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Introduction

Swachh Bharat Abhiyan is a special campaign by the BJP government to clean the roads, streets and
infrastructure of the country. It is the visionary mission launched by our honorable Prime Minister Shri
arendra Modi. It was launched on 2nd October, 2014. This campaign is one of the India's biggest
‘campaigns, covering around 3 million government employees. This mission is widely popular among the
tizens of the country as it directly gives them the responsibility to clean up their own country. The
. -on is also covering the schools, colleges and universities. mmmm

e campaign, making a chain o
f the campaign is to achieve the vision




- —

-

T
-

1 !hlﬂtAlrhbln

it will build individual toilets in 1.04 crore households and 5 lakh community/pybj;
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Data Analysis and Intcrpretations
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» Ot to inculcate but to implement.
It is suggested that their need proper segregation of dry and wet waste.

Even more strict rules need to be implemented for the success of Swacch Bharat abhiyan.

It should be promoted at schools and colleges so that the civic sense s ally towards

can be increased youths.

Conclusions i
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