


Samshodana Samapanam
 - Multidisciplinary Research Articles

Edited by:

  Dr. R. Parvathi
Narayanaswamy. S. G

B. Rammya

PRIMAX PUBLICATIONS
Nagadevanahalli, Bengaluru - 560056

Karnataka, India.



ii

Book Title : Samshodana Samapanam  - Multidisciplinary Research Articles

Author :  Dr. R. Parvathi
Narayanaswamy. S. G
B. Rammya

Book Category : Editors  Volume

Copy Right : @Editors

First Edition : May 2021

Book Size : B5  Size

Pages : xii + 249 = 261

Printed in India:

PRIMAX PUBLICATIONS
Nagadevanahalli, Bengaluru - 560056
Karnataka, India.

Mobile : 8971725451
E-Mail : primaxpublication@gmail.com



iii

About the college

VET FIRST GRADE COLLEGE is one of the units of Vasavi Educational Trust established in the
year 1996 and has completed 25 years of glorious service to the society in the field of education.
VET First Grade College is one of the units of Vasavi Educational Trust which came into existence
in the year 1979, under the dynamic leadership of Sri. B V Ratnaiah Setty, the Founder President
& Belagodu Krishnaiah Setty the Founder Secretary of the Trust. The institution is currently
reaching to pinnacle under the able leadership of Sri B R Viswanath Setty, President of the Trust
and Dr. Manandi N Suresh, the Honorary Secretary who have been a great visionaries with
quality education being provided to all masses of the society.

The institution started with B.Com program affiliated to Bangalore University and currently affiliated
to Bengaluru City University. It aims to promote and sustain high academic principles while retaining
the strong value system and ethics and believes in the rich culture of the motherland with special
emphasis on practice-based learning.

VET FIRST GRADE COLLEGE branched out in several directions and has registered tremendous
growth in terms of size, number, and dimensions. The Institution introduced B.Sc. FAD Program
in the year 2004 and BCA Program in the year 2009, apart from offering short term and value-
added courses. To add feather to the cap, the college has also started Post Graduation Centre with
M.Com and PG Diploma in Business Administration in 2014. In 2015, BBA Program and PG
Diploma in E-Commerce was introduced.

Sri B R Viswanath Setty Dr. Manandi N Suresh
President, Vasavi Educational Trust Honorary Secretary, Vasavi Educational Trust
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I am delighted to share that VET First Grade College is ranked 19th in Higher Education Top 20
promising Education Institutes in Bengaluru – 2019. The college is a dynamic learning Institution
in which it is possible to foster a sense of individuality and overall personality development.
Sports, Cultural and Extra-Curricular facilities are put in place so that the students enjoy their
campus life along with the experience of life-skills, social values, knowledge, and holistic
development.State of art infrastructure and well stacked library are provided where students
can enrich their learning skills & enhance their knowledge with the support of E-content.

The faculty of the institution are the greatest strength and assets with rich qualification and
experience. The faculty never rest and are always on continuous enrichment through various
Faculty Development programs, enrolling in SWAYAM online courses, attending, participating
and presenting papers in various platforms of national and international seminars, webinars and
conferences, publishing quality research papers in UGC Care list journals and also in Scopus
indexed journals, and undertaking various assignments at the University level in the capacity of
BOS, BOE, custodian, paper setter and evaluator. This rich knowledge and experience help
them turn out best citizens of tomorrow. I appreciate the efforts of faculty in coming out quality
research papers in this ISBN book – Samshodana Samapana – Multidisciplinary  Research
Articles

The range of academics are Commerce, Management, Fashion Technology and Computer
Science. The institution is immersed with ethos of competence, discipline, and character. Our
students have bagged many University ranks and have represented and won many laurels in
sports, arts, and literary activities across the state.

Covid-19 Pandemic has been one of the greatest challenges for every human existence, which
has triggered off new teaching pedagogy with the support of technology. The institution has
succeeded in continuous delivery of teaching learning without any hurdles even during this time.I
recall the saying of Swami Vivekananda “All Power is within you, you can do anything and
everything”, here comes VET First Grade College, supporting the students to achieve anything
and everything so that they become valued Citizen of India.

Principal’s Message

Dr. R. Parvathi
M.Com., M.Phil., Ph.D. (Fin), Ph.D. (Commerce)
Principal & Academic Director
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ABSTRACT

Reading e-books has become a modern reading pattern that allows book publishers to
deeply concentrate on this important topic. For the study, the online survey was performed
to ask general public’s viewpoints on the experience of e-reading. This study represents an
attempt to conduct a broad sweep of determining general public preferences towards electronic
and paper books. Unique to this study is an attempt to measure attitudes towards eBooks
by general public who read “paper” books. A total of 100 questionnaires were completed
by in J. P. Nagar in January, 2021 through google forms circulated via WhatsApp groups.

Key words: e-Books, General public, J.P.Nagar

Introduction

The report examines the phenomenon of an increase in the use of web media for the sale of
textbooks. The analysis uses the basics of trading transactions to explain, by incorporating them
into a paradigm, their effect on different forms of selling textbooks. The study uses a quantitative
approach to explain the effects of the advantages and disadvantages of each medium on
transactions. This study represents an attempt to conduct a broad sweep of determining general
public preferences towards electronic and paper books. Unique to this study is an attempt to
measure attitudes towards eBooks by general public who read “paper” books. A total of 100
questionnaires were completed by general public in J. P. Nagar in January, 2021. The study
consisted of 35 questions divided into five sections: 1) their demographic information; 2) their
computer usage; 3) their reading and purchasing habits; and 4) their knowledge and experience
with eBooks; and 5) their acceptance ofeBooks.

Literature Review

• James Dearnley and Cliff McKnight, 2001, stated that people - a focus group to consider
potential usage of the Rocket eBook for lending services.

A Study on General Public Perception on eBooks

Anitha B
Student, III Sem M.Com

VET First Grade College, Bangalore

Dr. B.N  Sathyabhama
Associate Professor

Department of Commerce
VET First Grade College, Bangalore



ISBN : 978-81-941390-1-0Samshodana Samapanam  - Multidisciplinary Research Articles

2 VET First Grade College, Bengaluru

• Julia Gelfand, 2002, indicated in the study that e-book experience to learn how users
respond to the medium and the delivery mechanism. In order to have as much freedom as
possible with this new effort, it was decided that the libraries would conduct a one-year
calendar trial with netLibrary. Results indicated e-books are likely to be around and libraries
will continue to consider how best to incorporate them.

• Simon, EJ, 2002, stated that the general public who used an e-book were eager to adopt
this new technology on a larger scale.

• Heilmann, Jali and Hannu Linna, 2001, indicated thatthe latest models of electronic books
with the first generation of e-books and the conventionally printed products were initialised
experiences with e-book publishing in different environments, such as universities and libraries
to know the expectation of the respondents.

• Susan Gibbons, 2001, stated that when given the option, general public simply would
rather read from the traditional ink-on-paper format than on the small screen of an ebook
reader.

Objective

• To understand the general publicperception and expectation towards online bookstore.

• To study the general public’s mind set towards referencing ebooks online.

Methodology

Descriptive statistics of with virtual survey method using a questionnaire to general public in
J.P. Nagar. The study was created with closed-ended questions in order for the general public to
self-administer the study. For each question, another design choice was to use “forced choice”
responses. For questions with several responses, general public were then asked to choose just
one answer. The rating of the options is more important by “forcing” general public to choose
only one alternative. 100 general public’ data were collected in total. Microsoft Excel Data
Analysis features, including correlation, descriptive statistics, rank and percentile, and regression,
were used to interpret the data. The findings are listed in this study as either mean or percentage
values. In this study, the values obtained from the correlation and regression functions are not
given but have been used to define some data presented in this study.
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Limitation

• The population was self-selected and they were people who volunteered to take part in the
study. Therefore, the participants were not randomly chosen and the peoplewho read books
could not be considered representative.

• The study was structured to be self-administered by the people, meaning that no tool was
available to ensure that all questions were answered by the general public.

• Time constraint to collect data and number sample were also limitations.

Findings

The study was organized into five parts and the data were reported based on the fiveparts:

1. About people’s personal details

2. About people’sComputerUsage

3. AboutBooks

4. About ElectronicBooks

5. Trends

• About General public’s personal details

55% were female and 45% were male, median age was 42, median income was-between
Rs. 46,000 and Rs. 65,000; and 86% had a bachelor’s degree or higher. Here is a breakout
of main data:

Table 1 : Income Range

Less than Rs.25,000 11

Rs.25,000 to Rs.45,000 19

Rs.45,001 to Rs.65,000 17

Rs.65,001 to Rs.85,000 14

Rs.85,001 to Rs.99,000 7

Rs.99,001 & more than Rs.100,000 25

No answer 7

Income Range %
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11% of the respondents earn less than Rs.25,000, 19% earn Rs.25,000 to Rs.45,000,17%
earn Rs.45,001 to Rs.65,000,14% earnRs.65,001 to Rs.85,000, 7% earn Rs.85,001 to
Rs.99,000, 25% earn Rs.99,001 & more than Rs.100,000 and 7% did not disclose their income
range.

Table 2 : Education Level

8% of respondents completed high schooling, 1% of respondents completed trade / technical
course, 35% of respondents completed bachelor degree, 40% of respondents completed master
degree, 14% of respondents completed doctor of education / philosophy and 2% of respondents
did not want to disclose their education levels.

• About General public’s ComputerUsage

81% indicated that they owned a computer and 41% owned a portable organizer, notebook,
or wireless personal assistant. In addition, 86% of general public read regular magazines and
news stories on their computer (20% on a weekly basis), 85% accessed the Inter-net on a
daily basis, and 84% read daily e-mail on their computer. Respondents graded their expertise
in programming as:

Table 3 : Computer Skill Rating

High School 08

Trade / Technical course 01

Bachelor Degree 35

Master Degree 40

Doctor of Education/Philosophy 14

No answer 02

Education Level %

Expert 34

Intermediate 54

Novice 10

No answer     02

Computer Skills %
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34% of the respondents were expert in computer skill level, 54% of them were intermediate
in computer skill level, 10% of them were novice about computer and 2% of them did not want
to provide details about their knowledge regarding computer skill level.

• About Books

The number of paper books read in a 12 months period was 27 and the number of paper
books purchased in a 12 months period was 22. They bought their books at discount
bookstores (27%), national chainbookstores(22%),onlinebookstoresviathe Internet (18%),
and independent bookstores (16%) as well as other locations. The top genres were fiction
(29%), history (15%), and art (14%) as well as other genres. Their programming skills were
ranked by General public as:

Table 4 : Where General public Buy Books

10% of the respondents purchased books at book club, 4% of them at departmental store,
27% of them at discount bookstore, 1% at grocery store, 16% at independent bookstore, 22%
at national chain bookstore, 18% from internet and remaining 2% at wholesale club store

Book club 10

Department store 4

Discount bookstore 27

Grocery store 1

Independent bookstore 16

National chain bookstore 22

Online bookstore via the Internet 18

Wholesale “club” store 2

Place Where Books Purchased %
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Table 5 : Types of Books General public Like to Read

14% of the respondents prefer art books to read, 8% of them prefer business books to read,
7% of them prefer children books to read, 3% of them prefer computer books,4% of them
prefer cooking books, 29% of them prefer fiction books, 15% of them prefer history books, 1%
of them prefer home improvement books, 7% of them prefer mystery books, 2% of them prefer
reference books, 1% of them prefer religious books, 1% of them prefer romance books, 6% of
them prefer science fiction books, 2% of them prefer self-improvement and inspiration books
and 2% of them prefer assorted books.

• About Electronic Books

In regards to eBooks, 82% reported they were familiar with the term eBooks and 61% had
read an article on eBooks. 58 % had watched a TV news show or heard a radio news report
on eBooks. On their computer, 31% had read an eBook; 26% had read an eBook on a
portable organizer, laptop, or personal digital assistant; and 15% had downloaded an

Art 14

Business 8

Children books 7

Computers 3

Cooking 4

Fiction 29

History 15

Home improvement 1

Mystery 7

Reference 2

Religion 1

Romance 1

Science fiction 6

Self-improvement and inspiration 2

Other 2

Preferred Book Type %
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eBook.31% had read an eBook on their computer and 15% had purchased an eBook. The
top two eBook functions preferred by general public were features which were defined as
audio, bookmarks & dictionary (19%) and mobility (30%). In regards to their future usage
of eBooks, 67% agreed that they would like to read an eBook in the future; 62% said they
would read an eBook from their library; 61% said eBooks should be priced the same as
paperback books; and 70% believed they would buy an eBook if the eBook could be read
on any computer. Below is the main information:

Table 6 : Definition of eBooks

Books read on a computer 31

Books read on an electronic book reader 24

Books read on a handheld organizer, lap- top, 30
or personal digital assistant

Books read on the Internet 11

eBook Definition %

31% of the people think reading on a computer as eBook, 24% of the people think reading on an
electronic book reader as eBook, 30% of the people think reading on a handheld organizer, lap-
top or personal digital assistant as eBook and 11% of the people think reading on internet as
eBook.

Table 7 : Reasons for Buying eBooks

Durability 6

Features (such as audio, bookmarks, dictionary) 19

Mobility 30

Price 5

Readability (enlarge fonts for large type) 6

Speed of purchase (can be bought and downloaded 9
immediately for reading)

None of the above 4

No opinion 21

Reasons for Buying eBooks %
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6% of the people think durabilityfor purchasing eBook, 19% of the people think features such
as audio, bookmarks, dictionary for purchasing eBook, 30% of the people think mobilityfor
purchasing eBook, 5% of the people think pricing criteria for purchasing eBook, and 6% of the
people think readability for purchasing eBook,9% of the people think speedy purchase for
purchasing eBook, 4% of the people think none of the above for purchasing eBook and 21% of
the people did not provide any reason for purchasing eBook.

• Trends

The following are the outcomes of 11 questions posed to assess the expectations of the
General public’ for purchasing and reading eBooks. 1= Strongly Agree; 2= Agree; 3= Neither
Agree nor Disagree; 4 = Disagree; 5 = Strongly Disagree. The following scale was used.

Table 8 : Want to Read an eBook

Strongly Agree 35 %

Agree 32 %

Neither Agree or Disagree 27 %

Disagree 4 %

Strongly Disagree 2 %

35% of the people strongly agreed to read eBook, 32% of the people agreed to read
eBook,27% of the people neutral to read eBook, 4% of the people disagreed to read eBook
and 2% of the people strongly disagreed to read eBook.

Table 9 : Want to Read an eBook at a Library

Strongly Agree 33 %

Agree 29 %

Neither Agree or Disagree 23 %

Disagree 10 %

Strongly Disagree 5 %

33% of the people strongly agreed to read eBook at library, 29% of the people agreed to
read eBookat library,23% nof the people neutral to read eBookat library, 10% of the people
disagreed to read eBookat library and 5% of the people strongly disagreed to read eBookat library.
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Table 10 : Price eBook Same as Paperback Book

Strongly Agree 29 %

Agree 32 %

Neither Agree or Disagree 20 %

Disagree 11 %

Strongly Disagree 8 %

29% of the people strongly agreed that price eBook is same as paperback book, 32% of the
people agreed that price eBook is same as paperback book, 20% of the people neutral that price
eBook is same as paperback book, 11% of the people disagreed that price eBook is same as paperback
book and 8% of the people strongly disagreed that price eBook is same as paperback book.

Table 11 : Price an eBook Same as a Hardback Book

Strongly Agree 15 %

Agree 17 %

Neither Agree or Disagree 24 %

Disagree 27 %

Strongly Disagree 17 %

15% of the people strongly agreed that price eBook is same as hardback book, 17% of the
people agreed that price eBook is same as hardback book,24% of the people neutral that price
eBook is same as hardback book, 27% of the people disagreed that price eBook is same as
hardback book and 17% of the people strongly disagreed that price eBook is same as hardback
book.

Table 12: Price an eBook Same as a DVD

Strongly Agree 12 %

Agree 13 %

Neither Agree or Disagree 31 %

Disagree 25 %

Strongly Disagree 19 %
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12% of the people strongly agreed that price eBook is same as a DVD, 13% of the people
agreed that price eBook is same as a DVD, 31% of the people neutral that price eBook is same
as a DVD, 25% of the people disagreed that price eBook is same as a DVD and 19% of the
people strongly disagreed that price eBook is same as a DVD.

Table 13 : Price an eBook the Same as a Music CD

Strongly Agree 18 %

Agree 17 %

Neither Agree or Disagree 28 %

Disagree 20 %

Strongly Disagree 17 %

18% of the people strongly agreed that price eBook is same as a music CD, 17% of the
people agreed that price eBook is same as a music CD, 28% of the people neutral that price
eBook is same as a music CD, 20% of the people disagreed that price eBook is same as a music
CD and 17% of the people strongly disagreed that price eBook is same as a music CD.

Table 14 : Buy eBook If as Many Titles Available as Paper Books

Strongly Agree 30 %

Agree 29 %

Neither Agree or Disagree 30 %

Disagree 9 %

Strongly Disagree 2 %

30% of the people strongly agreed that if as many titles available as paper books they buy
eBook, 29% of the people agreed that if as many titles available as paper books they buy
eBook, 30% of the people neutral that if as many titles available as paper books they buy
eBook, 9% of the people disagreed that if as many titles available as paper books they buy
eBook and 2% of the people strongly disagreed that if as many titles available as paper books
they buy eBook.
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Table 15 : Buy eBook If I Can Enlarge Type (Like a Large Print Book)

Strongly Agree 21 %

Agree 35 %

Neither Agree or Disagree 33 %

Disagree 7 %

Strongly Disagree 4 %

21% of the people strongly agreed that if they can get large print book then they buy eBook,
35% of the people agreed that if they can get large print book then they buy eBook, 33% of the
people neutral that if they can get large print book then they buy eBook, 7% of the people
disagreed that price eBook if they can get large print book then they buy eBook and 4% of the
people strongly disagreed that if they can get large print book then they buy eBook.

Table 16 : Buy an eBook if the Book Can be Read on Any Computer

37% of the people strongly agreed that if they can read on any computer then they buy
eBook, 33% of the people agreed that if they can read on any computer then they buy eBook,
22% of the people neutral that if they can get large print booread on any computer then they buy
eBook, 5% of the people disagreed that price eBook if they can read on any computer then they
buy eBook and 3% of the people strongly disagreed that if they can read on any computer then
they buy eBook.

Table 17 : Buy an eBook at Favourite Place to Buy Books

Strongly Agree 27 %

Agree 32 %

Neither Agree or Disagree 33 %

Disagree 4 %

Strongly Disagree 4 %

Strongly Agree 37 %

Agree 33 %

Neither Agree or Disagree 22 %

Disagree 5 %

Strongly Disagree 3 %
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27% of the people strongly agreed that they buy eBook at their favourite place where regularly
they buy books, 32% of the people agreed that they buy eBook at their favourite place where
regularly they buy books,33% of the people neutral that they buy eBook at their favourite place
where regularly they buy books, 4% of the people disagreed that they buy eBook at their favourite
place where regularly they buy booksand 4% of the people strongly disagreed that they buy
eBook at their favourite place where regularly they buy books.

Table 18 : Buy an eBook from an Internet Web- site

Strongly Agree 32 %

Agree 34 %

Neither Agree or Disagree 23 %

Disagree 7 %

Strongly Disagree 4 %

32% of the people strongly agreed that they buy eBook from an internet Website, 34% of the
people agreed that they buy eBook from an internet Website, 23% of the people neutral that they
buy eBook from an internet Website, 7% of the people disagreed that they buy from an internet
Website and 4% of the people strongly disagreed that they buy eBook from an internet Website.

A few surprises gleaned from the data were:

• People who had read an article on eBooks were more likely to have read an eBook on their
computer or were more likely to have purchased an eBook than those who had not read an
article on eBooks.

• People who rated their computer skills as either expert or intermediate were nor more likely
to have read or bought an eBook than those who rated their computer skills asnovice.

• People who use the Internet daily or who read magazine articles and news articles daily on
their computer were no more likely to have read or bought an eBook than those who do not
use the Internet daily nor read articles on their computer daily.

Conclusion

General public should use a consistent definition of eBooks when describing eBooks in
advertisements, press releases, and industrystandards. Promoting ebooks need more education
or awareness to make the general public aware ofeBooks. Motivating General public to read
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their eBook on as many types of computers as theyown should be encouraged. Thus, the study
depicts the General public expectation and perception towards online bookstore and the General
public’ mind set towards referencing ebooks online.
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ABSTRACT

Introduction of evolution of telecommunication industry in India one hundred and sixty-
five years old Indian telecom sector was first introduced in 1851 in India when the first
operational land lines were laid by the government near Kolkata (Calcutta), though the
telephone services were stated in later 1881 could merge with postal system in 1883. after
Indian independence telephone service nationalized for from the post, telephone and
telegraph, a body which was controlled and managed by the ministry of communication. It
was completely under the government control, however private organization used to support
only in equipment Manufacturing. Later with the help of research and development sector
the entire industry was classified into three stages.

Till 90s telecom industry was under monopoly with the government of India. Later with
the unique concept of liberalization, globalization and privatization the entire world
participated for the growth of revenue and telecommunication industry.Today’s generation
has seen high growth in Indian telecommunication industry. TRAI, the telecom regulatory
authority of India established in 1997 which is the independent regulatory body established
by the government of India to regulate its policies.

The telecom regulatory authority of the India (TRAI) has released draft regulations on
standards of quality of service for mobile data services regulations. There are no quality-
of-service standards for the mobile data services compared to wired internet such as
broadband. TRAI has decided to benchmark the quality-of-service parameters for mobile
data service such as 2G, 3G and the 4G LTE service based on BWA (Broadband wireless
access) spectrum.This would protect the customers and would let them get proper data
services for what they pay for. Every cellular mobile telephone service provider or unified
access services provider should meet certain quality of service benchmarks.
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Introduction

The present era of rapid progress in the advancement, inventions initiatives in the field of
information and mobile technology has resulted in changing face of life socially, politically,
economically and culturally. And Modern consumer is becoming more tech knowledgeable and
consumers is now shifting towards smart phone and mobile applications (apps) for all of his
needs- right from waking up to buying requirements.

Now mobile consumers think of mobile as one of the modems for any transaction, anywhere
at any time. Mobile phone users and their reaction and satisfaction to any kind of services provided
by the mobile network service provider is the most important criteria for the success of any new
technology. However, consumers are quite adjustable to some of the basic mobile service extended
by the new technology like making call, receiving call, sending and receiving short service messages
and answering missed calls without much effort by the network service providers.

Telecom companies aim at capitalizing on the increasing number of subscribers, and constantly
work at developing new services and marketing strategies to attract the consumers and even
demand of the consumers they introduce the value-added services.

Value added services means services that are offered by telecom service providers to customers
beyond the core services like SMS, voice and data. Examples of value-added services(VAS):-
Internet, mobile banking, social media, online entertainment, mobile gaming and apps etc.Therefore,
consumer especially students now days is going towards mobile phones and apps according to
their needs and requirements.

“A wireless mobile application is defined as software application a wireless service or a mobile
service that can be either pushed to users’ handheld wireless devices or downloaded and installed
over the air on these devices.””An application which resides in the mobile phone or which is
accessed/used by a mobile phone over any channel such as SMS, MMS, GPRS, voice, DTMF.”

Review of literature

• Krithika. M and Dr. Vasantha (2013) In this researcher study themobile usage among teens
& young adults the impact of invading technology found that the mobile phone and usage is
so powerfully integrated into young people behaviour that it was showing the symptoms of
behaviour addiction.

• Wasserman (2010) Identified issues related to mobile application development based upon
development processes equipment designing user interface portability of application quality
and security.
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• Leigh Williamson (2012) researcher listed the unique challenges for mobile application
development such as form factor and user input technology use ability 7 user interaction
design choice of implementation technology for native web & hybrid mobile app implementation

• (Malavolta et al.,2015) the mobile apps are more efficient, user-friendly, accessible has made
it the most popular and essential dependent for human essentials from the past few years.

• Narjari, Mohammad Reza (2009) stated the Role of Media in Education, states that the
informal education through mass media, T.V., radio and Cell phone have special influence on
the performance of students. And researcher also says that educational technology is more
helpful and powerful than the traditional methods of teaching. And researcher concludes that
rather than conflict with the formal methods of education, technology supplement and
complement the former and make learning more creative, entertaining, and realistic.

• Hong sheng (2003) researcher discussing about mobile applications has an upcoming sign in
the evaluation of e-business which are having extra ordinary features supporting the mobile
device which provides the fully satisfaction to end users.

• Kimberlee (2014) In this article researcher is explains about the social shopping and how
shopping habits are influenced by mobile apps. With increased use of the Internet and especially
mobile solutions for shopping.

• Seok Kang (2014)In this study researcher examined how task performance enhancement,
easiness, opinions, entertainment, information seeking, and social connection would predict
use intention of mobile applications. This study reveals that mobile application users consider
human connection and social utility to be more essential than entertainment in creating task
performance, easiness, and social influence.

• Roa, V.K. (2004) Educational Technology completely pointed out that higher education if
integrated with technology it would makes learning more effective, informative and helpful. It
further pointed out that the integration of technology into education would make it more
students friendly and attractive for practical purposes.

• Bansal, S.K. (2001) researcher studies on Information technology and globalization, give us
an insight look into technology in changing the traditional methods of conveying knowledge.
The book stresses that the growth of globalization connect with the rapid development of
communication technology provides highly informative and collective resources to the students’
community. It also notes that the modern life is totally dependent upon technology.
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• Mukhopadhyay, Marmar (2008), researcher, edited book entitled Educational Technology:
Knowledge Assessment, pointed out that the development of new technique and technology
and its application to education have both a positive and negative effects upon the process of
learning while technology has facilities optimization of learning it has development of human
mind through its misused and over dependent on technology.

• Babeja, Arun (2009) researcher, notes that information technology provides now resources
and materials for expanding education. And which make it possible for students across the
globe to have fast access to huge information resources stored in different places of the
planets. Not only this that Information technology helped in better connectivity and interaction
between the students of different countries.

• Bowen (2012) determined that students spend more time on mobile apps than smartphone
browsers and also stated that, the amount of time spent using mobile apps increases, while
the amount of time spent using a smartphone browser remains constant.

• Epstien (2013) EMarketer researched on which apps college students used the most and
found that students use their apps for communication and social media being the most commonly
used.

Research gap

The literature review shows that the previous study is focused on mobile apps, technology,
students, education and others where this work is focused on the usage of mobile apps among
post graduate students.

Statement of problem

A study on usage of mobile apps by post graduate students J.P Nagar.

Objectives

1. To study the usage of mobile apps among post graduate students.
2. To understand the students’ usage, preferences and satisfaction in using mobile apps.

Scope of the study

The study is restricted to Amazon, Facebook, and Paytm only. This study is based on 100
sample, results cannot be generalized and this study is restricted to post graduate students of
V.E.T college, JAIN college, SSMRV college and NOBEL SCHOOL OF BUSINESS only not
for generalized. And geographical area is restricted to J.P Nagar only.
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Research methodology

In this study Descriptive research methodology was applied.The primary data is the data
which is collected through questionnaires from the respondent.The secondary data comprises of
that data which the researcher acquires from the sources like magazines, journals, google scholars,
newspapers, websites etc.  100 respondents were taken from four college students in J.P Nagar
using survey through questionnaire using telephone and e-mail.

Limitations of the study

1. The study is restricted to post graduation students not for general.

2. Geographical area is restricted to J.P Nagar only

3. The scope of the study is restricted to only 3apps.

4. The study is restricted to only four colleges.

Findings

• It is found that most of the post graduate students are belongs to the age group of 22-23
years.

• It is found that majority of 51% post graduate students are male, it shows that more males are
using mobile apps than females.

• It is found that maximum respondents of 57% students are studying M.COM and M.com
course is more sought by the students than other courses.

• It is found that researcher has taken an equal proportion of students from each college.

• It is found that most of the post graduate students of 44% is using more than 15 mobile
applications in their mobile phone because apps are more popular and liked so much because
of its services so students are interested to use the apps.

• It is found that majority 50% post graduate respondents are influenced by friends to choose
the apps.

• It is found that maximum 56% of post graduate students are spend 1-5 hours by every day in
mobile apps.

• It is found that majority of 82% respondents are use the mobile apps for social networking
purpose because it develops the relationship with family and friends, instant communication,
sharing photos and videos etc.
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• It is found that majority 96% of post graduate students are using WhatsApp currently because
of its features like chatting, sharing the information, images etc.

• It is found that maximum number of 71% postgraduate students use the mobile apps for
communication reason and also found that next maximum number of 69% student use the
mobile apps for entertainment reason because of interaction, fun and enjoyment.

• It is found that majority of 54% respondents agreed that mobile apps will helpful to communicate
with friends and family, learning to operate and downloading apps is very easy, saves time etc.

• It is found that majority of 61% students agreed on the drawbacks of mobile apps like loss of
privacy, lack of face-to-face contact, poor internet connection, effects on health & eye sight
by continuously using etc.

• It is found that majority of 43% of respondents made all the mentioned transaction payments
through mobile apps like online shopping, recharge, food ordering, and tickets booking.

• It is found that majority 43% of respondents preferred Google pay app for doing transactions.

• It is found that majority of 90% respondents agreed that improvisationshould be occur in
mobile apps like better connectivity. availability of more security, more education apps, and
more apps in regional language etc.

• It is found that maximum number of 68% students find the most issue with mobile apps
services is poor network.

• It is found that majority of 88% students are aware of Facebook, Paytm and Amazon.

• It is found that majority 51% of students use the Facebook daily or everyday which shows
that they interested to chat, sharing the music, videos, information etc

• It is found that majority of 91% students spend one hour time in Facebook which shows that
students are not wasting much time in the social networking.

• It is found that majority of 62% of students aresatisfied with the services of Facebook which
shows that Facebook has a good feature and it is user friendly.

• It is found that maximum number of47% students choose the Paytm fordoing recharge, transfer
of fundsand payment of bills.

• It is found that majority of 73% students are satisfied with the services of Paytm and minimum
number of 5% students are dissatisfied which shows that Paytm app have good features and
easy to operate.
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• It is found that majority of 56% students use the amazon only when need arises it means that
students use the Amazon when they need to purchase or order the needed products.

• It is found that majority of 59% post graduate students are aware of Amazon prime video
which shows that Amazon prime video is the most popular sub category among PG students.

• It is found that majority of 73% students are satisfied with the services of Amazon because of
its fair prices, offers and discounts etc.

• It is found that majority 62% of post graduate students are agreed on the benefits or advantages
of using mobile apps for payments like it easy to handle, going cash less, quick transactions,
safe & security, and saves time from going to bank or unnecessary travelling etc which shows
that maximum students are benefitted from this mobile apps for payments.

• It is found that majority of 34% postgraduate students are rated three for Paytm app.

• It is found that majority of 47% postgraduatestudents’ opinion on mobile app services is
useful.it shows that maximum students using mobile apps because respondents are liked so
much because of its features, services and this apps do everything get done from buying to
selling of goods or services.

Suggestions

• With regard to improvisation aspect mobile apps industry should provide more security when
users are doing transactions through mobile apps.

• Mobile apps industry needs to enhance the promotion or advertising activities.

• Mobile apps industry needs to provide better internet connection to the users.

• The mobile apps industry needs to focus on giving more educational apps and more apps in
regional languages.

• Amazon company should give more advertising on the subapps because very minimum number
of post graduate students are aware the sub apps of Amazon.

• Fraud, theft and hacking should be minimized because of these fraud activities a smaller
number of students are preferring the mobile apps.

• With regard to payment apps maximum number of students are preferring Google pay so
other payment apps also should provide a good qualityservice.

• In this corona pandemic situation mobile apps will helpful in saving time for unnecessary
travelling, so usage of mobile apps would increase so mobile apps industry should provide
more security and new features to the users.
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Conclusion

Mobile apps industry is growing and dominating the other industries and mobile apps usage
also increasing day by day because of this mobile phone have replaced the old mode of
communication like land line, telegram and telephone to instant communication, video calls, chatting
etc. mobile is faster and more reliable for academic aspect. And this 21st century is the era of
mobile apps, technologies, new trends, and digitization that will make a drastic modification in
education sector, modern education along with the combination of mobile applications can do a
wonder for the people.

Modern consumer is becoming more tech knowledgeable and he or she shifting towards
smart phone and mobile applications (apps) for all his needs – right from buying to selling of his
requirements. and this mobile apps makes lives easier for people, easy to access and our life lives
in a much better.  And it is possible to reach from the most developed region to the remote
regions in the world with the same information. And education sector that will change the face of
the education system with the help of apps, it has become more accessible for the people to
gather information at free of anywhere and anytime. and usage of mobile app will result in tasks
and performance enhancement and at the same time it effects on health and eye sight also by
continuously using. But mobile apps will help the user to complete the task quickly. And mobile
apps are become the part of our daily lives. 2020 will continue to a big year for the mobile app
industry. Even though mobile app usage and penetration are at all time high and growing at a
steady rate without any sign of slowing down in the foreseeable future.
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ABSTRACT

Demonetisation may be a situation where the financial institution of the country (Reserve
Bank in India) withdraws the old currency notes of certain denomination as a
politician mode of payment. On November 8, 2016, our honourable Prime Minister
NarendraModi in a surprise announcement said the existing higher denomination currency
(Rs500 and Rs1000) will cease to be legal tenders. PM said this is often government’s
biggest push to fight black money and end corruption. This is not the primary time that
demonetisation has been implemented in India. In 1936, Rs 10,000, which was the very
best denomination note, was introduced but was demonetised in 1946. Though, it had
been re-introduced in 1954 but later, in 1978, the then Prime Minister Morarji Desai in his
intensive move to counter the black money, introduced The High Denomination Banks Act
(Demonetisation) and declared Rs 500, Rs 1000 and Rs 10,000 notes illegal. The paper
deals with reasons for demonetisation and impact of demonetisation on various sectors in
India. This paper also includes advantage and disadvantages of demonetization. The
information needs to be collected by gathering secondary data. Secondary data can be
collected through research conducted by previous authors and based on journals and various
websites.

Key Words: Demonetisation, currency, Indian economy, Corruption, Black money

Introduction:

Demonetization is that the act of stripping a currency unit of its status as tender. It occurs
whenever there is a change of national currency: this form or kinds of money is pulled from
circulation and retired, often to urge replaced with new notes or coins. Sometimes, a rustic
completely replaces the old currency with new currency. On the 8th of November, 2016 when
the sun had descended below the horizon and the light of the day had completed faded, when
people were returning back home from an extended day at work, a misty light of a replacement
economy was brewing over the country. All Rs 500 and Rs 1000 bank notes of Mahatma
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Gandhi series ceased to be legal tender from 9 November 2016. PM said this is often government’s
biggest push to fight black money and end corruption. The opposition, however, criticised the
government for poor implementation of the scheme and said tons of. This is not the primary time
that demonetisation has been implemented in India. In 1936, Rs 10,000, which was the very best
denomination note, was introduced but was demonetised in 1946. Though, it had been re-
introduced in 1954 but later, in 1978, the then Prime Minister Morarji Desai in his intensive move
to counter the black money, introduced The High Denomination Banks Act (Demonetisation)
and declared Rs 500, Rs 1000 and Rs 10000 notes illegal.

Research Design

Research design includes an outline of the study which was related to impact of demonetization
on Indian economy.

Objectives of The Study:

1. To know the reasons of demonetisation.

2. To study the impact of demonetisation on Indian economy.

3. To know the advantages and disadvantages of demonetisation.

Sources of Data Collection

Secondary data

The data is collected by secondary sources like organization website, articles, previous projects,
journals and books for review of literature and other information.

The Reason That Government Demonetize 500 And 1000 Notes In 2016

The Government made many claims with regard to the objectives and outcomes of the
demonetization scheme in 2016. These were:

1. It will  plug financing to terrorist

2. It will help unearth black money

3. The unearthed black money also will expand the fiscal space of the government.

4. It will help reduce interest rates within the banking system

5. It will help formalize India’s informal economy, reduce the extent of cash transactions, and
help within the creation of a less-cash economy.
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Demonetization Impact

A. Economy

Since our economy is heavily hooked in to cash, as only but half the population uses banking
industry for monetary transactions, demonetisation has hit trade and consumption hard. With
people scrambling for cash to buy goods and services, the move is probably going to require
an enormous toll on the country’s growth and output during the present fiscal. Consumption
makes up for around 56% of India’s GDP , hence, a drop by spending will pull down growth.
The present step could also cause behavioural changes in households’ savings and their
consumption pattern.

B. Land And Construction

The real estate sector in India has traditionally involved a big level of informal funding within
the sort of cash transactions. Because the demonization measures are expected to end in
decreased informal funding sources the important estate’s sector is predicted to be adversely
affected. Cash transactions are commonest in secondary sales, and resale transactions are
expected to say no. While these measures are expected to within the future promote transparent
pricing within the real sector, decreased liquidity resulting from lower informal funding sources
is predicted to significant weaken the demand for resale properties.

C. On Banks

Demonetization has increased the deposits in banks. Unaccounted money within the sort of
Rs.500 and Rs.1000 were flowing to the banks and therefore the sizes of deposits are increased
and it lowers the value of funds. Thanks to demonetization the lending growth of banks is
considerably less.

D. Private Educational Institutions

Huge amounts of donations starting from 50-60% of tuition fees are taken by private
educational institutions. This complete amount is typically transacted in cash. Hence that
these institutions faced the brunt.

E. Seasonal Workers/Daily Workers

Seasonal/Daily workers are going to be among the worst hits of the demonetisation move.
Mostly daily workers receive their wages on the idea of labour they did per day. Cash crunch
is extremely likely to end in delay or withholding of their payments. aside from them, an
outsized section of rural population depends upon the sale of their produce like vegetables,
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milk, eggs, etc. which are perishable. This had a severe impact on these producers whose
daily bread & butter depend on their daily sale. Most of those people don’t have sufficient
savings to sustain their daily lives.

Advantages

1. Getting fake currency out of circulation: Demonetization also can be wont to get fake
currency out of circulation during a country’s economy since such currencies can’t be deposited
in banks and other financial institutions.

2. Controlling inflation: Demonetization is typically cited as having one key advantage this is
often that it can control inflation. Taking certain notes out of circulation can help the govt to
regulate public spending.

3. Tax Collection: Money deposited within the bank during demonetization are often taxed
especially if the affected parties were trying to evade taxation by keeping cash.

4. The move to digital currency: Some commentators argue that within the future, we’ll all be
using digital currency, like bit coins. If this is often true, then one advantage of demonetization
is that it will help to propel us into the long run

5. Improved deposits and savings in financial institutions: Parallel economies make it
difficult for banks and other financial institutions to boost deposits. Demonetization reduces
the size of the parallel economy and boosts savings and deposits.

6. Stopping fraudsters: When a replacement currency is introduced, this will even be an excellent
opportunity to halt the activities of fraudsters who had been making money illegally by
counterfeiting coins and notes.

7. Reducing illegal activities: Money wont to fund illegal activities like terrorism and drug
traffic are going to be rendered useless. Hence, the government can use demonetization
policy to trace money that has been made up of illegal activities like drug traffic and theft since
such individuals are faced with only two options: either deposit the cash with the bank or be
left with currency that has no value.

8. Growth during a country’s GDP: Thanks to low lending rates, improved revenue collection,
and growth in savings and deposits, a rustic that has demonetized is probably going to ascertain
an improvement within the growth of its GDP.

9. Introducing new bank note designs: Demonetization is additionally an honest opportunity
to revamp bank notes. This might involve making them more durable, as an example. Several
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countries have switched from paper notes (which tore or got worn very quickly) to more
durable plastic notes, which has made their medium of exchange safer in several ways.

10. A measure of excellent governance practices: Some experts claim that demonetization
policies improve the convenience of doing business and are additionally a measure of excellent
governance.

11. Good income management habits: People will prefer to invest their money in properties
like land or deposit take advantage banks to safeguard against some negative effects of
demonetization.

12. Reduction of lending rates: Availability of cheap deposits in financial institutions means
people can borrow money at low interest rates.

Disadvantages

1. Little take advantage circulation: Cash crunch may be a major disadvantage of
demonetization thanks to the unavailability of small currency denominations, a problem which
makes it difficult to form small purchases.

2. Inconvenience and annoyance to the public: Sometimes, demonetization is often very
inconvenient. For instance, sometimes the government will remove certain denominations of
bank notes from circulation but keep others. It are often annoying when smaller coins are far
away from circulation and you are doing not have enough change. Further, queuing up in
banks to deposit money or exchange currency is often inconveniencing.

3. Slowdown in Economic Growth: economic process will experience a period of lull thanks
to business disruptions, a minimum of within the short term.

4. Panic: Not everyone understands the essence of demonetization and, therefore, such an
exercise is probably going to end in panic among a neighbourhood of the population.

5. An avenue for fraud and corruption: Some people are likely to require advantage of
lapses within the economic system to interact in fraud and corruption when exchanging
currencies.

6. Disruption of Trade: the traditional trading activities could also be disrupted by this process
since it takes time for consumers and suppliers to regulate to the new monetary policy.

7. Loss of tradition: People can feel attached to their old bank notes and coins as they will feel
that they constituted a part of their tradition.
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8. Problems with paying bills: If someone has sent some bank notes within the post so as to
pay a bill, or if there’s any substantial delay in processing a bill payment, and demonetization
hits within the meantime, the cash put aside to pay the bill can become invalid. this is often
more common that you simply might think in highly bureaucratic systems.

9. ATMs need to be re-calibrated: ATM machines need to be re-calibrated to accommodate
the new currencies. It will end in additional costs for banks and also inconvenience customers.

10. Short term financial crisis for poor people: If people adopt a replacement currency and
this currency isn’t a successful one, then it can cause a financial crisis for everybody who is
involved. Even a little change within the value of everyday items, or maybe a little amount of
confusion about whether a currency is valid can mean tons of hardship. As such, demonetization
can increase and exacerbate inequalities within society, at-least within the short term.

11. Confusing: Demonetization are often confusing and annoying – especially for people that
aren’t ready to get obviate their old notes in time.

Limitation of The Study

Due to lack of your time the study can’t be conducted by primary research, information
collected from secondary sources through internet, journals, newspaper etc.

Conclusion

The demonetization undertaken by the government may be a large shock to the economy. The
impact of the shock within the medium term may be a function of what proportion of the currency
are going to be replaced at the top of the replacement process and therefore the extent to which
currency in circulation is extinguished. Demonetization may be a beneficial process albeit it’s
some demerits which will render it unfavourable in various ways. However, before any
demonetization program is administered, it should be carefully though through and its impact on
the poor should be considered. During this way, demonetization are often an opportunity for a
fresh new start, or it are often something that causes unnecessary confusion for a rustic.
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ABSTRACT

The study and practice of marketing have broadened considerably, from an emphasis
on marketing as a functional management issue, to a wider focus on the strategic role of
marketing in overall corporate strategy. This broadening of the marketing concept, to
include strategic as well as operational decisions, has resulted in an overlap between
marketing and strategic management. Managers around the globe are recognizing the
increasing importance for the firm to develop marketing strategies to compete effectively
in worldwide markets. The emergence of a more open world economy, the globalization of
consumers’ tastes, and the development of a worldwide commercial web all have increased
the interdependency and interconnections of markets across the globe. In such a global
environment, firms should develop their marketing strategy around three key dimensions.
we define a firm’s marketing strategy as the development of and decisions about a firm’s
relationships with its key stakeholders, its offerings, resource allocation, and timing.

This paper proposes a domain statement for strategic marketing as a field of study and
delineates certain issues fundamental to the field. It also proposes a definition for marketing
strategy, the focal organizational strategy construct of the field, and enumerates a number
of foundational premises of marketing strategy. The domain of strategic marketing is
viewed as encompassing the study of organizational, inter-organizational and
environmental phenomena concerned with (1) the behavior of organizations in the
marketplace in their interactions with consumers, customers, competitors and other external
constituencies, in the context of creation, communication and delivery of products that
offer value to customers in exchanges with organizations, and (2) the general management
responsibilities associated with the boundary spanning role of the marketing function in
organizations. At the broadest level, marketing strategy can be defined as an organization’s
integrated pattern of decisions that specify its crucial choices concerning products, markets,
marketing activities and marketing resources in the creation, communication and/or
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delivery of products that offer value to customers in exchanges with the organization and
thereby enables the organization to achieve specific objectives. Chief among the issues that
are fundamental to strategic marketing as a field of study are the questions of how the marketing
strategy of a business is influenced by demand side factors and supply side factors.

Keywords:Strategic marketing-Marketing strategy-Competitive marketing strategy-Market
strategy

Introduction

Today, businesses need to tune their marketing activities to the charging environment. Marketing
is vital to the functioning of any business. This is due to the fact that it generates profits that
influence the growth and survival of the business. Marketing can be related to a product, service,
or an idea. In the wake of globalization, businesses are confronted with social, economics, and
technological issues. In this context, marketing makes the difference by converting these issues
into opportunities….

A market does not have to be a physical place like a shop. The market place consists of all those
who have items services for sale and all those who are interested in buying those items services.

Marketing is recognized as a special management function just like organizing, staffing, financing
and producing. Marketing is vital to the functioning of any business. Marketing management is a
business discipline which mainly focuses on particle application of marketing techniques and the
management of a firm’s marketing resources and activities.

The production of goods and services makes no sense unless the producers are backs by the
inputs of marketing. Therefore production has no meaning unless its exchange for money or
money’s worth and this concept of exchange makes marketing more important than manufacturing.

The practice of marketing has been known for millennia. But the term “marketing” used to
describe commercial activities buying and selling products or services came into popular use in
the late 19th century.

Marketing is a set of activities such as selling, physical distribution, retailing, advertising etc..,
all these activities from a part of marketing. Marketing as attain a much wider meaning and spoke
in present context.

In the past, cost reduction in terms of manufacturing and procurement of raw materials were
the key objectives of business organizations, however In the past few decades this concept of
low cost model has been replaced with new trends, customers now have started demanding
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quality goods, with a strong emphasis on customization of good and service to match their needs.
Accesses to information and new technologies have empowered customers and business buyers
with ability to tune out marketing messages. Whether it’s using mobile phones, radio, television,
commercials or software to block online ads and email marketing, sending a message to all
marketers: get relevant or we’ll ignore you while the noise level of marketing messages reaches
an all-time high and audiences become more and fragmented, some marketers have reacted by
turning up the volume and at time engaging in practices with questionable ethics, while others
have chosen to become more relevance marketing has become imperative.

Review of Literature

1. Adam Lindgreen et al [2009] investigated the relationship between marketing practice and
leadership style and also suggested that these are dynamic and linked. It was found that
transformational style of leadership is positively associated with interaction and network
marketing. Transactional leadership is positively associated with database and network
marketing. Passive or avoidant leadership has no effect on any of the marketing practices.
The study  has contributed in a number of important areas like it had built on the recent well
established contemporary marketing practice framework by adding on important theoretical
and managerial dimension, which extended understanding of the way marketing is practiced
and theorized.

2. Chirica C. [2013] highlighted proper marketing practices in relationship marketing due to
adjusted companies strategies in a turbulent, unstable and dynamic economic environment.
For the excellent practices in relationship marketing it required a comprehensive  approach
of clients and also the employees, in order to build long-term profitable relations.

3. Dr.P.B.Singh et al [2012]had pointed on the activities of the marketing practices that didn’t
mislead customers or companies and do not breach regulations and laws dealing with the
environmental marketing.

4. David Chris [2001] highlight the changing focus of marketing pharmaceuticals products by
building services around the products. This Services Around Pharma model makes the product
stand out in the crowd and also helps build customer loyalty. The author had given example
of pharma services model existing in the country such as ‘Humacare’ by Eli lilly launched in
2002 around their insulin product Humalin. It offered 24 hour customer care service through
mail, a complete user kit with disposable syringes and a kit with a cooling gel to carry insulin.
It also brings magazine, Astha which provides information on lifestyle changes, diet and disease
management. Neoral by Novartis-for the immune-suppressant drug neural for the kidney
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transplant patients. It included a helpline which keeps tracks of the medicine dosage and
reminds the patients when the dose is due.

5. Izvercianu Monica et al [2015] analyzed the marketing practices embraced by small and
medium scale enterprises (SME) managers to fulfill their organization objectives in terms of
profit. The study was based on literature review, structured interviews and quantitative research;
a sample consisting Maltese SMEs was used to acquire a broad image of the marketing
practices used within SME type organizations. The researchers studied particularly the SME
size (in terms of turnover and employee number), influence on the process of marketing
activities within the organization. They found that SMEs managers, more or less, set short
term marketing objectivesbased on “entrepreneurial instinct” or conjuncture, to overcome
threats or to transformopportunities in short term profit. SMEs with a smaller turnover do not
take into consideration marketing practices and act upon instinct or conjuncture. The insufficient
human and financial resources and a lower turnover, determinesSMEs not to pursue marketing
practices. A solution for better marketing practices, which will lead to strategic marketing
planning and adequate marketing strategies forSMEs and their business domain depending
on its available resources, is for managersto seek external collaborators form business or
university environment.

6. John J. Withey [2009] described a set of marketing practices which were used in the
smaller organizations that had pursued customers in the regional markets. Every marketing
practice was evaluated against a range of popular theories of ethical behaviour.”The paper
also addressed issues of ethical behaviour and marketing creativity by the help of alternative
models which can be used to evaluate marketing practices among the small business to business
marketers.

7. K Sudhakar et al [2013] had investigated that most innovative practices of marketing are
well known to create penetration and depth in customer reach which has remained practically
impossible for many successive ages. There is tremendous development in the theory and
practice of marketing. This is underlined by the economic and social processes which have
occurred in the world like globalization, advances in technology, deregulation, market
fragmentation, the levers of power customers etc.., in countries with developed economics
marketing has emerged and started to be depended both as a science and as a practice. The
retail markets  were also characterized by an abundance of products and services that were
designed to put consumers in a position to chance the product best suited to their own needs.

8. Lilien [1979] had done the research in the business marketing practices in a major project
called ADVISOR and reported the following findings:  The marketing budget is decided to
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be 7% of its sales by most of the average companies. It spent only 10% of their marketing
budget on promotional activity like advertising while the remaining on sales force, trade shows,
sales promotion and direct mail. The companies will spent a higher than average amount on
promotion like advertising when their products have higher quality, uniqueness or purchase
frequency or where more customer preferences. The companies set a higher than average
marketing budget when their customers were more dispersed or when the growth rate of
customer is higher

Research gap

The literature review shows that the previous study was focused on goods, size, marketing,
consumer and others where as this work is focused on the ‘AUTHENTICITY’ product marketing
strategies

Statement of the study the problem

A study on Authenticity’s product marketing strategies is undertaken with a view to knowing
the company’s product marketing strategies and position and knowing the strength and weakness
and assessing profitability.The object of the study is to know about the benefit of the company.
Understanding whether the marketing tactics are successful helps to make a full profit or not. The
performance of company or organizational operations is highly dependent upon the ability to
produce accurate future forecasts.This study aimed to learn about competition. Competition in
today’s marketplace is very strong. Hence, each organization is determined to differentiate its
brands and service offerings from its competitors.

Objectives:

• To know the awareness about authenticity products.

• To study the awareness of  product marketing strategies used by the company.

• To find out the consumer taste, preference towards Authenticity textiles.

• To find out the factors which effect the consumer taste and behaviour toward purchase decision.

• To know the consumer awareness towards different brands textile in local market.

• To know how the consumers come to know about the product.

• To know the competition level in the market.
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Scope of the Study

The study of this project is confined to Harohalli city only. Harohalli city is well developed city.
This city is famous for all other small scale industries.The survey decided to conduct in the
Harohalli city it has a good population.The scope of the study includes Harohalli
“AUTHENTICITY” operating jurisdiction; the study is limited to and covers the entire 5-year
company results. This research highlights ‘Authenticity’ product-marketing approaches.

This research is an attempt to research the company as a whole, and to study in depth the
effect of product marketing techniques to obtain an organization’s awareness. And to make an
effort to recommend meaningful improvements in the products of the company to achieve its goal
and to propose that the organizational objectives be achieved.

Methodology of the study

• The primary data obtained by questionnaire contains customer base questions, mainly based
on customer inputs.

• Type of analysis: analysis defines the research process and has been undertaken taking into
account all variables that may affect the study and measure to keep it under check and
eliminate the bias involved in the study.

• Data sources: The following primary and secondary sources of data are included.

•  Analysis process: This review uses secondary data as a process of testing. The primary data
is used by financial data in the form of contact with the personal at Authenticity and secondary
data.

1. Primary sources of data

• Primary data is the raw data collected by the study.

• Primary data are collected directly by the “survey method”.

• Survey method has done through questionnaires.

• Data has collected from the manager of the company.

• Personal interaction with the customer and employees.

• Have taken information from malls how the products are stored, various types of products
receipt and inspection procedure etc..,

• Primary data is the main source of data, which was collected through personal interviews and
discussions with various customers and different departments.
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2. Secondary data:

Secondary data is collected through information from different newspaper, books, internet,
industrial manual books and other publications.

Secondary data is data that is already obtained from the sources and readily accessible.
Secondary data is the data gathered from the company’s annual reports on inventory
accounting and brouchers of product, ledgers of information stores and other resources. The
data thus obtained was co-related with data obtained from secondary source, and inferences
were finally drawn.

Analysis And Interpretation

Table No  1 : Table Showing Different Gender of Respondents

Male 42 42%

Female 57 57%

Prefer not to say 01 01%

Total 100 100%

Response No of response Percentage

Discussion: From the above table shows that 42 respondents are males, 57 are females and 1
belongs to other category. From the above  table and graph it has interpreted that majority  57
are females, 43 are males and 01 respondent belongs to other category.

Table No 2 : Table Showing The Age Group of Respondents

0-25 yrs 79 79%

25-35 yrs 20 29%

35-45 yrs 0 0%

45-55yrs 0 0%

55 and above 01 01%

Total 100 100%

Response No of response Percentage
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Discussion:

From the above table shows 79% of  respondents are of the age group 0-25 yrs, 20 % of the
respondents belongs to the age of  25-35 yrs, 0 of 35-45 yrs, 0 respondent for 45-55 yrs and 1
respondent are the age of 55 and above. It can be interpreted as majority 79% and 20% of
respondents are in the age group of 0-25 yrs and 25-35 yrs and minimum respondents are in the
age of 45-55 yrs and 55& above

Table No 3 : Table Showing The Occupation of Respondents

Student 52 52%

Worker 36 36%

Non worker 12 12%

Total 100 100%

Response No of response Percentage

Discussion:

Out of 100 respondents 52 % of respondents are students, 36% of respondents are the
workers and 12% of respondents  are non worker.From the above  table and graph it can be
interpreted as 52 are students, 36 respondents are workers and12 are non workers.

Table No 4 : Table Showing Earnings Per Ammam

0/5 lakhs 86 86%

5/10 lakhs 10 10%

10/15 lakhs 06 06%

More than 15 lakhs 04 04%

Total 100 100%

Response No of response Percentage

Discussion:

From the above table it can analyzed that 86% respondents are getting income of 0/5 lakhs,
10%of are getting 5/10 lakhs, 06%of respondents are getting 10/15 lakhs and 04 % of respondents
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are getting income of more than 15 lakhs.From the above graph it has interpreted that  majority
86% of respondents are having income of 0/5 lakhs. Minimum10 respondents are having income
of 5/10 lakhs 06 respondents are getting 10/15 lakhs and 04 respondents are getting income of
more than 15 lakhs.

Table 5 : Table Showing That Awareness of Embroidered Textiles

Yes 86 86%

No 14 14%

Total 100 100%

Response No of response Percentage

Discussion:

The above table shows that 86% of respondents are aware of embroidered textiles and 14%
of respondents are not aware of embroidered textiles. From the above table and graph it can be
interpreted that maximum number of respondents are agree of awareness of embroidered textiles.

Table 6: Table Showing That Publicity of Embroidered Textiles Towards Customer

Advertisement 33 33%

Internet 22 22%

Newspaper 02 02%

Friends 43 43%

Total 100 100%

Response No of response Percentage

Discussion:

From the above table shows that 33% of  respondents are aware of embroidered textiles
through advertisement, 22% of  respondents are aware through internet, 02% of respondents
are aware through newspaper and 43% of  respondents are aware through a friends.From the
above table and graph it can be interpreted that majority of respondents are aware of embroidered
textiles through promotional activities.
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Tabale 7 : Table Showing that Likeness of Embroidered Textiles Among the People

Yes 82 82%

No 18 18%

Total 100 100%

Response No of response Percentage

Discussion:

From the above table shows that 82% of  respondents are likes embroidered textiles and 18
% of respondents are doesn’t like embroidered textiles.From the above table and graph it can be
interpreted that majority of respondents are liked embroidered textiles because they have attracted
and liked to wear.

Table 8 : Table Showing That Purchase of Embroidered Textiles

Yes 70 70%

No 30 30%

Total 100 100%

Response No of response Percentage

Discussion:

From the above table it can be analyzed that 70% of  respondents have purchased embroidered
designer wears or interior fabrics and 30% of  respondents have never purchase.From the above
table and graph it can be interpreted that Majority of respondents have purchased embroidered
designer wears or interiors fabrics because their likeness on embroidered textiles

Table 9 : Table Showing That Customer Preference For Shopping

Weekly 7 7%

Monthly 44 44%

Yearly 17 17%

Rarely 32 32%

Total 100 100%

Response No of response Percentage
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Discussion:

From the table it can be analyzed that 7% of  respondents are prefer weekly for shopping, 44
% of respondents are prefer monthly for shopping, 17 % of respondents are prefer yearly for
shopping and 32% of  respondents are prefer rarely for shopping.From the above table and
graph it can be interpreted that maximum number of respondents are prefer for shopping not
regularly that shows their interest on shopping because of their low income.

Table 10 : Table Showing That Customer Preference For Purchase In Textiles

Dresses, sarry, kurta 68 68%

Bed linen 9 9%

Window decorative fabrics 13 13%
(designed curtains, mats etc..,)

Furniture fabrics 10 10%

Total 100 100%

Response No of response Percentage

Discussion:

From the above it shows that 68% of respondents are prefer dresses, sarry, kurta to purchase,
9% of respondents are prefer bed linen to purchase, 13% of  respondents are prefer window
decorative fabrics and 10% of  respondents are prefer furniture fabrics to purchase.From the
above table graph it can be interpreted that majority of respondents are prefer more on dresses,
sarry and kurta for purchasing because they liked new designs and patterns of dresses and sarry.

Findings

1. It is found that majority 57% of respondents are females, that shows females are more
interested in embroidered textiles.

2. It is found that majority 79% of respondents belongs to of age group that is 0-25yrs, it
comprises young age in the society.

3. It is found that maximum respondents 52 are students, 36 respondents are workers and12
are non workers.
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4. It is found that majority 86% respondents belong to category income of 0/5 lakhs as they
belong to lower middle class.

5. It is found that majority of 86% of respondents are aware of embroidered textiles which
shows their likeness towards embroidered textiles.

6. It is found that majority of respondents are aware of embroidered textiles through promotional
activities.

7. It is found that maximum 82% of respondents likes embroidery textiles that shows most of
them have attracted on it.

8. It is found that majority 70% of respondents  have purchased embroidered textiles, they have
liked, get attracted and satisfied.

9. It is found that majority 44% of respondents have prefer monthly for shopping and 32% are
prefer rarely for shopping which shows that people interest on shopping.

10. It is found that maximum 68% of respondents  have prefer more on dresses, sarry and kurta
because they use more and  prefer more on new variety of designs on dresses, sarries compare
to other types of textiles.

11. It is found that maximum 34% of respondents use embroidered silk fabric because of its
quality and trending designs.

12. It is found that maximum percentage of respondents have agreed that the textiles industry are
running good more than any other type of industry.

13. It is found that maximum 46% of respondents have agreed that embroidered textiles are
more designable and attractive than any other type of textiles.

14. It is found that maximum53% of respondents are saying that embroidered textiles are
reasonable and minimum number of respondents are saying expensive and low.

15.  It is found that majority of respondents are not aware of brand ZUUDHA. Minimum number
of people are aware of brand ZUDDHA.

16. It is found that maximum number of respondents are not aware of ZUUDHA brand through
all type of promotional activities and only minimum number of respondents are aware through
advertisement and internet.

17. It is found that maximum 66% of respondents are satisfied in purchasing embroidered textiles
because they satisfied with price, quality and design and minimum percentage of people are
not satisfied with quality, price or design.
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18. It is found that majority of respondents are prefer less than 5 year and other specify for
shopping which shows they are not prefer more for  textiles. Minimum number of respondents
are prefer one year and  5-10 year

19.  It is found that majority of respondents have agreed that branded textiles are good quality.

20. It is found that majority 58% of respondents are having a good opinion about quality and
service of textiles providing by retail shops.

21.  It is found that majority of respondents think about quality before purchasing that shows they
prefer quality in textiles.

22. It is found that majority of respondents are prefer retail shops for purchasing textiles because
they think that clothes prices are reasonable and they can get good quality.

23. It is found that majority of respondents are neutral in their opinion about online marketing is
better than direct marketing that shows they prefer both for purchasing.

24.  It is found that maximum of respondents says that market segmentation of textile industries
are mainly focuses more on middle group of people.

25. It is found that maximum percent of people are not having any complaints regarding textile
industry because they have satisfied and 18% of people are having complaints regarding
textiles industry because they have not satisfied

Suggestions

• The company should provide new features of the products.

•  Provide new patterns of designer wear and come out with more unique design.

• Company should maintain good quality and designer textiles considering all group of people.

• Online marketing modes can be enhanced in the forthcoming days.

• Need to improve promotional activities.

• Need to create awareness of brand.

• The company should focus on the digital advertisement as every company are marketing
through digital advertisements.

• Need to expand your market segmentation.
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Conclusion

A STUDY ON PRODUCT MARKETING STRATEGIES IN AUTHENTICITY AT
HAROHALLI dominated the marketed the market position in large and medium size. It has built
reputation and enjoys good will in domestic market. By considering all the factors of the above
company it has been concluded that The AUTHENTICITY textiles are popularity of quality,
designs, price and satisfied with customer. Textiles industry running good, now a days young age
people are running more behind new patterns of textiles. Respondents are satisfied with
embroidered textiles so company should continue with the same demand.
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ABSTRACT

In Today’s market we learn that the demand of IPhone is higher compare to Android so
as the usage of IPhone are increase rapidly. There are different smartphones in the market
but IPhone leads the marketing in case of smartphone users.

This topic is mainly focused on the users of IPhone as to influence them to become loyal
to the brand and as to satisfy them in such a way that the users can identify the effect of
brand equity, brand quality, brand image on brand loyalty.

This article was taken as per the steps of youths research to fulfill the objectives primary
research was taken. The instrument used for data collection was questionnaire through
Google form and observation of the data collection approach were survey.

Key words: Youth, Brand Loyalty, Customers, Market

Introduction:

Brand loyalty is the positive association consumers attach to a particular product or brand.
Corporation invest significant amount of money on customer service and marketing to create and
maintain brand loyalty for an established product. Loyal customers are the ones who will purchase
the same brand regardless of convenience or price.

Brand loyalty is demonstrated by repeat purchases of a product even when the consumer has
choices of competing alternatives. Marketing campaigns are designed to nurture brand loyalty.
Brand loyalty can evaporate when consumer trends change but the product does not.

A Study On factors Influencing Brand Loyalty of I phone users for
Youths with Special Reference to Bangalore South
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Review of Literature:

• Androulidakis G. Kandus (2011): correlated the brand of mobile phone to users security
practices. Users show different behavior in an array of characteristic, according to the brand
of the mobile phone they are using. As such there is a categorization of areas, different for
each brand, where users are clearly lacking security mind, possibly due to lack of awareness.
Such a categorization can help phone manufactures enhance their mobile phones in regards
to security, preferably transparently for the user.

• Tajzadeh Namin A.A Rahmani Tajzadeh Namin Aidin (2012) analysed that the process of
deciding over (choosing) a brand may be influenced by situation and content. The findings
suggest a significant relationship between the variables “brand attitude”, “corporate attitude”,
and “product (cell phone) choice”. In addition, no significant relationship was found between
individual decision making processes (independent or mediated) and product choice.

• Serkan Aydin, Gökhan Özer, Ömer Arasil, (2005) had focused on to measure the effects of
customer satisfaction and trust on customer loyalty, and the direct and indirect effect of
“switching cost” on customer loyalty. The findings of this study show that the switching cost
factor directly affects loyalty, and has a moderator effect on both customer satisfaction and
trust

• Jonathan, Lee ,Janghyuk, Lee and Lawrence, Feick, (2001) analysed that moderating role
of switching costs in the customer satisfaction-loyalty link; and to identify customer segments
and to retain them. Thus the purposes of this paper are: to examine the moderating role of
switching costs in the customer satisfaction-loyalty link; and to identify customer segments
and then analyze the heterogeneity in the satisfaction-loyalty link among the different segments.
An empirical example based on the mobile phone service market in France indicates support
for the moderating role of switching costs. Managerial implications of the results are discussed.

• The Dream Catchers Group (2008) investigated if demographic variables or if telephone
features included on phones students already owned were predictive of young consumers
perceptions of bundled features. In addition, this study set out to determine if there were any
significant differences in students’ perceptions of bundled features across demographic variables
(rural vis-a-vis HBCU, gender, grade level, cellular telephone brand, major, and age).
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Objectives:

1. The research will investigate the impact of perceived determinants on Brand loyalty of Apple
IPhone

2. The impact of customer satisfaction perceived brand quality and brand image on loyalty.

3. To know the youth preference towards IPhone.

Scope:

I consider sample size in 100 here. It cannot be generalized only youths are considered. Data
has been collected from Youths staying in Bangalore South.Results are based on Youths answers.

Advantages:

• IPhone’s camera takes photos at a very high resolution and in wide dimensions

• Better integration of hardware and software.

• IPhone is faster than Android phones.

• Best help and support

Limitation:

• IPhone users are lesser in India and difficult to collect the data as the larger numbers are using
Android.

• Company need to research about the customer satisfaction level in some interval of time.

• Customer facing problems among the users of IPhone related to battery and sending files as
compare to android.

Purpose of the study:

The purpose of this investigation is to know the brand loyalty of the IPhone users by influencing
them in order to become loyal to the brand and also learn the exact demand of the users to
influence them and makes them to become brand loyalty.
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Competitors of IPhone:

• Samsung

• Redmi

• One plus

• Honor

• LG

• HTC

Sampling Technique:

Sampling is a technique of selection of respondent for some research purpose. Sampling
technique is very much essential for researchers because a perfect respondent will provide the
best result at the end of the study.

Research Methodology:

Research Methodology is the process of gathering information or data which will latter or help
to take decisions regarding business. It is a method for identification, selection and inter-
presentation of information about a IPHONE product.

This research methodology involves in survey, research and also research technique method
using questionnaire format from online and offline.

Data Analysis and Interpretation:

1 Table on users of iPhone

Age 20-25 25-30

Respondents 12 21

Present 36.4% 63.6%

Interpretation:

Through the analysis it was founded that most of the respondents belong to the age group of
20-25. This analysis shows that youth are fascinated by iPhone features which are in trend.



ISBN : 978-81-941390-1-0Samshodana Samapanam  - Multidisciplinary Research Articles

48 VET First Grade College, Bengaluru

1 Graph on users of iPhone

2 Table showing Reason behind using iphone

Apps 11 32.4%

Internet 5 14.7%

Status symbol 18 52.9%

Interpretation :

Observations can be made that 32.4% respondents use iphone due to special features of
apps and 14.7% agree for easy connectivity and 52.9% agree and purchase iphone as there
status symbol.

2. Graph showing reason behind using iphone.
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3 Table showing price of the iphone

Expensive 30 85.7%

Affordable 4 11.4%

Moderate 1 2.9%

Interpretation :

By analysing above table, we can clearly identify from the respondents that iphones price is
quite high compare to other products with 85.7%. We learn that compare to others competitors
the price is high as iphone is advance in every way but based on the users respondents of
depending the price to be lower,if the price is low then the loyal customers will increase
automatically.

3. Graph showing price of the IPhone.

4 Table showing rating of IPhone IOS

Excellent 9 25.7%

Good 25 71.4%

Bad 0 0

Poor 1 2.9%
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Interpretation :

From this study we were found out that the customer satisfaction level of the customers is
71.4% the respondents shows they are satisfied with the products of IPhone IOS and compares
to the competitors which users become loyal to the brand.

4. Graph showing the rating of IPhone IOS.

• It is found that 60% of the respondent is not a user’s of IPhone.

• Out of observed data only 40% of youth prefer IPhone.

• We can observe 72% of respondents rated for good results.

• Respondents of 58% prefer IPhone for a reason of Security and Safety.

• 49% of respondents stated that iPhone Care Support System will clear our doubts effectively.

• Status Symbol is the main reason for 51.43% of respondents to use an IPhone.

•  IPhone are always reliable and valuable for  62.86% of respondents.

• Durability of IPhone is good.

• Around 85.71% respondents stated that IPhone prices are very expensive

Conclusion:

Through this surveyIamabletoknow that the plus point of Apple company is to focus on
consumer as well as customers needs and wants. This company try to come up with new plans
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and services that customer wants. So it is the main reason to sustain in market is their loyalty
towards their customers through their products and services.

Although it is a time of competition in market but still they never copy ideas of other companies
related to their product and services and also consumers has the trust towards this IPhone products
and services provided by company.
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ABSTRACT

^[kqnh dks dj cqyan bruk

fd gj rdnhj la igys

[kqnk cans ls ;s iwNs&

crk rsjh jtk D;k gS\*

'kk;j dh mi;qZä iafä;ka Lokoyach euq"; ds ckjs esa gSA ftudk vk'k; gS fd Lokoyach ;k vkRefuHkZj O;fä;ksa ds lkeus

ÃÜoj dks Hkh >qduk iM+rk gSA ,sls O;fä;ksa dk HkkX;k fy[kus ls igys ÃÜoj dks Hkh muls iwNuk iM+rk gS ̂ crk rsjh

jtk ¼bPNk½ D;k gSA*

ijeq[kkis{kh O;fä u rks Loa; mUufr dj ldrk gS vkSj u gh vius lekt ,ao jk"Vª ds fdlh dke vk ldrk gSA

Lokoyacu dk vFkZ gS& viuk lgkjk vki cuuk] vkRefuHkZj cuukA ijeq[kkis{kh O;fä lnSo nwljksa dk eqag ns[krk gSA

lalkj esa ijkoyach vFkkZr ijee lq[ke

ijkoyach rks ges'kk vkJ; nsus okyksa ds vèkhu cudj jguk iM+rk gSA ,slh fLFkfr esa u rks mldk vkRelEeku thfor

jg ikrk vkSj u gh vkRe&foÜoklA og nwljksa ds gkFk dh dBiqryh cudj dqaBk] =kl] ;kruk] ihM+k] vieku vkSj

mis{kk dk thou thus ij foo'k gks tkrk gSA blfy, ijkoyacu dks ?kksj iki ekuk x;k gSA

Lokoyach O;fä gh lgh vFkks± esa tku ik;k gS fd nq[k&ihM+k D;k gksrs gSa vkSj lq[k&lqfoèkk dk D;k ewY; ,ao egRo]

fdruk vkuan vkSj vkRe&larks"k gqvk djrk gSA foÜo vkSj lekt fdls dgrs gSa \ vieku dh ihM+k D;k gksrh gS \

vHkko fdlh rjg ls O;fä dks eekZgr dj ldrs gSaA bl çdkj dh ckrksa dk ;FkkFkZ Hkh okLro esa vkRefuHkZj O;fä

gh tku&le> ldrk gSA ijkoyach dks rks ges'kk eku&vieku dh Çprk R;kxdj] ghurk ds cksèk ls ijs jgdj] bl

rjg O;fä gksrs gq, Hkh O;fäghu cudj thou xqtkj nsuk iM+rk gSA lgt] ljy ekuo cudj jgus] ekuoh; lEeku

vkSj xfjek ikus dh Hkw[k gj euq"; esa tUetkr ls jgk djrh gSA Lokoyach cudj mls iwjk fd;k tk ldrk gSA

vkRefuHkZj;kLokoyach
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Lokoyach gksus dk ;g vFkZ ugÈ fd euq"; ds ikl cM+s&cM+s] Åaps&Åaps jktegy gksaA vikj èku&laifr gks] ,slk ugÈ

gksus ij ;fn euq"; ds ikl cM+h&cM+h] Åaph&Åaph xfr fofèk;ksa ij viuk vfèkdkj ugÈ rks mu lcdk gksuk u gksuk

csdkj gSA Lora= rFkk bPNkuqlkj dk;Z djds gh euq"; vius lkFk&lkFk] vkl&iM+ksl] xyh&eqgYys] lekt vkSj iwjs

ns'k dk fgr&lkèku dj ikus esa lQy gks ik;k djrk gSA ,d Lokoyach O;fä dh eqfä Hkko ls lksp&fopkj djds

mfpr dne mBk ldrk gSA mlds }kjk fd, x, ifjJe ls cgus okyh ilhus dh çR;sd cwan eksrh ds leku cgqewY;

gqvk djrh gSA ftls lPpk lq[k ,ao vkRe larks"k dgk tkrk gS] og dsoy vkRe&fuHkZj O;fä dks gh çkIr gqvk djrk

gSA bUgÈ lc rF;ksa dk è;ku j[krs gq, Hkh dfooj eSfFkyh'kj.k xqIr us ^lkdsr* esa ,d iafä dgh gS%

^Lokoyacu dh ,d >yd ij U;kSNkoj dqcsj dk dks"k vFkkZr Lokoyacu ls Hkjs lkekU; Lrj ij ft, tkus okys thou

ij Hkh dqcsj dk [ktkuk U;kSNkoj fd;k tk ldrk gSA Lokoyach O;fä gh vkReÇpru djds vius yksd ds lkFk ijyksd

dk lqèkkj Hkh dj ldrk gSA ,sls O;fä gh thou&lekt ds vU; yksxksa ds fy, vius egy dh pVkÃ;ka cqudj mudh

vkl ls viuk xqtkjk fd;k djrs FksA lar dchj diM+k cqudj vius ifjokj dk ikyu fd;k djrs Fks tcfd xq# ukud

nso vius iq=ksa dh ukjktxh eksy ysdj Hkh èkeZ'kkyk ¼xq#}kjs½ dh p<+r dks gkFk ugÈ yxk;k djrs FksA Jh —".k dk

xksa, pjkuk] lar jSnkl vkSj nknwn;ky dks twrs xkaBuk tSls dk;Z fd, rjg ladsr djus okys gSaA fu'p; gh Lokoyach

cuus dh çsj.kk nsus okys gSaA budk egRo Hkh mtkxj djus okys gSaA*

tks O;fä Lokoyach ugÈ gksrk] os gh viuh çR;sd vlQyrk ds fy, HkkX;knks"k jgrs gSaA rqylhnkl th us Bhd gh

dgk gS ̂ nso&nso vkylh iqdkjkA* ;gka ijkoyach ogh gh vkylh rFkk HkkT;oknh dgk gSA Lokoyach euq"; lQyrk

;k vlQyrk dh ijokg fd, fcuk vuojr ç;kljr jgrs gSa vkSj ckèkkvksa] fo?uksa dks phjrs gq, viuk ekxZ ç'kLr

djrs tkrs gSaA daVkdkdh.kZ iFk ij –<+rk ls vkxs c<+rs tkrs gSaA iFk ds 'kwy muds dneksa dks jksd ugÈ ikrs vkSj

varr% lQyrk mudk oj.k djrh gSA Lokoyacu ds cy ij gh f'kokth us FkksM+s ls flikfg;ksa ds lkFk vkSjaxtsc dh

fo'kky lsuk dks ukdksa pus pck fn, FksA ,dyO; us xq# æks.kkpk;Z }kjk misf{kr fd, tkus ij Hkh èkuqÆo|k esa vnHkqr

dkS'ky çkIr fd;k FkkA usiksfy;u tSlk lkèkkj.k O;fä ,d egku lsukuk;d cu ik;k FkkA ,d fdlku rFkk c<+Ã dk

iq= vczkfge Çydu vesfjdk dk jk"Vªifr cu ik;k FkkA bfrgkl ,sls mnkgj.kksa ls Hkjk iM+k gSA

vkt dk O;fä vfèkd ls vfèkd èku vkSj lq[k ds lkèku rks pkgrk gS ij nwljksa dks ywV&[klkSV vkSj Vkax uhps ;k

ihNs [kÈpdj] vius ifjJe vkSj Loa; vius vki ij foÜokl ,ao fu"Bk j[kdj ugÈA ;gh dkj.k gS fd vkt dk O;fä

Lora= gksdj Hkh ijra= vkSj nq[kh gSA bl fLFkfr ls NqVdkjs dk ek= ,d gh mik; gS vkSj og gS Lokoyach cuuk] vU;

dksÃ ugÈA
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ABSTRACT

Stress is the body’s reaction to any change that requires  an adjustment or response. The
body reacts to these changes with physical, mental, and emotional responses. Stress is a
normal part of life. Stress can be experienced from environment, from a person’s body, and
their thoughts. Stress management is a wide spectrum of techniques and psychotherapies aimed
at controlling a person’s level of stress, it is usually for the motive of improving everyday
functioning. The objective of this study is to identify the factors causing stress among the
employees, and also to  find the level and kind of stress among the employees of different
age group.The scope of the study is  to understand the stress level of employees based on
parameter like workload, personal problems and their ability to cope up with it.Convenience
sampling method is used for gathering the information.It is found that most  of the respondents
are sometimes undergoing stress in their job, and also that they  face stress because of
organisational factor. It is also found that  stress at work due  poor working condition.As poor
working condition is causing stress at workplace it is better if employee equipped with safety
equipment. As a good working culture and environmental boost employee morale and
work commitment, it is better if there is control on negative factors of organisation. Overall
with its strong roots and years of experience company is performing well and good. In
competitive market, to hold top position timely required changes adapters are mandatory.

Keywords: ‘Stress’, ‘work related stress’, ‘Stress management’, ‘Measures to reduce stress’.

Introduction

Today stress is becoming a major issue of daily life. Stress is our mental, physical, emotional
behavioural reactions to any demand and threats. Stress is divided into two parts positive stress
and negative stress. Positive stress is a stress when the situation provides an opportunity to a
person to achieve something. It acts like a motivator for good performance. Stress is negative
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when a person suffers physical, emotional, social, organisational problems.The World Health
organisation defines stress as “the reaction people may have when presented with demands and
pressures that are not matched to their knowledge and abilities and which challenge their ability
to cope”.

Stress is the body’s reaction to any change that requires  an adjustment or response. The
body reacts to these changes with physical, mental, and emotional responses. Stress is a normal
part of life. Stress can be experienced from environment, from a person’s body, and their
thoughts.Stress management is a wide spectrum of techniques and psychotherapies aimed at
controlling a person’s level of stress, it is usually for the motive of improving everyday functioning.

Stress – the mere word can cause anyone to cringe and feel on-edge. Stress is how the body
reacts to any kind of demand, threat or change being experienced.  It is usually associated with
a feeling of being overwhelmed. It is important to note that stress is not a “one size fits all”
concept. What stresses one person out may not faze the next person based on the way in which
they perceive the stressor. That’s why it is important to understand the causes and effects of
stress, as well as how to identify your own stressors and ways to properly manage your stress.

Review of Literature

Amir shani and Abraham pizam(2009)  conducted a study on depression of work among
hotel employees in central florida. They have confirmed the incidence of depression among workers
in the hospitality industry by evaluating the relationship between the occupational stress and
work characteristics.

Nagesh, P. and Murthy, M. S. Narasimha(2008) has identified that the six factors contribute
to workplace stress: demands of the job, control over work, support from colleagues and
management, working,  clarity of role, and organisational change. This paper also suggested
measures in the form of training to enable organisations and individuals to manage stress at
workplaces in general and IT call centres in particular.The  paper is based on a study carried out
in respect of a few selected IT call centres.

Maki K, Vahtera J, Virtanen M, Elovainio M, Keltikangas-jarvinen L and Kivimaki
M. (2008) examined whether work stress, as indicated by the job strain model and the effort
reward imbalance model, predicts new-onset migraine among 19_469 female employees with
no history of migraine at study entry. The proportion of new migraine cases attributable to high
effort-reward imbalance might function as a modifiable risk factor for new-onset migraine.
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Katherine pollak.  Eisen. George J. Allen. Mary Bollash and Linda S. Pescatello
(2009) it suggested that work stress significantly contribute to corporate health costs. Comparison
through randomised controlled design of stress management and intervention provided by an
instructor-led group and computer presented format, has resulted in significantly higher attrition
in computer based presentation format.

Kopp, Maria S; Stauder, Adrienne; Purebl, Gyorgy; Janszky, Imre; Skrabski, Arpad
(2008)  they conducted a study indicates that a cluster of stressful working and psychosocial
conditions are responsible for a substantial part of variation in self- reported mental and physical
health with work related factors.

Gbolahan and Gbadamosi (2008) they conducted a study which explored the relationship
among perceived stress, perception of sources of stress, satisfaction, core self-evaluation,
perceived health and wellbeing. Data were collected from 355 employees in Botswana. Result
indicated that significant links existed between perceived stress, satisfaction, core self-evaluation
and wellbeing.

W. de Vente; J.H. Kamphuis; P.M.G Emmelkamp (2006) they investigated the level and
the type of alexithymia associated with occupational stress. Group differences in alexithymia
were analysed using ANOVAs. The type of alexithymia was investigated by (a) determining
absolute and relative stability, (b) exploring state dependence by adjusting alexithymia for burnout
and distress complaints and (c) associating recovery of complaints with change in alexithymia.
According to them, Alexithymia was significantly elevated among the patients. In the patient
group, absolute stability of two alexithymia dimensions (identifying feelings) was lower than they
were in the healthy group.

Chapman (2001) Stress management has started and developed on the idea that stress is not
a direct response to stressors, but rather the ability to manage resources and ability to mediate
individual responses to stressors. Since the parameters of these resources can be modified, it
creates the possibility to control stress.

Li-fang Zhang (2009) He suggested that controlling the self-rating abilities of the participants,
the conductive conceptual change in teaching approach and their role insufficiency predicated
that the conceptual change in teaching strategy is negative.

Research Gap

This is a study about Stress management techniquesused by a company  for the employees
who are working in their company. Thus, there is no research conducted regarding the stress
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management techniques in this company the research is conducted to understand the ways to
overcome the stress of the employees.

Statement of Problem

Human resource is of paramount importance in the source of any organisation because most
of the problem in the organisation set-up relates to human resource and social matters rather than
physical, technical, or economical failure. The principle component of organisation is the “HUMAN
RESOURCE” or people at work.

Human resource have been defined from the view point of knowledge skills, creative abilities,
talent, aptitudes obtained in the population it is also the aggregate abilities, knowledge and skills
of its employees. Therefore the researcher has chosen “STRESS MANAGEMENT” as the
area of research, where the researcher  can know the stress which reflects the performance of
the company. Many modern techniques are utilized in order to simplify this process and to reduce
stress at workplace.

Objectives of the Study

• To identify the factors causing stress among the employees.

• To find the level and kind of stress among the employees of different age group.

• To study whether employees are facing positive stress or negative stress.

• To study about the effects of positive stress and negative stress on employees performance in
the company.

• To study the satisfaction level of employees towards coping strategies used by the company
to manage stress.

Scope of the Study

This study is only related to employees of the Samesky Confectionaries India PVT Ltd,
harohalli. The study covers the only related variables of stress as detailed elsewhere.The study
helps to understand the stress level of employees based on  parameter like workload, personal
problems and their ability to cope up with it. The study also help to understand whether the stress
among employees is a healthy stress or under or over stress , and suggest measures to maintain
the stress levels.
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Research Instruments

For the analysis which is descriptive research the research design is used. Convenience sampling
method is used for gathering the information in this design. There are two styles of research
design which this study conducts. They are the;

Primary Data

In the study primary data will be collected through personal interviews and 20 questions with
100 respondents.

Secondary Data
• Previously published records.
• Books.
• Research documents and reports.
• Periodicals.

Analysis And Interpretation

Table no - 1 : Table showing “respondents gender”

Male 40 40%

Female 60 60%

Total 100 100%

Respondents PercentageParticulars

Discussion: The above table shows that, 60% of the respondents are Female and 40% are
Male working in the company. There are maximum number of female employees than male
employees working in the organisation.

Table no - 2 : Table showing “respondents age group”

20-30 95 95%

30-40 5 5%

40-50 0 0

Total 100 100%

Respondents PercentageParticulars
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Discussion: The above table shows that, 95% of the respondents are in the age group of 20-
30 years, 5% of the respondents are in the age  group of between 30-40 years and 0%  of
respondents are in the age group of between  40-50 years.

Table no - 3 : Table showing “respondents qualification”

Discussion: The above table shows that, 58% of the respondents are UG, 32% of the
respondents are PG, 10% are from other qualification.

Table no - 4 : Table showing “Are you undergoing any kind of stress in your job”

Discussion: The table shows that,11% of the respondents are undergoing stress always,
57% of respondents sometimes, 23% of respondents rarely and 9% of respondents never
undergoes any kind of stress in their job.

Table no - 5 : Table showing “Is your job stress caused by your relationship with
other employees”.

UG 58 58%

PG 32 32%

Other qualification 10 10%

Total 100 100%

Respondents PercentageParticulars

Always 11 11%

Sometimes 57 57%

Rarely 23 23%

Never 9 9%

Total 100 100%

Respondents PercentageParticulars

Yes 13 13%

No 60 60%

May be 26 26%

Other 1 1%

Total 100 100%

Respondents PercentageParticulars
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Discussion:The above table shows that 13% of respondents are facing stress because of
their relationship with the other employees, 60% respondents are not facing it, 26% of respondents
are not sure about it, 1% of respondent considers other factor for stress.

Table no - 6 : Table showing “Factors causing stress at work”

Physical 15 15%

Behavioural 28 28%

Organisational 44 44%

Personal 13 13%

Total 100 100%

Respondents PercentageParticulars

Discussion:The above table shows that, 15% of the respondents have agreed that the physical
factor causes stress at workplace, 28% of the respondents agreed on behavioural factor, 44% of
the respondents agreed on organisational factor and 13% of the respondents agreed on personal
factors.

Table no - 7 : Table showing “The level of stress at your job”

High 11 11%

Moderate 28 28%

Average 51 51%

Nil 10 10%

Total 100 100%

Respondents PercentageParticulars

Discussion:The above table shows that ,11% of the respondents opinion is high, 28% of
respondents opinion is moderate, 51% of the respondents opinion is average, 10% of the
respondents opinion is nil with respect to level of stress at job.
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Table no - 8 : Table showing “The physical factors of the company causing stress at
workplace”

Discussion:The above table shows that, 30% of the respondents said that noise is causing
stress at workplace, 15% of respondents said bright light, then 6% of respondents said smell,
and  49 % of respondents opinion is that poor working condition is the physical factor of the
company causing stress at workplace.

Table no - 9 : Table showing “The behavioural factors of the company
causing stress”

Discussion: The table shows that, 30% of the respondents have agreed to business or
dominating to be the behavioural factor of the company stress, 30% of the respondents think
lack of team support, 33% of the respondents think politics and partiality, and 7% of the
respondents think that there are other behavioural factor which causes stress.

Business or dominating 30 30%

Lack of team support 30 30%

Politics and Partiality 33 33%

Other 7 7%

Total 100 100%

Respondents PercentageParticulars

Noise 30 30%

Bright light 15 15%

Smell 6 6%

Poor working condition 49 49%

Total 100 100%

Respondents PercentageParticulars
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Table no - 10 : Table showing “The Organisational factor of the company causing
stress”

Rules and regulation 28 28%

Change in administration 17 17%

Organisational culture 19 19%

Working environment 36 36%

Total 100 100%

Respondents PercentageParticulars

Discussion: The above table shows that, 28% of the respondents opinion is rules and
regulation, 17% of the respondents think change in administration, 19% of the respondents think
organisational culture and 36% of respondents think working environment.

Findings

• It is observed that 60% of the employees are female.
• It is observed that 95% of the respondents are in the age group of the 20-30years in the

company.
• It is observed that 58% of the employees are from under graduation.
• It is observed that 57% of the respondents are sometimes undergoing stress in their job.
• It is observed that 60% of the respondents job stress is not caused by their relationship with

other employees.
• The study shows that 44% of the respondents face stress because of organisational factor.
• The study shows that 51% of the respondents are having Average level of stress in the job.
• The study revealed that49% of the respondents are facing stress at work due to physical

factor poor working condition.
• It is observed that 33% of the respondents of the company faces stress of behavioural factor

like politics and partiality.
• The study shows 36% of the respondents of the company face stress due to working

environment organisational factor.
• It shows that 45% of the respondents think that personal life will sometimes cause stress at

workplace.



63VET First Grade College, Bengaluru

Samshodana Samapanam  - Multidisciplinary Research Articles ISBN : 978-81-941390-1-0

• 43% of the respondents opinion is that sometimes the stress keeps motivated and also helps
in taking challenges in job.

• 41% of the respondents feel that sometimes stress disturbs their physical and mental health.
• 49% of the respondents sometimes feel that positive stress is needed in their job.
• It is observed that 32% of the respondents think that organisational factor causes positive

stress.
• The study shows that 60% of the respondents never need negative stress in their job.
• It is observed that 34% of the respondents say improved self-esteem is the result of positive

stress on job performance.
• The study shows that 35% of the respondents agreed that low work commitment is due to

negative stress.
• The study shows that 34% of the respondents truly agreed that proper resources and facilities

is the stress coping strategies used by the company.
• It is observed that 49% of the respondents agreed that job related training strategies are used

by company.
• It is observed that 73% of the respondents are satisfied by the coping strategies used by

company.
• The study shows that 69% of the respondents agreed that sometimes coping strategies refreshes

the physical and mental ability.
• 46% of the respondents truly agreed on average level changes in stress level after using the

coping strategies.

Suggestion

• As it is observed organisation factor is causing more percentage stress at work place. Hence
the organisation needs to analyse its policy and procedures for coping stress.

• As poor working condition is causing stress at work place it is better if employees are equipped
with safety equipment.

• As a good working culture and environment boosts employee morale and work commitment,
it is better if there is control on negative factors of organisation.

• Rules and regulation are made to create smooth and disciplined working environment. It
should not disturb employee’s peace of mind, flexible rules and regulation motivates employees.
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• It is better if employees  are properly equipped with frequent training with respect to how to
reach target or deadlines; otherwise they will be under stress.

• It is better that company implement proper work schedule, high job security, conduct informal
meeting and provide friendly and supportive interpersonal relationship in the organisation.

• It is suggested that the company should concentrate on frequent training and development
programs, so employee feel less stress on the job.

• It is better if company concentrate on job related training to improve the performance level of
employees.

• As coping strategies yielding Average level of productivity, It is better if new and advanced
methods of stress management strategies are implemented which will make employees stress
free and committed.

Conclusion

The study was to determine STRESS MANAGEMENT TECHNIQUES AT WORKPLACE
AT SAMESKY CONFECTIONERIES INDIA PRIVATE LIMITED”, HAROHALLI.Stress
could be a division of day to day living of every individual. The faculty student could expertise
stress in meeting the tutorial difficulties. People who are on the duties, businessman could suffer
stress at workplace.

Major findings of the research study are Factor causing stress at workplace, poor working
condition, politics and partiality, working environment of the organisation. Reaching the target or
deadlines are major factors of stress. But employees say stress keeps them motivated and
challenged if it is positive. Employees are facing both positive stress and negative stress. But it is
good that employees are facing more positive stress. And positive stress increases their productivity.
Sometimes negative stress is followed by poor performance. And it is making employees to have
less work commitment. Company using different type of coping strategies in that job related
training is most qualitative; the coping strategies are not so beneficial for the employees.

As poor working condition is causing stress at workplace it is better if employee equipped
with safety equipment. As a good working culture and environmental boost employee morale
and work commitment, it is better if there is control on negative factors of organisation. Rules and
regulation are made to create smooth and disciplined working environment. It should not disturb
employees peace of mind, flexible rules and regulation motivates employees. it is suggested that
the company should concentrate on frequent training and development programs, so employee
feel less stress on the job. Overall with its strong roots and years of experience company is
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performing well and good. In competitive market, to hold top position timely required changes
adapters are mandatory.
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ABSTRACT

The study was conducted in SKF INDIA LIMITED, Bommasandra to find the effect of
health and safety of employees at workplace. The study intends to see the satisfaction
level of the employees on the facilities provided by the company and these health and
safety measures boost the employee’s morale.the provisions ensuring the health of workers
in the conditions under which is carried on the factories.

The researcher carried out this study with the primary objective of “A study on health
and safety measures” at SKF India limited, Bommasandra. The need and importance of
the study highlighted the health and safety measures which imply to improve the
performance of the employees. The research was conducted with the sample of 100, on the
basis of dis-proportionate stratified random sampling. The primary data was collected by
means of a structured questionnaire which is filled by the respondents. The study also
focuses what are the safety equipment is necessary and how it protect the employee’s from
accident at the work spot. This study is very useful for the organization and future to make
use of it for their development.The organisation is having good health and safety policy
which is essential for the employees. The organisation is having effective arrangements
for communicating health and safety matters for employees.

Key Words: -Health, safety, Accident, and safety equipment’s,

Introduction

Health and safety measures are inevitable to any organization where workers involved. An
organization’s responsibility to it’s employees extends beyond the payment of wages for their
services. The employee’s health and safety on and off the job with in the organization is a vital
concern of the employer. Providing a safe and healthy environment is a pre-requisite for any
productive effort. This research deals with the study on employees health and safety measures at
SKF INDIA LIMITED.

A study on health and safety measures at SKF India limited,
Bommasandra
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The efficiency of workers depends to a great extends on the environment in which the work.
Work environment consists of all the factors, which act and react on the body and mind of an
employee. The primary aim is to create an environment, which ensures the greatest ease of work
and removes all causes of worries.

Health and safety measures place a major role in organization as it involves analyzing the data
related to employee protection like Management hazardous, Fuels, Gases Etc.

Successful occupational health and safety practice requires the collaboration and participation
of both employees and workers in health and safety programs and involves the    consideration of
issues relating to occupational medicine, industrial hygiene, toxicology, education, engineering
safety, ergonomics, psychology, etc..

Occupational health issues are often given less attention than occupational safety issues because
the former are generally more difficult to confront. However, when health is addressed, so is
safety, because a healthy workplace is by definition also a safe workplace . the converse, though,
may not be true a so-called safe workplace is not necessarily also a healthy workplace. The
important point is that issues of both health and safety must be addressed in every workplace.

Work plays a central role in people’s lives, since most workers spend at least eights hours a
day in the workplace, whether it is on a plantation, in an office, factory, etc. Therefore, work
environments should be safe and healthy. Unfortunately some employers assume little responsibility
for the protection of workers health an safety. In fact, some employers do not even know that
they have the moral and often responsibility to protect workers.

Review of Literature

Therese N. Hanvold & Kaj B. Veiersted (2018) “Occupational safety and health among
young workers” The purpose of the study is to know how the young workers of Nordic countries
face the problems related to safety and health issues, where attention is to be provided to gain
knowledge within the young workforce. The findings of author tell that there is a very less research
made on health and safety of young workforce and hence more number of research is necessary
for the future welling of the young workforce. To reduce the workplace risks of young workers
it is important to focus on the special group of young workers to figure out the workforce who
are unprotected.

Kyung- Taek Rim (2017) “ Reproductive Toxic Chemicals at Work & Efforts to protect
workers health” The main objective of the review is to know how the chemicals will harm the
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workforce and how safety the chemicals must be handled. The findings explain that there an
harsh effect or impact on the workforce reproductive at recent times when compared to olden
days conclusion, the workers as to be protected from other risks also other than the toxic chemicals
and primary preventive measures such as reduction and ventilation, as well as protective equipment
as to be implemented.

Lincy Joykutty (2017) The effectiveness of safety and health programs on workforce of
various manufacturing sector. The main purpose of the study is to explore the deliberate issues
that are in concern of employee health and safety. Findings of the study reveals that every employee
in the workplace is aware about the organization safety committee and also majority of them are
responding to the safety training that is been provided along with the organized investigation. The
study concludes that in Bengaluru both the private and public sector manufacturing industry are
performing potency towards the safety and health on workers.

Shea.T et. al (2016)  Employer’s role in improvement of safety level in Estonian Enterprises
The purpose of the study is to understand that the employer’s play an major role in improving the
safety measures at the workplace as they are educated and as the support of law. The results say
that the influence of foreign firms positively had an effect on the safety measures where as the
management started to implement the corporation based safety system and also the preference
for safety was given first. However the employer as to take up the responsibility of revising the
safely policy and also see to that it reaches to each and every workers at the workplace.

Loeppke, Ronald R, Justina MPH (2015) Integrating health and safety in the workplace
The main purpose of the study is to know how the advancement of health and safety is been
merged. The results state that there were many chances to merge the safety and health culture at
the workplace as the examination was conducted by selecting 40 variables. The progress of the
health and safety culture in the organization can be implemented in many ways and this will have
a positive impact on the better life of the workforce.

Quinlan.M(2015) The impact of occupational health and safety measures on employee
performance at the South Tongu district Hospital. The main purpose of this study is to know how
the OHS measures will hut c an impact on the performance of the employees working in Tongu
District Hospital. As per the findings obtained in order to implement the OHS policies it is necessary
to arrange additional source of finance but the hospital authority As a conclusion this study proves
that the OHS will improve the health and safety of the workers and also proved that there is an
positive connection between the employees performance and OHS measures.
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Dwomoh.G. et. al (2013)  The effect of Occupational Health & safety management on work
environment (2014) The main aim is to examine and understand the effect of OHS management
on workplace and health. Each employee in the organization fall under different age groups and
are also of having difference in there experiences but the organization is trying hard to implement
the safety provision and make the employees understand the importance of safety only by this the
employees are also satisfied in all the means. Hence the organization must never step back is
constructing an healthy working environment to its workers weather it is a important or not.
Certain events related to safety can be conducted at workplace in order to create an awareness
among the employees with regard to health and safety, if necessary safety boards can also be
displaced.

Johannson B; Rask K; Stenberg M (2010) This study was to carry out a broad survey
and analysis of relevant research articles about piece rate wages and their effects on health and
safety. A total of 75 research articles were examined extensively and 31 of these were found
relevant and sufficient quality to serve the purpose of this study. The findings of these relevant
articles are summarized and analyzed in the survey. More recent research shows a clear interest
for health, musculoskeletal injuries, physical workload, pains and occupational injuries. The fact
that 27 of the 31 studied articles found negative effects of piece rates on different aspects of
health and safety does not prove causality, but together they give very strong support that in most
situations piece rates have negative effects on health and safety.

Research Gap

This is a study about the employee health and safety measures who is working in manufacturing
industry and the problems that the employees come across while producing the product. There is
no study conducted regarding of the problems faced by the employees in this company and
hence the research is conducted to analyze the problems and challenges of the employees.

Statement of The Problem

Human resource is of paramount impotent in the source of any organization because most of
the problem in the organization set-up relates to human resource and social matters rather than
Physical, Technical or Economical failure. As health and safety measures affects the productivity
of the employee it is very important to study health and safety and measures at SKF INDIA
LIMITED at Bommasandra. Considering all the factors the organization is trying to improve the
health and safety measures of employees to satisfy both the organizational objectives and needs
of the employees.



ISBN : 978-81-941390-1-0Samshodana Samapanam  - Multidisciplinary Research Articles

70 VET First Grade College, Bengaluru

Objectives of Study:

• To ascertain the health and safety measures adopted in SKF INDIA LIMITED.
• To study the awareness of the workers about health and safety in the work place.
• To find the occurrence of accidents happened at work place

Scope of The Study

This study was given an overview of the health and safety measures existing at SKF INDIA
LIMITED. Since health and safety are two important elements essential for improving the
productivity of an organization, a study on the existing health and safety measures would help the
organization to perform better. This study was highlight on the perception of the workers regarding
health and safety. SKF INDIA LIMITED can identify the areas where it can be improved. So as
to improve the performance of the employee. This study would also help to analyze the and
safety.

Research Information

• Primary Data
primary data “collected through personal interviews and questionnaires containing 20 questions
from 100 employees”

• Secondary Data
1. Information obtained from websites of company
2. Analysing of annual reports
3. Books

5: Analysis And Interpretation

Table - 1 : Table showing age of respondents

A 20 – 30 18 18%

B 30 - 40 67 67%

C 40 - 50 15 15%

D 50 - 60 0 0%

Total 100 100%

No. of Respondents %Sl. No Range
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Discussion:The above table shows that 67% of respondents falls in the age group of 30-40,
18% of respondents falls between 20-30, 15% respondents lies between the age group of  40-
50 and known of the respondence belongs to the age group of 50-60.that majority of the
respondence belong to the middle age group 30-40.

Table - 2 : Table showing the experience (in years) of the respondents

Discussion: The above table shows that 68% of the respondents have work experience of
5-10 years, 22% of the respondents have work experience below 5 years, and 10% of the
respondents have work experience 10-15 years.the company has experienced employees working
in the organisation who are working in the organisation filled the from for the research conducted.

Table - 3 : Table showing the awareness of the health and safetymeasures adopted

A YES 100 100%

B NO 0 0%

Total 100 100%

No. of Respondents %Sl. No Range

Discussion:The above table shows that 100% of the respondence are aware about the
health and safety measures which is adopted in the company.It can be interpreted that the awareness
level of safety and health measures is 100% in the company.

A 0 – 5 22 22%

B 5 – 10 68 68%

C 10 – 15 10 10%

D 15 – 20 0 0%

E Above 20 0 0%

Total 100 100%

No. of Respondents %Sl. No Range
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Table - 4 : Table showing companies health & safety policy

A YES 100 100%

B NO 0 0%

Total 100 100%

No. of Respondents %Sl. No Range

Discussion:The above table shows that 100% of the respondents are aware of the health
and safety policy in the company.the organisation is having good health and safety policy which is
essential for the employees who are working in the organisation the from for the research
conducted.

Table - 5 : Table showing the effective arrangements for communicating health and
safety matters

A YES 100 100%

B NO 0 0%

Total 100 100%

No. of Respondents %Sl. No Range

Discussion: The above table shows that 100% of the respondents say that they have effective
arrangements for communicating health and safety matters in the company.the organisation is
having effective arrangements for communicating health and safety matters for employees who
are working in the organisation.

Table - 6 : Table showing opinion on medical facility provided to workers

A YES 100 100%

B NO 0 0%

Total 100 100%

No. of Respondents %Sl. No Range

Discussion: The above table shows that 100% of the respondents say that the company is
providing medical facilities to the workers.the employees awareness and satisfaction with respect
to medical facility provided is good which reflects on the effectiveness of the company.
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Table - 7 : Table showing Attending of training  programme organized by the
company

A YES 96 96%

B NO 4 4%

Total 100 100%

No. of Respondents %Sl. No Range

Discussion: The above table shows that 96% of the respondents attended the health and
safety training programme conducted in the company but 4% of the respondents says that they
are not attended health and safety training programme conducted in the company.It can be
interpreted that the training and development wing of the company arranges programmes on
regular basis which is very good for the organisation.

Table - 8 : Table showing frequent of training offered in the company

A Once in 5 year 0 0%

B Once in 3 year 0 0%

C Yearly once 94 94%

D Monthly 4 4%

E Rarely 2 2%

Total 100 100%

No. of Respondents %Sl. No Range

Discussion:The above table ,94% of the respondents say that the training is offered yearly once
and 4% of respondents respond that the training is offered monthly and the remaining 2% of the
respondents says that the training is offered rarely.training is an annual feature in the company
which shows positively on the health and safety policies of the company.
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Table - 9 : Table showing the stress towards work

Discussion: The above table shows 63% of respondents say that sometimes they have stress
and 19% of respondents respond that often they have stress and 9% of respondents have always
and remaining 9% respondents have respond rarely they have stress towards work.the employees
stress level is very limited in the organisation as majority of them face stress only sometimes.

Table - 10 : Table showing the provision of first aid facility in the company

A YES 100 100%

B NO 0 0%

Total 100 100%

No. of Respondents %Sl. No Range

Discussion:The above table shows that 100% of respondents say that they have First Aiders
and First Aid facility.the company has good safety and health provisions in place.

Table - 11 : Table showing frequency of the health check-up for workers
conducted by the company

A Yearly 30 30%

B Half yearly 50 50%

C Quarterly 18 18%

D Monthly 0 0%

E Rarely 2 2%

Total 100 100%

No. of Respondents %Sl. No Range

A Always 9 9%

B Sometimes 63 63%

C Often 19 19%

D Rarely 9 9%

E Not at all 0 0%

Total 100 100%

No. of Respondents %Sl. No Range
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Discussion: The above table shows that 50% of respondents say that the company provides
health check-up half yearly and 30% of respondents respond that the company provides health
check-up yearly and 18% of respondents respond that the company provides health check-up
quarterly and remaining 2% of respondents respond that the company provides health check-up
rarely.the company is concerned with the health and safety of the employees.

Table - 12 : Table showing maintenance of the machines by the company

A Always 98 98%

B Sometimes 2 2%

C Often 0 0%

D Rarely 0 0%

E Not at all 0 0%

Total 100 100%

No. of Respondents %Sl. No Range

Discussion: The above table shows that 98% of the respondents say that always they are
maintaining the machines properly and remaining 2% of the respondents say that sometimes they
are maintaining the machines properly the company is maintaining the machines in a proper manner
and it reflects of maintenance department and company as a whole.

Table - 13 : Table showing frequency of occurrence of accidents

A Always 0 0%

B Sometimes 9 9%

C Often 2 2%

D Rarely 48 48%

E Not at all 41 41%

Total 100 100%

No. of Respondents %Sl. No Range

Discussion:  The above table shows that 48% respondents say that rarely the accidents are
happened and 41% of the respondents respond that not at all the accidents are happened and
9% respondents respond that sometimes the accidents are happened and 2% respondents says



ISBN : 978-81-941390-1-0Samshodana Samapanam  - Multidisciplinary Research Articles

76 VET First Grade College, Bengaluru

often the accidents are happened.the company is taking good amount of measures and precautions
with respect to safety aspect of the employees.

Findings:

• It can be interpreted that majority of the respondence belong to the middle age group 30-40.

• The company has experienced employees working in the organisation who are working in
the organisation filled the from for the research conducted.

• The awareness level of safety and health measures is 100% in the company.

• The organisation is having good health and safety policy which is essential for the employees
who are working in the organisation the from for the research conducted.

• The organisation is having effective arrangements for communicating health and safety matters
for employees who are working in the organisation.

• The employee’s awareness and satisfaction with respect to medical facility provided is good
which reflects on the effectiveness of the company.

• The training and development wing of the company arranges programmes on regular basis
which is very good for the organisation.

• Training is an annual feature in the company which shows positively on the health and safety
policies of the company.

• The employees stress level is very limited in the organisation as majority of them face stress
only sometimes.

• The company has good safety and health provisions in place.

• The company is concerned with the health and safety of the employees.

• The company is maintaining the machines in a proper manner and it reflects of maintenance
department and company as a whole.

• The company is taking good amount of measures and precautions with respect to safety
aspect of the employees.

Suggestions:

• The company has to conduct fair investigation for the accidents occurred at the workplace.

• Periodic awareness and training has to be provided regarding the handling of the machinery
at workplace.
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• Keeping the safety of workers in, should come regular health check-ups as to be made
mandatory at least once in a week.

• Yoga and meditation can be introduced in the company on regular basis to ensure physical
and mental health of the employees.

• Good and trustworthy relationship has to be maintained between the management and other
workers so that other safety and health policies be implemented and can be carried also in
much good manner.

Conclusion:

From the study conducted by me “A study on health and safety measures at SKF INDIA
LIMITED” at Bommasandra. I came to know the adoption of the health and safety measures in
company, which are provided to the workers under the factories Act. The workers have insufficient
knowledge regarding the health and safety at the workplace. Some accidents do repeatedly take
place at the organization despite performing the job with safety measures.

The organisation is having good health and safety policy which is essential for the employees.
The organisation is having effective arrangements for communicating health and safety matters
for employees. The employee’s awareness and satisfaction with respect to medical facility provided
is good which reflects on the effectiveness of the company and No accidents are happened in the
company. The working environment is safe and secure in the company. The organisation is
providing the safety requirements for employees. The organisation is giving good safety and
health measures used by company.

Suitable ideas and suggestions were provided to avoid certain minor and major accidents at
workplace so that improvement can be made in health and safety measures. The management
has played a major role in adopting the most effective health and safety measures and majority of
the workers are satisfied with the adopted measures at the organization. Hence, to maintain good
health and safety policies at the organization it is very much important to form a goodand effective
disciplinary procedure. That the health and safety measures at SKF India Limited is very well
maintained and satisfactory.
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ABSTRACT

Covid – 19pandamic has been nightmare for the entire world. This research article is
based on the decision or the under graduates students pursuing final year B.Com and BBA
Looking for either employment  or pursuing higher education or both during post covid.
Random sampling method is used to understand the significance of higher education or
employment during the post covid at JP nagar colleges. Considering the entire population
of the college (censes method).Randomly Collected data has been analyzed by the researcher
using descriptive statistical tools like crosstabs, percentage analysis, chi – square test  and
inferences are drawn and found that there is a relationship between Gender and most
preferred decision post covid, There is a no relationship between course  and most preferred
decision post covid, there is a relationship between age and most preferred decision post
covid. The overall impact of the covid -19 on general education students were negative
which leads to different decisions in opting higher education, employment and both higher
education cum employment the article was concluded with suitable alternate solutions.

Introduction

Post Covid-19 is an opportunity to transform the higher education system. Institutes/ universities
should utilize this opportunity to transform itself. Curriculum design, collaborations, skill
development and faculty involvement. Today it is Covid-19 don’t know what lies ahead in future
for the million youngsters. Covid- 19 pandemic has sparked a global realization that our current
way of life does not work. It has broken our perception of what is normal and deconstructed
society as we know it. One such critical area, where the need for change has become evident, is
education. The effects of the coronavirus and thereby its preventive measures, has upended the
life of students, parents and teachers.
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The clear disruption in the ‘normal’ functioning of education has placed an emphasis on many
questions, which were previously asked and subsequently left unanswered. that is directly and
indirectly effecting on the students decision after covid these who are pursuing their under
graduation education in the batch 2020-21.

Review of literature

Pravat Kumar Jena (2020)The spread of pandemic Covid-19 has drastically disrupted every
aspects of human life including education. It has created an unprecedented test on education. In
many educational institutions around the world, campuses are closed and teaching-learning has
moved online. Internationalization has slowed down considerably. In India, about 32 crore learners
stopped to move schools/colleges and all educational activities brought to an end. Despite of all
these challenges, the Higher Education Institutions (HEIs) have reacted positively and managed
to ensure the continuity of teaching-learning, research and service to the society with some tools
and techniques during the pandemic. This article highlights on major impacts of Covid-19 on
HEIs in India. Some measures taken by HEIs and educational authorities of India to provide
seamless educational services during the crisis are discussed. Due to Covid-19 pandemic, many
new modes of learning, new perspectives, new trends are emerged and the same may continue
as we go ahead to a new tomorrow. So, some of the post Covid-19 trends which may allow
imagining new ways of teaching learning of higher education in India are outlined. Some fruitful
suggestions are also pointed to carry out educational activities during the pandemic situation.

Pravat Kumar Jena (2020)The impact of pandemic COVID-19 is observed in every sector
around the world. The education sectors of India as well as world are badly affected by this. It
has enforced the world wide lock down creating very bad effect on the students’ life. Around 32
crore learners stopped to move schools/colleges and all educational activities halted in India. The
outbreak of COVID-19 has taught us that change is inevitable. It has worked as a catalyst for
the educational institutions to grow and opt for platforms with technologies, which have not been
used before. The education sector has been fighting to survive the crises with a different approach
and digitising the challenges to wash away the threat of the pandemic. This paper highlights some
measures taken by Govt. of India to provide seamless education in the country. Both the positive
and negative impacts of COVID-19 on education are discussed and some fruitful suggestions
are also pointed to carry out educational activities during the pandemic situation.

NanigopalKapasia, Pintu Paul, Avijit Roy, Jay Saha, Ankita Zaveri, Rahul Mallick, Bikash
Barman, Prabir Das, Pradip Chouhan (2020)To assess the impact of lockdown amidst COVID-
19 on undergraduate and postgraduate learners of various colleges and universities of West
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Bengal. An online survey was conducted from 1 May to 8 May 2020 to collect the information.
A structural questionnaire link using ‘Google form’ was sent to students’ through WhatsApp and
E-mail. A total of 232 students provided complete information regarding the survey. The simple
percentage distribution was used to assess the learning status of the study participants. During
the lockdown period, around 70% of learners were involved in e-learning. Most of the learners
were used android mobile for attending e-learning. Students have been facing various problems
related to depression anxiety, poor internet connectivity, and unfavorable study environment at
home. Students from remote areas and marginalized sections mainly face enormous challenges
for the study during this pandemic. This study suggests targeted interventions to create a positive
space for study among students from the vulnerable section of society. Strategies are urgently
needed to build a resilient education system in the state that will ensure to develop the skill for
employability and the productivity of the young minds.

Amit Kumar; srinivasan, R (2021)The world is battling COVID-19 and economies across
the globe have declared a lockdown. Work from home (WFH) has become the norm, especially
for service organizations. Following government instructions, even the academic institutions had
to shut down temporarily, affecting academic delivery. Thus, they had to find new alternatives to
academic delivery, and virtual classes were the way forward. In the present paper, we attempted
to study the impact of lockdown on the teaching – learning process. The objective of the study
was to assess the adoption rate for virtual classes and to determine the various benefits, challenges,
and reasons for non - adoption of virtual classes. The study considered responses from 341
teachers of higher education institutions (HEIs) of Ghaziabad region. The study was divided into
two parts. One set of respondents were those who adopted virtual classrooms and another set
that did not adopt virtual classrooms. Descriptive statistics and t - test were performed to analyze
the data collected through primary sources. Among those who adopted virtual mode, the mean
of actual benefits was significantly less than the mean of expected benefits. Network issues, lack
of training, and lack of awareness were stated to be the major challenges faced by them. Lack of
awareness was stated to be the most important reason by those who did not adopt virtual
classrooms followed by lack of interest and doubts regarding the usefulness of virtual classes.
Less attendance, lack of personal touch, and lack of interaction due to connectivity issues were
found to be the significant drawbacks of virtual classes. The study also suggested the ways to
overcome the above challenges, drawbacks, and reasons behind non - adoption of virtual classes.

Vidyut Rajhans, Usman Memon, Vidula Patil, Aditya Goyal (2020)Academia is experiencing
massive reforms globally amid lockdown in COVID-19 outbreak. This study is aimed to apprehend
the enabling and impeding factors of these reforms, with a focus on optometry education. It
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brings together how the Indian optometry educational system has responded to COVID-19
disruptions with findings of the 2020 survey, in light of similar survey done in 2018.

Deepika Nambiar (2020)The purpose of this study was to conduct an online survey regarding
teacher’s and student’s perception and experience related to online classes. Delivery of classes
through online medium has been a recent modification brought out by the education system in
India in the wake of the current pandemic situation. Thus, this survey describes college and
university teachers and students’ perceptions and concerns with regard to taking online classes
that have been made mandatory in the wake of COVID19. The sample consisted of 70 teachers
and 407 students from colleges and universities in Bangalore city. Online survey method was
used for the purpose of data collection. The findings show that the following areas are important
for teacher and student satisfaction with online classes, these areas are: quality and timely interaction
between student and professor, technical support availability, structured online class modules,
and modifications to accommodate conduction of practical classes.

Dr Ankuran Dutta (2020)Indian higher education can boast of being one of the torch bearers
among many developing nations for its rich plethora of dynamic content. Due to the Novel
Coronavirus (COVID-19) pandemic, in all the higher educational institutions, which includes
universities, standalone institutes, and colleges, a total of about 10 million academic hours are
compromised, which will be rather difficult to compensate. The University Grants Commission
through its advisory instructed all the institutes to continue classes in online mode as per feasibility
and engage ICT tools available for use in academic discourse. Many institutions have been using
different social media platforms for the dissemination of knowledge. The present crisis has
revolutionized the entire higher education architecture of the country through videoconferencing
based online learning since there’s no other option to compensate for the compromised academic
activities. This paper aims at exploring the kind of social media used to disseminate learning
resources to the students, and the impact it crafting on their educational loss. It also elucidates the
effectiveness of online classes, e-learning pedagogy, and its outcome through structured qualitative
analysis

Kaushal, C.P. & Kaushal, Vinayak. (2021)COVID-19 virus has spread all over the world
including India. This corona virus pandemic has radically disrupted all the sectors including education
sector, which affects the socio-economic conditions of the people and education system. This
study is aiming to analyze the impact of COVID-19 on educational institutions, especially imparting
higher education and related stakeholders till date, when the government has taken early decisions
to breakdown the spread of virus among the community. The study is descriptive and analytical
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in nature where the information has been collected from the various official websites, newspapers,
online news articles, and discussions with colleagues working in the higher education setup. This
review study suggested some measures to overcome the situation such as special hygiene and
health related measures like social distancing, using precautionary tools and equipment and some
socioeconomic and technological measures such as economic supports for redesigning of the
sector, public private partnerships in education system, digitization of the study techniques and
educational infrastructure and use of Indian traditional knowledge. The higher education plays a
key role for socio-economic development of the people in any country and with the implementation
of these suggestive measures, the country will move forward and ensure the overall progress in
education sector.

Prof. Priyanka PanditaKoul, Prof. OmkarJagdish Bapat (2020)Biggest public health risk, the
world today facing is leading to biggest and fastest restructuration or re orientation of the Indian
education order. End of the month march 2020 recorded the spread of covid 19 pandemic to
over 185 countries and resulted in closure of over 95 percent of all schools, colleges and universities
impacting close to approx. 350 million students. The spread of the epidemic was so speedy and
quick that there were hardly any plans for transition to online teaching or learning from higher
education systems offline classes and no one could anticipate the associated potential risks and
opportunities that a sudden change could bring in the sector. Entrance tests of several universities
and many competitive examinations are held in such a crucial period that is affecting education
system badly. The intrusion in the education system due to the incessant COVID-19 is a reminder
that there is a prerequisite for revolution.The semester exams scheduled in May, in universities
across India, is now all set to be deferred indefinitely. Academic eventschain and the academic
calendars will be tempt fate if those are not completed in time. There is a stern threat that this
academic year will eventually be shifted by a few months all over IndiaIndeed, the students in the
final years of a course will suffer the most.

Objectives of the study

1. To understand the student’s interest in higher education post Covid – 19.
2. To understand the student’s interest in employment.
3. To understand the student’s interest in higher education and employment.
4. To understand the impact of covid – 19 on students of general education.



ISBN : 978-81-941390-1-0Samshodana Samapanam  - Multidisciplinary Research Articles

84 VET First Grade College, Bengaluru

Statement of the Problem

Due to the social distancing and Coronavirus lockdown in India, the higher education institutions
were shut down in the mid of their academic semester, resulting in huge loss of knowledge
diffusion and students’ access to instructional activities that are designed in a face to face teaching-
learning pedagogy. In view of this crisis, this study examines and assesses the impact of digital
social media to reach and retain the academic activity of the students of higher education.

Hypothesis

H0 = There is no significance difference between post covid and general education students
decision during 2020-21

H1 = There is no significance difference between post covid and general education students
decision during 2020-21

H01 = There is no significance difference between age with general education students decision
during post covid 2020-21

H02 = There is no significance difference between Gender with general education students
decision during post covid 2020-21

H03 = There is no significance difference between course with general education students
decision during post covid 2020-21

Research Methodology

A Study on general education student’s decision after under graduation post covid with special
reference to 2020-21 batch. The paper is the outcome of sample survey conducted on
constructive sample size of 96 students.The study is based on primary sources of data collected
through survey method by administering the questionnaire to the population studying various
levels like BBA and B.COMstudents through Google forms.Collected data form the survey was
analyzed, using descriptive statistical tools like crosstabs, percentage analysis, chi – square test
and inferences are drawn. To analyze the collected data following hypothesis has been formulated
objective wise which is as under. The researcher is accepting significant level @ 95% and tolerance
level of 5% that is significant at 5% (P<0.05) – Rejected, Non-Significant at  (P>0.05) -Accepted.

Limitations of the study

1. Study is based on only one college, hence the results cannot be generalized.
2. Period of study is immediate post covid-19 2020-21.later period is not considered.
3. The study is restricted to only B.Com and BBA, other under graduate students are not counted.
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Analysis and Interpretation

Table - 1

Employment 20

Higher Education 6

Higher Education Cum Employment 40

Not Sure 30

Total 96

Preferred Decisions Respondents

Most preferred decision Post Covid -19

The above table shows the most preferred decision of the students post covid -19. Out of 96
student respondents. 40 respondents opt for higher education cum employment,30 respondents
are not sure with their decision,20 respondents opt for employment and remaining 6 respondents
opt for higher education. This shows due to pandemic most of the students opt higher education
cum employment

Table - 2

18 - 21 years 12 6 42 24 84

22 - 25 years 0 0 0 12 12

Total 12 6 42 36 96

Age
Higher education
cum employment

Age with Most preferred decision Post Covid -19 Crosstabulation

Employment
Higher

education
Not sure Total

Most preferred decision Post Covid -19

The above table shows the cross tabulation of age and most preferred decision post covid -
19.Out of 84 respondents age  of 18-21 years,42 respondents opt for higher education cum
employment,24 respondents are not sure with their decision,12 respondents opt for employment
and remaining 6 respondents opt for higher education in the 22-25 years all 12 respondents are
not sure with their decision.
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Table - 3

As the p value is less than 0.05 in relation to age and most preferred decision post
covid-19, the null hypothesis is rejected, alternate hypothesis is accepted and it can be
concluded results are significant i.e.  There is a relationship between age and most preferred
decision post covid.

Table - 4

Female 6 6 12 6 30

Male 6 0 30 30 66

Total 12 6 42 36 96

Gender
Higher education
cum employment

Gender with Most preferred decision Post Covid -19 Crosstabulation

Employment
Higher

education
Not sure Total

Most preferred decision Post Covid -19

 The above table shows the cross tabulation of gender and most preferred decision post
covid -19.Out of 30 female respondents,12 respondents opt for higher education cum
employment,06 respondents are not sure with their decision,06 respondents opt for
employment and remaining 6 respondents opt for higher education.out of 66 male
respondents. 30 respondents opt for higher education cum employment,30 respondents are
not sure with their decision,06 respondents opt for employment and none respondents opt for
higher education.

Pearson Chi-Square 22.857a 3 .000

Likelihood Ratio 26.511 3 .000

N of Valid Cases 96

Value Df

Chi-Square Tests

Asymp. Sig. (2-sided)
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Table - 5

Pearson Chi-Square 18.868a 3 .000

Likelihood Ratio 19.918 3 .000

N of Valid Cases 96

Value Df

Chi-Square Tests

Asymp. Sig. (2-sided)

As the p value is less than 0.05 in relation to Gender and most preferred decision post covid-
19, the null hypothesis is rejected, alternate hypothesis is accepted and it can be concluded
results are significant i.e.  There is a relationship between Gender and most preferred decision
post covid.

Table - 6

B.Com 12 6 24 24 66

BBA 0 0 18 12 30

Total 12 6 42 36 96

Course
Higher education
cum employment

Course with Most preferred decision Post Covid -19 Crosstabulation

Employment
Higher

education
Not sure Total

Most preferred decision Post Covid -19

The above table shows the cross tabulation of course and most preferred decision post
covid -19.Out of 66 B.Com respondents, 24 respondents opt for higher education cum
employment,24 respondents are not sure with their decision,12 respondents opt for
employment and remaining 6 respondents opt for higher education. out of 30 BBA
respondents. 18 respondents opt for higher education cum employment,12 respondents are
not sure with their decision.



ISBN : 978-81-941390-1-0Samshodana Samapanam  - Multidisciplinary Research Articles

88 VET First Grade College, Bengaluru

Table - 7

Pearson Chi-Square 10.888a 3 .012

Likelihood Ratio 16.055 3 .001

N of Valid Cases 96

Value Df

Chi-Square Tests

Asymp. Sig. (2-sided)

As the p value is more than 0.05 in relation to course and most preferred decision post covid-
19, the null hypothesis is accepted , alternate hypothesis is rejected and it can be concluded
results are not significant i.e.  There is a no relationship between course  and most preferred
decision post covid.

Table - 8

The above table shows the preference for common attributes in the respondents who opt for
higher education, Good academic quality, cutting edge research, vocational education and industry
partnership with very good athletics, graduation rate and also employment rate

Academic quality 0 0 6 0 0

Cutting edge research 0 0 6 0 0

Vocational education 0 0 6 0 0

Industry partnership 0 0 6 0 0

Faculty 0 6 0 0 0

Innovation 0 6 0 0 0

Athletics 0 6 0 0 0

Career prospects 0 0 0 0 0

Graduation rate 0 6 0 0 0

Employment rate 0 6 0 0 0

Excellent Very good

Preference for common attributes in opting higher education

Very poorGood Poor
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Table - 9

The above table shows the reasons for opting employment after under gradation   most of
respondents agree that their preference is because to support family,self education, only person
to earn in the family,few of the respondents are disagree with the reason as to support self
education, not interested in further studies, very week in studies, failed to graduate, single parent
,Disrupted family and other respondents are very neutral. This shows even though they are
interested in studies because of the above reasons they are opting for employment.

Table - 10

To Support Family 10 20 0 0 0

To Support Self education 0 20 0 10 0

Only person to earn in the family 0 10 20 0 0

not interested in further education 0 10 10 10 0

Very Week in studies 0 0 10 10 10

Failed to graduate 0 0 0 10 20

Sister marriage 0 0 10 10 10

Brother Education 10 0 0 10 10

Single parent 0 0 0 30 0

Disrupted family 0 0 0 20 10

Unsolved family circumstances 0 0 10 10 10

Preference for Employment

Strongly
agree

Agree Strongly
disagree

Neuttral Disagree

To Support Family 30 25 0 0 0

To Support Self education 25 20 10 0 0

Only person to earn in the family 15 0 20 15 0

Preference for Higher education cum Employment

Strongly
agree

Agree Strongly
disagree

Neuttral Disagree
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Sister marriage 5 0 15 20 10

Brother Education 5 0 20 20 5

Single parent 5 0 5 25 15

Disrupted family 5 5 5 25 10

Unsolved family circumstances 5 5 10 15 15

The above table shows the respondents  preference opting for  higher education cum
employment. Most of the respondents strongly agree that their preference are because to support
their family, support self education and only person to earn in the family, many agree with same
preferences and almost half of the respondents disagree with the preference of sisters marriage,
brother education, single parent. disrupted family and unsolved circumstances.

Table - 11

Positive 12

Negative 47

Neutral 30

No Impact 7

Impact Respondents

Overall Impact

The above table shows the overall impact of covid -19 general education students out of 96
respondents 47 respondents have experienced negative impact,30 respondents are neutral,12
respondents have positive impact and remaining 7 respondents with no impact. Therefore majority
of respondents have experienced the negative impact due to covid because of this impact their
decision on higher education, employment and employment cum higher education has impacted.

Suggestions

• With the help of power supply, digital skills of teachers and students, internet connectivity it is
necessary to explore digital learning, high and low technology solutions, etc.

• Students those are coming from low-income groups or presence of disability, etc. distance
learning programs can be included.
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• Measures should be taken to mitigate the effects of the pandemic on job offers, internship
programs, and research projects.

• EDtech reform at the national level that is an integration of technology in the present Indian
education system.

Conclusion

A Study on general education student’s decision after under graduation post covid with special
reference to 2020-21 batch, As the world responds to the coronavirus (COVID-19) pandemic,
there is negative impact on covid-19 on under graduate students where it impacts the decision of
the students on post covid with respect to there education, employment and also both education
and employment. The further scope of research is to comparative study on previous years students
decision that is pre covid and after post covid  with high sample size and with large sample
frame.So that results can be generalised.
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ABSTRACT

The COVID – 19 pandemics has led the college professors to an unpredictable scenario
where this situation has accelerated the shift from traditional offline to online teaching-
learning methods, and relationships have been altered by the avoidance of direct contact
with the others, with implications for their mental health. Actual work appeared to be a
factor that could forestall mental problems, for example, nervousness or melancholy in
this exceptional circumstance. College professors have encountered more elevated levels
of misery because of the outstanding burden produced during the lockdown. The studies
forestall medical issues among college professors in future comparable circumstances, it is
essential to encourage the act of active work at home. The College Professors presume
that preparing in mixed or online instructive strategies would be vital for their positive
work advancement in future. A Snow ball method of collection of data is used with 345
College Professor samples by way of virtual survey.

Key Words: COVID-19 Pandemic, College Professor, Health.

Introduction

The worldwide dissemination of the COVID-19 pandemic disease has had several effects
that could impact the general welfare of individuals. On one hand, the virus itself produces personal
circumstances in which, in addition to the effects of the disease, human feelings such as fear
(Asmundson and Taylor, 2020), concern, nausea, anxiety, or depression-related discomfort can
occur more regularly (Bao et al., 2020). Indeed, a spike in depression and stress levels between
the first days and the third week of the lockout was observed in recent research on the psychological
effect of this pandemic epidemic on the general population (Ozamiz-Etxebarria et al., 2020;
Rodríguez-Rey et al., 2020). In addition, insomnia has been correlated with disrupted sleep in
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several studies (Rajkumar, 2020).In the other hand, owing to the epidemic and the resulting
quarantine (Zhang et al., 2020), as well as the treatment of dependent or infected individuals or
others under other medical conditions at home or in the vicinity, social dynamics have improved.

It was also attributed to the government’s defensive measures, such as containment or lockout
(Liu et al., 2020). Individual variations tend to play a major role in past pandemics (Asmundson
and Taylor, 2020). In any event, larger and more detailed research is also needed on the effect
on mental health (Mahase, 2020).Also, individuals worldwide have ended up adapting to new
expert extensions (Zhang et al., 2020). Some of them have totally halted their work, and in a
word, they should confront their future with vulnerability; others have discovered their work
hours expanded and have overseen dangerous circumstances (e.g., wellbeing and social laborers,
or item providers). This wellbeing emergency is additionally setting off a financial emergency at a
worldwide level and inside half a month (UNESCO, 2020a).Another factor affecting grown-
ups’ personal, social, and work fields is that identified with the lockdown of children at home on
the grounds that, multiple occasions, guardians have been engaged with numerous jobs and
assignments all at once (Orte et al., 2020). In the interim, instructive organizations have not
halted the researcher year, so educators have wound up adapting to online training at any level
(Wang and Zhao, 2020) while taking care of other private matters.

Moreover, it ought to be referenced that Spanish educators’ working conditions before this
pandemic circumstance were at that point tight because of the teacher/students’ proportion from
25 to 36 for each instructor (Education Youth Policy Analysis Unit in the Education Audio-visual
Culture Executive Agency, 2020a) and the high measure of exercises (30–32 every week) they
need to give (Education Youth Policy Analysis Unit in the Education Audio-visual Culture Executive
Agency, 2020b).Educators, by and large, are not prepared for e-learning projects and exercises
since this is excluded from the educational plan of essential and optional training (Education
Youth Policy Analysis Unit in the Education Audio-visual Culture Executive Agency, 2020c).

It ought to be stressed that, in emergency circumstances, educators may assume an extra and
essential part. They can give psychosocial backing to students. Initially, educators can make a
protected and steady connection where understudies may communicate their feelings and
encounters; furthermore, they can remember explicit organized psychosocial exercises for the
teaching/learning measure that can firmly help weak understudies (Inter-Agency Standing
Committee, 2007a).Along these lines, teachereducators’ outstanding task at hand can be viewed
as very high, and therefore, the encouraging calling can be described by undeniable degrees of
stress and actual objections (Bogaert et al., 2014).
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This health and, subsequently, financial emergencies brought about by a pandemic that is
arriving at practically all nations on the planet inside half a month are extraordinary in the new
past. In any case, exercises may be drawn from past scourges and financial emergencies
(UNESCO, 2020a). It tends to be finished up from past encounters that active work and exercise
could assist with relieving the impacts brought about by the current pandemic on the psychological
and actual strength of residents around the world.

Research Gap

This studyis about how college professors have been influenced by the COVID-19 pandemic
concerning their health and in-turn connected to three essentialareas of their life, namely, work,
family, and social life.

Statement of Problem

A study on Health affliction of College Professors due to COVID – 19 Pandemics.

Objectives:

• To find changes in Health of College Professors due to COVID-19 pandemic
• To assess the work, family and social lifeduring the COVID-19 pandemic
• To identify the outcome on changes due to COVID-19 by College Professors

Scope of Study

The study is aimed at understanding and adoption of changes by College Professors during
COVID-19 pandemic. It is an important and significant research area. It focuses mainly on
covering topics that rely on the Professors in the Colleges.

Research Method and Design

This study is a descriptive statistic using mixed methods design: third paradigm (concurrent
triangulation).The sample of this research was composed of 345 college professors. This research
is characterized for both quantitative and qualitative methods, specifying the weight and the
sequence of each part and explaining how booth approaches are linked.

Primary Data

A Snow ball method of collection of data is used with 345 College Professor samples by way
of virtual survey. The sample data using a virtual questionnaire that included information about
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sociodemographic variables, college professors working conditions and activities in their social
life were analysed.

Secondary Data

• Previously published records
• Books
• Research documents and reports
• Periodicals

Limitations

The key drawback of this work is that a more detailed and wider geographic context has not
been covered. Another drawback is that it is important to discuss other factors relevant to working
and personal environments during the lockdown to determine their effects on mental wellbeing /
health, considerations that were not provided due to the study’s duration limitations.The last
constraint to be considered is that a medium proportion of the textual units is clarified by grades.
Thus, with more testing, these findings should be verified.

Analysis

The Spanish version of GHQ-12 was applied to measure mental health. This one-dimensional
4-point (0-3) Likert scale measuring aspects related to social dysfunction, anxiety and depression
were used. The questionnaire has acceptable psychometric properties, being its internal consistency
acceptable (α = 0.76) and its external validity assessed by correlating with whole scale medium
(r = 0.57). the correlation with ISRA’s factors high: Factor I r = 0.82; Factor II r = 0.70 and
Factor III r =0.75. Open questions were applied to collect qualitative data regarding working
conditions, family and social relationships. Cronbach’s alpha was estimated to analyse the reliability
index of the GHQ-12 scale. Qualitative data obtained from the open questions were analysed
with the ALCESTE software. The sample of this study was for 345 college professors with mean
age of 44.62 years [SD = 9.53; 264 women and 81 men]

Findings:

• Descriptive results of college professor teaching and health and reliability of the GHQ-
12 scale.

Participants agreed, on the one hand, that they spent an average of 38.34 h (SD = 19.28 h)
a week doing teaching tasks. Regarding online practices, 64.34 percent (n = 182) reported
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that they had previously had little or a little training in virtual education, and 56.81 percent (n
= 196) respondents reported doing any or a lot of training during the lockout on how to teach
online.

In the other hand, 80 percent of the participants (n = 276) suggested that they performed
physical activity at home (M Hours/week = 4.12; SD = 4.063) in comparison to physical
exercise, and 57.39 percent (n = 198) admitted that they went for a stroll (M Hours/week =
1.69; SD = 2.381).

The overall mean of the GHQ-12 cumulative scores was 22.05 (SD = 5.26) given the general
fitness of the college professors. In addition, the GHQ-12 scale displayed a reasonable index
of reliability (Cronbach’s alpha = 0.77).Finally, statistically meaningful variations were not
observed by contrasting the GHQ-12 cumulative scores for college professors performing
high physical exercise (n = 141; M = 21.596; SD = 5.426) and low activity (n = 204; M =
22.368; SD = 5.128) (t(343) = 1.34; p = 0.1809). The scale of the impact was poor (Cohen’s
d = 0.1468).

• Predictors of Health: Bayesian linear regression.

A Bayesian linear regression was conducted considering the number of hours of physical
exercise performed at home, the hours devoted to teaching results, the number of classes /
students, and the number of hours spent walking away from home as predictors of the GHQ-
12 result. For each potential model, an uninformed uniform prior [P(M)] of 0.063 was set.The
findings show that the better regression model compared to the one that incorporates the
time of physical exercise at home and the hours devoted to teaching practice (BF10 = 11.07).
The coefficient of regression for hours of physical exercise at home is b1 = -0.096 and b2 =
0.039 for teaching work.The model’s constant is b0 = 22.052. For example, a college
professor who performs 5 hours of physical exercise a week and works for 39 hours a week
would have a GHQ-12 assessed mental health score of 21,9929 (according to the equation
below).

y = 22.052 + (-0.096 x [5-4.118]) + (0.039 x [39-38.345]) = 21.9929

• Perception of the changes experienced due to COVID-19 lockdown situation.

The responses have been analysed through the ALCESTE program in three areas – work,
family and social life. Three classes with the highest χ2 are taken into consideration.
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1. Changes observed by college professors regarding their professional performance.

On the one side, six variables or groups describing 59% of the textual units were obtained in
the research performed for the low physical activity category.The first class (Changes in
working life) has more general material and is compared to two other classes, 2 (Increased
workload) and 3 (No student interaction), which are connected to teaching approaches and
student contact. The relation between Classes 2 and 3 is connected with Class 4 (Teaching
Changes) and the connection between Classes 5 (Excessive Time Dedication) and 6 (Too
many working hours). The general criticism of working in excess and dedicating more hours
due to changes in instructional methods is common in these colleges.

In the other side, a different framework appears in the study made with the answers provided
to the same question by college professors with higher levels of physical activity, this time
composed of five variables or groups that describe 54 percent of textual units but are also
structured in a more hierarchical structure.The first class (online) interacts with class 2 in this
respect (Lack of direct contact with students). The second connects to Class 3 (Technological
Tools), and the third connects to Class 4 (More Working Hours) and Class 5 (More Working
Hours) links (Concern for students). Thus, college professors with higher levels of physical
exercise therefore share views on the impact of online education during the lockdown, but
these are weakly related.

2. Changes observed by college professors in their family lives due to COVID-19 lockdown.

As a result of the recently applied online teaching techniques owing to the pandemic, educators
were asked about the changes they witnessed in family life. In a population with poor physical
exercise, a three-class system illustrates 48 percent of the textual units.The first class (Little
Family Time) is related to the relation between Classes 2 (Telecommuting) and 3. (Less
contact with the family). College professors therefore experience a reduction in interaction
with their family member that could be correlated with telecommuting and the resulting rise in
workload.Regarding those college professors with higher levels of physical exercise, with
45% of the textual units, the changes found in family life were clarified in three groups.Class
1 (Family Dedication) relates to the relation formed by Classes 2 (Family Isolation) and 3.
(Changes in family life). Therefore, college professors with higher levels of physical activity
display a drop in interaction with family members, but it does not contribute to the workload.

3. Changes observed by college professors in their interpersonal relationships or social life.

Four groups have been obtained in the category of lower physical activity stages, explaining
45% of the textual categories. Class 1 (Need for physical contact) interacts with class 2
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(Online relationships) in this structure and with the association between classes 3 (Distance
relationships) and 4 (Distance with friends).As for the category with higher levels of physical
activity, the responses are divided into four groups, describing 38% of the textual units in this
system, Class 1 (Contact friends’ difficulty) is correlated with Class 2 (Quality of interpersonal
relationships) and with the correlation between Class 3 (Greater contact) and Class 4. (Greater
online contact).In their relationships, college professors with higher levels of physical activity
therefore perceive greater touch, but also problems and a lack of consistency.

Conclusion

Elements apply to college professors these days, the GHQ-12 scale tests condition and not
trait. Scores over 12 have been regarded in some research as suggesting the development of an
emotional condition (Ruiz et al., 2017). The survey average score (M = 22.05; SD = 5.26)
reveals signs of mental issues.A thorough psychological assessment would be advised if we were
not undergoing the special lockout condition and the tension that this entails.The time spent on
physical exercise on a weekly basis and the number of hours working on instructional activity
favourably predict these mental concerns negatively.

In this research as in previous studies, physical exercise has appeared to be a protector in the
creation of mental issues. But in this research, the amount of exercise in general does not make
the difference, although it seems that part of the variation on mental health is clarified by the type
of activity, especially indoor physical activity; thus, it can be improved to boost the mental health
of college professors. Other potential stressors, though, such as the number of classes / students,
tend to have little correlation with mental wellbeing/ health. Nevertheless, the predictor strength
of these variables is small, so college professors can also consider other variables to be tested as
predictors of mental health.

The findings derived from the qualitative responses indicate variations due to lockdown related
to the reported improvements in the lives of students. In the dialogue of the two classes of college
professors, strong discrepancies are noted.Those who record low physical activity, on the one
hand, point out improvements in their personal lives and relationships with students and reflect on
showing their concern for the greater engagement and longer working time needed by online
teaching.College professors who have more time to cultivate physical fitness, on the other hand,
display a stronger dispersion of their responses.

Two classes are linked to their interaction with learners in this regard, the other two have to do
with improvements or problems in their teaching results (the change to online teaching and the
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need to master technological strategies),and the last one is associated with the voicing of views
on the increased workload.As telecommuting is more demanding in hours, this factor has already
been included in the literature, because the atmosphere would not change, as well as having to
bring into play new skills that they missed on a daily basis.

Given the fact that career shifts dictate changes in family life that are included in two classes in
the low physical exercise group and in three classes in the other group, it has been considered a
good predictor for spending more time with the family in all categories. In other words, because
of the lockout, all parties lament the struggle they have to face with the families.

The lockdown has also influenced social relationships / life. The views held by the group with
higher physical activity in this segment are more positive than those expressed by the group with
no physical activity.The distance feeling is only stated in one class in the first category, while the
other expressions suggest a positive outlook, taking into account the importance of sustaining
online relationships.Meanwhile, in both groups, the community with lower levels of physical activity
presents concerns about the absence of partnerships. In order to understand more about the
type of physical exercise or other factors that promote mental health, more study should be
explored.

The difficult lesson involved in alleviating the difficult condition of the pandemic epidemic
leads to three points of action: the implementation of steps to encourage online teaching resources;
the development of teaching techniques that benefit teaching-learning processes focused on mixed
or online methods; and the development of support systems to promote physical activity among
citizens.
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ABSTRACT

In this paper, the various modes of transportation are been covered which uses Internet
of Things (IoT) technology to showcase the relationship between IoT and emerging technologies
on various modes of transportation. The Internet Of Things (IoT) deals with connecting
devices through network and deals with cloud by securing all the data and sensor information
of the user. IoT when integrated with cloud computing makes easy and improvedlife.

Keywords - Internet of Things (IoT), cloud, sensors, technology.

Introduction

Internet of Things (IoT) is the current technology which is being implemented throughout the
world in different ways. In the year 1999, ingenious technologist Kevin Ashton named “The
Internet of Things” where a system is connected to the physical devices via internet.

As the basic infrastructure of a society is improving drastically, even the number of vehicles for
transportation is also increasing simultaneously day by day. All of are concerned for our beloved
ones, hence Internet of Things enabled devices plays a major role in improving transportation
and logistics.

Transportation can be defined as a mode to travel
from one place to another place according to the
convenience. Transportation can be classified into major
modes as shown in Figure 1. They are

1. Land (Rail,Road)
2. Air (Aircraft)
3. Water (Pipeline) Figure 1
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1. Rail

This transportation provides comfort for the
passengers and goods are transported safely from
one place to another place, since its time of inception
from 19thcentury. Internet of Things has made a major
impact in this transportation industry by developing
smart trains. Internet of Things comes into picture
when the train operates at high speed through tunnels
and in extreme weather conditions. A train event
recorder records data about train operations and
performance to the control systems.

As shown in Figure 2, Smart Trainer will track all components that may cause derailment and
delay train time. Installing video surveillance systems in all trucks can improve the safety of
passengers on the train. On-board sensors continuously detect vibrations that indicate problems
with wheels, brakes, and car engines, thereby avoiding further damage and temperature on the
train, thereby providing higher reliability. The track detection sensor is installed on the track.
Provides complete information about current conditions and temperature. Installing GPS (Global
Positioning System) on a smart train will send a signal to the railway’s signal management system
to track the train time. The components of the train schedule that may cause the train to derail and
delay the train. Install video surveillance on all buses to ensure safetyThenumber of passengers
on the train is increasing. On-board sensors continuously detect vibrations that indicate problems
with wheels, brakes, and car engines, thereby avoiding further damage and temperature on the
train, thereby providing higher reliability. With lane detection sensor, it can provide complete
information about current conditions andtemperature.

The global positioning system (GPS) function in the smart train sends the signal to the railway
signal management system to track the train schedule. The surveillance of the Internet of Things
has also expanded the railway infrastructure. The smart bus monitors all components that may
cause the train schedule to derail and delay. A video surveillance system is installed in all trucks to
improve the safety of passengers on the train. The sensor prevents further damage by continuously
recording vibrations that indicate problems with wheels, brakes and trainers, thereby improving
reliability. The temperature on the train. The railway has track detection sensors that provide
complete information about current conditions and temperature. Installing GPS (Global Positioning
System) on a smart train will send a signal to the railway’s signal management system to track the

Fig. 2



105VET First Grade College, Bengaluru

Samshodana Samapanam  - Multidisciplinary Research Articles ISBN : 978-81-941390-1-0

train time. It is also being expanded through the Internet of Things. It is also possible to track the
arrival and departure of passengers, so more trains can be added and arranged. It is also expected
to avoid shutdowns in the worst weather conditions. Tickets can be booked online via email and
smartphone. According to their previous experience, passengers have more advantages.

2. Road

The fast developing technology in automobile industry is that of self-driving cars. For this
technology to come into force, IOT plays a major role. Smart road includes a variety of
features for drivers, business and transportation department. This includes:

1) Solar Energy: By using the sun’s power, IoT technology devices could use many devices
located inside a vehicle. Smart phones and GPS devices could powerful by using solar
energy stored in smartroads.

2) Charging stations: To accommodate more electric transport the smart road could provide
more charging stations. It is
estimated that till 2020 about
10 million electronic vehicles
will be on thehighway.

3) Heated roads: Till now the
road crew uses salt and
scrapers to remove ice from
the highways but using IoT
Technology the future road
could use heated roads and
prevent icebuildup.

How Do Autonomous Cars Work

Multiple devices can be wirelessly connected to the cloud system through the Internet of
Things. Car s are connected to IoT-based technology systems that exchange information about
roads, moving cars, an d moving vehicles. Road and navigation) are collected by the system and
analyzed by the IoT computer syste m so that the car can drive independently. The advantages of
automated cars are improvement of safety o n roads, better mobility for the young, elderly and
disabled, improvement of fuel efficiency and parking s pace.

Fig. 3
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According to Figure 3, general working principles of automated cars are:

1) Video cameras (both forward and rear) - Provides 360 degree visibility around the cars.
Itdetects traffic light, signals of other cars, detects pedestrians, cyclists andobstacles.

2) Radars(forward,rear) - With the help of Radars we are able to see the car ahead through
heavy rain, fo g anddust.

3) Lidar - Provides 3D maps of the location where the car islocated.
4) Ultrasonic sensors - It measures the position of objects close to thevehicles.
5) Position sensors - It is used to sense the movement and detect the car position on themap.
6) GPS navigation - It catches Signals from satellites to provide more accuratepositioning.
7) Central computer - Provides analytics to gather data and influences decisionmaking.

3. Air

It could additionally be secure to anticipate the Internet of Things (IoT) performs a extra
significant function in airline operations. This generation already is having an effect at the
industry, as it’s far getting used for the whole thing from luggage monitoring to cabin weather
control. The capacity of IoT is groundbreaking. By efficaciously using IoT, airways have the
gear to substantially lessen or maybe dispose of the reasons of a number of the maximum not
unusual place court cases with inside the industry, which includes misplaced bags, flight delays,
and customer provider issues. It could additionally be secure to anticipate the Internet of
Things (IoT) will retain to play a extra significant function in airline operations. In fact, this
generation already is having an effect at the industry, as it’s far getting used for the whole thing
from luggage monitoring to cabin weather control. The capacity ofIoT is groundbreaking. By
efficaciously using IoT, airways have the gear to substantially lessen or maybe dispose of the
reasons of a number of the maximum not unusual place court cases which includes misplaced
bags, flight delays, and customer support issues. IoT will create tangible and massive blessings
for his or her clients and business. Ways airways are the use of IoT..

Virgin Atlantic’s Connected 787s–

Virgin Atlantic takes the use of the Internet of Things to a new level. The airline currently
manufactures its fleet of Boeing 787 aircraft and cargo equipment connected via IoT devices. It
is expected that the total amount of data received during the flight will exceed an astonishing 0.5
TB. Information needed to identify and correct mechanical problems before they occur. This
means safer flights, fewer delays and The best overall customer experience.
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Delta’s Baggage Tracking –

Whether it’s a lost suitcase, a lost item or excessive waiting, almost every passenger encounters
a problem with checked baggage at one location or another. Delta became the first US operator
to use radio frequency identification (RFID) technology for baggage tracking, taking a huge step
to solve this industry problem. With the help of automatic notifications in the Delta Mobile App,
passengers can see the location of their luggage on their way to the plane, on the plane and on the
way to claim their luggage. The Internet of Things enables Delta Air Lines to provide customers
with transparency and control over baggage. Delta Air Lines has achieved a 99.9% success rate
through this technology, making it the best global airline in the UnitedStates.

AirAsia’s Adoption of GE’s Flight EfficiencyServices

This technology can help airlines track accurate delivery routes, which is estimated to be 20%
inefficient in the industry, and analyze flight data to optimize aircraft and fuel consumption

4. Water

Water is one of the most precious natural resources. Under the conditions of urbanization,
resources are rapidly becoming scarce. Despite its limitations, the monitoring system of the
water sector still relies on SCADA (Supervisory Control and Data Acquisition). Industry
uses IoT sensors to monitor water levels and chemical leaks, and even regulate water flow.
The Internet of Things in water treatment uses the concept of smart sensors, which are installed
at different locations in the water system. These sensors collect data and send it back to the
monitoring system. This data can include water quality, temperature changes, pressure changes,
water leak detection and chemical leak detection. The Internet of Things in water treatment is
a powerful communication technology that can wirelessly send data from physical objects to
computers running intelligent analysis software. A cloud system for real-time access to IoT
sensor data. A smart water sensor with IoT function can monitor water quality, pressure and
temperature.

In fact, sensor solutions can measure liquid flow and can be used by water companies to
track the flow through the treatment plant. Detect the leak and send an alarm to the remote
control immediately. These notifications are sent as soon as it may take several hours to
discover the problem, just like an engineer must check the liquid level manually or on foot.
Another important advantage of the Internet of Things in wastewater management is that
chemical residues can be detected after cleaning. This can be used to calculate the efficiency
of the selected treatment process and to ensure that the release of the chemical substance
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Fig. 4

remains within an acceptable range. This
type of sensor can also help detect and
reduce spread. Legionella bacteria are
found throughout the factory. Legionella
spread through fog, such as B. Adding
air-conditioning in buildings may be
serious. It is dangerous for employees.

Smart software uses the Internet of
Things to manage water and wastewater.
These applications can be customized to
meet the specific needs of water treatment companies. Based on the available data, complex
calculations can be performed so that water experts can control all necessary parameters. Sewers,
sewage treatment, sludge, rainwater, water flow and factory operations. By installing a fluid flow
sensor, the equipment can run at full load.In this way, companies like specialized sewage treatment
plants can shift from passive maintenance to preventive maintenance, and better understand the
use of their resources and equipment, thereby improving efficiency through the development of
the Internet of Things. In the water industry..

Conclusion

Internet of Things (IoT) is a concept where the virtual world of information technology is
connected to the real world. The latest technology of Internet of Things such as RFID and
sensors makes our life better and comfortable.

References

• https://economictimes.indiatimes.com/industry/transportation/railways/railways-to-roll-out-
smart-coaches-with-diagnostics-info-system/iot-ready/slideshow/64111826.cmshttp://
www.blog.indianrailways.gov.in/internet-of-things-iot-and-indian-railways/https://
en.wikipedia.org/wiki/Black_box

• https://www.geospatialworld.net/blogs/how-iot-is-changing-the-waste-water-industry/https:/
/ w w w. b i z 4 s o l u t i o n s . c o m / i o t - i n - w a t e r / h t t p s : / / w w w. g o o g l e . c o m /
search?q=iot+in+water+management&tbm:https://www.google.com/search?biw

• https://w3.accelya.com/blog/5-great-ways-airlines-are-using-the-internet-of-things https://
www.sam-solutions.com/blog/iot-in-automotive-industry-the-creation-of-self-driving-cars/



109VET First Grade College, Bengaluru

Samshodana Samapanam  - Multidisciplinary Research Articles ISBN : 978-81-941390-1-0

ABSTRACT

All the businesses require an in-depth look at their financial structure. Investors and
analysts typically use ratio analysis to assess the financial health of companies by scrutinizing
past and current financial statements and this is also essential to improve its competitive
position in the industry. Ratios compare the different aspects of a company’s performance
or how the company copes up within a particular industry or region.

The researcher has made study on financial performance by making use of ratio analysis
using financial statements of five years in Browndove Healthcare Private Limited which
deals with renal care consumables used for haemodialysis. The researcher has conducted
research on seventeen types of ratios and has found that overall financial performance of
the company is declining. Hence the Directors of the company need to pay more attention
to recover the financial position of the company. Sales promotion efforts and techniques
need to be adopted to increase sales. The management of the firm need to be more vigilant
to improve the present situation.In this Covid-19 era, the industry needs tax waivers and
other financial concessions from the government at this juncture. The company needs a
boost to produce raw materials in India which were sourced from China earlier.

Key words: Financial structure, Financial statements, Haemodialysis, Vigilant, Sales
promotion, Tax waiver, Boost.

Introduction:

The potentiality of an organization to analyse its financial position is essential for improving its
competitive position in the marketplace. Through a careful analysis of its financial performance,
the organization can identify opportunities to enhance performance at the department, unit, or
organizational level.

A study on evaluation of financial performance using Ratio Analysis at
Brown dove Healthcare Private Limited, BTM Layout, Bangalore.
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Ratio analysis helps to pinpoint areas of strong financial performance and those that need
improvement. Several ratio analysis instruments helps to accomplish a comprehensive
understanding of a firm’s financial performance. It also helps to examine financial structure if
borrowings is more frequent than increase in sales. One way to analyse financial health and
identify how it might be improved is by examining the financial ratios. Ratios are used to make
comparisons between different aspects of a company’s performance or how the company manages
within a particular industry or region.

Review of Literature:

• Prof. Vishal Purohit, Dr. Indira Dixit (2019) as per the title ‘A study on financial performance
using ratio analysis Dainik Bhaskar’ in the ‘Journal of The Gujarat Research Society’ present
their views that financial analysis evaluates the financial health of the firm. Dainik Bhaskar had
used the published annual reports for secondary data, as accounting ratios demonstrates the
changes and are a useful tool for various stakeholders like management, financiers, shareholders
and creditors etc.

• S. Dharchana, S. Sai Shree (2019) as per the title ‘A study on analysis of financial performance
of CITY UNION BANK’ found in their study that ratio analysis is helpful to evaluate liquidity,
profitability and efficiency of operations. They used accounting ratios and secondary data
was retrieved from the published annual reports of the company for time period 2015-2019
and it helped to evaluate solvency and performance using ratio analysis.

• Shah Shreeda, Viral Shah (2018) as per the title ‘A study on financial performance using ratio
analysis of Visa Steel Limited final’ uses secondary data from the published annual reports of
the company for time period 2012-13 to 2016-17 which shows that the financial performance
of the company is poor after 2015-16 and directors need to revive the company. Accounting
ratios are used which are useful tool for various stakeholders like management, financiers,
shareholders and creditors etc. Thus, it proves that financial analysis ascertains the financial
health of the firm. Accounting ratios demonstrates the changes for a number of years and
analyses the financial position of the company.

• Akhor Sadiq Oshoke, Jafaru Sumaina (2015) as per the title ‘Performance Evaluation through
Ratio Analysis’ in their ‘Journal of Accounting and Financial Management’ found in their
study that that management and policyholders need to utilize effectively liquidity and profitability
ratios as the real performance evaluation indicators and also pay attention to other possible
variables which contributes to the performance evaluation through ratio analysis. They
employed descriptive statistic, Pearson correlation matrix and simple ordinary least square
regression technique for the periods 2009 and 2013 in selected quoted firms. It showed that
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that liquidity ratio has a negative impact, leverage ratio and market ratio has a negative and a
positive impact and profitability ratio has a significant positive impact on firm’s performance
evaluation.

• M Kumbirai, R Webb (2010) as per the title ‘A financial Ratio Analysis of Commercial Bank
Performance in South Africa’ in the ‘African Review of Economics and Finance’ investigate
the performance of South Africa’s commercial banking sector for the period 2005- 2009 to
measure the profitability, liquidity and credit quality performance of five large South African
based commercial banks. As per their study, bank performance increased considerably in
the first two years of the analysis and after global financial crisis in 2007, there was a fall in
profitability which deteriorated the credit quality of South African Banking Sector.

• Abraham, University of Wollongong (2006) as per the title ‘Financial Management in the
Non-profit Sector: A Mission-Based Approach to Ratio Analysis in Membership
Organizations.’ states that Non-profit organizations are a combination of mission, members
and money. As per his study, ratio analysis helps identify organizational strengths and weaknesses
by detecting financial deviations. Appropriate analysis of past performance helps an
organization to have vision of its future perspectives. The author concludes by identifying the
limitations of ratio analysis and makes suggestions for its further application.

• Doron Nissim & Stephen H. Penman (2001) as per the title ‘Ratio Analysis and Equity
Valuation: From Research to Practice’ outlines that financial statement analysis is important
for equity valuation. Financing activities are differentiated from operating activities and the
intention is used to forecast payoffs to equities. Time series behaviour of ratios is described
and its steadiness is documented.

• E.Thanassoulis, A.Boussofiane, R.G.Dyson (1996) as per the title ‘A comparison of data
envelopment analysis and ratio analysis as tools for performance assessment’ compares data
envelopment analysis (DEA) and ratio analysis as alternative tools for assessing the performance
of organizational units such as bank branches and schools.  The authors in their study found
that comparison emphasizes on how well the two methods agree on the performance of a unit
relative to that of other units and are of the opinion that ratios provide useful information on
the performance of a unit on specific aspects.

Research Gap:

One method of failure analysis is analysis of financial ratios to predict performance of a
company. However, as per review of literature, only few ratios were used to analyse the financial
position of a business.
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This project emphasizes on importance of each ratio and its relativity with financial performance
of business. Ratio analysis was not done in this company, hence research is undertaken to check
the financial stability of the business in past five years.

Statement of problem:

Financial statements do not represent a complete picture of the business but just a collection
of facts which can be expressed in monetary terms. With unlimited wants and limited financial
resources, the company need to be concerned with what is produced, requirement of funds,
allocation of funds, selection of developmental priorities, proper monitoring of accounts to avoid
cash flow problems and to ensure the profitability of the enterprise. Thus, analysis of ratios
clarifies strengths and weakness in performance when proper comparisons are made and reasons
for adverse trends or deviations from norm are investigated thoroughly.

Objectives of study:
• To analyse the solvency position of the company.
• To assess the overall financial performance of the company.

Scope of study:

General purpose of the study: This paper attempts to analyse the financial performance of
Browndove Healthcare Private Limited through the financial statements of past five years by
ratio analysis which would help investors and other interested parties to have a gist of financial
standing of the company. The period of the study:

The present study is made for a period of five accounting years starting from 2015 to 2019.The
geographical location covered in the study: BTM Layout, Bangalore.

Research Instruments:

This project is secondary data and collection sources are financial statements of past five
years i.e. Profit and loss account, Balance sheet and Cash flow statement as handed over by the
company. It also includes books, journals, websites etc.

In addition, a number of reference books, journals and reports were also used to formulate
the theoretical model for the study. And some information were also drawn from the websites.

Secondary data:

During this time of COVID-19, this secondary data has turned out to be boon as profit and
loss account and balance sheet was already been retrieved from the company.
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Analysis and Interpretation:

Table No. 1- Table showing calculation of Current ratio

Formula= Ratio=Current Assets/Current Liabilities

2014-15 65893544 61994804 1.07

2015-16 217794141 96699758 2.25

2016-17 165785283 133658070 1.24

2017-18 204953399 199521361 1.03

2018-19 224295043 287140597 0.78

Year Current Assets Current Liabilities Current Ratio

Discussion: Except 2015-16, all other years’ company’s ratios is not satisfactory as compared
to the ideal ratio of 2:1. It indicates current assets are less compared to current liabilities for all
the years except 2015-16.

Table No. 2 - Table showing calculation of Liquid ratio

Formula= Quick Assets/Quick Liabilities.

Discussion:

A good liquidity ratio is anything greater than 1. It indicates that the company is in decreasing
trend since 2016 and is likely to face financial hardships. Hence, the favourable liquid ratio is
2.40 of 2015-16, 1.47 of 2014-15 and 1.02 of 2016-17. There was decrease in liquid ratio
since 2016-17 as the liabilities are more than quick assets.

2014-15 42321703 28725435 1.47

2015-16 164473916 68292819 2.40

2016-17 95829470 93604531 1.02

2017-18 121075089 142653128 0.84

2018-19 130258374 190891843 0.68

Year
Quick Assets (Current

Assets-Inventory-
Prepaid expenses).

Quick Liabilities
(Current Liabilities-

Bank Overdraft).
Liquid Ratio
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Note: Sometimes bank overdraft may be excluded from current liabilities considering
it as permanent arrangement.

Bank overdraft is deducted from current liabilities since bank overdraft is secured
by inventories, the other current assets must be sufficient to meet other current liabilities.

Table No. 3 - Table showing calculation of Super Quick Ratio

Formula = (Cash and Marketable securities)/ (Current Liabilities).

2014-15 4485052 61994804 0.07

2015-16 106532646 96699758 1.10

2016-17 16746471 133658070 0.12

2017-18 17688213 199521361 0.08

2018-19 14088084 287140597 0.04

Year Absolute Liquid Assets Current Liabilities Super Quick Ratio

Discussion:

None of the years showed a favourable Super Quick Ratio, however in the year 2015-16,
the super quick ratio was 1.10, it was satisfactory to some extent and it gave importance on only
cash and marketable securities in that year. After 2016, there was gradual decrease as the liabilities
were more than the absolute liquid assets.

The most favourable and optimum value for this ratio should be 1: 2 or 0.5. It’s lowest for the
current year because current liabilities have increased nearly 50% whereas absolute liquid assets
have fallen which is cause of concern for the organisation.

Table No. 4 - Table showing calculation of Return on Assets ratio:

Formula = (Net Loss/Total Assets)*100.

2014-15 4485052 61994804 0.07

2015-16 106532646 96699758 1.10

2016-17 16746471 133658070 0.12

2017-18 17688213 199521361 0.08

2018-19 14088084 287140597 0.04

Year Net Profit or Net Loss. Total Assets Return on Assets Ratio
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Discussion:

None of the years showed a better ROA ratio. The ROA is in negative values which badly
reflects the profitability of the company and is the cause of the concern for the company.

It indicates underutilisation of company’s assets. It shows the inefficiency of the company to
convert the assets into income. It’s suggested to reduce unused assets. The management should
note that each rupee invested must earn profit.

Table No. 5 - Table showing calculation of Return on Equity ratio:

Formula= (Profit after tax or Net loss/Net worth).

2014-15 (2114751) 22084835 -0.09 or -9%

2015-16 (14807045) 177369484 -0.08 or -8%

2016-17 (35968666) 141400817 -0.25 or -25%

2017-18 (32528046) 108872771 -0.29 or -29%

2018-19 (60513159) 48359610 -1.25 or -125%

Year
Profit after tax or

Net loss

Net worth (Equity
share capital, and

Reserve and Surplus).

Return on Equity
ratio

Discussion:

None of the years showed a better ROE ratio as all the years showed losses. It has negative
values in all the years and shows a poor standard of profitability.

Table No. 6- Table showing calculation of Net Profit Ratio/Net Loss Ratio:

Formula = (Profit after tax or Net Loss/Net sales)*100.

2014-15 (2114751) 214986244 -0.98%

2015-16 (14807045) 258286897 -5.73%

2016-17 (35968666) 364427109 -9.86%

2017-18 (32528046) 420081584 -7.74%

2018-19 (60513159) 563879299 -10.73%

Year Profit after tax or Net loss Net sales. Net Loss Ratio
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Discussion:

Since all the years showed negative values, it interprets it as Net Loss Ratio.  The losses kept
on increasing except in the year 2017-18. The company has to look into this matter seriously and
is cause of concern for the company.

It shows inefficient management of the state affairs of the company.

Table No. 7 - Table showing calculation of Return on Investment Ratio:

Formula= Ratio= (EBIT/Capital Employed) *100.

2014-15 (2310590) 35056378  -6.59%

2015-16 (14912107) 185401914  -8.04%

2016-17 (38177172) 174308520  -21.90%

2017-18 (38308636) 144245559 -26.56%

2018-19 (66997226) 79908717  -83.84%

Year
EBIT (Earnings

before interest and
taxes).

Capital Employed=
Total Assets-Current

liabilities.

Return on
Investment Ratio

Discussion:

Since Return on Capital Employed has negative values, it needs attention and is cause of
concern for the company.  ROCE is declining significantly which may be due to disposal of
stocks at reduced selling prices, inadequate marketing or loss of consumers.

The capital efficiency and the effectiveness of the business is not satisfactory for the company.

Table No. 8- Table showing calculation of Gross Profit Ratio/Gross Loss Ratio:

Formula: Gross Profit Ratio or Gross Loss Ratio: Gross loss/Net Sales*100.

2014-15 (2310590) 214986244 -0.01 or -1%

2015-16 (14912107) 258286897 -0.06 or -6%

2016-17 (38177172) 364427109 -0.10 or -10%

2017-18 (38308636) 420081584 -0.09 or -9%

2018-19 (66997226) 563879299 -0.11 or -11%

Year Gross loss Net sales. Gross Loss Ratio
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Discussion:

This graph depicts Gross Loss and is in a poor financial health. On review of loss for five
years, it signifies that loss was highest in first year which is -1% in 2014-15 and decreased till
2016-17. It increased again in 2017-18 and then decreased in 2018-19 to -11%. Thus, the
company need to take this matter seriously and look for options for profitability.

Table No. 9 - Table showing calculation of Debt Equity Ratio

Formula= Long Term Debt/ Shareholders Equity

Discussion:

The ideal standard of Debt Equity Ratio is 2:1 and there is no ideal debt equity ratio in these
past five years which indicates its inability to raise money through debt and it reflects on
creditworthiness of the firm as well.

In case the ratio is 1 (i.e. outsiders’ funds are equal to shareholders’ funds), it is also considered
to be quite satisfactory. Hence, 0.04 of 2015-16 and 0.23 of 2016-17 is not favourable. Rest of
the years do not show a favourable ratio however it is rising towards required parameters.

A debt equity ratio which shows a declining trend over the years is usually taken as a positive
sign reflecting on increased  cash accrual and debt repayment. But this graph shows a rising trend
which is a good sign as it is below the required favourable debt equity ratio parameters and is
gearing towards required parameters.

2014-15 12971543 22084835 0.59 times

2015-16 8032430 177369484 0.05times

2016-17 32907703 141400817 0.23 times

2017-18 35372788 108872771 0.33 times

2018-19 31549107 48359610 0.65 times

Year
Long Term Debt= Long

Term Borrowings + Long
term provision

Shareholders
Equity=Equity share

capital + Reserve and
Surplus.

Debt Equity
Ratio
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Table No. 10 - Table showing calculation of Fixed Assets to Long Term Funds Ratio

Formula= Fixed Assets/Long Term Funds.

2014-15 11951286 34555702 0.35

2015-16 10548204 183554021 0.06

2016-17 128403661 171818824 0.75

2017-18 109906766 140954331 0.78

2018-19 106984435 75335583 1.42

Year

Tangible Fixed Assets
(Net Block= Gross
Block-Accumulated

depreciation.)

Long Term Funds:
Shareholders’ Funds (i.e.
Share capital, Reserves

and Surplus) + Long term
loan.

Fixed Assets to
Long Term

Funds.

Discussion:

The ideal ratio is 0.67. The ratio should not be more than 1. If it is less than 1, it shows that a
part of the working capital has been financed through long-term funds. The favourable Fixed
assets to Long term funds ratio is 0.75 of 2016-17 and 0.78 of 2017-18 and the long term funds
have not only been used for purchase of fixed assets but also for financing a part of working
capital.

Table No. 11 - Table showing calculation of Proprietary Ratio

Formula= Shareholders’ Funds/ Total Tangible Assets.

2014-15 22084835 97051182 0.23 or 23%

2015-16 177369484 282101672 0.63 or 63%

2016-17 141400817 307293557 0.46 or 46%

2017-18 108872771 343462475 0.32 or 32%

2018-19 48359610 366861222 0.13 or 13%

Year
Shareholders’ Funds

(Share Capital+ Reserves
and Surplus)

Total Tangible Assets
(Total Assets-

Intangible Assets)

Proprietary
Ratio
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Discussion:

The Proprietary ratio of 0.23 in 2014-15, 0.46 in 2016-17, 0.32 in 2017-18, 0.13 in 2018-
19 are lower ratios, i.e. less than 60% which means discomfort for creditors since it shows more
dependence on external sources. It implies that company is not in a position to pay all of its
creditors and therefore a low proprietary ratio is a cause of concern for the creditors of the
company. Since this graph shows a declining trend after 2015-16, it is not a good sign.

Table No. 12 - Table showing calculation of Capital Gearing Ratio

Formula= Fixed interest bearing funds/ Shareholders’ Funds.

2014-15 12470867 22084835 0.56

2015-16 111478837 72075184 1.55

2016-17 135712307 36106517 3.76

2017-18 137375860 3578471 38.39

2018-19 132270273 -56934690 -2.32

Year

Fixed interest bearing
funds (Long term loans+

Preference share
capital).

Equity Shareholders’
Funds (Equity Share

Capital+ Reserves and
Surplus.

Capital Gearing
Ratio

Discussion:

Of all the financial years, year 2014-15 having ratio of 0.56 is considered to be satisfactory.
In year 2018-19, the ratio is -2.32 which is too low and the company need to increase its
gearing. Hence, the company need to decrease its equity shareholders’ funds which would help
to get a desired capital gearing ratio. Rest of the financial years showed a high solvency risk.

All the financial years from 2014-15 to 2017-18 showed high risk whereas the year 2018-19
showed low risk.

Findings:

• As per current ratio, the year 2016-17 is quite satisfactory which has a ratio of 1.24. The
year 2016 was a phase of decreasing trend and the current assets were insufficient to pay
dues of current liabilities.
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• There was decrease in Liquid ratio and Current ratio since 2016-17 as the liabilities are more
than the assets.

• Since the most favourable Super quick ratio is 0.5, the only year that showed a very good
super quick ratio was in 2015-16 which was 1.10. The rest of the years showed that company
did not have enough cash balances and marketable securities to back up its current liabilities.

• With respect to ROA, ROE, NPR and ROI, since all the years showed net losses, the ROA,
ROE, NPR and ROCE showed ratios in negative values.

• The Debt equity ratio started decreasing from 2014-15 to 2015-16 and then it started increasing
till 2018-19.The increasing trend is not a good sign but ratio below 1 is okay. The ideal ratio
is 0.33.

• Fixed assets to long term funds ratio decreased from 2014-15 to 2015-16 and then it started
increasing till 2018-19, however 1.42 in 2018-19 is not a good ratio which is more than 1.

• The Proprietary ratio showed an increasing trend from 2014-15 to 2015-16 which is a good
indication but henceforth it kept on decreasing till 2018-19.

Suggestion:

For Liquidity ratio:

• With respect to Current ratio and Liquid ratio, the company should use effective monitoring
of current assets and liabilities.

• With regard to Super quick ratio, the company need to take appropriate measures for investing
in marketable securities and need to have enough cash balances in order to pay its current
liabilities as the graph shows a downward trend since 2017.

For Profitability ratio:

• With regard to ROA, ROE, ROI, NPR and GPR, management should take immediate remedial
measures regarding better sales performance, cost control and cost reduction, ascertainment
of profits of business according to strict accounting principles. It is not satisfactory and an
effort is to be made to improve the profitability of the company. It calls for better sales
realisation and reduction of the cost of production.
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For Leverage ratios:

• In Debt Equity ratio, the company is in good position but the upward trend is not a good sign
as higher gearing would prove more volatile to returns of its equity shareholders. The company
need to keep a check on long term borrowings and long term provision of its employees.

• In case of Proprietary ratio, a company should mix and balance its external and internal
sources in a way that none of them is too high in comparison to the other.

Conclusion:

The title that researcher chose was ‘A study on evaluation of financial performance using
Ratio Analysis at Browndove Healthcare Private Limited, BTM Layout, Bengaluru’ and as per
researcher’s analysis, the company is not in a good financial position from past five years. Since
the company is going through losses, the overall financial performance of the company is declining.
Hence, the Directors of the company should pay more attention to recover the financial position
of the company.

The company gave the information in an interview that some of the raw materials of medical
supplies were sourced from China, hence the industry needs tax waivers and other financial
concessions from the government at this juncture. The company needs a boost to produce raw
materials in India which were sourced from China earlier.
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ABSTRACT

It is to do with finding the appropriate market for a product or service and utilizing all
aspects of the promotion such as advertising and discounts used to promote the product or
service to a particular market. Promotional Strategy is the means of attracting new and
retaining existing customers. Organizations chalk out various strategies from time to time to
grab greater market shares which in turn lead to profit which is whole sole aim of companies.
In the current organized retailing scenario, the promotion strategies are becoming more and
more complicated as modifying in the buyer behavior. Because the main goal of any
organization is to make profit with the help of increase the sales and sales performance is
closely allied with promotional strategies. There is complex phenomenon in Big Bazaar regime
that to enhance the level of customer satisfaction to retain them for long run. Hence, Big
Bazaar is required to implement suitable marketing strategies to increase the customer
satisfaction level. The study has aimed to examine the promotion strategies of Big Bazaar
and how these strategies are contributing to enhance the level of customer satisfaction. The
primary data has been collected by using structured questionnaire from 100 respondents at
Big Bazaar. The collected data has been analyzed with the help of appropriate statistical
tools like Percentage Method, Tables and Bar Graphs. The promotion strategies like Buy 2
get 1 free offer given at Big Bazaar, exchange offers given by the Big Bazaar, display board to
bring awareness about the offers, discount offers given to the customers.

Key Words:- Customer Promotion, Strategy, Advertisement, Effectiveness, satisfaction, Big Bazaar

Introduction:

Promotional strategy deals with promotion, marketing, advertising of the products to attract
the customers towards the product. It is to do with finding the appropriate market for a product
or service and utilizing all aspects of the promotion such as advertising and discounts used to
promote the product or service to a particular market. Promotional Strategy is the means of
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attracting new and retaining existing customers. Organizations chalk out various strategies from
time to time to grab a greater market share which in turn leads to profit which is whole sole aim
of companies.

Promotions are very effective to when it comes to marketing brands.  Their contribution in
increasing footfalls will be very high if there are used properly and will help marketers to increase
their shares of the market short term promotion helps retailers to increase their sales and in long
run will increase their customer base promotions are offered to customers when the brands
quality is not in par with competitions or in case advertising the brand is hollow or for introducing
a new branded product.PeopleinSouth India are experiencing new trends in shopping and Big
Bazaar is pioneer in retail known for its discounts and promotions.

In the present consumer world customer’s taste and preferences are changing dynamically.
Today’s market scenario is very different from that of market scenario in 1990 s. There have
been many factors responsible for the changing market scenario. Some of the factors are changing
tastes and preferences, Income level of people, lifestyle and societal factors have completely
changed. Today Researcher can see a new era in market with the opening up of many departmental
stores, hyper markets, malls, branded retail outlets and specialty stores.

These above changes have given raise to rapid growth in retail sector. Understanding and
having in depth knowledge about the retail sector would become prime importance to any
management student.

Review of Literature:

Pierre chandon (1995)”Consumer research on sales promotions”Many researchers have
dealt with the consumer psychology and their behavior towards sales promotion.The consumer-
oriented approach seeks to identify the heavy users of promotions and to track their purchasing
strategies involving the choice of a promoted brand. The aim of the theory-oriented research
traditions is to test the explanatory power of various cognitive, attitudinal, behavioral and economic
frameworks, be it to explain why and how consumers react to sales promotions or to understand
when companies should promote. This article exposes the specificity of each research tradition,
its principal results and the most promising areas for future research.

Nelson oly Ndubisi (2006)”Awareness and usage of promotional tools by Malaysia
customers”The purpose of the study to evaluate the awareness and behaviour of Malaysian
customers towards sales promotional tools like coupons, offers, price discounts, free samples,
bonus packs and in-store display in the purchase of low involvement products.
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The paper also recognizes that certain demographic factors such as education and income of
consumers could potentially confound the observed relationships hence, these factors were
controlled. A total of 312 consumers in Kota kinabalu, Malaysia were surveyed using a structured
questionnaire. In This study results shows that price discounts, free samples, bonus packs, and
in-store display are associated with product trail. Coupons do not have any significant effect on
product trail.

Corey H Borey (2011)”Geography, facilities and promotional strategy used to encourage
indoor tanning” There is emerging evidence for the relationship between indoor tanning and
melanoma. 85 indoor tanning facilities in New York City were observed to determine number of
tanning machines, pricing, promotions, products, and hours. Census data by zip code was used
to determine population density, gender, race, age, percent living in poverty, percent unemployed
and percent college educated of areas in which tanning facilities were located. Pricing varied by
the type of machine, number of sessions purchased, and single versus bundled sessions. Facilities
were located in areas that had greater population density and slightly greater median age. Compared
with the zip code areas with no facilities, those with tanning facilities had a higher proportion of
white residents; a lower proportion of residents living in poverty and unemployed; and a higher
proportion of residents with a college education. Our data suggest that the strategic location of
facilities and promotions used in NYC seek to maximize patronage by those with comparatively
high levels of income and education and who may be more influenced by the social desirability of
artificial tanning. Long-term interventions aimed at changing social norms regarding tan skin are
needed.

Juran Kim (2013)”Evaluation of Internet Advertising Research: Analysis of Citations from
Key Sources”This study addresses that broad question with a bibliometric analysis of academic
literature on Internet advertising. Researcher analyzed the previous researcher for the study and
to analyze the data, this analysis sets a baseline that will enable future scholars to check where the
field of Internet advertising research began, trace its shift over time.

David W Stewart (2013) “Speculations on the future of advertising research”This paper
discusses the changes in advertising and the implications of these changes in-research on
advertisement. This research says that how should advertisement to be done and when should be
done what are the effects of the advertisements what marketing mix to be used. While these
questions have been the focus of much of the advertising research that can answer these questions
in the future may be quite different from research in the past in that it will need to focus more on
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advertising within context than on advertising in isolation from the larger environment of which it
is a part.

George Lekakos (2013) “Effectiveness of SMS advertisement”Mobile advertising has
become one of the most popular applications in mobile commerce, particularly in the form of text
advertising through SMS. In the study of mobile advertising little is known regarding the
effectiveness of SMS advertising and the factors contributing to its success. Research investigates
the significance of a number of factors associated with SMS advertising effectiveness through an
experimental study. The findings indicate that incentive, interactivity, appeal, product, involvement
and attitude toward SMS advertising in general directly influence attitude toward the advertisement,
attitude toward the brand and purchase intention. The results of the study suggest that a stronger
focus on these factors is necessary to improve the effectiveness of SMS advertising campaigns.

Kathreine E. Foley (2014)”Promotional strategies of nonprofit organization”Nonprofit
organizations struggle to complete in an increasingly commercial environment since they rely on
donations from the public and government funding to sustain their establishment. Instead of
supporting their shareholders or generating profit, any surplus revenue that a nonprofit organization
receives must be retained by the organization for its self preservation, expansion, or plans. Since
nonprofit organization depends on public donations and government supports to sustain their
business model, their need for promotion is imperative to their survival. The goal of promotion
for non profit is to not only draw the attention of potential consumers/clients but to also get
attention of potential donors and volunteers who can contribute to the organization. To ensure
that they remain relevant to their consumers/clients, donors and volunteers, it is crucial that they
implement different marketing techniques that will impact their different target audiences in a
positive way.

Stanley George (2012) “Occasion Based Promotional Strategies of Consumer Durable
Segment in Kerala”Occasion based marketing is an approach to connect when and why consumers
use the product with how they shop for the product. Companies need to realize that their customers
are not only different from themselves at different times. People have different needs when they
are at work and when they are at home or socializing. They act differently during holiday seasons
and at regular days. Kerala is highly developed market for consumer products. National as well
as International brands have been trying to have a fair share of this market. The study is focused
mainly on the promotional strategies of consumer durable companies and retailers during festival
season. The high frequency of promotional campaigns by entire consumer durable companies
and retailer during festival seasons clearly shows the importance of occasion Based Marketing in
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Kerala market. The results of this study would mean that the consumer durable companies and
retailers are adapting various promotional strategies to attract promotion liking customers.

Megan Balyl (2017)”Tobacco price boards as a promotional strategy – a longitudinal
observation study” This study aimed to examine how the board used promotion strategy to
increase the sales of tobacco, 350 stores in Melbourne was taken as a sample size , the tobacco
boards were given to all the stores in the Melbourne, price was same in the stores. Price boards
were common in all stores types apart from newsagent/lottery agents. The characteristics of the
top-listed product changed notably over time: premium brands accounted for 66% of top-listed
products in 2013, significantly declining to 43% in 2015, while packs of 20 cigarettes increased
in prominence from 32%to 45%. The prevalence of packs of 20 cigarettes in budget market
segments tripled from 2013 (13%) and 2014 (11%) to 32% in 2015, with no change in the
proportion of packs that were under $A20 from 2014 (37%) to 2015 (36%). The rate of
increase in the average price of the top-listed pack correspondingly flattened from 2014 to 2015
compared with 2013-2014.  Price boards promote tobacco products in ways that undermine
the effectiveness of tax policy as a means of discouraging consumption. Communication to
consumers about prices should be restricted to information sheets provided to adult smokers on
request at the point of sale.

Amaranth Guptha (2019)”A study on effectiveness of online marketing strategy of packaged
health food brands”The research study aims at exploring the effectiveness of online marketing
strategies of packaged health food brands with respect to income of the customers. The study
aims to investigate the relationship between buyers satisfaction and buyer recommendation with
respect to the income of the customers. The researchers have conducted the pilot study on 105
respondents to investigate the effectiveness of online marketing strategies on packed health food
brands with respect to the income of the customers. The researchers have used a non-probabilistic
convenience sampling method for the study. SPSS 21 version was used for the data analysis.
Results indicate that the higher the income level of the customers, the higher would be the awareness
of health food brands among the customers.

Research Gap:

This is a study about the effectiveness of promotional strategies regarding how to promote
the products to the customers by gaining their loyalty and plan to promote the products using
various strategies by retaining the customers. Thus, there is no research conducted regarding the



129VET First Grade College, Bengaluru

Samshodana Samapanam  - Multidisciplinary Research Articles ISBN : 978-81-941390-1-0

promotional strategy in this company the research is conducted to analyzing the various strategic
process to promote the products at Big Bazaar.

Statement of Problem:

In the current scenario of retail market there is huge competition for everything in the market
where every retail company try to compete and emerge as on of the biggest competitor in the
retail market so that every company will have their own promotion strategy to attract customers
and grab their attention. There are many promotion strategy and methods, activities, procedure
to promote their products.

In this study the main aim is to identify the promotion strategy of Big Bazaar and their
effectiveness to grab the customer towards the retail outlet and what are the strategy used by the
Big Bazaar can be known, and in which area they are lagging behind to attract the customers.

Objectives of Study:

• To evaluate the effectiveness of promotional strategies adopted by Big Bazaar.

• To identify the key promotional strategies adopted by Big Bazaar.

• To evaluate the most effective strategy for promotion of Big Bazaar from the customer point
of view.

Scope of the Study:

The scope of the study is to analyze the effectiveness of the promotion activity of the big bazaar
and the impact of that strategy on the customers and find the factors that influence the customers
which attract them towards the retail outlet; promotion activity analysis will help the firm in increase
of sales and its profit.

Research Information:

Primary data:Closed ended questionnaire was given to customers who visit Big Bazaar and
survey method was used to collect the data, analysis was made based on the 100 respondents.

Secondary data:Previous reports, company websites, magazines were referred for detail
information and company reports were analyzed.
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5. Analysis And Interpretation:

Table No 1 : Table showing Gender of Respondents

Discussion: The above table shows 62% of respondents: male and 38% of respondents are
female.There are maximum male respondents than female respondents who have the filled
questionnaire for the research.

Table No 2 : Table showing Respondents Age Group

Discussion: The above table shows that  95% of respondents belong to the age group 20-
30 years, 2% of respondents belong to less than 20 years age group, 2% respondents belong to
30-40 age group, 1% of respondents are under 40-50 age group and none of above 50 years of
age group.Majority of the respondents fall between the age group of 20-30 years and the company
comprises of young employees.

Less Than 20 Years 2 2%

20-30 Years 95 95%

30-40 Years 2 2%

40-50 Years 1 1%

Above 50 Years 0 0%

Total 100 100%

Age No. of Respondents Percentage%

Male 62 62%

Female 38 38%

Prefer Not To Say 0 0%

Total 100 100%

Gender No. of Respondents Percentage%
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Table No 3: Table showing Earnings per annum

Less Than 5 Lakhs 93 93%

5-10 Lakhs 4 4%

10-15 Lakhs 1 1%

More Than 15 Lakhs 2 2%

Total 100 100%

Earnings No. of Respondents Percentage%

Discussion: The above table shows 93% of respondents belong to less than 5 lakhs earnings
per annum, 4% of respondents belong to5-10 lakhs earnings per annum, 2% respondents belong
to more than 15 lakhs earning per annum, 1% of respondents belong to 10-15 lakhs earnings per
annum. The Majority of the respondent falls in the lowest income [Less than 5 lakhs] for the
purpose of study.

Table No 4: Table showing Frequency of visits to Big Bazaar

Discussion: The above table shows 53% of respondents visit to Big Bazaar irregular,
34% of respondents visit to Big Bazaar once in a month, 7% of respondents visit to Big
Bazaar twice in a month, 6% of respondents visit to Big Bazaar once in a week. The
majority of the respondents visit Big Bazaar not on a regular basis and also that around 1/
3rd visit on a monthly basis.

Once In A Week 6 6%

Once In A Month 34 34%

Twice In A Month 7 7%

Irregular 53 53%

Total 100 100%

Visit To Big Bazaar No. of Respondents Percentage%
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Table No 5 : Table showing Awareness of promotional offers at Big Bazaar

Yes 61 61%

No 39 39%

Total 100 100%

Particulars No of Respondents Percentage %

Discussion: The above table shows 61% of respondents say yes of aware promotional
offers at Big Bazaar and 39% of respondents say that they are not aware of promotional offers
at Big Bazaar. The maximum numbers of the respondents are aware about the promotional offer
that is provided by the Big Bazaar and least number of respondents are still not aware about the
offers made by the Big Bazaar. It shows that awareness about the promotional offers is excellent
with respect to the Big Bazaar.

Table No 6 : Table showing Reason for Customer Visit

Discussion: The above table shows 39% of respondents visit to Big Bazaar for discounts
offers, 27% of respondents visit to Big Bazaar for others, 15% of respondents visit to Big Bazaar
for location of the store, 12% of respondents visit to Big Bazaar for range of items and 7% of
respondents visit to Big Bazaar for promotional offers. The maximum number of the respondents
visit Big Bazaar for the offers provided by them, whereas some of them visit for the other purposes,
few of them visit the store due to the location of the store, few number of respondents visit
because of wide range of products availability and least no of respondents visit for the purpose of
promotional offers. It reflects that Big Bazaar offers good discount on its products.

Promotional Offers 7 7%

Discounts Offers 39 39%

Range of Items 12 12%

Location of the Store 15 15%

Others 27 27%

Total 100 100%

Visits No. of Respondents Percentage%
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Table No 7 : Table showing mode of awareness about Big Bazaar
promotions to customers

Advertisements 45 45%

Friends 28 28%

Newspaper 12 12%

Other Sources 15 15%

Total 100 100%

Big Bazaar Promotions No. of Respondents Percentage%

Discussion: The above table shows that 45% of respondents come to knows about Big
Bazaar promotions through advertisements, 28% of respondents come to know about Big Bazaar
promotions through friends, 15% of respondents come to know about Big Bazaar promotions
through other sources, 12% of respondents come to know about Big Bazaar promotions through
newspaper. The advertisements serve as a main source of communicating or promotion of products
at Big Bazaar.

Table No 8: Table showing opinion on Attractiveness of Offers at Big Bazaar

Excellent 8 8%

Good 57 57%

Satisfactory 32 32%

Not Good 2 2%

Bad 1 1%

Total 100 100%

Offers at Big Bazaar No. of Respondents Percentage%

Discussion: The above table shows 57% of respondents feel good about the attractiveness
of offers at Big Bazaar, 32% of respondents feel satisfactory about the attractiveness of offers at
Big Bazaar, 8% of respondents feel excellent about the attractiveness of offers at Big Bazaar, 2%
of respondents feel not bad about the attractiveness of offers at Big Bazaar, 1% of respondents
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feel bad about the attractiveness of offers at Big Bazaar. The Majority of the respondents feel
that the attractiveness of offers at Big Bazaar is good and satisfactory.

Table No 9 : Table showing Response of the customers on attractiveness of
advertisement in purchasing the product

Yes 73 73%

No 27 27%

Total 100 100%

Purchase The Product No of Respondents Percentage %

Discussion: The above table shows that 73% of respondents feel advertisement of Big Bazaar
attracts to purchase the product and 27% of respondents feel advertisement of Big Bazaar
attracts to purchase the product.It shows the effectiveness of the advertisement strategy followed
by the company. Big Bazaar is having a efficient and effective mode of advertisement which
converts into sales for the outlet.

Table No 10 : Table showing opinion on Presentation of the Products in Big Bazaar

Discussion: The above table shows 70% of respondents say good about the presentation of
the products in Big Bazaar, 30% of respondents say average about the presentation of the products
in Big Bazaar and none of respondents say poor about the presentation of the products in Big
Bazaar.The presentation of products at Big Bazaar is really good and it reflects on the good
layout of products at Big Bazaar.

Good 70 70%

Average 30 30%

Poor 0 0%

Total 100 100%

Presentation of Products No of Respondents Percentage %
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Table No 11 : Table showing Satisfaction Level on variety of products
offered by Big Bazaar

Highly Satisfactory 8 8%

Satisfactory 67 67%

Average 25 25%

Dissatisfactory 0 0%

Highly Dissatisfactory 0 0%

Total 100 100%

Satisfaction Level No. of Respondents Percentage%

Discussion: The above table shows that 67% of respondents feel satisfactory on variety of
products offered by Big Bazaar, 25% of respondents feel average on variety of products offered
by Big Bazaar, 8% of respondents feel highly satisfactory on variety of products offered by Big
Bazaar, none of the respondents feel dissatisfactory on variety of products offered by Big Bazaar
and none of the respondents feel highly satisfactory on variety of products offered by Big Bazaar.
Majorityof the respondents are satisfied with variety of products offered by Big Bazaar. It can be
interpreted that Big Bazaar has good variety of products.

Table No 12 : Table showing Customer’s response to receiving Promotion
offers personally

Yes 26 26%

No 74 74%

Total 100 100%

Promotion Offers No of Respondents Percentage %

Discussion: The above table shows that 74% of respondents receive promotion offers
personally and 26% of respondents will not receive promotion offers personally. Maximum
numbers of respondents do not receive promotion offers personally and minimum number of
respondents receives promotion offers personally. This shows communicating promotional offers
is not that effective in Big Bazaar and management should look into this seriously.
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Table No 13 : Table showing the Electronic Media used to
communicate about offers

SMS 26 26%

MAILS 4 4%

SOCIAL MEDIA 64 64%

WEBSITES 6 6%

TOTAL 100 100%

Electronic Media No. of Respondents Percentage%

Discussion: The above table shows 64% of respondents come to know of the offers through
social media through electronic media about the offers, 26% of respondents come to know of the
offers through social media through electronic media about the offers, 6% of respondents come to
know of the offers through social media through electronic media about the offers, 4% of respondents
come to know of the offers through social media through electronic media about the offers. Maximum
number of respondents comes to know about the offers through social media and minimum numbers
of respondents come to know about the offers through mails. It can be inferred that Big Bazaar is
active in digital media.

Table No 14: Table showing the offer that attracts the customers to purchase

Wednesday Bazaar 36 36%

Week End Discounts 19 19%

Buy One Get One Scheme 16 16%

Festival Offers 29 29%

Total 100 100%

Promotional Activity No. of Respondents Percentage%

Discussion: The above table shows 36% of respondents quote Wednesday Bazaar as main
promotion activity that attracts the customer, 29% of respondents quote Wednesday Bazaar as
main promotion activity that attracts the customer, 19% of respondents quote Wednesday Bazaar
as main promotion activity that attracts the customer and 16% of respondents quote Wednesday



137VET First Grade College, Bengaluru

Samshodana Samapanam  - Multidisciplinary Research Articles ISBN : 978-81-941390-1-0

Bazaar as main promotion activity that attracts the customer.Maximum number of the respondents
are attracted towards Big Bazaar through Wednesday Bazaar.It shows the popularity of
Wednesday Bazaar of Big Bazaar.

Findings:

• It is found that there are maximum male respondents than female respondents who have the
filled questionnaire for the research.

• It is found that majority of the respondents fall between the age group of 20-30 years and the
company comprises of young employees.

• It is found that majority of the respondent fall in the lowest income [Less than 5 lakhs] for the
purpose of study.

• It is found that majority of the respondents visit Big Bazaar not on a regular basis and also
that around 1/3rd visit on a monthly basis.

• It is found that maximum numbers of the respondents are aware about the promotional offer
that is provided by the Big Bazaar and least number of respondents are still not aware about
the offers made by the Big Bazaar. It shows that awareness about the promotional offers is
excellent with respect to the Big Bazaar.

• It is found that maximum number of the respondents visit Big Bazaar for the offers provided
by them, whereas some of them visit for the other purposes, few of them visit the store due to
the location of the store, few number of respondents visit because of wide range of products
availability and least no of respondents visit for the purpose of promotional offers. It reflects
that Big Bazaar offers good discount on its products.

• The advertisements serve as a main source of communicating or promotion of products at
Big Bazaar.

• It is found that majority of the respondents feel that the attractiveness of offers at Big Bazaar
is good and satisfactory.

• Big Bazaar is having an efficient and effective mode of advertisement which converts into
sales for the outlet.

• The presentation of products at Big Bazaar is really good and it reflects on the good layout of
products at Big Bazaar.

• It is found that majority of the respondents are satisfied with variety of products offered by
Big Bazaar. It can be interpreted that Big Bazaar has good variety of products.
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• It is found that maximum numbers of respondents do not receive promotion offers personally
and minimum number of respondents receives promotion offers personally. This shows
communicating promotional offers is not that effective in Big Bazaar and management should
look into this seriously.

• It is found that maximum number of respondents comes to know about the offers through
social media and minimum numbers of respondents come to know about the offers through
mails. It can be inferred that Big Bazaar is active in digital media.

• It is found that maximum number of the respondents are attracted towards Big Bazaar through
Wednesday Bazaar. It shows the popularity of Wednesday Bazaar of Big Bazaar.

Suggestions:

• The outlet is advised to send the promotional offers personally to all the customers through
registered numbers available with the outlet.

• It is advised to focus on other modes of promotion like online platforms in addition to the
Wednesday Bazaar which may attract new customers to Big Bazaar.

• The Big Bazaar should make sure that every customer gets all information at all times and
through right source.

• A customer contact is the best medium for promoting the product. So Big Bazaar is advised
to maintain good customer contact and keep them happy and satisfied.

Conclusion:

Promotion plays vital role in a business firms as the sales and growth of the company depends
on the promotion and the strategies used by the companies to attracts the customers, the sales
can be increased using the promotion strategy, promotion strategy differs from one company to
other company, in this scenario an attempt is made to study the EFFECTIVENESS OF
PROMOTIONAL STRATEGY of the Big Bazaar and their strategies. The data was collected
through Google scholar, economic times and Wikipedia.

In this research an attempt is made to identify, understand and analyze various promotions of
the Big Bazaar. For analyzing the effectiveness of promotion strategy among the customers,
random customers were selected to know their view on Big Bazaar and its promotion activity
with designing well structured questionnaire with the help of internal guide where questionnaire was
about the various promotion activities of the Big Bazaar and their perception about the Big Bazaar.

A sample of 100 respondents were selected from customers of Big Bazaar, the respondents
opinion for the designed questionnaire is collected. The collected data were tabulated and analyzed
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using percentage analysis and analyzed and interpreted for the research. The promotion policy is
effective at Big Bazaar. The Big Bazaar is following good promotional measures to attract the
customer which is satisfactory except few issues like, not all customers are getting timely
information.  The suggestions given above will help the BB to strengthen its promotional measures
much more. Overall, the promotional aspect of BB is satisfactory and effective.
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ABSTRACT

Job Satisfaction is commonly known as the attitude of an employee’s towards their
work. It is necessary for the organization to have a good environment to the workers in an
organization because the Human Resource is the essential resources in an organisation.
Without the contribution of the employees, the company cannot achieve its goals and
objectives. If the employees are happy in the work environment then it will motivate  the
individuals who work towards achieving the goals and objectives of the company thinking
it as a common goals of the employees who contributes to the growth of an organization.
The purpose of study is to identify the satisfaction level of the employees working in Hosur
Steel Industries, assess the satisfaction level of employees on working condition and working
environment and grievance faced by the employees. For this the researcher has chosen
manufacturing industryin Hosur for conducting research.The study made on the topic of
Job Satisfaction will reveal the factor of feelings of employees. It mainly focuses on covering
the aspects which focus mainly on the employees working in manufacturing company. It is
analysed what are the measures undertaken by the company to satisfy their employees.The
data has been collected by issuing questionnaires to the 100 respondentsto analyse the
satisfaction level of the employees. It is found that the employees who are working in
manufacturing industry are mainly concerned about the safety precautionary taken by the
company and also it is necessary for the organization to have a healthy relationship with
the employees. The company is taking proper measures so the employees are satisfied with
the working environment and working conditions of the organization.

Key Words:-’Human Resource’, ‘ Management’, ‘Human Resource Management’, ‘Employees
Satisfaction’.
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Introduction

Job satisfaction refers to how inspired, contented and happy an employee feels with their
jobs. Job satisfaction arises when a worker believes that he or she has job security, career
growth and a secure working life.Job Satisfaction refers to how well a job fulfils an organization’s
needs or wishes of an employee and what incentives it provides for career development and
work security. It is a degree to which people feel good or negative about their jobs.

Job satisfaction is defined as the, “pleasurable emotional state resulting from the
appraisal of one’s job as achieving or facilitating the achievement of one’s job values”.

Hosur steel industry is a manufacturing unit which was established in 1982. This industry
undertakes production activities, Computer Numerical Control(CNC)-service, automobiles,
turning machine, components, sub-assemblies, etc., This industry has immense experience in
providing services to their customers.

Manufacturing industries are those industries which are concerned with converting raw material
into finished product. Indian economy has immense impact in terms of manufacturing industries.
Industrial development leads to increase in the GDP of the economy because it creates employment
opportunity to unemployed people. Manufacturing is the process of converting parts into finished
goods through the use of tools, human labour, machinery, and chemical processing by which
employment will be generated because the activities are taken by the man force who works in the
organization.

Job satisfaction refers to the feeling of happiness in a person’s employment, which serves as
an encouragement to work. It’s not self-satisfaction, pleasure, or self-satisfaction, but workplace
satisfaction. Employment satisfaction refers to an individual’s overall relationship with the company
for which he is paying.Satisfaction requires the basic feeling of some aim or purpose being attained.
Dissatisfaction with the job brings with it a lack of energy at work, physiological, and environmental
circumstances which leads a person to express satisfaction with their job.

Review of Litrature

Javed et. al (2014) reviewed the effects on pay and job satisfaction of the distributive and
procedural value; They provided the distributive value and procedural value independent impact
on job satisfaction and four parts of pay satisfaction, e.g. degree, elevation, favourable
circumstances, and partnership. The audit concluded between 122 heads of Indians.The distributive
value has been found to be an undeniably essential marker of each of the four components of pay
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satisfaction and job satisfaction. A quantifiably monumental predictor of pay structure and Work
Satisfaction was also seen as a procedural benefit.

Aziri (2011)Job satisfaction is one of the most challenging fields for managers today when it
comes to handling their employees. Several studies have shown an exceptionally large effect on
job satisfaction on employee motivation while the motivation level has an impact on efficiency,
and hence also on business organizational effectiveness. Unfortunately, work satisfaction in our
area has not yet earned the proper consideration from neither academics nor managers of various
business organizations.

Bellou (2009) inspected the impact of sexual orientation and age on connection between
authoritative culture and Job fulfilment. One hundred and twenty-five (125) usable polls were
accumulated from three Public Hospitals situated in a noteworthy Greek City. The measures
embraced incorporate the Organizational Culture Profile and Job Descriptive Index. The factual
examinations incorporate unmistakable measurements, stepwise relapse investigations and t-
test. The finding of the investigation was that the worker’s sexual orientation and age impacted
the manner in which that the hierarchical qualities influenced their Job Satisfaction.

Liu et.al. (2008)investigated the dimensionality and generalizability of Public Service
Motivation and besides assessed the association between every component of open organization
motivation and network specialist’s Job Satisfaction. Exploratory factor examination and
substantiating component examination frameworks were associated with review data of 191
network labourers in China. The result demonstrated that the open organization motivation found
in the West existed in china, yet the generalizability of the assemble was obliged. Three of the four
parts of open organization motivation (thankfulness for open system making, obligation to the open
interest and liberality) existed in China, anyway the fourth estimation (sympathy) was unconfirmed.

Origo et. al (2008)The relation between adaptability and Work Satisfaction was explored.
We checked in their investigation that different parts of adaptability to be unique functional and
quantitative adaptability have a distinctive impact on typically alien and inborn work
satisfaction.They further tried to see if the effect of adaptability on Job Satisfaction shifted with
the qualities of the specialists. Exact proof relied on an agent check taken by European members
from a particular flood of the Euro Gauge Survey.The exam found that there was a positive link
between utilitarian adaptability and job satisfaction and quantitative adaptability had either no
impact or negative effect. In comparison to the fulfilment for inborn parts of the practice, the
positive impact of functional adaptability was more prominent.Gage by the qualities of the labourers
exhibited fascinating contrasts by age, aptitude and home country.



143VET First Grade College, Bengaluru

Samshodana Samapanam  - Multidisciplinary Research Articles ISBN : 978-81-941390-1-0

Rajesh (2007) In 10 IT firms, specialists from 3 urban networks such as Hyderabad, Bangalore
and Chennai have warmed up the quality of work life and job satisfaction.The examination ‘s
objectives were to explore the elements of Job Satisfaction and association between measurement
characteristics and satisfaction, to find contrasts between measurement qualities with Job
Satisfaction as a rule, to perceive unambiguous indicators that cause dissatisfaction, and to break
down the movement of necessities among IT professionals.The survey was worked out how
simple data would be collected. The study found that the most disillusioned with Job Security
were low pay get-togethers and the more experienced. It was shown in the same way that the
most satisfied delegates in the IT industry were from Hyderabad, independently trailed by Chennai
and Bangalore.

Mark C Ellickson et. al (2002) According to this research the relative impact of 11
environmental variables and 3 demographic factors on work satisfaction differences in this widely
studied group of workers is evaluated.The regression analysis showed that environmental variables
such as promotional incentives, satisfaction with pay and benefits, satisfaction with performance
evaluation, equipment and services, training, workload, supervisory relationship, and most critical
of all departmental corps spirit were significantly and positively correlated with overall job
satisfaction.

Rama Devi (1997) conducted a study on faculty job satisfaction and their views on
management of the two universities in Andhra Pradesh. The sample consisting of 200 teaching
faculties and 100 members who were randomly selected from both the universities and the attempt
was made to measure Job satisfaction of the faculties in the universities of Andhra Pradesh. The
study found that the factors such as freedom in job, income, job security and self-improvement
were causing satisfaction while bureaucratic rules such as no recognition for work and routine
work were causing dissatisfaction to them.

Sayeed (1992) Studied to determine connection between worker job satisfaction and
Organisational efficiency. The pattern for observe contained of forty four managers of public
quarter project which changed into unsystematically drawn from a unmarried division of the
Company. The essential goal is turned into narrate pleasure by way of Organisational efficiency
in conjunction with personal qualities which include the age, training, remuneration, service of
provider etc,. The take a look at discovered that Job delight facets had extra descriptive strength
than the non-public qualities of respondents.
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Research Gap

This is a study about the employees job satisfaction who is working in manufacturing industry
and the problems that the employees come across while processing the product. Thus, there is
no research conducted regarding the problems faced by the employees in this company the
research is conducted to analyse the problems and challenges to the employees.

Statement of Problem

Employee satisfaction at work is important in the happiness of workers and the overall success
of the company. Production industries are those industries engaged in the process of turning raw
material into a product. There may be stress level, production time limit, hazardous chemicals,
lack of protection.Considering all the reasons that the company seeks to enhance employee job
satisfaction and meet all employee organizational objectives and needs.

Objectives of Study:

• To find employees satisfaction level in Hosur Steel Company.
• To assess the satisfaction level of employees on working condition and working environment.
• To identify grievances faced by employees in the organisation.

Scope of Study:

The study field in this project is aimed at understanding the job satisfaction of the employees
who are employed in HOSUR STEEL INDUSTRY. It is an important and significant research
area. The study done on Job Satisfaction theme would show the employee feeling factor.It focuses
mainly on covering topics that rely on the workers employed in the manufacturing sector. What
steps the organization is taking to please its workers are evaluated.

Research Instruments

For the analysis which is descriptive research the research design is used. Convenience sampling
method is used for gathering the information in this design. There are two styles of research
design which this study conducts. They’re the;

Primary Data

In this study primary data will be collected through personal interviews and 20 questions with
100respondents.
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Secondary Data

• Previously published records.
• Books.
• Research documents and reports.
• Periodicals.

Analysis And Interpretation

Table no.1 : Table  showing Gender

Male 82 82%

Female 18 18%

Total 100 100%

Gender Respondents Percentage (%)

Discussion: The above table shows that the number of people working in the organization. It
shows that 82% of respondents are male and remaining 18% of respondents are female.There
are maximum number of male employees than female employees working in the Organization
who has filled the form for the research conducted.

Table no.2 : Table showing salary per annum

Below 250000 56 56%

250000-500000 32 32%

500000-1000000 10 10%

Above 1000000 02 02%

Total 100 100%

Salary per annum Respondents Percentage (%)

Discussion: The table shows that there are 56% of respondents who are receiving salary
below 250000 per annum, 32% of respondents who are receiving between 250000-500000
per annum, 10% of respondents receives salary between 500000-1000000 per annum and only
2% of respondents receives salary above 1000000 per annum.It shows that respondents are
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receiving salary based on the experience and skills that they have gained over a period of their
working life.

Table no.3 : Table showing experience of the employees working in the organization

Less than 2years 64 64%

2-4years 18 18%

4-6years 10 10%

Above 6years 08 08%

Total 100 100%

No. of years working in
the organization

Respondents Percentage (%)

Discussion: The above table shows the experience of the employees working in the
organization.  Its shows that 64% of respondents are working for less than 2years, 18% of
respondents are working in the organization between 2-4years, 10% of respondents are working
between 4-6years and only 8% of the respondents are working for more than 6years in the
organization. It can be interpreted that most of the employees are new to the organization.

Table no.4 : Table showing  distribution of bonus in the organization

In the six months 0 0%

In a year 100 100%

More than a year 0 0%

No bonus 0 0%

Total 100 100%

Distribution of bonus Respondents Percentage (%)

Discussion: The above table shows the distribution of bonus in the organization. There is
100% response about the distribution of bonus in the organization on a yearly basis from the
respondents. It shows that all the employees are receiving the bonus in the organization and also
as discussed with the manager of the organization it is known that the top level and middle level
employees receives 8% and lower level employees receives 11% as a yearly bonus.
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Table no.5 : Table showing the respondents satisfaction of facilities provided by the
organization

Strongly Agree 18 18%

Agree 42 42%

Neutral 20 20%

Disagree 20 20%

Strongly Disagree 0 0%

Total 100 100%

Satisfaction level Respondents Percentage (%)

Discussion: The above table shows the facilities provided by the organization. It shows that
42% of the respondents agree that they are satisfied, 20% of the respondents are neutral in their
opinion, 20% of the respondents choose disagree which shows that they are not satisfied, 18%
of the respondents strongly agree that they are highly satisfied and none of the  respondents have
chosen for strongly disagree. It can be interpreted that maximum number of the respondents are
highly satisfied with the facilities provided by the organization and some of the employees are not
satisfied for some other reasons. It shows the different perception from one person to another
person.

Table no.6 : Table showing the comfortableness of employees on sharing their new
ideas

Yes 86 86%

No 14 14%

Total 100 100%

Encouraged to new ideas Respondents Percentage (%)

Discussion: The table shows that how the employees feel to share new ideas with the team
in the organization. It shows that 86% of the respondents are free to share their ideas and 14%
of the respondents are not free to share their new ideas. The maximum number of respondents
feel free to share their new ideas and least number of respondents does not feel free to share their
new ideas. This shows that many of the respondents share their new ideas and thoughts freely in
the working environment.
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Table no.7 : Table showing satisfaction ofemployees with respect to salary

Strongly Agree 06 06%

Agree 28 28%

Neutral 48 48%

Disagree 18 18%

Strongly Disagree 0 0%

Total 100 100%

Satisfaction level for Salary Respondents Percentage (%)

Discussion: The table shows that 48% of the respondents are neutral with their option regarding
the salary, 28% of the respondents are satisfied, 18% of the respondents are not satisfied, 06%
of the employees are highly satisfied with the salary provided and none of the respondents are
highly dissatisfied about the salary. It can be interpreted that majority of them are neither satisfied
nor dissatisfied with the salary level provided by the organization. Also,  most of them are satisfied
with the package in terms of salary given.

Table no.8 : Table showing perception on safety measures taken by the company
while dealing with heavy machinery

Discussion: The above chart shows that the company is taking safety measures for the
employees who are dealing with heavy machinery. It shows that 54% of the respondents agree,
20% of the respondents strongly agree, 18% of the respondents are neutral about the response,

Strongly Agree 20 20%

Agree 54 54%

Neutral 18 18%

Disagree 08 08%

Strongly Disagree 0 0%

Total 100 100%

Safety measures taken by
the company

Respondents Percentage (%)
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08% of the respondents opt for disagree regarding measures taken by the organization. It can be
interpreted that company is taking good safety measures for employees who works with heavy
machinery. It also shows that company is taking care of the employees considering it as priority.

Table no.9 : Table showing workers satisfaction level towards their job
responsibilities

Strongly Agree 20 20%

Agree 60 60%

Neutral 20 20%

Disagree 0 0%

Strongly Disagree 0 0%

Total 100 100%

Job Satisfaction Respondents Percentage (%)

Discussion: The table shows the satisfaction of employees with respect to job responsibilities
in the organization. It shows that 60% of the respondents are satisfied, 20% of the respondents
are highly satisfied and remaining 20% of the respondents are neutral in their opinion and none of
the respondents feel dissatisfied about their job responsibilities. It can be interpreted that the
company is good and efficient in allocating job responsibilities considering the employee skill and
interest in mind.

Table no.10 : Table showing the role of the employees to utilize their skills and
experience

Yes 82 82%

No 18 18%

Total 100 100%

Suitable Role Respondents Percentage (%)

Discussion: The table shows that 82% of the respondents says that they have given suitable
role and 18% of the respondents says that they have not given suitable role to make right use of
their skills and experiences. It shows that employees in the organization need to be satisfied with



ISBN : 978-81-941390-1-0Samshodana Samapanam  - Multidisciplinary Research Articles

150 VET First Grade College, Bengaluru

the specific roles and responsibilities according to their skills and experience which in result in
proper working of the company.

Table no.11:- Table showing grievance faced by the employees when it comes to
performance appraisal

All the time 16 16%

Sometimes 66 66%

Rarely 10 10%

Never 08 08%

Total 100 100%

Grievance Faced Respondents Percentage (%)

Discussion: The above table shows that the grievance faced by the employees in the
organization. It shows that 66% of the respondents sometimes face the grievance, 16% of the
respondents face all the time, 10% of the respondents rarely face it, and 08% of the respondents
never faced the grievance. It can be interpreted that employees have faced grievances with
respect to performance appraisal done by the company.

Table no.12 : Table showing  the decision taken by the senior management
regarding grievance

Highly Satisfied 0 0%

Satisfied 50 50%

Neutral 42 42%

Dissatisfied 08 08%

Highly Dissatisfied 0 0%

Total 100 100%

Management Decision Respondents Percentage (%)

Discussion: The above chart shows that whether the employees in the organization are satisfied
with the decisions taken by the senior management regarding the grievance in the organization. It
shows that 50% of the respondents are satisfied, 42% of the respondents have neutral opinion,
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8% of the respondents are dissatisfied and no one are highly dissatisfied in the organization. It
can be interpreted that employees are happy with the way the company resolves the grievances.
It shows that the company has a good grievance redressal system in place.

Table no.13 : Table showing the factors that affects employees satisfaction
level of job in the organization

Salary 46 50 04 100%

Promotion 40 48 12 100%

Company Policies 48 44 08 100%

Working Conditions 64 32 04 100%

Nature of work-interesting or repetitive 46 48 06 100%

Professional development 54 42 04 100%

Involvement in decision making 56 36 08 100%

Relationship with colleagues 64 28 08 100%

Safety at work place 68 26 06 100%

Security of job 52 36 12 100%

Factors affecting satisfaction Agree Neutral Disagree Total

Discussion: The table shows the factors that affects the satisfaction level of respondents who
are working in the organization. It shows that;

• 50% of the respondents feels that salary does neither affect nor disaffect the satisfaction of
the employees in an organization.

• 48% of the respondents feels that promotion may not affect the satisfaction level.

• 48% of the respondents feels that company policies may affect them.

• 64% of the respondents feels that working condition of the employees will affect the satisfaction
of the employees.

• 48% of the respondents feels that nature of the work-interesting or repetitive will not affect
them in the organization.

• 54% of the respondents feels that professional development affects the satisfaction.
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• 56% of the respondents thinks involvement in decision making is important.
• 64% of the respondents fells that there should be good relationship with their co-workers.
• 68% of the respondents feels there is it necessary for safety of work.
• 54% of the respondents feels security of job is important.

It can be interpreted that employees feel safety at work place is an important factor for job
satisfaction followed by relationship between the co-workers (team members), working condition,
involvement in decision making, professional development, security of job, company policy.
Majority of the employees felt Salary, promotion and nature of work interesting may not be
considered as an important factor for job satisfaction.

Table no.14 : Table showing satisfaction level of employees about their job in the
organization

Highly Satisfied 06 06%

Satisfied 64 64%

Neutral 30 30%

Dissatisfied 0 0%

Highly Dissatisfied 0 0%

Total 100 100%

Job Satisfaction Respondents Percentage (%)

Discussion: The above table shows the satisfaction level of the employees about their job
who is working in the organization. It shows that 64% the respondents are satisfied, 30% of the
respondents have neutral opinion, 06% of the respondents are highly dissatisfied and no one are
dissatisfied about their job in the organization. It can be interpreted that maximum number of
respondents are satisfied with the roles and responsibilities that are given to the employees who
are working in the organization. It shows that the working conditions and development of
professional life of the respondents are satisfied who are part of business growth and business
activities and least number of respondents are neither satisfied nor dissatisfied.

Findings:

• It is found that there are more number of male employees than the female employees working
in the organisation.
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• There is a difference in the level of income from one person to another person which shows
that the salary is allocated based on the experience and skills of the person..

• As discussed with the manager, the researcher came to know that the bonus for the employees
is issued on yearly basis. It shows that the top level and middle level management receives
8% and lower level management receives 11% as bonus in the organization.

• It can be found that the employees are satisfied with the facilities provided by the company
and least number of employees are still not fully satisfied with the facilities provided.

• The company considers the new ideas that is shared by the employees who are working in
the organization.

• As per the responses of the employees in the organization most of the employees are satisfied
with the salary package provided and some of the members seem to be dissatisfied about the
package.

• It shows that the company is taking precautionary measures for their employees who are
working for the organisation. It found that the company considers safety as their priority.

• The company is good and efficient in allocating job responsibilities considering the employees
skill and interest in mind.

• Hosur Steel Industries assign the roles and responsibilities according to the skills and experience
of the employee working in the organization.

• It is found that the employees who works in Hosur Steel Industries have faced grievance
when it comes to the performance appraisal and also there is a good grievance redressal
system in place to resolve the issue faced by the company.

• Hosur Steel Industries strives to provide conductive work environment to the employees.

• Majority of the employees feels that safety at work is a major factor which affect the satisfaction
level of the employees followed by relationship between the co-workers (team members),
working condition, involvement in decision making, professional development, security of
job, company policy and factors like salary, promotion and nature of the work may not be
considered as an important factors.

• The employees who are working in the organization are satisfied with the roles and
responsibilities assigned by the organisation which helps in their career growth and business
overall the employees are satisfied with their jobs in the organization.
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Suggestion:

• The company is providing constant percentage of bonus to the employees, it may benefit for
some of the employees by making alternative change in the bonus package to keep the
employees happy.

• Very few number of employees stated that they do not feel comfortable to share their ideas.
Hence, the company should conduct workshops so that employees can freely express their
ideas without any apprehensions.

• Some of the employees who are working in the organisation seems to be little dissatisfied
regarding the salary which is provided to them. The team lead can have one-to-one conversation
and understand what the employee is looking for and make some increment facilitation so
that the employee will be satisfied by his/her payroll.

• As Hosur Steel Industry is a manufacturing unit, the main factor which affect the employee is
safety at work place followed by good relationship with co-workers, working condition,
involvement in decision making, etc. It is necessary for the company to focus more about
these factors as to keep the employees satisfied.

• Though the organization is providing good facilities to the employees, in order to keep 100%
satisfied, the company can arrange for a discussion to understand the add on facilities that is
required for the employees who are working in Hosur Steel Industries.

Conclusion: The data collected from the employees was analysed and suitable interpretations
are drawn for helping in arriving at Findings, Conclusion and suggestions.The research was
conducted in HOSUR STEEL IDUSTRIES at HOSUR on the basis of primary data where the
questionnaire was given to the 100 respondents who are working in the organization to analyse
the satisfaction level of the employees who are working in that manufacturing industry. It is important
to the organisation to retain the employees in the company by providing them with the good
environment and best comforts which is necessary for the workers because employees are the
human resources that is very essential to run any business. The company cannot achieve its goals
and targets without the human resources. Any business it is dependent on the effectiveness of its
workforce to be successful or fail.

The study on Job Satisfaction of Employees working in “Hosur Steel Industries, Hosur” was
done to analyse and improve the employee’s performance and at the same time retain the
employees in an organisation by keeping them happy. The main objectives of the study was to
find employees satisfaction level in Hosur Steel Industries, to assess the satisfaction level of
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employees on working condition and work environment, to identify the grievance faced by
employees working in the organization. Hosur Steel Industries can look after the minute measure
which has to be taken for the employees to retain in the company which will cut off their recruitment
process and also can reduce the cost which occurs from training and development. Employees
are satisfied with the safety at work place, roles and responsibility, medical facilities, resources
available to accomplish their work, co-ordination with team members which is the important
factor in the job satisfaction. Wherein some of the employees are slightly dissatisfied regarding
salary, grievance, basic facilities, etc. if the company prompt the employees in this areas then the
company will achieve the maximum satisfaction from their employees.

Overall it can be found and concluded that the level of employee job satisfaction is satisfactory
in the organisation and to ensure 100% satisfaction, the suggestions given by the researcher can
be considered.
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ABSTRACT

The india ayurvedic product is flooded with numerous well-known and recognized
ayurvedic brands. Consumers of this epoch have become more tending to maintain quality
of life which is reflected through the preferential consumption of those products that protects
the good state of their health as well as provide utmost satisfaction. The choice and usage
of a particular brand by the consumer over the time is affected by the quality benefits offered
by the brand.  This study is proposed to make an attempt to find out the consumer satisfaction,
awareness, attitude and preference towards familiar ayurvedic products in Bangalore city
at Jp Nagar, india. Around 100 consumers were directly interviewed using well structured
questionnaires and the result of the study is showing valuable work has been done to show
the consumers awareness, attitude and preference towards ayurvedic products.

Key words: Customer, Awareness, Attitude, Preference, Ayurvedic products

Introduction

Perception is the process by which people select, organize, and interpret sensations, the
immediate response of sensory receptors (such as the eyes, ears, nose, mouth, and fingers such
basic stimuli as light, colour, odour, texture,, and sound. Anything that activates a receptor is
called a stimulus. The study of perception focuses on what we add to raw sensations in order to
give them meaning. Each individual interprets the meaning of stimulus to be consistent with his or
her own unique biases, needs, and experiences.

Overall, perception is simply the process of selecting, organizing, interpreting information
inputs in order to produce meaning that would aid in consumption decision making sight, taste,
hearing, smell, and touch). For example, when we see or hear an advertisement, smell or touch
a product, we receive information inputs. These processes are collectively referred to as the
process of perception.
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Review Of Literature

• The study was conducted by Anupriya S (2017) on the subject of study on consumer
preference and perceptions of the product Patanjali. It is noted that most customers know
the product through advertising; Customers are satisfied with the quality and price of the
product. The study describes that a large part of the user is satisfied with Patanjali products.
It may be due to the product’s ability to fix the problem. Patanjali enjoys the valuable position
in the market through the spiritual component involved in his products.

• The study was conducted by Agarwal A (2017) on the effects of Patanjali products on the
FMCG business dominated by multinationals such as HUL, P & G, Nestle, etc. The study
concluded that Patanjali should focus primarily on advertising, quality, price, and experience,
which would eventually lead to value communication. The next opinion will automatically be
positive if people give positive word of mouth or give recommendations on Patanjali Ayurvedic
products. Patanjali has increased its advertising spend and this is reflected in our results,
where Advertising is the most important factor for consumers who value communication.

• ALI, M.I., AND YADAV, and M. (2015): Carried a study to know about consumers
perception towards herbal products. The objectives of the about study were to known the
reason of using various herbal products for the purpose above study the researcher collected
data from 60 consumers using herbal product in three cities of Bhopal. On the basis of their
study sound that due to hazards created by chemical products people shift it to natural products.
Also, they concluded that all the consumers had a attitude towards herbal products and there
was no side effect faced by this people.

• Chandiraleka E and Hamsa Lakshmi R (2016) conducted a study on customer perception
and satisfaction with selected ayurvedic and herbal products. The study shows that most
customers know the product through advertising. Customers are satisfied with the quality
and price of the product. Ayurvedic and herbal remedies are available in all Patanjali and
organic stores. Ayurvedic products are inexpensive and are well received by customers.
They are readily available and have no side effects. It is found that all customers are satisfied
with the quality and price of the products.

• The study was conducted by Charwak B (2016) on customer satisfaction with Himalayan
skin care products. The study shows that most respondents know the herbal products. People
do not consider cosmetics as a luxury now; most consumers are of the opinion that there are more
chemicals in cosmetics that cause many side effects, and they are starting to switch to herbal
cosmetics. This study allows manufacturers to know the needs and preferences of customers.
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• Gurmeer Kaur (2016), Examine the customer satisfaction towards selected towards selected
herbal cosmetics products. The presents study is based on primary data collected through
questionnaire administered on 100 female respondents using herbal cosmetics products. The
study depicts that majority of the respondents are satisfied with quality and price of herbal
cosmetics products. First use experience, repeat purchase experience and usages experience
also satisfy the respondents.

• G Satheeshx Raju and R Rahul (2016) on customer preference over Patanjali products:
a study on consumers related to Warangal. The basics of study results to find out the rest of
the age groups prefer food products. Therefore, driving performance can be used to drive
the market, as people become healthier by introducing healthy food products. The study
found that noodles were not bought repeatedly by Patanjali. Respondents showed less interest
in detergents but were interested in toothpaste. Patanjali goes into a lot of business, it is
suggested that it focuses on more cosmetics, health and food related products.

• Kariappa A (2016) conducted a study on the topic A Descriptive Study on Customer
Satisfaction with Special Reference to “HUL Ltd”. Key findings from the study concluded
that customer satisfaction is the most important part of the marketing concept. Because without
satisfying customers a company that can not last forever in the market, not only the mind of
the customer is a variable. Customers want a product that should be provided by the company
to satisfy their customers, otherwise stop buying. This part of the study introduces literatures that
focus on improving customer relationships. In this study, it is investigated that most customers are
satisfied with the indelekha brand and overall satisfaction is quite high compared to other brands.

Research Gap:

The researcher here found a new thing that is no work has been done on segmentation of
different brands of herbal products in particular area. To identify the uses of herbal product in JP
Nagar and what changes should be adopt to satisfy consumers fully. And to improve the quality
of the herbal products that is what the consumers are accepts.

Statement of the problem:

A consumer is the king of market and consumer’s effects market with their activities because
consumer has the ability to coordinate their choice of spending or saving in the purchase decision.
Attitude of consumer can affect the consumer’s requirements so the present study will contribute
in this regard and focuses to known the consumer behaviour, perception, and awareness and
satisfaction level regarding the herbal products of JP Nagar.
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Objectives of the study:

• To study the customers awareness level and preference towards herbal products.
• To analyze the factors influencing the customers to purchase herbal products.
• To identify the customers satisfaction level and problems faced by the customers in herbal

products.
• To study the satisfaction level of consumer after using ‘herbal’ products.
• To study the brand preference of herbal products in customer view.

Scope of The Study:

The study aims at ascertaining customer perception on herbal products. The study is restricted
to the information regarding the customer’s likes and dislikes, personal decisions and family
decisions and loyalty of the customers. The study was restricted in JP Nagar region only.

Research Methodology:

It is a science of studying how research is to be carried out. Essentially, the procedures by which
researchers do about their work of describing, explaining and predicting phenomena are called
research methodology. It is also defined as study of methods by which knowledge is gained.

Primary data

Data is collected through questionnaires

Secondary data

The researcher uses to random sampling method.

Analysis and Interpretation

Table No 1 : Table showing the age group of respondents.

0-25 68 68%

25-35 21 21%

25-45 9 9%

45-55 2 2%

55 and above 0 0%

Total 100 100

Age No. of Respondents Percentage%
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Discussion:

It can be interpreted that majority of respondents for this study belong to young and dynamic
age group.

Table No 2 : Table Showing the Occupation of Respondents

Discussion:

It can be interpreted that majority of respondents for the study are occupied with private job.

Table No 3 : Table Showing Basic Salary per Annum

Discussion:

It can be interpreted that majority of respondents are getting income less than 5 lakhs

Table No 4 : Table showing Awareness about Herbal Products in Indian Market

0-5 lakhs 82 82%

5-10 lakhs 15 15%

10-15 lakhs 3 3%

More than 15 lakhs 0 0%

Total 100 100%

Basic Salary  Per Annum Respondents Percentage%

Yes 98 98%

No 2 2%

Total 100 100%

Particular No of response Percentage

Government 1 1%

Private 48 48%

Teaching 9 9%

Self Employed 42 42%

Total 100 100%

Occupation Respondents Percentage%
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Discussion:

It can be interpreted that majority of respondents are well aware about herbal product in
Indian market.

Table No 5 : Table showing usage of herbal brands.

Discussion:

It can be interpreted that majority of the people are using herbal products from past 2 years.

Table No 6 : Table showing using source to aware about Herbal products.

Discussion:

It can be interpreted that majority of respondents of the study use the TV as a source to
aware about herbal products followed by reference from friends.

Table No 7 : Table Showing Herbal products are easily available.

TV 50 50%

Friends 28 28%

Neighbor 10 10%

Displays at retail shop 12 12%

Total 100 100%

Particular Respondents Percentage%

Yes 81 81%

No 19 19%

Total 100 100%

Particular No of response Percentage

Less than 2 years 33 33%

2-4 years 26 26%

4-6 years 12 12%

More than 6 years 29 29%

Total 100 100%

Particular Respondents Percentage%
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Discussion:

It can be interpreted that majority of respondents answered that there is no problem in getting
herbal products in the market. Herbal products are easily available in the market.

Table No 8 : Table showing customer preference about Herbal products.

Yes 90 90%

No 10 10%

Total 100 100%

Particular Respondent Percentage

Discussion:

It can be interpreted that majority of the respondents prefer to buy herbal products and it can
also be linked to their satisfaction as well.

Findings

• It can be interpreted that majority of respondents for this study belong to young and dynamic
age group.

• It can be interpreted that majority of respondents for the study are occupied with private jobs

• It can be interpreted that majority of respondents are getting income less than 5 lakhs.

• It can be interpreted that majority of the people are using herbal products from past 2 years.

• It can be interpreted that majority of respondents are well aware about herbal product in
Indian market.

• It can be interpreted that majority of respondents of the study use the TV as a source to
aware about herbal products followed by reference from friends.

• It can be interpreted that majority of respondents answered that there is no problem in getting
herbal products in the market. Herbal products are easily available in the market.

• It can be interpreted that majority of the respondents prefer to buy herbal products and it can
also be linked to their satisfaction as well.

• It can be interpreted that majority of the respondents have purchased herbal products and it
shows the popularity of herbal products.
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• It can be interpreted that majority of the respondents are using various herbal product
relating to food, cosmetics, and medicine

• It can be interpreted that majority of respondents are choose herbal products only  by
having taste, Quality, health benefit.

• It can be interpreted that majority of respondents of this study are satisfied with the price
of herbal products what they are using but few people feel that price is higher.

• It can be interpreted that majority of respondents prefer to buy in spite of any increasing
prices. It shows that herbal products are insensitive towards price increase. It may be
due to the health benefit and its offer.

• It can be interpreted that majority of respondents view the money spent on buying herbal
products as a good investment

• It can be interpreted that majority of respondents are want to improve other things new
by the brands.

• It can be interpreted that majority of respondents view brand, quality, price, and service
comprehensively while buying herbal product

• It can be interpreted that majority numbers of respondents are not facing any problems
with regard to herbal products.

• It can be interpreted that majority of respondents are buy herbal products in various
place they are not stick to one shop or place.

• It can be interpreted that Himalaya herbal brand as more popularity among customer as
compare to other brand.

• It can be interpreted that majority of the respondents are highly satisfied with the usage
of herbal products only some people are not satisfied. It helps to build strong foundation
for herbal products in market

• It can be interpreted that all most all said they would refer the herbal products to their
friends and family.

• It can be interpreted that majority of the respondents giving good opinion about herbal
product.
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Suggestions:

• Most of the customers know about the products through the medium of television and referred
by friends herbal product company should focus only on platform to reach out more number
of customers.

• As per the survey we get to know that customers prefer herbal products due to the better
task, quality and health benefit is so that the companies of producing herbal products focus
more on those areas to get more profit and stability in the market.

• The price of the herbal products should be moderate majority of the people under the income
level of 5 lakh more in buying the herbal products the company should focus on moderate pricing.

• The herbal products packing and labeling quality should be improved so that they appear to
take more attractive and eye catching.

• The study shows that majority of respondents are young and dynamic group, the herbal
companies should conquer the market through focusing on them trough marketing in malls,
colleges, and through online catalogs.

Conclusion:

A study on consumer awareness and buying behaviour towards herbal products in JP Nagar
Bangalore. Here the study defines the consumer’s perception and their awareness about the
availability and usage of herbal products their thoughts and satisfaction level about the usage of
product. Their buying behaviour and availability of the product and factors that influence the sale
of herbal product all these factors were covered in this project.

In this study the researcher had found out some factors like:

• The people who are using herbal products are under the income level of 5 lakh rupees per
annum and almost of them are self employed and more concerned about their health and
happy living and not on the price and money that would cost them to use herbal products.

• In the study most of the consumers think that money invested in buying herbal product is a
wealth and not waste and they find ease is in using herbal products and they are very much
comfortable.

• As the consumers give the money quoted on the pack of the herbal products they want best
quality of the product should be supplied to them they do not want to compromise in quality
of the product.
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Overall by this study we had get to know that herbal products has gained more popularity due
to the change in consumer behaviour and thoughts they are buying goods not for just to eat and
fill their stomach they are thinking more on physical well being and the quality of the goods that
they consume this things boosting the popularity of the herbal product due to their best quality
and best kind of the products which are healthy and effective.
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ABSTRACT

The status of women in complex society like India is not uniform. The conventional
roles of Women have experienced a few changes because of financial needs and a few
endeavors, which made to convey perceivability and standard women’s commitment to
the general development and improvement of society. This paper is to highlight the changing
perspective of Women’s position in India. An attempt is made to focus on prevailing situation
of Indian women in different fields like family life, social life and work circumstance. In
conclusion it finishes up on importance of enabling women to take independent decision.

Keywords :  Status of Women, financial needs, Indian women, Social life , independent
decisions.

Introduction:

The advent of Modernization and globalization is responsible for series of changes that have
taken place in various fields of Indian social structure. Education is an importantand specificfield
that renders a significant contribution in leading to overall progress of an individual. An increase
in the amount of women’s education in regions tends to co-relate with high levels of development
which leads to growth in GDP. According to a notable economist Lawrence Summers,
“investment in the girls may be the highest- return investment available in the developing
world”.Westernization,lead to consistentimprovements taking place in the economic structure in
tribal, rural and urban communities.

Modern progressing society gave various opportunities to everyone. Gradually, women also
secured a major part ineconomic competitive world. The journey was not easy. They had to
prove themselves in every step of life. From just a skilled home maker, women today have
acquired skills and capabilities of  being at par with their male counterparts. In the ‘employment
market’, they are notified to be the tough competitor to menfolk.

Changing Perspective of Women in Indian Society
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Assistant Professor, Department of English,
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As a result of their newly gained freedom Indian woman have distinguished themselves in
various spheres of life as politicians, orators, lawyers, doctors, administrators and diplomats.
They are entrusted the work of responsibility as they perform their duties very honestly and
sincerely. There is hardly any sphere of life in which Indian women have not taken part and
shown their worth. Women exercise their right to vote, contest for Parliament and Assembly,
seek appointment in public office and compete in other spheres of life like men.

This shows that women in India enjoy today more liberty and equality than before. They have
acquired more liberty to participate in the affairs of the country. They have been given equality
with men in shaping their future and sharing responsibilities for themselves, their family and their
country. Women’s contributions in politics and social services have also been quite significant.
Today, we need the services of the educated women who can tour throughout the country and
help in removing human sufferings. The Government is alarmed at the rapid growth of population
in the rural areas in particular. Women volunteers can more easily take up the task of canvassing
the advantages of family planning among the rural womenfolk. They can approach more easily
than men, carry on propaganda against hazards of unhygienic conditions under which the villagers
live. In urban areas they can efficiently take up the task of visiting and teaching the orphans and
the helpless widows in the orphanages and the widow welfare centres. They can train them in
sewing, knitting, embroidery and nursing in which women by nature excel. They can also train
them in the art of music and dancing.

Along with these best dimensions, women never looked down upon domestic life. Working
mothers, had several challenges to face. They had to fulfill the demands at work followed by
various demands at home. Even if both husband and wife work together to bring balance in work
life as well as with their children, still women had to carry multiple roles of a cook, a family maid,
a tutor, a nurse as well as to cater to the demands of office work. Because she will not let go any
work without attending to. If she had undertaken any task, she would dedicate herself to perform
that perfectly without giving chance for any negative feedback.

The major responsibility, women take even take in building stable nation. The first and foremost
duty of Indian women should, therefore, be to bring forth noble generations of patriots, warriors,
scholars and statesmen as it depends upon the care and skill with which mothers rear up their
children.  They have to feel and realise at every step of their life that they are builders of the fate
of our nation since children grow mainly in mothers’ arms. They should also discourage their
husbands and sons from indulging in bribery and other corrupt practices. This they can do only
when they learn the art of simple living by discarding their natural desires for unnecessary things.
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There is no denying to the fact that women in India have made a considerable progress in the
last fifty years but yet they have to struggle against many handicaps and social evils in the male
dominated society. The Hindu Code Bill has given the daughter and the son equal share of the
property. The Marriage Act no longer regards woman as the property of man. Marriage is now
considered to be a personal affair and if a partner feels dissatisfied she or he has the right of divorce.

Most women claim and emphasize that they come out to fulfilltheir family financial needs. But
in reality, only money is not the driving force behind their workforce decisions. The workplace
offers them exposure to real world, where they can meet people from different backgrounds,
different mindsets, different working styles and manage them to get things done.They geta platform
to express and explore themselves better.Taking decision at right time at right moment cannot be
achieved by one being in conducive environment. Working women will definitely get benefits of
exposure to various situations which in turn, help them to assess the situation and analyse that
before taking any decision.

To conclude, as the time changes, women rights likewise have experienced wide changes.
Indian women have aced everything without expecting much in return. With the adjustments in
policies women have turned out to be all the more effective in different fields despite of boundaries
and limitations. Furthermore Women’s own particular recognition is in charge of changing, could
be achieved and continued only if they decide to bring deferential status. Awareness and knowledge
to be created on numerous government policies and institutions which are existing to facilitate
and empowerwomen.
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ABSTRACT

Across the globe many people lost their lives due to COVID-19 pandemic.COVID-19made
people experience losses in various investment sectors. Lockdown of large parts of society
and economic life has come as an exogenous shock to many economic actors.  Drastic change
in the activities can be observed, like moving of private and public life to online. Start-ups were
not an exception. They had to move their business actives online which was a challenge.

Business across all the sectors experienced the heat of COVID-19, but start-ups in
particular are most effected. Start-ups are facing challenges both in business as well as in
operative perceptive. Majority of the start-up are declining due to variations in demand
and supply. Only few stat ups like essentials service, streaming or gaming could manage to
survive. However, start-up ecosystem is continuously working to focus on present situation
to become innovative and expand their business techniques in operations to avail more
opportunities.

Start-ups have emerged as key drivers of economic growth and job creation, and are
often a catalyst for radical innovation. They will have to face high-risk activities comparing
with Small and medium sized business, they face difficulties to access traditional funds
like others.

Majority of start- ups may tend to adapt a short-term solution or opportunity, it is a
basic survival strategy and growth opportunity for industries and economy of the country.
There are certain supporting measures taken by government to support entrepreneurship.

In this paper, a study on impact of covid-19 relating to start-ups of the country can be
observed, we have used secondary data for the analysis.

Key words : Start-ups, Covid-19, Entrepreneurship, Government measures.
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Introduction

There is no doubt that start-ups are important for economic growth of a nation.  The role of
start-ups in economic prosperity is enhancing in today’s world.

One of the main advantages of start-ups is that it creates new jobs.  Global data shows that
start-ups are creating more jobs in our nation than the large companies or enterprises.

In late 2019 coronavirus was discovered, pandemic effected economies and society worldwide
which gave an exogenous shocking experience.

Acceleration of growth in a financial year can be predicted through the efforts made in
performance at beginning of the year.  The situation was unpredictable for majority of the sector
of the economy. Specially start-ups

In order to slow the spread of covid-19 control measures such as lock down and social
distancing were taken which had a tremendous pressure on national economy.

Start-ups are key drivers of economy they create employment opportunities and often known
for their innovation. Due to crisis, it is a challenge of survival to start-ups. and limiting their growth
can be observed.

Review of Literature:

Sebastian Hinderer, Andreas Kuckertz ( June 2020) :The research is based on start-ups
at the time of covid 19 crisis The research combines a qualitative research design informed by
entrepreneurial ecosystem actors with an analysis of policy measures called for, announced, and
reportedly implemented in the international press.

Lucy Rana and VibhutiVasisth (June 2020) :   The research paper gives the detaining
analysis on impact of covid-19 on start-ups Start-ups play an important role since they not only
encourage innovation among the home-grown entrepreneurs but also generate employment
opportunities. Given the vast potential, established by the start-ups, a swift and running action by
the concerned regulatory authorities would be crucial in shaping the future of our Country’s start-
up bionetwork.

SetionoWinardi May 2020 As a result of the Covid-19 pandemic outbreak, where there
were many layoffs in many companies so that unemployment occurred and ex-employees who
experienced layoffs tried to survive in meeting family needs from income made by building
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businesses in various fields, however, there are some members of society because of the occurrence
of certain conditions see an opportunity to build a business that can create profits.

AidinSalamzadeh and Hiroko KawamoritaKesim January 2015:The lifecycle of the
start-up companies includes three main stages, which are bootstrapping stage, seed stage, and
creation stage. There are four categories of challenges faced by start-up companies, namely
financial challenges, human resource management, support mechanisms and environmental
elements.

R. S. Kanchana, J.V.Divya and A.Ansalna Beegom 2014: The most important challenges
faced by new entrepreneurs include developing the vision and business idea, raising capital for
start-up, assembling a business team, finding the right business location, finding good employees,
finding good customers, dealing with competition, unforeseen business challenges and expenses,
keeping up with industrial changes and trends, lack of support, negative mindset, lack of marketing
facilities, lack of infrastructural facilities etc. so it is necessary to overcome these challenges in
order to conduct an efficient business.

Objectives:

• To study the Impact of covid-19 on Indian start-ups
• To understand the challenges faced by start ups
• To know the contribution towards economic growth.
• To know the measures taken by government during Pandamic.

Research Methodology

This research paper attempts to study the available literatureand informationand it is based on
the secondary data which has been collected through books,websites, newspapers, research
papers etc. After referring various case studies and observing existing start-up management
practices, researcher has made own analysis and elaborated on various critical challenges faced
by Start-up companies.

Main Roles of Start-ups to increase economic growth

• Start-ups will create more jobs

If you are going to become an entrepreneur then you can create more jobs. Thus, the rate of
unemployment in our nation also decreases. So, employment creation is one of the main
advantages from start-ups.
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• Creation of wealth

Since entrepreneurs are attracting investors by investing their own resources, the people of
the nation would get benefit when start-ups grow. Since the money is sharing with the society,
wealth is creating within the nation.

• Better standard of living

Start-ups can implement innovations and technologies to improve the living of people. There
are many start-ups who is working for rural areas to develop the community.

• Increase in GDP

GDP plays a vital role in enhancing the economic growth of a country.  World Bank says that
India will become the fastest growing country as economic growth in the world. By supporting
and encouraging more start-ups, it is possible to generate more revenue domestically and
consumer’s capital will also flow around the Indian economy.

COVID-19’s impact on Start-ups

The lock-down has not only impacted the daily business operations, but it has also forced a
good-many start-up into preparing for contingency plans to limit workforce and to cut down employee
salaries. Various start-up founders have also taken pay-cuts to limit the losses faces. The businesses
was very severely affected especially during the lockdown period from march to June.

There was a drastic decline in the funding during lockdown versus pre-COVID-19 levels.

Challenges for innovative start-ups created by the Covid 19 lockdown

Fears surrounding the unforeseeable effects of COVID-19 have already significantly influenced
the world’s top economies and many economists have forecasted the recession. A crisis such as
the COVID-19 pandemic threatens the functioning and performance of a business.

Turbulence affecting a business might arise from disturbed structures, routines, and capabilities.

Generally, the specific characteristics of innovative start-ups should enable them to be better
prepared to cope with the COVID-19 crisis than other types of firms. Being innovative is a
precondition of being resilient, as innovative businesses tend to constantly and continuously
anticipate and adjust to a broad range of crises.

start-ups face immediate and tangible consequences of the COVID-19 outbreak especially in
the form of reduced sales while fixed costs remain; a combination that threatens start-ups liquidity
and long-term survival.
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The few studies on crisis management in entrepreneurship research predominantly assess the actions
that entrepreneurs or organizations take to mitigate the potential negative consequences of a crisis.

Among which are changes in sales, marketing, and employment practices.

it seems more appropriate for innovative start-ups to embrace iterative and flexible approaches
such as effectual logic.

How can entrepreneurs and governments resolve the problem.

After recognising the numerous financial and operational challenges faced by start-ups, the
Small Industries Development Bank of India (“SIDBI”), which also operates as an implementing
agency for the ‘Fund of Funds’ for start-ups, has promulgated a ‘COVID-19 Start-up Assistance
Scheme’ (hereinafter “the Scheme”) which is intended to provide assistance to certain eligible
start-ups that have successfully demonstrated the ability to implement innovative measures so as
to ensure business continuity amidst the COVID-19 crisis, and has also ensured employee safety
as also financial stability.

The Ministry of Corporate Affairs (“MCA”) has also provided temporary relaxations to all
corporates for compliances under the Companies Act, 2013.

 These include among others: (i) waiver of additional fees on late filings made with the MCA;
(ii) relaxations pertaining to the holding of board meetings with physical presence of directors;
(iii) extension of the prescribed interval period between board meetings; and (iv) relaxation of the
‘minimum residency’ requirement of a director.

Conclusion

Certain countries such as the United Kingdom and France have announced a relief package
for start-ups, which includes various measures such as establishing funds to invest in start-ups as
well as providing loans/financial assistance to the start-ups.

India is also contemplating to implement a comprehensive and a more formal relief scheme
that would provide access to capital, while also establishing an effective monitoring system to
assess the utilisation of the funds.

Start-ups play an important role since they not only encourage innovation among the home-
grown entrepreneurs but also generate employment opportunities. Given the vast potential,
established by the start-ups, a swift and running action by the concerned regulatory authorities
would be crucial in shaping the future of our Country’s start-up bionetwork.
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PÀ£ÀßqÀ ̧ Á»vÀå ºÁUÀÆ PÁzÀA§j ¥ÀæPÁgÀUÀ½UÉ ªÀiË°PÀªÁzÀ ̧ ÉÃ¥ÀðqÉAiÀÄ£ÀÄß PÀxÉUÀ½AzÀ ªÀÄvÀÄÛ PÁzÀA§jUÀ½AzÀ
ªÀÄÆr¹zÀ ²æÃAiÀÄÄvÀ AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄ. §zÀÄQ£À°è ̧ ÀÈd£À²Ã®vÉAiÀÄ ̧ ÀégÀÆ¥ÀªÀ£ÀÄß ̧ ÁzsÀåªÁV À̧ÄªÀ PÉ® À̧ªÀ£ÀÄß
ªÀiÁrzÁÝgÉ. ̧ ÀªÀiÁdzÀ §UÉÎ wÃªÀæ PÁ¼ÀfAiÀÄ£ÀÄß vÉÆÃgÀÄwÛgÀÄªÀ ̧ ÁªÀiÁfPÀ ¥ÀæeÉÕAiÀÄ£ÀÄß vÉÆÃj À̧ÄªÀ°è AiÀÄ±À̧ ÀÄì
PÀAqÀ PÀvÉUÁgÀgÀÄ DVzÁÝgÉ. EªÀgÀ D É̄ÆÃZÀ£É ºÀÄqÀÄPÁl avÁÛ®gÀ PÁzÀA§j ªÀÄvÀÄÛ PÀvÉUÀ¼À°è PÁt§ºÀÄzÀÄ
DVzÉ. EªÀgÀJ¯Áè PÀxÉUÀ¼À£ÀÄß £ÉÆÃrzÁUÀ À̧ÆPÀëöä ¥ÀæeÉÕAiÀÄ£ÀÄß UÀÄgÀÄw À̧§ºÀÄzÀÄ. PÀ¼ÉzÀ ªÀÄÆgÀÄ zÀ±ÀPÀUÀ¼À°è
ªÀÄÆªÀvÀÄÛ £À®ªÀvÀÄÛ PÀvÉUÀ¼À£ÀÄß §gÉ¢gÀÄªÀÅzÀÄ. ±ÉæÃµÀ×vÉAiÉÄÃ DVzÉ. avÁÛ®gÀ ªÉÊZÁjPÀªÁzÀAvÀºÀ D É̄ÆÃZÀ£ÉUÀ¼ÀÄ
ªÀÄvÀÄÛ À̧ªÀiÁdzÀ §UÉV£À M¼À£ÉÆÃlUÀ¼ÀÄ vÀªÀÄä PÀxÉAiÀÄ°è gÀÆr¹PÉÆArgÀÄªÀÅzÀÄ vÀªÀÄä PÀxÉAiÀÄ vÀAvÀæªÁVzÉ.
avÁÛ®gÀ PÀvÉUÀ¼À AiÀÄ±À¹ìUÉ vÀªÀÄä §zÀÄQ£À PÀµÀÖ C£ÀÄ s̈ÀªÀ ¥Àæw s̈ÉAiÀÄÄ ªÀÄÆ® É̈ÃgÀÄ DVgÀÄªÀÅzÀ£ÀÄß NzÀÄªÀÅzÀgÀ
ªÀÄÆ®PÀ w½AiÀÄ§ºÀÄzÁVzÉ.

avÁÛ®gÀ PÀvÉUÀ¼À°è AiÀiÁªÀÅzÉÃPÀvÉAiÀÄ£ÀÄß Dj¹PÉÆAqÀÄ NzÀÄªÀÅzÀPÉÌ ¥ÀæªÉÃ²¹zÀgÉ ErÃ PÀvÉAiÀÄÄ NzÀÄUÀgÀ£ÀÄß
«gÁªÀÄPÉÆqÀzÉÃ N¢¹PÉÆAqÀÄ ºÉÆÃUÀÄvÀÛzÉ. ¸ÁA À̧ÌøwPÀ À̧AzÀ̈ sÀð ªÀÄvÀÄÛ ªÀÄ£ÀÄµÀå À̧é s̈ÁªÀ ªÉÊavÀæöåUÀ¼À£ÀÄß
J¼ÉJ¼ÉAiÀiÁV ©r À̧ÄvÁÛ ºÉÆÃUÀÄvÀÛzÉ. avÁÛ®gÀ PÀvÉUÀ¼À°è ªÀÄÄRåªÁV £ÉÊwPÀ ªÀiË®åUÀ¼À£ÀÄß UÀÄgÀÄw À̧§ºÀÄzÁVzÉ.
ºÁUÉAiÉÄÃ avÁÛ®gÀÄ UÁæ«ÄÃt ªÀÄvÀÄÛ £ÀUÀgÀzÀ §zÀÄPÀÄ PÀAqÀªÀgÀÄ. JgÀqÀÄ ̧ ÀªÀÄÄzÁAiÀÄzÀ §zÀÄPÀ£ÀÄß PÀlÄÖPÉÆqÀÄªÀ°è
vÀªÀÄä PÁzÀA§j ªÀÄvÀÄÛ PÀvÉUÀ¼À°è AiÀÄ±À¹é DVgÀÄªÀÅzÀÄ PÁtÄvÉÛÃªÉ. avÁÛ® PÀ£ÁðlPÀ ̧ ÀA À̧Ìøw ºÁUÀÆ ̈ ÁA É̈AiÀÄ
À̧A À̧ÌøwAiÀÄ£ÀÄß CxÉÊð¹PÉÆAqÀªÀgÀÄ.

²æÃAiÀÄÄvÀ AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄ GvÀÛgÀPÀ£ÀßqÀf É̄èAiÀÄ PÀÄªÀÄÄmÁ vÁ®ÆQ£À ºÀ£ÉÃºÀ½îAiÀÄ°è 03.08.1928gÀ°è
d¤¹zÀgÀÄ. vÀAzÉ «oÉÆÃ¨Á ªÀÄvÀÄÛvÁ¬ÄgÀÄQätÂ. K¼ÀÄ ªÀÄPÀÌ¼À°è EªÀgÀÄLzÀ£ÉAiÀÄªÀgÀÄ. EªÀgÀ CtÚ£ÁzÀ UÀAUÁzsÀgÀ
avÁÛ®gÀÄ SÁåvÀ PÀ«UÀ¼ÀÄ ̧ ÀºÀ DVzÁÝgÉ. “£Á£ÀÄ ºÀÄnÖzÀÄÝ GvÀÛgÀPÀ£ÀßqÀzÀ ºÀ£ÉÃºÀ½îAiÀÄ°è. £À£Àß ̈ sÁªÀ ¥Àæ¥ÀAZÀzÀ°è
£À£ÀßDAvÀjPÀ «PÁ À̧zÀ°è ºÀ£ÉÃºÀ½î MAzÀÄ ªÀÄºÀvÀé ¥ÁvÀæ” EªÀgÀÄ ºÉÃ¼ÀÄªÀ ºÁUÉ vÀªÀÄä ºÀÄnÖzÀ HgÀÄ. vÁªÀÅ
C£ÀÄ s̈À«¹zÀ ¨Á®å, £É£À¥ÀÄ, UÁæ«ÄÃt Ȩ́ÆUÀqÀÄ ºÀ½îAiÀÄ §zÀÄPÀÄ. vÀªÀÄä£ÀÄßM§â ±ÉæÃµÀ× PÁzÀA§jPÁgÀ ºÁUÀÆ
PÀvÉUÁgÀ£À£ÁßV ªÀiÁqÀÄªÀÅzÀPÉÌ ¥ÉæÃgÉÃ¥ÀuÉ ¤ÃrzÀ ªÀÄÄRå ̧ ÀAUÀwUÀ¼ÀÄ DVªÉ. CªÀgÀÄPÀvÉ §gÉAiÀÄÄªÀ ºÉÆwÛUÁUÀ̄ ÉÃ
¨ÁA É̈ §zÀÄPÀÄ ªÀÄvÀÄÛ ºÀ£ÉÃºÀ½îAiÀÄ §zÀÄPÀÄ À̧A¥ÀÆtðªÁV ¤µÀÌµÉð ªÀiÁrPÉÆArzÁÝgÉ. CªÀgÀÄ À̧ÄªÀiÁgÀÄ
25 ªÀµÀð ºÀ½î ©lÄÖ ¨ÁA É̈AiÀÄ §zÀÄQUÉvÉgÉzÀÄPÉÆAqÀÄ ºÀ£ÉÃºÀ½î ¹AºÁªÀ̄ ÉÆÃPÀ£À PÀæªÀÄzÀ°è¨Á®å, £É£À¥ÀÄ,
À̧AªÉÃzÀ£ÉAiÀÄÄ CªÀgÀ£ÀÄß ¤gÀAvÀgÀªÁV PÀÄlÄPÀÄvÁÛ EgÀÄvÀÛzÉ. CªÀgÀ ErÃ PÁzÀA§j ªÀÄvÀÄÛ PÀvÉAiÀÄ PÉÃAzÀæ

vÁt, ºÀ£ÉÃºÀ½îAiÉÄÃ DVgÀÄvÀÛzÉ.

AiÀÄ±ÀªÀAvÀavÁÛ® - §zÀÄPÀÄ §gÀºÀ
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1944gÀ°è ªÀiÁånæPÀÄå¯ÉÃµÀ£ïPÀ£ÁðlPÀ ºÉÊ¸ÀÆÌ¯ï£À°è ¥ÀÆgÉÊ¹ zsÁgÀªÁqÀ¢AzÀ ªÀÄÄA§¬Ä ¥Éæ¹qÉ¤ìAiÀÄ°è
11£ÉAiÀÄ gÁåAPï ¥ÀqÉzÀÄPÉÆ¼ÀÄîvÁÛgÉ. «zÁå s̈Áå À̧zÀ°è ZÀÄgÀÄPÀÄ EzÀÝAvÀºÀ vÀªÀÄä ªÁå À̧AUÀzÀ GzÀÝPÀÆÌ À̧ºÀ
¥Àæw s̈Á¤évÀ «zÁåyðAiÀiÁV ºÉÆgÀºÉÆªÀÄÄävÁÛgÉ. 1948gÀ°è ©.J¹ì. (D£À¸ïð) ¥ÀzÀ« gÁ¸ÁAiÀÄ£À±Á¸ÀÛçzÀ°è
¹zÁÞxÀð PÁ É̄Ãf£À°è ¥ÀzÀ« ¥ÀqÉzÀÄPÉÆ¼ÀÄîvÁÛgÉ. vÀªÀÄä N¢£À £ÀqÀÄªÉAiÀÄÆ “ É̈Æ«ÄäAiÀÄ ºÀÄ®Äè ºÉÆgÉ”
À̧tÚPÀvÉAiÀÄ£ÀÄß ¥ÀæPÀluÉ ªÀiÁqÀÄvÁÛgÉ.

1951 ©.J¹ì. (mÉPï) ¥Áè¹ÖPï vÀAvÀæeÁÕ£À ¥ÀzÀ« ¥ÀjÃPÉëAiÀÄ£ÀÄß ¥ÀæxÀªÀÄ ¸ÁÜ£ÀzÀ°è ¥ÀqÉzÀÄ ªÀÄÄA§¬Ä
«±Àé«zÁå®AiÀÄ¢AzÀ À̧ÄªÀtð ¥ÀzÀPÀ UÀ½¹PÉÆ¼ÀÄîvÁÛgÉ. vÀªÀÄä «zÁå s̈Áå À̧zÀ ¤gÀAvÀgÀ £ÀqÀÄªÉ ¸Á»vÀå §UÉV£À
D À̧QÛ ªÀÄvÀÄÛ CªÀgÀ «zÁå s̈Áå À̧PÀÆÌCªÀgÀÄ gÀÆrü¹PÉÆArgÀÄªÀ ¸Á»vÀåPÀÆÌ À̧A§AzsÀªÉÃ E®èzÀAvÀºÀ ªÀiÁUÀð.
¸ÁªÀiÁ£ÀåªÁV vÀAvÀæeÁÕ£À, mÉPÁß®f «zÁåyðUÀ¼ÀÄ ¸Á»vÀå CxÀªÁ s̈ÁµÉAiÀÄ£ÀÄß UËtªÁV PÁtÄªÀÅzÀ£ÀÄß
£ÉÆÃrzÉÝÃªÉ. DzÀgÉ EAvÀºÀ GzÉÆåÃUÀ DzsÁjvÀ «zÁå s̈Áå À̧zÀ À̧AzÀ̈ sÀðzÀ°èPÀvÉ, PÁzÀA§j, §gÉAiÀÄÄªÀ
VÃ¼À£ÀÄß ̈ É¼É¹PÉÆAqÀªÀgÀÄ AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄ. CªÀgÀÄ §gÉzÀ “ É̈Æ«ÄäAiÀÄ ºÀÄ®Äè ºÉÆgÉ” ̧ ÀtÚPÀvÉAiÀÄÄ ¥ÀwßAiÀÄ
PÉÊ»rAiÀÄ°gÀÄªÀ ºÀÄqÀÄV ªÀiÁ®w CªÀgÀ£ÀÄß ªÉÆzÀ® ̈ Áj £ÉÆÃrzÀÄÝ ªÉÄaÑPÉÆArzÀÄÝ ErÃ PÀvÉ CzÀÄãvÀªÁV
vÉgÉzÀÄPÉÆ¼ÀÄîvÀÛzÉ.

À̧ÄªÀiÁgÀÄJgÀqÀÄ zÀ±ÀPÀUÀ½A¢ÃZÉUÉ ¥ÁægÀA s̈ÀªÁzÀ £ÀªÀå ¸Á»vÀå ¥ÀgÀA¥ÀgÉ ªÉÆzÀªÉÆzÀ®Ä ¥Á²ÑªÀiÁvÀå
¸Á»vÀåªÀ£ÀÄß AiÀÄxÁªÀvÁÛV C£ÀÄPÀj À̧ÄªÀ AiÀiËªÀ£À À̧ºÀd ¥ÀæªÀÈwÛvÉÆÃj À̧ÄvÀÛzÉ. CªÀgÀPÀvÉAiÀÄ°è £ÀªÀå ¥ÀAxÀzÀ
UÀªÀÄ£ÀªÀ£ÀÄß ̧ É¼ÉzÀªÀgÀ°è ªÀÄvÀÄÛ ̄ ÉÃR£ÀªÀ£ÀÄß £ÉÆÃrzÁUÀ £ÀªÀå ¥ÀAxÀzÀaUÀÄgÀÄ ªÉÆ¼ÀPÉAiÉÆqÉAiÀÄÄwÛgÀÄªÀÅzÀ£ÀÄß
£ÉÆÃqÀ§ºÀÄzÀÄ. “MAzÁuÉ DzÀgÀÆ ºÉaÑ£ÀzÀÄ PÉÆr. PÉÆ¼ÀUÀPÉÌ £Á¯ÁÌuÉ DUÀÛzÉ. ̧ ÀÄªÀÄä£É ZËPÁ² ªÀiÁqÀ̈ ÉÃr”
J£ÀÄßªÀÅzÀgÀ°è ̄ ÉÃRPÀjUÉ ªÀåªÀ̧ ÉÜAiÀÄ eÉÆvÉ gÁfAiÀiÁUÀÄªÀ ªÀÄ£À̧ ÀÄì ºÉÆA¢®èzÉ EgÀÄªÀÅzÀÄ. ªÀåªÀ̧ ÉÜAiÀÄ°è EgÀÄªÀ
£ÀÆå£ÀvÉUÀ¼À£ÀÄß JwÛ»rAiÀÄÄªÀ ªÀÄ£ÉÆÃ s̈ÁªÀ£É ªÀåPÀÛUÉÆ¼ÀÄîvÀÛzÉ. CAvÀ̄ ÉÃ AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄvÀªÀÄä «zÁå s̈Áå À̧zÀ
PÀæªÀÄzÀ°èDVgÀ§ºÀÄzÀÄ. §zÀÄQ£À eÉÆvÉ DVgÀ§ºÀÄzÀÄ. gÁf ªÀiÁrPÉÆ¼ÀîzÉÃ EgÀÄªÀÅzÀ£ÀÄß UÀªÀÄ¤ À̧§ºÀÄzÁVzÉ.
«zÁå̈ sÁå̧ ÀeÉÆvÉUÉ “ É̈Æ«ÄäAiÀÄ ºÀÄ®Äè ºÉÆgÉ” PÀvÉAiÀÄÄvÀªÀÄä ̧ ÀªÀiÁdªÀÄÄTAiÀiÁUÀÄªÀ QæAiÉÄAiÀÄ£ÀÄß GAlÄªÀiÁqÀÄªÀÅzÀÄ.

PÀÄªÀÄmÁ, zsÁgÀªÁqÀ, ªÀÄÄA§¬Ä ºÁUÀÆ CªÉÄÃjPÀzÀ £ÀÆåd¹ðAiÀÄ°è ²PÀët ¥ÀqÉzÀavÁÛ®gÀÄgÁ¸ÁAiÀÄ¤PÀ
«eÁÕ£ÀzÀ°è ¥ÀjtÂvÀgÀÄ. gÁ¸ÁAiÀÄ¤PÀvÀAvÀæ«eÁÕ£ÀzÀ ªÀÄºÀvÀézÀ ºÁUÀÆ ªÀÄ£ÀßuÉUÀ¼À£ÀÄß ¥ÀqÉzÀgÀÄ. ªÀÄÄA§¬Ä
«±Àé«zÁå®AiÀÄzÀ ¥Áè¹ÖPï vÀAvÀæeÁÕ£À ¥ÀzÀPÀ. 44£ÉÃ ªÀAiÀÄ¹ì£À°è (1972) CªÉÄÃjPÁzÀ ¹ÖÃªÀ£ï
E£ïìnlÆåmïD¥sïmÉPÁß®f¬ÄAzÀ ¥ÀqÉzÀÄPÉÆAqÀ ¸ÁßvÀPÉÆÃvÀÛgÀ ¥ÀzÀ« - EªÀÅ EªÀgÀÀ «zÁåyðfÃªÀ£ÀzÀ
¥ÀæªÀÄÄR ¸ÁzsÀ£ÉUÀ¼ÀÄ.

ªÀÄÄA§¬Ä ¨ÉÃPÀ̄ ÉÊmï ºÉÊ®ªÀiï PÀA¥À¤AiÀÄ°è ºÀ®ªÀÅ ªÀµÀðUÀ¼À PÁ® ªÀiÁPÉðnAUï « s̈ÁUÀzÀ d£ÀgÀ̄ ï
ªÀiÁå£ÉÃdgï DVzÀÝªÀgÀÄ. ªÀÄÄAzÉ D PÀA¥À¤AiÀÄ JQìPÀÆånªï qÉÊgÉPÀÖgÀgÀÆ DV 1985gÀ°è ¤ªÀÈvÀÛgÁUÀÄvÁÛgÉ.

PÉ¼ÀzÀ ªÀÄÆªÀvÀÄÛ ªÀµÀðUÀ½AzÀ ªÀÄÄA§¬ÄAiÀÄ°è £É̄ É¹gÀÄªÀ AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄ D ªÀÄºÁ£ÀUÀgÀzÀ UËgÀªÁ¤évÀ
£ÁUÀjÃPÀgÀ̄ ÉÆè§âgÁVzÁÝgÉ. vÀªÀÄä «±ÁæAvÀ fÃªÀ£ÀzÀ §ºÀÄ¥Á®Ä À̧ªÀÄAiÀÄªÀ£ÀÄß AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄ vÀªÀÄUÉ
CvÀåAvÀ ¦æAiÀÄªÁzÀ NzÀÄ §gÀºÀUÀ¼À®Æè, ªÀÄÄ¢Ý£À ªÉÆªÀÄäPÀÌ¼À  eÉÆvÉAiÀÄÆ Dl¥ÁlUÀ¼À®Æè, PÀ¼ÉAiÀÄÄwÛzÀÝgÀÄ.
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AiÀÄ±ÀªÀAvÀavÁÛ®gÉÃ ºÉÃ½PÉÆ¼ÀÄîªÀ ºÁUÉÃ À̧È¶Ö QæAiÉÄ GvÀÛgÀPÀ£ÀßqÀf É̄è, CzÀgÀ®Æè £À£Àß ºÀÄlÆÖgÁzÀ
ºÀ£ÉÃºÀ½î EªÀÅ £À£Àß ªÀÄnÖUÉ §gÉÃ £É®zÀ ºÀ¹gÀÄUÀ¼À®è. §zÀ̄ ÁV £À£Àß ¸Á»vÀåzÀ ºÀÄnÖUÉ PÁgÀtªÁV CzÀgÀ
ZÉÊvÀ£ÀåPÉÌ ¤gÀAvÀgÀªÁzÀ fÃªÀ̧ É̄ ÉAiÀiÁV ¤AvÀ ªÀÄÆ® s̈ÀÆvÀªÁzÀ ¥ÉæÃgÀPÀ ±ÀQÛUÀ¼ÀÄ DVªÉ JAzÀÄ £ÀA©zÉÝÃ£É”
avÁÛ®gÀ §gÀªÀtÂUÉUÉ Hj£À C£ÀÄ s̈ÀªÀ vÀ£Àß ¸Á»vÀåzÀ s̈ÁªÀ ¥Àæ¥ÀAZÀªÀ£ÀÄß vÀÄA©PÉÆqÀÄªÀ°è ¥ÉæÃgÀPÀ ±ÀQÛUÀ¼ÀÄ
DVªÉ JAzÀÄ £ÀA©zÉÝÃ£É” avÁÛ® §gÀªÀtÂUÉUÉ Hj£À C£ÀÄ s̈ÀªÀ vÀ£Àß ̧ Á»vÀåzÀ ̈ sÁªÀ ¥Àæ¥ÀAZÀªÀ£ÀÄß vÀÄA©PÉÆqÀÄªÀ°è
¥ÉæÃgÀPÀªÁzÀ CA±ÀUÀ¼ÀÄ DVªÉ.

avÁÛ®gÀ §gÀºÀzÀ §UÉÎ ºÉÃ¼À̈ ÉÃPÉAzÀgÉ ®APÉÃ±À ¥ÀwæPÉUÁV ²æÃ dAiÀÄAvÀPÁ¬ÄÌtÂAiÀÄªÀjUÉ ¤ÃrzÀ ̧ ÀAzÀ±Àð£ÀzÀ°è
avÁÛ®gÀÄ vÀªÀÄä aPÀÌA¢£À M®ªÀÅUÀ¼ÀÄ ºÁUÀÆ vÁªÀÅ ̧ Á»vÀåPÉëÃvÀæPÉÌ PÁ°j¹zÀ §UÉAiÀÄ£ÀÄß PÀÄjvÀÄ DwäÃAiÀÄªÁV
ªÀiÁvÀ£ÁrzÁÝgÉ. ºÁUÉAiÉÄÃ avÁÛ®gÀÄ ªÉÆzÀ® ¥ÉæÃªÀÄavÀæPÀ̄ ÉAiÀÄAvÉ “£Á£ÀÄ PÀvÉUÁgÀ£ÁUÀzÉÃ ºÉÆÃVzÀÝgÉ
§ºÀÄ±ÀB avÀæPÁgÀ£ÁUÀÄwÛzÉÝÃ£ÉÃ£ÉÆÃ CAzÀgÉ aPÀÌA¢¤AzÀ®Æ d®ªÀtðzÀ°è avÀæ §gÉAiÀÄÄªÀ ºÀªÁå¸À EvÀÄÛ.
DzÀÝjAzÀ̄ ÉÃ CtÚ »jAiÀÄgÁVzÀÝ ²æÃzsÀgï CªÀgÀÄ zsÁgÀªÁqÀ¢AzÀ ªÀÄÄA§¬ÄUÉ PÀgÉ¬Ä¹PÉÆArzÀÄÝ. ªÀÄÄA§¬ÄAiÀÄ
UÁæAmïgÉÆÃr£À PÀ¯Á¤PÉÃvÀ£ÀzÀ ¸ÀAeÉ ªÀUÀðUÀ¼À£ÀÄß £Á£ÀÄ ¸ÉÃjzÀÄÝ. DzÀgÉ ªÀÄÄAzÉ DgÀA¨sÀªÁVzÀÝ
JA.J£ï. gÁAiÀiï CªÀgÀ PÁå¦l¯ïqÉªÉÆPÁænPï ¥Ánð ¸ÉÃjzÀ ‘PÀ¯Á¤PÉÃvÀ£À’zÀ ªÀUÀðUÀ¼À°è D¸ÀQÛ ºÉÆgÀlÄ
ºÉÆÃ¬ÄvÀÄ. avÀæPÀ̄ ÉAiÀÄ §UÉÎ C°èUÉ ¤AvÀÄºÉÆÃUÀÄvÀÛzÉ. §ºÀÄ±ÀB £À£Àß ªÀÄ£À¹ì£À À̧ºÀd M®ªÀÅ DzÀ £À£Àß
ZÀlÄªÀnPÉUÀ¼À PÀqÉUÉ EvÉÛÃ£ÉÆÃ. avÀæPÀ̄ É zÀÆgÀªÁzÀgÀÆ avÀæPÀ̄ É AiÀiÁªÀÅzÁzÀgÀÆ À̧é®à UÀÄt vÀªÀÄä PÁzÀA§j
PÀvÉUÀ¼À°è §A¢gÀ§ºÀÄzÀÄJAzÀÄ vÀªÀÄä ̧ ÀAzÀ±ÀðPÀgÀ£ÉßÃ ¥Àæ²ß¹zÁÝgÉ.

avÁÛ®gÀÄ ºÀÄnÖ ̈ É¼ÉzÀzÀÄÝ PÉÆAPÀtÂ “ªÀiÁvÀÈ s̈ÁµÉ” AiÀiÁVzÀÝ ¥Àj À̧gÀzÀ°è. PÀ£ÀßqÀ ±Á É̄AiÀÄ°è PÀ°wzÀÄÝ ªÉÄnæPï
ªÀgÉUÉ ªÀiÁvÀæ. «eÁÕ£À PÀ°wzÀÄÝ PÀ°¹gÀÄªÀAvÀzÀÄÝ EAVèÃµï£À°è. »ÃVzÀÝgÀÆ ̧ ÀºÀ AiÀÄ±ÀªÀAvÀavÁÛ®gÀ°è CqÀVzÀÝ
PÀ£ÀßqÀ PÀvÉUÁgÀ£ÉÆ§â É̈¼ÀQUÉ §gÀ®Ä vÀªÀQ À̧ÄwÛzÀÝ. PÀvÉ É̄ÆÃPÀPÉÌ §A¢zÀÄÝ ¢ªÀå DPÀ¹äPÀªÀ£ÀÄß É̄ÃRPÀgÀÄ »ÃUÉ
w½ À̧ÄvÁÛgÉ. “1949 gÀ°è PÁgÀªÁgÀzÀ À̧«ÄÃ¥À ¨ÁqÀ JA§ Hj£À ¥ËæqsÀ±Á É̄AiÀÄ°è ªÀÄÆgÀÄ wAUÀ¼À ªÀÄnÖUÉ
²PÀëPÀgÁVzÀÝgÀÄ. «eÁÕ£À ªÀÄvÀÄÛUÀtÂvÀ ªÀiÁånæPï «zÁåyðUÀ½UÉ PÀ° À̧ÄwÛzÀÝ «µÀAiÀÄUÀ¼ÁVzÀÝªÀÅ. «zÁåyðUÀ¼É®è
PÉÆAPÀtÂ ªÀiÁvÀÈ s̈ÁµÉAiÀÄªÀgÁVzÀÄÝzÀjAzÀ EAVèÃµï ̈ sÁµÉAiÀÄ°è PÀ°¹zÀÄÝ w½AiÀÄzÉÃ ºÉÆÃzÁUÀ PÉÆAPÀtÂAiÀÄ°è
ªÀÄPÀÌ½UÉ PÉÆAPÀtÂAiÀÄ°è «ªÀj À̧̈ ÉÃPÁUÀÄwÛvÀÄÛ. MnÖ£À°è ¸Á»vÀå ºÉÆÃUÀ° - PÀ£ÀßqÀ ±À§ÞUÀ¼ÀÆ Q«AiÀÄ ªÉÄÃ É̄
©Ã¼ÀÄªÀÅzÀÄ PÀµÀÖªÁVzÀÝ MAzÀÄ À̧tÚ Hj£À°è MAzÀÄ ¢£À, ªÀÄzsÁåºÀß ¤zÉÝ w½zÉzÀÄÝ PÀÆvÀªÀ£ÀÄ EzÀÝQÌzÀÝAvÉ
“PÀvÉAiÀÄ£ÀÄß §gÉAiÀÄÄvÉÛÃ£É JAzÀÄPÉÆAqÀÄ §gÉzÉ. DUÀ ºÀÄnÖzÀ avÁÛ®gÀ ªÉÆzÀ® PÀvÉAiÉÄÃ “ É̈Æ«ÄäAiÀÄ ºÀÄ®ÄÌ
ºÉÆgÉ”. DUÀ PÀvÉUÉ ªÉÆzÀ®Ä PÉÆnÖzÀÄÝ ºȨ́ ÀgÀÄ À̧vÀå ªÀÄvÀÄÛ C»A Ȩ́ JAzÀÄ. PÀvÉAiÀÄ£ÀÄß §gÉzÀÄ £ÀAvÀgÀ vÁ£ÀÄ
§gÉzÀ PÀvÉAiÀÄ£ÀÄß PÀvÉAiÉÄÃ DVgÀ̈ ÉÃPÉAzÀÄ w½zÀÄPÉÆAqÀÄ AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄ D PÀvÉAiÀÄ£ÀÄß ¥ÀwæPÉAiÉÆAzÀPÉÌ
PÀ¼ÀÄ»¹zÀgÀAvÉ. DUÀ PÀvÉAiÀÄ£ÀÄß ¥ÀwæPÉAiÀÄ°è ¥ÀæPÀn¹zÀÄÝ C®èzÉÃ PÀvÉAiÀÄ §UÉÎ ªÉÄaÑPÉÆAqÀÄ §gÉzÀ ¥ÀvÀæzÉÆA¢UÉ
¥ÀwæPÉAiÀÄMAzÀÄ ¥ÀæwAiÉÆAzÀ£ÀÄß PÀ¼ÀÄ»¹zÀÝgÀAvÉ. §gÉzÀPÀvÉAiÀÄ£ÀÄß UÉ¼ÉAiÀÄjUÉ DUÀ°, CtÚvÀªÀÄäA¢jUÉ DUÀ°
vÉÆÃj À̧ÄªÀ zsÉÊAiÀÄð avÁÛ®jUÉ EgÀ°®è. KPÉAzÀgÉ avÁÛ®gÀÄ £À£Àß §gÀªÀtÂUÉAiÀÄ£ÀÄß M¥Àà§ºÀÄzÀÄ. E®èªÉÃ PÀvÉUÉ
J°è ªÀåAUÀåvÉ ºÀÄlÄÖPÉÆ¼ÀÄîvÀÛzÉÆÃ JA§ s̈ÁªÀ£É¬ÄAzÀ ºÁUÉAiÉÄÃ vÀªÀÄä ªÀÄ£À¹ì£À°è §aÑlÄÖPÉÆArzÀÝgÀÄ.
AiÀiÁªÁUÀ ¥ÀwæPÉAiÀÄ°è ¥ÀæPÀlUÉÆAqÀ £ÀAvÀgÀ F ¥ÀwæPÉAiÀÄ MAzÀÄ ¥ÀæwAiÀÄ£ÀÄß ºÁUÀÆ À̧A¥ÁzÀPÀ ªÉÄaÑ §gÉzÀ
MAzÀÄ aPÀÌ ¥ÀvÀæªÀ£ÀÄß vÉUÉzÀÄPÉÆAqÀÄ C¥Àà-CªÀÄä, CtÚ-CPÀÌ, vÀªÀÄä EªÀjVAvÀ E£ÀÄß «±Á®ªÁzÀ §¼ÀUÀªÉÇAzÀÄ
¦æÃw¬ÄAzÀ PÀvÉAiÀÄ£ÀÄß N¢, ªÉÄaÑPÉÆAqÀgÀÄ, ºÁUÉAiÉÄÃ PÀvÉAiÀÄ£ÀÄß J®ègÀÆ À̧ºÀ ¦æÃw¬ÄAzÀ ¹éÃPÀj À̧ÄvÁÛgÉ.
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»ÃUÉ vÀªÀÄä «±Á®ªÁzÀ s̈ÁªÀ£É¬ÄAzÀ DUÀ ºÀÄlÄÖªÀ DvÀä «±Áé À̧ªÀ£ÀÄß £É£ÉzÁUÀ PÀtÄÚ ªÀÄÄAzÉ ¤®ÄèwÛzÀÄÝzÀÄ,
PÀvÉUÉ gÀÆ¥À«®èzÀ, ºȨ́ Àj®èzÀ dAUÀÄ½¬ÄAzÀ ºÉÆgÀ©zÀÝªÀ£ÉÆ§â ªÀÄ£ÉªÀÄ£ÉAiÀÄ PÀzÀvÀlÄÖvÀÛ, vÀ£Àß ªÀÄÄRªÀ£ÀÄß
vÉÆÃj¹, vÁ£ÀÄ §gÉzÀPÀvÉAiÀÄ£ÀÄß ¥Àæw ªÀÄ£ÉªÀÄ£ÉUÉ ºÉÃ½ §gÀ̄ ÉÃJ£ÀÄßªÀAvÀºÀ, £Á£ÀÄ §gÉzÀAvÀºÀ PÀvÉAiÀÄ£ÀÄß
AiÀiÁgÁzÀgÀÆ PÉÃ¼ÀÄvÁÛgÉAiÉÄÃ J£ÀÄßªÀAvÀºÀ ̈ sÁªÀ£É, »ÃUÉ £ÀqÉAiÀÄÄvÁÛ ºÀÄA§Ä ªÀÄ£À¹ì£À avÀæ vÀ£Àß°è PÀ°à¹PÉÆAqÀÄ
£ÀqÉzÀzÀÄÝ.

AiÀÄ±ÀªÀAvÀavÁÛ®gÀ ªÉÆzÀªÉÆzÀ°£À PÀvÉUÀ¼ÀÄ ¥ÀæPÀlªÁzÀzÀÄÝ ¢£ÀPÀgÀzÉÃ¸Á¬ÄAiÀÄªÀgÀÄ ¥ÀæPÀn À̧ÄwÛzÀÝ  ‘d£À̧ ÉÃªÀPÀ’
ªÀÄvÀÄÛ ªÀiÁ¹ÛAiÀÄªÀgÀÄ À̧A¥Á¢ À̧ÄwÛzÀÝ ‘fÃªÀ£À’ ¥ÀwæPÉUÀ¼À°è EªÀgÀ PÀvÉUÀ¼ÀÄ ¥ÀæPÀlUÉÆAqÀªÀÅ. ºÁUÉAiÉÄÃ ªÀiÁ¹Û
ªÉAPÀmÉÃ±ÀCAiÀÄåAUÁgï §gÀªÀtÂUÉ £À£ÀUÉ ªÉÄZÀÄÑUÉAiÀiÁUÀÄªÀ jÃwAiÀÄzÀÄ JAzÀgÉ eÉÆvÉAiÀÄ fÃªÀgÀ fÃªÀ£ÀzÀ°è
À̧ºÁ£ÀÄ s̈ÀÆw¬ÄAzÀ É̈gÀvÀÄ CzÀgÀ À̧AUÀwAiÀÄ£ÀÄß, É̈ÃgÉ fÃªÀPÉÌ w½ À̧ÄªÀ jÃwAiÀÄzÀÄ, ¸Á»vÀå ºÀ®ªÀÅ jÃw

G¢ À̧§®èzÀÄ. DzÀgÉ CzÀÄ »ÃUÉ G¢¹zÁUÀ, ̧ Á»vÀåªÉA§ PÀªÀÄðzÀ CvÀÄåvÀÛªÀÄ ®PÀëöåªÀ£ÀÄß ̧ Á¢ü̧ À ºÉÆgÀngÀÄvÀÛzÉ
JAzÀÄ £À£Àß w¼ÀÄªÀ½PÉ. ªÀiÁ¹ÛAiÀÄªÀgÀ ¥ÀvÀæzÀ PÉ®ªÀÅ ̧ Á®ÄUÀ¼ÀÄ “FUÀ®Æ vÀªÀÄä PÀxÁ ̧ Á»vÀåzÀ zÁj¢Ã¥ÀªÁVAiÉÄÃ
G½¢zÉ” JAzÀÄ AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄ ºÉÃ¼ÀÄvÁÛgÉ.

ºÁUÉAiÉÄÃ 1960gÀ°è QÃwð£ÁxÀPÀÄvÀðPÉÆÃnAiÀÄªÀgÀ ªÀÄÄ£ÀÄßrAiÉÆA¢UÉ ¥ÀæPÀlUÉÆAqÀ “C É̈ÆÃ°£À” ̧ ÀAPÀ®£À
PÀvÉUÀ¼ÀÄ ¥ÀÆwðAiÀiÁV ªÀiÁ¹ÛAiÀÄªÀgÀ ¥ÀgÀA¥ÀgÉAiÀÄ°è §AzÀªÀÅ. avÁÛ®gÀ PÀÈwUÀ¼À°è ªÀÄvÉÛ ªÀÄvÉÛ ¥ÀæPÀlªÁUÀÄªÀ
“¤gÀ¥ÀgÁ¢üAiÀÄAiÀiÁvÀ£É” AiÀÄ£ÀÄß PÉÃAzÀæzÀ°èlÄÖ PÉÆAqÀÄ §gÉzÀ PÀvÉUÀ½ªÀÅ. ¤zÉÆÃð¶AiÀiÁzÀ MAzÀÄ fÃªÀPÉÌ vÀ£Àß
¤zÉÆÃðµÀªÀ£ÀÄß ¹zÀÞ¥Àr À̧̈ ÉÃPÁV §gÀÄªÀ zÀÄ§ðgÀ ¥Àæ̧ ÀAUÀUÀ¼ÀÄ E°è ¥ÀæzsÁ£ÀªÁVªÉ. ºÁUÉ ºÉÃ¼ÀÄªÀ PÀvÉUÀ¼À
avÀætªÀ£ÀÄß ¥ÀjZÀAiÀÄ ªÀiÁrPÉÆAqÀÄ QÃwð£ÁxÀ PÀÄvÀðPÉÆÃnAiÀÄªÀgÀÄ C É̈ÆÃ°£À ¥ÁvÀæUÀ¼À£ÉßÃ Dj¹PÉÆArzÁÝgÉ.
E°è avÁÛ®gÀPÀvÉUÁjPÉAiÀÄ£ÀÄß ¥ÀjZÀAiÀÄ ªÀiÁrPÉÆqÀ®Ä F ¥ÁvÀæªÀ£ÀÄß Dj¹PÉÆArzÀÄÝ «±ÉÃµÀªÁVzÉ.

EªÀ£Éß®è UÀªÀÄ¤¹zÁUÀ ºÀ£ÉÃºÀ½îAiÀÄ ¦æÃwAiÀÄ ºÁUÉÃ JjPï ¥sÁæªÀiï ¥Àæ̈ sÁªÀzÀ ¥ÀæxÀªÀÄ PÀÄgÀÄºÀÄUÀ¼À£ÀÄß
PÁt§ºÀÄzÀÄ. GvÀÛgÀPÀ£ÀßqÀf É̄èAiÀÄ fÃªÀ£ÀZÀjvÉæ C°è ̧ ÁªÀiÁ£Àå fÃªÀ£ÀzÀ £É̄ ÉUÀlÄÖ ErÃ PÀvÉAiÀÄ°è PÁt§ºÀÄzÀÄ.

AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄ ªÀÄÄA§¬ÄAiÀÄ°è £É̄ É¤AvÀªÉÄÃ É̄ JA.J¸ï. gÁAiÀiïCªÀgÀ ªÀiÁ£ÀªÀvÀªÁzÀÀ ªÀiÁUÀðªÁV
PÁ¯ïðªÀiÁPïìð, JjPï ¥sÁæA, C®Ø¸ï ºÀQè, JrAUïl£ï, ¸ÉÊªÀÄ£ï ¥sÁæAiÀiïØ, DqÀègï ªÀÄÄAvÁzÀ ºÀ®ªÀÅ
¢üÃªÀÄAvÀgÀ£ÀÄß CzsÀåAiÀÄ£À ªÀiÁr ºÉÆ À̧ ºÉÆ À̧ «ZÁgÀUÀ½UÉ vÀªÀÄä ªÀÄ£À̧ Àì£ÀÄß vÉgÉzÀÄPÉÆ¼ÀÄîvÁÛgÉ. EªÀÅUÀ¼À
eÉÆvÉUÉ PÀA¥À¤AiÀÄ GzÉÆåÃUÀªÀÅ zÉÆgÀQ¹PÉÆlÖ vÀAvÀæeÁÕ£ÀzÀ ̧ ÀÆPÁëöäw À̧ÆPÀëöä «µÀAiÀÄUÀ¼À°è ¥ÀjtÂvÀUÉÆ¼ÀÄîvÁÛgÉ.
PÉÊUÁjPÉ ªÀ̧ ÀÄÛUÀ¼À GvÁàzÀ£É, ªÀiÁgÀÄPÀmÉÖAiÀÄ ªÀåªÀºÁgÀUÀ¼ÀÄ §ÈºÀvï G¢ÝªÉÄUÀ¼À DqÀ½vÀ ¤ªÀðºÀuÉ, GzÀåªÀÄUÀ¼À
¥ÀgÀ̧ ÀàgÀ À̧àA¢ü¹zÀ M¼ÀºÉÆgÀV£À gÁdQÃAiÀÄ vÀAvÀæUÀ¼À£ÀÄß PÀgÀvÀ̄ ÁªÀÄ®PÀ ªÀiÁrPÉÆAqÀgÀÄ. EªÀgÀ ²PÁj,
¥ÀÄgÀÄµÉÆÃvÀÛªÀÄ, PÁzÀA§jUÀ¼À£ÀÄß £ÉÆÃrzÁUÀ F PÁzÀA§jUÀ¼À°è PÁzÀA§jAiÀÄ PÉÃAzÀæ ªÀÈvÁÛAvÀ ªÀÄvÀÄÛ
À̧ÆPÁëöäw À̧ÆPÀëöä «ªÀgÀUÀ¼ÀÄ ªÀÄvÀÄÛ ªÀåªÀºÁgÀUÀ¼ÀÄ vÀªÀÄä §zÀÄQ£À ¸Áé£ÀÄ s̈ÀªÀ¢AzÀ̄ ÉÃ ªÀiÁrzÀÄÝ J£ÀÄßªÀÅzÀÄ

CxÉAnPï DVzÉ.

ºÀ£ÉÃºÀ½î ºÀ¹gÀÄ£É®, UÀÄqÀØ̈ ÉlÖUÀ¼À ¥Àj À̧gÀzÀ°è PÀÄrAiÉÆqÉzÀ AiÀÄ±ÀªÀAvÀavÁÛ®gÀ ̧ ÀÈd£À²Ã®vÉAiÀÄÄ ªÀÄÄA§¬Ä
£ÀUÀgÀzÀ UÀr©rAiÀÄ°è ªÀÄÄA§¬Ä ªÀÄºÁ£ÀUÀgÀ zsÀÆ¼ÀÄ »r¢gÀÄªÀ ªÁvÁªÀgÀtzÀ°è CªÀgÀÄ JAzÀÆ PÀªÀÄj
ºÉÆÃUÀÄªÀÅ¢®è. EAvÀºÀ ªÀÄºÁ£ÀUÀgÀzÀ ºÉÆ À̧ ªÁvÁªÀgÀtzÀ°è ºÉªÀÄägÀªÁV É̈¼É¬ÄvÀÄ.
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DzsÀÄ¤PÀ £ÁUÀjPÀvÉAiÀÄ ªÀÄÄA§¬Ä ªÀÄºÁ£ÀUÀgÀzÀ ¸ÁªÀiÁfPÀ À̧A§AzsÀUÀ¼ÀÄ E°è §zÀÄPÀÄ ºÀÄnÖ À̧ÄªÀ
vÀ®ètUÀ¼ÀÄ, DvÀAPÀUÀ¼ÀÄ, MvÀÛqÀUÀ¼ÀÄ AiÀÄ±ÀªÀAvÀavÁÛ®gÀ §gÀªÀtÂUÉAiÀÄ ̧ ÀégÀÆ¥ÀªÀ£ÀÄß ¤zsÀðj À̧ÄªÀ ̧ ÀAUÀwUÀ¼ÁzÀªÀÅ.
²PÁj, ¥ÀÄgÀÄµÉÆÃvÀÛªÀÄ PÁzÀA§jUÀ¼À£ÀÄß ºÉÆgÀvÀÄ ¥Àr¹zÀgÉ E£ÀÄß «ÄPÀÌ PÁzÀA§jUÀ½UÉ®è ªÀÄÄA§¬Ä
£ÀUÀgÀªÉÃ PÁAiÀÄðPÉæÃvÀæªÁUÀÄvÀÛzÉ. EªÀgÀ À̧tÚ PÀvÉUÀ¼À£ÀÄß ¥ÀæPÀlUÉÆAqÀ ªÉÄÃ É̄ PÀvÉAiÀÄÄ PÀÆqÀ ºÀ£ÉÃºÀ½îAiÀÄ
¥Àj À̧gÀzÀ PÀvÉUÀ¼ÀÄ ºÀÄ½ªÀÄfÓUÉ ¸ÁgÀÄ gÁdPÁgÀtªÀÅ, ¦Ãf, C¥ÀjavÀgÀÄ, ©ÃUÀ ªÀÄvÀÄÛ ©ÃUÀzÀ PÉÊ, CqÀØ©zÀÝ
ªÀÄgÀ, SÁ°PÉÆÃuÉ F ªÉÄÃ°£À PÀvÉUÀ¼À £ÁAiÀÄPÀ, £ÁAiÀÄQAiÀÄgÀÄ GvÀÛgÀPÀ£ÀßqÀf É̄èAiÀÄ ºÀ½îAiÉÆAzÀjAzÀ
ªÀÄÄA§¬ÄUÉ ªÀ® Ȩ́ §AzÀÄ ªÀÄÄA§¬ÄAiÀÄ°è vÀªÀÄä §zÀÄPÀÄ ºÀÄqÀÄQPÉÆAqÀ §UÉ. vÀªÀÄä §zÀÄQUÉÆÃ À̧ÌgÀ D
ªÀÄºÁ£ÀUÀgÀzÀ°è CªÀgÀÄ ¥ÀqÉzÀ C£ÀÄ s̈ÀªÀUÀ¼ÀÄ ªÀÄvÀÄÛ ªÀÄÄA§¬Ä £ÀUÀgÀPÉÌ §gÀ®Ä GvÀÛgÀPÀ£ÀßqÀf É̄èAiÀÄ d£ÀfÃªÀ£À
¹Üw, CªÁAvÀgÀUÀ¼À §UÉÎ F PÀvÉUÀ¼À°è §gÀÄªÀAvÀºÀªÀÅUÀ¼ÀÄ ªÀÄÄRå ¥ÁvÀæUÀ¼ÁV ºÉÆgÀºÉÆªÀÄÄävÀÛªÉ.

§zÀÄQ£À §UÉÎ :

AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄ PÀxÉAiÀÄ À̧È¶ÖAiÀÄ §UÉÎ ºÉÃ¼ÀÄªÁUÀ vÀªÀÄä §gÀªÀtÂUÉAiÀÄ£ÀÄßwÃgÀ £À̧ ÀÄQ£À°è CAzÀgÉ
É̈¼ÀV£À eÁªÀ 4.30PÉÌ JzÀÄÝ ¥ÁævÀ«ð¢üUÀ¼À£ÀÄß ªÀÄÄV¹ §gÉAiÀÄ®Ä PÀÄ½vÀÄPÉÆ¼ÀÄîªÀÅzÀÄ CªÀgÀ ¥Àj¥ÁoÀªÁVvÀÄÛ.

EAxÀ ºÉÆwÛUÉ £ÀªÀ£À«Ã£À DVgÀÄªÀ ªÀÄ£À̧ ÀÄì ̧ ÀÈ¶ÖQæAiÉÄUÉ ¥ÀPÁÌVgÀÄvÀÛzÉ. PÁgÀt DVgÀÄvÀÛzÉ. ºÉÆgÀV£À PÀvÀÛ É̄AiÀÄÄ
EAxÀzÀPÉÌ CvÀåªÀ±ÀåªÁzÀ »£Éß É̄AiÀiÁV PÉ® À̧ ªÀiÁqÀÄvÀÛzÉ JA§ÄzÀÄ E£ÉÆßAzÀÄ PÁgÀt. §gÉAiÀÄ®Ä PÀÄ½vÀ
Ȩ́ÆÃ¥sÁzÀ ªÀÄÆ É̄AiÀÄµÉÖÃ ¢Ã¥ÀzÀ É̈¼ÀPÀÄ EgÀ̈ ÉÃPÀÄ. DzÀgÉ ºÉÆgÀUÉ À̧È¶ÖAiÀÄ°è UÁqsÀªÁzÀ PÀvÀÛ É̄ EgÀ̈ ÉÃPÀÄ.

ºÁUÉAiÉÄÃ ºÉÆgÀUÉ ̈ É¼ÀPÀÄ ºÀjAiÀÄ®Ä vÉÆqÀVzÀ ºÁUÉ £À£Àß CªÀgÀ §gÀªÀtÂUÉ PÀæªÉÄÃt vÀ£Àß ªÉÃUÀªÀ£ÀÄß ºÁUÀÆ
CzÀgÀ ªÉÆ£ÀZÀ£ÀÄß PÀ¼ÉzÀÄPÉÆ¼ÀÄîvÀÛzÉ. AiÀiÁPÉAzÀgÉ DUÀ PÀtÂÚ£À°è vÀÄA© ¤AvÀAwzÀÝ ¥ÀæwªÉÄUÀ¼ÀÆ PÀæªÉÄÃt ªÀÄ À̧PÁUÀ®Ä
vÉÆqÀUÀÄvÀÛªÉ. ºÀUÀ®Ä ̧ ÀªÀÄAiÀÄzÀ°è DUÀ §gÉ¢gÀÄªÀAvÀºÀwzÀÄÝªÀ PÉ® À̧ªÀ£ÀÄß ªÀiÁqÀ§ºÀÄzÉÃ ºÉÆgÀvÀÄ ºÉÆ À̧zÀ£ÀÄß
À̧È¶Ö À̧̄ ÁgÉ JAzÀÄ ºÉÃ½PÉÆ¼ÀÄîvÁÛgÉ.

AiÀÄ±ÀªÀAvÀavÁÛ®gÀ §zÀÄPÀÄ ºÁUÀÆ C£ÀÄ s̈À« À̧®àlÖ §zÀÄPÀÄ, EªÀgÀ ̧ Á»vÀå ªÀÄÆ®zÀæªÀåªÁVzÉ. EªÀgÀÄ vÀªÀÄä
PÀxÉ PÁzÀA§jUÀ¼À°è PÁtÂ¹PÉÆ¼ÀÄîªÀ À̧ªÀiÁd PÀÆqÀ £ÁªÀÅ C£ÀÄ s̈À«¹zÀ À̧ªÀiÁd£ÉÃ ºÉÆgÀvÀÄ £ÁªÀÅ §jAiÀÄ
MAzÀÄ «ZÁgÀªÁV ¹zÁÞAvÀªÁV ¥ÀjPÀ°à¹PÉÆArzÀÝ®è. ºÁUÉAiÉÄÃ PÁzÀA§jAiÀÄ°è §gÀÄªÀ s̈ÀÆ¥ÀæzÉÃ±ÀUÀ¼ÀÄ
PÀÆqÀ £ÀªÀÄä ̈ sÁªÀ£ÉUÀ¼À ªÉÄÃ É̄ UÁqsÀªÁV ¥ÀjuÁªÀÄ ªÀiÁrzÀ CA±ÀUÀ¼ÉÃ ºÉÆgÀvÀÄ PÉÃªÀ® MAzÀÄ ̈ sÀÆ«ªÀgÀUÀ¼À®è.
C£ÀÄ s̈ÀªÀ £ÀªÀÄä ¥ÀæeÉÕ JzÀÄgÀÄ ºÁdj PÉÆqÀÄªÀÅzÀÄ fÃªÀAvÀ ¥ÀæwAiÀÄ ªÀÄÆ®PÀ.

AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄ §zÀÄPÀÄ ªÀÄÄA§¬Ä £ÀUÀgÀPÉÌ vÉgÉzÀÄPÉÆAqÀÄ ªÀÄÄA§¬Ä £ÀUÀgÀzÀ PÀA¥À¤AiÀÄ ªÀÄÆªÀvÉÛgÀqÀÄ
ªÀµÀðUÀ¼À ¢ÃWÀð CªÀ¢üAiÀÄ°è ºÀ®ªÀÅ ºÀÄzÉÝUÀ¼À°è PÉ® À̧ ¤ªÀð»¹ ºÁUÉAiÉÄÃ ²æÃªÀÄw ªÀiÁ®wAiÀÄªÀgÉÆA¢UÉ
«ªÁºÀ. §zÀÄQUÉ zsÀ£ÀåvÉAiÀÄ s̈ÁªÀªÀ£ÀÄß, ¸Á»vÀå À̧È¶ÖUÉ À̧ÆáwðAiÀÄ£ÀÄß aUÀÄgÉÆqÉ¹zÀ WÀl£É. 1954 vÀªÀÄä
»jAiÀÄ ªÀÄUÀ£ÁzÀ gÀ«ÃAzÀæ d£À£À. 1959gÀ°è QjAiÀÄ ªÀÄUÀ «Ä°AzÀ£À d£À£À. AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄ ªÀÄÄA§¬Ä
§zÀÄQ£À ̧ ÀA¥ÀÆtðªÁV ̈ ÉgÉvÀÄ, AiÀÄ±ÀªÀAvÀavÁÛ®gÀ ªÉÊZÁjPÀvÉ ««zsÀ ªÀÄÆ®UÀ½AzÀ CªÀgÀÄ zÉÆgÀQ¹PÉÆAqÀ
M¼À£ÉÆÃlUÀ¼À£ÀÄß C¼ÀªÀr¹PÉÆ¼ÀÄîvÁÛ ºÉÆÃzÀ ºÁUÉ CªÀgÀ ºÀ£ÉÃºÀ½î §zÀÄPÀÄ ªÀÄvÀÄÛ ªÀÄÄA§¬ÄAiÀÄ §zÀÄPÀÄ
CªÀgÀ ««zsÀ ¥ÀzÀgÀUÀ¼ÀÄ vÀªÀÄä À̧vÀåUÀ¼À£ÀÄß ¸Á»vÀåPÉëÃvÀæzÀ°è ©aÑPÉÆ¼ÀÄîvÁÛ ºÉÆÃUÀÄvÀÛzÉ. avÁÛ®gÀ PÀvÉUÀ¼ÀÄ
20£ÉAiÀÄ ±ÀvÀªÀiÁ£ÀzÀ°è PÀxÁ ̧ Á»vÀå ¥ÀæªÀÄÄR ªÁºÀPÀUÀ¼À£ÀÄß ¥Àæw¤¢ü̧ ÀÄvÀÛªÉ. avÁÛ®gÀ AiÀÄ±À¹ìUÉ CªÀgÀ ªÉÊAiÀÄQÛPÀ
¥Àæw s̈É ¥ÀæAiÀÄvÀßUÀ¼ÀÄ PÁgÀt«zÀÝAvÉ CªÀjUÉ §¼ÀÄªÀ½AiÀiÁV zÉÆgÉvÀ ±ÉæÃµÀ× ¥ÀgÀA¥ÀgÉAiÀÄÄ PÁgÀtªÁVzÉ. AiÀÄ±ÀªÀAvÀavÁÛ®
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ªÉÊAiÀÄQÛPÀªÁV ªÀÄvÀÄÛ CªÀgÀ PÀvÉPÁzÀA§j, ªÀiÁ£À«ÃAiÀÄ ªÀiË®åUÀ¼À£ÀÄß UÀÄgÀÄw À̧ §ºÀÄzÁVzÉ. KPÉAzÀgÉ
UÁæ«ÄÃt §zÀÄPÉÃ fÃªÀ£À ¥ÀgÀA¥ÀgÉ ªÀÄvÀÄÛ £ÀUÀgÀfÃªÀ£À ¥ÀgÀA¥ÀgÉAiÀÄ£ÀÄß ZÉ£ÁßV CgÀV¹PÉÆAqÀªÀgÁVzÀÄÝzÀjAzÀ
EzÀPÉÌ ̧ ÁzsÀåªÁVªÉ.

DzsÀÄ¤PÀ dUÀwÛ£À ̧ ÀégÀÆ¥ÀªÀ£ÀÄß ¤AiÀÄAwæ̧ ÀÄwÛgÀÄªÀ §AqÀªÁ¼À ±Á», PÉÊUÁjPÁ dUÀwÛ£À ¤PÀl ¥ÀjZÀAiÀÄªÀ£ÀÄß
vÀAzÀÄPÉÆnÖvÀÄ. ºÀ£ÉÃºÀ½î ºÀ¹gÀÄ vÀÄA©zÀ ¥Àj À̧gÀ¢AzÀ À̧Èd£À²Ã® ZÉÊvÀ£ÀåzÀ §ÄwÛ ºÉÆvÀÄÛ vÀAzÀ vÀgÀÄt¤UÉ
ªÀÄÄA§¬ÄAiÉÄA§ £ÀUÀgÀ gÁPÀȩ̈ À£ÉÆA¢UÉ DzÀ ªÀÄÄSÁªÀÄÄT ºÀÄnÖ¹zÀ vÀ®ètUÀ¼ÀÄ CªÀgÀ §gÀªÀtÂUÉAiÀÄ ºÀ®ªÀÅ
PÁ¼ÀfUÀ½UÉ PÁgÀtªÁzÀªÀÅ. ºÁUÉAiÉÄÃ ªÉÊAiÀÄQÛPÀ fÃªÀ£ÀzÀ°è ºÁUÀÆ GzÉÆåÃUÀzÀ°è C£ÀÄ s̈À«¹zÀ ºÀ®ªÀÅ
zÀÄgÀAvÀUÀ¼ÀÄ ºÁUÀÆ ZËPÀlÄÖUÀ¼ÀÄ CªÀgÀ §gÀªÀtÂUÉAiÀÄ ̧ ÀégÀÆ¥ÀªÀ£ÉßÃ ¤zsÁðgÀ ªÀiÁrzÀ ̧ ÀAUÁwUÀ¼ÁzÀAvÉAiÉÄÃ
CªÉ®èzÀgÀ £ÀqÀÄ«¤AzÀ, fÃªÀ£À ±ÀæzÉÝAiÉÄÃ CrUÀ̄ ÁèzÀ DvÀä«±Áé À̧ªÀ£ÀÄß vÀAzÀÄPÉÆlÖªÀÅ. PÀ£ÀßqÀ ¥Àj À̧gÀ¢AzÀ
§ºÀÄzÀÆgÀzÀ ªÀÄÄA§¬ÄAiÀÄ KPÁAvÀ CªÀgÀ PÁªÀå gÀZÀ£ÉUÉ £ÉgÀªÁzÀAvÉAiÉÄÃ MAzÀÄ §UÉAiÀÄ MAnvÀ£ÀzÀ
©ÃdUÀ¼À£ÀÄß ©üwÛzÀAvÉ vÉÆÃgÀÄvÀÛzÉ. ªÉÄÃzsÁ«AiÉÆ§â£À CAvÀªÀÄÄðRvÉ avÁÛ®gÀ ̧ Àé s̈ÁªÀzÀ ¥ÀæªÀÄÄR £É̄ É. EzÀÄ
PÉÃªÀ® ̧ Á»vÀå gÀZÀ£ÉUÉ C¤ªÁAiÀÄðzÀ CAvÀªÀÄÄðRvÉAiÀÄ®è §zÀ̄ ÁV ̈ ÁºÀå dUÀvÀÛ£ÀÄß CjvÁUÀ®Æ, CzÀgÉÆA¢UÉ
§ºÀÄªÀÄÄT ̧ ÀA§AzsÀUÀ¼À£ÀÄß ̈ É¼É¹PÉÆ¼Àî®Ä »AdjAiÀÄÄªÀ £ÁaPÉ CAvÀªÀÄÄðRvÉ, EªÀgÀ CAvÀgÀAUÀzÀ°è ErÃ
ªÀÄ£ÀÄPÀÄ®zÀ §UÉÎ ¦æÃwvÀÄA©gÀzÀ, AiÀiÁvÀ£ÉAiÀÄ°è £ÀgÀ¼ÀÄwÛgÀÄªÀ eÉÆvÉUÁgÀ fÃªÀªÀ£ÀÄß JzÉUÉÆwÛ »rAiÀÄÄªÀ
ºÀÈzÀAiÀÄªÀAwPÉ EgÀ§ºÀÄzÀÄ.

¸Á»wAiÉÆ§â£À fÃªÀ£ÀªÀ£ÀÄß PÀÄjvÁzÀ ̧ ÀÆÜ®ªÁzÀ «ªÀgÀUÀ¼À£ÀÄß w½zÀÄPÉÆ¼ÀÄîªÀ ªÀÄ£ÉÆÃ s̈ÁªÀ£É, PÁAiÀÄðCªÀgÀPÀvÉ,
PÁzÀA§jUÀ¼À°è ªÁåSÁå£ÀzÀ ºÉÆ À̧ ̧ ÁzsÀåvÉUÀ½UÉ AiÉÆÃZÀ£ÉUÀ½UÉ zÁjªÀiÁrPÉÆqÀÄvÀÛzÉ. ºÀ£ÉÃºÀ½î ªÀÄÄA§¬ÄAiÀÄAvÀºÀ
¥ÀæªÉÃ±ÀUÀ¼À s̈ËUÉÆÃ½PÀ «ªÀgÀUÀ½AzÀ CªÀgÀ ¸Á»vÀå É̄ÆÃPÀzÀPÀvÉ - PÁzÀA§jUÀ¼À ªÀÄÆ®zÀæªÀåUÀ¼ÀªÀgÉUÉ CªÀgÀ
§zÀÄPÀÄ ªÀÄvÀÄÛ §gÀºÀ £ÀqÀÄªÉ C£ÉÆåÃ£Àå À̧A§AzsÀK¥ÀðnÖzÉ.

EA¢£À À̧ªÀiÁdzÀ°è £ÁªÀÅ ªÀÄ£ÀÄµÀågÁV vÉgÉzÀÄPÉÆ¼Àî®Ä Dj¹PÉÆ¼Àî§ºÀÄzÁzÀ fÃªÀAvÀ ªÀiÁzsÀåªÀÄUÀ¼À°è
¸Á»vÀåªÀÅ MAzÁVzÉ. EzÀÄ ªÀiÁvÀæªÀ®èzÉ ªÀÄ£ÀÄµÀå vÀ£Àß §zÀÄQ£À £ÀPÁ±ÉAiÀÄ°è ªÀÄÆr¹PÉÆ¼Àî̄ ÉÃ É̈ÃPÁzÀ CvÀåAvÀ
ªÀiË°PÀ ̧ ÀAUÀwUÀ¼À°è PÉ®ªÀÅ ̧ ÀAUÀwUÀ¼ÀÄ ̧ Á»vÀå¢AzÀ ªÀiÁvÀæ MzÀUÀ§®èAxÀªÀÅUÀ¼ÁVªÉ. AiÀÄ±ÀªÀAvÀavÁÛ® CªÀgÀ
PÀvÉUÀ¼ÀÄ ªÀiË°PÀ §zÀÄQ£À zÁj ªÀÄvÀÄÛ CzÀgÀ M¼À CjªÀ£ÀÄß À̧ÆPÀëöäªÁV ©r À̧ÄvÀÛzÉ. CªÀgÀ ¸Á»vÀåzÀ
ªÀÄÄSÁAvÀgÀ ºÀ£ÉÃºÀ½î ̧ ÀªÀiÁd ªÀÄvÀÄÛ ªÀÄÄA§¬Ä ̧ ÀªÀiÁdªÀ£ÀÄß ¥Àæw¤¢ü̧ ÀÄªÀÅzÀPÉÌ ̧ ÁzsÀåªÁ¬ÄvÀÄ. AiÀÄ±ÀªÀAvÀavÁÛ®gÀ
¸Á»vÀå PÀÈ¶ DgÀA s̈À¢AzÀ®Æ vÀªÀÄäzÉÃ DzÀ D À̧QÛUÀ¼ÀÄ ªÀÄvÀÄÛ fÃªÀ£ÀzÀ zÀÈ¶ÖAiÀÄ£ÀÄß ºÉÆA¢gÀÄªÀªÀgÀÄ.
ºÁUÉAiÉÄÃ À̧ªÀÄPÁ°Ã£À §zÀÄPÀÄ ªÀÄvÀÄÛ ¸Á»vÀå À̧¤ßªÉÃ±ÀzÀ vÀÄrvÀUÀ½UÉ À̧àA¢ À̧ÄvÁÛ §A¢gÀÄªÀªÀgÀÄ.

¨Ë¢ÞPÀªÁzÀ §gÀªÀtÂUÉAiÀÄ°è ºÀÄlÖ§ºÀÄzÁzÀ ªÁZÁ½vÀ£À CxÀªÁ Cw DvÀä«±Áȩ́ ÀUÀ¼À£ÀÄß PÀrªÉÄ ªÀiÁqÀ̄ ÉAzÀÄ
§¼À¹gÀÄªÀ C£ÀÄ s̈ÀªÀ ¤µÀ× ¤gÀÆ¥ÀuÁ «zsÁ£À §gÀªÀtÂUÉUÉ ºÉÆ¼À¥À£ÀÄß ¤ÃrªÉ. ¸ÁA¥ÀæzÁ¬ÄPÀ CxÀðzÀ
«ªÀÄ±ÉðAiÀÄ §zÀ̄ ÁV, ErÃ ¥Àj À̧gÀPÉÌ ºÉÆ À̧ DAiÀiÁªÀÄUÀ¼À£ÀÄß PÉÆqÀ§®è ©ÃdgÀÆ¥ÀzÀ «ZÁgÀUÀ¼À£ÀÄß ¤ÃrzÁÝgÉ.
F ¥ÀÄ À̧ÛPÀ gÀZÀ£É ªÀ̧ ÀÄÛªÀ£ÀÄß PÀÄjvÀ PÉ.«. £ÁgÁAiÀÄt CªÀgÀ C¤¹PÉUÀ¼À£ÀÄß E°è G É̄èÃT À̧§ºÀÄzÀÄ. ¸Á»vÀå
gÀZÀ£É PÉÃªÀ® §Ä¢Þ ¥ÀæzsÁ£À ZÀlÄªÀlPÉ JA§ÄzÀÄ ºÉÆgÀPÀªÀZÀ ªÀiÁvÀæªÁVzÀÄÝ M¼ÀUÉ CqÀVgÀÄªÀ vÀPÀð «zÀÆgÀ
À̧AUÀwUÀ¼À ¥ÀjZÀAiÀÄ E°è ̧ ÁzsÀå, ̧ ÁªÀiÁ£ÀåªÁV ̧ Á»vÀåzÀ CzsÀåAiÀÄ£À C£ÀÄ À̧j À̧ÄªÀ £É̄ ÉVAvÀ ©ü£ÀßªÁzÀ, CªÀgÀ

CzsÀåAiÀÄ£ÀPÉÌ ¥ÀÆgÀPÀªÁVzÀÄÝ.
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AiÀÄ±ÀªÀAvÀavÁÛ®gÀ vÀªÀÄä À̧È¶Ö PÁAiÀÄðzÀ°èCvÀåAvÀ ªÀiË°PÀªÁzÀzÀÄÝ «£ÉÆÃzÀ ¥ÀæeÉÕ. £ÁªÉÃ À̧È¶Ö¹zÀÄÝ
ºÉÃUÉÆÃ ºÁUÉÃ §zÀÄPÀÄ £ÀªÀÄUÉ PÉÆnÖzÀÝ£ÀÄß À̧AvÉÆÃ¶ À̧®Ä CªÀ±ÀåªÁzÀ À̧ªÀÄavÀÛªÁzÀzÀÈ¶ÖAiÀÄ£ÉßÃ £Á£ÀÄ
«£ÉÆÃzÀ ¥ÀæeÉÕAiÉÄAzÀÄ PÀgÉAiÀÄÄvÁÛgÉ. CAzÀgÉ ̧ ÀÈd£À²Ã® ªÀÄ£À̧ ÀÄì ªÀÄvÀÄÛ ̧ ÀÈd£À²Ã® ̧ Á»vÀåzÀ §UÉV£À M®ªÀÅ
EgÀÄªÀªÀgÉUÉ EªÀgÀ ªÀÄÆ® ¥ÀæZÉÆÃzÀ£É CªÀgÉÃ ºÉÃ¼ÀÄªÀAvÉ aÃ¤ zÁ±Àð¤PÀ °£ï zÁ±Àð¤PÀ °£ï AiÀÄÄmÁAUï,
aÃ¤Ã PÀtÄÚUÀ¼À£ÀÄß «ÄlÄQ À̧ÄvÁÛ vÁ£ÉÃ GvÀÛgÀPÉÌ ªÀÄÄAzÁUÀÄvÁÛ£É. aÃ¤ d£ÀgÀÄ ¥ÀæZÀAqÀ «£ÉÆÃzÀ §Ä¢ÝAiÀÄÄ¼ÀîªÀgÀÄ.
¥ÀæwAiÉÆAzÀ£ÀÄß À̧jAiÀiÁzÀ É̈¼ÀQ£À°è £ÉÆÃqÀÄªÀ GzÉÝÃ±À¢AzÀ É̈ÃPÀµÉÖÃ É̈¼ÀPÀ£ÀÄß M¼ÀUÉ ©qÀÄªÀ F À̧tÚ
PÀtÄÚUÀ¼ÀÄ D±É§ÄgÀÄPÀ PÀtÄÚUÀ¼ÀÄ, §zÀÄPÀ£ÀÄß ̧ ÀtÚ PÀtÄÚUÀ½AzÀ £ÉÆÃqÀÄªÀ eÁuÉä £ÀªÀÄä »jAiÀÄgÀÄ ¹ÜvÀ¥ÀædÕvÉAiÉÄAzÀÄ
PÀgÉAiÀÄÄwÛzÀÝ ¹ÜwUÉ ºÀwÛgÀªÁzÀzÉÝÃ£ÉÆÃ EzÀÄ. ̧ Á¢ü̧ ÀÄªÀÅzÀPÉÌ PÀptªÁzÀzÀÄÝ DzÀgÀÆ £ÀªÀÄä ¥ÀæAiÀÄvÀßPÉÌ AiÉÆÃUÀåªÁzÀzÀÄÝ.
zÉÃªÀgÀÄ £ÀªÀÄUÉ ªÀÄÄRåªÁV ̧ Á»wUÀ½UÉ ̧ ÀtÚ PÀtÄÚUÀ¼À£Àß®èªÁzÀgÀÆ CªÀÅ ¤zÉÃð² À̧ÄªÀ ºÁ À̧å ¥ÀæeÉÕAiÀÄ£ÁßzÀgÀÆ
zÀAiÀiÁ¥Á° À̧° JAzÀÄ ¥Áæyð Ȩ́ÆÃt.

CAzÀgÉ AiÀÄ±ÀªÀAvÀavÁÛ®jUÉ vÀªÀÄä §ºÀÄªÀÄÄR ¥Àæw s̈É K£ÀÄ EªÀgÀPÀvÉ, PÁzÀA§jUÀ¼À°è, UÀA©üÃgÀªÁzÀAvÀºÀ
ZÀZÉðAiÉÄÃ C®è. CzÀgÀ eÉÆvÉ ºÁ À̧å JA§ÄzÀÄ UÀA©üÃgÀªÁzÀ «ZÁgÀzÀ ZÀZÉð JA§ÄzÀ£ÀÄß CªÀgÀ ̄ ÉÃR£ÀUÀ¼À°è
PÁtÄvÉÛÃªÉ.

avÁÛ®gÀÄ vÀªÀÄä PÀvÉ ̧ ÀÈ¶ÖUÉ ªÀÄvÀÄÛ CªÀgÀ ̧ ÀéAvÀPÀvÉUÉ ¥ÉæÃgÀuÉ DqÀègÀ CAPÀ UÀtÂvÀzÀ PÀvÉ CªÀgÉÃ ºÉÃ½PÉÆArzÁÝgÉ.
DqÀègï CAPÀUÀtÂvÀzÀ°è CµÉ×Ã£ÀÆ ZÀÄgÀÄPÀÄ DVgÀ°®è. CªÀ£ÀÄ ²PÀëPÀ¤UÉ CµÉÖÃ£ÀÄ zÀqÀØ J£ÀÄßªÀ §UÉÎ ̧ ÀA±ÀAiÀÄ«gÀ°®è.
vÁ£ÀÄ ±ÉÆÃ¢ü¹zÀ ̧ ÀAUÀwAiÀÄ£ÀÄß CªÀgÀ C¥Àà CªÀÄä¤UÉ w½ À̧ÄvÁÛ EªÀ¤AzÀ zÉÆqÀØzÀ£ÀÄß C¥ÉÃQë À̧̈ ÉÃr J£ÀÄßªÀ
À̧®ºÉAiÀÄ£ÀÄß PÉÆlÖ£ÀÄ. DqÀègï ¥Á¥À zÉÆqÀØªÀgÀ F wÃªÀiÁð£ÀªÀ£ÀÄß ¤gÀÄ¥ÁAiÀÄ£ÁVAiÉÄÃ M¦àPÉÆAqÀ. DzÀgÉ
À̧jAiÀiÁzÀ ̧ ÀªÀÄAiÀÄ §AzÁUÀ F vÀ¥ÀÄà wÃªÀiÁð£ÀPÉÌ ̧ ÀÈd£ÁvÀäPÀªÁV ¥ÀæwQæ¬Ä¹ vÀ£Àß£ÀÄß zÀqÀØ£ÉAzÀÄ w½zÀªÀgÀ£ÀÄß

D±ÀÑAiÀÄðUÉÆ½¹zÀ ªÀÄÄAzÉ H£ÀUÀAqÀzÀAqsÀ ªÀÄ£ÉÆÃªÉÊeÁÕ¤PÀ ¥ÀjPÀ®à£ÉAiÀÄ d£ÀPÀ£ÉAzÀÄ ¥Àæ¹zÀÞ£ÁzÀ.

F PÀvÉAiÉÄAzÀgÉ ±Á É̄AiÀÄ°è MAzÀÄ ¢£À UÀtÂvÀzÀ CzsÁå¥ÀPÀ£ÀÄ UÉÆÃqÉAiÀÄ ªÉÄÃ°£À PÀ¥ÀÄà ºÀ®UÉAiÀÄ ªÉÄÃ É̄
ºÉÆ À̧ ¥Àæ±ÉßAiÉÆAzÀ£ÀÄß §gÉzÀÄ CzÀ£ÀÄß ©r À̧ÄªÀ zsÉÊAiÀÄð«zÀÝgÉ «zÁåyð ªÀÄÄAzÉ §gÀ̈ ÉÃPÉAzÀÄ DºÁé£À«vÀÄÛ
AiÀiÁªÀ M§â «zÁåyðUÀÆ zsÉÊAiÀÄðªÁUÀzÉÃ ºÉÆÃzÁUÀ DqÀègïvÁ£ÀÄ ©r À̧ÄvÉÛÃ£ÉAzÀÄ ¸Áj JzÀÄÝ ¤AvÀ. DUÀ
CzsÁå¥ÀPÀ¤UÉ D±ÀÑAiÀÄðªÉÇ D±ÀÑAiÀÄð ºÁUÀÆ À̧ºÀ¥ÁpUÀ¼ÀAvÀÆ ©zÀÄÝ ©zÀÄÝ £ÀPÀÌgÀÄ. DzÀgÉ DqÀègï vÀ£Àß
¤zsÁðgÀ¢AzÀ §zÀ̄ ÁUÀ°®è. £ÉÃgÀªÁV ºÀ®UÉUÉ ºÉÆÃV ªÀÄÄA¢£À PÉ®ªÉÃ ¤«ÄµÀUÀ¼À°è ¥Àæ±ÉßAiÀÄ£ÀÄß, J°èAiÀÄÆ
vÀqÉAiÀÄzÉÃ ºÁUÀÆ C£ÀÄªÀiÁ¤ À̧zÉÃ D ¥Àæ±ÉßAiÀÄ£ÀÄß ©r¹ vÉÆÃj¹ J¯Áè vÀ£Àß ̧ ÀºÀ¥ÁpUÀ½AzÀ ̧ ÉÊ J¤¹PÉÆAqÀ
avÁÛ®gÀÄ ºÉÃ¼ÀÄªÀÅzÉAzÀgÉÃ vÀªÀÄä §zÀÄQ£ÀPÀvÉAiÀÄ£ÁßV DV¹PÉÆ¼Àî®Ä PÀµÀÖ DUÀ̄ ÁgÀzÀÄ. KPÉAzÀgÉavÁÛ®gÀÄ
¥ÀæxÀªÀÄªÁV zsÁgÀªÁqÀ¢AzÀ ªÀÄÄA§¬ÄUÉ ºÉÆÃzÁUÀ C°è CªÀgÀÄ avÀæPÀ̄ ÉAiÀÄ£ÀÄß vÀªÀÄä ºÀªÁå À̧ ªÀiÁrPÉÆArzÀÝ
CªÀgÀÄ F avÀæPÀ̄ É¬ÄAzÀ ̧ Á»vÀå gÀZÀ£ÉAiÀÄ PÀqÉUÉ ºÉÆgÀqÀÄªÀAvÀºÀ QæAiÉÄ §ºÀ¼À ªÀÄÄRåªÁzÀzÀÄÝ. E°è ªÉÆzÀ®Ä
PÀvÉ §gÉzÀÄ AiÀiÁjUÀÆ PÀvÉ §gÉzÀ «µÀAiÀÄ w½ À̧zÉÃ F PÀvÉAiÀÄ£ÀÄß ¥ÀwæPÉUÉ PÀ¼ÀÄ»¹ PÉÆlÄÖ £ÀAvÀgÀ ¥ÀæPÀlUÉÆAqÀ
£ÀAvÀgÀ CªÀjUÉ DzÀ ºÀÄªÀÄä À̧Äì À̧AvÉÆÃµÀ ªÀÄvÀÄÛ CªÀgÀ DzÀ ºÀÄA§vÀ£À ªÀÄvÀÄÛ À̧A¥ÁzÀPÀjAzÀ §AzÀ
ªÉÄZÀÄÑUÉAiÀÄ ¥ÀvÀæ EªÉ®èªÀ£ÀÄß vÀªÀÄä CtÚA¢gÀÄ vÀªÀÄä CPÀÌA¢jUÉ PÉÆlÄÖ vÉÆÃj¹zÁUÀ CªÀgÀ É̄ÃR£ÀªÀ£ÀÄß
ªÉÄaÑPÉÆAqÀÄ £ÀAvÀgÀ CªÀgÀPÀvÉAiÀÄ ̧ ÀégÀÆ¥ÀªÀ£ÉßÃ §zÀ̄ Á¬Ä¹PÉÆ¼Àî®Ä £À£Àß PÀvÉUÀ¼ÀÄ ̧ ÀªÀiÁd M¥ÀÄàªÀAvÀºÀÄUÀ¼ÀÄ
JAzÀÄ w½zÀÄ vÀªÀÄä°è EzÀÝAvÀ ¥Àæw s̈ÉAiÀÄ£ÀÄß vÁªÉÃ UÀÄgÀÄw¹PÉÆ¼ÀÄîªÀAvÀºÀ ¥Àj «©ü£ÀßªÁzÀzÀÄÝ.
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§gÀºÀ :

ºÁ À̧å :AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄ FªÀgÉUÉ À̧È¶Ö¹gÀÄªÀ CgÀªÀvÀÛQÌAvÀ®Æ ºÉZÀÄÑ À̧tÚ PÀvÉUÀ¼À°è §zÀÄQ£À £ÉÆÃªÀÅ,
ºÁ À̧å, PÁªÀÄ, C£ÁxÀvÉUÀ¼ÀAxÀ UÀA©üÃgÀ «µÀAiÀÄUÀ¼À°è À̧AQÃtð ¥ÀæwªÉÄ ¥ÀæwÃPÀUÀ¼À ªÀÄÆ®PÀ C©üªÀåQÛ À̧ÄªÀ
PÀvÉUÀ¼ÉÃ ºÉZÁÑVªÉ. »ÃUÁV d£À̧ ÁªÀiÁ£ÀågÀ zÉÊ£ÀA¢£À §zÀÄQ£À ̧ ÀtÚ¥ÀÄlÖ «µÀAiÀÄUÀ¼À §UÉÎ MAzÀµÀÄÖ ºÁ À̧å s̈ÀjvÀ,
vÀÄAlvÀ£À¢AzÀ EªÀgÀÄ §gÉzÀ “®WÀÄ ¥Àæ§AzsÀ” gÀÆ¥ÀzÀ PÉ®ªÀÅ PÀxÉUÀ½zÀÝgÀÆ CªÀÅ CµÁÖV «ªÀÄ±ÀðPÀgÀ UÀªÀÄ£À
Ȩ́¼ÉzÀAw®è. AiÀÄ±ÀªÀAvÀavÁÛ®gÀ PÀvÉUÀ¼À°è §gÀÄªÀ «£ÉÆÃzÀ ¥Àæ̧ ÀAUÀUÀ¼À£ÀÄß £ÉÆÃrzÁUÀ UÀA©üÃgÀ aAvÀ£ÉUÉ,

PÀ̄ ÁvÀäPÀªÁzÀ PÀÄ À̧Äj PÉ® À̧PÉÌ CAvÀgÀAUÀzÀ «ÃPÀëuÉUÉ ºȨ́ ÀgÁzÀ EA¢£À AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄ PÀxÉUÀ¼À£ÀÄß §gÉ¢zÁÝgÉ
CAzÀgÉ Ȩ́ÆfUÀªÁUÀÄªÀÅzÀÄ GAlÄ.

UÀÄAqÁ s̈ÀlÖgÀ ªÉÄÊ°UÉ ¥Àæ̧ ÀAUÀ: UÀÄAqÁ s̈ÀlÖjUÉ ¦vÁæfðvÀªÁV §A¢zÀÝ ªÀÄrªÉÄÊ°UÉUÀ¼À DZÀgÀuÉ CªÀgÀ
CªÀÄä£À PÁ®zÀ°è CµÀÄÖ Gdé®ªÁVgÀ¢zÀÝgÀÆ ºÀ½îAiÀÄ°è MAzÀÄ UÁzÉ ªÀiÁvÁUÀÄªÀµÀÄÖ ¥Àæ§®ªÁVvÀÄÛ. CAzÀÄ
gÁwæ UÀÄAqÁ s̈ÀlÖgÀÄ vÀªÀÄä «ÄtÂ «ÄtÂ ¯ÁnÃ£ÀÄ »rzÀÄPÉÆAqÀÄ, UÁ½ªÀÄ¼ÉAiÀÄ gÀhÄnUÉ GzÀÄjzÀ ªÀiÁ«£À
ºÀtÄÚUÀ¼À£ÀÄß DAiÀÄÄÝPÉÆ¼Àî®Ä »vÀÛ°UÉ ºÉÆÃVzÁÝUÀ DPÀ¹äPÀªÁV C£ÉÃPÀ ªÀÄÄPÀÄðAr PÉÆÃ À̧£À PÉÊ EªÀgÀ PÉÊUÉ
ªÀÄÄnÖvÀÄÛ. DUÀ CªÀ£ÀÄ K¤æÃ ̈ sÀlÖgÉÃ ªÀÄÄnÖ ©lǣ Áè. CAiÉÆåÃ ªÉÄÊ°UÉAiÀiÁAiÀÄÄÛ, ºÉÆÃV ̧ Áß£À ªÀiÁqÀ̈ ÉÃPÁUÀÄvÀÛzÀ®è.
CAiÉÆåÃ ¥Á¥À ! £ÀªÀÄä »vÀÛ°UÉ AiÀiÁPÉ PÁ°qÀ̈ ÉÃPÁ¬ÄvÀÄ JAzÀÄ PÉÆÃ À̧ ºÉÃ½zÀÝ. DUÀ UÀÄAqÁ s̈ÀlÖjUÉ C°èAiÉÄÃ
PÀvÀÄÛ » À̧ÄPÀÄªÀµÀÄÖ PÉÆÃ¥À§A¢vÀÄÛ. DUÀ ªÁ¥Á À̧Ä ªÀÄ£É ̧ ÉÃjzÀ ªÉÄÃ É̄ MAzÉÃ ̧ ÀªÀÄ£É ºÉÆgÀdUÀ°AiÀÄ°è ¤AvÀÄ
“ºÉÆÃAiÀiï PÉÃ½ Ȩ́ÛÃ£É” ̧ Àé®à ºÉÆgÀUÉ ̈ Á JAzÀÄ UÀÄAqÁ s̈ÀlÖgÀÄ MAzÉÃ ̧ ÀªÀÄ£É ºÉAqÀwAiÀÄ£ÀÄß PÀgÉAiÀÄÄvÁÛgÉ. CgÉ
¤zÉÝAiÀÄ°è JzÀÄÝ §AzÀ ºÉAqÀwAiÀÄ£ÀÄß £ÉÆÃqÀÄvÁÛ, E É̄ÆßÃqÀÄ MAzÀÄ vÀ¥ÁàV ºÉÆÃAiÀÄÄÛ, £À£ÀUÉ ̈ ÉÆÃ...... ªÀÄUÀ
ªÀÄÄPÀÄðAr PÉÆÃ À̧ ªÀÄÄnÖ©lÖ£À̄ ÉÆèÃ JAzÀÄ ºÉÃ¼ÀÄvÁÛ, £À£ÀUÉ ªÉÄÊ°UÉ DV©nÖvÀ®è JAzÀÄ ºÀ®Ä©zÀgÀÄ. D
ªÀÄzsÀågÁwæAiÀÄ°è CªÀjUÉ ̈ Á«¬ÄAzÀ ¤ÃgÀÄ ̧ ÉÃ¢PÉÆqÀÄªÀ ¥Àæ̧ ÀAUÀ §AvÉÆÃJAzÀÄ ̈ ÉÃ À̧gÀzÀ zsÀé¤AiÀÄ°è F PÉlÖ
UÁ½AiÀÄ°è FUÀ ºÉÃUÉ ¸Áß£ÀªÀiÁqÀÄªÀÅzÀÄ. FUÀ ºÁUÉAiÉÄÃ ªÀÄ É̄ÆÌ½î JAzÀ¼ÀÄ. UÀÄAqÁ s̈ÀlÖgÀ ºÉAqÀw DUÀ
UÀÄAqÀ̈ sÀlÖgÀÄ vÀ£Àß ºÉAqÀwAiÀÄ ªÀiÁvÀÄ ̧ ÀªÀÄAd À̧ J¤¹ D ªÀÄzsÀågÁwæAiÀÄ°è d¤ªÁgÀ ̈ ÉÃgÉ ºÀÄqÀÄQ §zÀ̄ Á¬Ä À̧ÄªÀ
vÉÆAzÀgÉ vÀ¦àvÀ®è JAzÀÄ ºÉÆgÀdUÀÄ° ªÉÄÃ É̄ £À£ÀUÉ ºÁ¹UÉ É̈ÃqÀ, MAzÀÄ ZÁ¥É ºÉÆzÀÄÝPÉÆ¼ÀÄîªÀÅzÀPÉÌ PÉÆqÀÄ
JAzÀgÀÄ. DUÀ UÀÄAqÁ s̈ÀlÖgÀ ºÉAqÀw ªÀÄ£ÉAiÀÄ M¼ÀUÀqÉ¬ÄAzÀ MAzÀÄ ZÁ¥É ªÀÄvÀÄÛ MAzÀÄ zÀ¥ÀàªÁzÀ zÀÄ¥Ààl
vÀAzÀÄPÉÆlÄÖ DªÉÄÃ É̄ ºÁ¼ÁV ©qÀÛzÉJAzÀÄ ºÉÃ½ “ºÉÆzÉÆÌ½, ºÉÃUÁzÀgÀÆ £Á¼É vÉÆ¼ÉAiÀÄÄªÀÅ¢vÀÄÛ” J£ÀÄßvÀÛ
vÀ£Àß zÀ¥ÀàªÁzÀ ¹ÃgÉAiÉÆAzÀ£ÀÄß vÀAzÀÄ PÉÆlÖ¼ÀÄ ̈ sÀlÖgÀ ºÉAqÀw.

ªÉÄÊ°UÉ d¤ªÁgÀUÀ¼À aAvÉAiÀÄ°è UÀÄAqÁ s̈ÀlÖjUÉ §ºÀ¼À ºÉÆvÀÛzÀgÀÄ ¤zÉÝ §gÀ°®è. É̈¼ÀV£À eÁªÀzÀ°è
UÁqsÀ¤zÉæ DªÀj¹PÉÆArvÀÄÛ. vÁ¬ÄAiÉÆqÀ£É JA¢£ÀAvÉ £À̧ ÀÄQ£À°èAiÉÄÃ JzÀÄÝ §AzÀ ̈ sÀlÖgÀ ªÀÄUÀ agÀAfÃ« vÀ£Àß
C s̈Áå À̧ §®¢AzÀ ºÁgÀÄvÀÛ fVAiÀÄÄvÀÛ PÁtzÉ ¹ÃgÉ ºÉÆzÀÄÝPÉÆAqÀÄ ªÀÄ®VzÀÝ C¥Àà£À£ÀÄß JqÀ«©nÖzÀÝ. vÀPÀët
CªÀ£À vÁ¬Ä CAiÉÆåÃ, ªÀÄÄnÖzÉAiÉÄÃ£ÉÆÃ, vÀqÉvÀqÉ £À£Àß£ÀÄß ªÀÄÄlÖ̈ ÉÃqÀ... ºÉÆÃAiÀiï ̧ Àé®à K½ÃAzÉæ. CzÉÃ ¤ªÀÄä
ªÀÄUÀ ¤ªÀÄä£ÀÄß ªÀÄÄnÖ©lÖ. CªÀ£À CAV ̧ Àé®à PÀ½Ãj JAzÀ¼ÀÄ. DUÀ ̈ sÀlÖjUÀÆ ZÉ£ÁßV JZÀÑgÀªÁVvÀÄÛ. ªÀÄUÀ£À£ÀÄß
PÀAqÀÄ §mÉÖ ©ZÀÄÑvÁÛ §AiÀÄÄåvÁÛ CªÀ£À CAV PÀ¼ÉAiÀÄÄvÁÛgÉ. CªÀé C¥Àà¤UÉ AiÀiÁªÀ £Á¬Ä ªÀÄÄnÖvÀªÁé, C¥Àà
ªÀÄÄmÉÖÃ£ÀªÁé JAzÀÄ C¼ÀÄ C¼ÀÄvÁÛ PÉÃ¼ÀÄvÁÛ£É. vÀ£Àß ªÀÄUÀ¤UÉ GvÀÛgÀ PÉÆqÀÄªÀÅzÀPÉÌ DUÀzÉÉÃ ºÉÆÃUÀÄ ºÉÆÃUÀÄ
JAzÀÄ UÀzÀj¹ PÀ¼ÀÄ» À̧ÄvÁÛgÉ. DUÀ C¥Àà£ÉÆqÀ£É ªÀÄUÀ¤UÀÆ ¸Áß£À ªÀiÁrPÀ¼ÀÄ» À̧ÄvÁÛgÉ.
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F ¸Áß£ÀzÀ PÁgÀt¢AzÀ JA¢£ÀAvÉ ºÀÄqÀÄUÀ É̈½UÉÎ C±ÀévÀÜ PÀmÉÖUÉ ºÉÆÃUÀ°®è. À̧AeÉ ¹QÌzÀ £ÀAvÀgÀ CªÀ£À
Ȩ́ßÃ»vÀ À̧ªÉÇÃðvÀÛªÀÄ PÉÃ½zÀÝPÉÌ, F ¢£À É̈½UÉÎ C¥Àà£À eÉÆvÉ vÀtÂÚÃgÀÄ ¸Áß£À ªÀiÁqÀ̈ ÉÃPÁAiÀÄÄÛ. C¥Àà ¤£ÉßgÁwæ

ªÀÄÄmÁÖV ºÉÆgÀUÉdUÀÄ°AiÀÄ ªÉÄÃ É̄ ªÀÄ®VzÀÝgÀÄ. £Á £ÉÆÃqÀzÉ CªÀ¤UÉ ªÀÄÄnÖ©mÉÖ JA¢zÀÝ. K£ÀÄ CjAiÀÄzÀ D
¨Á®PÀ À̧ªÉÇÃðvÀÛªÀÄ ªÀiÁgÀ£ÉÃ ¢£À s̈ÀlÖgÀ£ÉßÃ PÉÃ½zÀ£ÀAvÉ. “K£ï s̈ÀlÖgÉÃ, ¤ªÀÄä ªÀÄUÀ ªÀÄeÁ À̧Ä¢Ý ºÉÃ¼ÁÛ,
¤ÃªÉÃ£ÉÆÃ... K£ï ºÉÃ½ÛÃj JAzÀ. ̈ sÀlÖgÀÄ £ÀqÉzÀ ̧ ÀAUÀw ºÉÃ½zÀgÀÄ. ̈ sÀlÖgÀÄ ªÀÄ£ÉUÉ §AzÀÄ ªÀÄUÀ¤UÉ ZÉ£ÁßV
ºÉÆqÉAiÀÄÄvÁÛgÉ. “UÀÄAqÁ s̈ÀlÖgÀ ªÀÄÄmÁÖzÀ PÀvÉ”AiÀÄ°è UÀªÀÄ¤ À̧̈ ÉÃPÁzÀ CA±ÀªÉAzÀgÉ : F PÀvÉAiÀÄ°è «qÀA§£É
ªÀiÁvÀæ C®è. wÃPÀë÷ÚªÁzÀzÀÝ£ÀÄß UÀÄgÀÄw À̧§ºÀÄzÀÄ. ErÃ PÀvÉAiÀÄ£ÀÄß UÀªÀÄ¤¹zÁUÀ UÉÆgÀÆgÀÄgÁªÀÄ¸Áé«ÄAiÀÄªÀgÀ
PÀvÉ, ºÉAqÀw HgÀ°è®èzÁUÀ CªÀ¼À ¹ÃgÉAiÀÄÄlÄÖ ºÁ®Ä PÀgÉAiÀÄ®Ä ºÉÆÃV JªÉÄä¬ÄAzÀ MzÉ¹PÉÆAqÀÄ ¥sÀfÃw
¥ÀlÖ ¥Àæ̧ ÀAUÀªÀ£ÀÄß E°è £É£À¥ÀÄ ªÀiÁrPÉÆ¼Àî§ºÀÄzÀÄ. CAzÀgÉ AiÀÄ±ÀªÀAvÀavÁÛ®gÀ PÀvÉAiÀÄ°è EAvÀºÀ ̧ ÀÆPÀëöäªÁzÀAvÀ
PÀvÉAiÀÄ ªÀ̧ ÀÄÛ«£À°è UÀA©üÃgÀvÉ ªÀÄvÀÄÛ ºÁ À̧åªÀ£ÀÄß eÉÆvÉ eÉÆvÉAiÀÄ°è £ÉÆÃqÀÄvÉÛÃªÉ. MAzÀÄ ªÀUÀðzÀ°è ̧ ÀA¥ÀæzÁAiÀÄ
J£ÀÄßªÀAvÀ ºÀzÀÄÝ PÀlÄÖ¤nÖ£À°è DzÀzÀÄÝ JA§ÄzÀ£ÀÄß ºÉÃ¼À ºÉÆgÀmÁUÀ C°è EzÉÃ ̧ ÀÆPÀëöä ªÀ̧ ÀÄÛªÀ£ÀÄß ºÁ À̧åªÁV
É̈¼É¹PÉÆAqÀÄ ºÉÃ¼ÀÄªÀÅzÀÄ avÁÛ®gÀ PÀvÉUÀ¼À£ÀÄß PÁtÄvÉÛÃªÉ. UÀÄAqÁ s̈ÀlÖgÀ ªÀÄrªÀAwPÉ E£ÉÆßAzÀÄ ªÀåAUÀåPÀvÉ,

ªÀÄrvÀ£ÀzÀ «qÀA§£ÉAiÀÄ PÀgÁ¼À avÀæ«zÀÄ. F PÀvÉAiÀÄÄ ¥Àæ̧ ÀÄÛvÀUÉÆ½ À̧ÄªÀ ¥Àæ̧ ÁÛ«PÀ ºÀgÀmÉAiÀÄÄ À̧Ä À̧AUÀvÀªÁV
PÀÆr§A¢ªÉ. UÀÄAqÁ s̈ÀlÖgÀ ªÀÄrAiÀÄÄ PÀvÉAiÀÄ ZÀºÀ CAUÀrAiÀÄ ̧ ÀªÉÇÃðvÀÛªÀÄ£À ̈ Á¬ÄUÉ ¹QÌ ¥ÀqÉzÀ CPÀ°àvÀªÁzÀAvÀºÀ
wgÀÄªÀÅ CzÀgÀ ªÀåAUÀåPÉÌ vÀPÀÌ£ÁzÀ ªÀPÀævÉAiÀÄ£ÀÄß ¥ÀqÉzÀÄPÉÆ¼ÀÄîvÀÛzÉ.

MAzÀÄ vÀvÀÛ÷ézÀ À̧®ÄªÁV, ªÀÄ°è£ÁxÀ UÁ£À¦æAiÀÄ ±ÀA s̈ÀÆ±Á¹Ûç ªÀÄÄPÀÄAzÀ£À zÁQëtå, ºÀÄ½ªÀÄfÓUÉ ¸ÁgÀÆ
gÁdPÁgÀtªÀÅ F J¯Áè PÀvÉUÀ¼ÀÄ ºÁ À̧å ªÀåAUÀå «qÀA§£É EªÉ®èªÀÇ À̧ºÀ avÁÛ®gÀ° èEvÀÄÛ.

MnÖ£À°è ªÉÄÃ É̄ ºÉÃ½zÀ PÀvÉUÀ¼À£ÀÄß ªÀ̧ ÀÄÛ CzÀgÀ «µÀAiÀÄUÀ¼À£ÀÄß vÉUÉzÀÄPÉÆAqÁUÀ ºÀ£ÉÃºÀ½îAiÀÄ ¥Àj À̧gÀzÀ°è
PÀÄrAiÉÆÃzÀÄ, gÁdQÃAiÀÄ - ¸ÁªÀiÁfPÀ aAvÀ£É, AiÀÄ±ÀªÀAvÀavÁÛ®gÀ ºÁ À̧å¥ÀæeÉÕ, ªÀÄÄA É̈Ê ªÀÄºÁ£ÀUÀgÀzÀ
UÀr©rAiÀÄ°è PÀªÀÄj ºÉÆÃUÀ°®è. §zÀÄQ£À «©ü£Àß DAiÀiÁªÀÄUÀ¼À°è ºÉÃUÉ PÀªÀ¯ÉÆqÉ¬ÄvÀÄ JA§ÄzÀÄ
PÀÄvÀÆºÀ®PÁjAiÀiÁVzÉ. vÀªÀÄä G£ÀßvÀªÁzÀ GzÉÆåÃUÀ ªÀÄvÀÄÛ ºÀ£ÉÃºÀ½î¬ÄAzÀ ªÀ® Ȩ́ ºÉÆÃV À̧ÄªÀiÁgÀÄ
ªÀµÀðUÀ¼À £ÀAvÀgÀªÀÅ vÀ£Àß Hj£À ¸Áé s̈Á«PÀ avÀætUÀ¼ÀÄ C½ À̧zÉ. vÀªÀÄä PÀvÉ-PÁzÀA§jUÀ¼À°è ªÀÄÆr¹zÀ §UÉ
«±ÉÃµÀªÁzÀzÀÄÝ.

AiÀÄ±ÀªÀAvÀ avÁÛ®gÀ MlÄÖ ̧ Á»vÀågÀZÀ£ÉAiÀÄ »£Éß É̄AiÀÄ°è CªÀgÀzÉÃ DzÀ J£Àß§ºÀÄzÁzÀ PÉ®ªÀÅ ̧ ÁzsÀ£ÉUÀ¼ÀÄ,
PÉÆqÀÄUÉUÀ¼À£ÀÄß UÀÄgÀÄw À̧§ºÀÄzÀÄ. PÀvÉ, PÁzÀA§j §gÉAiÀÄÄwÛgÀÄªÀ PÁ®¢AzÀ®Æ vÀªÀÄäzÉÃ DzÀ D À̧QÛUÀ¼ÀÄ ªÀÄvÀÄÛ
fÃªÀ£À zÀÈ¶ÖAiÀÄ£ÀÄß ºÉÆA¢gÀÄªÀ AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄ, ̧ ÀªÀÄPÁ°Ã£À ̧ Á»vÀåPÀ ̧ À¤ßªÉÃ±À, vÀÄrvÀUÀ½UÉ ̧ ÀàA¢ À̧ÄvÁÛ
§A¢zÁÝgÉ. DzÀgÉ CªÀÅUÀ¼À MvÀÛqÀPÉÌ ¨ÁUÀzÉ vÀªÀÄäzÉÃ DzÀ jÃwAiÀÄ°è ºÉÆ À̧ DAiÀiÁªÀÄUÀ¼À£ÀÄß Ȩ́Ãj¹PÉÆAqÀÄ
§A¢zÁÝgÉ. CªÀgÀPÀvÉ, PÁzÀA§j AiÀiÁªÀÅzÉÃ ¥Àæ̈ sÁªÀPÉÌ M¼ÀUÁUÀzÉÃ ̈ ÉÃgÉÆAzÀÄ ªÀiÁUÀðªÀ£ÀÄß ºÀÄqÀÄQPÉÆAqÀªÀgÀÄ.
vÀªÀÄäzÉÃ DzÀ ¸ÀÈ¶Ö PÁAiÀÄðzÀ°è vÉÆqÀVzÀªÀgÀÄ AiÀÄ±ÀªÀAvÀavÁÛ®gÀ ¸Á»vÀåzÀ°è ºÉÆ¸À PÁæAwAiÀÄ£ÀÄß
GAlÄªÀiÁrzÀªÀgÀÄ. ºÁUÉAiÉÄÃ ̧ ÁzsÀåvÉ ªÀÄvÀÄÛ ¥Àj«Äw RavÀªÁzÀ w½ªÀ½PÉAiÀÄ£ÀÄß ̧ Á»vÀå PÉëÃvÀæ ªÀiÁqÀ§ºÀÄzÀÄ
JA§ ¤®Ä«UÉ §AzÀªÀgÀÄ. F ¤®ÄªÀ£ÀÄß vÀªÀÄä PÀ£ÀßqÀzÀ ̧ ÀtÚPÀvÉUÀ¼À ªÀÄÆ®PÀ NzÀÄUÀjUÉ ̈ ÉgÀUÀÄUÉÆ½ À̧ÄvÁÛgÉ.
EzÀjAzÀ ̧ ÀtÚPÀvÉUÀ½AzÀ ̧ Á»vÀå PÁæAwAiÀÄ£ÀÄß ºÀÄlÄÖ ºÁQzÀªÀgÀÄ avÁÛ®gÀÄ.
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AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄ PÀvÉAiÀÄ£ÀÄß PÀlÄÖªÀAvÀºÀ jÃw ªÀÄvÀÄÛ §UÉ CªÀgÀ°è EzÀÝAvÀºÀ vÁ¼Éä, KPÁUÀævÉ, CªÀgÀÄ
EµÉÖ®è PÀvÉ-PÁzÀA§jUÀ¼À ̧ ÀÈ¶ÖUÉ ̧ ÁzsÀåªÁV¹ªÉ ªÀÄvÀÄÛ AiÀÄ±ÀªÀAvÀavÁÛ®gÀ°è EAvÀºÀ ªÉÊZÁjPÀvÉ ªÀÄvÀÄÛ CªÀgÀÄ
PÉ® À̧ ªÀiÁqÀÄªÀ À̧A Ȩ́Ü CªÀgÀ°è EzÀÝAvÀºÀ UÀÄtUÀ¼ÀÄ M§âPÀvÉUÁgÀ£À£ÁßV PÁzÀA§jPÁgÀ£Àß£ÁV ªÀiÁqÀ®Ä
¸ÁzsÀåªÁ¬ÄvÀÄ.

PÀ£ÀßqÀ ̧ ÁA À̧ÌøwPÀ ̧ ÀAzÀ̈ sÀðzÀ° CªÀgÀ PÀvÉUÀ¼À ºÉÆgÀUÉ M¼ÀUÉ ºÀ®ªÀÅ eÁÕ£ÀPÉëÃvÀæUÀ¼À CzsÀåAiÀÄ£À ¥sÀ°vÀªÁVgÀÄªÀÅzÀÄ
avÁÛ®gÀ PÉÆqÀÄUÉ DVzÉ. PÀ£ÀßqÀ PÀvÉ PÁzÀA§jUÀ¼ÀÄ NzÀÄUÀ£À aAvÀ£É, s̈ÁªÀ£É ªÀÄvÀÄÛ À̧AªÉÃzÀ£ÉUÀ¼À£ÀÄß
ºÉaŅ̃ À§®è, CªÀgÀ ̧ Á»vÀå PÀÈ¶, CªÀgÀ «±ÉèÃµÀuÉ, PÀ£ÀßqÀ ̧ Á»vÀå, ̧ ÁA À̧ÌøwPÀ ̧ ÀAzÀ̈ sÀðªÀ£ÀÄß ²æÃªÀÄAvÀUÉÆ½¹ªÉ
CAzÀgÉ vÀ¥ÁàUÀ̄ ÁgÀzÀÄ.

EA¢£À À̧ªÀiÁdzÀ°è £ÁªÀÅ ªÀÄ£ÀÄµÀågÁV ©aÑPÉÆ¼Àî®Ä Dj¹PÉÆ¼Àî§ºÀÄzÁzÀ fÃªÀAvÀ ªÀiÁzsÀåªÀÄUÀ¼À°è
¸Á»vÀå MAzÀÄ ªÀiÁvÀæ ªÀÄ£ÀÄµÀåvÀ£Àß §zÀÄQ£À avÀætzÀ°è ªÀÄÆr¹PÉÆ¼Àî̄ ÉÃ É̈ÃPÁzÀ CvÀåAvÀ ªÀiË°PÀªÁzÀ ̧ ÀAUÀwUÀ¼À£ÀÄß
¸Á»vÀå¢AzÀ ªÀiÁvÀæ JA§ÄzÀ£ÀÄß AiÀÄ±ÀªÀAvÀavÁÛ®gÀÄ vÉÆÃj¹PÉÆnÖzÁÝgÉ.

AiÀÄ±ÀªÀAvÀavÁÛ®gÀ §zÀÄPÀÄ ªÀÄvÀÄÛ §gÀºÀJgÀqÀÄ ̧ ÁA À̧ÌøwPÀ dUÀwÛ£À eÉÆvÉAiÀÄ°è ̈ É¼É¢gÀÄªÀAvÀzÀÄÝ. ªÀÄÄA É̈Ê
ªÀÄºÁ£ÀUÀgÀPÉÌ zÀÆgÀzÀ zÁAiÀiÁ¢AiÀÄAvÉ EzÀÝ PÀ£ÁðlPÀzÀ GvÀÛgÀPÀ£ÀßqÀf É̄è CªÀgÀ §zÀÄQ£À ªÀÄvÀÄÛ §gÀºÀzÀ
¥ÀjuÁªÀÄ; ªÀÄvÀÄÛ §gÀªÀtÂUÉAiÀÄ£ÀÄß E£ÀßµÀÄÖ ¥ÀjavÀUÉÆ½ À̧ÄªÀ°è ªÀÄvÀÛµÀÄÖ vÉgÉzÀÄPÉÆ¼ÀÄîªÀ°è vÀgÀÄt ¦Ã½UÉAiÀÄ
PÀvÉ, PÁzÀA§j NzÀÄUÀgÀ ªÀÄ£À̧ Àì£ÀÄß ºÉZÀÄÑ ªÀiÁrzÉ.
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H¥$îU`Owd© oXr` H$ënH$ma¡… Ed§ _h{f©Um X`mZÝXoZ AL²>JrH¥$VmZm§ fmoS>eg§ñH$mamUm§H¥$îU`Owd© oXr` H$ënH$ma¡… Ed§ _h{f©Um X`mZÝXoZ AL²>JrH¥$VmZm§ fmoS>eg§ñH$mamUm§H¥$îU`Owd© oXr` H$ënH$ma¡… Ed§ _h{f©Um X`mZÝXoZ AL²>JrH¥$VmZm§ fmoS>eg§ñH$mamUm§H¥$îU`Owd© oXr` H$ënH$ma¡… Ed§ _h{f©Um X`mZÝXoZ AL²>JrH¥$VmZm§ fmoS>eg§ñH$mamUm§H¥$îU`Owd© oXr` H$ënH$ma¡… Ed§ _h{f©Um X`mZÝXoZ AL²>JrH¥$VmZm§ fmoS>eg§ñH$mamUm§
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nr{R>H$m-nr{R>H$m-nr{R>H$m-nr{R>H$m-nr{R>H$m-Bh {H$b àM#my‘©_mUo d¡[aÄMo àn#mo àm‘… gH$bàm{Ug_{^b{fVm‘m_² AmË‘[ÝVH$ Xþ…I{Zd¥Îmm¡ AmË_gmjmËH$mañ‘¡d
gmYZ^md§ à{VnmX‘pÝV&VWm{h- gH$b-à_mU_m¡{b^yVm… e¥V‘mo@{n AmË_m dm@ao ÐîQ>>ì‘… lmoVì‘mo _ÝVì‘… {Z{XÜ‘m{gVì‘…
B{V CÓmof‘pÝV& VV« AmË_gmjmËH$mamWª g§ñH$mam A{n gmYZr^yVmñgpÝV& VV« àW_§ na_mË_Zm doXm… g¥ï>m…& VXW©kmZmWª
doXm“m… a{MVm…&VV«m{n H$ëngyV«m{U AÝ‘V_m{Z& H$ëß‘ÝVo g_Ï‘©ÝVo ‘k-‘mJm{X à‘moJm ‘Ì g M H$ën…& VmÝ‘{n lm¡V-J¥ø-
Y_©-ewë~^oXoZ MVwYm© {damOÝVo& VV«m{n doX^oXoZ -emIm^oXoZ gyV«^oXmo{n XarÑí‘Vo&

VV«m{n àm‘… J¥øgyV«ofw fmoS>eg§ñH$mam… AÝV^y©Vm…&Vo M gágw “hþV…,àhþV…,AmhþV…,ewbJd,~{bhaU_², àË‘damohU_², Aï>H$mhmo_…
BË‘m»‘ofw nmH$‘kofw g_m{dï>m…& AmË_m-‘k-Ðì‘-_ÝÌ -‘O_mZ-{eamÚ“mZm§ ^oXoZ Ed§ Xmof_mO©H$- A{Ve‘mYm‘H$-
hrZm“nyaH$m»“m g§ñH$mam… ~hþYm dV©ÝVo&VV« gm_mÝ‘V… g§ñH$maeãX… Bï>ê$nmÝVaH$aUo à‘wº$…&g_² CngJ©nyd©H$ñ‘ H¥$Äm² YmVmo…
K{Äm àË“o H¥$Vo g§ñH$ma… B{V eãX… {ZînÚVo&göX‘ñ‘,_ZZerbñ‘,gƒ[aÌdVmo CÎm__mZdñ‘ {Z_m©U§ g§ñH$mamUm§ CÔoe…&d¡{XH$-
emómZwgma§ ew^mew^H$_©Um§ à^md… _Z{g dV©Vo& _aUmZÝVa§ A‘§ à^md… gyú_earao dV©Vo& ‘Xm nwZO©Ý_ ^d{V VXm gyú_earao
dV©_mZ-H$_m©Zwgma§ H$_© H$amo{V _Zwî‘…&B‘_od d¥{Îm… g§ñH$ma-ZmåZm ì‘d{õ‘Vo&AZ‘m d¥Ë‘m _Zwî‘… H$_© H$amo{V& Apñ_Z²
OÝ_{Z nwZ… g§ñH$ma¡… XþîH$_© {Zdm‘©,gÒþUmZ² gåàmß‘ n[ad¥Îmmo ^yËdm,gÝ_Zwî‘mo ^d{V& AV Ed Cº$_²-g§ñH$mamo Zm_ JwUmÝVamYmZ_²
B{V& _w{Z^oXoZ g§ñH$mag§»‘mñd{n {^ÞËd§ dV©Vo&àm‘… g§ñH$mam… fmoS>eg§»“m à{gÕm… dV©ÝVo&Vo M 1.J^m©YmZ_ ²2.nw§gdZ_²
3.gr_ÝV… 4.OmVH$_5©² .Zm_H$aU_²6.AÞàmeZ_7² .MSy >mH$_8.Cn{ZîH«$_U_9² .CnZ‘Z_1² 0.àmOmnË‘_²11.Am¾‘o 12.gmå¡
‘13.dí¡ dXdo …14. g_mdV©Z_² 15.{ddmh16.AÝË‘o{ï>… B{V&

1 .1 .1 .1 .1 . J^m ©YmZ_² :-J^m ©YmZ_² :-J^m ©YmZ_² :-J^m ©YmZ_² :-J^m ©YmZ_² :-

J^©… AmYr‘Vo ‘oZ H$_©Um VV² J^m©YmZ_² &Apñ_¨íM àH$aUo A{¾dm©‘wíMÝÐgy‘©YmVmpídZr{dîÊdm{X XodVm… ñVwVm…&‘Vmo EVo XodVm…
_mohmY_m©bú_r-ZmeH$m…Ed§ J^©ñ‘ XmT>ç©-gånmXZo nmofH$m… ,ajH$míM,Am‘w…nw[ï>-Vw{ï>H$maH$míM dV©ÝVo&CËnËñ‘_mZ… gÝVmZ…
ghòofw EH$… ^doV²Ÿ&2.eV§ dfª ‘mdV² A{^dY©oVŸ&{Ì{^…bmoH¡$… ajm§ àmßZw‘mV²&‘Wm dm‘wZm Obo H$ånZ§ ^d{V VW¡d dm‘wZm J^©ñ‘
MbZ§ ^doV²Ÿ&H$ånVo M J^©…Ÿ&VWm{n J^©… pñWamo ^doV²Ÿ& J^©nmVmo Z ^doV²Ÿ& AVmo@‘§ g§ñH$ma…{H«$‘VoŸ&

2 .2 .2 .2 .2 . n w §gdZ_ ²:-n w §gdZ_ ²:-n w §gdZ_ ²:-n w §gdZ_ ²:-n w §gdZ_ ²:-

nw_mZ² gyVo ‘ñ_mV² VV² nw§gdZ_²&~bdÝV§,e{º$_ÝV§, ñdñW§ {eew§ gyVo ‘ñ_mV² VV² nw§gdZ[_Ë‘W©…&_mVw… CXao ‘Xm {eew… dV©Vo VXm
Vñ‘ Ûm¡ {dH$mgm¡ ^dV…& Vm¡ M àW_§ emar[aH$ {dH$mg… {ÛVr‘§ VmdV² _mZ{gH$-{dH$mg…& emar[aH${dH$mgmWª nw§gdZg§ñH$ma…
{d{hVmo@pñV MoV² _mZ{gH${dH$mgmWª gr_ÝVmoÞ‘Zg§ñH$ma… {d{hV…& Añ‘ {dYmZÝVw J^m©YmZg§ñH$mamoÎma§ ^{dî‘{V& J^©ñ‘
ñW¡‘©kmZmV² na_od A‘§ g§ñH$ma… {H$«‘Vo&
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3 .3 .3 .3 .3 . gr_ÝVm oÞ‘Z_² Ÿgr_ÝVm oÞ‘Z_² Ÿgr_ÝVm oÞ‘Z_² Ÿgr_ÝVm oÞ‘Z_² Ÿgr_ÝVm oÞ‘Z_² Ÿ

‘pñ_Z² J{^©Ê‘m… gr_ÝV… CÞr‘Vo VV² gr_ÝVmoÞ‘Z_²& BX_wº$_pñV ‘V² n#m_o _Z… à{V~wÕVa§ ^d{VŸ& fï>o ~w[Õ…, gá_o gdm©“-
àË‘“ {d^mJ… àì‘º$Va…, Aï>_o pñWamo ^d{V AmoO…Ÿ& A‘_od H$mb… gr_ÝVñ‘m{n Cº$ËdmV² AZoZ g§ñH$maoU _pñVîH$ñ‘
{dH$mgmo ^dVr{V dºw§$ e‘Zw_…Ÿ&

4 .4 .4 .4 .4 . OmVH$_ ©OmVH$_ ©OmVH$_ ©OmVH$_ ©OmVH$_ ©

OmVo H$_© =OmVH$_©& OmVñ` H$_©g§ñH$ma…=OmVH$_©& gÝVZmoËnÎmoaZÝVa§ A`§ g§ñH$ma… {H«$`VoŸ&Am`wdo©Xo AmaÊ`Ho$fw doXofwwM Am`wd}
K¥V_²‹ BË`wº$_²Ÿ& K¥VnàeZ§ Am`wîH$maH§$ BË`W©…Ÿ& OmVH$_©g§ñH$mao ñdU©ebmH$`m K¥V-_Yw -XYrZm§ àeZ§ H$ma`pÝVŸ& AZoZ {eemo…
VoO… Am`w… nw{ï>… ^dVr{V km`VoŸ&

5 .5 .5 .5 .5 . Zm_H$aU_²:Zm_H$aU_²:Zm_H$aU_²:Zm_H$aU_²:Zm_H$aU_²:- ZmåZ… H$aU_² =Zm_H$aU_²&`{X {eemo… Zm_ Z dV©Vo V{h© ì`dhma… Xw…ñgmÜ`… ̂ d{VŸ&AV… kmZo g{dH$ënH$Ëd_²
Amdí`H$_²Ÿ&AVmo@`§ g§ñH$ma… {Ho$«`VoŸ&eãXñ` n«^md… earao _Z{g M ^d{VŸ&AV… ZmåZ… nXñ` CƒmaUoZ `… à^md… {eemo… earao
^d{V, g… gH$mamË_H$… ^doV²Ÿ&AV… ZmåZ… M`Z_{n gw^doV²Ÿ&`Ý_Zgm Ü`m`{V VÛmMm dX{V VËH$_©Um H$amo{V ` Ed§ doX B{V
{h ûmw{V…Ÿ&ZmåZ… ^y`mo ^y`mo ûmdUoZ ~mbH$ñ` _pñVîHo$ à^md… ^d{VŸ&AV… emñV«mZwgma_od ZmåZ… M`Z§ ^doV²Ÿ&Zm_-ûmdUoZ
_Z{g CÞV^mdZm OmJ¥`mV²Ÿ&CƒmaU§ gwb^§ ^doV²Ÿ&Z Vw H{R>Z§ ^doV²Ÿ& he² dUm©Zm_wƒmaUo gomobä`§ dV©VoŸ&AV… ZmpåZ Vofm§ dUm©Zm§
Am{YŠ`§ ^doV²Ÿ&g§`wº$mjamUm_wƒmaU§ Šboemo ^d{VŸ&`w½_mja§ nw§gm_²,A`w½_mjma§ ñV«rUm{_{V gyV«H$mamUm_{^àm`…Ÿ&naÝVw OZH$-
^aV-eV¥¿Z-naewam_- nm{U{ZAOw ©Z-{Xbrn-^aVm… BË`mX`… _hmnwéfm… à{gÕm… gpÝVŸ&AV… `w½_mja§ nw§gm_²,BË`ñ` dmŠ`ñ`
AW©… A`_pñV `V² `w½_§ Zm_ ‹g{hV… BË`W©… Ÿ& CXm:-JmÝYrOr _hmoX`ñ` {ZOZm_ _mohZXmg BË`pñVŸ& Vñ` {nVw… Zm_
H$_©MÝX…ŸB{V&`moJoZ _mohZXmg H$_©MÝX… B{V ^d{VŸ&pñV«`mñVw Z VWm ^d{VŸ&{eemo¡ A{¾…-dm`w…- Ed§ àH$memZm§ g_mZmdñWm§
a{jVw§ hmo_… {H«$`VoŸ&VXWª VÎmÔodmZm§ àmW©Zm {H«$`VoŸ& {eaíMwå~ZoZ Ed§ Zm{gH$mÛmañ`dm`wñne©oZ {eew§ AmH«$ïw>§ eŠ`VoŸ&{eew…
AmK«mVma§ ñnï>ma§ dm ní`{VŸ& AZoZ {eew… à^m{dVmo ^d{V&

6 .6 .6 .6 .6 . Cn{ZîH«$_U_²:-Cn{ZîH«$_U_²:-Cn{ZîH«$_U_²:-Cn{ZîH«$_U_²:-Cn{ZîH«$_U_²:-~{h{Z©J©_Z§ `pñ_Z² H$_©{U ^d{V VV² Cn{ZîH«$_U_²Ÿ&Cn+{Zg²+H«$_w nmX{djono BË`ñ_mV² YmVmo… ^mdo
ë`w{Q> Cn{ZîH«$_U_² B{V ê$n{Zîn{Îm… ^d{V&g_mOoZ gh ~mbH$ñ` gånH©$…^{dVw§ ,emar[aH$d¥X²Ü`Wª A`§ g§ñH$ma… {H«$`Vo&

7 .7 .7 .7 .7 . AÞàmeZ_²:-AÞàmeZ_²:-AÞàmeZ_²:-AÞàmeZ_²:-AÞàmeZ_²:-AÞñ` àmeZ_²& {eemo… OZZmÝVa§ {eew… _mVw… ñVÝ`nmZ§ H$amo{VŸ& jranmZÛmam {eew… H$mpëe`_² àmßZmo{VŸ&`{X
fÊ_mgmV² na_{n _mVm {eew§ nm``{V V{h© _mVw… Amamo½`§ jrU§ ^d{VŸ&AV… {d{hV- H$mbo {eemo… AÞn«meZoZ _mVw… ñdmñÏ`§
dY©VoŸ& àH¥$Ë`m `Xm {eew… XÝVmZ² àmßZmo{V VXm AÞ§ M{d©Vw§ eŠZmo{VŸ&`V… {eew… gd©nmofH$m§emZ² Z Ho$db§ jraoU àmßZmo{V AV…
XÝVmoËnË`ZÝVa§ Vñ` AÞàmeZ§ H$aUr`_²Ÿ&VXm _mVm{eemo… C^`moa{n ajU§ ^d{VŸ&XÝVmoËn{Îm… BX§ gyM`{V `V² {eew… _mVw…
ñVÝ`nmZ§ Ë`OoV²Ÿ&`V… fï>o _m{g XÝVmoËn{Îm… ^d{V,AV… A`_od H$mb… AÞàmeZñ` gwH$mb…Ÿ&H$míMZ pñV«`… A{^à`pÝV `V²
fS²>_mgmËnydª AÞàmeZoZ ~mbH$ñ` d¥{Õ^©dVr{V&VÞ gmYw&`V… VWm H$aUoZ g ~mb… Z dm AÞ§ OrU©{`Vw§ eŠZmo{V,AWdm
jra§,VXm {eew… ~bhrZmo ^d{VŸ&H$míMZ pñV«`…fS²>_mgmËna_{n jra§ nm``{ÝVŸ&VX{n Z gmYwŸ&`V… pñV«`… A`w{º$H§$ {MÝV`pÝV
`V² A{YH${XZm{Z jra§ `{X nm``pÝV, VXm {eew… e{º$_mZ² ^dVr{VŸ& BX_{n àH¥${V {déÕ_od ^d{VŸ&`V… Ed§ H$aUoZ {eew…
jrUmo ^d{VŸ&EVËgdª {d{MÝË`¡d fï>o _m{g OÝ_{XZo AÞàmeZ§ H$aUr`{_Ë`wº$_²Ÿ&AH$ñ_mV² jra§ _moM{`Ëdm AÞàmeZo H$aUo@{n
Xmofmo ^d{VŸ&{eemo… CXao Xmofm… gÄOm`ÝVoŸ&AV… eZ¡…eZ¡… jranmZ§ _moM{`Ëdm AÞàmeZo àd¥{Îm… H$aUr`mŸ&VÚWm-àW_gámho
MVwdm©a§ _mVw… jranmZ§,EH$dma§ Jmo… jranmZ§,{ÛVr` gámho {Ûdma§ Jmo… jranmZ§,Ed§ dY©{`Ëdm AZÝVa§ AÞàmeZo àd¥{Îm…
H$aUr`mŸ&VXm {eemo… _mVwíM Amamo½`§ dY©Vo&
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8 .8 .8 .8 .8 . MyS>mH$_©:-MyS>mH$_©:-MyS>mH$_©:-MyS>mH$_©:-MyS>mH$_©:-MyS>m`m…H$aU_²,MyS>mWª H$aU_²,MyS>m à`Vo `pñ_Z² H$_©{U B{V dm =MyS>mH$_©&Añ` g§ñH$mañ` _pñVîHo$Z gh
gå~ÝYmo@pñVŸ& earañ`m“ofw _pñVîH§$ _w»`V__pñVŸ& ^mJÛ`§ dV©VoŸ& EH … Aën-_pñVîH$… ,Ana… _hm_pñVîH$… B{VŸ&
Amä`m_od kmZopÝÐ`mUm_od§ H$_©opÝÐ`mUm§ {H«$`m Mb{VŸ& EVËgdª H$nmbñ` AY… dV©VoŸ&_pñVîH§$ a{jVw§ H$nmbñ` ^mJm… ~h~…
dV©ÝVoŸ& EVmZ² `moO{`Vw§ ApñWVÝVd… dV©ÝVoŸ& EVo VÝVd… df©Ì`mËnydª H$nmb§ Z `moO`pÝVŸ& AV… J^m©dñWmV Ed Ho$em… H$nmb§
ajpÝVŸ&V¥Vr`o df} ApñWVÝVd… nañna§ g§`wÁ`ÝVoŸ& VXm _pñVîH$ñ` ajU§ ^d{VŸ& AV… _{bZHo$emZm§ Ë`mJñ` g_`… V¥Vr`df©
Ed `wº$… Ÿ&BVmo@{n {dbå~mo ^d{V MoV² {ea{g amoJm CËnÚÝVoŸ& AV… V¥Vr`df©o MyS>mH§_©-g§ñH$ma… H$aUr`…Ÿ& Ed§ H$aUoZ
{eamo^ma… Ý`yZ… ^d{VŸ& ZyVZmZm§ Ho$emZm§ CËnË`Wª ghm`mo@{n ^d{VŸ&

9 .9 .9 .9 .9 . CnZ`Z-g§ñH$ma…-CnZ`Z-g§ñH$ma…-CnZ`Z-g§ñH$ma…-CnZ`Z-g§ñH$ma…-CnZ`Z-g§ñH$ma…- Cn=AmMm`m©XrZm§ g_rno, dQ>mo… Z`Z_² =CnZ`Z_²&AmMm`©oU dQ>mo… Jm`Í`m g§ñH$aU_²&CnZ`Zg
§ñH$ma… Ed§ doXmaå^-g§ñH$ma… C^md{n A{^Þm¡ ñV…Ÿ&`Xm AÜ``Zñ` BÀN>m dV©Vo AWdm Ah©Vm dV©Vo VXm A`§ g§ñH$ma…
H$aUr`…Ÿ&CnZ`ZmZÝVa§ ~mb… {ÛOmo ^d{VŸ&`kmondrVYmaU§ OrdZñ` ZyVZ§ _mJª {Xe{VŸ&nmofH$m… ~mb§ gwg§ñH$V©w§ Jwég_rn§
no«f`pÝVŸ& VXm Jwé… `kmondrV§ Yma`{VŸ& `oZ ~mb AÜ`oVw§ AmaãYdmZ² B{V Jå`VoŸ& àmMrZH$mbo `…H$mo{n `kgyV«§ Z Ya{V ñ_ MoV²
VXm V§ n¥ÀN>pÝV ñ_ OZm… `V² {H$_Wª ~mb… Jwé§ Z Am[ûmVdmZ² B{VŸ&CÎmar`ñ`mon[a `kgyV«§ YapÝV ñ_ B{V _hm^maVo{n
Cº$_pñVŸ&VV… ewŠbmå~aYa… ewŠb`kmondrVdmZ²Ÿ&ewŠbHo$e… {gVñ_ûmw… ewŠb_më`mZwbonZ…Ÿ& B{VŸ& AÌ X«moUmMm`ª d{U©VdÝV…Ÿ&AZoZ
km`Vo `V² `kmondrV§ dñV«ñ`mon[a YapÝV ñ_ B{VŸ& `kmondrVo gyV«V«`§ dV©VoŸ& H«$_e… F$UV«`§ gyM`{VŸ& F${f F$U§,{nV¥F$U§,
XodF$U{_{VŸ& doXmÜ`ZoZ F${f F$UmV² _wº$mo ^d{V Ÿ& J¥hñWmûm_-ñdrH$maoU {nV¥F$UmV² _wº$mo ^d{VŸ& dmZàñWmûm_ñdrH$maoU
XodF$UmV² _wº$mo ^d{VŸ& AZÝVa§ CndrV§ A¾mo¡ à{jß` g§Ý`mgmûm_§ ñdrHw$d©pÝVŸ&~mb… ~«÷M`©§ nmb`m{_ B{V Jwé§ n¥ÀN>{VŸ&VXm
Jwé… “A`§ {dÚm§ nm« áw_² Ah©… B{V dñV§« XXm{VŸ& VV… gË`m{X d«V§ J¥†m{VŸ&AmMm`©… nydm©{^_wIr^y` {dÚm{W©Z§ ñdgå_wIo Cndoí`
g§H$ën§ H$amo{VŸ& {dÚm{W©Zm gh __ g§~ÝY… gXm ^doV²Ÿ& ~mb… XwJ©wU¡ñgh gd©Xm`wÜ`oVŸ&n`m©daUo gXm Aqhg`m Mbm_…Ÿ&_Îm…
~mbmo@`§ H$ë`mU§ àmßZw`mV²Ÿ&AmMm`©… ñdmÄO{b-pñWV Ob§ {dÚm{W©Z… AÄObmo¡ Ë`O{VŸ&AWm©V² ñd{dÚm§ Vñ_¡ XXm{_ B{VŸ&{dÚm{W©a{n
Ob§ ^y_mo¡ Ë`O{VŸ&gmo{n ñd-{dÚm§ OZ{hVmWª Cn`wZpÁ_ B{V&gy`ª Xe©`Ë`mMm`©…-`Wm gy`©… ^y_m¡{ñWV-Ob{~ÝXyZ² ñd{H$aU¡…
J¥•m{V,g_ñV§ ^y_ÊS>b§ n«H$me`{V VW¡d `m§ {dX²>`m§ {dÚm{W©… {dVa{V, gm Zï>m Z ^d{V A{n Vw _mZdg_yh§ n«H$me`{VŸBË`W©…
Ÿ&{dÚm{W©… Jwé§ gàX{jU§ Z_{V, AWm©V² `Wm n¥Ïdr gy`©§ n[aV… ^«_{V,VW¡d ñd`§ ^y{_ñdê$n§ _Ý`_mZ… N>mV«… Jwé§ àX{jUrH¥$Ë`
àH$me§ àmßZmo{VŸ&AmMm`©… N>mV«ñ` A“mZ² ñn¥e{VŸ&`V² ~mbH$ñ` M[aÌ{Z_m©Uo {dídeº$`… AmMm`ª ghHw$`w©[a{VŸ&Ed§ CnZ`Zg§ñH$ma…
~mbH$ñ` M[aÌ{Z_m©Uo à_wInmÌ§ dh{V&

10-13doXmmaå^-g§ñH$ma…-1.àmOmnË`… 2.Am¾o`…3.gm¡å`…4.d¡ídXod…B{V MËdma… doXmaå^g§ñH$mam…&doXmÜ``Zmaå^… `pñ_Z²
H$_©{U ^d{V g… doXmaå^g§ñH$ma…&doXmaå^ñ` {df`o F$frUm_{^àm`mo@`_pñV `V² OÝ_mÝVa-g§ñH$ma…,_mVm- {nÌmo…g§ñH$ma…,
n`m©daU-g§ñH$ma…B{V Ì`… g§ñH$mam… ~mbH§$ à^m{dV§ Hw$d©pÝVŸ&Ho$MZ g§ñH$mam… OÝ_nyd© g§ñH$mam…, Ho$MZ OÝ_mZÝVa-g§ñH$mam…
~mbH$ñ` AÜ``Z§ à^m{dV§ Hw$d©pÝVŸ& `Wm:-nw§gdZg§ñH$maoU emar[aH$-{dH$mg… ^d{V MoV² gr_ÝV-g§ñH$maoU _pñVîH$ñ`
{dH$mg… ^d{VŸ&OmVH$_©-AÞàmeZ-{ZîH«$_U-Mmo¡b g§ñH$ma¡… ñdmñÏ`d¥{Õ^©d{VŸ&F$½doXo Ed_wº$_pñV `V² Cnˆao {JarUm§ g“_o
dm ZXrZm§,{Y`mo {dàm AOm`VŸ&B{VŸ&AWm©V² nydª {dÚmHo$ÝÐm AWdm JwéHw$bm{Z ZXrZm§ Vraofw AWdm nd©VmZm§ AYmo^mJofw AmgZ²
B{VŸ&AV… Hw$g§ñH$mamZ² N>mÌ… Z àmßZmo{V ñ_Ÿ&J¥ho _mVm{nVam¡ ñd H$m`©ofw {Z_¾mñgÝV… ~mbH$ñ` AÜ``Z§ à{V OmJê$H$m Z
^dpÝV, A{n Vw _mVm{nÌmo… H$bh… ~mbH$ñ` AÜ``Zo õmgXm`H$mo ^d{VŸ& AV… JwéHw$b- dmg> Ed AÜ``ZmW©§ da B{V dºw$_²
eŠZw_…Ÿ& JwéHw$b- dmg>… N>mÌ§ Aëng_mOmV² _hmg_mO§ àmn`{VŸ&`{X g_mOo N>mÌ… M[aVmWm} ^d{V V{h© g_mO§ Cn{Xe{VŸ&JwéH$wbo
AmMm`©… Z Ho$db§ AmMm`©…, A{n Vw {nV¥ê$noUm{n H$m`ª H$amo{VŸ&AV« Jwé… {eî`§ n«rUm{VŸ&{eî`… Jwé§ àrUm{VŸ& AV Ed Cº$_²Ÿ&gh
ZmddVw,gh Zmo¡ ^wZºw$ ,ghdr`ª H$admdh¡ VoOpñdZmdYrV_ñVw _m {d[Ûfmdh¡ B{VŸ&Am-g_ÝVmV² ûm_mo dV©Vo ,n[aûm_mo dV©Vo
,BX_od Vn… BË`wÀ`VoŸ&E{^ñg§ñH$ma¡… N>mÌ… gwJwUmZ² àmßZmo{V&
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14 .14 .14 .14 .14 . g_mdV©Z_² :g_mdV©Z_² :g_mdV©Z_² :g_mdV©Z_² :g_mdV©Z_² :-ñZmVH$m… {Ì{dYm… dV©ÝVoŸ& {dÚmñZmVH$…,d«VñZmVH$…Ed§ {dÚmd«VñZmVH$… B{VŸ& {dÚmñZmVH$… g… `…
gånyU©V`m EH$m§ {dÚm§ AYrVdmZ²,naÝVw d«Vm{Z Z AmMa{VŸ&&d«VñZmVH$… g… `… {dÚm`m§ {ZnwU… Z dV©Vo,naÝVw d«Vm{Z
AmMa{V&{dÚmd«VñZmVH$… g… `… {dÚm`m§ {ZnwU… VWm d«Vm{Z AmMa{V Ÿ&doXmÜ``Z§ g_mß`,Jwado X{jUm§ XËdm,J¥h§
àmß`,g_mdV©Z_mMa{VŸ&AmYw{ZH$H$mbo gd©o@{n CÚmoJàmßË`W©_od nR>pÝVŸ&Ho$MZ A{YH$YZàmßË`Wª,Ho$MZ {ddmhàmßË`Wª,Ed§ {^Þ-
{d[^ÞH$maU¡… nR>pÝVŸ&Ed§ ^m¡{VH${à`mñgpÝVŸ&Z¡{VH${à`Ëd§ bwá_^dV²Ÿ&V¥îU`m bmo^oZ M göX`Vm,g{hîUwVm Ed§ {_ÌVm
BË`mX`mo@Ñí`àm`m A^dZ²Ÿ&n[admao nañna§ {dídmg… ZmpñVŸ&_mZdËd§ Z XarÑí`VoŸ& AV… àMrZ- F${f-_wZ`… B__§e§ _Z{g
{ZYm` g§ñH$mamZ² {d{hVdÝV…Ÿ&g§ñH$maofw {ejm`m… _hËd§ ñWmZ§ H$pënVdÝV…Ÿ& {dÚm{W©Z§ ~÷Mmar,Vnñdr ² BË`m{X nyÁ`eãX¡…
ì`dhapÝV ñ_,`oZ {dÚmWu _hmZ²,CXmÎmdmZ²,M[aÌdmZ²,AmXe©dmZ² ^{dVw§ àoaUm ^d{V ñ_Ÿ&CÞV{dMmamZ² {MÝV`{VŸ&ÛÝÛmZ²
ghVoŸ&H$ë`mZH$amZ² ^mdmZ² ñdm`ÎmrH$V©w§ n[aûm_§ H$amo{V ñ_Ÿ&

15 .15 .15 .15 .15 . {ddmh- g §ñH$ma…{ddmh- g §ñH$ma…{ddmh- g §ñH$ma…{ddmh- g §ñH$ma…{ddmh- g §ñH$ma…

{ddmh-eãX… dh àmnUo BË`ñ_mÕmVmo… ^mdo K{Äm H¥$Vo dhZ§ dmh… {d{eï>m o dmh… =B{V {ZînÚVoŸ&d¡{eîQ>ç#m
à{VJ«hmÚï>{dYmonm`mÝ`V_monm`oZ ñdrH¥$Vm`m… hmo_m{X gá_nXZ`ZmÝV- H$_©{^ñg§ñH¥$VËd_²Ÿ&VWm M {ddmh-nXmW©… {XXbpñgÜ`{VŸ&
ñdËdmonmXZ§,g§ñH$mamYmZ#mo{VŸ& g§ñH$maoU ñdËdmonmXZ§ {gÜ`{V&H$_©{^ñg§ñH$ma§ àmßZmo{VŸ&Cnm`mV… àmám`m… H$Ý`m`m… XmaH$aUmWª
g§ñH$ma… go{VH$V©ì`Vm“… gá{f©Xe©Zn`©ÝV… nm{UJ«hUbjU…Ÿ&àm`… J¥hofw nañna§ B©î`m©-Agy`m-Ûofm{X{^… `wº$m _Zwî`m dV©ÝVo&
V¡ñgmH§$ dYy… ì`dhaoV² VXWª A{Ve`mYm`H$mo JwU…,H$V©ì`-~moY…Ed§ gÑegÝ_mZÄM d¡dm{hH$_ÝÌ¡… ^d{V&AZoZ ZyVZ-dYy… {gÕm
^d{V ì`dhVwª Á`oï>¡ñgH§$& emar[aH$-_mZ{gH$-ñdñWVm gånmXZmWª àmeZm{XH§$ dV©Vo&XmofmnZmoXZmWª _ÝÌmoƒmaUm{XH§$
dV©Vo&n#m_hm`kmMaUmWª `mo½`Vm{g{Õ^©d{V `oZ OrdZñ` CÔoeny{V©… ^d{V,VW¡d AÝV…H$aUeÌw{^ñgmH§$ {dO`§ àmßZmo{V&_Zg…
pñWaËd§ {gÜ`{V&ñZoh-gØmd-g_n©Ugh` moJ¡ñgmH§$ OrdZ§ {Zd©h{V&ÛÝÛmZ² ghVo&emar[aH$-_mZ{gH$-BÀN>mZm§ ny{V©^©d{V&nË`w…
H$m_Zm§ nya`{V& n{V_Y_m©V² nam¶xI§ H$amo{V&nË`w… Y_m©W©H$m__mojofw ghH$amo{V&CÎm_§ gÝVmZ§ Xoem` An©`{VöX`Û`§ gpå_b{V&A`#m
g§ñH$ma… ^moJmndJ©-gmYH$mo@pñV&

16 .16 .16 .16 .16 .AÝË`o{ï>-g§ñH$ma…-AÝË`o{ï>-g§ñH$ma…-AÝË`o{ï>-g§ñH$ma…-AÝË`o{ï>-g§ñH$ma…-AÝË`o{ï>-g§ñH$ma…- earañ` Xmh… =AÝË`o{ï>…&g§ñH$mamo Zm_ Z Ho$db§ JwUmÝVamYmZ_{n Vw ewÕrH$aU_{n&AÌ _¥Vñ`
earaewX²Ü`W©_od§ n`m©daUew{Õg§ajUmWª A`§ g§ñH$ma… {H«$`Vo& ^maVr`-Xe©ZmZwgma§ Za… H$_©\$b§ na_mË_Zo An©`{V& Ed_od
ApÝV_o jUo ñdeara_{n na_mË_Zo An©`{V& VXWª earaew{Õ… Amdí`H$s& AVmo@`§ g§ñH$ma… {H«$`Vo&_¥Vñ` H¥$Vo H$mV©k²>`§
àH$Q>`m_…&^m¡{VH$eara§ n#m^yVofw br`Vo&AmË_m emídV…&H$_© gyú_eara-ghm`oZ V_Zwga{V&_moj§ dm nwZO©Ý_ dm àmßZw`m{XË``§
g§ñH$ma… {H«$`Vo&

V wbZmV wbZmV wbZmV wbZmV wbZm

_h{f© X`mZÝX-_VoZ F$[Ëd½daU_² B©ída-ñVw{VàmW©Zm, ñdpñVdmMZ_², empÝV_ÝÌnR>Z_²A½Ý`mYmZ_², AmKmamhþ{V…,ì`mö{Vhmo_…,
àmOmnË`hmo_… BË`oVo H$m`©H«$_m… gd©ofw g§ñH$maoîdmMaUr`m Ed&

H$ëngyÌH$mamUm_{^àm`oU _“bñZmZ§,ñZmZm{XMVwï>`_²,Bï>XodVm-Hw$bXodVm àmW©Zm,JUn{V nyOm,d¡ídXod…,ñdpñVnwÊ` mhdmMZ_²,
Amerd©MZ_²,ZmÝXr,CXH$empÝV…,à{Vga~ÝY…Ed§ Am¡nmgZ_²,BË`oVo H$m`©H«$_m… gd©ofw g§ñH$maoîdmMaUr`m Ed&

A{^àm`…gd©ofw _Vofw fmoS>eg§ñH$mamZ{YH¥$Ë` {d{Z`wº$_ÝÌofw ,à{H«$`m^mJo M A{^àm`^oXmo@pñV&naÝVw CÔoe… g_mZ Ed&

Cng§hma…-Ed§ g§ñH$ma… MoV…àgmX`{V,_Zmo@_brHw$éVo,Xþ^m©dmZ² X_`Vo, XþJw©UmZ² Xma`{V,nmnmÝ`nmHw$éVo,Xþ…IÔÝÛm{Z Xh{V,
kmZÁ`mo{VÁd©b`{V,A{dÚmV_mo@nhpÝV,^y{V§ ^md`{V,gwI§ gmY`{V,Y¥{V§ Yma`{V,JwUmZmJ_`{V,gË`§ ñWmn`{V,empÝV¨
g_mXYm{V&A`#m VmnÌ`gÝVá§ OJV² VmnmnZ`ZoZ gwI{ZYmZ§ gånmX{`Vw§ à^d{V& BËW§ g_mOñ`, Xoeñ`,amï´>ñ` M gd©{dYg_wÞË ¡̀
g§ñH$mam… gmYZr^yVmñgpÝV BË`Ì ZmpñV gÝXoh-boe…&
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ABSTRACT

With kitchen appliance design trending away from the contoured look that was favoured
for more than a decade to a more commercial-kitchen, almost industrial aesthetic, different
approaches to handle manufacturing are required.As kitchen appliance designers continue
to move in this direction — and to innovate in the field of kitchen appliance handle design,
period — it’s important to find a handle manufacturing partner that knows the industry
and that has a range of manufacturing capabilities at its disposal. That way, engineers
and supplier can work together to realize designs in the most cost-effective manner possible.

Financial performance refers to the degree to which financial objectives at the begin to
the objective which has been accomplished. In this present era of Liberalization,
Privatization and Globalization the Market has become globally competitive; hence the
survival of an enterprise depends upon the efficiency and accuracy. Hence, it is necessary
to evaluate the financial performance of sampled units to know where these companies
stand in the market and how these companies can improve further in the future by knowing
their shortcomings.

STOVEKRAFT Private Limited is totally committed to complete customer satisfaction
and continuous improvement. In order to achieve total customer satisfaction financial
performance analysis of the company is needed. Quantitative secondary research method
is used for data collection.

Key Words: Financial Performance, Kitchen Appliance, Harohalli.

Introduction

Financial performance analysis is the process of identifying strengths and weakness of the
property establishing the relationship between the items of balance sheet and profit and loss
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account. It helps in short-term and long – term forecasting and growth can be identified with the
help if financial performance.

According to John N. Meyer, “the financial statement the provides summary of accounts of
business enterprise, the balance sheet reflecting assets, liabilities and the income statement showing
the results of operation during a certain period. The performance of these statements is the
financial performance.”

In short, the firm itself as well as various interested groups such as managers, shareholders,
creditors, tax authorities, and others seeks answer to the following question:

• What is the financial position of the firm at a given points of time?
• How is the performance of the firm over a given period of time?

Financial analysis involves the use of financial statements. A financial statement is an organized
collection of data according to logical and consistent procedures. The purposes to convey an
understanding of some financial aspects of a business firm. It may show a position at a moment of
time as in the case of a balance sheet, or may reveal a series of activities over a given period of
time, in the case of an income statement. Thus, the term ‘financial statement’ generally refers two
statements, namely, the balance sheet and income statement.

Review of Literature

• Camarata and Camarata, (2000) stated that performance management is an established
concept that has taken on renewed importance in varieties of organizations.

• Nani et al., (1990) indicated that performance measurement systems historically developed
as a means of monitoring and maintaining organizational control which is the process of ensuring
that an organization pursues strategies that lead to the achievement of overall goals and
objectives.

• Brignall (1992) suggested that in attempting to change the focus of an organization
performance, performance management is a key agent of change.

• Bititcti et al. (2000) identified that performance measurement needs to have the following
characteristics – being sensitive to changes in the external and internal environment of an
organization, reviewing and reprioritizing internal objectives when the changes in the external
and internal environment are significant enough, deploying the changes to internal objectives
and priorities to critical parts of the organization, thus ensuring alignment at all times and
ensuring that gains achieved through improvement programmes are maintained.
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• Amaratunga et al. (2001) emphasized that there has been a growing interest in performance
measurement and management throughout financial management.

Statement of the Peoblem

A study on financial performance at STOVEKARFT Pvt., Ltd., at Harohalli.

Objectives

• The main study is to analyze the financial performance of Stove Kraft Pvt., ltd.,
• To analyzing the financial changes over a period of five years.

Scope of the Study

Comparative and Trend Analysis Financial Performance of STOVEKRAFT Ltd., are only
fromfive years’ company reports.

Methodology

Quantitative secondary research method is used for data collection.The optional information
is gathered from Secondary data only using reference books, Company’s yearly report and
website. The information gathered has been broke down with the assistance of straight forward
numerical and book keeping method (Near asset report).

Findings

• The shareholders fund has not been utilized correctly. When compared to the 2014, 2015
the amount is utilized in good way but later on in 2016, 2017, 2018 indicates wrong decisions
regarding shareholders fund utilization. But when compared the year 2017. The year 2018
has improved

• The current liabilities of the firm have been drastically increasing from 2015 to 2018 indicating
wrong working capital management policy. It is not good for the firm.

• The noncurrent liabilities of the firm has been showing negative percentages in the years
2015, 2016, 2017 when taken 2013-14 as a base year. The firm has repaid or cleared all its
negative previous percentages and also made positive value in the year 2018, indicating very
good decision regarding non- current liabilities in 2018.

• The current assets of the firm in 2015 have negative 10% when taken 2013-14 as base year
but in next preceding years 2016,2017,2018 indicates an increased value by 8%, 23%, 62%
respectively. This is good position regarding current asset decision of the firm.
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• The noncurrent assets of the firm has been reduced years by years as we see in 2015 it
reduced by 16%, 45% in 2016,-52% in 2017 and -49% in 2018 indicating that it is not good
for the firm.

• The fixed assets of the firm have been increased to 21% in the years 2015 as compare to
2014 and taking it as a base year fixed assets of the firm has been increased in the next year
by 26%, 21%, 15% in the year 2016,2017,2018 respectively indicating good decision by
the firm.

• The shareholders fund has not been utilized correctly. When compared to the 2014, 2015
the amount is utilized in wrong way but

• Later in 2016, 2017, 2018 indicates good decisions regarding shareholders fund utilization.
When compared the year 2017 the year 2018 has improved beyond the year 2015.

• The current liabilities indicating increased utilization in the year 2016 and further reconsidered
its utility but again increased in the year 2018, which shows again wrong decision of the firm.

• The non-current liabilities’ position has been improved as the years went by indicating good
decision by the firm.

• The current assets drastically improved from negative value to positive value indicating good
decision by the firm in this regards.

• The noncurrent assets decisions are wrongly taken in the years 2015, 2016, 2017 and in the
year 2018 have set right the decision and moved towards improvement of the firm.

• Fixed assets position of the firm, the decisions are at the best in the year 2015 but wrongly
followed in the year 2016, 2017 and 2018 indicating revision of the decisions.

Suggestions

• The company should invest the capital in an approximate way so that it will help to the firm in
future.

• If the company decreases its current liabilities (In 2:1 ratio- current asset: current liabilities), it
will manage the working capital efficiently

• When the company decreases its current liability, indirectly the profit the company improved
• Company can invest more in fixed asset in future.
• The company can invest more in CSR activities and Non- profit organization.
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Conclusion

This study of comparative financial performance gives a major important to internal and external
analysis of its close relationship with the current day to day operation of a business. The objective
of a project cannot be fulfilled until there is a proper implementation of advice gave in suggestion.
As the company suffering from continuous losses management should focus towards gaining it
compatibility towards reaching at least to the cost incurred and it should implement restructure
capital for the betterment and survival of the company it may lead the company towards the
profit.

Reference

• Aggarwal and Singla, (2001) How to develop a single index for financial performance, Indian
management, Vol.12, No.5, pp.81

• Amaratunga, D. (2001), “Theory building in facilities management performance measurement:
application of some core performance measurement and management principles”, unpublished
PhD thesis, University of Salford

• Bititicti, U.S., Turner, T. and Begemann, C. (200), “Dynamics of performance measurement
systems”, International Journal of Operations and Production Management, Vol.20 No.6,
pp. 692-704

• Brignall, S. (1992), Performance Measurement Systems as Change Agents: a case for further
research, Warwick Business School Research Papers, No. 72, Warwick Business School
Bureau, Warwick

• Camarata, J.B. and Camarata, M.R. (2000), “Towards an integrative model: performance
measurement in not-for-profit organizations”, in Neely, A. (Ed.), Performance Measurement-
Past, Present and Future, Centre for Business Performance, Cranfield School of Management

• D’Souza & Megginson (1999) “The financial and operating performance of privatized firms
during the 1990s”, 54 journal of finance 1397-1438.

• Elizabeth Duncan and Elliott, financial performance, 2004, vol, 10, pp, No36-37.

• Gaabalwe (2007). Financial performance measurement of South Africa’s top retrieved, vol,
11, No. 4, PP 64.

• I.M Pandey, A management guide for managing company’s funds and profits, 6th Edition, pp,
No1.58, pp 71.

• Jonas Elmerraji, Analyze investments quickly with ratios. 2005, pp No 33-36.



ISBN : 978-81-941390-1-0Samshodana Samapanam  - Multidisciplinary Research Articles

196 VET First Grade College, Bengaluru

• Kennedy and Muller, Analysis of financial statements, 1999, pp No 1.3.

• Loundes, (2001). The “Financial performance of Australian government trading enterprises
pre-reform, Melbourne institution of applied economic and social research, working paper
No: 5, the university of Melbourne.

• Nani, A.J., Dixon, J.R. and Vollmann, T. E. (1990), “Strategic control and performance
measurement”, Journal of Cost Management, Summer, pp. 33-42

• Pai, V.S., Vadivel, V., & Kamala, K. H. (1995, December). Diversified companies and
financial performance: A study. Finance India, IX (4), 997-998.

• Petia. (2004). Overview of the Indian corporate sector: 1989-2002. IMF Asia and pacific
department, working paper No: WP/04/64, 1-41.

• Priyaaks, (Mar 2012), Financial performance analysis 7 pages, Int. J. business performance
management, Vol. 5.

• Rachchi Minaxi A (2011), Introduction to management Accounting, pp No. 3-88.

• Raghunathan & Das. (1999). Corporate performance. Post – Liberalization. The ICFAI
Journal of applied finance, 5, 6-29.

• Rao (1993). Financial appraisal of Indian automotive tire industry. Finance India, VII (3),
683-685.

• RBI Bulletin (2005). Finance of foreign direct investment companies, 2002-03. RBI Bulletin,
Finance India, XIX (4), 1405-1414.

• Sengupta (1998). An empirical exploration of the performance of fertilizers industry in India:
An econometric analysis. Artha Vijnana, XL (3), 252-262.

• Susan Ward, Financial ratio analysis for performance check, pp. No. 132.

Websites

• http://shodhganga.inflibnet.ac.in/
• https://www.simplilearn.com/
• https://ebstudies.wordpress.com/
• https://www.investopedia.com/
• https://scholar.google.co.in/intl/en/scholar/about.html



197VET First Grade College, Bengaluru

Samshodana Samapanam  - Multidisciplinary Research Articles ISBN : 978-81-941390-1-0

ABSTRACT

By 2022, the global cosmetics industry is projected to garner $429.8 billion, posting a
4.3 % CAGR over the 2016-2022 projection period. In light of these facts, this study
focuses specifically on the use of makeup by youth during COVID-19 pandemic. Today,
young women and men use more makeup to better their appearance. This study was therefore
conducted to learn about the usage of cosmetic during COVID-19 pandemic. This study
was performed in J.P. Nagar, Bengaluru, with a sample size of 100. In J.P. Nagar, Bengaluru,
researchers created a questionnaire and circulated it digitally through Google forms. The
study indicates that age, educational credentials, marital and earning status will not
influence the use of cosmetics by youth by examining the response. To complete the study
of the obtained results, the Statistical Package for Social Science (SPSS) was used for
Microsoft Windows 20.00. In order to analyse demographic data, descriptive statistics,
like means, standard deviations were applied, a one-way study of variance (ANOVA) was
used to assess if there are any important relationships between youth.

Key words: Cosmetics, youth, COVID-19

Introduction

A fundamental to the growth of corporate enterprises is knowing customer behaviour. In
order to predict future trends, marketing workers are continuously studying the dynamics of
purchasing behaviour and buying decisions. Consumer behaviour can be defined as the study of
how, where, whether and why individuals purchase.Here the consumer is referred to youth, their
behaviourregarding cosmetic products is studied. Cosmetic products are treatment agents that
may be produced to change the look and odour of the human body from chemical additives or
natural substances. Today, cosmetic products are in high demand because of facets of self-
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awareness and self-personality that are directly related to human life. These cosmetic products
embellish human appearance.

The fact that the effectiveness of every corporate enterprise derives from the capacity of the
corporation to recognize and manipulate customer behaviour is well known. When planning and
executing campaigns, this analysis should be considered. The company would experience significant
losses during the COVID-19 Pandemic if it fails to grasp the complex consumer actions and
improper distribution and coordination of capital. Leading cosmetic firms such as The L’Oreal
Brand, The Procter & Gamble Corporation, Unilever, Shiseido Company Ltd and Estee Lauder
Companies Inc. are internationally well-established. Cosmetic products have modernized Indian
society and, ultimately, Indian consumers, especially young and middle-aged people who have
now begun to embrace different cosmetic brands such as Avon, Maybelline, Colour Bar, Mac
and Chambor, Pond’s, Fair & Beautiful, Dove, Garnier, Lakme, L’Oreal, Elle 18, Revlon, Clinique.

Literature Review

• Voss and Parasuraman (2003) indicates that during pre-purchase assessment, the purchase
choice is mainly determined by price rather than quality. Price had little influence on expectations
of pre-purchase or post-consumption cost, providing explicit quality information. Instead,
assessments of post-consumption efficiency have a positive effect on price evaluations.

• Chernev (1997) stated that the influence of common characteristics on brand preference
and the moderating function of attribute significance. It is argued that as brand attributes vary
in meaning, with the strongest benefit on the most significant attribute, the preference shares
of products are more divided.

• Hamza Salim Khraim (2011) studied the effect of brand loyalty influences on cosmetic
products on customer purchasing behaviour. The results of this study indicate that there is a
positive and essential relationship with cosmetic brand loyalty between factors of brand loyalty,
namely brand name, product quality, price, design, promotion, service quality and shop climate.

• K. G. Sankaranarayanan& Nandakumar Mekoth (2014)observed a major contrast
between the use of the clusters and their attitude. The consequence of the study was the
creation of three clusters, viz. Medium self-directed, heavy non-believers with differing features,
heavy other-directed & occasional. In comparison, body spray brand preference was found
to differ by cluster, and face wash, shaving cream, and face cream brand preference did not
vary by cluster. Surprisingly, the lowest spenders were stated to be heavy others directed,
while the highest spenders were occasionally non-believers.
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Objectives

• To study of the beauty products buying behaviour during COVID-19.
• To know the youth perception towards the beauty products during COVID-19 pandemic.

Methodology

This study is to investigate internal and external influences on youth (consumers) purchasing
decisions on cosmetic products during COVID-19 pandemic. The questionnaires were sent to
100youth who are all using cosmetics. The instruments of this study involved two parts: the first
section of the instrument consisted of forced-choice questions about demographic characteristics:
gender, marital status, age, occupation, monthly income level. In order to assess the effect of
youth (consumer) purchasing activity in the dimension of cosmetics goods.

The second segment variables selected for this analysis include 39 items and are characterized
into four sub-scales: (a) Social, (b) culture, (c) Personal, (d) Psychological.All dimension is
analysed on a five-point Likert scaleranging from 1 to 5,using the anchors “5=strongly
agree,4=agree,3=Neutral,2=Disagree ,1= Strongly disagree”.

The Reliability Review using SPSSCronbach’s alpha coefficient indicates in this study that all
the variables displayed an alpha value greater than 0.7, suggesting proof of reliability and 0.92
for the overall reliability of the instrument. Therefore, the goods constituting each vector under
analysis have fair internal quality and demonstrate that there is a positive reliability across all
aspects of customer purchasing conduct.To endorse the goals formulated, the considerations
and measurements used for analysis bear a good degree of reliability. To establish the actual
depiction of the sample, all measurements have an essential interaction. It is thus concluded that
the knowledge obtained in this analysis is extremely accurate.

Limitations

• It is only restricted to the youth.
• It is limited to 100 youth.
• It is limited to short period of time to collect sample data.

Findings

With 49 %aged between 21-25 and 20 % aged between 15-20 (n = 100). There was a
substantial proportion of youth in the survey, as could be predicted (36 %), while the majority
ofyouth (51 %) identified themselves as youth (n = 100)there are still strong social forces in India
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that continue to restrict the willingness of women to work outside the house and this also has
animpacton marketing.

93 % answered that they used licensed goods and just 7 % of local or generic labels (n = 100)
when asked what kind of cosmetics youth used.

As 20 % used herbal products, 45 % used non-herbal products and 35 % used all forms (n
= 100), the preference for herbal or non-herbal products was mixed.

The most popular response when asked why they purchased the cosmetics they made was
for fashion reasons (26 %), followed by health (20 %) and social impact (18 %).Smaller responses
to receiving attention (13%), status (11%), personality improvement (9%) and psychological
happiness (3%) (n = 100) were noted.

Interestingly, physicians (30 %), followed by friends (26 %) and beauticians (25 %), with
shopkeepers (10 %), the newspapers (5 %) and the Internet (4 %) lagging behind (n = 100),
were the most relevant source of knowledge regarding cosmetics.

It is clear that youth have a wide variety of reasons for using and finding out about cosmetics.
Since personal relationships are central to the provision of information, brand managers should
ensure that their data is correctly distributed to trusted intermediaries.The details on the locations
where cosmetics are bought, which had a variety of types with none dominant, confirms this
understanding. For e.g., medical stores (20%) were the most popular response, followed by
beauty salons and general stores (both at 17%), cosmetic stores (15%), shopping malls (13%),
exclusive cosmetic stores (9%), internet sales (6%) and delivery agents (3%).

For several years, this is expected to be the case.The scale of the demand can be derived
from the fact that 55% of youth spend an average of Rs.100-300 each month on cosmetics;
28% spent less than this, but 10% spend Rs.300-500 and 7% more than this (n = 100).Given
the aggregate scale of the future market, it is apparent that this represents a major opportunity for
the market. It is also clear that there is considerable potential for advertisers to develop their
products, as 64% of youth indicated that they frequently changed brands and that loyalty was
displayed by just 36% (n = 100).

The fact that the industry tends to grow quickly is illustrated by the fact that the most frequent
explanation for a name shift is that a competing product has arrived on the market (28%), followed
by changes to an existing replacement product (26 %).The ramifications for marketing mix
management are apparent from the relevance of price shifts (18%), packaging changes (14%)
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and promotional changes (12%) (with 2% preferring other reasons; n=100).A confidence and
loyalty relationship are obviously important for advertisers because a remarkable 95 % of youth
use the same brand for each product in thecategory (n = 100).

Therefore, attracting a buyer with one product clearly implies that the customer would be very
open to the brand’s expansion across multiple product lines. Likert scales were used to enable
youth to respond to a series of possible variables. The answers were translated for comparison
into an average score (see Table 1 below), with a high score of 5 and a low score of 1.

Table 1: Factors Influencing Purchase of Cosmetics (n = 100)

Brand Image 3.88

Quality 4.30

Fragrance 4.17

Quantity 4.20

Advertising 3.67

Price 3.64

Packaging 3.78

Softness 3.93

Skin Protection 4.48

Protection from Germs 4.38

Moisturizing Effect 4.38

Suitability for the Skin 4.14

Easy to Use 3.83

Availability 3.57

Refreshment 3.98

Natural Ingredients 4.12

Seasonal Change 4.12

Factor Average Scores

Source: Primary data
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As far as youth say, it is clear from above observations that they are more interested in
product characteristics rather than other elements of the marketing mix. They will need to try it
for themselves or to collect input from a trustworthy intermediary in order to gain information
about the commodity, and this has a direct meaning for negotiation techniques.

It should also be noted that the relationship between cosmetics and the skin of the woman /
men and the suitability of the substance is significant. This means that foreign brands would not
necessarily be able to sell and market their goods in India in precisely the same manner they
could do in other nations.Instead, to a degree, it would be appropriate to localize the goods,
whether or not this necessarily means changing the commodity itself. The questionnaire then went
on to inquire for favorite brands in six separate categories; face wash, nail polish and lipstick;
shampoo, soap and whitening cream.In India, the search for a fairer colored skin is perceived
not only to be one of attractiveness but also to have status issues involved, as in a variety of
different Asian nations. Although this may be suspicious politically, it is still the case that the items
concerned remain very common.

Table 2 : Preference towards consumer products

Pantene 10 Pears 7 Boroplus 5

Clinic plus 10 Dove 15 Fair n lovely 35

L’Oreal 12 Dettol 20 Natural extracts 15

Nyle 26 Lifebuoy 25 Olay 5

Vatica 7 Medimix 2 Vicco 6

Head & shoulders 5 Lux 4 Garnier 2

Garnier 2 Nima 5 Shenaz 1

Sunsilk 1 Vivel 2 Dove 5

Himalaya 2 Nirma 2 L’Oreal 1

Shampoo Points Soap Points PointsFairness Cream

Source: Primary data

It is clear that there are definite brand champions in just two categories: Nyle shampoo and
Ponds face wash. Some other brands, such as Lifebuoy soap, are also popular, but they do have
powerful rivals. Thus, no single brand was able to gain a major role as market leaders in most
categories and that again means a competitive marketplace in which, for several years to come,
advertisers will need to prepare and enact their tactics.
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In terms of the primary target, it is clear from the above results that the purchasing conduct of
women / men with respect to cosmetics is still changing. In terms of knowledge collection and
decision-making, confidence and personal partnerships are obviously relevant, but most
respondents seem very willing to move brands as new choices are open in the marketplace.In
terms of secondary priorities, it is clear that decision-making is decided by a number of variables
and that most categories do not have definitive and set market leaders. This supports the belief
that the market is in a fluid state and that advertisers need to be involved in order to encourage
buyers to turn to their brands and become loyal.In this market, trust is clearly a concern, as
buyers tend to assume duplicitous actions on behalf of suppliers and dealers while still turning to
trustworthy people for advice on new goods. There is also the problem of the relationship between
the person and new (or untried) products that may or may not be ideal for the individual’s skin.

For certain advertisers who are willing to adequately localize their goods, there would seem
to be incentives available. There is flexibility for advertisers to take temporary space in a number
of different places in terms of the venue where the product is bought, as options are numerous,
by rented stands, franchising goods, providing promotional incentives and so on.

Conclusion

India is a country where there is still a substantial scarcity of retail space in general relative to
the number of customers now with disposable incomes and, in particular, the burgeoning middle
class and the female half of the population. Although urbanization and economic growth would
inevitably produce more retail space of this kind, manufacturers also need to establish and sustain
partnerships with smaller and more conventional sales networks.

Based on the study, it is concluded that when buying cosmetics during COVID-19 Pandemic,
there are several variables that can be regarded as very significant to respondents. While brand
loyalty is vital to any company because it means that companies have a deep bond in the minds
of customers and this would deter them from going to other brands.The study found that it was
not change towards gaining and retaining customer loyalty during COVID-19 Pandemic. In what
seems to be a low-trust climate and a market that is still evolving, the tendency to turn is high,
with a great deal of turnover as new goods emerge and new views on them shape. Nevertheless,
data has been compiled here that can aid in planning outreach campaigns and developing advertising
activities post COVID-19 Pandemic.
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ABSTRACT

This study is proposed to know the stress level of employees, causes of stress and strategies
to overcome the stress of employees working in educational institutions of Bangalore south.
This study involves dealing with stress management and focuses on work-related stress,
stress faced by employees of educational institutions. Around 100 employees were directly
interviewed using questionnaires and the result of the study is showing valuable work has
been done to know the stress level of employees working in educational institution in
Bangalore south.

Key Words: Stress, employees, education institutions, positive and negative stress.

Introduction

Today stress is become major issue of our daily life. Stress is our mental, physical, emotional,
behavior reaction to any demand and threats. Stress is the body’s reaction to any changes that
requires an adjustment or response. The body reacts to these changes with physical, mental, emotional
responses. Stress is normal part of life. Stress can be positive, keeping us alert, motivated, and
ready to avoid danger. Stress becomes negative when a person or employee faces continuous
challenges without relief. Increasingly the stress level is changing rapidly among the employees
due to a set of various reasons. Employees experience and feel stressed continuously and therefore
the reactions of stress at the workplace are not a separate aspect. Stress is also bound to occur
in educational institutions and employees have different cultural background. Besides stress that
could be caused by family or personal problems. A certain level of stress is always present in any
work place. As soon as the level of stress escalates to a point that it becomes dangerous for the
well-being of the organization as well as employees, stress management is important.

Everyone needs a certain amount of stimulation to make life interesting or most efficient. But
this is stimulation called pressure is a little different from stress. If pressure is excessive or far too
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long, it become stress. Stress can vary depending upon the people. If pressure is mild it improves
employee performance. But excess pressure reduces performance and efficiency.

Stress is the ‘wear and tear’ of human bodies caused by frequently changing environment. It
has physical and emotional effects. It can create positive or negative feelings. Positive influence
of stress can help and compel us to action. It can result in a new awareness and an exciting new
perspective.

Negative influence can result in feelings of distrust, rejection, anger, depression, and lead to
health problems such as headaches, high blood pressure, heart disease, upset stomach, rashes
and insomnia. Stress is help or hinder us depending on how people are reacts to it.

Review of  Literature

Dhanabhakyam. M and Naveen sulthana. F (2015) in their research on “Occupational stress
among government school Teachers in Coimbatore District” They studied that occupational stress
play a major role in every human being. When it comes to the profession like teaching, where
teachers are found as dispensers of knowledge and they are increasingly observed as manger
facilitators of knowledge. They work in an isolated environment surrounded by hostile views and
sometimes threat of physical abuse, and with a constant fear and threat accountability for each
and every action their own self and of their pupil.

Nirmala. R. (2015) in her article “Study on stress management among the employees of
banks” researcher access stress management between the employees of bank and also identifies
the stress management strategies to manage stress level among the bank employees. In this study
the researcher identified two types of stress management strategies for managing stress level.
First one is individual oriented strategies in this strategies single active, single passive, group
activities, meditation and exercises. Second one is organizational oriented strategies in this
management programs, physical activities, longer lunch hours, health care centers take place.
So, these strategies helpful for overcome stress problem. Bank should start some activities like
training, motivational, entertainment, time management procedures, skill and knowledge enhance
activities. These activities help to reduce stress of employees.

Rao A. S.G., Sandhya M.M. and Pandya. B (2014) in their study “Stress management and
performance status of employees of public and private banks India” in this generation stress
become big problem for banking sector. Because stress, employee performance status level
going down day by day. For this research purpose, personality and personal psychology area
was taken. Personality is not a quality of a person. Every person has a different personality. For
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personality purpose, every person has different from other. Under personality and personal
psychology, researcher selected various factors under this variable and measure performance of
public and private banks employees. Stress level mostly equally in public and private sector
banks mostly employees were satisfied with their work, work culture and achievements.

Radha. G. (2014) in the study “Occupational stress among the bank employees in Tivarurar
District of Tamil Nadu” expresses the level of occupational stress among public sector bank
employers. The result of the study reveals that the officers and clerical staff experience high level
of stress and sub-staff face moderate occupational stress. This study defines that occupational
stress to be harmful physical and emotional responses that occur when the requirements of the
job do not match the capabilities resources, or needs of the workers.

P S Swaminathan and Rajkumar S in their research on “Stress level in Organizational and their
impact on employees Behavior” (2013). They have conducted a study that focuses on the levels
of stress among the age group, profession, different varieties of job, hours of work and the
influence of work environment on the degree of stress faced by employees. Stress is an employee
individual nature. This study indicates that an optimum level in which every individual can perform
with his full capacity and identified three conditions responsible for work stress they are Role of
overload, role of distance and role stagnation.

Shukla Harish and Garg Rachitha (2013) have conducted “A study on Stress management
among the employees of nationalized banks in Indore”, observed that most of the employees fear
with the point that lack quality in their work sets stress on them. The researchers have explained
that this study has exploratory in nature and maximum number of employees in bank has remained
in stress. The main cause of stress overload, non-achievement of their target of work, family
problem, the order of their boss by sacrificing their important home function.

Anbazhagan. A (2013) in the study on “Work stress of hotel industry employees in Pondicherry”
identified the causes of stress. The type of research is descriptive opinion are qualitative in nature.
Most of the respondents have not cleared about their organizational goals and hence there have
role conflict. They found that unachievable deadline is one of the areas where the employees
faces stress. Most of the employees feel that organization is not utilize their ability properly.

Parilla S. Eric (2012) analyzed in a study entitled “Level of stress experienced by NWU
employees: towards developing a stress management”, has determined by level of stress
experienced by North Western University employees. The researcher finds out that the middle
level employees experienced the highest degree of stress and the level of stress compared to the
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other job position. The personal characteristics like age, gender, has not correlated job stress
while job position has correlated with job stress. Productivity and stress have negatively correlated.

Statement of the Problem

Stress is feeling of emotional or physical tension. Stress effects the employee performance so,
the present study will contribute in this regard and focuses to studying and assessing the level of
stress and strategies or methods to overcome the stress in the employees working in Bangalore south.

Objectives of the Study

• To know the stress level of the employees working in educational institutions in Bangalore south.

• To analyze the impact of stress on the performance and health of employees working in
educational institutions in Bangalore south.

• To recognize the stress management strategies and methods used by employees to manage
the stress in educational institutions in Bangalore south.

• To identify the causes of stress among employees working in the educational institutions in
Bangalore south.

Scope of The Study

The scope of the study is extended only to the employees working in educational institutions
in Bangalore south. It does not cover employees in other than educational institutions in Bangalore
south. To fulfill the objectives pf this research, the study is undertaken to study the stress level of
employees working in educational institutions in Bangalore south.

Research Methodology

The research is based on the primary data and secondary data. Primary data is which was
collected by researcher through questionnaires from 100 employees working in educational
institutions in Bangalore south. The secondary data is being collected through books, journals,
websites and research publications.

Source of data

1. Primary data:

Primary data which was collected by the researcher through a structured, questionnaires
from the employees working in the educational institutions in Bangalore south.
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2. Secondary data:

Secondary data is being collected through books, journals, websites and research publications.

Sampling size

Sample size is limited to 100 employees working in educational institutions in Bangalore south.
This sample used to collect the data. The data collected by the researcher analyzed by the charts,
tables etc.

Analysis And Interpretations

Table Number 1: Table Showing the Qualification of Respondents

Undergraduate 9 9%%

Post graduate 69 69%

Any other 22 22%

Total 100 100%

Qualification No of Respondents Percentage

Discussion

It can be interpreted that majority 69% of respondents are post graduates.

Table Number 2 : Table Showing Experience Stress Due to Profession in Eduction
Industry

Yes 80 80%

No 20 20%

Total 100 100%

Experience of stress No of Respondents Percentage

Discussion

It can be interpreted that majority 80% of respondents are stress due to profession in education
industry.
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Table Number 3 : Table Showing Reason for Stress

Discussion

It can be interpreted that majority 40% of respondents reason for stress is work pressure.

Table Number 4 : Table Showing Stress Causes Due To Long Working Hours

Discussion
It can be interpreted by majority 39% are stress causes due to long working hours.

Table Number 5: Table Showing Allocation of More Work Causes Stress

Work Pressure 32 40%

Poor Pay 19 23.75%

Not Intrested About Work 00 00%

Others 29 36.25%

Total 80 100%

Reason for Stress No of Respondents Percentage

Strongly agree 24 24%

Agree 35 35%

Neutral 19 19%

Disagree 17 17%

Strongly disagree 5 5%

Total 100 100%

Responses No of Respondents Percentage

Strongly agree 23 23%

Agree 50 50%

Neutral 15 15%

Disagree 9 9%

Strongly disagree 3 3%

Total 100 100%

Responses No of Respondents Percentage
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Discussion

It can be interpreted that majority of 50% are agree with allocation of more work causes stress.

Table Number 6 : Table Showing Conflict Between Colleagues Causes Stress

Yes 74 74%

No 26 26%

Total 100 100%

Response No of Respondents Percentage

Discussion

It can be interpreted that majority 74% of respondents are causes stress due to conflict
between colleagues.

Table Number 7 : Table Showing Domination From Higher Authorities Causes Stress

Discussion

It can be interpreted that majority 36% of respondents are agree that domination from the
higher authority.

Table Number 8: Table Showing Healthy Work Life Balance

Yes 56 56%

No 44 44%

Total 100 100%

Response No of Respondents Percentage

Strongly agree 29 29%

Agree 36 36%

Neutral 20 20%

Disagree 14 14%

Strongly disagree 1 1%

Total 100 100%

Response No of Respondents Percentage
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Discussion

It can be interpreted that majority 56% of respondents are agreed that having healthy work
life balance.

Table Number 9 : Table Showing Management Helps in Stress Relief

Discussion

It can be interpreted that majority 55% of respondents are agreed that management helps in
stress management.

Table Number 10 : Table Showing Methods used to Over Come the Stress

Yoga 14 14%

Exercise 7 7%

Meditation 12 12%

Entertainment 67 67%

Total 100 100%

Response No of Respondents Percentage

Discussion

It can be interpreted that majority 67% of respondents are doing meditation to overcome the stress.

Table Number 11 : Table Showing Stress Level At Work Place

Depressed 6 6%

Lightly stressful 69 69%

Very stressful 9 9%

Stress free 16 16%

Total 100 100%

Response No of Respondents Percentage

Yes 55 55%

No 45 45%

Total 100 100%

Response No of Respondents Percentage
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Discussion

It can be interpreted that majority that 69% of respondents are lightly stressful at work place.

Findings

• It found that majority of 75% respondents are female employees and work time is convenient
to balance their personal and work life.

•  It found that57% respondents are ofage group between 23-33 years as they are the young
people who have innovative idea to teach the students and even they are enthusiastic to
teach.

• Out of 100% respondents 69% of respondents are postgraduate it helps to teach with more
knowledge and innovative skills.

• Out of 100% respondents 52% have their profession as a teacher.

• Many found that full time workers’working period at education institution will be more
convenient for them to balance their personal and professional life.

• Out of 100% respondents 80% have responded about experiencing stress in education
institutions due to heavy work load.

•  Out of 100% respondents 40% has experienced stress in education institutions due to long
working hours, traveling distance between home and work place.

• Out of 100% respondents 31% have experienced stress for less then 6 months at the end of
academic year, the employee should concentrate on completion of syllabus and examination
work.

• Out of 100% respondents 35% responded have faced stress due to long working hours.

• Out of 100% respondents 50% responded that they have experienced stress due to allocation
of two or more works for a particular employee at the same time.

• It found that74% respondents who has responded, the stress in education institutions is due
to conflicts between colleagues.

• Out of 100% respondents 51% have responded that they have experienced stress due to
social relationship with other employees.

• Out of 100% respondents 36% have responded that they have experienced stress due to
domination from higher authority.
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• Out of 100% respondents 56% responded that they have healthy work life balance in education
institutions.

• Out of 100% respondents 50% responded experienced stress due to allocation

• Out of 100% respondents 63% stated that they have got appreciations from their colleagues.

• Out of 100% respondents 55% have experienced stress relief when management helps them
to overcome it by organising seminars and etc.

• Out of 100% respondents 67% have tried to overcome stress with entertainment.

• Out of 100% respondents 69% respondents experienced light stress due to allocation of two
or more work for a particular employee at the same time.

Suggestion

• Suggested to reduce work pressure.
• Breaks in between the work should be given.
• Highlighting both on monetary and non-monetary benefits must be made.
• Taking employees opinion in the meetings to ensure importance to give to them.
• Suggested to organize seminar brainstorming session to employees.
• Yoga and meditation session can be organised to manage stress.
• Suggested to maintain good relation with employees or with colleagues.
• Suggested to give compliments to the employees when they achieve their work on time.
• Organization work should be never be taken home.
• Suggested to organize a trip to the employees.

Conclusion

“A study on stress level of employees working in educational institutions in Bangalore south”
under this study the stress caused at educational institutions due to work pressure, allocation of
more work, conflict between colleagues and domination from higher authority. It is found that
many employees are lightly stressful at working place.

The employees agree that they have healthy work life balance and they used stress management
to overcome the stress by using methods like entertainment, yoga, exercise and meditation. The
stress management helps to employees to reduce pressure of work and become healthier.
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The stress of employees can be reduced by cultivating a social climate and proper communication
between employees and higher authority so, that the employees can concentrate on giving good
and quality work.
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ABSTRACT

lkekU; ,ao O;kogkfjd –f"V ls lewps jk"Vª }kjk O;ogr vkSj lafoèkku }kjk Loh—r Hkk"kk gh jk"VªHkk"kk dgykrh gSA

lalkj ds çR;sd Lora= jk"Vª dh viuh ,d lafoèkku&lEer jk"VªHkk"kk gSA os jk"Vª&tu vkSj muds usrk ns'k&fons'kh

lHkh txg viuh ml jk"VªHkk"kk ds ç;ksx esa gh xkSjo dk vuqHko djrs gSaA os vaxzsth vkfn rFkkdfFkr varjkZ"Vªh; Hkk"kka,

tkurs gq, Hkh mUgsa ns'k&fons'k esa ç;qä djuk viuk] vius ns'k ds lafoèkku] turk vksj ns'k dk ?kksj vieku le>rs

gSaA ,d Hkkjr gh ,slk ns'k gS] ftls Lora= gq, yxHkx 70 o"kZ chr tkus ij Hkh jk"VªHkk"kk dh ppkZ ,d leL;k ds :i

esa djuh iM+rh gSA gS u ;g ?kksj vk'p;Z] yTtk vkSj vieku dh ckrA vk'p;Z rks rc gksrk gS tc dksÃ fons'kh ;gka

gekjs ?kj esa vkdj gekjh jk"VªHkk"kk esa gels ckr djuk pkgrk gS ;k og viuh jk"VªHkk"kk esa iwNrk&cksyrk gSA ysfdu

ge cs'keZ nkar fn[kkrs gq, mldh ckrksa dk mÙkj mlds jksdus&Vksdus ij Hkh VwVh&QwVh vaxzsth esa xyr&'kyr gh

nsus esa viuh 'kku le>rs gSaA ,slh fLFkfr esa] okLro esa gesa ,d çHkqlÙkk laiUu] lkoZHkkSe jk"Vª ds fuoklh dgykus dk

dksÃ vfèkdkj ugÈ] ij ge dgykrs gSa] 'keZ ls Mwc ugÈ djrsA

jk"VªHkk"kk ogh gksrh ;k gks ldrh gS fd ftldk vrhr mTtoy jgk gks] ftlesa jpk x;k lkfgR; lewps jk"Vª vkSj mldh

laL—fr dks le> tkrk gksA ftls ns'k dh vfèkdka'k turk] fy[k] i<+] cksy ;k de ls de le>k rks ldrh gh gksA

,slh gh Hkk"kk fdlh Lora= jk"Vª ds laofèkku }kjk Loh—r gksdj jk"VªHkk"kk dk in çkIr fd;k djrh gSA gekjk ns'k 15

vxLr 1947 ls igys rd tc viuh Lora=rk ikus ds fy, la?k"kZ dj jgk Fkk] jk"Vªh; usrkvksa dh loZlEefr ls rHkh

;g fu'p; dj fy;k Fkk fd mi;qZä xq.kksa ls laiUu gksus ds dkj.k Çgnh gh Lora= Hkkjr dh jk"VªHkk"kk gksxhA blh dkj.k

rc mÙkj&nf{k.k lHkh txg Çgnh dk çpkj&çlkj ,d jk"Vªh; drZO; ekudj fd;k tkrk jgkA Lora=rk çkfIr ds

ckn lu 1952 esa tc gekjk lafoèkku cuk vkSj ykxw fd;k x;k] rc Hkh Çgnh dks gh jk"VªHkk"kk ds :i esa ekU;rk nh

xÃA ij gekjs iafMr tokgj yky usg# tSls mPp usrk rd xyrh dj cSBsA mUgksaus jk"VªHkk"kk dks tkjh gksus ds fy,

vdkj.k gh iaæg o"kZ dk le; j[k fn;kA bu iaæg o"kks± esa 'kh"kZLFk jktusrkvksa dh vkil dh [kÈprku ds dkj.k jk"VªHkk"kk

tSls loZlEer ckr us Hkh mÙkj&nf{kk.k~ dk ç'u [kM+k dj fn;kA Lora=rk ls igys ftUgksaus eqäHkko ls Çgnh dks

jk"VªHkk"kk ekuk Fkk] vc ogh Çgnh&lkezkT;okn vkSj Çgnh Fkksius tSlh HkksaMh ckrsa djus yxsA ifj.kkeLo:i iaæg rks D;k

yxHk 70 o"kZ chr x,] fQj Hkh ge jk"VªHkk"kk dh ppkZ ,d leL;k ds :i esa djus dks ckè; gSaA fdruh n;uh; fLFkfr

gS gekjh ekufldrk vkSj loZLoh—r lafoèkku dhA bls xqyke ekufldrk gh rks dgk tk ldrk gSA

jk"VªHkk"kk dh leL;k
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tc Hkkjr Lora= gqvk] yksxksa us cM+s tksj&'kksj ls Çgnh i<u+k&fy[kuk 'kq: dj fn;k FkkA nf{k.k Hkkjr] Çgnh çpkj

lfefr dh ijh{kka, Hkh cM+s tksj&'kksj ls gksus yxh FkÈA mÙkj&nf{k.k ;k iwoZ&if'pe dk dga dksÃ loky ugÈ FkkA ij

èkhjs&èkhjs tc yksxksa us ns[kk fd usrk gh lafoèkku vkSj mlds }kjk Loh—r jk"VªHkk"kk dh mis{kk dj jgs gSa] mldk dksÃ

Hkfo"; gh ugÈ gS] rks yksxksa dk lkjk mRlkg gh BaMk iM+ x;kA vkt ;k rks yksx ;g dgdj Çgnh dh vksj è;ku ugÈ

nsrs ]fd ̂vjs ;g Çgnh&Çonh D;k i<u+k* ;k ̂ fQj Çgnh cM+h gh dfBu ;kuh jQ Hkk"kk gS] mls i<+&fy[k ikuk gekjs

o'k dh ckr ugÈA* vkSj Hkh dÃ çdkj ds vkjksi yxk, tkrs gSa fd Çgnh esa Kku&foKku fo"k;ksa ls lacafèkr rduhdh

iqLrdsa ugÈgS vkfnA og gks Hkh dSls ldrh gSa fd tc mldh mis{kk dj nh xÃ vkSj mlds Hkfo"; dh Hkh laHkkouk rd

ugÈ jgus nh xÃA ;ksa Çgnh ds uke ij yk[kksa #i;k [kpZ fd;k tkrk gSA Hkk"k.kckth vkSj dkxth dk;Zokgh Hkh cgqr

gksrh gSA ij O;ogkj ds Lrj ij lHkh dqN O;FkZ gksdj jg tkrk gSA

vkt Hkk"kk dh leL;k ds fy, dHkh f}Hkk"kk QkewZyk lkeus yk;k tkrk gS vkSj dHkh f=Hkk"kk dk] tks ,d O;FkZ ds cks>

vkSj cdokl ds flok vkSj dqN ugÈA ,d jk"VªHkk"kk dk gksuk Lora= jk"Vª dh lcls igysh 'krZ gSA mlds ckn dksÃ

nks Hkk"kka, i<+s ;k rhu] blls jk"Vª dks dksÃ QeZ ugÈ iM+rk] i<u+s okys dh bPNk ij fuHkZj djrk gSA gekjh jk"VHkk"kk

ugÈ gS] blh dkj.k vkt ge vius gh ?kj esa ,d&nwljs dks le> ikus esa] ikjLifjd HkkÃ&pkjs ;k HkkoukRed ,drk

dk laokn 'kq: dj ikus esa vleFkZ gSaA ,d çkar dk O;fä nwljs çkar esa igqapsrksfons'kh dk lk vglkl djus yxrk

gSA jk"VªHkk"kk vkSj mlh esa lHkh çdkj dh f'k{kk dh O;oLFkk u gksus ds dkj.k vkt ns'k esa f'k{kk dk Lrj fxjrk tk

jgk gSA fons'kh lH;rk&laL—fr ge ij cqjh rjg çHkkoh gksrh tk jgh gS vkSj Hkh dÃ çdkj dh çR;{k&ijks{k cqjkb;ka

iui jgh gSaA ge lc ,d ns'k ds fuoklh gksdj Hkh Lora=rk çkfIr ds 70 o"kks± ckn vtuchiu ds ekgkSy esa thus dk

ckè; gSaA bu lcls NqVdkjs dk ,dek= mik; gS viuh Hkk"kk vkSj mlh esa lc çdkj dh f'k{kk&nh{kk] ogh gesa viuh

lH;rk&laL—fr ls tksM+s j[k ldrh gSA ugÈ rks vkt lacaèkksa dh tks VwVu tkjh gS] og gesa ,dne rksMd+j gekjh Lora=

lÙkk rd dks fc[ksjdj j[k nsxhA ,d ns'k esa dÃ Hkk"kk,aVkiw mHkjdj ns'k dk ekufp= gh fcxkM+ nsaxsA vr% rRdky

lkoèkku gks tkus dh lkjs ns'k esa ,d jk"VªHkk"kk ykxw djus dh vkt igyh vko';drk gSA
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ABSTRACT

We have been observing for decades, the torment a majority of the students face when it
comes to the concept of ‘Algebra.’ The alphabets, the symbols, the equations, and the theorems
often tend to baffle them. It is a branch of mathematics that deals with characters, manipulating
these symbols, and adding meaning to the set of symbols representing the quantities that lack a
fixed value. As a whole, the Mathematics subject itself is quite intimidating. However, this paper
will be a small effort to decipher the whole world of Algebra, hence providing you a comprehensive
account of the same. 

Key words : algebra, students, equtions, theorems

Introduction:

Tracing back the history, we reach Babylonia at first. They developed a positional number
system that assisted them in solving their rhetorical algebraic equations. They were not interested
in exact solutions, but approximations, and hence they commonly used linear interpolation to
approximate intermediate values. Moving on, the ancient Egyptian algebra dealt significantly with
linear equations. The Rhind Papyrus is an ancient Egyptian mathematical document known to
historians. The Rhind Papyrus houses problems with linear equations of the form (x+ax=) and
(x+ax+bx=c), where a, b, and c are known and x, which is referred to as “aha” or heap, the
unknown.The solutions were arrived at by the “method of false position” or ‘regular falsi.’ A
specific value is substituted primarily into the left-hand side of the equation, following which the
required arithmetic calculations are done. Later, the result is compared to the right-hand side of
the equation, and eventually, the correct answer is found through the use of proportions. In some
of the problems, the author “checks” his solution, thereby writing one of the earliest known
proofs.

The Greeks then created geometric algebra where the terms were represented by sides of
geometric objects - lines with letters associated with them. With their new invention, they were
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able to find solutions to equations by a method known as “the application of areas,” which is a
small part of geometric algebra and thoroughly covered in Euclid’s Elements. It was then Thymaridas
who worked with simultaneous linear equations.He created the then famous rule that was known
as the “bloom of Thymaridas” or the “flower of Thymaridas,” which states that: “If the sum of n
quantities be given, and also the sum of every pair containing a particular quantity, then this
particular quantity is equal to 1/ (n - 2) of the difference between the sums of these pairs and the
first given sum.”

The Chinese then followed the innovations in the field of algebra, the Hellenistic mathematician
Diophantus, the Indian mathematics geniuses Aryabhatta, Bhaskara II, following whom were the
Islamic invention, and finally the Mediterranean and Europeans. 

Muhammad al - Khwarizmi is regarded as the father of algebra. His works answered questions
related to land distributions, distribution of salaries, and the rules on inheritance. He was also a
pioneer in developing the concept of algorithms in Mathematics. He was also a scholar at the
prestigious Bayt al - Hikma - The House of Wisdom. 

Algebra is nothing but simple logical thinking of numbers and not any computation as
misinterpreted by many. The x’s and y’s represent numbers in general and not anything in specific.
Algebra demands the usage of analytic as well as qualitative reasoning of numbers. To be more
transparent with an example, if one wants to write a macro to calculate the cells in a spreadsheet
like Microsoft Excel. It will not matter if the spreadsheet is being used for keeping track of
finances, running a business, or figuring out the best way to equip your character in World of
Warcraft or even scoring games. When students start learning algebra, they try to solve problems
by thinking arithmetically. If a student is skillful at arithmetic, it would definitely benefit him in
implementing arithmetic thinking to solve algebraic problems. However, these students may find
it harder to learn algebra, since algebra demands algebraic thinking.

Often referred to as the “gatekeeper subject,” Algebra stands as a significant part of
mathematics. One of the reports by the National Center for Education Statistics states that the
“earlier a student proceeds successfully through Algebra, the more opportunities he or she has
for reaching higher-level mathematics courses in high school and completion of higher-level
mathematics courses is related to the higher likelihood of entering a 4-year college or university.”
Most universities have implemented Algebra as a part of the core curriculum, and a minimum
passing grade is fixed as a prerequisite for science courses such as physics, chemistry, engineering
courses, and computer science courses in other colleges.
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Talking of the career in Algebra, it is used in numerous jobs and career fields; banking, financial
planning, accounting, civil engineering, architecture, medicine, nursing, education, computer coding,
computer science, and many more to name. The skills students learn in Algebra, the understanding
of variables, and the development of abstract reasoning skills, shall be reflected in their lives
ahead in various ways. 

With the globally emerging significance of the fields of technology, engineering, mathematics,
medicine, and education, being equipped with the fundamentals of Algebra shall definitely fetch
students’ outstanding professional excellence in particularly concerning fields that demand the
implementation of algebraic knowledge. 
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ABSTRACT

It is an acknowledged truth that teachers are not necessarily born but created. By
continuous and intentional efforts, effective teachers cultivate their skills and abilities.
One of the prerequisites for being an effective teacher is to grasp in greater detail the
teaching learning process. This promotes a greater understanding of the teaching
profession and of the educational method. This paper is meant to give teachers who
intend to succeed in their teaching career an insight into the philosophy of teaching
and learning.

Key Words: Educators (Teachers), Teaching, Learning

Introduction

As teachers, we prefer to believe that teaching is all about teachers and our role; students
and what they learn are probably the most critical facets of the educational process. This
allows us to question what we mean by ‘learning.’ You find several variations in ideas and
concepts when you read educational literature and, more precisely, educational psychology.

Concept of Learning

Learning is about a transition: the shift brought about by creating a new potential, knowing
a science law, shifting a mindset. Like the way that our image changes when we grow older,
the transition is not necessarily accidental or normal. Learning is a relatively lasting transition,
typically purposely brought on. We set out to learn when we take a course, browse for a
journal, or read a discussion paper! Without preparation, other learning may take place, such
as by practice. There is an aspect of us, generally in all learning, of trying to recall to
understand why Something Happens And Do It Differently Next Time.
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Main Learning Theories

1. The Behaviorists - (behaviorism: motivation – Response)

2. The Neo-Behaviorists (Neo-behaviorism: individual Mind

3. The Gestaltists (Insight)

4. The Cognitivists (Cognitive development: culture tothink)

5. The Humanists (Active makeup ofLearner).

Learning Models

We also face issues such as: Why are templates used? How to teach, then? What are
students learning? The solution comes from the perspective of many individuals in the role of
models for many years. Based on context, such models can be used by any instructor.
Example: Models of Pedagogy vs Andragogy. The teacher’s pedagogical style influenced the
learning condition - students were very passive. Andragogical technique - focus on what the
pupil is doing - how parents are studying.

Adult Expectations (Learning Needs):

Some of the common adult expectations are:

1. Adults expect to betaught.

2. Adult students expect to have toworkhard.

3. Adult student expectation is thattheworkis related to thevocation.

4. Adult student’s expectation is that they expect to betreated as adults.

While expressed in general terms, each of these four desires needs to be viewed as
particular needs. Students can differ in age, ethnicity, context, etc. As students are viewed as
individuals, they are more likely to link their learning to their interests and increase their
learning ability if they find out more about them (inside and outside the classroom). Kindness,
empathy and honesty for adult learners always harvest rich dividends.
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Experience, Reflection, Learning Model to Optimize Learning

Experience
existing and /or
provided as part
of the learning 

programm

Learning
usually skills and 
knowledge and 

varying student to 
student

Reflection
guided by the teacher,

usually serving to
consolidate, interpret,

develop concepts
and theories, perceive

attitudes and
values,

Fig. 1
Source: Ian Reece and Stephen Walker

A proposed model of lesson design was reported by the Further Education Unit (FEU), UK, in
1981, to help address the difficulties associated with the second and more readily applied methods.
They proposed this experience, meditation, learning model, embodied the concepts that:

(i) the process should concentrate on the actual experience of the pupil,
(ii) consider the learner’s adult existence by being responsible for what is taught and how, and
(iii) learning may take place in a range of ways.

The proposal was that in three steps the learning process should be considered; first, the
experience of the pupil must be accompanied, secondly, by some coordinated contemplation.
This reflection means that the student learns from the experience and, thirdly, helps to recognize
the need for such particular learning before gaining more experience.

Concept or Perception of Teaching

Teaching is a series of activities that are structured to facilitate the internal learning process,
independent of the learners. The learner is outside of teaching (instruction). For beginners, learning
is internal. When you are not self-motivated, you can’t inspire anyone. Motives are not seen, but
behavior is seen. Is knowing a motive or conduct? Learning is both a motive and action, but only
behavior is observed, inner learning, outward output.
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Role of Teacher

In general, the teacher role can be divided into:

• Traditional Role - Teacher Oriented
• Modern Role - Facilitator (Student Centered)

In the contemporary sense, there has been a change from the traditional role to the modern
role. When the instructor draws on the student’s prior understanding, learning improves. The
learning of people, though, varies and each person learns at his or her own pace. It could be
important to recognize the slow learners and the teacher’s individual focus. Therefore, efficient
learning is based to a large degree on interactions. Student concentration and engagement in
problem solving are direct interactions. While the content is carefully planned and coordinated
by the instructor, in indirect experience.

Basic Teaching Modules

Objectives are desired results of learning that are written down before the teaching process.
General Goals - Declaration of educational purpose - in general words, student ability. Specific
goal assertion in terms of specific & measurable teaching purpose- student capacity. Goal Utility,
Goal Components, State of Terminal Behaviour, and Criterion/Criteria.

Writers prefer to split schooling into three key classes or fields. The psychomotor, perceptual
and affective domains are these. The 4 physical dexterity abilities, such as turning a wheel and
giving an injection, fell into the psychomotor realm. The two activities require awareness, but
they are mainly physical skills that need practice. Awareness and understanding the ‘how’ and
the ‘why’ fell into the cognitive realm, the reasoning capacity. For starters,’ listing the names of
the key bones in the body’ and ‘explaining why we have tides.’ All of these include the achievement
of thought processes.

The third domain, and one that we sometimes ignore, is the domain of love. Attitudes are
obsessed about this. The desire to eat a safe, nutritious diet,’ the need for equal opportunities for
all’ and ‘politeness’ are examples of this area. These deal with emotions and thoughts and vary
from the representations of other domains.

Affective learning happens as the interdependence of all three realms is seen. As part of the
teaching / learning session, each of these domains should be developed. In each of them, teachers
should be able to identify learning priorities.



ISBN : 978-81-941390-1-0Samshodana Samapanam  - Multidisciplinary Research Articles

226 VET First Grade College, Bengaluru

Learning in these three fields also requires diverse approaches to teaching and learning. They
are often taken into account in isolation, but learning may take place in all three concurrently in
reality.

Fig. 2

Objectives Entry Behaviour� � �Instructional Techniques Assessment

Evaluation and Feedback
Source: Ian Reece and Stephen Walker

Traditional Vs Modern Role of Teacher

Traditionally, the teacher’s function was as a supplier of data: the teacher was the source of all
information. This indicates an image of students seated in rows in front of the teacher who talks
and transfers details with the assistance of a blackboard to students, whilst the students either
listen passively or draw their own notes if the teacher is lucky.

This, of course, is no longer true. A facilitator is the modern teacher: a person who allows
students to think for themselves. They are likely to be in classes, all doing something new instead
of making students seated in rows; some doing practical activities, some drawing, some not even
in the room but in another section of the building using specialized equipment or looking up
something in the library. All students could well be at varying levels of their schooling, and the
learning is thus individualized to meet individual needs and skills.

The consequence of a variety of reasons is this shift from the standard paradigm. Second, it is
understood that adults have a lot of knowledge and are able to learn very quickly, unlike little
people. Second, not all people learn in the same way, because others will benefit if a teacher
speaks to pupils, while some may not. Third, everybody studies at their own pace and not at the
pace set by the teacher, by necessity. Therefore, there are established benefits of individualizing
learning.

Analysis into the ways people learn has not given any clear answers for students. If he had, the
same methods would be used by both students. However, scholars have identified that if it is
focused on interactions, learning is typically more effective; either direct experiences or experiences
that have been read about.

Of the two kinds of relationships, the first is more likely to be effective than the latter. Therefore,
ideas that can be practiced or shown are more likely to be learned. To apply this in a realistic
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scenario in post-16 education and training, learning is more likely to be successful as it refers to
the understanding of the experience of a student (work) and is carried out in it.

At this point, we need to explore how we, as teachers, could better have the opportunities to
make learning as simple and fast as possible. Two alternative alternatives to the creation of a
training programme may be discussed.

i. A curriculum where the material is carefully extracted from an appraisal of the family, social
and/or professional interests of the student and which is delivered by you in such a managed
and coordinated way that the student is almost likely to understand and is conscious of the
learning that has taken place. Motivation is produced by this process by immediate success
and the prevention of disappointment.

Sadly, this scarcely happens because it has a basic downside. In addition to the necessity for
the students to put themselves in the teacher’s hands and therefore begin to establish a
dependent relationship, it confirms to them that learning is a system coordinated by someone
who knows best. This does not allow learners to learn on their own.

ii. The other perspective begins with the student’s encounter, experience that took place as part
of life or that was arranged as part of the curriculum. It then relies on the student recognizing
a desire to understand and embracing it. Such a method has been described as ‘problem-
solving,’ student-centered learning,’ participatory learning,’ and so on.

The challenge with this technique is to ensure that essential learning areas are not overlooked
and that the ‘right’ equilibrium is established between these areas and that each area is taught as
efficiently as possible.

Teaching strategies that allow this second method to be applied include:

• Project work arising from the actual experiences of students;

• Conversations that enable students to understand and consolidate what the experience has
taught them, and also lead them to determine what more they need to learn and practice;

• Learning practical problem-solving tactics that can be extended to a variety of situations;

• Events intended to create resources for particular learning outcomes

A second issue associated with the method is described by such a list of teaching approaches;
that of (over) focusing on the tasks, the realistic work that appears to be more fun, and neglecting
to consider the potential learning that will emerge from such activities.
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Conclusion

The paper offers insight into a few teaching and learning principles, especially at the higher
levels of education. Many countries make it obligatory for educators to take a standardized
course on the values of education in which teaching and learning concepts are learned. However,
for trained teachers who enter the teaching field without any advanced experience in education,
this introduction to teachers is non-existent. In the course of successful teaching and learning, this
will also serve as a limitation.
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É̄ÃR£ÀªÀ£ÀÄß §gÉAiÀÄ É̈ÃPÀÄ JA¢zÁÝgÉ. §gÉAiÀÄ®Ä ¥ÁægÀA©ü̧ ÀÄªÀ ªÉÆzÀ°UÉ AiÀiÁªÀ «ZÁgÀzÀ §UÉÎ §gÉAiÀÄ°è
JAzÀÄ aAvÁ£À ¹ÜwAiÀÄ°èzÁÝUÀ. AiÀiÁPÉ? £ÀªÀÄÆäj£À°èAiÉÄ EzÀÄÝ FUÀ E®èzÀ CAzÀgÉ Hj£À UÁæªÀÄzÀ »jAiÀÄgÀ
¥ÀæPÁgÀ D PÀÄlÄA§zÀ »jAiÀÄgÀ ¸Á«£À £ÀAvÀgÀ CªÀgÀ ªÀÄPÀÌ¼ÀÄ «zÉÃ±ÀPÉÌ ºÉÆÃzÀgÀÄ G½zÀ À̧zÀ̧ ÀågÀÄ vÀªÀÄä
À̧ªÀÄÄzÁAiÀÄzÀ d£ÀgÀÄ ºÉZÁÑV EgÀÄªÀ ¥ÀPÀÌzÀ UÁæªÀÄPÉÌ ªÀ® Ȩ́ ºÉÆÃzÀgÀÄ J£ÀÄßvÁÛgÉ. D MAn ªÀÄÄ¹èA ªÀÄ£ÉAiÀÄ

§UÉÎ CªÀgÀ DZÁgÀ, «ZÁgÀ, ¸ÁA¥ÀæzÁAiÀÄ, fÃªÀ£ÀzÀ PÀæªÀÄ £ÀqÉ £ÀÄrUÀ¼À §UÉÎ AiÀiÁPÉ §gÉAiÀÄ ¨ÁgÀzÀÄ?
JAzÀÄPÉÆAqÀÄ ¥ÁægÀA©ü¹zÉÝÃ£É. PÀ£ÁðlPÀzÀ PÀ£ÀßrUÀjUÉ C±ÀÑAiÀÄðzÀ jÃw §zÀÄPÀÄwÛgÀÄªÀ. À̧ªÀÄÄzÁAiÀÄzÀ
eÉÆvÉAiÀÄ°è PÉÃªÀ® UÀAqÀ̧ ÀgÀÄ ̈ ÉgÉAiÀÄªÀ ̧ ÀA¥ÀæzÁAiÀÄ JA§AvÉ £ÀA©PÉ¬ÄAzÀ gÀÆrü¹PÉÆArgÀÄªÀ, ±Á É̄UÀ¼ÉAzÀgÉ
CªÀÅUÀ½UÀÆ £ÀªÀÄUÀÆ AiÀiÁªÀÅzÉÃ jÃwAiÀÄ À̧A§AzÀªÉÃ E®èªÉA§AvÉ zÀÆgÀ G½¢gÀÄªÀ, PÀ£ÀßqÀ s̈ÁµÉAiÀÄ£ÀÄß
À̧gÀ¼ÀÀÀªÁV £ÀªÀÄäAvÉAiÉÄ ̧ ÀºÀdªÁV §¼À̧ ÀÄwÛgÀÄªÀ, PÀÄlÄA§ªÁVvÀÄÛ D ªÀÄÆ®PÀ £ÀªÀÄäUÉ®è PÀÄvÀÆºÀ® ªÀÄÆr À̧ÄªÀ

ªÁvÁªÀgÀt JAzÉ¤ À̧ÄwÛvÀÄÛ, MAzÉÃ PÀÄlÄA§ EzÀÝ PÁgÀt £ÀªÀÄä Hj£À°è CªÀgÉ gÁd PÀÄlÄA§ EzÀÝAvÉ
AiÀiÁgÀÄ ̧ ÀºÀ CªÀgÀ£ÀÄß ¤A¢ À̧ÄªÀAvÉ, ̈ ÉÊAiÀÄÄªÀAvÉ, dUÀ¼ÀªÁqÀÄªÀAvÉ E®èªÉÃ E®è DPÀ̧ Áävï dUÀ¼ÀªÁzÀgÉ ErÃ
UÁæªÀÄzÀ d£À CªÀgÀ ¥ÀgÀªÁV ¤®ÄèwÛvÀÄÛ . PÁgÀt MAn ªÀÄ£É EzÉ CªÀgÀÄ ªÀÄ£ÀÄµÀågÀÄ CªÀgÀ ªÉÄÃ É̄ JgÀV
©Ã¼ÀÄªÀÅzÀÄ ̧ ÀjAiÀÄ®è JA§ ̈ sÁªÀ£É UÁæªÀÄzÀ d£ÀvÉAiÀÄzÀÄÝ.

£ÀªÀÄÆäj£À°è ºȨ́ ÀgÀÄªÁ¹AiÀiÁzÀ PÀÄlÄA§ªÀÅ DzÁVvÀÄÛ Hj£À°è £ÀqÉAiÀÄÄªÀ J¯Áè ̧ ÁA¥ÀæzÁAiÀÄPÀ ºÀ§âzÀ
CZÀgÀuÉUÀ¼À°è ̈ sÁUÀªÀ» À̧ÄwÛzÀÝgÀÄ eÉÆvÉUÉ £ÀªÀÄä ªÀÄ£ÉUÀ¼À ºÀ§âzÀ ̈ ÉÆÃd£À ̧ ÉÃ« À̧ÄwÛzÀÝgÀÄ ªÀÄzÀÄªÉ ªÀÄ£ÉUÀ¼À°èAiÀÄÆ
À̧ºÀ CªÀgÀÄ ªÀzsÀÄ«£À ºÁUÀÆ ªÀgÀzÀ PÀqÉAiÀÄªÀgÀAvÉ ̈ sÁUÀªÀ»¹ vÀªÀÄäUÉÃ ªÀ»¹zÀ PÁAiÀÄðUÀ¼À°è vÉÆqÀUÀÄwÛzÀÝgÀÄ

. £Á£ÀÄ AiÀiÁPÉ F «ZÁgÀªÀ£ÀÄß E°è ¥Àæ̧ ÁÛ¦¹zÉ JAzÀgÉ MAn ªÀÄ£ÉAiÀÄ ªÀÄÄ¹èA PÀÄlÄA§ ¨ÁµÉ, zÀªÀÄð
ºÁUÀÆ CªÀgÀÄ £ÀªÀÄä ̧ ÀA À̧ÌøwUÀ¼À eÉÆvÉAiÀiÁUÀÄªÀ ̧ ÀAzÀ̈ sÀð ̧ ÀàA¢ü̧ ÀÄªÀ UÀÄtUÀ¼ÀÄ, CªÀgÀ ºÁUÀÆ £ÀªÀÄä £ÀqÀÄ«£À
s̈À«µÀåzÀ zÁj¢Ã¥ÀªÁVzÉ. EªÀwÛ£À ̧ ÀAzÀ̈ sÀðzÀ°è »AzÀÆ gÁµÀÖçªÁUÀ ̈ ÉÃPÀÄ »AzÀÆ »AzÀÆ JA§ ±À§Þ Q«UÉ

gÁdQÃAiÀÄ PÁgÀt¢AzÀ ©Ã¼ÀÄvÀÛ É̄ EzÉ. ºÁUÁzÀgÉ »AzÀÆ JAzÀgÉ K£ÀÄß? ‘‘ À̧AQë¥ÀÛ PÀ£ÀßqÀ ¤WÀAlÄ«£À°è
§gÀÄªÀAvÉ »A s̈ÁUÀ, »A§¢, »AdjAiÀÄÄ«PÉ, ̈ sÁgÀvÀ zÉÃ±ÀzÀ°è ªÁ¹ À̧ÄwÛzÀÄÝ, C°èAiÀÄ ̧ À£ÁvÀ£À zÀªÀÄðªÀ£ÀÄß
DZÀj¹PÉÆAqÀÄ §A¢gÀÄªÀ d£ÁAUÀPÉÌ ̧ ÉÃjzÀ ªÀåQÛ JA§xÀð »AzÀÆUÀ¼ÀÄ -»A¨Á° À̧Ä, C£ÀÄ À̧j À̧Ä »AzÀÆzÉÃ±À-
s̈ÁgÀvÀ EArAiÀi Á »AzÀÆ¸ÁÛ¤ - C£ÉÃPÀ ̧ ÀA À̧ÌøvÀ ±À§ÝUÀ¼À£ÀÆß ̧ ÀA À̧ÌøvÀzÀ vÀzÀãªÀUÀ¼À£ÀÆß ¥À¶ðAiÀiÁ£ï ªÀÄvÀÄÛ

CgÉ©Pï ±À§ÝUÀ¼À£ÀÄß M¼ÀUÉÆArgÀÄªÀ (GzÀÄð) ̈ sÁµÉ »AzÀÆ¸ÁÜ£À - »AzÀÆUÀ¼ÀÄ EgÀÄªÀ ̧ ÀÜ¼À CAzÀgÉ ̈ sÁgÀvÀ
JA§ CxÀð«zÉ . »AzÀÆ zsÀªÀÄð - ̈ sÁgÀvÀ zÉÃ±ÀzÀ°è ¥ÁæaÃ£À PÁ®¢AzÀ®Æ DZÀgÀuÉAiÀÄ°è G½zÀÄPÉÆAqÀÄ
§A¢gÀÄªÀ MAzÀÄ À̧£ÁvÀ£À zsÀªÀÄð’’ £Á£ÀÄ AiÀiÁPÉ F «ªÀgÀuÉAiÀÄ£ÀÄß ¤ÃqÀÄwÛzÉÝ£É JAzÀgÉ E¸ÁèA »AzÀÆ

MAn ªÀÄÄ¹èA ªÀÄ£É

gÀAUÀ̧ Áé«Ä JZï. n
À̧ºÁAiÀÄPÀ G¥ÁzsÁåAiÀÄgÀÄ

PÀ£ÀßqÀ « s̈ÁUÀ
«. E. n. ¥ÀæxÀªÀÄ zÀeÉð PÁ É̄ÃdÄ
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JA§ÄzÀÄ MAzÀÄ À̧A À̧ÌøwAiÀÄ®è ªÀÄ£ÀÄµÀå£À ¢£À¢vÀåzÀ MAzÀÄ fÃªÀPÀæªÀÄ JAzÀÄ £ÀA§ÄªÀÅzÁVzÉ. DzÀgÉ
zÀªÀÄðzÀ »A¨Á®PÀjAzÀ ºÁUÀÆ ªÀiË½éUÀ½AzÀ KPÀ ¥ÀæPÁgÀªÁVzÉ. ̧ ÁªÀiÁfPÀ ¤AiÀÄªÀÄUÀ¼ÀÄ ºÁUÀÆ ̧ ÀA À̧ÌøwUÀ¼ÀÄ
PÁ® zÉÃ±ÀPÉÌ C£ÀÄtªÁV ©ü£ÀßªÁV PÁtÂ À̧vÉÆqÀVzÉ. EªÀwÛ£À ̧ ÀAzÀ̈ sÀðzÀ°è £ÁªÀÅUÀ¼ÀÄ ̈ sÁgÀvÀzÀ°è gÁdå¢AzÀ
gÁdåPÉÌ, f É̄è¬ÄAzÀ f É̄èUÉ, Hj¤AzÀ HjUÉ UÁæªÀÄ¢AzÀ UÁæªÀÄPÉÌ, «©ü£Àß À̧A À̧ÌøwAiÀÄ°è ©ü£ÀßvÉAiÀÄ£ÀÄß
PÁt§ºÀÄzÁVzÉ.

£ÀªÀÄÆäj£À CPÀÌ ¥ÀPÀÌzÀ UÁæªÀÄUÀ¼À°è Cw ºÉZÀÄÑ ªÀÄÄ¹èA ̧ ÀªÀÄÄzÁAiÀÄ EzÉ CªÀgÀÄ vÀªÀÄä ¢£À¤vÀåzÀ PÉ® À̧ªÀ£ÀÄß
AiÀiÁªÀÅzÉÃ jÃwAiÀÄ zÀªÀÄð «gÉÆÃzsÀ ZÀlÄªÀnPÉUÀ¼À°è UÀÄgÀÄw À̧ÄªÀÅ¢®è £ÀªÀÄä Hj£À HgÀ§âUÀ¼À°è PÁt¹UÀÄvÁÛgÉ
D ªÀÄÆ®PÀ Hj£À°è £ÀqÉAiÀÄÄªÀ eÁvÉæ , ̧ ÉÆÃªÀÄ£À PÀÄtÂvÀ, ̈ ÉAQ PÉÆAqÀzÀ°è £ÀqÉAiÀÄÄªÀÅzÀÄ , PÉÆAqÀPÉÌ ºÀgÀ¼ÀÄ
C¦à À̧ÄªÀÅzÀÄ, É̈¼ÀV£À eÁªÀzÀ À̧AzÀ̈ sÀðzÀ°è zÉÃªÀgÀ DgÀw ªÉÄgÀªÀtÂUÉAiÀÄ°è ¥Á®ÄUÉÆ¼ÀÄîªÀÅzÀÄ »ÃUÉ ««zsÀ
¸ÁA À̧ÌøwPÀ ZÀlÄªÀnPÉUÀ¼À°è ̈ sÁUÀªÀ» À̧ÄªÀ ̧ ÀºÀd EªÀwÛ£À ̧ ÀAzÀ̈ sÀðzÀ°è ªÀiÁPÉðmï JAzÀgÉ? ªÀÄÄ¹èA KjAiÀiÁ

²ªÁf£ÀUÀgÀ JAzÀgÉ? ªÀÄÄ¹èA KjAiÀiÁ JA§ wªÀiÁð£ÀPÉÌ §AzÀÄ ©qÀÄvÉÛÃªÉ. MAzÀÄ jÃwAiÀÄ°è EzÀÄ
zÀÄgÀAvÀªÉÃ ̧ Àj. £ÁªÀÅUÀ¼ÀÄ CªÀgÀ£ÀÄß MAzÀÄ ̈ sÁUÀªÁV «AUÀr À̧ÄªÀ ªÀåªÀ¹ÜvÀ gÁdQÃAiÀÄ ¦vÀÆj D É̄ÆÃZÀ£ÉUÀ¼ÀÀåªÀ
¥ÁægÀA s̈ÀªÁVzÉ. F jÃwAiÀÄ ªÀÄ£À¹ÜwUÀ¼ÀÄ §zÀ̄ ÁªÀuÉ ºÁUÀÄªÀ CªÀ±ÀåPÀvÉ EzÉ EAzÀjAzÀ F jÃwÀAiÀÄ
ªÀåªÀ¹ÜvÀ ªÁvÁªÀgÀt¢AzÀ À̧ªÀiÁdzÀ ¸ÁªÀiÁfPÀ À̧ªÀÄ Ȩ́åAiÀiÁV PÁqÀ®Ä ¥ÁægÀA©ü¹zÉ. À̧ªÀiÁd ºÁUÀÆ
À̧ªÀÄÄzÁAiÀÄUÀ¼À ̧ ÀAWÀµÀðPÉÌ PÁgÀtªÁVzÉ. §ÄzÀÞ, UÀÁA¢ü, CA É̈ÃqÀÌgï, ¥ÀÄgÀAzÀgÀzÁ À̧gÀÄ, PÀÄªÉA¥ÀÄ EªÀgÀÄUÀ¼É®è
À̧ªÀiÁ£ÀvÉAiÀÄ eÁvÁåwÃvÀ ªÀÄ£ÉÆÃzsÀÀªÀÄðªÀ£ÀÄß JwÛ »rzÀªÀgÀÄ CªÀgÀ zÁjAiÀÄ°è ¥Àæ̧ ÀÄÛvÀ À̧ªÀiÁd £ÀqÉªÀ

CªÀ±ÀåPÀxÉ EzÉ. DzÀgÉ EzÁåªÀÅzÀÄ £ÀªÀÄä Hj£À°è EgÀ°®è £ÁªÀÅUÀ¼É®è ¥ÁvÉæ §AzÀ, ZÀªÀÄðzÀ ¸Á© §AzÀ,
ªÀiÁ«£À ªÀÄgÀzÀ ¸Á©, ºÀÄt Ȩ́Ã ªÀÄgÀzÀ ¸Á©, PÀ®Äè ªÀÄÄ¼ÀÄî ¸Á©, JwÛ£À ¸Á©, nÃ CAUÀrAiÀÄ PÁPÀ, »ÃUÉ
£ÁªÀÅ CªÀgÀ£ÀÄß CvÀåAvÀ ¦æÃw¬ÄAzÀ UËgÀªÀ¢AzÀ PÁtÄwÛzÉÝªÀÅ CªÀgÀ ªÀÄ£À¹ìUÉ AiÀiÁªÀ jÃwAiÀÄ £ÉÆÃªÁUÀzÀAvÉ
PÀAqÀÄPÉÆArzÉÝÃªÀÅ DzÀgÉ EAzÀÄ ‘‘¸Á©’’ J£ÀÄßªÀ ¥ÀzÀªÉÃ À̧AWÀµÀðPÉÌ JqÉªÀiÁrPÉÆqÀÄvÀÛzÉ. PÁgÀt w½AiÀÄ
É̈ÃPÁVzÉ.

£ÀªÀÄä gÁµÀÖç ºÀ®ªÁgÀÄ zsÀªÀÄð ¸Á«gÁgÀÄ eÁw ºÀ®ªÀÅ ¥ÀAUÀqÀUÀ½AzÁV MmÁÖV ªÀÄÄAzÀÄªÀgÉAiÀÄÄwÛzÉ.
C À̧°UÉ EªÉ®è £ÁªÀÅ ̧ ÀÈ¶Ö¹PÉÆAqÀ ªÀUÀðUÀ¼ÁVªÉ. ºÉtÂÚUÉ UÀAqÀÄ ªÀÄÄRå JA§ÄzÀ£ÀÄß »ÃUÉ £ÁªÀÅ £ÀA© À̧®ànÖzÉÝÃªÉ
ºÁUÉAiÉÄÃ eÁw, PÀÄ®, UÉÆÃvÀæUÀ¼ÀÄ ªÀÄÄRåªÁV ªÀiÁrzÉÝÃªÉ, F s̈ÀÆ«ÄAiÀÄ ªÉÄÃ É̄ ºÀÄnÖzÀ £ÁªÉ®ègÀÆ
À̧ªÀiÁ£ÀgÀÄ F «ZÁgÀªÀ£ÀÄß ªÀÄgÉvÀÄ ©nÖzÉÝÃªÉ J°èAiÀÄªÀgÉUÀÆ £ÁªÉÃ ¤«Äð¹PÉÆArgÀÄªÀ zsÀªÀÄð, eÁw,

¥ÀAUÀqÀ, JA§ CqÀØUÉÆÃqÉAiÀÄ£ÀÄß À̧ªÀð£Á±ÀªÀiÁqÀÄªÀÅ¢®èªÉÇÃ C°èAiÀÄªÀgÉUÉÆÃ F s̈ÁgÀvÀ À̧ªÀiÁdzÀ°è
À̧ªÀiÁ£ÀvÉ JA§ D±ÀAiÀÄªÀ£ÀÄß ©üwÛ ̈ É¼ÉAiÀÄ®Ä ̧ ÁzÀå«®è. ¥Àæ̧ ÀÄÛvÀ AiÀÄÄªÀPÀjUÉ, «zÁåªÀAvÀjUÉ MAzÀÄ Q« ªÀiÁvÀÄ

ºÉÃ¼ÀÄªÀÅzÁzÀgÉ. £ÀªÀÄä J¯Áè À̧ªÀÄÄzÁAiÀÄUÀ¼À AiÀÄÄªÀPÀgÀÄ §ºÀ¼À eÁUÀÈvÀªÁV ¥ÀæeÁÐªÀAvÀgÁV aAw À̧ÄªÀ
ªÀwð À̧ÄªÀ D ªÀÄÆ®PÀ ºÀt D¹Û L±ÀéAiÀÄðQÌAvÀ®Æ GvÀÛªÀÄªÁzÀ UÀÄt, £ÀqÉ ªÀiÁ£À«ÃAiÀÄ ªÀiË®åUÀ¼ÀÄ ªÀÄÄRå
eÉÆvÉUÉ GvÀÛªÀÄªÁzÀ ̧ ÀA À̧ÌøwAiÀÄ£ÀÄß PÀnÖ ̈ É¼Ȩ́ ÀÄªÀÅzÀÄ §ºÀ¼ÀªÀÄÄRå CzÀ£ÀÄß ªÉÄÊUÀÆr¹PÉÆ¼Àî É̈ÃPÀÄ JA§ÄzÀÄ
Cj«UÉ §gÀÄªÀÅzÀÄ C±ÀåªÁVzÉ . Cj«UÉ §gÀÄªÀ ªÀÄÆ®PÀ J¯ÁègÀÆ À̧ªÀÄ£ÁzÀ ¨Á¼À£ÀÄß ¨Á¼À̈ ÉÃPÀÄ .
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ABSTRACT

Soft drinks are more sought-after beverages in the consumer market. All over the
world, anywhere anytime millions of bottles are consumed every day.The article studies
the impact of covid 19 pandemic on the consumption of soft drinks by the people. It is
believed that majority of the respondents have reduced the consumption of soft drinks
during pandemic when compared with consumption of soft drinks before
pandemic.People are more conscious about the immunity building to fight with
pandemic.Consumption of the soft drinks will have a negative impact on the immunity
system of the body. Frequency of consumption of soft drinks has reduced. people are
preferring fruit juices more. The article focuses on study of overall consumption pattern
of soft drinks during and before covid 19,in the backdrop of immunity building to fight
against corona virus. The study examines the consumer satisfaction towards soft drinks
in JP Nagar during Covid 19 pandemic.

Key Words: Soft Drink, Immunity Building, Covid 19 Pandemic, Customer Satisfaction.

INTRODUCTION:

Human beings are destabilized due to Covid-19. Life is thrown out of gear right from social
distancing to unemployment and many more.  People are more conscious about immunity building
during  Covid-19.  The article is study about consumer satisfaction associated to soft drink
during pandemic.

A soft drink is a most popular beverage which usually contains carbonated water or some
lemonades, a sweetener, and a natural or artificial flavoring.In India, the cola segment claims a
share of  62%, while the non-cola segment includes soda, clear lime, cloudy lime and drinks with
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orange and mango flavors. The per capita consumption of soft drinks in India is around 5 to 6
bottles. Within carbonates, non-cola carbonates, especially lemon based ones, are expected to
grow faster.

Consumption in India’s soft drinks was 44 bottles per capita in 2016, which is relatively lower
compared to matured markets such as the US, this under-penetration is likely to correct with
consumption expected to almost double to 84 bottles by 2021.

COVID-19 COUNTRY IMPACT:

India’s lockdown came into effect from 25 March 2020. All forms of movements were restricted
for consumers apart from those classified as essential workers, including medical workers, police,
and grocery shop owners. Life has come to a stand still across the globe.

REVIEW OF LITERATURE:

Dr. K. Hari Hara and Dipkar Thapa (2008). Study on customer satisfaction towards soft
drinks, found that majority of the respondents are consuming soft drinks occasionally, among
soft drink brand the most of the respondents preferring lemon flavors.

Banumathy and Hemameena (2006). Study on consumer preference with respect to soft
drinks, this study found that after globalization most of the consumers like the international brands
or particular drink mainly because of its taste and refreshing ability.

Dr. Satnam Ubeja (2014). Study on consumer preference with respect to carbonated and
noncarbonated drinks, found that getting refreshment and taste many of them will drink carbonated
drinks.

Tanveer Singh (2011). Comparative study on consumption patterns of soft drinks and fruit
juices, found that majority of the respondents prefers fruit juice and most of them opined soft
drinks is an aid to put off thirst fruit juices as a health drink.

OBJECTIVE OF THE STUDY:

• To know whether consumer of soft drink is continuing consumption during pandemic.

• To study whether consumers are conscious about health and immunity building during
pandemic.
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• To know the frequency of consumption of soft drinks during covid 19.

• To understand the customer satisfaction in consumption of soft drinks before and during
pandemic

SCOPE OF THE STUDY:

• The article is confined to the geographical region of JP Nagar, Bangalore

• The study covers consumption pattern of soft drink users before and during pandemic.

LIMITATIONS OF THE STUDY:

• The survey covers only the geographical area of JP Nagar, Bangalore only and the number of
respondents is less.

• Some of the respondent’s answers are not consistent.

METHODOLOGY:

• Population:Who ever consumes soft drinks in the geographical location of J.P.Nagar, forms
the part of the population for the study

• Sample Unit: sample unit the respondent who is consuming soft drink in JP Nagar and is
randomly selected for the survey, representing the population.

• Sample Size: Sample size is for 31 respondents only. Out of 50 random sample units to
whom questionnaire is shared through google form only 31 consumers have responded.

• Reliability and Validity: Reliable and valid information is obtained to draw valid conclusions.

Methods of Data Collection:

• Primary Data: Questionnaire is used to collect the primary data from the respondents.
Questionnaires is shared to the representative sample using google form. Questionnaire
comprises 11 questions of which 3 questions pertains to personal questions balance are related
to their consumption of soft drink, frequency of consumption during covid etc.,

• Secondary Data: Consists of information collected from different Articles, internet, and
websites.
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DATA ANALYSIS AND INTERPRETATION:

1. Gender of respondents:

Table - 1 : Gender of respondents

1 Female 15 48

2 Male 16 52

3 Total 31 100

Sl No. No of Respondents Percentage (%)Gender of respondents

Above table 01 shows that among 31 respondents on   48% are female and 52% are male.

2. Occupation of respondents:

Table - 2 : Occupation of respondents

1 Employee 8 26

2 Student 20 66

3 Others 3 10

4 Total 31 100

Sl No. No of Respondents Percentage (%)Occupation

Table 02 shows that among 31 respondents 28% are employees, 65% are students, and 8%
others like housewives etc.,

3. Respondentsconcern for immunity building to fight covid 19

Table - 3 : Respondents concern for immunity building to fight covid 19

1 Yes 24 77

2 No 7 23

3 Total 31 100

Sl No. No of Respondents Percentage (%)
Concerned about
immunity building
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The above Table 03 and Figure 01 show that 77% of the respondents were concerned about
immunity building & other 23% respondents are not concerned about immunity.

4. Respondents preference of drinks during covid 19
Table - 4 : Respondents preference of drinks during covid 19

Fig. 1 : Respondents concern for immunity building to fight covid 19

0 10 20 30 40 50 60 70 80

Yes

No

77

23

%

1 Aerated Drinks 4 13

2 Fruit drinks 14 45

3 Immunity building drinks 13 42

4 Total 31 100

Sl No. No of Respondents Percentage (%)
Preferred drink during

covid 19

Fig. 2 : Respondents preference of drinks during covid 19
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Immunity building drinks
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From above table04 and Figure 02, it can be observed that 13% of respondents prefers
aerated water, 45% respondents prefer fruit drinks, other 42% people prefers immunity building
drinks. Therefore, it can be inferred due to covid 19 many of them avoided aerated drinks.

5. Frequency of consumption of soft drinks before and during covid 19

Table - 5 : Frequency of consumption of soft drinks before and during covid 19

1 Once in a day 1 3 1 3

2 Once in two days 2 6 3 10

3 Once in a week 13 42 6 19

4 Once in fort night 1 3 0 0.00

5 Occasionally 14 45 21 68

6 Total 31 100 31 100

Sl
No.

Details of consumption
before covid-19

Details of consumption
during covid-19

Frequency of
consumption

No. of
respondents

Percentage
(%)

No. of
respondents

Percentage
(%)

Fig. 3 : Frequency of consumption of soft drinks before and during covid 19
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The results of analysis presented in table 05 and figure 03 reveals that most of the respondents
takes soft drinks occasionally before covid 19 that is 45%, and that percentage increased to
68%.Therefore, it can be observed some of the respondents reduced their consumption level
that they will prefer drinking occasionally during covid 19.

6. Opinion of the respondents on prices of the soft drinks

Table - 6 : Opinion of the respondents on prices of the soft drinks

1 Very high 1 3

2 High 4 13

3 Reasonable 24 77

4 Low 1 3

5 Very low 1 3

6 Total 31 100

Sl No. No of Respondents Percentage (%)Opinion about price

Fig. 4 : Opinion of the respondents on prices of the soft drinks (in percentage)

3
13

77

3 3

very high high reasonable low very low

Above table 06 & figure 04 show that 77% of the respondents says that the price of their
preferred drink is reasonable,13% say that it is priced high, 3% each say that price is very high,
low and very low. From this it can be observed that majority of them said that the price of their
preferred drink is reasonable.
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7. Opinion about soft drinks

Table - 7 : Opinion about soft drinks

Fig. 5 : Opinion about soft drinks
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          The result of the survey presented in table07 & figure05 shows that 61% of the respondents
are voted for good, very good is 16%, excellent is 3%, average is 13%, bad is 6%. Two of the
respondents tells bad they are more concerned about health.

8. Perception on“Consuming soft drink adversely affects immunity during pandemic”.

Table - 8 : Consuming soft drink adversely affects immunity during pandemic”.

1 Excellent 1 3

2 Very good 5 16

3 Good 19 61

4 Bad 2 6

5 Average 4 13

6 Total 31 100

Sl No. No of Respondents Percentage (%)Opinion

1 Strongly agree 3 10

2 Agree 15 48

3 Neutral 10 32

4 Disagree 2 6

5 Strongly disagree 1 3

6 Total 31 100

Sl No. No of Respondents Percentage (%)“Consuming soft drink adversely
affects immunity during pandemic”
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Above table 08& figure06 provides information regarding the perception of the respondents
whether consuming soft drink will affect the immunity during pandemic.  48% of respondents
agree with the statement, 32% respondents are neutral, 6% of respondentsdisagree. Therefore,
it can be observed that majority of them agree with the statement.

FINDINGS:

1. As majority of the respondents are concerned about immunity building during covid 19, so the
aerated drinks producers should innovate new things to attract more consumers.

2. Most of the respondents have reduced their consumption level of soft drinks during pandemic.

3. Most of the respondents preferred fruit drinks during covid 19, as they are more concerned
about immunity.

4. Most ofthe respondents are consuming soft drinks occasionally.

5. More than half of the respondents opined that soft drinks are good.

6. However, when it comes to health most of them agree that consuming soft drinks will affects
their immunity system.

CONCLUSION:

The objective of this study was to investigate the consumption of soft drinks during and before
covid 19,the respondents are more conscious about their health most of them started consuming

Fig. 6 : “Consuming soft drink adversely affects immunity during pandemic”.
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soft drinks occasionally, some of them have reduced consuming soft drinks. To conclude most of
the respondents are concerned about building immunity to fight pandemic, because of shortage
of time the study is done only for JP nagar location.

WEB REFERENCES:

1. http://www.bswayed.com/customer-satisfaction-feedback-review
2. http://en.wikipedia.org/wiki/The_softdrinks
3. www.slideshare.net

QUESTIONNAIRE:

PERSONAL DETAILS

1. Name:

2. Gender: Male/Female

3. Occupation:Students/employee/others

4. Are you consuming soft drinks during covid 19?

a) Yes

b) No

5. Are you concerned about immunity building during covid 19?

a) Yes

b) No

6. Which drink do you preferred during covid 19?

a) Aerateddrinks

b) Fruit drinks

c) Immunity building drinks.

7. Frequency of consumption of soft drinks before covid 19

a) Once in a day b) Once in two days

c) Once in a week d) Once in fort night

e) Occasionally
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8. Frequency of consumption of soft drinks during covid 19

a) Once in a day

b) Once in two days

c) Once in a week

d) Once in fort night

e) Occasionally

9. What do you think about price aspects of your preferred drink?

a) Very high

b) High

c) Reasonable

d) Low

e) Very low

10. Give your opinion about soft drinks?

a) Excellent

b) Very good

c) Good

d) Bad

e) Average

11. Do you agree with this statement consuming soft drinks will adversely affects your immunity
system during pandemic.

a) Strongly agree

b) Agree

c) Neutral

d) Disagree

e) Strongly disagree



243VET First Grade College, Bengaluru

Samshodana Samapanam  - Multidisciplinary Research Articles ISBN : 978-81-941390-1-0

Introduction

The spread of deadly virus covid-19 has impacted every sector around the world including
educational sector in India as well as world are badly affected by this. It has enforced the world
wide lock down, has worsen the students’ life all educational activities halted in India. Due to the
outbreak of COVID-19 have shown that change is inevitable. It has worked as a catalyst for the
educational institutions to grow and opt for platforms and techniques, which have not been used
to optimum before. The educational institutions has been fighting to survive in this crises with a
different approach of digitizing the challenges to face the threat of the pandemic. In India,
government have taken some measures to provide seamless education in the country. Both the
positive and negative impacts of COVID-19 are taken into consideration and found out some
fruitful suggestions to carry out educational activities during the pandemic situation.   It demonstrates
how educational institutions and faculty’s across India to transfer their work from classrooms
and lecture halls to digital platforms almost overnight. This quick transition has also revealed gaps
and shortcomings in how online learning has or has not been adopted in educational institutions.
Efforts at covering these gaps have created an influx of various kinds of support such as drop-in
sessions, free webinars and blog posts, emergency policy documents and even lessons learned
from earlier university lockdowns. Perhaps more importantly, the situation has become a new
market opportunity for commercial digital learning platforms providers.

Meaning and Definition

COVID-19 is a disease caused by a new strain of coronavirus. ‘CO’ stands for corona, ‘VI’
for virus, and ‘D’ for disease. Formerly, this disease was referred to as ‘2019 novel coronavirus’
or ‘2019-nCoV.’ The COVID-19 virus is a new virus linked to the same family of viruses as
Severe Acute Respiratory Syndrome (SARS) and some types of common cold.

A STUDY ON IMPACT OF CORONA VIRUS ON INFORMATION
TECHNOLOGY WITH SPECIAL REFERENCE TO

EDUCATIONAL INSTITUTIONS

Madhu. L
Assistant Professor,

Department of Management
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A mild to severe respiratory illness that is caused by a coronavirus (Severe acute respiratory
syndrome coronavirus 2 of the genus Betacoronavirus), is transmitted chiefly by contact with
infectious material (such as respiratory droplets) or with objects or surfaces contaminated by the
causative virus, and is characterized especially by fever, cough, and shortness of breath and may
progress to pneumonia and respiratory failure.

An educational institution is a place where people of different ages gain an education, including
preschools, childcare, primary-elementary schools, secondary-high schools, and universities.
They provide a large variety of learning environments and learning spaces.

Institution that provides education as its main purpose, such as a school, college, university or
training centre. Such institutions are normally accredited or sanctioned by the relevant national
education authorities or equivalent authorities. Educational institutions may also be operated by
private organizations, such as religious bodies, special interest groups or private educational and
training enterprises, both for profit and non-profit.

Symptoms of covid-19

Symptoms can include fever, cough and shortness of breath. In more severe cases, infection
can cause pneumonia or breathing difficulties. More rarely, the disease can be fatal. These
symptoms are similar to the flu (influenza) or the common cold, which are a lot more common
than COVID-19. This is why testing is required to confirm if someone has COVID-19.

How does covid-19 spread

The virus is transmitted through direct contact with respiratory droplets of an infected person
(generated through coughing and sneezing). Individuals can also be infected from and touching
surfaces contaminated with the virus and touching their face (e.g., eyes, nose, mouth). The COVID-
19 virus may survive on surfaces for several hours, but simple disinfectants can kill it.

Review of literature

1. Ben Williamson,RebeccaEynon&John Potter  (2020)

The coronavirus emergency has intensified and expanded these. Rather than calling for a
specific research agenda related to coronavirus, our more modest hope is that the journal will
continue to act as a key source of scholarly knowledge and critical analysis on issues around
education, media and technology that have long, contested histories and uncertain futures.
The pandemic politics, pedagogies and practices characteristic of education in 2020 call for
a reinvigorated approach to research on educational technologies and media that is driven by
critical and theoretically informed analysis. Learning, Media and Technology remains a key
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forum for original research in these areas. We welcome contributions that not only take the
current pandemic as their focus or context of analysis, but continue to advance our
understanding of historically and contextually specific education and technology-related policies,
practices, and problems that are now more urgent than ever.

2. Mala Goplani (2020)

Coronavirus Disease (COVID-19) is an infectious disease caused by new virus originated
from China, which affected around 200 countries in the world. The World Health Organization
(WHO) has declared COVID-19 as pandemic and most importantly the vaccine of which is
not found till date. Since past few days had been very crucial for India too, like other affected
countries. Almost all states in India are threatened due to the speedy spread of this dangerous
disease which is life challenging. To prevent and eradicate the darkness caused by the COVID-
19, the Government of India has taken number of preventive measures including the closure
of all Educational institutions followed by one day nationwide Janta-curfew to combat virus
and 21 days lockdown to curb the coronavirus, etc. Showing the great concern towards
students, Teachers and other stakeholders many circulars/ notices/ letters have been issued
by the relevant authoritative governing bodies like MHRD, UGC, CBSE, etc. On the other
hand, the lockdown period has caused some severe issues also such as breakdown in regular
lectures, postponement of exams, etc. which might cause the shortage of time during the next
upcoming academic year. Focusing on the various issues, The study highlights the Impact of
COVID-19 on educational institutions in India.

3. Ahmed Abdulkarem Al-Baadani, Mohammed Abbas (2020)

Since the beginning of this year, the world has lived in one of the most difficult stages since the
Great Depression during the 1930s. All sectors have been affected significantly because of
the suspension and other actions that have been taken, such as social distancing and self-
isolation that has occurred because of Coronavirus (COVID-19) Pandemic. This has affected
the education sector, particularly Higher Education Institutions (HEIs) in the world in general
and Yemen in particular. Universities in Yemen as a result, stopped their activities preventively
to contain the spread of the novel corona virus among students. Each country reacted in a
different way based on their capabilities. Some countries immediately shifted to online
education and others faced obstacles however, country like Yemen is under great pressure
from different aspects. As a result, this procedure caused many challenges for higher education
institutions in Yemen which prevent an easy adaptation to the new situation such as: internet
and infrastructure weaknesses, cope with change difficulties, academics career stability,
university’s financial stability, the complexity of some applied disciplines, student’s mental
health, and costs of fast transformation. As a result of the mentioned challenges, this study
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suggested some recommendations to overcome from this situation or any other urgent situations
in the future that may shutdown the educational system. Finally, because of the complex and
interrelated difficulties in Yemen, the authors suggested an implementation through a 5-year
plan under the direct supervision of the Ministry of Higher Education in Yemen.

Purpose of the study

The purpose of the study is to assess the impact of COVID-19 on education in India and also
to analyse the actions and decisions taken by the government for the safety of Educational
Institutions and related stakeholders.

Significance of the study

• The article analyses the positive and negative impact of corona virus on educational institutions
and suggest the solutions to overcome them.

• It opens up how educational institutions and faculty’s across India transfer their work from
classrooms and lecture halls to digital platforms almost overnight.

• It provides the information about the safety measures needed and to be adhered to by
stakeholders to prevent themselves from COVID-19.

Objective

 To assess the effect of COVID-19 on education in India with special reference to Colleges.

Research methodology

The study is aiming to investigate the impact of COVID-19 on educational institutions and
related stakeholders, when the government has taken early actions for the prevention of viruses
among the community. The study is descriptive and analytical and the data has been collected
from the various official websites, newspapers, E-news articles and discussion with faculty
members. To analyze the actions and decisions of the government and to take preventive measures,
the data has been compiled from various authentic sources available for july 2020 which is used
for the interpretation and conclusion.

Limitation of the study:

1. Time constraint.
2. The study is done to analyze the cause and effect of COVID-19 on educational institutions

within the boundary of India only.
3. Incompletion of pandemic the data cannot be analyzed accurately.
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Positive impacts:

The national lockdown and the ascending health crisis were striking the education of the
students as well, the universities decided to digitalise the sector and educational institutions to
adopt online learning and infuse a virtual study culture, the pandemic is already steering the sector
forward with technological innovation and advancements.

Transformation of education with technology and forming a collaborative strategy to tread
ahead while providing online classes will also enable the students to learn creatively and switch to
online education has been ensuring that students suffer no loss of studies and their progress is
being tracked simultaneously with timely evaluation.

Digital education is likely to be interlaced into mainstream education. This system will drive
into inclusive education by facilitating learning across India. It will also provide an opportunity for
faculties to come upwith new learning solutions.

Online distant learning programs give a great opportunity to avail high-quality learning with the
help of internet connectivity like massive open online course (MOOC) is an online course aimed
at unlimited participation and open access via the web.

Digital learning has many advantages in itself like digital learning has no physical boundaries, it
has more learning engagement experience rather than the traditional learning, it is also cost-
effective and students get to learn in the confines of their comfort zone.

Through the use of technology, educational institutions in India. Universities, can use this present
difficulty as a blessing in present covid-19 situation and make digital education a major part of
the learning process in future.

Digital learning has adopted by many colleges by implementing digital platforms such as Zoom,
google classrooms and others. Undeterred by the security concerns which such video conferencing
applications may pose, these applications are widely used and have proved to be beneficial and
with a lot of advantages. There is picture, sound clarity which makes imparting of knowledge and
learning effective for both the instructor and the student.

COVID-19 has forced all of us to reimagine how we delivery an engaging and holistic learning
experience for students. While it presents its challenges, it is also a massive opportunity to break
out of old habits and create new, impactful, relevant modes of learning that take advantage of
technology and this moment.
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Negative impacts

Educating students through online, on an inexperienced and unusual system of learning will
leads to difficulty in assessing the students through online has become uncertainty for everyone.
Many examinations have been cancelled and these interruptions will not be for short-term period,
but can also have long-term consequences.

The careers of this year’s graduates may be severely affected by the COVID-19 pandemic.
They have experienced major teaching interruptions in the final part of their studies and in their
examinations, and finally they are likely to graduate at the beginning of a major global recession.

 Today’s education system has affected badly due to this pandemic and a new type of learning
method has been brought about by Technology. Each student should adopt this new type of learning
system which is not easy to impart by the traditional white chalk and blackboard method of teaching.

The great difficulty is that digital learning comes across as somewhat fluctuating and impersonal
experience, this method of learning system will   witness in   a high dropout rate due to the lack of
atmosphere for studying. Students will get distracted by gaming, social media at home, due to
these students will not be interested in attending online classes.

Not only businessmen or start-ups in India have opted for an online platform like Zoom App
to stay connected with their employees who are working from their homes but also the educational
institutions have opted for different digital platforms to facilitate learning for their students. However,
only educational institutions in urban areas can provide those facilities. Again, the questions are
raised for the learners in rural areas.

In this scenario, education institutions are going to cause major interruption in students’ learning;
disruptions in internal assessments; and the cancellation of public assessments for qualifications
or their replacement by an inferior alternative.

As with COVID-19’s impact on marketing industry, its effects on colleges and universities are
facing difficulties in the area of applications and admissions, tuition, student loans or teaching,
COVID-19 is making a substantial, and perhaps, lasting impression on colleges and universities.

Findings:

• Educational institutions have decided to digitalize and due to this technological innovation and
advancements took place.

• Many of the students are learning creatively, which leads to no loss of studies and time evaluation.

• E-learning is very economical.
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• There is a difficulty of assessing the students through online.
• The effectiveness of teaching and learning process has reduced.
• Internet facilities is limited only for urban students.

Suggestions and Conclusions:

colleges need resources to rebuild the loss in learning, once they open again. How these
resources are used, and how to target the students who were especially hard hit, is an open
question. Colleges should also consider postponing rather than skipping internal assessments.
For new graduates, policies should support their entry to the labour market to avoid longer
unemployment periods.
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