’ sdecision after under graduation post covid with specia
reference to 2020-21 batch. The paper is the outcome of sample survey conducted on
constructive samplesize of 96 students. The study isbased on primary sourcesof datacollected
through survey method by administering the questionnaire to the popul ation studying various
levelslike BBA and B.COM studentsthrough Googleforms.Collected dataform the survey was
analyzed, using descriptive statistical toolslike crosstabs, percentage analysis, chi —squaretest
andinferencesaredrawn. To analyzethe collected datafollowing hypothes shasbeenformulated
objectivewisewhichisasunder. Theresearcher isaccepting significant level @ 95% andtolerance
level of 5% that issignificant at 5% (P<0.05) —Rgected, Non-Significant at (P>0.05) -Accepted.

Limitationsof thestudy

1. Study isbased ononly one college, hencethe results cannot be generalized.
2. Period of study isimmediate post covid-19 2020-21.|ater period isnot considered.
3. Thestudyisredtrictedtoonly B.Comand BBA, other under graduate studentsare not counted.
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Analysisand I nterpretation

Table- 1
Most preferred decision Post Covid -19
Preferred Decisions Respondents
Employment 20
Higher Education 6
Higher Education Cum Employment 40
Not Sure 0
Total 96

The abovetable showsthe most preferred decision of the students post covid -19. Out of 96
student respondents. 40 respondentsopt for higher education cum employment,30 respondents
arenot surewith their decision,20 respondentsopt for employment and remaining 6 respondents
opt for higher education. Thisshowsdueto pandemic most of the students opt higher education
cumemployment

Table- 2
Age with Most preferred decision Post Covid -19 Crosstabulation
Most preferred decision Post Covid -19
Age Employment ngh(?r Higher education Not sure Total
education | cum employment
18 - 21 years 12 6 42 24 4
22 - 25 years 0 0 0 12 12
Total 12 6 42 36 96

The abovetable showsthe crosstabul ation of age and most preferred decision post covid -
19.0ut of 84 respondentsage of 18-21 years,42 respondents opt for higher education cum
employment,24 respondentsare not surewith their decision,12 respondents opt for employment
and remaining 6 respondentsopt for higher educationinthe 22-25 yearsall 12 respondentsare
not surewiththeir decison.
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Table- 3
Chi-Square Tests
Value Df Asymp. Sig. (2-sided)
Pearson Chi-Square 228572 3 .000
Likelihood Ratio 26,511 3 .000
N of Valid Cases 9%

As the p value is less than 0.05 in relation to age and most preferred decision post
covid-19, the null hypothesis is rejected, aternate hypothesis is accepted and it can be
concluded reaults are Sgnificant i.e. There is a relationship between age and most preferred
decison post covid.

Table-4
Gender with Most preferred decision Post Covid -19 Crosstabulation
Most preferred decision Post Covid -19

Higher Higher tion
Gender Employment '9 ? Ighereducatio Not sure Total

education | cum employment
Female 6 6 12 6 30
Male 6 0 30 30 66
Total 12 6 42 36 96

The above table shows the cross tabulation of gender and most preferred decison post
covid -19.0ut of 30 female respondents,12 respondents opt for higher education cum
employment,06 respondents are not sure with their decision,06 respondents opt for
employment and remaining 6 respondents opt for higher education.out of 66 male
respondents. 30 respondents opt for higher education cum employment,30 respondents are
not sure with their decison,06 respondents opt for employment and none respondents opt for
higher education.
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Table-5
Chi-Square Tests
Value Df Asymp. Sig. (2-sided)
Pearson Chi-Square 18.868% 3 .000
Likelihood Ratio 19.918 3 .000
N of Valid Cases 9%

Asthepvaueislessthan 0.05in relationto Gender and most preferred decision post covid-
19, the null hypothesisisrejected, alternate hypothesisis accepted and it can be concluded
resultsaresignificanti.e. Thereisarelationship between Gender and most preferred decision
post covid.

Table-6

Course with Most preferred decision Post Covid -19 Crosstabulation

Most preferred decision Post Covid -19
High High ti
Course Employment 'd gr Igher education Not sure Total
education | cum employment
B.Com 12 6 24 24 66
BBA 0 0 18 12 30
Total 12 6 42 36 96

The above table shows the cross tabulation of course and most preferred decision post
covid -19.0ut of 66 B.Com respondents, 24 respondents opt for higher education cum
employment,24 respondents are not sure with their decision,12 respondents opt for
employment and remaining 6 respondents opt for higher education. out of 30 BBA
respondents. 18 respondents opt for higher education cum employment,12 respondents are
not sure with their decison.
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Chi-Square Tests

Value Df Asymp. Sig. (2-sided)
Pearson Chi-Square 10.888* 3 012
Likelihood Ratio 16.055 3 .001
N of Valid Cases %

Asthepvaueismorethan 0.05in relation to course and most preferred decision post covid-
19, the null hypothesisisaccepted , alternate hypothesisisrejected and it can be concluded
resultsarenot significanti.e. Thereisano relationship between course and most preferred

decision post covid.

Table- 8
Preference for common attributes in opting higher education
Excellent | Very good Good Poor Very poor
Academic quality 0 0 6 0 0
Cutting edge research 0 0 6 0 0
Vocational education 0 0 6 0 0
Industry partnership 0 0 6 0 0
Faculty 0 6 0 0 0
Innovation 0 6 0 0 0
Athletics 0 6 0 0 0
Career prospects 0 0 0 0 0
Graduation rate 0 6 0 0 0
Employment rate 0 6 0 0 0

The abovetable showsthe preference for common attributesin the respondentswho opt for
higher education, Good academic qudity, cutting edgeresearch, vocationd education and industry
partnership with very good athletics, graduation rate and al so employment rate
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Table-9
Preference for Employment

Srongly | Agree | Neuttral |Disagree| Srongly

agree disagree
To Support Family 10 20 0 0 0
To Support Self education 0 20 0 10 0
Only personto earn in the family 0 10 20 0 0
not interested in further education 0 10 10 10 0
Very Week in studies 0 0 10 10 10
Failed to graduate 0 0 0 10 20
Sister marriage 0 0 10 10 10
Brother Education 10 0 0 10 10
Single parent 0 0 0 30 0
Disrupted family 0 0 0 20 10
Unsolved family circumstances 0 0 10 10 10

The above table showsthereasonsfor opting employment after under gradation most of
respondentsagreethat their preferenceisbecauseto support family,self education, only person
to earnin the family,few of the respondents are disagree with the reason as to support self
education, not interested infurther studies, very week in studies, failed to graduate, single parent
,Disrupted family and other respondentsare very neutral. Thisshows even though they are
Interested in studies because of theabove reasonsthey are opting for employment.

Table- 10
Preference for Higher education cum Employment

Srongly | Agree | Neuttral |Disagree| Strongly
agree disagree

To Support Family 30 25 0 0 0

To Support Self education 25 20 10 0 0

Only person to earnin the family 15 0 20 15 0
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Sister marriage 5 0 15 20 10
Brother Education 5 0 20 2 5
Single parent 5 0 5 25 15
Disrupted family 5 5 5 25 10
Unsolved family circumstances 5 5 10 15 15

The above table shows the respondents preference opting for higher education cum
employment. Most of therespondentsstrongly agreethat their preference are becauseto support
their family, support self education and only personto earninthefamily, many agreewith same
preferencesand amogt half of the respondentsdisagree with the preference of sstersmarriage,
brother education, single parent. disrupted family and unsolved circumstances.

Table- 11
Overall Impact
I mpact Respondents
Positive 12
Negative 47
Neutral 0
No Impact 7

The abovetable showstheoverall impact of covid-19 general education studentsout of 96
respondents 47 respondents have experienced negative impact,30 respondents are neutral 12
respondentshave positiveimpact and remaining 7 respondentswith noimpact. Thereforemgority
of respondents have experienced the negativeimpact dueto covid because of thisimpact their
decision on higher education, employment and employment cum higher education hasimpacted.

Suggestions

« Withthehelp of power supply, digita skillsof teachersand students, internet connectivity itis
necessary to exploredigital learning, high and low technology solutions, etc.

« Studentsthose are coming fromlow-income groupsor presence of disability, etc. distance
learning programs can beincluded.
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« Measuresshould betaken to mitigate the effects of the pandemic on job offers, internship
programs, and research projects.

« EDtechreformat thenational level that isanintegration of technology inthe present Indian
education system.

Conclusion

A Study ongenera education student’ sdecision after under graduation post covid with specia
referenceto 2020-21 batch, Astheworld respondsto the coronavirus (COVID-19) pandemic,
thereisnegativeimpact on covid-19 on under graduate sudentswhereit impactsthe decision of
the students on post covid with respect to there education, employment and al so both education
and employment. Thefurther scopeof researchisto comparative study on previousyearsstudents
decision that ispre covid and after post covid with high sample size and with large sample
frame.So that resultscan be generalised.
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ABSTRACT

The COVID —19 pandemics hasled the college professorsto an unpredictable scenario
where this situation has accelerated the shift from traditional offline to online teaching-
learning methods, and relationships have been altered by the avoidance of direct contact
with the others, with implications for their mental health. Actual work appeared to be a
factor that could forestall mental problems, for example, nervousness or melancholy in
this exceptional circumstance. College professors have encountered more elevated levels
of misery because of the outstanding burden produced during the lockdown. The studies
forestall medical issuesamong college professorsin future comparable circumstances, it is
essential to encourage the act of active work at home. The College Professors presume
that preparing in mixed or online instructive strategies would be vital for their positive
work advancement in future. A Show ball method of collection of data is used with 345
College Professor samples by way of virtual survey.

Key Words: COVID-19 Pandemic, College Professor, Health.

Introduction

Theworldwide dissemination of the COV1D-19 pandemic disease hashad severa effects
that couldimpeact thegenera welfareof individuas. Ononehand, thevirusitself producespersona
circumstancesinwhich, in addition to the effects of the disease, human feelings such asfear
(Asmundson and Tayl or, 2020), concern, nausea, anxiety, or depression-rel ated discomfort can
occur moreregularly (Baoet a., 2020). Indeed, aspikein depression and stresslevel sbetween
thefirst daysand thethird week of thelockout was observed in recent research onthe psychol ogica
effect of thispandemic epidemic on the general population (Ozamiz-Etxebarriaet a., 2020;
Rodriguez-Rey et d., 2020). In addition, insomniahas been correlated with disrupted leepin

VET First Grade College, Bengaluru 93



Samshodana Samapanam - Multidisciplinary Research Articles |SBN : 978-81-941390-1-0

several studies (Rajkumar, 2020).In the other hand, owing to the epidemic and the resulting
quarantine(Zhang et a., 2020), aswell asthetreatment of dependent or infected individualsor
othersunder other medical conditionsat homeor inthevicinity, socia dynamicshaveimproved.

It wasal so attributed to the government’ sdefens ve measures, such ascontainment or lockout
(Liuetd., 2020). Individua variationstend to play amajor rolein past pandemics (Asmundson
and Taylor, 2020). In any event, larger and more detail ed research isa so needed on the effect
on mental health (Mahase, 2020).Also, individual sworldwide have ended up adapting to new
expert extensions (Zhang et al ., 2020). Some of them havetotally halted their work, andina
word, they should confront their futurewith vulnerability; others have discovered their work
hoursexpanded and have overseen dangerouscircumstances (e.g., wellbeing and socia laborers,
or item providers). Thiswellbeing emergency isadditionaly setting off afinancia emergency ata
worldwidelevel and inside half amonth (UNESCO, 20204).Another factor affecting grown-
ups personal, social, and work fieldsisthat identified with thelockdown of children at homeon
the groundsthat, multiple occasions, guardians have been engaged with numerousjobs and
assignmentsall at once (Orteet a., 2020). Intheinterim, instructive organi zations have not
halted the researcher year, so educators have wound up adapting to onlinetraining at any level
(Wang and Zhao, 2020) whiletaking care of other private matters.

Moreover, it ought to be referenced that Spanish educators working conditionsbeforethis
pandemic circumstance were at that point tight because of theteacher/students' proportionfrom
25to0 36 for eachingtructor (Education Youth Policy AnalysisUnit in the Education Audio-visual
Culture ExecutiveAgency, 2020a) and the high measure of exercises(30-32 every week) they
need to give (Education Youth Policy AnadlysisUnitinthe EducationAudio-visud Culture Executive
Agency, 2020b).Educators, by and large, are not prepared for e-learning projectsand exercises
sincethisisexcluded from the educational plan of essential and optional training (Education
Youth Policy AnalysisUnit inthe Education Audio-visua Culture ExecutiveAgency, 2020c).

It ought to be stressed that, in emergency circumstances, educators may assumean extraand
essentia part. They can give psychosocial backing to students. Initially, educatorscan makea
protected and steady connection where understudies may communicate their feelings and
encounters; furthermore, they can remember explicit organized psychosocia exercisesfor the
teaching/learning measurethat can firmly help weak understudies (Inter-Agency Standing
Committee, 2007a).Along theselines, teachereducators outstanding task at hand can beviewed
asvery high, and therefore, the encouraging calling can be described by undeniable degrees of
stressand actual objections(Bogaert et ., 2014).
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Thishealth and, subsequently, financial emergencies brought about by apandemicthatis
arriving at practically al nationson the planet inside half amonth are extraordinary inthe new
past. In any case, exercises may be drawn from past scourges and financial emergencies
(UNESCO, 2020a). It tendsto befinished up from past encountersthat activework and exercise
could assigt withrelieving theimpactsbrought about by the current pandemic onthe psychologica
and actua strength of residentsaround theworld.

Research Gap

Thisstudyisabout how college professorshave been influenced by the COVID-19 pandemic
concerning their health and in-turn connected to three essentid areas of their life, namely, work,
family, and socid life.

Satement of Problem
A study on Health affliction of College Professorsdueto COVID —19 Pandemics.

Objectives:

« Tofind changesin Health of College Professorsdueto COVID-19 pandemic
« Toassessthework, family and socid lifeduring the COVID-19 pandemic

« Toidentify the outcome on changesdueto COVID-19 by College Professors

Scopeof Sudy

The study isaimed at understanding and adoption of changes by College Professorsduring
COVID-19 pandemic. It isan important and significant research area. It focusesmainly on
covering topicsthat rely on the Professorsin the Colleges.

Research M ethod and Design

Thisstudy isadescriptive stati stic using mixed methods design: third paradigm (concurrent
triangulation). The sampleof thisresearch wascomposed of 345 college professors. Thisresearch
ischaracterized for both quantitative and qualitative methods, specifying theweight and the
sequence of each part and explaining how booth approachesarelinked.

Primary Data

A Snow ball method of collection of dataisused with 345 College Professor samplesby way
of virtual survey. Thesampledatausing avirtual questionnairethat included information about
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sociodemographic variables, college professorsworking conditionsand activitiesin their social
lifewereanaysed.

Secondary Data

« Previoudy publishedrecords

o Books

o Research documentsand reports
« Peiodicds

Limitations

Thekey drawback of thiswork isthat amore detailed and wider geographic context hasnot
been covered. Another drawback isthat it isimportant to discussother factorsrelevant toworking
and personal environmentsduring thelockdownto determinetheir effectson mental wellbeing/
health, considerationsthat were not provided dueto the study’ sduration limitations.The last
constraint to be considered isthat amedium proportion of thetextual unitsisclarified by grades.
Thus, with moretesting, thesefindingsshould beverified.

Analysis

The Spanish version of GHQ-12 was applied to measuremental health. Thisone-dimensional
4-point (0-3) Likert scale measuring aspectsrel ated to socia dysfunction, anxiety and depresson
wereused. Thequestionnaire has acceptabl e psychometric properties, beingitsinternal congstency
acceptable (oo =0.76) and itsexternal validity assessed by correl ating with whole scalemedium
(r=0.57). the correlation with ISRA’sfactors high: Factor | r =0.82; Factor Il r=0.70 and
Factor 111 r =0.75. Open questionswere applied to collect qualitative dataregarding working
conditions, family and socid relationships. Cronbach’sa phawasestimated to andysetherdiability
index of the GHQ-12 scale. Qualitative dataobtained from the open questionswere analysed
withtheAL CESTE software. Thesampleof thisstudy wasfor 345 college professorswith mean
age of 44.62 years[SD = 9.53; 264 women and 81 men|

Findings.

» Descriptiveresultsof college professor teaching and health and reliability of the GHQ-
12 scale.

Participants agreed, on the one hand, that they spent an average of 38.34 h (SD = 19.28 h)
aweek doing teaching tasks. Regarding online practices, 64.34 percent (n = 182) reported
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that they had previoudy had littleor alittletrainingin virtual education, and 56.81 percent (n
=196) respondentsreported doing any or alot of training during thelockout on how to teach
online

Inthe other hand, 80 percent of the participants (n= 276) suggested that they performed
physical activity at home (M Hours/week = 4.12; SD =4.063) in comparison to physical
exercise, and 57.39 percent (n = 198) admitted that they went for astroll (M Hours/week =
1.69; SD =2.381).

Theoverdl mean of the GHQ-12 cumul ative scoreswas 22.05 (SD = 5.26) giventhegenera
fitnessof the college professors. In addition, the GHQ-12 scal e displayed areasonableindex
of reliability (Cronbach’salpha=0.77).Findly, statistically meaningful variationswere not
observed by contrasting the GHQ-12 cumulative scoresfor college professors performing
high physical exercise(n=141; M =21.596; SD = 5.426) and low activity (n=204; M =
22.368; SD =5.128) (1(343) = 1.34; p=0.1809). The scale of theimpact waspoor (Cohen’s
d = 0.1468).

« Predictorsof Health: Bayesian linear regression.

A Bayesian linear regression was conducted cons dering the number of hoursof physica
exercise performed at home, the hours devoted to teaching results, the number of classes/
students, and the number of hours spent walking away from home as predictorsof the GHQ-
12 result. For each potentiad model, an uninformed uniform prior [P(M)] of 0.063wasset. The
findings show that the better regression model compared to the onethat incorporatesthe
timeof physica exerciseat homeand the hoursdevoted to teaching practice (BF10=11.07).
The coefficient of regression for hoursof physical exerciseat homeisbl=-0.096 and b2 =
0.039 for teaching work.The model’s constant is b0 = 22.052. For example, a college
professor who performs5 hoursof physical exerciseaweek and worksfor 39 hoursaweek
would have a GHQ- 12 assessed mental health score of 21,9929 (according to the equation
below).

y =22.052 + (-0.096 x [5-4.118]) + (0.039 x [ 39-38.345]) = 21.9929
« Perception of the changes experienced due to COVID-19 lockdown situation.

Theresponses have been analysed through the AL CESTE program in three areas—work,
family and socidl life. Threeclasseswith the highest 2 aretaken into consideration.
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1. Changes observed by college professorsregarding their professional performance.

Ontheonesde, six variablesor groups describing 59% of thetextual unitswere obtainedin
theresearch performed for thelow physical activity category.Thefirst class(Changesin
working life) hasmore general material and iscompared to two other classes, 2 (Increased
workload) and 3 (No student interaction), which are connected to teaching approachesand
student contact. Therelation between Classes 2 and 3 isconnected with Class4 (Teaching
Changes) and the connection between Classes 5 (Excessive Time Dedication) and 6 (Too
many working hours). Thegeneral criticism of working in excessand dedicating more hours
dueto changesiningtructional methodsiscommon inthesecolleges.

Intheother side, adifferent framework appearsin thestudy madewith the answers provided
to the same question by college professorswith higher levelsof physical activity, thistime
composed of fivevariablesor groupsthat describe 54 percent of textual unitsbut areaso
structuredinamorehierarchica structure. Thefirst class(online) interactswith class2inthis
respect (Lack of direct contact with students). The second connectsto Class 3 (Technol ogical
Tools), and thethird connectsto Class4 (M ore Working Hours) and Class5 (MoreWorking
Hours) links (Concern for students). Thus, college professorswith higher level sof physical
exercisetherefore shareviewson theimpact of online education during thelockdown, but
thesearewesakly related.

2. Changesobserved by college professorsintheir family lives dueto COVID-19 lockdown.

Asaresult of therecently applied onlineteaching techniquesowing to the pandemic, educators
were asked about the changesthey witnessedinfamily life. Inapopulationwith poor physical
exercise, athree-classsystemillustrates 48 percent of thetextual units. Thefirst class(Little
Family Time) isrelated to therelation between Classes 2 (Telecommuting) and 3. (Less
contact with thefamily). College professorstherefore experienceareductionininteraction
withtheir family member that could be correl ated with tel ecommuting and theresultingrisein
workload.Regarding those college professorswith higher levelsof physical exercise, with
45% of thetextua units, thechangesfoundinfamily lifewereclarified inthree groups.Class
1 (Family Dedication) relatesto therelation formed by Classes 2 (Family Isolation) and 3.
(Changesinfamily life). Therefore, college professorswith higher levelsof physical activity
display adrop ininteractionwith family members, but it does not contributeto theworkload.

3. Changesobserved by college professorsintheir inter personal relationshipsor social life.

Four groups have been obtained in the category of lower physical activity stages, explaining
45% of thetextual categories. Class1 (Need for physical contact) interactswith class 2
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(Onlinerelationships) inthisstructure and with the associ ation between classes 3 (Distance
relationships) and 4 (Distance with friends).Asfor the category with higher levelsof physica
activity, theresponsesaredivided into four groups, describing 38% of thetextud unitsinthis
system, Class 1 (Contact friends’ difficulty) iscorrelated with Class2 (Qudity of interpersona
rel ationships) and with the correl ation between Class 3 (Greater contact) and Class4. (Greater
onlinecontact).Inther relationships, college professorswith higher level sof physica activity
therefore perceive greater touch, but also problemsand alack of consistency.

Conclusion

Elementsapply to college professorsthese days, the GHQ-12 scal e tests condition and not
trait. Scoresover 12 have been regarded in someresearch as suggesting the devel opment of an
emotional condition (Ruiz et al., 2017). The survey average score (M = 22.05; SD = 5.26)
revealssignsof menta issues.A thorough psychol ogical assessment would beadvised if wewere
not undergoing the special lockout condition and thetension that thisentails. Thetime spent on
physical exercise on aweekly basisand the number of hoursworking oninstructional activity
favourably predict thesemental concernsnegatively.

Inthisresearch asin previousstudies, physical exercise hasappeared to beaprotector inthe
creation of mental issues. But in thisresearch, theamount of exercisein genera doesnot make
thedifference, dthough it seemsthat part of thevariation on menta hedthisclarified by thetype
of activity, especialy indoor physical activity; thus, it can beimproved to boost the mental health
of collegeprofessors. Other potentia stressors, though, such asthe number of classes/ students,
tend to havelittle correlation with mental wellbeing/ heath. Neverthel ess, the predictor strength
of thesevariablesissmall, so college professorscan also consider other variablesto betested as
predictorsof mental health.

Thefindingsderived from the quditativeresponsesindicate variationsduetolockdown related
tothereported improvementsinthelivesof students. Inthedia ogue of thetwo classesof college
professors, strong discrepanciesare noted. Those who record low physical activity, ontheone
hand, point out improvementsinther persond livesand relationshipswith studentsand reflect on
showing their concern for the greater engagement and longer working time needed by online
teaching.College professorswho have moretimeto cultivate physical fitness, ontheother hand,
display astronger dispersion of their responses.

Two classesarelinked to ther interactionwith learnersinthisregard, the other two haveto do
withimprovementsor problemsin their teaching results (the changeto onlineteaching and the
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need to master technological strategies),and thelast oneisassociated with thevoicing of views
ontheincreased workload.Astelecommuting ismore demanding in hours, thisfactor hasalready
beenincluded intheliterature, because the atmospherewould not change, aswell ashavingto
bringinto play new skillsthat they missed onadaily basis.

Giventhefact that career shiftsdictate changesinfamily lifethat areincluded intwo classesin
thelow physical exercisegroup and inthreeclassesin the other group, it hasbeen considered a
good predictor for spending moretimewiththefamily inall categories. In other words, because
of thelockout, all partieslament the strugglethey haveto facewith thefamilies.

Thelockdown hasa so influenced socid relationships/ life. Theviewsheld by thegroup with
higher physica activity inthissegment are more positive than those expressed by thegroup with
no physical activity. Thedistancefedlingisonly stated in oneclassin thefirst category, whilethe
other expressions suggest apositive outl ook, taking into account theimportance of sustaining
onlinere ationships Meanwhile, inboth groups, thecommunity with lower levelsof physicd activity
presents concerns about the absence of partnerships. In order to understand more about the
type of physical exercise or other factorsthat promote mental health, more study should be
explored.

Thedifficult lessoninvolved in alleviating the difficult condition of the pandemic epidemic
leadsto three pointsof action: theimplementation of stepsto encourage onlineteaching resources,
the devel opment of teaching techniquesthat benefit teaching-learning processesfocused on mixed
or onlinemethods; and the devel opment of support systemsto promote physical activity among
citizens
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ABSTRACT

In this paper, the various modes of transportation are been covered which uses Internet
of Things(loT) technol ogy to showcase therel ationship between 10T and emerging technologies
on various modes of transportation. The Internet Of Things (I0T) deals with connecting
devicesthrough network and deal swith cloud by securing all the data and sensor information
of the user. |oT when integrated with cloud computing makes easy and improvedlife.

Keywords - Internet of Things (10T), cloud, sensors, technology.

I ntroduction

Internet of Things(loT) isthecurrent technology which isbeing implemented throughout the
worldin different ways. Intheyear 1999, ingenioustechnologist Kevin Ashton named “ The
Internet of Things” whereasystem isconnected to the physical devicesviainternet.

Asthebas cinfrastructure of asociety isimproving drastically, eventhenumber of vehiclesfor
trangportationisasoincreasing s multaneoudy day by day. All of are concerned for our beloved
ones, hence Internet of Thingsenabled devicesplaysamajor roleinimproving transportation
andlogigtics.

Transportation can be defined asamodeto travel
from one place to another place according to the
convenience. Trangportation can beclassfiedinto mgor

pe
e ey

modesasshowninFigurel. They are [‘!!“' ﬁ ff!i"ﬁf
1. Land (Rail,Road) A . T .9
2. Air (Aircraft) =
3. Water (Pipdine) Figurel Flgl
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1. Rail

This transportation provides comfort for the

SMART s R ———— .
passengers and goods are transported safely from | :
oneplaceto another place, sinceitstimeof inception
from 19Ncentury. Internet of Thingshasmadeamgjor |
impact inthistransportation industry by developing
smart trains. Internet of Thingscomesinto picture =
whenthetrain operatesat high speed through tunnels
and in extreme weather conditions. A train event
recorder records data about train operations and Fig. 2
performanceto the control systems.

AsshowninFigure2, Smart Trainer will track all componentsthat may causederailment and
delay traintime. Installing video surveillance systemsin all trucks canimprovethe saf ety of
passengersonthetrain. On-board sensors continuoudy detect vibrationsthat indicate problems
withwheels, brakes, and car engines, thereby avoiding further damage and temperature onthe
train, thereby providing higher reliability. Thetrack detection sensor isinstalled onthetrack.
Providescompleteinformation about current conditionsand temperature. Ingtalling GPS (Global
Pogitioning System) onasmart trainwill sendasignd totherailway’ssgnad management system
totrack thetraintime. The componentsof thetrain schedulethat may causethetrainto derail and
delay thetrain. Install video survelllance on al busesto ensure safety Thenumber of passengers
onthetrainisincreasing. On-board sensorscontinuoudy detect vibrationsthat indicate problems
withwheels, brakes, and car engines, thereby avoiding further damage and temperature onthe
train, thereby providing higher reliability. With lane detection sensor, it can provide compl ete
information about current conditionsandtemperature.

Theglobal postioning system (GPS) functioninthesmart train sendsthesignal totherailway
signa management systemto track thetrain schedule. The surveillance of the Internet of Things
hasa so expanded therailway infrastructure. The smart busmonitorsall componentsthat may
causethetrain scheduletoderall and delay. A video survelllancesystemisingdledindl trucksto
improvethe safety of passengersonthetrain. The sensor preventsfurther damage by continuoudy
recording vibrationsthat indicate problemswith wheels, brakesand trainers, thereby improving
reliability. Thetemperature on thetrain. Therailway hastrack detection sensorsthat provide
completeinformation about current conditionsand temperature. Ingtaling GPS (Globa Positioning
System) onasmart trainwill send asignd totherailway’ssgna management systemtotrack the
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traintime. Itisaso being expanded through the Internet of Things. Itisalso possibleto track the
arrival and departure of passengers, so moretrains can be added and arranged. It isal so expected
to avoid shutdownsin theworst westher conditions. Tickets can be booked onlineviaemail and
smartphone. According to their previous experience, passengershave more advantages.

2. Road

Thefast devel oping technology in automobileindustry isthat of self-driving cars. For this
technology to comeintoforce, IOT playsamajor role. Smart road includes avariety of
featuresfor drivers, businessand transportation department. Thisincludes:

1) Solar Energy: By using the sun’spower, 10T technology devicescould use many devices
located inside avehicle. Smart phonesand GPS devices could powerful by using solar
energy stored in smartroads.

2) Charging stations. To accommodate more el ectric transport the smart road could provide
more charging stations. Itis
estimated that till 2020 about  c»s

> :
10millionelectronicvehicles 4., e = Lt
will beonthehighway. \ﬁ =
3) Heated roads: Till now the (< ¢ "‘ﬁ'ﬁ"“""“‘
road crew uses salt and \/ e S\ TN
scrapersto removeicefrom | = \

Technology the future road  vesses:
could use heated roads and the parts
prevent icebuildup. Fig. 3

the highwaysbut using 10T~ {)° \@\-._ A (
sensors  Controll it dd\\- .,,__, A

How Do Autonomous Cars\Work

Multiple devices can bewirelessly connected to the cloud system through the Internet of
Things. Car sare connected to | 0T-based technol ogy systemsthat exchangeinformation about
roads, moving cars, an d moving vehicles. Road and navigation) are collected by the system and
anayzed by theloT computer system so that the car can driveindependently. The advantages of
automated carsareimprovement of safety o nroads, better mobility for theyoung, elderly and
disabled, improvement of fuel efficiency and parking space.

VET First Grade College, Bengaluru 105



Samshodana Samapanam - Multidisciplinary Research Articles |SBN : 978-81-941390-1-0

Accordingto Figure 3, generd working principlesof automated carsare:

1)

2)

3)
4)
5)
6)

Video cameras (both forward and rear) - Provides 360 degree visibility around the cars.
Itdetectstrafficlight, signalsof other cars, detects pedestrians, cyclistsandobstacles.

Radars(forward,rear) - With the help of Radarswe are able to see the car ahead through
heavy rain, foganddust.

Lidar - Provides 3D maps of thelocation where the car islocated.

Ultrasonic sensors- It measuresthe position of objects closeto thevehicles.

Position sensors- It isused to sense the movement and detect the car position on themap.
GPSnavigation - It catches Signal sfrom satel litesto provide more accuratepositioning.

Central computer - Providesanalyticsto gather dataand influences decisionmaking.

Air

It could additionally be secureto anticipatethe Internet of Things(loT) performsaextra
significant functioninairline operations. Thisgeneration already ishaving an effect at the
industry, asit’sfar getting used for thewholething from luggage monitoring to cabin westher
control. The capacity of 0T isgroundbreaking. By efficacioudy usng loT, airwayshavethe
gear to substantialy lessen or maybe dispose of the reasons of anumber of the maximum not
unusua placecourt caseswithing detheindustry, whichincludes misplaced bags, flight delays,
and customer provider issues. It could additionally be secureto anticipate the Internet of
Things(IoT) will retainto play aextrasignificant functioninairlineoperations. Infact, this
generation dready ishaving an effect a theindustry, asit’ sfar getting used for thewholething
from luggage monitoring to cabinwegther control. The capacity ofloT isgroundbresking. By
efficacioudy using loT, airwayshavethe gear to substantialy lessen or maybe dispose of the
reasonsof anumber of the maximum not unusual place court caseswhichincludesmisplaced
bags, flight delays, and customer support issues. 10T will createtangibleand massveblessngs
for hisor her clientsand business. Waysairwaysaretheuseof 10T..

Virgin Atlantic’sConnected 787s—

VirginAtlantic takesthe use of the Internet of Thingsto anew level. Theairline currently

manufacturesitsfleet of Boeing 787 aircraft and cargo equipment connected vial oT devices. It
isexpected that thetotal amount of datareceived during theflight will exceed an astonishing 0.5
TB. Information needed to identify and correct mechanical problemsbeforethey occur. This
meanssafer flights, fewer delaysand The best overal customer experience.
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Delta’s Baggage Tracking —

Whether it'salost suitcase, alost item or excessivewaliting, d most every passenger encounters
aproblem with checked baggage at onelocation or another. Deltabecamethefirst US operator
to useradio frequency identification (RFI D) technology for baggagetracking, taking ahuge step
to solvethisindustry problem. With the help of automatic notificationsinthe DeltaM obileApp,
passengers can seethelocation of their luggage ontheir way to the plane, on the planeand onthe
way to clamtheir luggage. Thelnternet of ThingsenablesDeltaAir Linesto provide customers
with transparency and control over baggage. DeltaAir Lineshasachieved a99.9% successrate
through thistechnology, making it thebest globd airlineinthe UnitedStates.

AirAsia’ sAdoption of GE’sFlight EfficiencyServices

Thistechnology canhelp airlinestrack accurate delivery routes, which isestimated to be 20%
inefficient intheindustry, and anayzeflight datato optimizeaircraft and fuel consumption

4. Water

Water isone of the most precious natural resources. Under the conditionsof urbanization,
resourcesarerapidly becoming scarce. Despiteitslimitations, themonitoring system of the
water sector still relieson SCADA (Supervisory Control and DataAcquisition). Industry
uses|oT sensorsto monitor water levelsand chemical |eaks, and even regul ate water flow.
Thelnternet of Thingsinwater treatment usesthe concept of smart sensors, whichareingtaled
at different locationsinthewater system. These sensors collect dataand send it back tothe
monitoring system. Thisdatacanincludewater quality, temperature changes, pressurechanges,
water leak detection and chemical leak detection. Thelnternet of Thingsinwater treatmentis
apowerful communication technology that canwirelesdy send datafrom physical objectsto
computersrunning intelligent analysis software. A cloud system for real-time accessto 10T
sensor data. A smart water sensor with 10T function can monitor water quality, pressureand
temperature.

Infact, sensor solutions can measureliquid flow and can be used by water companiesto
track theflow through the treatment plant. Detect theleak and send an alarm to the remote
control immediately. These notifications are sent as soon asit may take several hoursto
discover the problem, just like an engineer must check theliquid level manually or onfoot.
Another important advantage of the Internet of Thingsin wastewater management isthat
chemical residues can be detected after cleaning. Thiscan beused to cal culate the efficiency
of the selected treatment process and to ensurethat the rel ease of the chemical substance
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remainswithin an acceptablerange. This
type of sensor can also help detect and
reduce spread. Legionellabacteriaare
found throughout thefactory. Legiondla
spread through fog, suchasB. Adding g |
air-conditioning in buildings may be ¢
serious. It isdangerousfor employees.

Smart software uses the Internet of
Thingsto manage water and wastewater. Fig. 4
These applications can be customized to
meet the specific needs of water treatment companies. Based on the available data, complex
cal culations can be performed so that water expertscan control al necessary parameters. Sewers,
sewagetreatment, dudge, rainwater, water flow and factory operations. By ingtaling afluid flow
sensor, theequipment canrun at full load.Inthisway, companieslike specidized sewagetreatment
plants can shift from passive maintenanceto preventive maintenance, and better understand the
useof their resources and equipment, thereby improving efficiency through the devel opment of
thelnternet of Things. Inthewater industry..

Conclusion

Internet of Things(loT) isaconcept wherethevirtual world of information technology is
connected to the real world. The latest technology of Internet of Things such as RFID and
sensorsmakesour life better and comfortable.
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ABSTRACT

All the businesses require an in-depth look at their financial structure. Investors and
analyststypically useratio analysisto assessthefinancial health of companiesby scrutinizing
past and current financial statements and thisis also essential to improve its competitive
position in the industry. Ratios compare the different aspects of a company’s performance
or how the company copes up within a particular industry or region.

Theresearcher hasmade study on financial performance by making use of ratio analysis
using financial statements of five yearsin Browndove Healthcare Private Limited which
dealswith renal care consumables used for haemodialysis. The researcher has conducted
research on seventeen types of ratios and has found that overall financial performance of
the company is declining. Hence the Directors of the company need to pay more attention
to recover the financial position of the company. Sales promotion efforts and techniques
need to be adopted to increase sales. The management of the firmneed to be more vigilant
to improve the present situation.In this Covid-19 era, the industry needs tax waivers and
other financial concessions from the government at this juncture. The company needs a
boost to produce raw materialsin India which were sourced from China earlier.

Key words: Financial structure, Financial statements, Haemodialysis, Vigilant, Sales
promotion, Tax waiver, Boost.

I ntroduction:

Thepotentidity of an organizationto anayseitsfinancial positionisessentia for improvingits
competitive positioninthemarketplace. Through acareful analysisof itsfinancia performance,
the organi zation can identify opportunitiesto enhance performance at the department, unit, or
organizationd level.
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Ratio analysishel psto pinpoint areas of strong financial performance and thosethat need

improvement. Several ratio analysis instruments helps to accomplish a comprehensive
understanding of afirm’sfinancia performance. It also helpsto examinefinancial structureif
borrowingsis more frequent than increasein sales. Oneway to analysefinancial health and
identify how it might beimprovedisby examining thefinancid ratios. Ratiosare used to make
comparisonsbetween different agpectsof acompany’sperformanceor how thecompany manages
withinaparticular industry or region.

Review of Literature:

Prof. Vishal Purohit, Dr. IndiraDixit (2019) asper thetitle‘ A study onfinancid performance
usingratio analysisDainik Bhaskar’ inthe ' Journal of The Gujarat Research Society’ present
their viewsthat financid analys sevauatesthefinancid hedth of thefirm. Dainik Bhaskar hed
used the published annual reportsfor secondary data, asaccounting ratios demonstratesthe
changesand areauseful tool for variousstakehol derslike management, financiers, shareholders
and creditorsetc.

S. Dharchana, S. Sai Shree(2019) asper thetitle‘ A study onandysisof financid performance
of CITY UNION BANK'’ foundintheir sudy that ratio analysisishelpful to evauateliquidity,
profitability and efficiency of operations. They used accounting ratios and secondary data
wasretrieved from the published annual reports of the company for time period 2015-2019
andit helped to eva uate solvency and performanceusing ratio anayss.

Shah Shreeda, Vird Shah (2018) asper thetitle* A study onfinancia performanceusingratio
andysisof VisaSted Limitedfina’ usessecondary datafrom the published annual reportsof
thecompany for time period 2012-13to 2016-17 which showsthat thefinancia performance
of thecompany ispoor after 2015-16 and directorsneed to revive the company. Accounting
ratiosare used which are useful tool for various stakehol derslike management, financiers,
shareholdersand creditorsetc. Thus, it provesthat financia analysisascertainsthefinancia
health of thefirm. Accounting ratios demonstrates the changesfor anumber of yearsand
anaysesthefinancial position of the company.

Akhor Sadiq Oshoke, Jafaru Sumaina (2015) asper thetitle‘ Performance Eva uation through
RatioAnalysis intheir * Journal of Accounting and Financial Management’ found intheir
Study thet that management and policyholdersneedto utilizeeffectively liquidity and profitability
ratiosasthereal performance eval uation indicatorsand a so pay attention to other possible
variableswhich contributesto the performance eval uation through ratio analysis. They
employed descriptive statistic, Pearson correl ation matrix and simpleordinary least square
regression techniquefor the periods 2009 and 2013 in sel ected quoted firms. It showed that
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that liquidity ratio hasanegativeimpact, leverageratio and market ratio hasanegativeand a
positiveimpact and profitability ratio hasasgnificant positiveimpact on firm’sperformance
evauation.

o M Kumbira, RWebb (2010) asper thetitle‘ A financid RatioAndyssof Commercia Bank
Performancein SouthAfrica inthe* African Review of Economicsand Finance' investigate
the performance of South Africalscommercial banking sector for the period 2005- 2009to
measurethe profitability, liquidity and credit quality performanceof fivelarge South African
based commercia banks. Asper their study, bank performanceincreased considerably in
thefirst two yearsof theanaysisand after global financia crisisin 2007, therewasafal in
profitability which deteriorated the credit quality of South African Banking Sector.

« Abraham, University of Wollongong (2006) as per thetitle‘ Financial Management inthe
Non-profit Sector: A Mission-Based Approach to Ratio Analysis in Membership
Organizations.” statesthat Non-profit organizations are acombination of mission, members
andmoney. Asper hisstudy, ratio andys she psidentify organizationd strengthsand wesknesses
by detecting financial deviations. Appropriate analysis of past performance helps an
organizationto havevision of itsfuture perspectives. Theauthor concludesby identifying the
limitationsof ratio analysisand makes suggestionsfor itsfurther application.

o DoronNissim & Stephen H. Penman (2001) as per thetitle* Ratio Analysisand Equity
Vauation: From Research to Practice’ outlinesthat financial statement analysisisimportant
for equity vauation. Financing activitiesaredifferentiated from operating activitiesand the
intentionisused to forecast payoffsto equities. Time seriesbehaviour of ratiosisdescribed
and itssteadinessisdocumented.

« E.Thanassoulis, A.Boussofiane, R.G.Dyson (1996) as per thetitle* A comparison of data
envelopment analysisandratio analysisastool sfor performance assessment’ comparesdata
envelopment analyss(DEA) andratio andys sasdternativetool sfor ng theperformance
of organizational unitssuch asbank branchesand schools. Theauthorsintheir study found
that comparison emphas zeson how well thetwo methods agree on the performance of aunit
relativetothat of other unitsand are of the opinion that ratios provide useful information on
the performance of aunit on specific aspects.

Resear ch Gap:

Onemethod of failureanalysisisanalysisof financial ratiosto predict performance of a
company. However, asper review of literature, only few ratioswere used to andysethefinancia
position of abusiness.
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Thisproject emphasizesonimportanceof eachratioanditsreativity with financia performance
of business. Ratio analysiswasnot donein thiscompany, hence researchisundertaken to check
thefinancial stability of thebusinessin past fiveyears.

Satement of problem:

Financia statementsdo not represent acompl ete picture of the businessbut just acollection
of factswhich can be expressed in monetary terms. With unlimited wantsand limited financial
resources, the company need to be concerned with what is produced, requirement of funds,
allocation of funds, selection of devel opmentd priorities, proper monitoring of accountsto avoid
cash flow problemsand to ensurethe profitability of the enterprise. Thus, analysisof ratios
clarifiesstrengthsand weaknessin performance when proper comparisonsare made and reasons
for adversetrendsor deviationsfrom norm areinvestigated thoroughly.

Objectivesof study:
« Toanaysethesolvency postion of thecompany.
» Toassesstheoverdl financid performance of the company.

Scopeof study:

General purpose of the study: This paper attemptsto analysethefinancial performance of
Browndove Headlthcare Private Limited through the financial statementsof past fiveyearsby
ratio analysiswhichwould helpinvestorsand other interested partiesto haveagist of financia
standing of the company. The period of the study:

Thepresent study ismadefor aperiod of fiveaccounting yearsstarting from 2015t0 2019.The
geographical location coveredinthestudy: BTM Layout, Bangalore.
Resear ch Instruments:

Thisproject issecondary data and collection sources arefinancial statementsof past five
yearsi.e. Profit andloss account, Balance sheet and Cash flow statement ashanded over by the
company. It a'soincludesbooks, journals, websitesetc.

In addition, anumber of reference books, journalsand reportswere also used to formulate
thetheoretical model for the study. And someinformation werea so drawn fromthewebsites.
Secondary data:

During thistime of COVID-19, this secondary data hasturned out to be boon as profit and
loss account and bal ance sheet was al ready been retrieved from the company.
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Analysisand I nterpretation:

TableNo. 1- Table showing calculation of Current ratio
Formula= Ratio=Current Assets/Current Liabilities

Year Current Assets Current Liabilities Current Ratio
2014-15 65893544 61994804 107
2015-16 217794141 96699758 2.25
2016-17 165785283 133658070 124
2017-18 204953399 199521361 103
2018-19 224295043 287140597 0.78

Discussion: Except 2015-16, dl other years company’sratiosisnot satisfactory ascompared
totheideal ratio of 2:1. Itindicates current assetsarelesscompared to current liabilitiesfor all
theyearsexcept 2015-16.

TableNo. 2 - Tableshowing calculation of Liquid ratio

Formula= Quick Assets/Quick Liahilities.

Quick Assets (Current Quick Liabilities
Year Assets-Inventory- (Current Liabilities- Liquid Ratio
Prepaid expenses). Bank Overdraft).
2014-15 42321703 28725435 147
2015-16 164473916 68292819 2.40
2016-17 95829470 93604531 1.02
2017-18 121075089 142653128 0.84
2018-19 130258374 190891843 0.68
Discussion:

A good liquidity ratioisanything greater than 1. It indicatesthat thecompany isin decreasing
trend since 2016 andislikely to facefinancial hardships. Hence, thefavourableliquidratiois
2.40 of 2015-16, 1.47 of 2014-15 and 1.02 of 2016-17. There was decreasein liquid ratio
since2016-17 astheliabilitiesare morethan quick assets.
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Note: Sometimesbank over draft may beexcluded from current liabilitiesconsidering
it aspermanent arrangement.

Bank overdraft isdeducted from current liabilitiessincebank overdr aft issecur ed
by inventories, theother current assetsmust besufficient tomeet other current liabilities.

TableNo. 3 - Tableshowing calculation of Super Quick Ratio
Formula= (Cash and Marketable securities)/ (Current Liabilities).

Year Absolute Liquid Assets | Current Liabilities | Super Quick Ratio
2014-15 4485052 61994804 0.07
2015-16 106532646 96699758 1.10
2016-17 16746471 133658070 0.12
2017-18 17688213 199521361 0.08
2018-19 14088084 287140597 0.04

Discussion:

None of the years showed afavourable Super Quick Ratio, however intheyear 2015-16,
thesuper quick ratiowas 1.10, it was satisfactory to some extent and it gaveimportanceon only
cash and marketable securitiesin that year. After 2016, therewasgradua decreaseastheliabilities
were more than the absoluteliquid assets.

Themost favourable and optimumvaluefor thisratio should be 1: 2 or 0.5. It'slowest for the
current year because current liabilitieshaveincreased nearly 50% whereas absol uteliquid assets
havefalenwhichiscauseof concernfor the organisation.

TableNo. 4 - Table showing calculation of Return on Assetsratio:

Formula= (Net Loss/Total Assets)* 100.

Year Net Profit or Net Loss. Total Assets Return on Assets Ratio
2014-15 4485052 61994804 0.07
2015-16 106532646 96699758 110
2016-17 16746471 133658070 0.12
2017-18 17688213 199521361 0.08
2018-19 14088084 287140597 0.04
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Discussion:

None of theyears showed abetter ROA ratio. The ROA isin negative va ueswhich badly
reflectsthe profitability of the company and isthe cause of the concern for the company.

Itindicatesunderutilisation of company’ sassets. It showstheinefficiency of thecompany to
convert theassetsintoincome. It’ ssuggested to reduce unused assets. The management should
note that each rupeeinvested must earn profit.

TableNo. 5- Tableshowing calculation of Return on Equity ratio:

Formula= (Profit after tax or Net |oss/Net worth).

. Net worth (Equity _
Profit after tax or . Return on Equity
Year Net loss share capital, and "
Reserve and Surplus). ratio
2014-15 (2114751) 22084835 -0.09 or -9%
2015-16 (14807045) 177369484 -0.08 or -8%
2016-17 (35968666) 141400817 -0.25 or -25%
2017-18 (32528046) 108872771 -0.29 or -29%
2018-19 (60513159) 48359610 -1.25 or -125%

Discussion:
None of theyears showed abetter ROE ratio asall the years showed losses. It has negative
vauesinall theyearsand showsapoor standard of profitability.
Table No. 6- Table showing calculation of Net Profit Ratio/Net L oss Ratio:
Formula= (Profit after tax or Net L oss/Net sales)* 100.

Year Profit after tax or Net loss Net sales. Net Loss Ratio
2014-15 (2114751) 214986244 -0.98%
2015-16 (14807045) 258286897 -5.73%
2016-17 (35968666) 364427109 -9.86%
2017-18 (32528046) 420081584 -7.74%
2018-19 (60513159) 563879299 -10.73%
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Discussion:

Sincedll theyearsshowed negativevalues, it interpretsit asNet LossRatio. Thelosseskept
onincreasing except intheyear 2017-18. Thecompany hastolook into thismatter seriously and
Iscause of concern for thecompany.

It showsinefficient management of the state affairs of the company.

TableNo. 7 - Table showing calculation of Return on I nvestment Ratio:
Formula= Ratio= (EBIT/Capital Employed) * 100.

EBIT (Earnings Capital Employed= Ret
Year before interest and | Total Assets-Current urn on _
. Investment Ratio
taxes). liabilities.
2014-15 (2310590) 35056378 -6.59%
2015-16 (14912107) 185401914 -8.04%
2016-17 (38177172) 174308520 -21.90%
2017-18 (38308636) 144245559 -26.56%
2018-19 (66997226) 79908717 -83.84%

Discussion:

Since Return on Capital Employed has negative values, it needs attention and i s cause of
concern for the company. ROCE isdeclining significantly which may be dueto disposal of
stocksat reduced selling prices, inadequate marketing or lossof consumers.

Thecapitd efficiency and theeffectiveness of thebusi nessisnot satisfactory for the company.

TableNo. 8- Table showing calculation of GrossProfit Ratio/GrossL ossRatio:
Formula: GrossProfit Ratio or GrossLossRatio: Grossloss/Net Sales* 100.

Year Gross loss Net sales. Gross Loss Ratio
2014-15 (2310590) 214986244 -0.01 or -1%
2015-16 (14912107) 258286897 -0.06 or -6%
2016-17 (38177172) 364427109 -0.10 or -10%
2017-18 (38308636) 420081584 -0.09 or -9%
2018-19 (66997226) 563879299 -0.110r-11%
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Discussion:

Thisgraph depicts GrossLossand isinapoor financial health. On review of lossfor five
years, it signifiesthat losswashighest infirst year whichis-1%in 2014-15 and decreased till
2016-17. It increased again in 2017-18 and then decreased in 2018-19 to -11%. Thus, the
company need to take thismatter serioudy and look for optionsfor profitability.

TableNo. 9 - Table showing calculation of Debt Equity Ratio
Formula= Long Term Debt/ Sharehol ders Equity

Shareholders

L T Debt= L . . .

ong ferm . ong Equity=Equity share Debt Equity
Year Term Borrowings + Long . .
o capital + Reserve and Ratio
term provision
Surplus.

2014-15 12971543 22084835 0.59times
2015-16 8032430 177369484 0.05times
2016-17 32907703 141400817 0.23times
2017-18 35372788 108872771 0.33times
2018-19 31549107 48359610 0.65times

Discussion:

Theided standard of Debt Equity Ratiois2:1 andthereisnoidea debt equity ratiointhese
past five years which indicates its inability to raise money through debt and it reflects on
creditworthinessof thefirmaswell.

Incasetheratioisl (i.e outsders fundsareequa to shareholders funds), itisalsoconsdered
to be quite satisfactory. Hence, 0.04 of 2015-16 and 0.23 of 2016-17 isnot favourable. Rest of
theyearsdo not show afavourableratio however itisrisng towardsrequired parameters.

A debt equity ratio which showsadeclining trend over theyearsisusually taken asapositive
signreflecting onincreased cash accrua and debt repayment. But thisgraph showsarising trend
whichisagood sign asitisbelow therequired favourable debt equity ratio parametersandis
gearing towardsrequired parameters.
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TableNo. 10 - Table showing calculation of Fixed Assetsto L ong Term FundsRatio
Formula= Fixed Assets/Long Term Funds.

. . Long Term Funds:
Tangible Fixed Assets Shareholders Funds (i.e. | Fixed Assets to
(Net Block= Gross .
Year Share capital, Reserves Long Term
Block-Accumulated
. and Surplus) + Long term Funds.
depreciation.)
loan.
2014-15 11951286 34555702 0.35
2015-16 10548204 183554021 0.06
2016-17 128403661 171818824 0.75
2017-18 109906766 140054331 0.78
2018-19 106984435 75335583 142
Discussion:

Theided ratiois0.67. Theratio should not bemorethan 1. If itislessthan 1, it showsthat a
part of theworking capital has been financed through long-term funds. Thefavourable Fixed
assetsto Longtermfundsratiois0.75 of 2016-17 and 0.78 of 2017-18 and thelong term funds
have not only been used for purchase of fixed assets but a so for financing apart of working

capitd.
TableNo. 11 - Tableshowing calculation of Proprietary Ratio
Formula= Shareholders Funds/ Total TangibleAssets.
Shareholders Funds Total Tangible Assets Proprietar
Year (Share Capital+ Reserves (Total Assets- FFQ)atio y
and Surplus) Intangible Assets)
2014-15 22084835 97051182 0.23 or 23%
2015-16 177369484 282101672 0.63 or 63%
2016-17 141400817 307293557 0.46 or 46%
2017-18 108872771 343462475 0.32 or 32%
2018-19 48359610 366861222 0.13 or 13%
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Discussion:

TheProprietary ratio of 0.23in 2014-15, 0.46in 2016-17,0.32in 2017-18, 0.13in 2018-
19 arelower ratios, i.e. lessthan 60% which meansdiscomfort for creditorssinceit showsmore
dependence on external sources. It impliesthat company isnot in apositionto pay al of its
creditors and therefore alow proprietary ratio isacause of concern for the creditors of the
company. Sincethisgraph showsadeclining trend after 2015-16, itisnot agood sign.

TableNo. 12 - Table showing calculation of Capital Gearing Ratio
Formula= Fixed interest bearing funds/ Shareholders' Funds.

Fixed interest bearing Equity Shareholders
funds (Long term loans+ Funds (Equity Share Capital Gearing
Year . .
Preference share Capital+ Reserves and Ratio
capital). Surplus.
2014-15 12470867 22084835 0.56
2015-16 111478837 72075184 155
2016-17 135712307 36106517 3.76
2017-18 137375860 3578471 38.39
2018-19 132270273 -56934690 -2.32
Discussion:

Of dl thefinancia years, year 2014-15 having ratio of 0.56 isconsidered to be satisfactory.
Inyear 2018-19, theratio is-2.32 which istoo low and the company need to increase its
gearing. Hence, the company need to decreaseitsequity shareholders’ fundswhichwould help
to get adesired capital gearing ratio. Rest of thefinancia years showed ahigh solvency risk.

All thefinancia yearsfrom 2014-15to 2017-18 showed high risk whereastheyear 2018-19
showed low risk.

Findings.

o Asper current ratio, theyear 2016-17 isquite satisfactory which hasaratio of 1.24. The
year 2016 was aphase of decreasing trend and the current assetswereinsufficient to pay
duesof current ligbilities.
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Therewasdecreasein Liquidratio and Current ratio Since2016-17 astheliagbilitiesaremore
than the assets.

Sincethe most favourable Super quick ratiois0.5, the only year that showed avery good
super quick ratiowasin 2015-16 whichwas 1.10. Therest of the years showed that company
did not have enough cash bal ancesand marketable securitiesto back upitscurrent ligbilities.

With respect to ROA, ROE, NPRand RO, sinceall theyears showed net |osses, the ROA,
ROE, NPR and ROCE showed ratiosin negative va ues.

TheDebt equity ratio started decreasing from 2014-15t0 2015-16 and thenit Sarted increasing
till 2018-19.Theincreasing trend isnot agood sign but ratio below 1isokay. Theideal ratio
is0.33.

Fixed assetsto long term fundsratio decreased from 2014-15 to 2015-16 and then it started
increasing till 2018-19, however 1.42in 2018-19isnot agood ratio whichismorethan 1.

TheProprietary ratio showed anincreasing trend from 2014-15to 2015-16 whichisagood
indication but henceforth it kept on decreasing till 2018-19.

Suggestion:

For Liquidityratio:

With respect to Current ratio and Liquid ratio, the company should use effective monitoring
of current assetsand liabilities.

With regard to Super quick ratio, the company need to take appropriate measuresfor investing
in marketable securities and need to have enough cash balancesin order to pay itscurrent
ligbilitiesasthe graph showsadownward trend since 2017.

For Profitability ratio:

Withregardto ROA, ROE, ROI, NPR and GPR, management should tekeimmediateremedia
measuresregarding better sales performance, cost control and cost reduction, ascertainment
of profitsof businessaccording to strict accounting principles. Itisnot satisfactory and an
effort isto be made to improve the profitability of the company. It callsfor better sales
realisation and reduction of the cost of production.
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For Leverageratios.

« InDebt Equity ratio, the company isin good position but the upward trendisnot agood sign
ashigher gearing would provemorevolatileto returnsof itsequity shareholders. Thecompany
need to keep acheck onlong term borrowingsand long term provision of itsemployees.

« Incaseof Proprietary ratio, acompany should mix and balanceits external and internal
sourcesinaway that none of themistoo highin comparison to the other.

Conclusion:

Thetitlethat researcher chosewas* A study on evaluation of financial performanceusing
RatioAnalysisat Browndove Hedlthcare Private Limited, BTM Layout, Bengaluru’ and asper
researcher’sanalysis, the company isnot inagood financia position from past fiveyears. Since
thecompany isgoing throughlosses, theoveral financid performanceof thecompany isdedlining.
Hence, the Directorsof the company should pay moreattentionto recover thefinancia position
of thecompany.

The company gavetheinformationinaninterview that some of the raw materialsof medical
supplieswere sourced from China, hence theindustry needstax waiversand other financial
concessionsfrom the government at thisjuncture. The company needsaboost to produce raw
materiasin Indiawhichwere sourced from Chinaearlier.
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ABSTRACT

It isto do with finding the appropriate market for a product or service and utilizing all
aspects of the promotion such as advertising and discounts used to promote the product or
service to a particular market. Promotional Srategy is the means of attracting new and
retai ning existing customers. Organizations chalk out various strategiesfromtimeto timeto
grab greater market shareswhichinturnlead to profit whichiswhole sole aimof companies.
Inthe current organized retailing scenario, the promotion strategies are becoming moreand
more complicated as modifying in the buyer behavior. Because the main goal of any
organization is to make profit with the help of increase the sales and sales performance is
closaly allied with promotional strategies. Thereiscomplex phenomenonin Big Bazaar regime
that to enhance the level of customer satisfaction to retain them for long run. Hence, Big
Bazaar is required to implement suitable marketing strategies to increase the customer
satisfaction level. The study has aimed to examine the promotion strategies of Big Bazaar
and how these strategies are contributing to enhance the level of customer satisfaction. The
primary data has been collected by using structured questionnaire from 100 respondents at
Big Bazaar. The collected data has been analyzed with the help of appropriate statistical
tools like Percentage Method, Tables and Bar Graphs. The promotion strategies like Buy 2
get 1 freeoffer given at Big Bazaar, exchange offer sgiven by the Big Bazaar, display board to
bring awareness about the offers, discount offers given to the customers.

Key Words:- Customer Promotion, Srategy, Advertisement, Effectiveness, satisfaction, Big Bazaar

I ntroduction:

Promotional strategy dealswith promotion, marketing, advertising of the productsto attract
the customerstowardsthe product. It isto do with finding the appropriate market for aproduct
or serviceand utilizing all aspectsof the promotion such asadvertising and discounts used to
promote the product or serviceto aparticular market. Promotional Strategy isthe means of
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attracting new and retai ning existing customers. Organizationschalk out variousstrategiesfrom
timetotimeto grab agreater market sharewhichinturnleadsto profit whichiswholesoleaim
of companies.

Promotionsarevery effectiveto whenit comesto marketing brands. Their contributionin
increasing footfalswill bevery highif thereareused properly and will help marketerstoincrease
their sharesof themarket short term promotion helpsretailerstoincreasetheir sdlesandinlong
runwill increasetheir customer base promotions are offered to customerswhen the brands
quality isnot inpar with competitionsor in caseadvertising thebrand ishollow or for introducing
anew branded product.PeopleinSouth I ndiaare experiencing new trendsin shopping and Big
Bazaar ispioneer inretail known for itsdiscountsand promotions.

In the present consumer world customer’ staste and preferences are changing dynamically.
Today’smarket scenarioisvery different from that of market scenarioin 1990 s. Therehave
been many factorsresponsiblefor the changing market scenario. Some of thefactorsarechanging
tastesand preferences, Incomelevel of people, lifestyle and societal factorshave completely
changed. Today Researcher can seeanew erain market with the opening up of many departmental
stores, hyper markets, malls, branded retail outletsand speciaty stores.

These above changeshave given raiseto rapid growth inretail sector. Understanding and
having in depth knowledge about the retail sector would become prime importance to any
management student.

Review of Literature:

Pierrechandon (1995)” Consumer research on salespromotions’ Many researchershave
dedlt with the consumer psychol ogy and their behavior towards sa es promotion. The consumer-
oriented approach seeksto identify the heavy usersof promotionsandto track their purchasing
strategiesinvolving the choice of apromoted brand. The aim of the theory-oriented research
traditionsistotest theexplanatory power of variouscognitive, atitudina, behavioral and economic
frameworks, beit to explain why and how consumersreact to salespromotionsor to understand
when companies should promote. Thisarticle exposesthe specificity of each research tradition,
itsprincipal resultsand themost promising areasfor futureresearch.

Nelson oly Ndubisi (2006)” Awareness and usage of promotional tools by Malaysia
customers’ The purpose of the study to eval uate the awareness and behaviour of Malaysian
customerstowards sales promotional toolslike coupons, offers, price discounts, free samples,
bonus packsandin-storedisplay in the purchase of low involvement products.
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The paper a so recognizesthat certain demographi ¢ factors such as education and income of
consumers could potentially confound the observed relationships hence, these factorswere
controlled. A total of 312 consumersin Kotakinabau, Madaysiawere surveyed using astructured
questionnaire. In Thisstudy results showsthat price discounts, free sampl es, bonus packs, and
in-store display are associated with product trail. Coupons do not have any significant effect on
product trail.

Corey H Borey (2011)” Geography, facilitiesand promotional strategy used to encourage
indoor tanning” Thereisemerging evidencefor the relationship between indoor tanning and
melanoma. 85indoor tanning facilitiesin New York City were observed to determine number of
tanning machines, pricing, promotions, products, and hours. Censusdataby zip code was used
to determine popul ation dengity, gender, race, age, percent living in poverty, percent unemployed
and percent college educated of areasinwhich tanning facilitieswerelocated. Pricing varied by
thetypeof machine, number of sessionspurchased, and singleversusbundled sessions. Fecilities
werelocated in areasthat had grester population dengty and dightly greater median age. Compared
withthe zip code areaswith no facilities, those with tanning facilitieshad ahigher proportion of
whiteresidents; alower proportion of residentsliving in poverty and unemployed; and ahigher
proportion of residentswith acollege education. Our datasuggest that the strategic | ocation of
facilitiesand promotionsused in NY C seek to maximize patronage by thosewith comparatively
highlevelsof incomeand education and who may bemoreinfluenced by thesocia desirability of
artificid tanning. Long-terminterventionsaimed at changing social normsregardingtanskinare
needed.

Juran Kim (2013)” Evaluation of Internet Advertising Research: Analysisof Citationsfrom
Key Sources’ Thisstudy addressesthat broad question with abibliometric analysisof academic
literature on Internet advertising. Researcher analyzed the previousresearcher for the study and
to anayzethedata, thisandysssetsabasdinethat will enablefuture scholarsto check wherethe
field of Internet advertising research began, traceitsshift over time.

David W Sewart (2013) “ Specul ations on the future of advertising research” This paper
discusses the changes in advertising and the implications of these changesin-research on
advertisement. Thisresearch saysthat how should adverti sement to be done and when should be
donewhat are the effects of the advertisementswhat marketing mix to be used. Whilethese
questionshave been thefocusof much of the advertising research that can answer these questions
inthefuturemay be quitedifferent fromresearchinthe pastinthat it will need tofocusmoreon
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advertisngwithin context than on advertisnginisolation fromthelarger environment of whichit
isapart.

GeorgeL ekakos(2013) “ Effectiveness of SM S advertisement” Mobile advertising has
become one of themost popular applicationsin mobilecommerce, particularly intheform of text
advertising through SMS. In the study of mobile advertising little is known regarding the
effectivenessof SM Sadvertising and thefactors contributing to itssuccess. Researchinvestigates
thesignificance of anumber of factorsassociated with SM S advertising effectivenessthrough an
experimental study. Thefindingsindicatethat incentive, interactivity, gpped, product, involvement
and attitudetoward SM Sadvertisngingenerd directly influenceattitudetoward the advertisement,
attitudetoward the brand and purchaseintention. Theresults of the study suggest that astronger
focuson thesefactorsisnecessary toimprovethe effectivenessof SMSadvertising campaigns.

KathreineE. Foley (2014)” Promotional strategiesof nonprofit organization” Nonprofit
organizationsstruggleto completeinanincreasingly commercia environment sincethey rely on
donationsfrom the public and government funding to sustain their establishment. Instead of
supporting their shareholdersor generating profit, any surplusrevenuethat anonprofit organization
receives must beretained by the organizationfor itsself preservation, expansion, or plans. Since
nonprofit organi zation depends on public donations and government supportsto sustain their
businessmodel, their need for promotionisimperativetotheir survival. Thegoal of promotion
for non profitisto not only draw the attention of potential consumers/clientsbut to also get
attention of potential donorsand volunteerswho can contributeto the organization. To ensure
that they remainrelevant to their consumers/clients, donorsand volunteers, itiscrucid that they
implement different marketing techniquesthat will impact their different target audiencesina

positiveway.

Sanley George (2012) “ Occasion Based Promotional Strategies of Consumer Durable
Segment in Kerdd’ Occad on based marketing isan approach to connect when and why consumers
usetheproduct with how they shopfor the product. Companiesneedtoredizethat their cusomers
arenot only different fromthemselvesat different times. People have different needswhen they
areat work and whenthey areat homeor socidizing. They act differently during holiday seasons
and at regular days. Keraaishighly devel oped market for consumer products. National aswell
aslInternational brandshave beentryingto haveafair shareof thismarket. Thestudy isfocused
mainly onthe promotiona strategiesof consumer durablecompaniesandretailersduringfestival
season. Thehigh frequency of promotional campaigns by entire consumer durable companies
andretailer during festival seasonsclearly showstheimportance of occasion Based Marketingin
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Kerdamarket. Theresultsof thisstudy would mean that the consumer durable companiesand
retailersare adapting various promotional strategiesto attract promotion liking customers.

Megan Balyl (2017)” Tobacco price boards as a promotional strategy — a longitudinal
observation study” Thisstudy aimed to examine how the board used promotion strategy to
increase the sales of tobacco, 350 storesin Melbournewastaken asasamplesize, thetobacco
boardsweregiventoal the storesinthe Melbourne, pricewas sameinthe stores. Price boards
werecommon in all storestypesapart from newsagent/l ottery agents. The characteristicsof the
top-listed product changed notably over time: premium brandsaccounted for 66% of top-listed
productsin 2013, significantly declining to 43%in 2015, while packs of 20 cigarettesincreased
in prominence from 32%to 45%. The prevalence of packsof 20 cigarettesin budget market
segments tripled from 2013 (13%) and 2014 (11%) to 32% in 2015, with no changein the
proportion of packs that were under $A20 from 2014 (37%) to 2015 (36%). The rate of
increasein theaverage price of thetop-listed pack correspondingly flattened from 2014 to 2015
compared with 2013-2014. Price boards promote tobacco productsin waysthat undermine
the effectiveness of tax policy asameansof discouraging consumption. Communication to
consumersabout prices should berestricted to information sheets provided to adult smokerson
request at the point of sale.

Amar anth Guptha (2019)” A study on effectivenessof onlinemarketing strategy of packaged
health food brands’ The research study aimsat exploring the effectiveness of online marketing
strategies of packaged health food brandswith respect to income of the customers. The study
amsto investigatethe rel ationshi p between buyers satisfaction and buyer recommendation with
respect to theincome of the customers. Theresearchers have conducted the pil ot study on 105
respondentsto investigate the effectiveness of online marketing strategieson packed health food
brandswith respect to theincome of the customers. Theresearchershave used anon-probabilistic
convenience sampling method for the study. SPSS 21 version was used for the dataanalysis.
Resultsindicatethat the higher theincomelevd of thecustomers, thehigher would betheawareness
of health food brandsamong the customers.

Resear ch Gap:

Thisisastudy about the effectiveness of promotional strategiesregarding how to promote
the productsto the customers by gaining their loyalty and plan to promote the products using
various strategies by retaining the cusomers. Thus, thereisno research conducted regarding the
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promotiond strategy inthiscompany theresearchisconducted to anayzing thevariousstrategic
processto promotethe productsat Big Bazaar.

Satement of Problem:

Inthe current scenario of retail market thereishuge competition for everything inthe market
where every retail company try to compete and emerge ason of the biggest competitor inthe
retail market so that every company will havetheir own promotion strategy to attract customers
and grab their attention. Thereare many promotion strategy and methods, activities, procedure
to promotetheir products.

In this study the main aimisto identify the promotion strategy of Big Bazaar and their
effectivenessto grab the customer towardstheretail outlet and what arethe strategy used by the
Big Bazaar can beknown, and in which areathey arelagging behind to attract the customers.

Objectivesof Sudy:
« Toevduatetheeffectivenessof promotiona strategiesadopted by Big Bazaar.

« Toidentify thekey promotiona strategiesadopted by Big Bazaar.

« Toevaluatethemost effective strategy for promotion of Big Bazaar from the customer point
of view.

Scopeof the Sudy:

The scope of the study isto analyzethe effectiveness of the promotion activity of the big bazaar
and theimpact of that strategy on the customersand find thefactorsthat influence the customers
whichattract themtowardstheretail outlet; promotion activity anadysiswill helpthefirminincrease
of salesanditsprofit.

Resear ch Information:

Primary data: Closed ended questionnairewas given to customerswho visit Big Bazaar and
survey method was used to collect the data, analysiswas made based on the 100 respondents.

Secondary data: Previousreports, company websites, magazineswerereferred for detail
information and company reportswereanayzed.
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TableNo 1: Tableshowing Gender of Respondents

Gender No. of Respondents Percentage%
Male 62 62%
Femae 38 38%
Prefer Not To Say 0 0%
Total 100 100%

Discussion: Theabovetable shows62% of respondents: male and 38% of respondentsare
female. There are maximum mal e respondents than femal e respondents who have thefilled

questionnairefor theresearch.

TableNo 2: Table showing RespondentsAge Group

Age No. of Respondents Percentage%
Less Than 20 Years 2 2%
20-30Years 95 95%
30-40 Years 2 2%
40-50 Years 1 1%
Above 50 Years 0 0%
Total 100 100%

Discussion: Theabovetable showsthat 95% of respondents bel ong to the age group 20-
30years, 2% of respondentsbel ong to lessthan 20 years age group, 2% respondentsbel ong to
30-40 age group, 1% of respondents are under 40-50 age group and none of above 50 years of
agegroup.Mgority of therespondentsfal between the age group of 20-30 yearsand the company

comprisesof young employees.
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TableNo 3: Tableshowing Earningsper annum

Earnings No. of Respondents Per centage%
Less Than 5 Lakhs 93 93%
5-10 Lakhs 4 4%
10-15Lakhs 1 1%
More Than 15 Lakhs 2 2%
Total 100 100%

Discussion: Theabovetable shows93% of respondentsbel ong to lessthan 51akhsearnings

per annum, 4% of respondents belong to5-10 lakhsearnings per annum, 2% respondentsbel ong
to morethan 15 lakhsearning per annum, 1% of respondentsbelong to 10-15 lakhsearnings per
annum. The Magjority of therespondent fallsin thelowest income[Lessthan5lakhs| for the

purpose of study.

TableNo 4: Table showing Frequency of visitsto Big Bazaar

Visit To Big Bazaar No. of Respondents Per centage%
Once In A Week 6 6%
Once In A Month A 34%
Twice In A Month 7 7%
Irregular 53 53%
Total 100 100%

Discussion: The above table shows 53% of respondents visit to Big Bazaar irregular,
34% of respondents visit to Big Bazaar once in a month, 7% of respondents visit to Big
Bazaar twice in a month, 6% of respondents visit to Big Bazaar once in a week. The
magority of the respondents visit Big Bazaar not on a regular basis and dso that around 1/
39 vidt on a monthly basis.
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TableNo 5: Tableshowing Awarenessof promotional offersat Big Bazaar

Particulars No of Respondents Per centage %
Yes 61 61%
No 39 39%
Total 100 100%

Discussion: The above table shows 61% of respondents say yes of aware promotional
offersat Big Bazaar and 39% of respondents say that they are not aware of promotiona offers
at Big Bazaar. The maximum numbersof therespondents are aware about the promotiona offer
that isprovided by the Big Bazaar and |east number of respondentsare still not aware about the
offersmadeby the Big Bazaar. It showsthat awareness about the promotional offersisexcellent
with respect to the Big Bazaar.

TableNo 6 : Table showing Reason for Customer Visit

Visits No. of Respondents Per centage%
Promotional Offers 7 7%
Discounts Offers 39 39%
Range of Items 12 12%
Location of the Store 15 15%
Others 27 27%
Total 100 100%

Discussion: The abovetable shows 39% of respondentsvisit to Big Bazaar for discounts
offers, 27% of respondentsvisit to Big Bazaar for others, 15% of respondentsvisit to Big Bazaar
for location of the store, 12% of respondentsvisit to Big Bazaar for range of itemsand 7% of
respondentsvigitto Big Bazaar for promotional offers. Themaximum number of the respondents
visit Big Bazaar for the offersprovided by them, whereas someof themvisit for the other purposes,
few of them visit the store due to the location of the store, few number of respondentsvisit
because of widerangeof productsavailability and least no of respondentsvisit for the purpose of
promotional offers. It reflectsthat Big Bazaar offersgood discount onitsproducts.
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TableNo 7 : Table showing mode of awar eness about Big Bazaar

promotionsto customers

Big Bazaar Promations No. of Respondents Per centage%
Advertisements 45 45%
Friends 28 28%
Newspaper 12 12%
Other Sources 15 15%
Total 100 100%

Discussion: The above table shows that 45% of respondents come to knows about Big
Bazaar promotionsthrough advertisements, 28% of respondents cometo know about Big Bazaar
promotionsthrough friends, 15% of respondents cometo know about Big Bazaar promotions
through other sources, 12% of respondents cometo know about Big Bazaar promotionsthrough
newspaper. Theadvertisements serve asamain source of communicating or promotion of products

at Big Bazaar.

TableNo 8: Table showing opinion on Attractivenessof Offersat Big Bazaar

Offers at Big Bazaar No. of Respondents Per centage%
Excellent 8 8%
Good 57 57%
Satisfactory 32 32%
Not Good 2 2%
Bad 1 1%
Total 100 100%

Discussion: Theabovetable shows57% of respondentsfeel good about the attractiveness
of offersat Big Bazaar, 32% of respondentsfed satisfactory about the attractiveness of offersat
Big Bazaar, 8% of respondentsfed excellent about the attractivenessof offersat Big Bazaar, 2%
of respondentsfeel not bad about the attractiveness of offersat Big Bazaar, 1% of respondents
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feel bad about the attractiveness of offersat Big Bazaar. The Mgjority of the respondentsfee

that the attractiveness of offersat Big Bazaar isgood and satisfactory.

TableNo 9: Table showing Response of the customer son attr activeness of

advertisement in purchasingtheproduct

Purchase The Product

No of Respondents

Per centage %

Yes 73 3%
No 27 27%
Total 100 100%

Discussion: Theabovetable showsthat 73% of respondentsfed advertisement of Big Bazaar
attractsto purchase the product and 27% of respondents feel advertisement of Big Bazaar
attractsto purchasethe product.It showsthe effectiveness of the advertisement Strategy followed
by the company. Big Bazaar ishaving aefficient and effective mode of advertisement which

convertsinto salesfor the outlet.

TableNo 10: Tableshowing opinion on Presentation of the Productsin Big Bazaar

Presentation of Products No of Respondents Per centage %
Good 70 70%
Average 30 30%
Poor 0 0%
Total 100 100%

Discussion: Theabovetable shows 70% of respondents say good about the presentation of
the productsin Big Bazaar, 30% of respondents say average about the presentation of the products
in Big Bazaar and none of respondents say poor about the presentation of the productsin Big
Bazaar.The presentation of productsat Big Bazaar isreally good and it reflects on the good

layout of productsat Big Bazaar.
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TableNo 11 : Tableshowing Satisfaction L evel on variety of products

offered by Big Bazaar

Satisfaction Level No. of Respondents Per centage%
Highly Satisfactory 8 8%
Satisfactory 67 67%
Average 25 25%
Dissatisfactory 0 0%
Highly Dissatisfactory 0 0%
Total 100 100%

Discussion: Theabovetable showsthat 67% of respondentsfed satisfactory onvariety of
productsoffered by Big Bazaar, 25% of respondentsfee average onvariety of productsoffered
by Big Bazaar, 8% of respondentsfedl highly satisfactory on variety of productsoffered by Big
Bazaar, none of therespondentsfed dissatisfactory onvariety of productsoffered by Big Bazaar
and none of therespondentsfed highly satisfactory on variety of productsoffered by Big Bazaar.
Mg orityof the respondents are satisfied with variety of productsoffered by Big Bazaar. It canbe
interpreted that Big Bazaar hasgood variety of products.

TableNo12: Tableshowing Customer’sresponseto receiving Promotion

offerspersonally

Promotion Offers

No of Respondents

Percentage %

Yes 26 26%
No 74 74%
Total 100 100%

Discussion: The above table shows that 74% of respondents receive promotion offers
personally and 26% of respondentswill not receive promotion offers personally. Maximum
numbers of respondentsdo not receive promotion offers personally and minimum number of
respondentsrece ves promotion offerspersondly. Thisshowscommunicating promotiond offers
isnot that effectivein Big Bazaar and management should look into thisserioudly.

VET First Grade College, Bengaluru

135



Samshodana Samapanam - Multidisciplinary Research Articles

ISBN : 978-81-941390-1-0

TableNo 13: Table showingtheElectronic Mediaused to

communicateabout offers

Electronic Media No. of Respondents Per centage%
SMS 26 26%
MAILS 4 4%
SOCIAL MEDIA 64 64%
WEBSITES 6 6%
TOTAL 100 100%

Discussion: Theabovetable shows 64% of respondentscometo know of the offersthrough
socid mediathrough electronic mediaabout the offers, 26% of respondentscometo know of the
offersthrough socia mediathrough el ectronic mediaabout the offers, 6% of respondentscometo
know of theoffersthrough socid mediathrough € ectronic mediaabout the offers, 4% of respondents
cometoknow of theoffersthrough socia mediathrough € ectronic mediaabout theoffers. Maximum
number of respondentscomesto know about the offersthrough socia mediaand minimum numbers
of respondents cometo know about the offersthrough mails. It can beinferred that Big Bazaar is

activeindigita media
TableNo 14: Tableshowingtheoffer that attractsthecustomer sto purchase
Promotional Activity No. of Respondents Percentage%
Wednesday Bazaar 36 36%
Week End Discounts 19 19%
Buy One Get One Scheme 16 16%
Festival Offers 29 29%
Total 100 100%

Discussion: The abovetable shows 36% of respondents quote Wednesday Bazaar asmain
promotion activity that attractsthe customer, 29% of respondents quote Wednesday Bazaar as
main promotion activity that attractsthe customer, 19% of respondents quote Wednesday Bazaar
asmain promotion activity that attractsthe customer and 16% of respondents quote Wednesday
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Bazaar asmain promotion activity thet attractsthe customer.M aximum number of therespondents
are attracted towards Big Bazaar through Wednesday Bazaar.It shows the popularity of
Wednesday Bazaar of Big Bazaar.

Findings.

Itisfound that there are maximum mal e respondentsthan femal e respondentswho havethe
filled questionnairefor theresearch.

Itisfound that mgjority of therespondentsfall between theage group of 20-30yearsandthe
company comprisesof young employees.

Itisfound that mgority of therespondent fall inthelowest income[Lessthan 51akhs] for the
purpose of study.

Itisfound that mgority of the respondentsvisit Big Bazaar not on aregular basisand also
that around 1/3 visit on amonthly basis.

Itisfound that maximum numbersof the respondentsare aware about the promotional offer
that isprovided by the Big Bazaar and |east number of respondentsare still not aware about
the offersmade by the Big Bazaar. It showsthat awareness about the promotional offersis
excellent with respect to the Big Bazaar.

Itisfound that maximum number of therespondentsvisit Big Bazaar for the offersprovided
by them, whereas some of them visit for the other purposes, few of themvisit the storedueto
thelocation of the store, few number of respondentsvisit because of widerange of products
availability and least no of respondentsvisit for the purpose of promotiona offers. It reflects
that Big Bazaar offersgood discount onitsproducts.

The advertisements serve asamain source of communicating or promotion of products at
Big Bazaar.

Itisfound that majority of therespondentsfed that the attractivenessof offersat Big Bazaar
iIsgood and satisfactory.

Big Bazaar ishaving an efficient and effective mode of advertisement which convertsinto
salesfor theoutlet.

The presentation of productsat Big Bazaar isreally good and it reflectson the good layout of
productsat Big Bazaar.

Itisfound that mgjority of the respondentsare satisfied with variety of productsoffered by
Big Bazaar. It can beinterpreted that Big Bazaar hasgood variety of products.
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« Itisfound that maximum numbersof respondentsdo not receive promotion offers personaly
and minimum number of respondents receives promotion offers personally. Thisshows
communicating promotiond offersisnot that effectivein Big Bazaar and management should
look intothisserioudly.

« Itisfound that maximum number of respondents comesto know about the offersthrough
socia mediaand minimum numbersof respondents cometo know about the offersthrough
mails. It can beinferred that Big Bazaar isactiveindigital media

« Itisfoundthat maximum number of therespondentsareattracted towards Big Bazaar through
Wednesday Bazaar. It showsthe popularity of Wednesday Bazaar of Big Bazaar.

Suggestions:

« Theoutletisadvised to send the promotiona offers personally to al the customersthrough
registered numbersavailablewith the outlet.

« Itisadvisedtofocuson other modesof promation like online platformsin addition to the
Wednesday Bazaar which may attract new customersto Big Bazaar.

« TheBigBazaar should make surethat every customer getsall information at al timesand
through right source.

« A customer contact isthe best medium for promoting the product. So Big Bazaar isadvised
to maintain good customer contact and keep them happy and satisfied.

Conclusion:

Promotion playsvita rolein abusinessfirmsasthesaesand growth of the company depends
on the promotion and the strategies used by the companiesto attractsthe customers, the sales
can beincreased using the promotion strategy, promotion strategy differsfrom one company to
other company, in this scenario an attempt is made to study the EFFECTIVENESS OF
PROMOTIONAL STRATEGY of the Big Bazaar and their strategies. The datawas collected
through Google scholar, economictimesand Wikipedia.

Inthisresearch an attempt ismadeto identify, understand and analyze various promotions of
the Big Bazaar. For analyzing the effectiveness of promotion strategy among the customers,
random customerswere sel ected to know their view on Big Bazaar and its promotion activity
with designingwell structured questionnairewith thehelp of internad guidewherequestionnairewas
about thevariouspromotion activitiesof the Big Bazaar and their perception about the Big Bazear.

A sample of 100 respondentswere selected from customers of Big Bazaar, the respondents
opinionfor thedesigned questionnaireiscollected. The collected dataweretabul ated and andyzed
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using percentage anaysisand analyzed and interpreted for theresearch. Thepromotion policy is
effectiveat Big Bazaar. The Big Bazaar isfollowing good promotional measuresto attract the
customer which is satisfactory except few issueslike, not all customers are getting timely
information. Thesuggestionsgiven abovewill helpthe BB to strengthenitspromotiona measures
much more. Overall, the promotional aspect of BB issatisfactory and effective.
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ABSTRACT

Job Satisfaction is commonly known as the attitude of an employee’s towards their
work. It isnecessary for the organization to have a good environment to the workersin an
organization because the Human Resource is the essential resources in an organisation.
Without the contribution of the employees, the company cannot achieve its goals and
objectives. If the employees are happy in the work environment then it will motivate the
individual swho wor k towards achieving the goal s and obj ectives of the company thinking
it as a common goals of the employees who contributes to the growth of an organization.
The purpose of study isto identify the satisfaction level of the employeesworking in Hosur
Sed Industries, assessthe satisfaction level of empl oyees on wor king condition and working
environment and grievance faced by the employees. For this the researcher has chosen
manufacturing industryin Hosur for conducting research.The study made on the topic of
Job Satisfactionwill reveal thefactor of feelings of employees. It mainly focuses on covering
the aspects which focus mainly on the empl oyees wor king in manufacturing company. It is
analysed what are the measures undertaken by the company to satisfy their employees.The
data has been collected by issuing questionnaires to the 100 respondentsto analyse the
satisfaction level of the employees. It is found that the employees who are working in
manufacturing industry are mainly concer ned about the safety precautionary taken by the
company and also it is necessary for the organization to have a healthy relationship with
the employees. The company istaking proper measures so the employees are satisfied with
the working environment and wor king conditions of the organization.

Key Words:-"Human Resource’, * Management’, ‘Human Resource Management’, ‘ Employees
Satisfaction’.
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I ntroduction

Job satisfaction refersto how inspired, contented and happy an employeefeelswith their
jobs. Job satisfaction arises when aworker believes that he or she has job security, career
growth and asecureworking life.Job Setisfaction refersto how well ajob fulfilsan organization’s
needs or wishes of an employee and what incentivesit providesfor career development and
work security. It isadegreeto which peoplefed good or negative about their jobs.

Job satisfaction isdefined asthe, “ pleasurable emotional state resulting from the
appraisal of one'sjob asachieving or facilitating the achievement of one'sjob values’.

Hosur steel industry isamanufacturing unit which was established in 1982. Thisindustry
undertakes production activities, Computer Numerical Control (CNC)-service, automobiles,
turning machine, components, sub-assemblies, etc., Thisindustry hasimmense experiencein
providing servicestotheir customers.

Manufacturing industriesarethoseindustrieswhich are concerned with converting raw meteria
intofinished product. Indian economy hasimmenseimpact intermsof manufacturing industries.
Industria development leedstoincreaseinthe GDP of the economy becauseit crestesemployment
opportunity to unemployed people. Manufacturing isthe process of converting partsintofinished
goodsthrough the use of tools, human labour, machinery, and chemical processing by which
employment will be generated becausethe activitiesaretaken by the man forcewhoworksinthe
organizetion.

Job satisfaction refersto thefeeling of happinessin aperson’semployment, which servesas
an encouragement towork. It'snot self-satisfaction, pleasure, or salf-satisfaction, but workplace
satisfaction. Employment satisfaction refersto anindividud’ soverd| relationship with thecompany
for which heispaying.Satisfaction requiresthebas cfeding of someam or purpose being attained.
Dissatisfactionwiththejob bringswithit alack of energy at work, physiological, and environmenta
circumstanceswhich leadsaperson to express satisfaction with their job.

Review of Litrature

Javed et. al (2014) reviewed the effects on pay and job satisfaction of the distributive and
procedural vaue; They provided thedistributive valueand procedura valueindependent impact
on job satisfaction and four parts of pay satisfaction, e.g. degree, elevation, favourable
circumstances, and partnership. Theaudit concluded between 122 headsof Indians Thedigtributive
val ue hasbeen found to be an undeniably essential marker of each of thefour componentsof pay
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satisfaction and job satisfaction. A quantifiably monumental predictor of pay structureand Work
Satisfaction wasal so seen asaprocedural benefit.

Aziri (2011)Job satisfactionisoneof themost challenging fieldsfor managerstoday wheniit
comesto handling their employees. Several studieshave shown an exceptionally largeeffect on
job satisfaction on empl oyee motivation whilethe motivation level hasanimpact on efficiency,
and hencea so on business organizational effectiveness. Unfortunately, work satisfactionin our
areahasnot yet earned the proper consderation from neither academicsnor managersof various
busi nessorganizations.

Bellou (2009) inspected theimpact of sexual orientation and age on connection between
authoritative culture and Job fulfilment. One hundred and twenty-five (125) usable pollswere
accumulated from three Public Hospitalssituated in anoteworthy Greek City. The measures
embraced incorporatethe Organizationa Culture Profileand Job DescriptiveIndex. Thefactua
examinationsincorporate unmistakable measurements, stepwiserel apseinvestigationsand t-
test. Thefinding of theinvestigation wasthat theworker’s sexual orientation and age impacted
themanner inwhichthat the hierarchical qualitiesinfluenced their Job Satisfaction.

Liu et.al. (2008)investigated the dimensionality and generalizability of Public Service
M otivation and bes des assessed the associati on between every component of open organization
motivation and network specialist’s Job Satisfaction. Exploratory factor examination and
substanti ating component examination frameworkswere associated with review dataof 191
network labourersin China. Theresult demonstrated that the open organization motivation found
intheWest existedin china, yet the generalizability of the assemblewasobliged. Threeof thefour
partsof open organi zation mativation (thankfulnessfor open system making, obligation totheopen
interest and liberaity) existedin China, anyway thefourth estimation (sympeathy) wasunconfirmed.

Origoet. al (2008) Therelation between adaptability and Work Sati sfaction wasexplored.
We checked intheir investigation that different parts of adaptability to be uniquefunctional and
quantitative adaptability have a distinctive impact on typicaly alien and inborn work
satisfaction. They further tried to seeif the effect of adaptability on Job Satisfaction shifted with
thequalitiesof the specialists. Exact proof relied on an agent check taken by European members
fromaparticular flood of the Euro Gauge Survey.The exam found that therewasapositivelink
between utilitarian adaptability and job satisfaction and quantitative adaptability had either no
impact or negative effect. In comparison to the fulfilment for inborn parts of the practice, the
positiveimpact of functiona adaptability wasmore prominent.Gage by thequalitiesof thelabourers
exhibited fascinating contrastsby age, aptitude and home country.
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Rajesh (2007) In 101T firms, specidistsfrom 3 urban networkssuch asHyderabad, Bangadore
and Chennai havewarmed up the quality of work lifeand job satisfaction. The examination‘s
objectiveswereto explorethed ementsof Job Sati sfaction and associ ation between measurement
characteristics and satisfaction, to find contrasts between measurement qualities with Job
Satisfaction asarule, to percelve unambiguousindicatorsthat cause dissati sfaction, and to break
down the movement of necessitiesamong I T professionals. The survey wasworked out how
simple datawould be collected. The study found that the most disillusioned with Job Security
werelow pay get-togethers and the more experienced. It was shown in the sameway that the
most satisfied delegatesinthe I T industry werefrom Hyderabad, independently trailed by Chennai
and Bangalore.

Mark C Ellickson et. al (2002) According to this research the relative impact of 11
environmental variablesand 3 demographic factorsonwork satisfaction differencesinthiswidely
studied group of workersisevauated. Theregress on andys sshowed that environmentd variables
such aspromotiona incentives, satisfaction with pay and benefits, satisfaction with performance
eval uation, equi pment and services, training, workload, supervisory relationship, and most critical
of all departmental corpsspirit were significantly and positively correlated with overall job
satisfaction.

Rama Devi (1997) conducted a study on faculty job satisfaction and their views on
management of thetwo universitiesin AndhraPradesh. The sample consisting of 200 teaching
facultiesand 100 memberswho wererandomly sl ected from both the universitiesand the attempt
was made to measure Job satisfaction of thefacultiesin theuniversitiesof AndhraPradesh. The
study found that the factors such asfreedominjob, income, job security and self-improvement
were causi ng sati sfaction while bureaucrati c rules such as no recognition for work and routine
work were causing dissatisfactionto them.

Sayeed (1992) Studied to determine connection between worker job satisfaction and
Organisational efficiency. The pattern for observe contained of forty four managersof public
quarter project which changed into unsystematically drawn from aunmarried division of the
Company. Theessential goa isturned into narrate pleasure by way of Organisationa efficiency
in conjunctionwith personal qualitieswhichincludethe age, training, remuneration, service of
provider etc,. Thetakealook at discovered that Job delight facets had extradescriptive strength
than the non-public qualitiesof respondents.
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Research Gap

Thisisastudy about the empl oyeesjob satisfaction who isworking in manufacturing industry
and the problemsthat the empl oyees come acrosswhile processing the product. Thus, thereis
no research conducted regarding the problemsfaced by the employeesin thiscompany the
researchisconducted to analyse the problemsand challengesto the empl oyees.

Satement of Problem

Employee satisfaction at work isimportant in the happinessof workersand the overall success
of thecompany. Productionindustriesarethoseindustries engaged in the process of turning raw
material into aproduct. Theremay be stresslevel, production timelimit, hazardouschemicals,
lack of protection.Considering all thereasonsthat the company seeksto enhance employeejob
sati sfaction and meet al employee organi zationa objectivesand needs.

Obj ectivesof Study:

« Tofindemployeessatisfactionlevel in Hosur Steel Company.

» Toassssthesatisfactionlevel of employeesonworking condition and working environment.
« Toidentify grievancesfaced by employeesin the organisation.

Scopeof Sudy:

Thestudy field inthisproject isaimed at understanding thejob satisfaction of the employees
who areemployed inHOSUR STEEL INDUSTRY. It isanimportant and significant research
area. Thestudy doneon Job Setisfactionthemewoul d show theemployeefeding factor.It focuses
mainly on covering topicsthat rely on theworkersemployed in the manufacturing sector. What
stepsthe organizationistaking to pleaseitsworkersare eval uated.

Resear ch I nstruments

For theanalys swhichisdescriptiveresearch theresearch designisused. Conveniencesampling
method isused for gathering theinformation in thisdesign. There aretwo stylesof research
designwhichthisstudy conducts. They'rethe;

Primary Data

Inthisstudy primary datawill be collected through persona interviewsand 20 questionswith
100respondents.
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Secondary Data

« Previoudy published records.

o Books.

» Research documentsand reports.

» Peiodicds.

AnalysisAnd Interpretation

Tableno.1l: Table showing Gender

ISBN : 978-81-941390-1-0

Gender Respondents Percentage (%)
Male 82 82%
Female 18 18%
Total 100 100%

Discussion: The abovetableshowsthat the number of peopleworkingintheorganization. It
showsthat 82% of respondentsare male and remaining 18% of respondentsarefemale. There
are maximum number of male empl oyeesthan fema e employeesworking in the Organization
who hasfilled theform for the research conducted.

Tableno.2: Tableshowing salary per annum

Salary per annum Respondents Per centage (%)
Below 250000 56 56%
250000-500000 32 32%
500000-1000000 10 10%
Above 1000000 02 02%

Total 100 100%

Discussion: Thetable showsthat there are 56% of respondentswho arereceiving salary
bel ow 250000 per annum, 32% of respondentswho are receiving between 250000-500000
per annum, 10% of respondentsreceives salary between 500000-1000000 per annum and only
2% of respondentsreceives salary above 1000000 per annum.lt showsthat respondentsare
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receiving salary based on the experience and skillsthat they have gained over aperiod of their

workinglife.

Tableno.3: Table showing experience of theemployeesworking in theor ganization

No. of years working in

the organization Respondents Per centage (%)
Less than 2years 64 64%
2-dyears 18 18%
4-6years 10 10%
Above 6years 08 08%
Total 100 100%

Discussion: The above table shows the experience of the employees working in the
organization. Itsshowsthat 64% of respondents are working for less than 2years, 18% of
respondentsareworking in the organization between 2-4years, 10% of respondentsareworking
between 4-6years and only 8% of the respondents are working for more than 6yearsin the
organization. It can beinterpreted that most of the empl oyees are new to the organization.

Tableno.4: Tableshowing distribution of bonusin theor ganization

Distribution of bonus Respondents Percentage (%)
In the six months 0 0%
In ayear 100 100%
More than a year 0 0%
No bonus 0 0%
Total 100 100%

Discussion: Theabovetable showsthedistribution of bonusinthe organization. Thereis
100% response about the distribution of bonusin the organization on ayearly basisfromthe
respondents. It showsthat all theemployeesarereceiving the bonusinthe organization and also
asdiscussed with themanager of the organization itisknown that thetop level and middielevel
employeesreceives 8% and lower level employeesreceives 11% asayearly bonus.
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Tableno.5: Tableshowingtherespondentssatisfaction of facilitiesprovided by the

organization
Satisfaction level Respondents Per centage (%)
Strongly Agree 18 18%
Agree 42 42%
Neutral 20 20%
Disagree 20 20%
Strongly Disagree 0 0%
Total 100 100%

Discussion: Theabovetableshowsthefacilitiesprovided by the organization. It showsthat
42% of therespondents agreethat they are satisfied, 20% of the respondentsare neutral intheir
opinion, 20% of the respondents choose disagree which showsthat they are not satisfied, 18%
of therespondentsstrongly agreethat they arehighly satisfied and none of the respondentshave
chosenfor strongly disagree. It can beinterpreted that maximum number of the respondentsare
highly satisfied with thefacilitiesprovided by the organization and some of theemployeesare not
satisfied for some other reasons. It showsthe different perception from one person to another
person.

Tableno.6: Table showing the comfortablenessof employeeson sharingtheir new

ideas
Encouraged to new ideas Respondents Per centage (%)
Yes 86 86%
No 14 14%
Total 100 100%

Discussion: Thetable showsthat how the employeesfee to share new ideaswith theteam
inthe organization. It showsthat 86% of the respondentsarefreeto sharetheir ideasand 14%
of therespondentsare not freeto sharetheir new ideas. The maximum number of respondents
fed freeto sharetheir new ideasand least number of respondentsdoesnot fedl freeto sharetheir
new ideas. Thisshowsthat many of therespondents sharetheir new ideasand thoughtsfredly in
theworking environmen.
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Tableno.7 : Tableshowing satisfaction ofemployeeswith respect to salary

Satisfaction level for Salary Respondents Percentage (%)
Strongly Agree 06 06%
Agree 28 28%
Neutral 48 48%
Disagree 18 18%
Strongly Disagree 0 0%

Total 100 100%

Discussion: Thetable showsthat 48% of therespondentsare neutra withtheir optionregarding
thesalary, 28% of the respondents are satisfied, 18% of the respondents are not satisfied, 06%
of theemployeesare highly satisfied with the salary provided and none of the respondentsare
highly dissatisfied about thesdary. It can beinterpreted that mgjority of them areneither satisfied
nor dissatisfied withthesalary level provided by the organization. Also, most of themaresatisfied
withthe packageintermsof saary given.

Tableno.8: Tableshowing perception on safety measurestaken by thecompany
whiledealingwith heavy machinery

Safety measures taken by Respondents Per centage (%)
the company

Strongly Agree 20 20%
Agree A A%
Neutral 18 18%
Disagree 08 08%
Strongly Disagree 0 0%
Total 100 100%

Discussion: The above chart shows that the company is taking safety measuresfor the
employeeswho are dealing with heavy machinery. It showsthat 54% of the respondentsagree,
20% of therespondents strongly agree, 18% of the respondents are neutral about the response,
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08% of the respondents opt for disagree regarding measurestaken by the organization. It canbe
interpreted that company istaking good safety measuresfor employeeswho workswith heavy
machinery. It so showsthat company istaking care of theemployeesconsidering it aspriority.

Tableno.9: Tableshowingwor ker ssatisfaction level towardstheir job

responsibilities
Job Satisfaction Respondents Percentage (%)
Strongly Agree 20 20%
Agree 60 60%
Neutral 2 20%
Disagree 0 0%
Strongly Disagree 0 0%
Total 100 100%

Discussion: Thetable showsthe satisfaction of employeeswith respect tojob responsibilities
inthe organization. It showsthat 60% of the respondentsare satisfied, 20% of the respondents
arehighly satisfied and remaining 20% of the repondentsare neutra intheir opinion and noneof
therespondentsfeel dissatisfied about their job responsibilities. It can beinterpreted that the
company isgood and efficient inalocating job responsbilitiesconsi dering the empl oyee skill and
interestinmind.

Tableno.10: Table showingtheroleof theemployeesto utilizetheir skillsand

experience
Suitable Role Respondents Percentage (%)
Yes 82 82%
No 18 18%
Total 100 100%

Discussion: Thetable showsthat 82% of the respondents saysthat they have given suitable
roleand 18% of the respondents saysthat they have not given suitable roleto makeright use of
their skillsand experiences. It showsthat empl oyeesin the organization need to be satisfied with
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the specific rolesand responsibilitiesaccording to their skillsand experiencewhichinresultin

proper working of the company.

Tableno.11:- Table showing grievance faced by the employeeswhen it comesto

performanceappraisal
Grievance Faced Respondents Per centage (%)
All thetime 16 16%
Sometimes 66 66%
Rarely 10 10%
Never 08 08%
Total 100 100%

Discussion: The above table shows that the grievance faced by the employees in the
organization. It showsthat 66% of the respondents sometimesface the grievance, 16% of the
respondentsfaceall thetime, 10% of the respondentsrarely faceit, and 08% of the respondents
never faced the grievance. It can beinterpreted that employees have faced grievanceswith
respect to performance appraisal done by the company.

Tableno.12: Tableshowing thedecision taken by the senior management

regardinggrievance

Management Decision Respondents Percentage (%)
Highly Satisfied 0 0%
Satisfied 50 50%
Neutral 42 42%
Dissatisfied 08 08%
Highly Dissatisfied 0 0%
Total 100 100%

Discussion: Theabovechart showsthat whether theemployeesintheorganization aresatisfied
with the decisionstaken by the senior management regarding the grievancein the organization. It
showsthat 50% of the respondents are satisfied, 42% of the respondents have neutral opinion,
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8% of therespondents are dissatisfied and no oneare highly dissatisfied inthe organization. It
can beinterpreted that employees are happy with theway the company resolvesthe grievances.
It showsthat the company hasagood grievanceredressal systemin place.

Tableno.13: Tableshowingthefactorsthat affects employees satisfaction
level of job in the organization

Factors affecting satisfaction Agree Neutral Disagree Total
Salary 46 50 o4 100%
Promotion 40 48 12 100%
Company Policies 48 4 03 100%
Working Conditions 4 32 o4 100%
Nature of work-interesting or repetitive 46 48 06 100%
Professional devel opment % 12 o4 100%
Involvement in decision making 56 36 08 100%
Relationship with colleagues 4 28 08 100%
Safety at work place 63 26 06 100%
Security of job 52 36 12 100%

Discussion: Thetableshowsthefactorsthat affectsthe satisfaction level of respondentswho

areworking inthe organization. It showsthat;

50% of the respondentsfedl sthat salary doesneither affect nor disaffect the satisfaction of
theemployeesin an organization.

48% of therespondentsfedl sthat promotion may not affect the satisfaction level.
48% of therespondentsfed sthat company policiesmay affect them.

64% of the respondentsfed sthat working condition of theemployeeswill affect thesatisfaction
of theemployees.

48% of the respondentsfeel sthat nature of thework-interesting or repetitivewill not affect
themintheorganization.

54% of the respondentsfeel sthat professional devel opment affectsthe satisfaction.
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« 56% of therespondentsthinksinvolvement in decision making isimportant.

o 64% of therespondentsfellsthat there should be good rel ationship with their co-workers.
« 68% of therespondentsfeelsthereisit necessary for safety of work.

« 54% of therespondentsfeelssecurity of jobisimportant.

It can beinterpreted that employeesfeel safety at work placeisanimportant factor for job
satisfaction followed by relationship between the co-workers(team members), working condition,
involvement in decision making, professional development, security of job, company policy.
Majority of the employeesfelt Salary, promotion and nature of work interesting may not be
considered asanimportant factor for job satisfaction.

Tableno.14 : Table showing satisfaction level of employeesabout their job in the

or ganization
Job Satisfaction Respondents Percentage (%)
Highly Satisfied 06 06%
Satisfied 64 64%
Neutral 30 30%
Dissatisfied 0 0%
Highly Dissatisfied 0 0%
Total 100 100%

Discussion: The abovetable showsthe satisfaction level of the employeesabout their job
whoisworking inthe organization. It showsthat 64% the respondents are satisfied, 30% of the
respondentshave neutral opinion, 06% of therespondentsare highly dissatisfied and no oneare
dissati sfied about their job in the organi zation. It can beinterpreted that maximum number of
respondents are satisfied with therolesand responsibilities that are given to the employeeswho
areworking in the organization. It showsthat the working conditions and devel opment of
professional life of the respondents are satisfied who are part of businessgrowth and business
activitiesand least number of respondentsare neither satisfied nor dissatisfied.

Findings.

« Itisfoundthat thereare more number of male employeesthan thefema eemployeesworking
intheorganisation.

152 VET First Grade College, Bengaluru



Samshodana Samapanam - Multidisciplinary Research Articles ISBN : 978-81-941390-1-0

« Thereisadifferenceintheleve of incomefrom one personto another personwhich shows
that the salary isallocated based on the experience and skills of the person..

« Asdiscussed withthemanager, theresearcher cameto know that the bonusfor theemployees
isissued onyearly basis. It showsthat thetop level and middielevel management receives
8% and lower level management receives 11% asbonusin the organization.

 Itcanbefound that the employeesare satisfied with thefacilities provided by the company
and least number of employeesarestill not fully satisfied with thefacilitiesprovided.

« Thecompany considersthe new ideasthat isshared by the employeeswho areworkingin
theorganization.

» Aspertheresponsesof theemployeesin the organization most of theemployeesare stisfied
withthe salary package provided and some of the members seem to be dissati sfied about the
package.

« Itshowsthat the company istaking precautionary measuresfor their employeeswho are
working for the organisation. It found that the company considerssafety astheir priority.

« Thecompany isgood and efficient in allocating job respons bilitiescons dering theemployees
skill andinterestinmind.

» Hosur Sted Industriesassgntherolesand respong bilitiesaccording to the skillsand experience
of theemployeeworkingin the organization.

« Itisfound that the employeeswho worksin Hosur Steel Industrieshavefaced grievance
when it comesto the performance appraisal and al so thereisagood grievance redressal
systemin placeto resolvetheissuefaced by the company.

« Hosur Stedl Industries strivesto provide conductive work environment to the employees.

« Mgority of theemployeesfed sthat safety a work isamgjor factor which affect thesatisfaction
level of the employeesfollowed by relationship between the co-workers (team members),
working condition, involvement in decision making, professiona devel opment, security of
job, company policy and factorslike salary, promotion and nature of thework may not be
considered asanimportant factors.

« The employees who are working in the organization are satisfied with the roles and
responsibilitiesassgned by the organisation which helpsin their career growth and business
overd| theemployeesare satisfied with their jobsinthe organization.
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Suggestion:

« Thecompany isproviding constant percentage of bonusto the employees, it may benefit for
some of the employees by making alternative change in the bonus package to keep the
employees happy.

« Veryfew number of employees stated that they do not feel comfortableto sharetheir idess.
Hence, the company should conduct workshops so that employeescan freely expresstheir
Ideaswithout any apprehensions.

« Someof the employeeswho areworking in the organi sation seemsto belittle dissatisfied
regarding thesdary whichisprovided to them. Theteam|ead can have one-to-one conversation
and understand what the empl oyeeislooking for and make someincrement facilitation so
that theemployeewill be satisfied by his/her payroll.

o AsHosur Sted Industry isamanufacturing unit, the mainfactor which affect theemployeeis
safety at work placefollowed by good rel ationship with co-workers, working condition,
involvement in decision making, etc. It isnecessary for the company to focus more about
thesefactorsasto keep the empl oyees satisfied.

« Thoughtheorganizationisproviding good facilitiesto theemployees, in order to keep 100%
satisfied, the company can arrangefor adiscussion to understand theadd onfacilitiesthat is
required for theemployeeswho areworking in Hosur Stedl Industries.

Conclusion: Thedatacollected from theemployeeswasandysed and suitableinterpretations
aredrawnfor helpingin arriving at Findings, Conclusion and suggestions. The research was
conducted in HOSUR STEEL IDUSTRIES a HOSUR onthebasisof primary datawherethe
questionnairewas given to the 100 respondentswho areworking in the organization to analyse
thesatisfactionleve of theemployeeswho areworking inthat manufacturingindudtry. Itisimportant
to the organi sation to retain the employeesin the company by providing them with the good
environment and best comfortswhich isnecessary for the workersbecause employeesarethe
human resourcesthat isvery essentia to runany business. The company cannot achieveitsgoas
and targetswithout the human resources. Any businessit isdependent on the effectivenessof its
workforceto be successtul or fail.

The study on Job Satisfaction of Employeesworkingin“Hosur Stedl Industries, Hosur” was
done to analyse and improve the employee's performance and at the same time retain the
employeesin an organi sation by keeping them happy. The main obj ectives of the study wasto
find employees satisfaction level in Hosur Steel Industries, to assessthe satisfaction level of
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employees on working condition and work environment, to identify the grievance faced by
employeesworking intheorganization. Hosur Sted Industries canlook after the minute measure
which hasto betaken for theemployeesto retaininthecompany whichwill cut off their recruitment
process and a so can reducethe cost which occursfrom training and devel opment. Employees
are satisfied with the safety at work place, rolesand responsibility, medical facilities, resources
availableto accomplish their work, co-ordination with team memberswhich istheimportant
factor inthejob satisfaction. Wherein some of the employeesaredightly dissatisfied regarding
saary, grievance, basicfacilities, etc. if the company prompt theemployeesinthisareasthenthe
company will achievethe maximum satisfaction from their employees.

Overdl it can befound and concluded that thelevel of employeejob satisfactionissatisfactory
inthe organisation and to ensure 100% sati sfaction, the suggestions given by the researcher can
be considered.
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ABSTRACT

The india ayurvedic product is flooded with numerous well-known and recognized
ayurvedic brands. Consumer s of this epoch have become more tending to maintain quality
of lifewhich isreflected through the preferential consumption of those productsthat protects
the good state of their health aswell as provide utmost satisfaction. The choice and usage
of a particular brand by the consumer over thetimeisaffected by the quality benefits offered
by thebrand. Thisstudy isproposed to make an attempt to find out the consumer satisfaction,
awareness, attitude and preference towards familiar ayurvedic productsin Bangalore city
at Jp Nagar, india. Around 100 consumerswere directly interviewed using well structured
questionnaires and the result of the study is showing val uable work has been done to show
the consumer s awareness, attitude and preference towards ayurvedic products.

Key words: Customer, Awareness, Attitude, Preference, Ayurvedic products

I ntroduction

Perception isthe process by which people select, organize, and interpret sensations, the
immediate response of sensory receptors (such asthe eyes, ears, nose, mouth, and fingerssuch
basic stimuli aslight, colour, odour, texture,, and sound. Anything that activatesareceptor is
caled astimulus. The study of perception focuses on what we add to raw sensationsin order to
givethem meaning. Eachindividud interpretsthemeaning of stimulusto beconsistent with hisor
her own unique biases, needs, and experiences.

Overall, perceptionissimply the process of selecting, organizing, interpreting information
Inputsin order to produce meaning that would aid in consumption decision making sight, taste,
hearing, smell, and touch). For example, when we see or hear an advertisement, smell or touch
aproduct, wereceiveinformation inputs. These processes are collectively referred to asthe
process of perception.
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Review Of Literature

The study was conducted by Anupriya S (2017) on the subject of study on consumer
preference and perceptions of the product Patanjali. It isnoted that most customersknow
the product through advertising; Customers are satisfied with the quality and price of the
product. The study describesthat alarge part of the user is satisfied with Patanjali products.
It may bedueto theproduct’sability tofix the problem. Patanjali enjoysthe vauableposition
inthe market through the spiritual component involved in hisproducts.

The study was conducted by Agarwal A (2017) onthe effects of Patanjali productson the
FM CG businessdominated by multinationalssuchasHUL , P& G Nestle, etc. The study
concluded that Patanjali should focusprimarily on advertising, quality, price, and experience,
whichwould eventualy lead to val ue communication. Thenext opinionwill automatically be
postiveif peoplegivepostiveword of mouth or giverecommendationson Patanjali Ayurvedic
products. Patanjali hasincreased its advertising spend and thisisreflected in our results,
whereAdvertising isthe most important factor for consumerswho value communication.

ALI, M.I., AND YADAYV, and M. (2015): Carried a study to know about consumers
perception towards herbal products. The objectives of the about study wereto known the
reason of using variousherbal productsfor the purpose above study the researcher collected
datafrom 60 consumersusing herbal product in threecitiesof Bhopa . Onthebasisof their
study sound that dueto hazards created by chemica productspeopleshift it to natural products.
Also, they concluded that adl the consumershad aattitude towardsherbd productsand there
was no side effect faced by thispeople.

ChandiralekaE and Hamsa L akshmi R (2016) conducted astudy on customer perception
and satisfaction with sel ected ayurvedic and herbal products. The study showsthat most
customersknow the product through advertising. Customersare satisfied with the quality
and price of the product. Ayurvedic and herba remediesareavailablein al Patanjali and
organic stores. Ayurvedic products areinexpensive and are well received by customers.
They arereadily availableand haveno sideeffects. Itisfound that al customersare satisfied
withthe quality and price of the products.

The study was conducted by Charwak B (2016) on customer satisfaction with Himalayan
skin care products. The study showsthat most respondentsknow the herbal products. People
do not congider cosmeticsasaluxury now; most consumersareof theopinionthat therearemore
chemicalsin cosmeticsthat cause many sideeffects, and they arestarting to switch to herbal
cosmetics. Thisstudy alowsmanufacturersto know the needsand preferences of customers.
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o Gurmeer Kaur (2016), Examinethe customer satisfaction towards sel ected towards sel ected
herbal cosmetics products. The presents study isbased on primary datacollected through
questionnaireadministered on 100 femal erespondentsusing herbal cosmeticsproducts. The
study depictsthat mgority of the respondents are satisfied with quality and price of herbal
cosmeticsproducts. First use experience, repeat purchase experience and usages experience
al so satisfy the respondents.

« G Satheeshx Raju and R Rahul (2016) on customer preference over Patanjali products:
astudy on consumersrelated to Warangal. The basicsof study resultsto find out therest of
the age groups prefer food products. Therefore, driving performance can beused to drive
the market, as people become healthier by introducing healthy food products. The study
found that noodleswere not bought repeatedly by Patanjali. Respondents showed lessinterest
in detergents but were interested in toothpaste. Patanjali goesinto alot of business, itis
suggested that it focuses on more cosmetics, health and food related products.

« KariappaA (2016) conducted a study on the topic A Descriptive Study on Customer
Satisfaction with Specia Referenceto“HUL Ltd”. Key findingsfrom the study concluded
that customer satisfactionisthemost important part of the marketing concept. Becausewithout
satisfying customersacompany that can not last forever inthe market, not only themind of
thecustomer isavariable. Customerswant aproduct that should be provided by the company
tosatisfy their customers, otherwisestop buying. Thispart of thestudy introducesliteraturesthat
focusonimproving customer rlationships. Inthisstudy, itisinvestigated that most customersare
satisfied withtheindd ekhabrand and overdl satisfactionisquitehigh compared to other brands.

Resear ch Gap:

Theresearcher herefound anew thing that isno work has been done on segmentation of
different brandsof herba productsin particular area. Toidentify the usesof herbal productin JP
Nagar and what changes should be adopt to satisfy consumersfully. Andto improvethequality
of the herbal productsthat iswhat the consumersare accepts.

Satement of theproblem:

A consumer istheking of market and consumer’seffects market with their activitiesbecause
consumer hastheahility to coordinatetheir choice of spending or savinginthe purchasedecision.
Attitude of consumer can affect the consumer’ srequirements so the present study will contribute
inthisregard and focusesto known the consumer behaviour, perception, and awarenessand
satisfactionlevel regarding the herbal productsof JP Nagar.
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Objectivesof thestudy:

« Tostudy thecustomersawareness|evel and preferencetowardsherbal products.
« Toandyzethefactorsinfluencing the customersto purchase herba products.

« Toidentify thecustomerssatisfaction level and problemsfaced by the customersin herbal
products.

« Tostudy thesatisfactionlevel of consumer after using ‘ herba’ products.
« Tostudy thebrand preference of herbal productsin customer view.

Scopeof The Study:

Thestudy aimsat ascertaining customer perception on herba products. Thestudy isrestricted
to theinformation regarding the customer’slikesand didlikes, personal decisionsand family
decisonsand loyalty of the customers. The study wasrestricted in JPNagar region only.
Resear ch M ethodology:

Itisascienceof studying how researchisto becarried out. Essentialy, the proceduresby which
researchersdo about their work of describing, explaining and predicting phenomenaarecdled
research methodology. Itisa so defined asstudy of methods by which knowledgeisgained.

Primary data
Dataiscollected through questionnaires
Secondary data

Theresearcher usesto random sampling method.
Analysisand I nterpretation

TableNo 1: Table showing the age group of respondents.

Age No. of Respondents Per centage%
0-25 68 68%
25-35 21 21%
25-45 9 9%
45-55 2 2%
55 and above 0 0%
Totdl 100 100
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Discussion:

It can beinterpreted that majority of respondentsfor thisstudy belong to young and dynamic
agegroup.

TableNo 2: Table Showingthe Occupation of Respondents

Occupation Respondents Per centage%
Government 1 1%
Private 48 48%
Teaching 9 9%

Self Employed 42 42%
Total 100 100%
Discussion:

It can beinterpreted that majority of respondentsfor the study are occupied with privatejob.

TableNo 3: Table Showing Basic Salary per Annum

Basic Salary Per Annum Respondents Per centage%
0-5lakhs 82 82%
5-10lakhs 15 15%
10-15lakhs 3 3%
More than 15 lakhs 0 0%
Total 100 100%

Discussion:

It can beinterpreted that majority of respondentsare gettingincomelessthan 51akhs

TableNo 4 : Table showing Awar enessabout Her bal Productsin Indian M ar ket

Particular No of response Percentage
Yes 9% 98%
No 2 2%
Total 100 100%
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Discussion:
It can beinterpreted that majority of respondents are well aware about herbal productin
Indian market.
TableNo5: Tableshowing usage of her bal brands.
Particular Respondents Percentage%
Less than 2 years 3 33%
2-4 years 26 26%
4-6 years 12 12%
More than 6 years 29 29%
Total 100 100%

Discussion:

It can beinterpreted that majority of the peopleare using herbal productsfrom past 2 years.

TableNo 6: Table showing using sourceto awar eabout Herbal products.

Particular Respondents Per centage%
TV 50 50%
Friends 28 28%
Neighbor 10 10%
Displaysat retail shop 12 12%
Total 100 100%

Discussion:

It can be interpreted that majority of respondents of the study usethe TV asasource to
awareabout herbal productsfollowed by referencefrom friends.

TableNo 7: Table Showing Her bal productsareeasily available.

Particular No of response Per centage
Yes 8l 81%
No 19 19%
Total 100 100%
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Discussion:

It can beinterpreted that mg ority of respondentsanswered that thereisno problemin getting

herbal productsinthe market. Herbal productsare easily availablein the market.

TableNo 8: Tableshowing customer preferenceabout Her bal products.

Particular Respondent Per centage
Yes 0 90%
No 10 10%
Total 100 100%
Discussion:

It can beinterpreted that majority of the respondentsprefer to buy herbal productsandit can

asobelinked totheir satisfaction aswell.

Findings

It can beinterpreted that mgjority of respondentsfor thisstudy bel ong to young and dynamic
agegroup.

It can beinterpreted that mg ority of respondentsfor the study are occupied with privatejobs
It can beinterpreted that majority of respondents are getting incomelessthan 51akhs.

It can beinterpreted that majority of the peopleare using herba productsfrom past 2 years.

It can beinterpreted that majority of respondents arewell aware about herbal product in
Indian market.

It can beinterpreted that majority of respondents of the study usethe TV asasourceto
awareabout herbal productsfollowed by referencefromfriends.

It can beinterpreted that majority of respondentsanswered that thereisno problemin getting
herbal productsinthe market. Herbal productsare easily availablein the market.

It can beinterpreted that majority of the respondents prefer to buy herbal productsandit can
asobelinkedtothelr satisfaction aswell.

It can beinterpreted that mag ority of the respondents have purchased herbal productsand it
showsthepopularity of herbal products.
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« It can be interpreted that majority of the respondents are using various herba product
relating to food, cosmetics, and medicine

o It can be interpreted that majority of respondents are choose herbal products only by
having taste, Qudity, hedth benefit.

o It can be interpreted that maority of respondents of this sudy are satisfied with the price
of herba products what they are using but few people fed that price is higher.

o It can be interpreted that maority of respondents prefer to buy in spite of any increasing
prices. It shows that herbal products are insengitive towards price increase. It may be
due to the health benefit and its offer.

o It can be interpreted that mgjority of respondents view the money spent on buying herbal
products as a good investment

« It can be interpreted that mgority of respondents are want to improve other things new
by the brands.

« It can be interpreted that mgority of respondents view brand, qudity, price, and service
comprehensively while buying herba product

o It can be interpreted that magority numbers of respondents are not facing any problems
with regard to herbal products.

o It can be interpreted that majority of respondents are buy herba products in various
place they are not stick to one shop or place.

o It can be interpreted that Himaaya herba brand as more popularity among customer as
compare to other brand.

« It can be interpreted that majority of the respondents are highly satisfied with the usage
of herba products only some people are not satisfied. It helps to build strong foundation
for herba products in market

o It can be interpreted that al most al said they would refer the herbal products to their
friends and family.

« It can be interpreted that mgority of the respondents giving good opinion about herbal
product.
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Suggestions:

Mogt of the customersknow about the productsthrough themedium of televison andreferred
by friendsherba product company should focusonly on platform to reach out more number
of customers.

Asper the survey we get to know that customers prefer herbal products dueto the better
task, quality and health benefit is so that the companies of producing herbal productsfocus
more on those areasto get more profit and stability in the market.

Thepriceof theherba products should be moderate mgority of the peopleunder theincome
leve of 51akh morein buying theherba productsthe company should focuson moderatepricing.

Theherbal productspacking and labeling quality should beimproved so that they appear to
takemore attractive and eye catching.

The study showsthat majority of respondents are young and dynamic group, the herbal
companies should conquer the market through focusing on them trough marketing inmalls,
colleges, and through onlinecatalogs.

Conclusion:

A study on consumer awareness and buying behaviour towardsherba productsin JP Nagar

Bangalore. Here the study definesthe consumer’s perception and their awareness about the
availability and usage of herba productstheir thoughtsand satisfaction level about the usage of
product. Their buying behaviour and availability of the product and factorsthat influencethesale
of herbal product all thesefactorswere covered inthisproject.

Inthisstudy the researcher had found out somefactorslike:

The peoplewho are using herbal productsare under theincomelevel of 5lakh rupees per
annum and almost of them are self employed and more concerned about their health and
happy living and not on the price and money that would cost them to use herbal products.

In the study most of the consumersthink that money invested in buying herba productisa
wealth and not waste and they find easeisin using herbal productsand they arevery much
comfortable.

Asthe consumersgivethe money quoted on the pack of the herbal productsthey want best
qudlity of the product should be supplied to them they do not want to compromisein quality
of the product.
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Overdl by thisstudy we had get to know that herbal productshas gained more popularity due
to the changein consumer behaviour and thoughtsthey are buying goods not for just to eat and
fill their somach they are thinking more on physical well being and the quality of the goodsthat
they consumethisthings boosting the popularity of theherbal product duetotheir best quality
and best kind of the productswhich are healthy and effective.
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ABSTRACT

The status of women in complex society like India is not uniform. The conventional
roles of Women have experienced a few changes because of financial needs and a few
endeavors, which made to convey perceivability and standard women’s commitment to
the general devel opment and improvement of society. Thispaper isto highlight the changing
per spective of Women'sposition in India. An attempt ismadeto focus on prevailing Situation
of Indian women in different fields like family life, social life and work circumstance. In
conclusion it finishes up on importance of enabling women to take independent decision.

Keywords : Satus of Women, financial needs, Indian women, Social life , independent
decisions.

I ntroduction:

The advent of Modernization and globalization isresponsiblefor seriesof changesthat have
taken placeinvariousfiedsof Indian socia structure. Educationisanimportantand specificfield
that rendersasignificant contributioninleadingto overall progressof anindividua. Anincrease
intheamount of women’seducationin regionstendsto co-rel atewith highlevel sof devel opment
which leads to growth in GDP. According to a notable economist Lawrence Summers,
“investment in the girls may be the highest- return investment available in the devel oping
world” .Westernization,lead to cons stentimprovementstaking placeintheeconomic structurein
triba, rura and urban communities.

IModern progressing soci ety gave various opportunitiesto everyone. Gradually, women also
secured amajor part ineconomic competitiveworld. Thejourney was not easy. They had to
prove themselvesin every step of life. From just askilled home maker, women today have
acquired skillsand capabilitiesof being at par withtheir male counterparts. In the‘ employment
market’, they are notified to bethe tough competitor to menfolk.
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Asaresult of their newly gained freedom I ndian woman have distinguished themselvesin
various spheresof lifeaspoliticians, orators, lawyers, doctors, administrators and diplomats.
They are entrusted the work of responsibility asthey perform their dutiesvery honestly and
sincerely. Thereishardly any sphere of lifein which Indian women have not taken part and
shown their worth. Women exercisetheir right to vote, contest for Parliament and Assembly,
seek appointment in public office and competein other spheresof lifelikemen.

Thisshowsthat women in Indiaenjoy today moreliberty and equality than before. They have
acquired moreliberty to participatein the affairsof the country. They have been given equality
with menin shaping their future and sharing responsbilitiesfor themselves, their family and their
country. Women'’s contributionsin politicsand socia serviceshavea so been quitesignificant.
Today, we need the services of the educated women who can tour throughout the country and
helpinremoving human sufferings. The Government isalarmed at therapid growth of population
intherura areasin particular. \WWomen vol unteers can moreeasily take up thetask of canvassing
theadvantagesof family planning among therural womenfolk. They can approach moreeasily
than men, carry on propagandaagainst hazards of unhygienic conditionsunder whichthevillagers
live. Inurban areasthey can efficiently take up thetask of visiting and teaching the orphansand
the hel plesswidowsin the orphanages and the widow welfare centres. They cantrainthemin
sewing, knitting, embroidery and nursing inwhich women by natureexcel. They canasotrain
themintheart of music and dancing.

Along with these best dimensions, women never |ooked down upon domestic life. Working
mothers, had several challengesto face. They had to fulfill the demandsat work followed by
variousdemandsat home. Evenif both husband and wifework together to bring balancein work
lifeaswell aswiththeir children, still women had to carry multiplerolesof acook, afamily maid,
atutor, anurseaswell asto cater to thedemandsof officework. Because shewill not let go any
work without attending to. If she had undertaken any task, shewould dedicate herself to perform
that perfectly without giving chancefor any negativefeedback.

Themgor respongbility, women takeeven takein building stablenation. Thefirst and foremost
duty of Indianwomen should, therefore, beto bring forth noble generations of patriots, warriors,
scholarsand statesmen asit depends upon the care and skill with which mothersrear up their
children. They havetofed andrediseat every step of their lifethat they are buildersof thefate
of our nation since children grow mainly inmothers' arms. They should also discouragetheir
husbandsand sonsfromindulging in bribery and other corrupt practices. Thisthey cando only
whenthey learntheart of smpleliving by discarding their natural desiresfor unnecessary things.

VET First Grade College, Bengaluru 169



Samshodana Samapanam - Multidisciplinary Research Articles |SBN : 978-81-941390-1-0

Thereisno denying tothefact that women in Indiahave made aconsiderable progressinthe
last fifty yearsbut yet they haveto struggle against many handicapsand socid evilsinthemale
dominated society. The Hindu Code Bill has given the daughter and the son equal share of the
property. The MarriageAct nolonger regardswoman asthe property of man. Marriageisnow
consdered tobeapersond affair andif apartner fed sdissatisfied sheor hehastheright of divorce.

M ost women claim and emphasizethat they comeout to fulfilltheir family financial needs. But
inredlity, only money isnot the driving force behind their workforce decisions. Theworkplace
offersthem exposureto real world, wherethey can meet people from different backgrounds,
different mindsets, different working stylesand managethemto get thingsdone. They getaplatform
to expressand expl orethemsel ves better. Taking decision at right timeat right moment cannot be
achieved by one beingin conducive environment. Working womenwill definitely get benefits of
exposureto various situationswhich inturn, help them to assessthe situation and analyse that
beforetaking any decision.

To conclude, asthetime changes, women rightslikewise have experienced wide changes.
Indian women have aced everything without expecting muchin return. With the adjustmentsin
policieswomen haveturned out to beal themoreeffectivein different fiel dsdespite of boundaries
and limitations. Furthermore\Women'sown particular recognitionisin chargeof changing, could
be achieved and continued only if they decideto bring deferentid status. Awarenessand knowledge
to be created on numerous government policiesand ingtitutionswhich areexisting to facilitate
and empowerwomen.
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ABSTRACT

Acrossthe globe many peoplelost their livesdueto COVID-19 pandemic.COVID-19made
people experiencelossesin variousinvestment sectors. Lockdown of large parts of society
and economic life has come as an exogenous shock to many economic actors. Drastic change
inthe activities can be observed, like moving of private and publiclifeto online. Sart-upswere
not an exception. They had to move their business actives online which was a challenge.

Business across all the sectors experienced the heat of COVID-19, but start-ups in
particular are most effected. Sart-ups are facing challenges both in businessaswell asin
operative perceptive. Majority of the start-up are declining due to variations in demand
and supply. Only few stat upslike essential s service, streaming or gaming could manageto
survive. However, start-up ecosystemis continuously wor king to focus on present situation
to become innovative and expand their business techniques in operations to avail more
opportunities.

Sart-ups have emerged as key drivers of economic growth and job creation, and are
often a catalyst for radical innovation. They will haveto face high-risk activities comparing
with Small and medium sized business, they face difficulties to access traditional funds
like others.

Majority of start- ups may tend to adapt a short-term solution or opportunity, it isa
basic survival strategy and growth opportunity for industries and economy of the country.
There are certain supporting measures taken by gover nment to support entrepreneur ship.

In this paper, a study on impact of covid-19 relating to start-ups of the country can be
observed, we have used secondary data for the analysis.

Key words : Sart-ups, Covid-19, Entrepreneurship, Government measures.
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Introduction

Thereisno doubt that start-upsareimportant for economic growth of anation. Therole of
Start-upsin economic prosperity isenhancing intoday’ sworld.

Oneof themain advantages of start-upsisthat it createsnew jobs. Global datashowsthat
start-ups are creating morejobsin our nation than thelarge companies or enterprises.

Inlate2019 coronaviruswasdiscovered, pandemic effected economiesand society worldwide
which gave an exogenous shocking experience.

Acceleration of growth in afinancial year can be predicted through the efforts madein
performance at beginning of theyear. The situationwasunpredictablefor mgority of the sector
of theeconomy. Specialy start-ups

In order to slow the spread of covid-19 control measures such as lock down and social
distancing weretaken which had atremendous pressure on national economy.

Start-upsarekey driversof economy they creste employment opportunitiesand often known
for theirinnovation. Duetocriss, itisachalengeof survival to start-ups. and limiting their growth
can be observed.

Review of Literature:

Sebastian Hinderer, AndreasK uckertz ( June 2020) : Theresearch isbased on start-ups
at thetimeof covid 19 crisis Theresearch combinesaqualitative research design informed by
entrepreneuria ecosystem actorswith an analysisof policy measurescalled for, announced, and
reportedly implemented intheinternational press.

L ucy Ranaand VibhutiVasisth (June2020) : Theresearch paper givesthe detaining
analysisonimpact of covid-19 on start-ups Start-ups play animportant role sincethey not only
encourage innovation among the home-grown entrepreneurs but al so generate employment
opportunities. Giventhevast potentia, established by the start-ups, aswift and running action by
the concerned regulatory authoritieswould becrucia inshaping thefuture of our Country’sstart-
up bionetwork.

SetionoWinardi M ay 2020 Asaresult of the Covid-19 pandemic outbreak, wherethere
weremany layoffsin many companies so that unemployment occurred and ex-employeeswho
experienced layoffstried to survivein meeting family needs from income made by building
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bus nessesin variousfieds, however, thereare somemembersof society because of theoccurrence
of certain conditions seean opportunity to build abusinessthat can create profits.

AidinSalamzadeh and Hiroko KawamoritaK esm January 2015: Thelifecycleof the
start-up companiesincludesthree main stages, which are bootstrapping stage, seed stage, and
creation stage. Therearefour categoriesof challengesfaced by start-up companies, namely
financial challenges, human resource management, support mechanismsand environmental
eements,

R. S.Kanchana, J.V.Divyaand A.Ansalna Beegom 2014: Themost important challenges
faced by new entrepreneursinclude devel oping thevision and businessidea, raising capital for
gart-up, assembling abusinessteam, finding theright bus nesslocation, finding good empl oyees,
finding good customers, dedling with competition, unforeseen bus ness challengesand expenses,
keeping upwithindustria changesand trends, lack of support, negativemindset, lack of marketing
facilities, lack of infrastructural facilitiesetc. soitisnecessary to overcomethese chalengesin
order to conduct an efficient business.

Objectives:

« Tostudy the Impact of covid-19 on Indian start-ups

« Tounderstand the challengesfaced by start ups

«  Toknow the contribution towards economic growth.

« Toknow the measurestaken by government during Pandamic.

Resear ch M ethodology

Thisresearch paper attemptsto study the availableliteratureand informationand itisbased on
the secondary datawhich hasbeen collected through books,websites, newspapers, research
papersetc. After referring various case studies and observing existing start-up management
practices, researcher hasmade own anaysisand el aborated on variouscritical challengesfaced
by Start-up companies.

Main Rolesof Sart-upstoincrease economicgrowth

o Sart-upswill createmorejobs

If you are going to become an entrepreneur then you can create morejobs. Thus, therate of
unemployment in our nation al so decreases. So, employment creation isone of themain
advantagesfrom start-ups.
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o Creation of wealth

Since entrepreneursare attracting investors by investing their own resources, the people of
thenationwould get benefit when start-upsgrow. Sincethemoney issharing with the society,
wedthiscreating withinthenation.

« Better standard of living

Start-upscanimplement innovationsand technol ogiesto improvetheliving of people. There
aremany start-upswho isworking for rural areasto devel op the community.

e Increasein GDP

GDPplaysavita rolein enhancing theeconomic growth of acountry. World Bank saysthat
Indiawill becomethefastest growing country aseconomic growthintheworld. By supporting
and encouraging more start-ups, it is possible to generate more revenue domestically and
consumer’scapita will aso flow around the ndian economy.

COVID-19' simpact on Sart-ups

Thelock-down hasnot only impacted the daily business operations, but it hasalsoforced a
good-many gart-upinto preparing for contingency planstolimit workforceandto cut downemployee
sdaries. Variousstart-up foundershave d so taken pay-cutstolimit thel ossesfaces Thebusinesses
wasvery severely affected especially during thelockdown period from march to June.

Therewasadrastic declineinthefunding during lockdown versuspre-COVID-19 levels.
Chdlengesfor innovative start-ups created by the Covid 19 lockdown

Fearssurrounding the unforeseeabl eeffectsof COVID-19 havedready significantly influenced
theworld’stop economiesand many economists haveforecasted therecession. A crisissuch as
the COVID-19 pandemic threatensthe functioning and performance of abusiness.

Turbulenceaffecting abusinessmight arisefrom disturbed structures, routines, and capabilities.

Generally, the specific characteristics of innovative start-ups shoul d enable them to be better
prepared to cope with the COVID-19 crisisthan other typesof firms. Being innovativeisa
precondition of being resilient, asinnovative businessestend to constantly and continuously
anticipate and adjust to abroad range of crises.

start-upsfaceimmediate and tangi ble consequences of the COVID-19 outbresk especidly in
theform of reduced sal eswhilefixed costsremain; acombination that threatensstart-upsliquidity
andlong-termsurvivad.
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Thefew sudieson crigsmanagement inentrepreneurship reseerch predominantly assesstheactions
that entrepreneursor organi zationstaketo mitigatethe potentia negative consequencesof acriss.

Amongwhich are changesin saes, marketing, and employment practices.

it s;emsmore gppropriatefor innovative sart-upsto embraceiterative and flexible gpproaches
such aseffectud logic.

How can entr epreneur sand gover nmentsresolvethe problem.

After recognising the numerousfinancial and operational challengesfaced by start-ups, the
Small Industries Development Bank of India(* SIDBI”), which also operatesasanimplementing
agency for the* Fund of Funds for start-ups, haspromulgated a‘ COVID-19 Start-up Assi stance
Scheme' (hereinafter “the Scheme”) whichisintended to provide assistanceto certain éligible
sart-upsthat have successfully demonstrated the ability toimplement innovative measuresso as
to ensure busi ness continuity amidst the COVID-19 crisis, and has a so ensured empl oyee safety
asasofinancia sability.

TheMinistry of Corporate Affairs(*MCA”) hasa so provided temporary relaxationsto all
corporatesfor compliancesunder the CompaniesAct, 2013.

Theseincludeamong others. (i) waiver of additiona feesonlatefilingsmadewiththeMCA,;
(i) relaxations pertaining to the hol ding of board meetingswith physical presence of directors;
(iii) extension of the prescribed interval period between board meetings; and (iv) relaxation of the
‘minimum residency’ requirement of adirector.

Conclusion

Certain countries such asthe United Kingdom and France have announced arelief package
for start-ups, which includesvarious measures such asestablishing fundstoinvest in start-upsas
well asproviding loans/financial ass stanceto the start-ups.

Indiaisaso contemplating to implement acomprehensiveand amoreformal relief scheme
that would provide accessto capital, while al so establishing an effective monitoring systemto
assessthe utilisation of thefunds.

Start-ups play animportant role sincethey not only encourageinnovation among the home-
grown entrepreneurs but al so generate employment opportunities. Given the vast potential,
established by the start-ups, aswift and running action by the concerned regulatory authorities
would becrucial in shaping thefuture of our Country’ sstart-up bionetwork.
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ABSTRACT

With kitchen appliance design trending away fromthe contoured ook that was favoured
for morethan a decade to a more commercial-kitchen, almost industrial aesthetic, different
approachesto handle manufacturing are required.As kitchen appliance designers continue
to movein thisdirection —and to innovatein thefield of kitchen appliance handle design,
period — it’s important to find a handle manufacturing partner that knows the industry
and that has a range of manufacturing capabilities at its disposal. That way, engineers
and supplier can work together to realize designsin the most cost-effective manner possible.

Financial performancerefersto the degreeto which financial objectivesat the beginto
the objective which has been accomplished. In this present era of Liberalization,
Privatization and Globalization the Market has become globally competitive; hence the
survival of an enter prise depends upon the efficiency and accuracy. Hence, it is necessary
to evaluate the financial performance of sampled units to know where these companies
stand in the mar ket and how these companies can improve further in the future by knowing
their shortcomings.

STOVEKRAFT Private Limited is totally committed to complete customer satisfaction
and continuous improvement. In order to achieve total customer satisfaction financial
performance analysis of the company is needed. Quantitative secondary research method
Is used for data collection.

Key Words: Financial Performance, Kitchen Appliance, Harohalli.

Introduction

Financia performance analysisisthe processof identifying strengths and weakness of the
property establishing the relationship between the items of balance sheet and profit and loss
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account. It hel psin short-term and long —term forecasting and growth can beidentified with the
helpif financia performance.

Accordingto John N. Meyer, “thefinancia statement the provides summary of accounts of
bus nessenterprise, the ba ance sheet refl ecting assets, liabilitiesand theincome statement showing
the results of operation during acertain period. The performance of these statementsisthe
financid performance.”

Inshort, thefirmitself aswell asvariousinterested groups such as managers, shareholders,
creditors, tax authorities, and others seeksanswer to thefollowing question:

« Whatisthefinancia position of thefirm at agiven pointsof time?
« How istheperformance of thefirm over agiven period of time?

Financid analyssinvolvestheuseof financid statements. A financia statementisan organized
collection of dataaccording to logical and consistent procedures. The purposesto convey an
understanding of somefinancia aspectsof abusinessfirm. It may show aposition at amoment of
timeasinthe case of abalance sheet, or may reveal aseriesof activitiesover agiven period of
time, inthe case of anincome statement. Thus, theterm*financia statement’ generaly referstwo
statements, namely, the bal ance sheet and income statement.

Review of Literature

« Camarataand Camar ata, (2000) stated that performance management isan established
concept that hastaken on renewed importancein varieties of organizations.

« Nani et al., (1990) indicated that performance measurement systemshistorically devel oped
asameansof monitoring and maintaining organizationa control whichistheprocessof ensuring
that an organization pursues strategiesthat |ead to the achievement of overall goalsand
objectives.

« Brignall (1992) suggested that in attempting to change the focus of an organization
performance, performance management isakey agent of change.

« Bititcti et al. (2000) identified that performance measurement needsto havethefollowing
characteristics—being sensitive to changesin the external and internal environment of an
organization, reviewing and reprioritizing internal objectiveswhen the changesintheexterna
andinternal environment are significant enough, deploying thechangestointerna objectives
and prioritiesto critical partsof the organization, thusensuring alignment at all timesand
ensuring that gains achieved through improvement programmesare maintained.
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Amaratungaet al. (2001) emphasized that there hasbeen agrowing interest in performance
measurement and management throughout financial management.

Statement of the Peoblem

A study onfinancia performanceat STOVEKARFT Put., Ltd., at Harohalli.

Objectives

Themain study isto analyzethefinancia performance of Stove Kraft Pvt., Itd.,
Toanayzingthefinancia changesover aperiod of fiveyears.

Scopeof the Sudy

Comparativeand Trend AnalysisFinancia Performance of STOVEKRAFT Ltd., areonly

fromfiveyears company reports.

M ethodol ogy

Quantitative secondary research method isused for datacollection. The optional information

isgathered from Secondary data only using reference books, Company’syearly report and
website. Theinformation gathered has been broke down with the assistance of straight forward
numerical and book keeping method (Near asset report).

Findings

The shareholdersfund has not been utilized correctly. When compared to the 2014, 2015
theamount isutilized ingood way but later onin 2016, 2017, 2018 indicateswrong decisons
regarding shareholdersfund utilization. But when compared theyear 2017. Theyear 2018
hasimproved

Thecurrent liabilitiesof thefirm havebeendragtically increasing from 2015to 2018 indicating
wrong working capital management policy. Itisnot good for thefirm.

Thenoncurrent liabilities of the firm has been showing negative percentagesin theyears
2015, 2016, 2017 when taken 2013-14 asabase year. Thefirm hasrepaid or cleared all its
negative previous percentagesand a so made positiveva ueintheyear 2018, indicating very
good decisionregarding non- current liabilitiesin 2018.

The current assets of thefirmin 2015 have negative 10% when taken 2013-14 asbase year
but in next preceding years 2016,2017,2018 indicates an increased val ue by 8%, 23%, 62%
respectively. Thisisgood position regarding current asset decision of thefirm.
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The noncurrent assets of the firm has been reduced years by yearsaswe seein 2015 it
reduced by 16%, 45%in 2016,-52%in 2017 and -49%in 2018 indicating that it isnot good
for thefirm.

Thefixed assets of thefirm have been increased to 21% in the years 2015 as compareto
2014 and taking it asabase year fixed assets of thefirm hasbeenincreased in the next year
by 26%, 21%, 15% in the year 2016,2017,2018 respectively indicating good decision by
thefirm.

The shareholdersfund has not been utilized correctly. When compared to the 2014, 2015
theamount isutilized inwrong way but

Later in 2016, 2017, 2018 indicates good decis onsregarding shareholdersfund utilization.
When compared theyear 2017 theyear 2018 hasimproved beyond the year 2015.

Thecurrent liabilitiesindicating increased utilizationin the year 2016 and further reconsidered
itsutility but againincreased in theyear 2018, which showsagain wrong decision of thefirm.

Thenon-current liabilities' position hasbeenimproved astheyearswent by indicating good
decison by thefirm.

Thecurrent assetsdrastically improved from negative valueto positive va ueindicating good
decision by thefirminthisregards.

Thenoncurrent assetsdecisionsarewrongly takenintheyears 2015, 2016, 2017 and inthe
year 2018 have set right the decision and moved towardsimprovement of thefirm.

Fixed assets position of thefirm, the decisionsare at the best in the year 2015 but wrongly
followedintheyear 2016, 2017 and 2018 indicating revision of thedecisions.

Suggestions

Thecompany shouldinvest thecapital in an approximateway sothat it will heptothefirmin
future.

If the company decreasesitscurrent liabilities (In2:1 ratio- current asset: current liabilities), it
will managetheworking capitd efficiently

When the company decreasesitscurrent ligbility, indirectly the profit the company improved
Company caninvest moreinfixed assetinfuture.
The company caninvest morein CSR activitiesand Non- profit organization.
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Conclusion

Thisstudy of comparativefinancia performancegivesamajor important tointernal and externa
anadysisof itscloserel ationship with the current day to day operation of abusiness. Theobjective
of aproject cannot befulfilled until thereisaproper implementation of advicegavein suggestion.
Asthe company suffering from continuous|osses management should focustowardsgaining it
compatibility towardsreaching at least to the cost incurred and it should implement restructure
capital for the betterment and survival of the company it may lead the company towardsthe
profit.
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ABSTRACT

By 2022, the global cosmeticsindustry is projected to garner $429.8 billion, posting a
4.3 % CAGR over the 2016-2022 projection period. In light of these facts, this study
focuses specifically on the use of makeup by youth during COVID-19 pandemic. Today,
young women and men use more makeup to better their appearance. Thisstudy wastherefore
conducted to learn about the usage of cosmetic during COVID-19 pandemic. This study
was performed in J.P. Nagar, Bengaluru, witha samplesize of 100. In J.P. Nagar, Bengaluru,
researchers created a questionnaire and circulated it digitally through Google forms. The
study indicates that age, educational credentials, marital and earning status will not
influence the use of cosmetics by youth by examining the response. To complete the study
of the obtained results, the Satistical Package for Social Science (SPSS) was used for
Microsoft Windows 20.00. In order to analyse demographic data, descriptive statistics,
like means, standard deviations were applied, a one-way study of variance (ANOVA) was
used to assess if there are any important relationships between youth.

Key words: Cosmetics, youth, COVID-19

Introduction

A fundamental to the growth of corporate enterprisesisknowing customer behaviour. In
order to predict future trends, marketing workers are continuously studying the dynamics of
purchasi ng behaviour and buying decisions. Consumer behaviour can be defined asthe study of
how, where, whether and why individua spurchase. Herethe consumer isreferred to youth, their
behaviourregarding cosmetic productsis studied. Cosmetic products aretreatment agentsthat
may be produced to change thelook and odour of the human body from chemical additivesor
natural substances. Today, cosmetic products arein high demand because of facets of self-
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awarenessand self-personality that aredirectly related to human life. These cosmetic products
embellish human appearance.

Thefact that the effectiveness of every corporate enterprise derivesfrom the capacity of the
corporation to recogni ze and manipul ate customer behaviour iswell known. When planning and
executing campaigns, thisandyd sshoul d be cons dered. Thecompany woul d experiencesignificant
losses during the COVID-19 Pandemicif it failsto grasp the complex consumer actionsand
improper distribution and coordination of capital. Leading cosmeticfirmssuchasTheL’ Oreal
Brand, The Procter & Gamble Corporation, Unilever, Shiseido Company Ltd and Estee Lauder
Companiesinc. areinternationaly well-established. Cosmetic productshave modernized Indian
society and, ultimately, Indian consumers, especialy young and middle-aged peoplewho have
now begun to embrace different cosmetic brands such asAvon, Maybelline, Colour Bar, Mac
and Chambor, Pond's, Fair & Beautiful, Dove, Garnier, Lakme, L Ored, Elle18, Revlion, Clinique.

LiteratureReview

« Vossand Parasuraman (2003) indicatesthat during pre-purchase assessment, the purchase
choiceismainly determined by pricerather than qudity. Pricehadlittleinfluenceon expectations
of pre-purchase or post-consumption cost, providing explicit quality information. Instead,
assessmentsof post-consumption efficiency haveapositive effect on price evaluations.

o Chernev (1997) stated that the influence of common characteristics on brand preference
and themoderating function of attribute significance. Itisargued that asbrand attributesvary
inmeaning, with the strongest benefit onthemost significant attribute, the preference shares
of productsaremoredivided.

« HamzaSalim Khraim (2011) studied the effect of brand loyalty influences on cosmetic
products on customer purchasing behaviour. Theresultsof thisstudy indicatethat thereisa
positiveand essentid relationship with cosmetic brand loyaty betweenfactorsof brand loyalty,
namely brand name, product qudity, price, design, promation, servicequaity and shop climate.

« K. G. Sankaranarayanan& Nandakumar Mekoth (2014)observed amajor contrast
between the use of the clustersand their attitude. The consequence of the study wasthe
cregtion of threeclugters, viz. Medium sdf-directed, heavy non-bdieverswith differing features,
heavy other-directed & occasional. In comparison, body spray brand preferencewasfound
todiffer by cluster, and face wash, shaving cream, and face cream brand preferencedid not
vary by cluster. Surprisingly, thelowest spenderswere stated to be heavy othersdirected,
whilethehighest spenderswere occasionally non-believers.
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Objectives
« Tostudy of the beauty productsbuying behaviour during COVID-19.
« Toknow theyouth perception towardsthe beauty products during COV ID-19 pandemic.

M ethodology

Thisstudy istoinvestigateinternal and externa influenceson youth (consumers) purchasing
decisionson cosmetic productsduring COV1D-19 pandemic. The questionnaireswere sent to
100youthwho aredl using cosmetics. Theinstrumentsof thisstudy involved two parts: thefirst
section of theingtrument cons sted of forced-choi ce questionsabout demographic characterigtics:
gender, marital status, age, occupation, monthly incomelevel. In order to assessthe effect of
youth (consumer) purchasing activity in thedimens on of cosmeticsgoods.

The second segment variables selected for thisanalysisinclude 39 itemsand are characterized
into four sub-scales: (a) Social, (b) culture, (c) Personal, (d) Psychological .All dimensionis
analysed on a five-point Likert scaleranging from 1 to 5,using the anchors “5=strongly
agreed=agree,3=Neutra ,2=Disagree, 1= Strongly disagree”.

TheReliability Review using SPSSCronbach’sa phacoefficient indicatesinthisstudy that al
thevariablesdisplayed an a phaval ue greater than 0.7, suggesting proof of reliability and 0.92
for theoveral reliability of theinstrument. Therefore, the goods constituting each vector under
analysishavefair internal quality and demonstratethat thereisapositivereliability acrossall
aspectsof customer purchasing conduct. To endorse the goalsformulated, the considerations
and measurements used for analysisbear agood degree of reliability. To establish the actual
depiction of thesample, al measurementshave an essentia interaction. It isthusconcluded that
theknowledge obtainedinthisanalysisisextremely accurate.

Limitations
« Itisonly restricted totheyouth.

« Itislimitedto 100 youth.
« Itislimitedto short period of timeto collect sampledata.

Findings

With 49 %aged between 21-25 and 20 % aged between 15-20 (n = 100). There was a
substantial proportion of youthinthe survey, ascould be predicted (36 %), whilethe majority
ofyouth (51 %) identified themselvesasyouth (n= 100)thereare till strong socia forcesinIndia
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that continueto restrict the willingness of women to work outside the house and thisalso has
animpacton marketing.

93 % answered that they used licensed goodsand just 7 % of local or genericlabels(n=100)
when asked what kind of cosmeticsyouth used.

As20 % used herbal products, 45 % used non-herbal productsand 35 % used all forms(n
=100), the preferencefor herbal or non-herbal productswasmixed.

Themost popular response when asked why they purchased the cosmeticsthey madewas
for fashion reasons (26 %), followed by hedth (20 %) and socia impact (18 %0).Smaller responses
toreceiving attention (13%), status (11%), personality improvement (9%) and psychol ogical
happiness (3%) (n = 100) were noted.

Interestingly, physicians (30 %), followed by friends (26 %) and beauticians (25 %), with
shopkeepers (10 %), the newspapers (5 %) and the Internet (4 %) lagging behind (n = 100),
werethe most relevant source of knowledgeregarding cosmetics.

Itisclear that youth haveawidevariety of reasonsfor using and finding out about cosmetics.
Since persona relationshipsare central to the provision of information, brand managers should
ensurethat their dataiscorrectly distributed to trusted intermediaries. The detailson thelocations
where cosmeticsare bought, which had avariety of typeswith none dominant, confirmsthis
understanding. For e.g., medical stores(20%) werethe most popular response, followed by
beauty salonsand general stores (both at 17%), cosmetic stores (15%), shopping malls(13%),
exclusive cosmetic stores (9%), internet sal es (6%0) and delivery agents (3%).

For several years, thisisexpected to be the case. The scal e of the demand can be derived
from thefact that 55% of youth spend an average of Rs.100-300 each month on cosmetics,
28% spent lessthan this, but 10% spend Rs.300-500 and 7% morethan this (n = 100).Given
theaggregate scale of thefuture market, it isapparent that thisrepresentsamajor opportunity for
themarket. It isalso clear that thereisconsiderable potential for advertisersto develop their
products, as 64% of youth indicated that they frequently changed brandsand that loyalty was
displayed by just 36% (n = 100).

Thefact that theindustry tendsto grow quickly isillustrated by thefact that the most frequent
explanation for aname shift isthat acompeting product hasarrived onthemarket (28%), followed
by changesto an existing replacement product (26 %).The ramificationsfor marketing mix
management are apparent from therelevance of price shifts (18%), packaging changes (14%)
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and promotional changes (12%) (with 2% preferring other reasons, n=100).A confidenceand
loyalty relationship are obvioudy important for adverti sersbecause aremarkable 95 % of youth
usethe same brand for each product in thecategory (n =100).

Therefore, attracting abuyer with one product clearly impliesthat the customer would bevery
open to the brand’s expansion across multiple product lines. Likert scaleswere used to enable
youth to respond to aseries of possiblevariables. Theanswersweretrandated for comparison
into an average score (see Table 1 below), with ahigh score of 5 and alow scoreof 1.

Table 1. Factor sInfluencing Purchase of Cosmetics(n =100)

Factor Average Scores
Brand Image 3.88
Qudity 4.30
Fragrance 417
Quantity 4.20
Advertising 3.67
Price 3.64
Packaging 3.78
Softness 393
Skin Protection 4.48
Protection from Germs 4.38
Moisturizing Effect 4.38
Suitability for the Skin 414
Easy to Use 3.83
Availability 357
Refreshment 3.98
Natural Ingredients 412
Seasonal Change 412

Source: Primary data
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Asfar asyouth say, it is clear from above observations that they are more interested in
product characteristicsrather than other e ements of the marketing mix. They will needtotry it
for themselvesor to collect input from atrustworthy intermediary in order to gaininformation
about the commodity, and thishasadirect meaning for negotiation techniques.

It should also be noted that the rel ationshi p between cosmetics and the skin of thewoman/
men and the suitability of the substanceissignificant. Thismeansthat foreign brandswould not
necessarily be ableto sell and market their goodsin Indiain precisely the same manner they
could do in other nations.Instead, to adegree, it would be appropriate to |ocalize the goods,
whether or not thisnecessarily means changing the commodity itsalf. The questionnairethen went
ontoinquirefor favoritebrandsin six separate categories; face wash, nail polish and lipstick;
shampoo, soap and whitening cream.In India, the search for afairer colored skinisperceived
not only to be one of attractiveness but also to have statusissuesinvolved, asin avariety of
different Asan nations. Although thismay be suspiciouspolitically, itisgtill the casethat theitems
concerned remain very common.

Table2: Preferencetowardsconsumer products

Shampoo Points Soap Points | Fairness Cream | Points
Pantene 10 Pears 7 Boroplus 5
Clinicplus 10 Dove 15 Fair nlovely 35
L' Oredl 12 Dettol 20 Natural extracts 15
Nyle 26 Lifebuoy 25 Olay 5
Vatica 7 Medimix 2 Vicco 6
Head & shoulders 5 Lux 4 Garnier 2
Garnier 2 Nima 5 Shenaz 1
Sunsilk 1 Vive 2 Dove 5
Himalaya 2 Nirma 2 L' Ored 1

Source: Primary data

Itisclear that there are definite brand championsin just two categories: Nyle shampoo and
Pondsface wash. Some other brands, such as L ifebuoy soap, area so popular, but they do have
powerful rivals. Thus, no singlebrand wasableto gainamajor role asmarket |eadersin most
categoriesand that again meansacompetitive marketplacein which, for several yearsto come,
advertiserswill need to prepare and enact their tactics.
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Intermsof the primary target, it isclear from theaboveresultsthat the purchas ng conduct of
women/ men with respect to cosmeticsisstill changing. Intermsof knowledge collection and
decision-making, confidence and personal partnerships are obviously relevant, but most
respondents seem very willing to move brands as new choicesare open in the marketplace.ln
termsof secondary priorities, itisclear that decision-making isdecided by anumber of variables
and that most categoriesdo not have definitive and set market leaders. Thissupportsthe belief
that themarket isinafluid state and that advertisers need to beinvolved in order to encourage
buyersto turnto their brands and becomeloyal.In this market, trust isclearly aconcern, as
buyerstend to assumeduplicitousactionson behalf of suppliersand dealerswhilestill turningto
trustworthy peoplefor adviceon new goods. Thereisa so the problem of therelationship between
the person and new (or untried) productsthat may or may not beideal for theindividual’sskin.

For certain advertiserswho arewilling to adequately localize their goods, therewould seem
tobeincentivesavailable. Thereisflexibility for advertisersto taketemporary spaceinanumber
of different placesintermsof the venuewherethe product isbought, as optionsare numerous,
by rented stands, franchising goods, providing promotional incentivesand so on.

Conclusion

Indiaisacountry wherethereisstill asubstantial scarcity of retail spacein generd relativeto
thenumber of customersnow with disposableincomesand, in particular, the burgeoning middle
classand thefemalehalf of the population. Although urbani zation and economic growth would
inevitably produce moreretail spaceof thiskind, manufacturersalso need to establishand sustain
partnershipswith smaller and more conventional salesnetworks.

Based onthestudy, itisconcluded that when buying cosmeticsduring COVID-19 Pandemic,
thereare severa variablesthat can beregarded asvery significant to respondents. Whilebrand
loyalty isvita to any company becauseit meansthat companieshave adeep bond inthe minds
of customersand thiswould deter them from going to other brands. The study found that it was
not changetowardsgai ning and retaining customer loyaty during COV1D-19 Pandemic. Inwhat
seemsto bealow-trust climate and amarket that istill evolving, thetendency toturnishigh,
withagresat dedl of turnover asnew goodsemerge and new views on them shape. Nevertheless,
datahasbeen compiled herethat can aidin planning outreach campaignsand deve oping advertisng
activitiespost COVID-19 Pandemic.
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ABSTRACT

Thisstudy is proposed to know the stresslevel of employees, causes of stressand strategies
to overcome the stress of employees working in educational institutions of Bangal ore south.
This study involves dealing with stress management and focuses on work-related stress,
stress faced by empl oyees of educational institutions. Around 100 employees were directly
interviewed using questionnaires and the result of the study is showing valuable work has
been done to know the stress level of employees working in educational institution in
Bangal ore south.

Key Words: Sress, employees, education institutions, positive and negative stress.

Introduction

Today stressisbecomemajor issueof our daily life. Stressisour mental, physical, emotional,
behavior reaction to any demand and threats. Stressisthe body’ sreaction to any changesthat
requiresan adjustment or response. Thebody reactsto thesechangeswith physicad, menta, emotiona
responses. Stressisnormal part of life. Stresscan be positive, keeping usaert, motivated, and
ready to avoid danger. Stress becomes negative when aperson or empl oyee faces continuous
challengeswithout relief. Increasingly thestresslevel ischanging rapidly among theemployees
dueto aset of variousreasons. Employeesexperienceand fed stressed continuoudy and therefore
thereactions of stressat the workpl ace are not aseparate aspect. Stressisalso bound to occur
in educationd ingtitutionsand employees have different cultural background. Besides stressthat
could be caused by family or persona problems. A certainlevel of Stressisawayspresentinany
work place. Assoon asthelevel of stressescalatesto apoint that it becomesdangerousfor the
well-being of the organization aswell asemployees, stressmanagement isimportant.

Everyoneneedsacertain amount of stimulation to makelifeinteresting or most efficient. But
thisisstimulation called pressureisalittledifferent from stress. If pressureisexcessiveor far too
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long, it becomestress. Stresscan vary depending upon thepeople. If pressureismilditimproves
employee performance. But excess pressure reduces performance and efficiency.

Stressisthe‘ wear and tear’ of human bodies caused by frequently changing environment. It
has physical and emotional effects. It can create positive or negativefedings. Positiveinfluence
of stresscan help and compel usto action. It canresult inanew awareness and an exciting new

perspective.

Negativeinfluencecan result infedingsof distrust, rejection, anger, depression, and lead to
health problems such as headaches, high blood pressure, heart disease, upset stomach, rashes
and insomnia. Stressishelp or hinder usdepending on how peoplearereactstoit.

Review of Literature

Dhanabhakyam. M and Naveen sulthana. F (2015) intheir research on“ Occupational stress
among government school Teachersin Coimbatore Digtrict” They studied that occupationa stress
play amajor rolein every human being. When it comesto the profession liketeaching, where
teachersarefound asdispensers of knowledge and they areincreasingly observed as manger
facilitatorsof knowledge. They work inanisolated environment surrounded by hostileviewsand
sometimesthreat of physical abuse, and with aconstant fear and threat accountability for each
and every actiontheir own self and of their pupil.

Nirmala. R. (2015) in her article“ Study on stress management among the empl oyees of
banks’ researcher access stress management between the employeesof bank and asoidentifies
the stressmanagement Strategiesto manage stresslevel among the bank employees. Inthisstudy
theresearcher identified two types of stress management strategiesfor managing stresslevel.
First oneisindividua oriented strategiesin thisstrategies single active, single passive, group
activities, meditation and exercises. Second oneisorganizational oriented strategiesinthis
management programs, physical activities, longer lunch hours, health care centerstake place.
S0, these strategieshel pful for overcome stress problem. Bank should start some activitieslike
training, motivationd, entertainment, timemanagement procedures, skill and knowledge enhance
activities. These activitieshelp to reduce stress of employees.

RaoA. S.G, SandhyaM.M. and Pandya. B (2014) intheir study “ Stress management and
performance status of employees of public and private banksIndia’ in thisgeneration stress
become big problem for banking sector. Because stress, empl oyee performance statuslevel
going down day by day. For thisresearch purpose, personality and personal psychology area
wastaken. Persondity isnot aquality of aperson. Every person hasadifferent personality. For
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personality purpose, every person hasdifferent from other. Under personality and personal
psychology, researcher selected variousfactorsunder thisvariable and measure performance of
public and private banks employees. Stresslevel mostly equally in public and private sector
banks mostly employeeswere satisfied with their work, work culture and achievements.

Radha. G (2014) inthe study “Occupational stressamong the bank employeesin Tivarurar
District of Tamil Nadu” expressesthelevel of occupational stressamong public sector bank
employers. Theresult of thestudy reveal sthat the officersand clerica staff experiencehighlevel
of stressand sub-staff face moderate occupational stress. Thisstudy definesthat occupational
stressto be harmful physical and emotional responsesthat occur when the requirementsof the
job do not match the capabilitiesresources, or needs of theworkers.

P S Swaminathan and Rglkumar Sintheir research on“ Stressleve in Organizationa and their
impact on employeesBehavior” (2013). They have conducted astudy that focusesonthelevels
of stressamong the age group, profession, different varieties of job, hours of work and the
influence of work environment on the degree of stressfaced by employees. Stressisan employee
individua nature. Thisstudy indicatesthat an optimum|evel inwhich every individua canperform
with hisfull capacity and identified three conditionsresponsiblefor work stressthey are Role of
overload, role of distanceand role stagnation.

ShuklaHarish and Garg Rachitha (2013) have conducted “ A study on Stress management
among theemployeesof nationaized banksin Indore”’, observed that most of theemployeesfear
withthe point that lack quality intheir work setsstresson them. Theresearchershave explained
that thisstudy hasexploratory in natureand maximum number of employeesin bank hasremained
instress. The main cause of stressoverload, non-achievement of their target of work, family
problem, the order of their bossby sacrificing their important homefunction.

Anbazhagan. A (2013) inthestudy on“Work stressof hotel industry employeesin Pondicherry”
identified the causes of stress. Thetypeof researchisdescriptiveopinion arequditativein nature,
Most of the respondents have not cleared about their organi zational goalsand hencethere have
role conflict. They found that unachievable deadlineisone of the areaswhere the employees
facesstress. Most of theemployeesfed that organizationisnot utilize their ability properly.

ParillaS. Eric (2012) analyzed in astudy entitled “ Level of stressexperienced by NWU
employees: towards developing a stress management”, has determined by level of stress
experienced by North Western University employees. Theresearcher findsout that themiddle
level employeesexperienced the highest degree of stressand thelevel of stresscompared tothe
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other job position. The personal characteristicslike age, gender, hasnot correlated job stress
whilejob position hascorrelated with job stress. Productivity and stresshave negatively correlated.
Satement of the Problem

Stressisfeding of emotiona or physica tension. Stresseffectsthe employee performance so,
the present study will contributein thisregard and focusesto studying and assessing thelevel of
dressand srategiesor methodsto overcomethestressintheemployeesworkingin Banga oresouth.
Objectivesof the Sudy
« Toknowthedressleve of theemployeesworkingin educationa inditutionsin Bangal oresouth.

« Toanayzetheimpact of stresson the performance and health of employeesworking in
educationd ingtitutionsin Banga oresouth.

« Torecognizethe stressmanagement strategies and methods used by employeesto manage
thestressin educationd ingtitutionsin Bangal ore south.

« Toidentify the causesof stressamong employeesworking inthe educationa institutionsin
Bangdoresouth.
Scopeof The Study

The scope of the study isextended only to the employeesworkingin educationa institutions
in Bangaoresouth. It doesnot cover employeesin other than educationa ingtitutionsin Bangaore
south. Tofulfill theobjectives pf thisresearch, the study isundertaken to study the stressleve of
employeesworkingin educationd ingtitutionsin Banga oresouth.

Resear ch M ethodology

Theresearch isbased on the primary dataand secondary data. Primary dataiswhich was
collected by researcher through questionnairesfrom 100 employeesworking in educational
institutionsin Bangal ore south. The secondary dataisbeing collected through books, journals,
websitesand research publications.

Sour ce of data

1. Primarydata:

Primary datawhich was collected by the researcher through astructured, questionnaires
from the empl oyeesworkingin the educationa institutionsin Banga ore south.
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2. Secondary data:
Secondary dataisbeing collected through books, journa s, websitesand research publications.

Samplingsize
Samplesizeislimitedto 100 employeesworkingin educationd ingtitutionsin Banga oresouth.
Thissampleused to collect thedata. The data collected by theresearcher analyzed by the charts,

tablesetc.
AnalysisAnd I nterpretations

TableNumber 1: Table Showingthe Qualification of Respondents

Qualification No of Respondents Per centage
Undergraduate 9 9%%
Post graduate 69 69%
Any other 22 22%
Total 100 100%

Discussion

It can beinterpreted that majority 69% of respondents are post graduates.

TableNumber 2: Table Showing Experience StressDueto Profession in Eduction

Indugtry
Experience of stress No of Respondents Per centage
Yes 80 80%
No 20 20%
Total 100 100%

Discussion
It can beinterpreted that majority 80% of respondentsare stressdueto professionin education
indudtry.
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Table Number 3: Table Showing Reason for Stress

Reason for Stress No of Respondents Per centage
Work Pressure 32 40%
Poor Pay 19 23.75%
Not Intrested About Work 00 00%
Others 29 36.25%
Total 80 100%

Discussion

It can beinterpreted that majority 40% of respondentsreason for stressiswork pressure.

TableNumber 4 : Table Showing Stress CausesDueTo LongWorking Hours

Responses No of Respondents Per centage
Strongly agree 24 24%
Agree 35 35%
Neutral 19 19%
Disagree 17 17%
Strongly disagree 5 5%
Total 100 100%
Discussion

It can beinterpreted by majority 39% are stress causes dueto long working hours.

TableNumber 5: Table ShowingAllocation of MoreWork Causes Stress

Responses No of Respondents Percentage
Strongly agree 23 23%
Agree 50 50%
Neutral 15 15%
Disagree 9 9%
Strongly disagree 3 3%
Total 100 100%
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Discussion
It can beinterpreted that majority of 50% are agree with alocation of morework causesstress.

Table Number 6 : Table Showing Conflict Between Colleagues Causes Stress

Response No of Respondents Per centage
Yes 74 74%
No 26 26%
Total 100 100%
Discussion

It can be interpreted that majority 74% of respondents are causes stress due to conflict
between colleagues.

TableNumber 7: Table Showing Domination From Higher AuthoritiesCauses Sress

Response No of Respondents Per centage
Strongly agree 29 29%
Agree 36 36%
Neutral 20 20%
Disagree 14 14%
Strongly disagree 1 1%
Total 100 100%
Discussion

It can beinterpreted that majority 36% of respondents are agree that domination fromthe
higher authority.

TableNumber 8: Table Showing Healthy Work Life Balance

Response No of Respondents Per centage
Yes 56 56%
No 44 44%
Total 100 100%
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Discussion

It can beinterpreted that majority 56% of respondents are agreed that having healthy work
lifebalance.

Table Number 9: Table Showing Management Helpsin Stress Relief

Response No of Respondents Per centage
Yes 55 55%
No 45 45%
Total 100 100%
Discussion

It can beinterpreted that majority 55% of respondents are agreed that management helpsin
stressmanagemen.

Table Number 10: Table Showing M ethodsused to Over Comethe Stress

Response No of Respondents Per centage
Yoga 14 14%
Exercise 7 7%
Meditation 12 12%
Entertainment 67 67%
Total 100 100%
Discussion

It canbeinterpreted that mg ority 67% of respondentsaredoing meditationto overcomethestress

TableNumber 11: Table Showing StressL evel At Work Place

Response No of Respondents Per centage
Depressed 6 6%
Lightly stressful 69 69%
Very stressful 9 9%
Stress free 16 16%
Total 100 100%
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Discussion

[t can beinterpreted that majority that 69% of respondentsarelightly stressful at work place.

Findings

« Itfoundthat mgority of 75% respondents arefema e employeesand work timeisconvenient
to balancetheir persona andwork life.

« Itfoundthat57% respondents are of age group between 23-33 years asthey arethe young
people who haveinnovativeideato teach the students and even they are enthusiastic to
teach.

« Out of 100% respondents 69% of respondentsare postgraduateit hel psto teach with more
knowledgeandinnovativeskills.

« Out of 100% respondents 52% havetheir profession asateacher.

« Many found that full timeworkers working period at education institution will be more
convenient for them to balancetheir personal and professiona life.

« Out of 100% respondents 80% have responded about experiencing stressin education
institutionsdueto heavy work load.

«  Out of 100% respondents 40% has experienced stressin education institutionsduetolong
working hours, traveling distance between home and work place.

« Out of 100% respondents 31% have experienced stressfor lessthen 6 monthsat the end of
academic year, theempl oyee should concentrate on compl etion of syllabusand examination
work.

«  Out of 100% respondents 35% responded have faced stressdueto long working hours.

«  Out of 100% respondents 50% responded that they have experienced stressdueto all ocation
of two or moreworksfor aparticular employee at the sametime.

« Itfound that74% respondentswho hasresponded, the stressin education ingtitutionsisdue
to conflicts between colleagues.

« Out of 100% respondents 51% have responded that they have experienced stress dueto
socid relationship with other employees.

« Out of 100% respondents 36% have responded that they have experienced stress dueto
domination from higher authority.
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«  Out of 100% respondents 56% responded that they have hedlthy work life ba ancein education
ingitutions

« Out of 100% respondents 50% responded experienced stressdueto allocation

« Out of 100% respondents 63% stated that they have got appreciationsfromtheir colleagues.

«  Out of 100% respondents 55% have experienced stressrelief when management helpsthem
to overcomeit by organising seminarsand etc.

o Out of 100% respondents 67% havetried to overcome stresswith entertainment.

« Out of 100% respondents 69% respondents experienced light stressdueto allocation of two
or morework for aparticular employee at the sametime.

Suggestion

« Suggested to reducework pressure.

« Breaksin between thework should begiven.

« Highlighting both on monetary and non-monetary benefitsmust be made.

« Taking employeesopinioninthe meetingsto ensureimportanceto givetothem.
» Suggested to organize seminar brainstorming sessionto employees.

« Yogaand meditation session can be organised to manage stress.

« Suggested to maintain good rel ation with employeesor with colleagues.

« Suggested to give complimentsto the employeeswhen they achievetheir work ontime.
«  Organization work should be never betaken home.

« Suggestedto organizeatrip to the employees.

Conclusion

“A study on stresslevel of employeesworking in educationd ingtitutionsin Bangal ore south”
under thisstudy the stress caused at educational ingtitutions dueto work pressure, alocation of
morework, conflict between colleagues and domination from higher authority. It isfound that
many employeesarelightly stressful at working place.

Theemployeesagreethat they have hedlthy work life balanceand they used stressmanagement
to overcomethe stress by using methodslike entertainment, yoga, exerciseand meditation. The
stress management hel psto employeesto reduce pressure of work and become healthier.
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Thesressof employeescan bereduced by cultivatingasocid dimateand proper communication

between employeesand higher authority so, that the empl oyees can concentrate on giving good
and quality work.
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ABSTRACT

We have been observing for decades, the torment amajority of the studentsfacewhenit
comesto the concept of ‘ Algebra’ Thea phabets, thesymbols, the equations, and thetheorems
oftentend to bafflethem. Itisabranch of mathematicsthat dealswith characters, manipulating
these symbols, and adding meaning to the set of symbolsrepresenting the quantitiesthat lack a
fixed vaue. Asawhole, the M athematicssubject itself isquiteintimidating. However, thispaper
will beasmdl effort to decipher thewholeworld of Algebra, hence providing youacomprehensive
account of thesame.

Key words: algebra, students, equtions, theorems

I ntroduction:

Tracing back the history, wereach Babyloniaat first. They developed apositional number
systemthat assisted them in solving their rhetorical algebraic equations. They werenot interested
In exact solutions, but approximations, and hence they commonly used linear interpol ation to
approximateintermediate val ues. Moving on, theancient Egyptian a gebradealt sgnificantly with
linear equations. The Rhind Papyrusisan ancient Egyptian mathematical document knownto
historians. The Rhind Papyrus houses problemswith linear equations of theform (x+ax=) and
(x+ax+bx=c), where a, b, and c are known and x, which isreferred to as“aha’ or heap, the
unknown.The solutionswere arrived at by the“ method of falseposition” or ‘regular falsi.” A
specific vaueissubgtituted primarily into theleft-hand side of the equation, following whichthe
required arithmetic cal culationsare done. L ater, theresult iscompared to theright-hand side of
theequation, and eventually, the correct answer isfound through the use of proportions. Insome
of the problems, the author “checks’ hissolution, thereby writing one of the earliest known
proofs.

The Greeksthen created geometric algebrawhere the termswere represented by sides of
geometric objects- lineswith letters associated with them. With their new invention, they were
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abletofind solutionsto equations by amethod known as*the application of areas,” whichisa
amadl part of geometric a gebraand thoroughly coveredin Eudid' sElements. It wasthen Thymaridas
who worked with smultaneouslinear equations.He created the then famousrulethat wasknown
asthe"bloomof Thymaridas® or the*flower of Thymaridas,” which statesthat: “ If thesumof n
quantities be given, and al so the sum of every pair containing aparticular quantity, thenthis
particular quantity isequal to 1/ (n- 2) of the difference between the sumsof these pairsandthe
firsd givensum.’

TheChinesethenfollowed theinnovationsin thefield of dgebra, the Hellenistic mathematician
Diophantus, the Indian mathematics geniusesAryabhatta, Bhaskarall, following whomwerethe
Idamicinvention, and finally the M editerranean and Europeans.

Muhammead d - Khwarizmi isregarded asthefather of agebra Hisworksanswered questions
related to land distributions, distribution of salaries, and theruleson inheritance. Hewasasoa
pioneer in devel oping the concept of algorithmsin Mathematics. Hewasalso ascholar at the
prestigiousBayt a - Hikma- The House of Wisdom.

Algebrais nothing but simple logical thinking of numbers and not any computation as
misinterpreted by many. Thex’sandy’srepresent numbersingenera and not anythingin specific.
Algebrademandsthe usage of analytic aswell asqualitative reasoning of numbers. Tobemore
trangparent with an example, if onewantsto writeamacro to cal culatethe cellsin aspreadsheet
like Microsoft Excel. It will not matter if the spreadsheet isbeing used for keeping track of
finances, running abusiness, or figuring out the best way to equip your character in World of
Warcraft or even scoring games. When students start learning algebra, they try to solve problems
by thinking arithmeticaly. If astudent isskillful at arithmetic, it would definitely benefithimin
implementing arithmetic thinking to solve a gebrai ¢ problems. However, these studentsmay find
it harder to learn a gebra, since a gebrademands algebraic thinking.

Often referred to as the “ gatekeeper subject,” Algebra stands as a significant part of
mathematics. One of thereportsby the National Center for Education Statistics statesthat the
“earlier astudent proceeds successfully through Algebra, the more opportunitiesheor shehas
for reaching higher-level mathematics coursesin high school and compl etion of higher-level
mathematicscoursesisrelated to the higher likelihood of entering a4-year collegeor university.”
Most universities haveimplemented Algebraasapart of the core curriculum, and aminimum
passing gradeisfixed asaprerequisitefor science coursessuch asphysics, chemistry, engineering
courses, and computer science coursesin other colleges.
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Taking of thecareer inAlgebra, itisused in numerousjobsand career fid ds; banking, financid
planning, accounting, civil engineering, architecture, medicine, nursing, education, computer coding,
computer science, and many moreto name. TheskillsstudentslearninAlgebra, theunderstanding
of variables, and the devel opment of abstract reasoning skills, shall bereflectedintheir lives
aheadinvariousways.

Withtheglobaly emerging significance of thefieldsof technology, engineering, mathemetics,
medicine, and education, being equipped with thefundamentalsof Algebrashall definitely fetch
students' outstanding professiona excellencein particularly concerning fieldsthat demand the
implementation of algebraicknowledge.
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ABSTRACT

It is an acknowledged truth that teachers are not necessarily born but created. By
continuous and intentional efforts, effective teachers cultivate their skills and abilities.
One of the prerequisites for being an effective teacher is to grasp in greater detail the
teaching learning process. This promotes a greater understanding of the teaching
profession and of the educational method. This paper is meant to give teachers who
intend to succeed in their teaching career an insight into the philosophy of teaching
and learning.

Key Words: Educators (Teachers), Teaching, Learning

I ntroduction

As teachers, we prefer to bdlieve that teaching is al about teachers and our role; students
and what they learn are probably the most critical facets of the educationa process. This
alows us to question what we mean by ‘learning.” You find severa variations in ideas and
concepts when you read educationd literature and, more precisely, educationa psychology.

Concept of Learning

Learning is about a trandtion: the shift brought about by cregting a new potentia, knowing
a science law, shifting a mindset. Like the way that our image changes when we grow older,
the trangtion is not necessarily accidenta or normd. Learning is a rddively lasting trangtion,
typically purposely brought on. We set out to learn when we take a course, browse for a
journa, or read a discussion paper! Without preparation, other learning may take place, such
as by practice. There is an aspect of us, generaly in all learning, of trying to recall to
understand why Something Happens And Do It Differently Next Time.
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Main Learning Theories

The Behaviorigts - (behaviorism: motivation — Response)
The Neo-Behaviorigts (Neo-behaviorism: individua Mind
The Geddtids (Insght)

The Cognitivists (Cognitive development: culture tothink)
The Humanigts (Active makeup ofLearner).

o ~ WD P

Learning Models

We aso face issues such as. Why are templates used? How to teach, then? What are
gudents learning? The solution comes from the perspective of many individuds in the role of
models for many years. Based on context, such models can be used by any instructor.
Example: Modes of Pedagogy vs Andragogy. The teacher’s pedagogicd style influenced the
learning condition - students were very passve. Andragogica technique - focus on what the
pupil is doing - how parents are studying.

Adult Expectations (Learning Needs):
Some of the common adult expectations are:

1. Adults expect to betaught.

2. Adult students expect to have toworkhard.

3. Adult student expectation is thattheworkis related to thevocation.

4. Adult student’s expectation is that they expect to betreated as adults.

While expressed in general terms, each of these four desires needs to be viewed as
particular needs. Students can differ in age, ethnicity, context, etc. As students are viewed as
individuals, they are more likely to link their learning to their interests and increase their
learning ability if they find out more about them (insde and outside the classroom). Kindness,
empathy and honesty for adult learners dways harvest rich dividends.
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Experience, Reflection, L earning M odel to OptimizeL earning

Experience
existing and /or
provided as part
of the learning

programm

Reflection
guided by the teacher,
usually serving to
consolidate, interpret,
develop concepts
and theories, perceive
attitudes and
values,

Learning
usually skills and
knowledge and
varying student to
student

Source: lan Reece and Stephen Walker
Fig. 1

A proposed modd of |esson design wasreported by the Further Education Unit (FEU), UK in
1981, to help addressthedifficultiesassociated with the second and morereadily applied methods.
They proposed thisexperience, meditation, learning model, embodi ed the conceptsthat:

(i) theprocessshould concentrate on the actual experienceof the pupil,
(i) consider thelearner’sadult existence by being responsiblefor what istaught and how, and
(iii) learning may take placein arange of ways.

The proposal wasthat in three stepsthe learning process should be considered; first, the
experienceof the pupil must be accompanied, secondly, by some coordinated contemplation.
Thisreflection meansthat the student learnsfrom the experience and, thirdly, hel psto recognize
theneed for such particular learning before gaining more experience.

Concept or Perception of Teaching

Teachingisaseriesof activitiesthat are structured to facilitate theinterna |earning process,
independent of thelearners. Thelearner isouts de of teaching (instruction). For beginners, learning
isinternal. Whenyou are not self-motivated, you can’t inspireanyone. Motivesare not seen, but
behavior isseen. Isknowing amotive or conduct? L earning isboth amotiveand action, but only
behavior isobserved, inner learning, outward output.
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Role of Teacher
Ingeneral, theteacher role can bedivided into:

o Traditiona Role- Teacher Oriented
« MaodernRole- Facilitator (Student Centered)

Inthe contemporary sense, there hasbeen achange from thetraditional roleto themodern
role. When theinstructor draws on the student’ s prior understanding, learning improves. The
learning of people, though, variesand each person learnsat hisor her own pace. It could be
important to recognizethedow learnersand the teacher’sindividual focus. Therefore, efficient
learning isbased to alarge degree on interactions. Student concentration and engagement in
problem solving aredirect interactions. Whilethe content is carefully planned and coordinated
by theinstructor, inindirect experience.

Basic Teaching Modules

Objectivesare desired results of learning that arewritten down before the teaching process.
Genera Goals- Declaration of educational purpose- ingenera words, student ability. Specific
god assertionintermsof specific & measurabl eteaching purpose- student capacity. Goal Utility,
Goa Components, State of Termina Behaviour, and Criterion/Criteria

Writersprefer to split schooling into threekey classesor fields. The psychomotor, perceptua
and affectivedomainsarethese. The4 physical dexterity abilities, such asturning awheel and
givinganinjection, fell into the psychomotor realm. Thetwo activitiesrequire awareness, but
they aremainly physical skillsthat need practice. Awareness and understanding the  how’ and
the‘why’ fell into the cognitiverealm, the reasoning capacity. For starters;” listing the names of
thekey bonesinthebody’ and* explainingwhy wehavetides’ All of theseincludetheachievement
of thought processes.

Thethird domain, and one that we sometimesignore, isthe domain of love. Attitudesare
obsessed about this. Thedesireto et asafe, nutritiousdiet,” the need for equal opportunitiesfor
al’ and ' politeness areexamplesof thisarea. Thesedeal with emotionsand thoughtsand vary
from the representations of other domains.

Affectivelearning happensastheinterdependence of al threerealmsisseen. Aspart of the
teaching/ learning session, each of these domains should be devel oped. In each of them, teachers
should beabletoidentify learning priorities.
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Learninginthesethreefieldsa so requiresdiverse approachesto teaching and learning. They
are oftentaken into account inisolation, but learning may take placeinall three concurrently in
redity.

Objectives = Entry Behaviour =» Instructional Techniques = Assessment

[ T |

Evaluation and Feedback
Source: lan Reece and Stephen Walker

Fig. 2

Traditional VsM oder n Roleof Teacher

Traditionally, theteacher’ sfunctionwasasasupplier of data: theteacher wasthesourceof al
information. Thisindicatesanimage of studentsseated inrowsinfront of theteacher whotaks
and transfersdetail swith the assi stance of ablackboard to students, whilst the students either
listen passively or draw their own notesif theteacher islucky.

This, of course, isnolonger true. A facilitator isthe modern teacher: aperson who alows
studentsto think for themselves. They arelikely to bein classes, al doing something new instead
of making students seated in rows; somedoing practica activities, somedrawing, somenot even
intheroom but in another section of the building using specialized equipment or looking up
somethinginthelibrary. All studentscould well be at varying levelsof their schooling, and the
learningisthusindividualized to meet individua needsand skills.

The consequenceof avariety of reasonsisthisshift from the standard paradigm. Second, itis
understood that adults have alot of knowledge and are ableto learn very quickly, unlikelittle
people. Second, not all peoplelearninthe sameway, because otherswill benefit if ateacher
speaksto pupils, whilesomemay not. Third, everybody studiesat their own pace and not at the
pace set by theteacher, by necessity. Therefore, there are established benefitsof individualizing
learning.

Analysisintothewayspeoplelearn hasnot given any clear answersfor sudents. If hehad, the
same methodswould be used by both students. However, scholarshaveidentified that if itis
focused oninteractions, learningistypically moreeffective; either direct experiencesor experiences
that have been read about.

Of thetwo kindsof relationships, thefirstismorelikely to beeffectivethanthelatter. Therefore,
ideasthat can be practiced or shown aremorelikely to belearned. To apply thisinaredistic
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scenarioin post-16 education and training, learning ismorelikely to be successful asit refersto
the understanding of the experience of astudent (work) andiscarried outinit.

At thispoint, we need to explore how we, asteachers, could better havethe opportunitiesto
makelearning assimpleand fast aspossible. Two alternative aternativesto the creation of a
training programmemay bediscussed.

I.  Acurriculumwherethemateria iscarefully extracted from an appraisa of thefamily, socia
and/or professiond interestsof the student and whichisddivered by youin suchamanaged
and coordinated way that the student isalmost likely to understand and is conscious of the
learning that hastaken place. Mativationis produced by thisprocessby immediate success
and the prevention of disappointment.

Sadly, thisscarcely happensbecauseit hasabasic downside. In addition to the necessity for
the students to put themselvesin the teacher’s hands and therefore begin to establish a
dependent relationship, it confirmsto them that |earning isasystem coordinated by someone
who knowsbest. Thisdoesnot alow learnersto learn ontheir own.

ii. Theother perspective beginswith the student’ sencounter, experiencethat took placeaspart
of lifeor that wasarranged aspart of the curriculum. It then relieson the student recognizing
adesireto understand and embracing it. Such amethod has been described as‘ problem-
solving,” student-centered learning,’ participatory learning,” and so on.

Thechallengewith thistechniqueisto ensurethat essential |earning areasare not overlooked
andthat the‘right’ equilibrium isestablished between these areasand that each areaistaught as
efficiently aspossible.

Teaching strategiesthat all ow thissecond method to be applied include:
« Project work arising from the actual experiencesof students;

» Conversationsthat enable studentsto understand and consolidate what the experience has
taught them, and a so lead them to determinewhat morethey need to learn and practice;

« Learning practical problem-solving tacticsthat can be extended to avariety of Situations;
« Eventsintended to create resourcesfor particular learning outcomes

A second i ssue associ ated with the method i sdescribed by such alist of teaching approaches,
that of (over) focusing onthetasks, theredlistic work that appearsto bemorefun, and neglecting
to consder the potentid learning that will emergefromsuch activities.
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Conclusion

The paper offersinsight into afew teaching and learning principles, especidly at the higher
levelsof education. Many countriesmakeit obligatory for educatorsto take a standardized
courseonthevauesof education inwhichteaching and learning conceptsarelearned. However,
for trained teacherswho enter theteaching field without any advanced experiencein education,
thisintroduction to teachersisnon-existent. Inthe course of successful teaching and learning, this
will dso serveasalimitation.
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A STUDY ON CONSUMER SATISFACTION ASSOCIATED
WITH SOFT DRINKS DURING COVID-19

KavyaN Dr. G. Sreelatha
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ABSTRACT

Soft drinks are more sought-after beverages in the consumer market. All over the
world, anywhere anytime millions of bottles are consumed every day.The article studies
the impact of covid 19 pandemic on the consumption of soft drinks by the people. It is
believed that majority of the respondents have reduced the consumption of soft drinks
during pandemic when compared with consumption of soft drinks before
pandemic.People are more conscious about the immunity building to fight with
pandemic.Consumption of the soft drinks will have a negative impact on the immunity
system of the body. Frequency of consumption of soft drinks has reduced. people are
preferring fruit juices more. The article focuses on study of overall consumption pattern
of soft drinks during and before covid 19,in the backdrop of immunity building to fight
against corona virus. The study examines the consumer satisfaction towards soft drinks
in JP Nagar during Covid 19 pandemic.

Key Words: Soft Drink, Immunity Building, Covid 19 Pandemic, Customer Satisfaction.

INTRODUCTION:

Human beingsare destabilized dueto Covid-19. Lifeisthrown out of gear right from social
distancing to unemployment and many more. Peopleare more consciousabout immunity building
during Covid-19. Thearticleisstudy about consumer satisfaction associated to soft drink
during pandemic.

A soft drink isamost popul ar beverage which usually contains carbonated water or some
lemonades, asweetener, and anatura or artificial flavoring.In India, the colasegment claimsa
shareof 62%, whilethenon-colasegment includessoda, clear lime, cloudy limeand drinkswith
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orange and mango flavors. The per capitaconsumption of soft drinksin Indiaisaround 5to 6
bottles. Within carbonates, non-colacarbonates, especially lemon based ones, are expected to
grow fagter.

ConsumptioninIndia ssoft drinkswas 44 bottlesper capitain 2016, whichisrelatively lower
compared to matured markets such asthe US, thisunder-penetrationislikely to correct with
consumption expected to amost doubleto 84 bottles by 2021.

COVID-19COUNTRY IMPACT:

India slockdown cameinto effect from 25 March 2020. All formsof movementswererestricted
for consumersgpart fromthoseclassified asessentia workers, including medica workers, police,
and grocery shop owners. Life hascometo astand still acrossthe globe.

REVIEW OF LITERATURE:

Dr. K. Hari Haraand Dipkar Thapa (2008). Study on customer satisfaction towards soft
drinks, found that majority of the respondents are consuming soft drinks occasionally, among
soft drink brand the most of the respondents preferring lemon flavors.

Banumathy and Hemameena (2006). Study on consumer preference with respect to soft
drinks, thisstudy found that after globalization most of the consumersliketheinternationa brands
or particular drink mainly because of itstasteand refreshing ability.

Dr. Satnam Ubeja (2014). Study on consumer preference with respect to carbonated and
noncarbonated drinks, found that getting refreshment and tastemany of themwill drink carbonated
drinks.

Tanveer Singh (2011). Comparative study on consumption patterns of soft drinksand fruit
juices, found that majority of the respondents prefersfruit juice and most of them opined soft
drinksisanaidto put off thirst fruit juicesasaheath drink.

OBJECTIVEOFTHE STUDY:

« Toknow whether consumer of soft drink iscontinuing consumption during pandemic.

« Tostudy whether consumers are conscious about health and immunity building during
pandemic.
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« Toknow thefrequency of consumption of soft drinksduring covid 19.

« Tounderstand the customer satisfaction in consumption of soft drinksbefore and during
pandemic

SCOPE OF THE STUDY:

« Thearticleisconfined to the geographical region of JPNagar, Bangalore

« Thestudy coversconsumption pattern of soft drink usersbefore and during pandemic.

LIMITATIONSOFTHE STUDY:

« Thesurvey coversonly thegeographica areaof JPNagar, Banga oreonly and the number of
respondentsisless.

« Someof therespondent’sanswersare not consistent.

METHODOLOGY:

« Population:Who ever consumes soft drinksin thegeographica location of JPNagar, forms
the part of the population for the study

« SampleUnit: sample unit the respondent who isconsuming soft drink in JP Nagar and is
randomly selected for the survey, representing the population.

« Sample Size: Samplesizeisfor 31 respondentsonly. Out of 50 random sample unitsto
whom questionnaireis shared through googleform only 31 consumers have responded.

« Rdiability and Validity: Reliableand vaidinformationisobtained to draw valid conclusions.

M ethods of Data Collection:

« Primary Data: Questionnaireisused to collect the primary datafrom the respondents.
Questionnairesis shared to the representative sampl e using google form. Questionnaire
comprises 11 questionsof which 3 questionspertainsto persona questionsbalancearerdated
to their consumption of soft drink, frequency of consumption during covid etc.,

» Secondary Data: Consistsof information collected from different Articles, internet, and
websites.
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DATAANALYSISAND INTERPRETATION:
1. Gender of respondents:

Table-1: Gender of respondents

ISBN : 978-81-941390-1-0

S No. Gender of respondents No of Respondents Percentage (%)
1 Female 15 48

Made 16 52

Total 31 100

Abovetable 01 showsthat among 31 respondentson 48% arefemale and 52% aremale.

2. Occupation of respondents:

Table- 2: Occupation of respondents

Sl No. Occupation No of Respondents Percentage (%)
1 Employee 8 26
2 Student 20 66
3 Others 3 10
4 Total 31 100

Table 02 showsthat among 31 respondents 28% are employees, 65% are students, and 8%

otherslike housewivesetc.,

3. Respondentsconcer n for immunity buildingtofight covid 19

Table- 3: Respondentsconcer n for immunity buildingtofight covid 19

S No.

Concerned about
immunity building

No of Respondents

Percentage (%)

Yes 24 77
No 7 23
Total 31 100
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Fig. 1 : Respondents concern for immunity building to fight covid 19

Theabove Table 03 and Figure 01 show that 77% of the respondentswere concerned about
immunity building & other 23% respondents are not concerned about immunity.

4. Respondentspreferenceof drinksduring covid 19
Table- 4: Respondentspreferenceof drinksduring covid 19

Preferred drink during
Sl No. . No of Respondents Per centage (%
covid 19 &P ge (%)
1 Aerated Drinks 4 13
2 Fruit drinks 14 45
3 Immunity building drinks 13 42
4 Total 31 100
[Percentage]
[Percentage] = Soft drinks
w Fruit drinks
= Immunity building drinks
[Percentage]
Fig. 2 : Respondents preference of drinks during covid 19
236
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From above table04 and Figure 02, it can be observed that 13% of respondents prefers
aerated water, 45% respondents prefer fruit drinks, other 42% people prefersimmunity building
drinks. Therefore, it can beinferred dueto covid 19 many of them avoided aerated drinks.

5. Frequency of consumption of soft drinksbeforeand during covid 19

Table-5: Frequency of consumption of soft drinksbeforeand during covid 19

S Frequency of Details of consumption Details of consumption
No consumption before covid-19 during covid-19
No. of Per centage No. of Percentage
respondents (%) respondents (%)

1 Oncein aday 1 3 1 3

2 Once in two days 2 6 3 10

3 Once in a week 13 42 6 19

4 Onceinfort night 1 3 0 0.00

5 Occasionally 14 45 21 63
6 Total 31 100 31 100
70

60

50

40

30

20

10

once in a day

Fig. 3 : Frequency of consumption of soft drinks before and during covid 19
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Theresultsof anadysispresented in table 05 and figure 03 reveal sthat most of therespondents
takes soft drinks occasionally before covid 19 that is45%, and that percentage increased to
68%.Therefore, it can be observed some of the respondents reduced their consumption level

that they will prefer drinking occasionally during covid 19.

6. Opinion of therespondentson pricesof thesoft drinks

Table- 6: Opinion of therespondentson pricesof the soft drinks

Sl No. Opinion about price No of Respondents Percentage (%)
1 Very high 1 3
2 High 4 13
3 Reasonable 24 7
4 Low 1 3
5 Very low 1 3
6 Total 31 100

w very high m high = reasonable = low = verylow

Fig. 4 : Opinion of the respondents on prices of the soft drinks (in percentage)

Abovetable 06 & figure 04 show that 77% of the respondents saysthat the price of their
preferred drink isreasonable, 13% say that it ispriced high, 3% each say that priceisvery high,
low and very low. From thisit can be observed that majority of them said that the price of their
preferred drink isreasonable.
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7. Opinion about soft drinks
Table- 7: Opinion about soft drinks

ISBN : 978-81-941390-1-0

Sl No Opinion No of Respondents Percentage (%)
1 Excdllent 1 3
2 Very good 5 16
3 Good 19 61
4 Bad 6
5 Average 13
6 Total 31 100

70

60

50

40

30 61.

20

10 16 T

0 3 6 13

excellent  very good

% good

bad average

Fig. 5 : Opinion about soft drinks

Theresult of the survey presented intable07 & figure05 showsthat 61% of the respondents
arevoted for good, very good is 16%, excellent is 3%, averageis 13%, bad is6%. Two of the
respondentstellsbad they are more concerned about health.

8. Perception on“ Consuming soft drink adver sely affectsimmunity during pandemic”.

Table- 8: Consuming soft drink adver sely affectsimmunity during pandemic”.

Sl No. ;;::egpssrr;nr;nugni?/ftdg:iiglg( ;s:;rersrﬁz No of Respondents| Percentage (%)
1 Strongly agree 3 10

2 Agree 15 48

3 Neutral 10 32

4 Disagree 2 6

5 Strongly disagree 1

6 Total 31 100

VET First Grade College, Bengaluru

239



Samshodana Samapanam - Multidisciplinary Research Articles |SBN : 978-81-941390-1-0

I Strongly agrre ™ Agree MW Neutral W Disagree Strongly disagree

Fig. 6 : “Consuming soft drink adversely affects immunity during pandemic”.

Abovetable 08& figure06 providesinformation regarding the perception of the respondents
whether consuming soft drink will affect theimmunity during pandemic. 48% of respondents
agreewith the statement, 32% respondentsare neutral, 6% of respondentsdisagree. Therefore,
it can be observed that mgjority of them agreewith the statement.

FINDINGS:

1. Asmagority of therespondentsare concerned about immunity building during covid 19, sothe
aerated drinksproducers should innovate new thingsto attract more consumers.

2. Mog of therespondents havereduced their consumption level of soft drinksduring pandemic.

3. Most of therespondents preferred fruit drinks during covid 19, asthey are more concerned
about immunity.

4. Mot oftherespondents are consuming soft drinksoccasionaly.

5. Morethan haf of the respondents opined that soft drinksare good.

6. However, when it comesto health most of them agreethat consuming soft drinkswill affects
thelr immunity system.

CONCLUSION:

Theobjectiveof thisstudy wasto investigate the consumption of soft drinksduring and before
covid 19,the respondents are more consciousabout their health most of them started consuming
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soft drinks occasiondly, someof them have reduced consuming soft drinks. To conclude most of
therespondentsare concerned about building immunity to fight pandemic, because of shortage
of timethe study isdoneonly for JP nagar location.

WEB REFERENCES:

1. http:/Aww.bswayed.com/customer-sati sfacti on-feedback-review
2. http://fen.wikipedia.org/wiki/The softdrinks
3. www.dideshare.net

QUESTIONNAIRE:

PERSONAL DETAILS

1. Name:

2. Gender: Mde/Femde

3. Occupation: Students'employee/others

4. Areyou consuming soft drinksduring covid 19?
a Yes
b) No

5. Areyou concerned about immunity building during covid 19?
a Yes
b) No

6. Whichdrink doyou preferred during covid 19?
a) Aerateddrinks
b) Fruitdrinks
C) Immunity buildingdrinks.

7. Frequency of consumption of soft drinksbefore covid 19

a Onceinaday b) Onceintwodays
c) Onceinaweek d) Onceinfortnight
€) Occasondly
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8. Frequency of consumption of soft drinksduring covid 19
a Onceinaday
b) Onceintwodays
c) Onceinaweek
d) Onceinfortnight
€) Occasondly
9. What do you think about price aspectsof your preferred drink?
a Veayhigh
b) High
C) Reasonable
d) Low
e Veylow
10. Giveyour opinion about soft drinks?
a) Excdlent
b) Verygood
c) Good
d) Bad
e Aveage

11. Doyou agreewith thisstatement consuming soft drinkswill adversdly affectsyour immunity
system during pandemic.

a Strongly agree

b) Agree

c) Neutrd

d) Disagree

e) Strongly disagree
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A STUDY ON IMPACT OF CORONA VIRUS ON INFORMATION
TECHNOLOGY WITH SPECIAL REFERENCE TO
EDUCATIONAL INSTITUTIONS

Madhu. L

Assistant Professor,
Department of Management

Introduction

The spread of deadly viruscovid-19 hasimpacted every sector around theworld including
educationa sector inIndiaaswell asworld are badly affected by this. It hasenforced theworld
widelock down, hasworsen the students' lifeall educationd activitieshdtedinIndia. Duetothe
outbreak of COV1D-19 have shown that changeisinevitable. It hasworked asacatayst for the
educational ingtitutionsto grow and opt for platformsand techniques, which have not been used
to optimum before. The educational ingtitutionshasbeen fighting to surviveinthiscriseswitha
different approach of digitizing the challengesto face the threat of the pandemic. InIndia,
government have taken some measuresto provide seamless educationin the country. Both the
positive and negativeimpacts of COVID-19 aretaken into consideration and found out some
fruitful suggestionsto carry out educationa activitiesduring thepandemic Stuation. 1t demonstrates
how educational institutionsand faculty’ sacross Indiato transfer their work from classrooms
andlecturehdlstodigita platformsamost overnight. Thisquick transition hasa so revealed gaps
and shortcomingsin how onlinelearning has or has not been adopted in educational institutions.
Effortsat covering these gapshave created aninflux of variouskinds of support suchasdrop-in
sessions, freewebinars and blog posts, emergency policy documentsand even lessons|earned
from earlier university lockdowns. Perhaps more importantly, the Situation has become anew
market opportunity for commercid digital learning platformsproviders.

M eaning and Definition

COVID-19isadisease caused by anew strain of coronavirus. ' CO’ standsfor corona, ‘ VI’
forvirus,and ‘D’ for disease. Formerly, thisdiseasewasreferred to as* 2019 novel coronavirus
or ‘2019-nCoV.’ The COVID-19virusisanew viruslinked to the samefamily of virusesas
SevereAcute Respiratory Syndrome (SARS) and sometypes of common cold.
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A mildto severerespiratory illnessthat iscaused by acoronavirus (Severe acuterespiratory
syndrome coronavirus 2 of the genus Betacoronavirus), istransmitted chiefly by contact with
infectiousmaterid (such asrespiratory droplets) or with objectsor surfacescontaminated by the
causativevirus, andischaracterized especidly by fever, cough, and shortness of breath and may
progressto pneumoniaand respiratory failure.

Aneducationd indtitutionisaplacewhere peopleof different agesgainan education, including
preschools, childcare, primary-elementary schools, secondary-high schools, and universities.
They providealargevariety of learning environmentsand | earning spaces.

I nstitution that provides education asitsmain purpose, such asaschool, college, university or
training centre. Such ingtitutionsare normally accredited or sanctioned by therelevant national
education authoritiesor equivalent authorities. Educational institutionsmay aso be operated by
private organi zations, such asreligiousbodies, specid interest groupsor private educationa and
training enterprises, both for profit and non-profit.

Symptomsof covid-19

Symptomscan includefever, cough and shortness of breath. In more severe cases, infection
can cause pneumoniaor breathing difficulties. Morerarely, the disease can befatal. These
symptomsaresimilar to theflu (influenza) or the common cold, which arealot more common
than COVID-19. Thisiswhy testing isrequired to confirmif someonehas COVID-19.

How doescovid-19 spread

Thevirusistransmitted through direct contact with respiratory dropletsof aninfected person
(generated through coughing and sneezing). Individual s can a so beinfected from and touching
surfacescontaminated with thevirusand touching their face (e.g., eyes, nose, mouth). TheCOVID-
19virusmay survive on surfacesfor severa hours, but smpledisinfectantscankill it.

Review of literature
1. Ben Williamson,RebeccaEynon& John Potter (2020)

The coronavirusemergency hasintensified and expanded these. Rather than calling for a
specific research agendarel ated to coronavirus, our more modest hopeisthat thejournal will
continueto act asakey source of scholarly knowledge and critical analysisonissuesaround
education, mediaand technol ogy that havelong, contested historiesand uncertain futures.
The pandemic politics, pedagogiesand practicescharacteristic of educationin 2020 call for
areinvigorated approach to research on educational technol ogiesand mediathat isdriven by
critical and theoretically informed analysis. L earning, Mediaand Technology remainsakey
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forumfor original research in these areas. We wel come contributionsthat not only takethe
current pandemic as their focus or context of analysis, but continue to advance our
understanding of higtorically and contextually specific education and technology-related policies,
practices, and problemsthat are now more urgent than ever.

2. MalaGoplani (2020)

Coronavirus Disease (COVID-19) isaninfectiousdisease caused by new virusoriginated
from China, which affected around 200 countriesintheworld. TheWorld Hed th Organi zation
(WHO) hasdeclared COVID-19 as pandemic and most importantly thevaccineof whichis
not foundtill date. Since past few dayshad beenvery crucial for Indiatoo, like other affected
countries. Almost al gatesin Indiaarethreatened dueto the speedy spread of thisdangerous
diseasewhichislifechalenging. To prevent and eradi cate the darkness caused by the COVID-
19, the Government of Indiahastaken number of preventive measuresincluding theclosure
of al Educationd institutionsfollowed by oneday nationwide Janta-curfew to combat virus
and 21 dayslockdown to curb the coronavirus, etc. Showing the great concern towards
students, Teachersand other stakeholders many circulars noticed | etters have been issued
by therelevant authoritative governing bodieslike MHRD, UGC, CBSE, etc. Ontheother
hand, thelockdown period has caused some severeissuesa so such asbreakdowninregular
lectures, postponement of exams, etc. which might causethe shortage of time during the next
upcoming academic year. Focusing on thevariousissues, The study highlightsthe Impact of
COVID-19 on educationd ingtitutionsin India

3. Ahmed Abdulkarem Al-Baadani, M ohammed Abbas (2020)

Sincethebeginning of thisyesar, theworld haslived in oneof themost difficult Stagessincethe
Great Depression during the 1930s. All sectors have been affected significantly because of
the suspension and other actionsthat have been taken, such associal distancing and self-
isolation that has occurred because of Coronavirus(COV1D-19) Pandemic. Thishasaffected
the education sector, particularly Higher Education Ingtitutions(HEIs) intheworldingenera
andYemenin particular. Universitiesin Yemen asaresult, soppedtheir activities preventively
to contain the spread of the novel coronavirusamong students. Each country reactedina
different way based on their capabilities. Some countriesimmediately shifted to online
education and othersfaced obstacleshowever, country like Yemenisunder great pressure
from different agpects. Asaresult, thisprocedure caused many chalengesfor higher education
ingtitutionsin Yemen which prevent an easy adaptation to the new Situation such as. internet
and infrastructure weaknesses, cope with change difficulties, academics career stability,
university’sfinancia stability, the complexity of some applied disciplines, student’smental
health, and costs of fast transformation. Asaresult of the mentioned challenges, thisstudy
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suggested somerecommendetionsto overcomefromthisstuetion or any other urgent Stuetions
inthefuturethat may shutdown the educationa system. Finally, because of the complex and
interrel ated difficultiesin Yemen, the authors suggested an implementation through a5-year
plan under thedirect supervision of theMinistry of Higher EducationinYemen.

Purpose of thestudy

The purpose of the study isto assesstheimpact of COVID-19 on educationin Indiaand a so
to analyse the actions and decisions taken by the government for the safety of Educational
Ingtitutionsand related stakehol ders.

Significanceof thestudy

« Theartideandysesthepostiveand negativeimpact of coronaviruson educationd ingitutions
and suggest the solutionsto overcomethem.

« Itopensup how educationa institutionsand faculty’ sacrossIndiatransfer their work from
classroomsand lecturehallsto digitdl platformsamost overnight.

« It provides the information about the safety measures needed and to be adhered to by
stakehol dersto prevent themselvesfrom COVID-19.

Objective
To assessthe effect of COVID-19 on education in Indiawith special referenceto Colleges.

Resear ch methodology

The study isaiming toinvestigate theimpact of COVID-19 on educationd institutionsand
related stakehol ders, when the government hastaken early actionsfor the prevention of viruses
among the community. The study isdescriptive and analytical and the datahas been collected
from the various official websites, newspapers, E-news articlesand discussion with faculty
members. To andyzetheactionsand decis onsof the government and to take preventive measures,
the data has been compiled from variousauthentic sourcesavailablefor july 2020 whichisused
for theinterpretation and conclusion.

Limitation of thestudy:

1. Timecondraint.

2. Thestudy isdoneto analyzethe cause and effect of COVI1D-19 on educational institutions
withintheboundary of Indiaonly.

3. Incompletion of pandemic the data.cannot be analyzed accurately.
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Positiveimpacts:

The national lockdown and the ascending health crisiswere striking the education of the
studentsaswell, the universitiesdecided to digitalise the sector and educational institutionsto
adopt onlinelearning andinfuseavirtual study culture, the pandemicisaready steering the sector
forward with technol ogical innovation and advancements.

Transformation of education with technology and forming acollaborative strategy to tread
ahead whileproviding onlineclasseswill also enablethestudentstolearn creatively and switchto
online education has been ensuring that students suffer no loss of studiesand their progressis
being tracked s multaneoudy withtimely eval uation.

Digital educationislikely to beinterlaced into mainstream education. Thissystemwill drive
intoinclusiveeducation by facilitatinglearning acrossindia. It will dso providean opportunity for
facultiesto come upwith new learning solutions.

Onlinedistant learning programsgiveagrest opportunity toavail high-quality learningwiththe
help of internet connectivity like massive open online course (MOOC) isan online courseaimed
at unlimited participation and open accessviatheweb.

Digita learning hasmany advantagesinitsdf likedigital learning hasno physica boundaries, it
has morelearning engagement experience rather than thetraditional learning, it isalso cost-
effectiveand studentsget to learn in the confines of their comfort zone.

Throughtheuseof technol ogy, educationd indtitutionsin India. Universities, can usethispresent
difficulty asablessing in present covid-19 situation and make digital education amajor part of
thelearning processinfuture.

Digita learning hasadopted by many collegesby implementing digita platformssuch asZoom,
googleclassroomsand others. Undeterred by the security concernswhich such video conferencing
applicationsmay pose, these applicationsarewidely used and have proved to be beneficial and
withalot of advantages. Thereispicture, sound clarity which makesimparting of knowledgeand
learning effectivefor both theinstructor and the student.

COVID-19hasforced dl of ustoreimagine how weddivery an engaging and holigticlearning
experiencefor students. Whileit presentsitschallenges, it isalso amassive opportunity to break
out of old habitsand create new, impactful, relevant modes of |earning that take advantage of
technol ogy and thismoment.
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Negativeimpacts

Educating studentsthrough online, on aninexperienced and unusua system of learning will
leadstodifficulty in ng the studentsthrough online hasbecome uncertainty for everyone.
Many examinationshave been cancelled and theseinterruptionswil | not befor short-term period,
but can al so havelong-term consequences.

The careersof thisyear’sgraduatesmay be severely affected by the COVID-19 pandemic.
They have experienced mgjor teaching interruptionsin thefinal part of their studiesandintheir
examinations, andfinally they arelikely to graduate at the beginning of amajor global recession.

Today’ seducation system hasaffected badly dueto thispandemic and anew typeof learning
method hasbeen brought about by Technol ogy. Each student should adopt thisnew typeof learning
systemwhichisnot easy toimpart by thetraditiona whitechak and blackboard method of teeching.

Thegreat difficulty isthat digital |earning comesacrossassomewhat fluctuating and impersond
experience, thismethod of learning systemwill witnessin ahigh dropout rate dueto thelack of
atmospherefor studying. Studentswill get distracted by gaming, social mediaat home, dueto
these studentswill not beinterested in attending online classes.

Not only businessmen or start-upsin Indiahave opted for an online platform like ZoomApp
to stay connected with their employeeswho areworking from their homesbut a so the educational
inditutionshaveoptedfor different digitd platformstofacilitatelearningfor their sudents. However,
only educational ingtitutionsin urban areas can providethosefacilities. Again, thequestionsare
raised for thelearnersinrural aress.

Inthisscenario, educationingitutionsaregoing to causemgjor interruptionin sudents' learning;
disruptionsininternal assessments; and the cancellation of public assessmentsfor qualifications
or their replacement by aninferior dternative,

Aswith COVID-19 simpact on marketing industry, itseffectson collegesand universitiesare
facing difficultiesin theareaof applicationsand admissions, tuition, student loansor teaching,
COVID-19ismaking asubstantial, and perhaps, lasting impression on collegesand universities.

Findings.

»  Educationd ingtitutionshave decided to digitaize and dueto thistechnol ogical innovation and
advancementstook place.
« Many of thestudentsarelearning creetively, whichleadsto nolossof gudiesandtimeevauation.

o E-learningisvery economica.
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« Thereisadifficulty of assessing the studentsthrough online.
« Theeffectivenessof teaching and learning process hasreduced.
o Internetfacilitiesislimited only for urban students.

Suggestionsand Conclusions:

colleges need resourcesto rebuild thelossin learning, oncethey open again. How these
resources are used, and how to target the students who were especially hard hit, isan open
question. Colleges should also consider postponing rather than skipping interna assessments.
For new graduates, policies should support their entry to the labour market to avoid longer
unemployment periods.
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